
FMCG ⚫ PAPERBOARDS & PACKAGING ⚫ AGRI-BUSINESS  ⚫ INFORMATION TECHNOLOGY 

Visit us at www.itcportal.com ⚫ Corporate Identity Number : L16005WB1910PLC001985 ⚫ e-mail : enduringvalue@itc.in

6th February, 2025 

The Manager 
Listing Department 
National Stock Exchange of 
India Ltd. 
Exchange Plaza,  
Plot No. C-1, G Block 
Bandra-Kurla Complex  
Bandra (East) 
Mumbai 400 051 

The General Manager 
Dept. of Corporate Services 
BSE Ltd. 
P. J. Towers 
Dalal Street 
Mumbai 400 001 

The Secretary 
The Calcutta Stock 
Exchange Ltd. 
7, Lyons Range 
Kolkata 700 001 

Dear Sirs, 

Unaudited Financial Results - Media Statement and Presentation 

Further to our letter dated 6th February, 2025 forwarding the Unaudited Financial Results of 

the Company for the Quarter and Nine Months ended 31st December, 2024, we now enclose 

a copy of the Media Statement issued by the Company and a presentation on the 
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Yours faithfully, 
ITC Limited 

(R. K. Singhi) 
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Media Statement 

February 06, 2025 

Standalone Financial Results for the Quarter ended 31st December, 2024 

Highlights  

• Board recommends Interim Dividend of Rs. 6.50 per share for the Financial Year ending 31st March, 
2025 

• Resilient performance amidst a subdued demand environment & sharp escalation in input costs 

- Gross Revenue up 8% YoY driven by Agri Business, Hotels & Cigarettes  

- EBITDA up 3% YoY; ex-Paper up 4.5% YoY 

- Sharp cost escalation in key input materials (edible oil, wheat, potato, leaf tobacco, wood etc.) 
witnessed during the quarter.  

• Hotels Business demerged into ITC Hotels Limited (ITCHL) with effect from 1st January 2025  

- Reported as ‘Discontinued Operations’ in the financial results for the Quarter and Nine months 
ended 31st December, 2024 in line with applicable Indian Accounting Standards. 

 

• FMCG – Others Segment Revenue up 4.0% YoY amidst muted demand conditions; up 5.2% YoY ex-
Notebooks  

- Atta, Spices, Snacks, Frozen Snacks, Dairy, Premium Personal Wash, Homecare & Agarbatti drive 
growth 

- Notebooks impacted by high base effect and opportunistic play by local brands led by sharp drop 
in paper prices 

- Strong performance continues in premium portfolio and alternate channels  

- Severe inflationary pressures witnessed in prices of edible oil, wheat, maida, potato, cocoa, 
packaging inputs etc.; partially mitigated through focused cost management initiatives, calibrated 
pricing actions and premiumisation 

- Sustained competitive marketing investments to support growth and market standing. 

• Cigarettes Net Segment Revenue up 8.1% YoY, Segment PBIT up 4.1% YoY 

- Strategic portfolio and market interventions, with focus on competitive belts and to counter illicit 
trade, drive volume-led growth and reinforce market standing 

- Differentiated and premium offerings continue to perform well  

- Severe cost escalation in leaf tobacco partially mitigated through product mix enrichment. 

• Agri Business Segment Revenue up 9.7% YoY led by Leaf Tobacco & Value Added Agri products; 
Segment PBIT witnessed robust uptick - up 21.6% YoY 

- Strong customer relationships and agile execution continue to drive growth in Leaf Tobacco & Value 
Added Agri exports (Coffee, Spices, etc.). 

• Paperboards, Paper and Packaging Segment remains impacted due to low priced Chinese & 
Indonesian supplies in global markets including India, soft domestic demand conditions and 
unprecedented surge in wood prices  

- Subdued realisation and surge in domestic wood prices continue to weigh on margins  

- Near term challenges continue to be mitigated through sharp focus on portfolio augmentation, 
export customer/market development & structural cost management interventions. 
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• Best ever quarterly performance by Hotels1; strong growth of 14.6% YoY in Revenue on a high base; 
PBT up 43.4% YoY  

- Retail, Wedding and F&B segments drive growth 

- EBITDA margin expands 450 bps YoY driven by higher RevPAR, operating leverage and strategic cost 
management 

- Hotels Demerger Update: The Hon’ble National Company Law Tribunal, Kolkata Bench (NCLT), vide 
Order dated 4th October, 2024, sanctioned the Scheme2 for demerger of the Hotels Business of the 
Company into ITC Hotels Limited. The Appointed Date and Effective Date of the Scheme is 1st 
January, 2025, in accordance with the provisions of the Scheme.  

Upon the Scheme becoming effective, the Hotels Business (along with all assets and liabilities 
thereof, excluding ITC Grand Central Mumbai, as at the Appointed Date) and the investments held 
by the Company in Hospitality entities3, along with certain identified Corporate assets and liabilities 
have been transferred to ITCHL on a going concern basis. 

Global economic growth remains muted and is witnessing heightened uncertainty and volatility marked by 
geopolitical instability, rising frequency of extreme weather events and potential trade policy changes. 
Against this backdrop, the Indian economy continues to demonstrate macroeconomic stability on the back 
of multi-dimensional and purposeful policy interventions by the Government with particular focus on 
infrastructure creation, support to the agri sector and boosting manufacturing-led exports. However, 
India’s near-term growth momentum has moderated with slower growth in investments, sticky food 
inflation, persistent weakness in urban consumption, broad based slowdown in Industry growth even as 
Services remain resilient. Higher global yields, widening trade deficit, net capital outflows and a strong US 
Dollar have led to pressure on the Indian Rupee and Balance of Payments in recent months. The quarter 
also witnessed banking system liquidity going into a substantial deficit leading, inter alia, to hardening of 
short-term interest rates.  

Notwithstanding the near-term challenges, India’s economic outlook remains bright with the country 
continuing to be the fastest growing major economy in the world with significant headroom for growth 
over the medium and long-term. With improving agri terms-of-trade, healthy kharif output and 
improvement in rabi sowing, rural consumption is expected to build on the gradual recovery momentum 
witnessed in recent months; there are incipient signs of recovery in urban demand as well. Anticipated 
moderation in inflation, uptick in government spending and private investments, and the Government's 
thrust on public infrastructure & the rural sector augur well for boosting economic activity and a pick-up in 
consumption demand. 

Amidst a challenging operating environment as stated above, the Company delivered a resilient 
performance during the quarter. Gross Revenue4 stood at Rs. 18,953 crores representing a growth of 8.4% 
YoY. PBT4 (before exceptional items) and PAT4 stood at Rs. 6,847 crores and Rs. 5,638 crores respectively. 
Earnings Per Share4 for the quarter stood at Rs. 4.51.  

The Union Budget 2025, with its equal emphasis on capital formation and boosting consumption, provides 
a strong impetus to growth while staying firmly on the path of fiscal consolidation. Several far-sighted 
proposals address crucial areas such as employment and employability, augmenting physical, digital and 
social infrastructure, strengthening MