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Backed by its strong culture and formidable leadership, the company 
has flourished and become an established filmed entertainment content 
house. Shemaroo is known for its vast and diverse content library, and 
the company’s activities span across the areas of content aggregation, 
value addition to content and content distribution. Today, the Shemaroo 
brand is synonymous with quality entertainment. The company has 
adapted to changing content consumption patterns by expanding into 
allied activities such as content aggregation and distribution across 
various media platforms including Television (satellite, terrestrial and 
cable television), New Media (such as mobile, internet and OTT) and 
Home entertainment.

Shemaroo has carved out its place in the industry by building its 
movie library syndication business, acquiring movie titles from 
producers and distributing these to multiple media platforms. It 
has steadily built this business and has begun to capitalise on its 
pioneering position. The company typically participates in the second 
and subsequent cycles of film monetization. The risk associated with 
these subsequent cycles is low as compared to the first cycle, caused 
by the higher predictability of earnings. Further, the revenue brought 
in by these subsequent cycles has been steadily growing due to 
various factors such as increasing advertising spends and digitization, 
among others. The company quantifies the cost of the content after it 
is confident about achieving the desired return on investment at the 
portfolio level. Shemaroo then distributes this content over different 
platforms including broadcasting channels and new media platforms. 

The company prides itself on the fact that most Bollywood content 
requiring services will turn to Shemaroo for at least some of their 
content. In keeping with consumers’ tastes and preferences, the 
company has built a robust content library comprising over 3,585 
titles, which include Hindi films, regional content across diverse 
languages such as Marathi, Gujarati, Punjabi and Bengali, music, New 
Media-focused content and other non-film content.

Content Library as of April 30th, 2017

Sr. 
No.

Types of 
Content

Perpetual 
Titles

Limited 
Ownership Titles

Total Number 
of Titles

1. Hindi films 443 1,423 1,866

2. Regional Titles 456 984 1,440

3. Special Interest 
Content

49 230 279

Total 948 2,637 3,585

The company has been consciously strengthening its team by hiring 
senior-level executives to further enhance its capabilities. Today, 
Shemaroo is one of the largest organized players in the highly 
fragmented content aggregation space. Its innovative business 
model has made the company a very relevant player and has 
positioned it favourably to ride the growth wave in the Indian media 
and entertainment sector.

Gary Hamel, one of the world’s most influential business thinkers, 
once said, “The world is accelerating change; innovation is the 
only insurance against irrelevance”. Shemaroo Entertainment 
Limited is one of the few media & entertainment companies to 
have adapted themselves to the changing business environment 
and circumstances. The company has created a unique business 
model that is truly  “BUILT TO THRIVE”.
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Shemaroo has been a trusted partner for traditional media platforms such as broadcasters by providing them 
compelling content while also offering better monetization opportunities to production houses. The company’s 
syndication business adds significant value to the traditional media ecosystem through legal, technical and 
commercial value-additions, thereby creating a favourable situation for all involved.

With the launch of new movie broadcasting channels, the requirement for titles continues to increase. Additionally, 
the advent of digitisation is expected to increase revenues for broadcasters, which will ultimately result in 
increased spends on content. 

With Broadcast Audience Research Council (BARC) reporting rural viewership for the very first time, the industry 
witnessed a significant change. Consequently, there was clearly an increase in the number of Free To Air (FTA) 
channels across categories, including the Hindi movie genre. Today, rural television viewership contributes 
roughly 52% of total television viewership. This has presented an opportunity to broadcasters and advertisers 
alike to target rural markets through FTA channels. Shemaroo also partnered with major DTH and cable operators 
through the year to launch subscription-based, ad-free content services across various genres such as movies, 
devotion, comedy and regional.

In her acclaimed novel, The Fountainhead, Ayn Rand writes,  “I don’t build in order to have clients. I have 
clients in order to build”. Shemaroo’s primary business has been to acquire film content from various 
producers and then syndicate these to the traditional media platforms like broadcasters as a bouquet.  
With its vast content library, the company has created high dependence on itself for access to these titles 
by traditional media channels, clearly indicating that the company’s traditional media business vertical is 
“BUILT TO THRIVE”.
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Shemaroo works with various New Media platforms to provide substantial and compelling movie library 
content across genres. This provides robust monetisation avenues through the sale of movie rights. These 
rights are provided on fixed fee or revenue-share models to New Media platforms, which then monetise the 
same with the help of pay-per-view, subscription-based or advertisement-supported business models. The 
company’s expansive content bank has a prominent presence on major digital platforms including YouTube, 
Hotstar, Reliance Jio, Hooq, Apple iTunes, Google Play, Vuclip and Spuul.

This financial year, a new telecom player, Reliance Jio launched its services in India, offering customers 
free data for the first few months. This resulted in a substantial increase in viewership across various New 
Media platforms and primarily on advertisement-supported platforms such as YouTube. Shemaroo received 
upwards of 300 million views across all its YouTube channels in the month of March 2017. 

During the year, Shemaroo entered the Limca Book of Records for the ‘First and Longest Antakshari on 
Twitter’, and went on to break the record for ‘Most Tweets in a Day to the Public’ for its digital campaign 
titled #FilmiGaaneAntakshri. #FilmiGaaneAntakshari is an initiative by Shemaroo’s multimedia platform 
‘Filmigaane’ and is also the first-of-its-kind digital campaign designed to engage audiences to relive the 
beautiful retro era. The campaign also won few awards including the prestigious ‘India Digital Awards’ 
organized by Internet and Mobile Association of India (IAMAI) in the category of Social Media Marketing 
Campaign and the ‘Gold Abby’ at the Goa Fest 2017 organized by The Advertising Club Bombay and Advertising 
Agencies Association of India. Also during the last year, Shemaroo’s YouTube channel, Filmigaane, crossed 
the 1 billion cumulative views-mark.

The father of Modern Physics, Albert Einstein once said, “A ship is always safe at the shore but that is 
not what it is built for”. With the advent of New Media, Shemaroo became one of the first companies 
to recognize the enormous opportunities that this medium would bring. The company acted quickly to 
acquire New Media rights and became one of the primary partners for providing content across various 
new media platforms, thereby gaining first mover advantage. Today, Shemaroo is already one of the 
largest content providers across most major new media platforms in India. With the rise of smart phones 
and internet penetration, the company’s New Media business is surely “BUILT TO THRIVE”.
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In November 2016, the Government of India took the bold 
step of demonetizing INR 500 and INR 1,000 currency notes 
in India. The goal was to curtail the shadow economy and 
crack down on the use of illicit and counterfeit cash to fund 
illegal activity. Like most other sectors, the media sector 
was negatively impacted by the overall postponement 
of discretionary spends on advertising across media 
platforms. 

Also, after multiple extensions, the deadlines for cable 
industry digitisation of Phase III and IV were postponed 
again. At present, digitisation of Phase III is almost 
complete. Although the deadline for Phase IV has elapsed, 
the situation on ground has not been very encouraging. The 
process of digitisation has been long-drawn and arduous; 
however, as the digitisation phases are completed, 
Shemaroo will stand to gain from the improved cash flows 
for broadcasters, which, in turn, will be utilised for content 
acquisition.

On a positive note, this year also saw the entry of various 
new OTT platforms in India, with players such as Netflix, 
Amazon Prime, Vuclip and many others entering the 
Indian digital entertainment space. Additionally, leading 
broadcast networks, production houses and content 
owners also launched OTT platforms, creating more 
avenues for a company like Shemaroo to monetise its 
content.

The founder of Amazon.com, Jeff Bezos, said, “When 
the world changes around you and when it changes 
against you – what used to be a tail wind is now a 
head wind – you have to lean into that and figure out 
what to do, because complaining isn’t a strategy”. The 
Financial Year 2016-17 was one such year with various 
industry shaking events. Even in such a volatile 
scenario, Shemaroo delivered around 45% revenue 
growth in its New Media vertical, around 4% revenue 
growth in its Traditional Media vertical and an overall 
14% revenue growth versus the previous year. More 
importantly the company’s Operating Profit grew by 
20% and Profitability grew by 18% versus the previous 
year clearly indicating that the business model is 
strong enough to face any industry head winds and is  

“BUILT TO THRIVE” even in volatile times.
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Dear Shareholders,

The Financial Year 2016-17 has been one of the most definitive in
terms of the future of the Indian Media and Entertainment (M&E)
industry.

Financially the company had an overall healthy performance 
considering the volatile economic and industry scenario. Our 
Revenues grew around 14% from the previous year to INR 4,255 Mn, 
our EBITDA grew by 20% year on year to INR 131 Mn, with the 
EBITDA Margins improving by 150 Bps against last year to 30.5%. 
Also we clocked an 18% growth in our profitability Year on Year 
at INR 615 Mn.  

Our New Media business continued its growth trajectory, 
with revenues swelling by 45% versus the previous year, to                        
INR 923 Mn. Our strong performance underscores our vision and 
commitment to scaling up our revenues from digital media. We 
are at an exciting juncture in the evolution of the digital space, 
and with our vast library, we intend to make the most of this 
opportunity. To maintain the momentum of our growth trajectory 
in this business, we will look to further explore and monetise 
our content on various upcoming platforms. Improvements in 
technology and infrastructure continue to contribute to scaling 
up our revenue from digital platforms. This year, we also 
entered the Limca Book of Records for the ‘First and Longest 
Antakshari on Twitter’ and also broke the record for the ‘Most 
Tweets in a Day to the Public’ on Twitter, for our digital campaign 
#FilmiGaaneAntakshri.

MD’S
MESSAGE

On the Traditional Media front, the company experienced 
marginal growth even after the unexpected demonetisation 
event, which caused a temporary disruption across most sectors 
of the Indian economy. The effect was especially noticeable to 
companies in the media and entertainment industry, including 
us, as most corporate advertisement spend budgets were cut 
down or delayed due to the impacted buying patterns of the end 
consumer. At the same time, it must be noted that recovery in the 
ad spends started to come in by the end of the fourth quarter. 
Our strategy in Traditional Media will be to continue leveraging 
the strength of our library based on the strong relationships we 
have developed across the industry. The quality and quantity of 
Shemaroo’s content library allows us to work with most players 
in the distribution space.

Looking ahead, the future of the M&E industry is more keenly 
focused on the word ‘digital’. The smartphone is manifesting 
itself as a powerful medium to bridge the content consumption 
divide across socio-economic classes and categories. With the 
continued government push towards digital consumption and 
payments, improving telecommunication infrastructure, and the 
launch of large market disruptive players such as Reliance Jio, 
the mass adoption of technology is a foregone conclusion. 

In conclusion, with a young, talented and passionate team at 
Shemaroo, we continue to be very excited and confident about 
the future growth prospects of our company. We believe we are 
better placed today than ever before to garner the immense 
growth opportunity in our industry.

Sincerely, 
Raman Maroo

Raman Maroo - Managing Director

Shemaroo Entertainment Limited6
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BOARD OF
DIRECTORS
He is founder of Shemaroo Entertainment Limited and has 
been associated with the company since 1962. He started the 
business with a book library in 1962 and gradually transformed 
it into a well-diversified corporate in the Media and 
Entertainment Sector. He has an experience of approximately 
55 years, out of which, he has been associated with Media and 
Entertainment Industry for around 34 years.

He has an experience of approximately 43 years, out of which 
he has spent around 34 years in Media and Entertainment 
Industry. He has been instrumental in the Group‘s expansion 
into television rights syndication as well as transformation of 
Shemaroo into an established filmed entertainment content 
house. He has always remained the driving force in the 
Company, taking it into new directions.

He has around 37 years of experience in the Media and 
Entertainment industry. He has managed the transition of the 
Company from VHS days to today’s multi-platform operations. 
He has been actively involved in the operations of the Company 
and has spearheaded various initiatives including the home 
video division of our Company.

He has approximately 21 years of work experience, out of which, 
he has been associated with the Media and Entertainment 
Industry for around 14 years. He has played an active role in 
the transformation of Shemaroo from a family-run business 
to a professionally driven business in terms of systems 
and processes, best industry practices, etc. He handles the 
Strategy and Finance functions in the Company. He is a regular 
speaker at various industry forums and is regularly quoted 
in media on several issues pertaining to the industry and the 
Company.

He holds a Masters Degree in Computer Science and 
Engineering from Pennsylvania State University, U.S.A and a 
Graduate Degree in Computer Engineering from the University 
of Mumbai. He has experience in the technology industry in 
USA and Singapore and approximately 14 years of experience 
in the Media and Entertainment industry. Given his strong 
technical background, he has catalyzed Shemaroo’s expansion 
on digital distribution platforms such as Mobile, Internet, OTT 
and so on.

He has around 34 years of experience in the Educational 
Publishing Industry. He was the President (Finance) of Navneet 
Publications (India) Limited for more than 22 years and 
presently the Managing Director of the said company.

He has around 55 years of experience in various industrial 
sectors including Film Processing, Civil Constructions, Heavy 
Engineering and Non-ferrous Metals. He was the Co-Founder 
of Adlabs. Mr. Mamania has handled responsibilities ranging 
from operations to financial planning and engineering inputs 
in design and processes.

He is a B.Tech from IIT Kanpur and is a post graduate from 
IIM Bangalore, India. He has over 32 years of experience in 
media and advertising. He is presently the CEO of Lodestar UM 
India. He is actively involved and drives key industry bodies 
like the Advertising Standards Council of India, AAAI’s – Indian 
Broadcasting Federation joint body on industry practices, 
Audit Bureau of Circulation and the Joint Industry Body set up 
to monitor TV measurement.

He has completed his Masters in Business Administration and 
Mechanical Engineering from Mumbai University and has also 
completed his doctoral research in marketing at Tennessee, 
U.S.A. He has around 27 years of business experience. Mr. 
Gala is the Managing Director of Gala Precision Engineering 
Private Limited. As a true strategist he is better known as a 
“Marketing wizard” and has already been featured in various 
leading Business magazines for his expertise.

She has over 29 years of experience in the field of education 
and administration in various capacities. DR. CA Reeta is a 
Ph.D. from IIT Bombay, a member of Institute of Chartered 
Accountants of India, Masters in Philosophy, Masters in 
Commerce, Masters in Business Administration (HRM), 
Bachelors of Law (General) and Bachelors of Commerce 
(Hons.). DR. CA Reeta is presently the Head of Department 
(Accountancy) at SIES College of Commerce & Economics.

Mr. Buddhichand Maroo - Chairman Mr. Gnanesh Gala - Independent Director

Mr. Raman Maroo - Managing Director

Mr. Vasanji Mamania - Independent Director

Mr. Atul Maru - Joint Managing Director

Mr. Shashidhar Sinha - Independent Director

Mr. Hiren Gada - Whole Time Director & CFO

Mr. Kirit Gala - Independent Director

Mr. Jai Maroo - Non-executive Director

DR. CA Reeta Bharat Shah - Independent Women Director
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MANAGEMENT DISCUSSION
& ANALYSIS
GLOBAL ECONOMY OVERVIEW

The global economy is in the midst of a decade-long slow growth 
environment characterized by an imminent productivity growth 
crisis. The looming labour shortage in mature economies and skill 
deficiencies in emerging markets will add further challenges to 
global economic prospect. Global financial markets continue to 
face elevated levels of uncertainty notwithstanding the resilience 
to the outcomes of Brexit referendum and the US election. 

Goldman Sachs expects global growth for 2017 to be 3.5%. The 
US has led this improvement by growing at 2-3% growth. Fiscal 
easing is also likely under the Trump administration, Europe’s 
growth forecast is 1.5% which is consistent with the gradual 
labour market improvement, Japan’s growth rate is in the range 
of 1% due to weakness in the demographics and decline in the 
working age population. China is expected to grow by 6.5%; 
however, long-term concerns remain due to the continued rapid 
debt growth, which has a potential to cause financial weakness. 
Growth is projected to pick up from 2017 onwards, almost entirely 
on account of developments in emerging market and developing 
economies. This reflects primarily two factors: the gradual 
normalization of macroeconomic conditions in several countries 
experiencing deep recessions and the increasing weight of the 
fast-growing countries in this group, in the world economy.

INDIAN ECONOMY OVERVIEW

India’s economy is slowly gaining momentum, with an expected 
GDP growth of 7.3% and 7.5% in 2016 and 2017, respectively. 
Despite some delays in domestic policy reforms and enduring 

fragilities in the banking system, investment demand is 
supported by the monetary easing cycle, rising FDI, and 
government efforts towards infrastructure investments and 
public-private partnerships. Economic activity is beginning to 
firm up after demonetization shocked the economy, resulting 
in massive cash shortages and economic disruptions through 
the economy at the end of last year; growth is expected to have 
slowed to a multi-year low in Q3 FY 2016. The manufacturing PMI 
crossed into expansionary territory in January 2017 and imports 
rebounded. Despite the backdrop of more moderate growth, 
the government stuck to a market-friendly budget for FY 2017. 
The budget pursued growth-supportive policies while targeting 
a narrower deficit of 3.2% of GDP, and was met with a positive 
market reaction.

MEDIA AND ENTERTAINMENT INDUSTRY

The year 2016 was a mixed bag for the Indian Media and 
Entertainment (M&E) industry with digital ecosystem penetrating 
further and opening up new avenues of consumption and revenue.

On the back of advertising growth of 11.2%, the Indian M&E industry 
grew at 9.1 percent in 2016. Primarily due to a lacklustre year 
for subscription revenues and a speed bump in advertisement 
revenue growth, television witnessed slower growth in 2016 at 
8.5%. Due to increased marketing spends by telecom operators 
on the launch of 4G services and strong performance of  FTA 
channels, the growth was steady.

The Indian media and entertainment industry: Size

Overall industry size (INR bn) 
(For calendar years)

2011 2012 2013 2014 2015 2016
Growth in 2016

over 2015

TV 329.0 370.1 417.2 474.9 542.2 588.3 8.5%

Print 208.8 224.1 243.1 263.4 283.4 303.3 7.0%

Films 92.9 112.4 125.3 126.4 138.2 142.3 3.0%

Digital Advertising 15.4 21.7 30.1 43.5 60.1 76.9 28.0%

Animation & VFX 31.0 35.3 39.7 44.9 51.1 59.5 16.4%

Gaming 13.0 15.3 19.2 23.5 26.5 30.8 16.2%

OOH 17.8 18.2 19.3 22.0 24.4 26.1 7.0%

Radio 11.5 12.7 14.6 17.2 19.8 22.7 14.6%

Music 9.0 10.6 9.6 9.8 10.8 12.2 13.0%

Total 728.4 821.0 918.1 1025.5 1156.5 1262.1 9.1%

Source: KPMG in India’s analysis and estimates, 2016–17
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Films growth was only 3%, thus masking a decline in core revenue 
streams of domestic theatricals and satellite (C&S) rights. But 
this decline will be offset through expansion of overseas markets, 
increase in the depth in regional content and rise in acquisitions 
of digital content by Over-the-Top (OTT) platforms.

GST, which was implemented on July 1 by the central government, 
is likely to streamline the multiple incidences of taxes currently 
being levied by both the central and state governments. While 
the introduction of GST is likely to have varied levels of impact 
across the various media segments on an overall basis, the M&E 
industry is expected to be a net beneficiary. This is primarily due 
to the availability of input credits across the board and inclusion 
of entertainment tax within the ambit of GST.

In conclusion, while strong economic fundamentals will  continue 
to drive growth, the Indian M&E industry is on the cusp of rapid 
transformation with digital media taking centre stage across 
all sub-sectors. Digital media, which was earlier viewed as just 
an additional distribution platform and  touch point, is rapidly 
emerging as a core revenue engine.

TRADITIONAL MEDIA

There has been a paradigm shift in the overall operations of the 
television sector due to the on-going cable digitisation; however, 
constant delays in set-top-box supply, seeding and challenges 
pertaining to addressability, gross billing, per subscriber 
billing, and roll out of packaging remain a major concern for 
stakeholders. It is now expected that digitisation will largely be 
completed in the calendar year 2017 with related benefits flowing 
through gradually, although at a slow pace based on historical 
indicators. 

Due to demonetization, advertising revenues were impacted 
across television, print and radio. Estimates indicate that annual 
advertising growth rates for television, print and radio were 
adversely impacted by about 1.5 to 2.5%. However, the impact 
of demonetisation was short-lived: since January 2017 there 
has been an upswing in consumption and advertising demand, 
although spend levels continue to remain lower as compared 
to the same period in the previous year. As customers are 
moving towards e-payment options, demonetisation will have 
a positive impact for companies in the long run. It will reduce 
cash collection overheads and bring down bad debts. In the 
next six-to-eight months, major DTH operators are envisaging 
e-payments contributing majorly to their recharges/collections.

The long-term forecast for advertising growth in the television 
industry remains robust at 14.4% CAGR over 2016-21, due to 
strong economic fundamentals and India remaining a mass 
market consumption story. On the subscription growth front, the 
intent behind TRAI’s tariff and interconnect guidelines could help 
alleviate some of the issues, combined with the inevitable though 
delayed completion of digitisation, leading to a projected 14.8% 
CAGR over 2016-21.

The Indian media and entertainment industry: Projections

Overall industry size (INR bn) 
(For calendar years)

2016 2017P 2018P 2019P 2020P 2021P
CAGR

(2016- 2021P)

TV 588.3 651.0 750.9 876.8 1,014.5 1165.6 14.7%

Print 303.3 325.0 350.4 378.5 405.6 431.1 7.3%

Films 142.3 155.0 166.0 178.2 191.6 206.6 7.7%

Digital Advertising 76.9 101.5 134.0 174.3 226.5 294.5 30.8%

Animation & VFX 59.5 69.5 81.2 95.5 111.9 131.7 17.2%

Gaming 30.8 37.2 44.2 52.2 60.7 71.0 18.2%

OOH 26.1 29.0 32.5 36.4 40.8 45.7 11.8%

Radio 22.7 26.4 30.7 35.9 41.5 47.8 16.1%

Music 12.2 14.0 16.3 19.0 22.1 25.4 15.8%

Total 1262.1 1408.7 1606.2 1846.7 2115.2 2419.4 13.9%

Source: KPMG in India’s analysis and estimates, 2016–17
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Broadcaster Industry Size (INR billion)

Source: KPMG in India’s analysis based on data collected from industry 
discussions and secondary research. The subscription numbers take into 
account higher than envisaged growth for DD FreeDish in 2016 and beyond

BARC (Urban and Rural) data was available across the entire 
52 weeks for the first time in 2016. As a measurement tool for 
viewership BARC introduced the metric of ‘000 Impressions in 
January 2016. The coverage of rural viewership by BARC opened 
up whole new marketing opportunities for broadcasters and 
advertisers in 2016. Ratings pushed FTA GEC channels of the top 
broadcasters, along with DD National, in the top 10 category. This 
has led to ad rates for these channels increasing by about 50-70 
percent during the year. The FTA channel launches were broad 
based, covering Hindi movies, news (Hindi and regional), music 
and even kids at the end of the year. A YoY comparison shows a 
rise in TV impressions and average time spent in rural India by 
30% and 26% respectively. This is higher than the overall growth 
in TV impressions of 24% and in average time spent of 21%.

DIGITAL MEDIA

Good broadband speeds are essential for consumers to enjoy 
a rich internet experience. The average broadband speed in 
India is 4.1 mbps (3Q-2016), which has marked a 62% increase 
YoY. The broadband (4 mbps) adoption (IPv4) in India is at 30%, 
representing a 116% YoY change. At the same time, the adoption 
of IPv6 internet protocol is improving in India, which creates the 
necessary infrastructure to connect more devices, supports 
higher speeds, increases security of communication and reduces 
latency. As of 2016, IPv6 adoption in India was at 16.4%. How 
fast the telcos are able to transition to this new protocol will 
determine the rate of adoption of new-age technology, such as 
Internet of Things (IoT), in India.

The number of wireless internet users in the country is likely 
to cross 389 million in 2016 and reach 969 million in 2021. The 
number of 4G connections is expected to grow five-fold from 
2016 to 2021 at a CAGR of 38%. 3G connections are expected to 
surpass 2G connections by 2019. Further, 3G and 4G connections 
are expected to represent 80% of the overall connections by 
2021, up from 25% in 2016.

The rising penetration of mobile internet and smartphones has 
given rise to an alternative means of media consumption in 
a country where most households still own a single television 
set. The number of internet-enabled mobile phones crossed 300 
million in 2016 and is expected to touch 700 million in 2021. The 
penetration of mobile devices in India is growing steadily and 
mobile remains the primary device to meet the digital needs of 
Indian consumers. A digital customer’s appetite for rich content 
requiring higher bandwidth, such as video, continues to grow. 
This indicates that the rate of growth of 4G networks will be 
multi-fold as compared to the growth in wired connections and 
Wi-Fi access. Mobile video traffic is expected to grow 11.5 times 
during 2016-21 at a CAGR of 63%, and the number of video-
capable devices and connections is expected to grow 2.2 times 
between 2016 and 2021, crossing the 800 million-mark.

Digital advertisement spend (INR billion)

Source: KPMG in India’s analysis and estimates, 2017
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Digital advertising was marginally impacted by demonetisation, 
but continued its growth trajectory with 28% growth in 2016 and 
reached a 15% share in overall advertising revenues. With the 
rapid increase in internet penetration, advertisers’ interest is 
following the ongoing shift in consumption trends towards digital 
media. The launch of Reliance Jio proved to be an added impetus, 
rapidly bringing down data costs. Digital advertising is expected 
to grow at a robust CAGR of almost 31% between 2016 and 2021, 
making this the fastest-growing segment in the M&E industry. The 
Digital Advertising industry will also contribute more than 27% 
to the total advertising spends. Mobile advertising spends are 
expected to grow from INR 16.9 billion in 2016 to INR 132 billion in 
2021 at 50.9% CAGR.

With the help of improved network, better access to internet and 
smart mobile devices, digital platforms are expected to drive 
more media consumption.

Internet users (in millions)

Source: KPMG in India’s analysis and estimates, 2017

The Government of India, through its ‘Digital India’ umbrella, 
continues to invest and drive several digital initiatives to improve 
the digital infrastructure and digital ecosystem of the country. 

About 1,12,871 km of optical fibre cable has already been laid 
under the BharatNet initiative for better connectivity. Mumbai is 
expected to get 1,200 Wi-Fi hotspots for free internet usage and 
Google is working with Railtel to provide free Wi-Fi at over 400 
railways stations in the next few years. Bharat Sanchar Nigam 
Limited (BSNL) has also built over 2,500 free Wi-Fi hotspots 
across the country. The government’s initiative to connect the 
remote parts of the country has boarded 8,621 villages already, 
and plans to on-board over 55,000 villages by 2019.

Today, video content dominates mobile internet usage and the same 
trend is likely to continue going forward. Mobile internet video traffic 
will be 75% of all internet traffic in 2021, up from 49% in 2016. Online 
video is an integral part of the daily lives of 85% of mobile data 

consumers in India, who watch these videos at least once a week, 
whereas 39% of connected consumers watch online videos every 
day. Urban consumers have been early adopters of video content, 
especially those in the age group of 15-34 – this group constitutes 
roughly 70-75% of India’s total internet base. With on-demand 
accessibility, aggressively-priced high-speed 4G data services and 
a latent demand for differentiated content, OTT Video on Demand 
(VoD) services have seen an upsurge in the last year. Also online 
video audience in India is estimated to be around 160 million in 2016, 
projected to increase to around 450 million by 2020.

Contribution of consumption categories to 
mobile internet in India

Source: VNI Mobile Forecast Highlights, 2016-2021, cisco, http://www.
cisco.com/c/dam/assets/sol/sp/ vni/forecast_highlights_mobile/index.

html#~Country accessed on 24 February, 2017

Sources: 
https://www.conference-board.org/economic-outlook2017/
https://www.imf.org/external/pubs/ft/weo/2016/02/pdf/c1.pdf
http://www.focus-economics.com/countries/india
https://assets.kpmg.com/content/dam/kpmg/in/pdf/2017/03/
FICCIFrames2017.pdf
http://www.ey.com/Publication/vwLUAssets/EY-digital-opportunity/$FILE/
EY-digital-opportunity.pdf

2016

Video
49%

Web and  
Other Data

39%

Streaming 
Audio
10%

File Sharing
2%

2021

Video
75%

Web and  
Other Data

16%

Streaming 
Audio

6%

File Sharing
3%
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OUTLOOK

The overarching theme of our annual report titled ‘Built to Thrive’ 
is a sharper focus on our strategy. Content has always been at the 
heart of our strategy, but we see a lot more focus on monetisation 
of our built-up library. It is important to achieve these objectives 
while also optimising costs. Keeping a firm eye on return of 
investment and profitability has improved investments in the 
marketplace.

The industry has witnessed significant growth on the back 
of diversified content ideas, wider releases and aggressive 
promotions by production houses. Factors such as rapid 
urbanisation, increasing sophistication in production and 
marketing of films, and viewers’ appetite to embrace varied 
content are expected to catalyse future growth. With the advent 
of digitisation, there is an increase in demand for content as 
well as an increase in the number of offerings by channels in 
niche genres. Regional channels are attractive for advertisers 
due to the lower cost incurred on connecting with the right 
audience. Regionalization has caught the eye of most established 
broadcasters, and newer and niche channels continue to be 
launched catering to specific interests of viewers.

Our operations involving the distribution of films across 
Television (Satellite, Terrestrial and Cable Television), New 
Media (Mobile, Internet, OTT etc.), Home Entertainment and other 
media, along with monetisation of our extensive film library 
gives us diversified revenue streams and a de-risked business 
model, which has proved advantageous. 
 

CAUTIONARY STATEMENT

The projections, estimated data and graphs used in this report 
have been taken from documents available on the internet/
websites; we don’t confirm their correctness.

Further, some of the statements (expressed or implied) or 
inference drawn from statements in Management Discussion 
and Analysis Report or elsewhere in this Annual Report may be 
‘forward looking statements’ and made for the limited context of
the respective subject/ topic. These may be categorized as such 
within the applicable laws and regulations. As these are based 
on certain subjective factors, assumptions and expectations of 
future events hence may differ materially from actual results. 
The company assumes no responsibility to publicly amend, 
modify or revise any forward-looking statement. Readers are 
cautioned that the Company is in no way responsible for any 
loss/adverse result caused to the readers attributable to these 
statements. The risks outlined here are not exhaustive. Readers 
are requested to exercise their own judgment in assessing the 
risk associated with the company.

To avoid duplication and repetition, certain heads of information 
required to be disclosed in the Management Discussion and Analysis 
have been included in the Board’s Report. 
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th Notice is hereby given that the 12 (Twelfth) Annual General Meeting (AGM) of the members of Shemaroo Entertainment Limited will be 
thheld on Wednesday, September 27, 2017, at 04:00 p.m. at M. C. Ghia Hall, 4  Floor, Bhogilal Hargovindas Building, 18/20 K Dubash 

Marg, Kala Ghoda, Mumbai – 400 001, to transact the following business:

ORDINARY BUSINESS

1. To receive, consider and adopt the audited financial statements (including audited consolidated financial statements) for the 
financial year ended March 31, 2017 and the Reports of the Directors and the Auditors thereon.

2. To declare dividend on equity shares for the financial year ended March 31, 2017.

3. To appoint a Director in place of Mr. Jai Maroo (DIN: 00169399), who retires by rotation and being eligible, offers himself for re-
appointment.

4. To ratify appointment of M/s. M.K.Dandeker & Co., Chartered Accountants, (Firm Registration No. 000679S) as Statutory Auditors of 
the Company for the year 2017-18 and to authorize the Board of Directors of the Company to fix their remuneration.

NOTES:

1. The profile of the Director seeking re-appointment, as required in terms of Regulation 36(3) of the SEBI(Listing Obligation and 
Disclosure Requirement) Regulations, 2015 (“SEBI Listing Regulations”) is annexed.

2. A MEMBER ENTITLED TO ATTEND AND VOTE AT THE ANNUAL GENERAL MEETING IS ENTITLED TO APPOINT A PROXY TO ATTEND 
AND VOTE IN THE MEETING ON HIS / HER BEHALF AND THE PROXY NEED NOT BE A MEMBER OF THE COMPANY. A person can act as 
proxy for only 50 members and holding in aggregate not more than 10 percent of the total share capital of the company carrying 
voting rights. Member holding more than 10 percent of the total share capital of the company carrying voting rights may appoint a 
single person as proxy and such person shall not act as proxy for any other member. The instrument appointing the proxy, duly 
completed, stamped and signed, must be deposited at the Company's registered office not less than 48 hours before the 
commencement of the meeting. A Proxy Form is annexed to this Report. Proxies submitted on behalf of limited companies, societies, 
etc., must be supported by an appropriate resolution / authority, as applicable.

3. Corporate Members intending to send their authorised representatives to attend the Annual General Meeting, pursuant to Section 
113 of the Companies Act, 2013, are requested to send to the Company, a certified copy of relevant Board Resolution together with 
the respective specimen signatures of those representative(s) authorised under the said resolution to attend and vote on their 
behalf at the meeting.

4. In case of joint holders attending the AGM, only such joint holder who is higher in the order of names will be entitled to vote at the 
meeting.

5. Members / Proxies / Authorized Representatives should bring the duly filled Attendance Slip enclosed herewith to attend the 
meeting.

6. Members may avail of the nomination facility as provided under section 72 of the Companies Act, 2013.

7. The Register of Members and Share Transfer Books of the Company will be closed from Thursday, September 21, 2017 to Wednesday, 
September 27, 2017 (both days inclusive) for determining the names of members eligible for final dividend on Equity Shares, if 
declared at the Meeting.

8. The Final Dividend, as recommended by the Board of Directors, if approved at the AGM, will be paid on or after Wednesday, 
September 27, 2017 (within the statutory time limit of 30 days).

SHEMAROO ENTERTAINMENT LIMITED

Regd. Office: Shemaroo House, Plot No. 18, Marol Co-op Indl. Estate, Off Andheri Kurla Road, Andheri (E), Mumbai –400059, 
Tel:+91 22 4031 9911; Facsimilie:+91 22 28519770; 

Email: investors_services@shemaroo.com | website: www.shemarooent.com

NOTICE

CIN: L67190MH2005PLC158288
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9. Register of Directors and Key Managerial Personnel and their shareholding maintained under Section 170 of Companies Act, 2013 
and Register of Contracts or arrangements in which directors are interested maintained under Section 189 of the Companies Act, 
2013 will be available for inspection by the members at the AGM.

10. Members holding shares in dematerialized form are requested to intimate all changes pertaining to their bank details such as bank 
account number, name of the bank and branch details, MICR code and IFSC code, mandates, nominations, power of attorney, change 
of address, change of name, e-mail address, contact numbers, etc., to their depository participant (DP). Changes intimated to the DP 
will then be automatically reflected in the Company's records which will help the Company and the Company's Registrars and 
Transfer Agents, Link Intime (India) Private Limited (LIIPL) to provide efficient and better services. Members holding shares in 
physical form are requested to intimate such changes to LIIPL.

11. The Securities and Exchange Board of India (“SEBI”) has mandated the submission of Permanent Account Number (PAN) by every 
participant in securities market. Members holding shares in electronic form are, therefore, requested to submit the PAN to their 
depository participants with whom they are maintaining their demat accounts. Members holding shares in physical form can submit 
their PAN details to LIIPL.

12. In terms of Section 101 and 136 of the Companies Act, 2013 read together with relevant Rules made thereunder, the Notice of AGM, 
Annual Report, Attendance Slip and Proxy Form, are being sent by electronic mode to all members whose e-mail address are 
registered with the Company / Depository Participant(s), unless a member has requested for a physical copy of the same. For 
members who have not registered their email addresses, physical copy of the documents are being sent by the permitted mode.

13. To support the 'Green Initiative', Members who have not registered their e-mail addresses are requested to register the same with 
Depository Participant(s) / LIIPL.

14. Members may also note that the Notice of this AGM and the Annual Report 2016-17 of the Company is posted on the Company`s 
website www.shemarooent.com. All the documents referred in the accompanying Notice will be available for inspection at the 
Registered Office of the Company on all working days (except Saturdays, Sundays and Public holidays) between 11.00 a.m and 1.00 
p.m. up to the date of AGM.

15. The Ministry of Corporate Affairs has notified Sections 124 and 125 of Companies Act, 2013 and Investor Education and Protection 
Fund (Accounting, Audit, Transfer and Refund) Rules, 2016, provisions relating to transfer of unclaimed amounts to the IEPF. IEPF 
Rules mandate the companies to transfer the shares of shareholders whose dividends remain unpaid / unclaimed for a period of 
seven consecutive years or more to an IEPF Demat Account. Hence, the Company urges all the shareholders to claim their respective 
dividend during the prescribed period. The details of the unpaid / unclaimed amounts lying with the Company are available on the 
website of the Company www.shemarooent.com and on Ministry of Corporate Affairs' website. 

16. Members who wish to obtain further information on the financial statements for the year ended March 31, 2017, may send their 
queries at least 7 days before the AGM to the Company Secretary / Compliance Officer of the Company at the registered office of the 
Company or at investor_services@shemaroo.com

17. Members are requested to address all correspondence to the Registrar and Share Transfer Agents at the following address:

LINK INTIME (INDIA) PRIVATE LIMITED 
(Unit: Shemaroo Entertainment Limited)
C 101, 247 Park, L B S Marg, Vikhroli West, Mumbai 400083 
Tel No: +91 22 49186000 Fax: +91 22 49186060

th18. Route map showing directions to reach the venue of the 12  AGM is given at the end of this Notice.

19. The Company has appointed Mr. Manish .L. Ghia of M/s. Manish Ghia &.Associates, Practicing Company Secretaries (Membership 
No. FCS 6252), to act as the Scrutinizer, to scrutinize the entire voting and remote e-voting (including ballot form received from the 
Members who do not have access to the e- voting process), in a fair and transparent method.

20. The Company is providing the facility of ballot form in terms of the Companies (Management & Administration) Rules, 2014 and 
Regulation 44 of the SEBI Listing Regulations to those member, who do not have access to e-voting facility to send their assent or 
dissent in writing in respect of the resolutions as set out in this Notice. Duly completed Ballot form shall be send to the Scrutinizer 
appointed by the Board of Directors of the Company, at the Registered Office of the Company not later than September 26, 2017 
(5.00 p.m.). Any person who becomes a member of the Company after dispatch of the Notice of the Meeting and holding shares as on 
the cut-off date i.e. September 20, 2017 have the option to download the same from the website of the company or request for 
physical copy of the Ballot form by sending an email to investors_services@shemaroo.com by mentioning their Folio No. / DP ID and 
Client ID No. The Ballot form received after September 26, 2017 (5.00 p.m.) will be treated as invalid.

Shemaroo Entertainment Limited2



21. Facility of voting through Poll paper shall be made available at the AGM. The members who have not casted their vote either 
electronically or through Ballot Form, can exercise their voting rights at the AGM. The Members who have cast their vote by remote 
e-voting / ballot form prior to the AGM may also attend the AGM but shall not be entitled to cast their vote again.

22. In compliance with Section 108 of the Companies Act, 2013 read with Rule 20 of the Companies (Management and Administration) 
Rules, 2014 and Regulations 44 of the SEBI Listing Regulations, the Company is pleased to provide members facility to exercise their 

thvote at the 12  AGM by electronic means. The facility of casting votes by a member using an electronic voting system (remote e-
voting), from a place other than the venue of the AGM will be provided by National Securities Depository Limited (NSDL) for all the 
business as detailed in the notice. 

The instructions for e-voting are as under:

A. In case a member receives an e-mail from NSDL [for members whose e-mail addresses are registered with the Company / Depository 
Participant(s)]:

I. Open the attached PDF file, namely, “e-Voting.pdf.” giving your Client ID or Folio No. as passwords. The said file contains your 
“User ID” and “Password for e-voting”. Please note that the password is an initial password. 

II. Launch internet browser and open https://www.evoting.nsdl.com.

III. Click on Shareholder – Login

IV. If you are already registered with NSDL for e-voting, then you can use your existing user ID and password for casting your vote. 

NOTE: Shareholders who forgot the User Details/ Password can use “Forgot User Details/Password?” or “Physical User Reset 
Password?” option available on www.evoting.nsdl.com.

V. If you are logging in for the first time, please enter the User ID and Password provided in the PDF file attached with the e-mail as 
initial password. The Password Change menu will appear on your screen. Change to a new password of your choice, making 
sure that it contains a minimum of 8 digits or characters or a combination of both. Please take utmost care to keep your 
password confidential.

VI. Once the e-voting home page opens, click on e-voting > Active Voting Cycles.

VII. Select “EVEN” (E-voting Event Number) of Shemaroo Entertainment Limited. Now you are ready for e-voting as Cast votes page 
opens.

VIII. Cast your vote by selecting appropriate option and click on “Submit” and also “Confirm”, when prompted.

IX. Upon confirmation, the message “Vote cast successfully” will be displayed.

X. Once the vote on a resolution is cast, the Members shall not be allowed to change it subsequently.

XI. Institutional shareholders (i.e., other than Individuals, HUF, NRI, etc.) are also required to send scanned copy (PDF/JPG format) 
of the Board Resolution together with their attested specimen signatures authorizing their representative to vote on their 
behalf at the AGM to the Company through an e-mail to scrutinizer@mgconsulting.in with a copy marked to 
evoting@nsdl.co.in and investors_services@shemaroo.com 

XII.  In case of any queries, you may refer the Frequently Asked Questions (FAQs) and e-voting user manual for Shareholders 
available at the Downloads section of www.evoting.nsdl.com or call on toll free no.: 1800-222-990.

B. In case a member receives physical copy of the Notice convening the AGM [for members whose e-mail addresses are not registered 
with the Company/Depository Participant(s)]:

i) User ID and password – Printed Overleaf

ii) Please follow all steps from I to XII as mentioned in (A) above to cast your vote.

C. Other Instructions:

i) The e-voting period commences on Sunday, September 24, 2017 (9:00 a.m. IST) and ends on Tuesday, September 26, 2017 
(5:00 p.m. IST). During this period, members holding shares either in physical form or in dematerialized form, as on September 
20, 2017 i.e. cut-off date, may cast their vote electronically. The e-voting module shall be disabled by NSDL for voting 
thereafter. Once the vote on a resolution is cast by the Member, he / she shall not be allowed to change it subsequently or cast 
vote again.

ii) Any person, who acquires shares of the Company and becomes a member of the Company after the dispatch of the Notice and 
holding shares as of cut-off date, may obtain the login ID and password by sending a request at evoting@nsdl.co.in. However, if 
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you are already registered with NSDL for remote e-voting then you can use your existing user ID and password for casting your 
vote. If you forget your password, you can reset your password by using “Forgot User Details / Passwords” option available on 
www.evoting.nsdl.com.

iii) The Scrutinizer shall, immediately after the conclusion of voting at the general meeting, would  count the votes cast at the 
meeting, thereafter unblock the votes cast through remote e-voting in the presence of at least two witnesses not in the 
employment of the Company and make, not later than 48 hours of the conclusion of the meeting, a consolidated Scrutinizer's 
Report of the total votes cast in favour or against, if any, to the Chairman or a person authorized by him in writing, who shall 
countersign the same.

iv) The result declared along with the Scrutinizer's Report shall be placed on the Company's website www.shemarooent.com and 
on the website of NSDL www.evoting.nsdl.com immediately after the results is declared. The Company shall simultaneously 
forward the results to BSE Limited (“BSE”) and the National Stock Exchange of India Limited (“NSE), where the shares of the 
Company are listed.

By Order of the Board of Directors

Dipesh U. Gosar
Company Secretary & Compliance Officer 
(ACS No.: 23755)

Registered Office:
Shemaroo House, Plot No. 18,
Marol Co-op. Industrial Estate,
Marol Naka, Off. Andheri Kurla Road,
Andheri (E), Mumbai – 400 059

Mumbai, May 09, 2017

Shemaroo Entertainment Limited4



ADDITIONAL INFORMATION ON DIRECTORS RECOMMENDED FOR RE-APPOINTMENT AS REQUIRED UNDER REGULATION 36(3) OF SEBI 
LISTING REGULATIONS

Item No. 3

Name of the Director Mr. Jai Maroo

Date of Birth September 09, 1973

Nationality Indian

Director Identification Number 00169399

Date of appointment May 29, 2012

Brief Profile & Experience Mr. Jai Maroo is the Non-executive Director of our Company. He has been 
associated with the Group since 2002 and the Company since 2008. He holds a 
Masters Degree in Computer Science and Engineering from Pennsylvania State 
University, U.S.A and a Graduate Degree in Computer Engineering from the 
University of Mumbai. Mr. Jai Maroo has numerous years of experience in the 
technology industry in USA and Singapore and approximately 14 years of 
experience in the Media and Entertainment industry. Over the last few years, he 
has been active on the technology side. Given his strong technical background, 
he has catalyzed Shemaroo’s expansion on digital distribution platforms, such as 
Mobile, Internet, OTT and so on, as well as guiding several technology-driven and 
other strategic initiatives within the entertainment space. He has been a speaker 
on several national and international forums on technology and media-related 
topics

No. of shares held in the Company 12,34,200

 -

Member of Nomination & Remuneration Committee -
Shemaroo Entertainment Limited 

 
Mr. Buddhichand Maroo
Ms. Smita Maroo

List of Directorships held in other Companies 
(excluding foreign, private and Section 8 Companies)

Memberships / Chairmanships of Audit and 
Stakeholders’ Relationship Committees across Public 
companies including Shemaroo Entertainment Limited

Inter-se relationships with other Directors / KMP’s
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NAME OF THE MEMBER:   ________________________________________________________________________________________

ADDRESS:  ____________________________________________________________________________________________________

_____________________________________________________________________________________________________________

_____________________________________________________________________________________________________________

TH12  ANNUAL GENERAL MEETING

ATTENDANCE SLIP

thI hereby record my presence at the TWELFTH (12th) ANNUAL GENERAL MEETING of the Company, at M. C. Ghia Hall, 4  Floor, Bhogilal 
Hargovindas Building, 18/20 K Dubash Marg, Kala Ghoda, Mumbai – 400 001 at 04:00 p.m. on Wednesday, September 27, 2017.

Name of the shareholder / proxy*

*Strikeout whichever is not applicable

DP ID* Folio No.

Client ID* No. of Shares

Signature of the shareholder / proxy*

PLEASE COMPLETE THE SLIP AND 
HAND IT OVER AT THE ENTRANCE 

OF THE MEETING HALL
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Regd. Office: Shemaroo House, Plot No. 18, Marol Co-op Indl. Estate, Off Andheri Kurla Road, Andheri (E), Mumbai –400059, 
Tel:+91 22 4031 9911; Facsimilie:+91 22 28519770; 
Email: investors_services@shemaroo.com | website: www.shemarooent.com

SHEMAROO ENTERTAINMENT LIMITED

PROXY FORM
Form No. MGT. 11

[Pursuant to Section 105 (6) of the Companies Act, 2013 and rule 19(3) of the Companies (Management and Administration) Rules, 2014]

Name of the Member(s)          :

Registered address                   :

Email ID                                      :

Folio No. / DP ID – Client ID    :

I/We, being the member(s) of ______________shares of SHEMAROO ENTERTAINMENT LIMITED, herby appoint:

1. Name:  _____________________________________ Address: ______________________________________________________ 
_________________________________________________________________________________________________________
_________________________________________________________________________________________________________
Email ID: ___________________________________ Signature: ___________________________________ or failing him/her

2. Name:  _____________________________________ Address: ______________________________________________________ 
_________________________________________________________________________________________________________
_________________________________________________________________________________________________________
Email ID: ___________________________________ Signature: ___________________________________ or failing him/her

3. Name:  _____________________________________ Address: ______________________________________________________ 
_________________________________________________________________________________________________________
_________________________________________________________________________________________________________
Email ID: ___________________________________ Signature: ___________________________________ 

thas my / our proxy to attend and vote for me/us on my/our behalf at the 12  (Twelfth) Annual General Meeting of the Company to be held 
thon Wednesday, September 27, 2017, at 04:00 p.m. at M. C. Ghia Hall, 4  Floor, Bhogilal Hargovindas Building, 18/20 K Dubash Marg, 

Kala Ghoda, Mumbai – 400 001, and at any adjournment thereof in respect of such resolutions as are indicated below:

1. To receive, consider and adopt the Audited Financial Statements of the Company for the financial 
year ended March 31, 2017 and the Directors and the Auditors’ Report thereon.

2. Declaration of final dividend

3. Re-appointment of Mr. Jai Maroo (DIN: 00169399), who retires by rotation.

4. Ratification of the appointment of Statutory Auditors.

Resolution For Against

Note:
1. Please put a ‘X’ in the Box in the appropriate column against the respective resolutions. If you leave the ‘For’ or ‘Against’ column 

blank against any or all the resolutions, your Proxy will be entitled to vote in the manner as he/she thinks appropriate.

2. This form of proxy in order to be effective should be duly completed and deposited at the Registered Office of the Company, not 
less than 48 hours before the commencement of the Meeting.

Signed this _______day of ________, 2017                          

Signature of proxy holder(s)                      Signature of Shareholder             

Affix 
Revenue
Stamp of 

` 1
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Shemaroo Entertainment Limited
Address: Shemaroo House, Plot no. 18, Marol co-operative Industrial Estate, Off Andheri Kurla Road, Andheri (E), 

Mumbai 400059. Tel.: +91 22 4031 9911
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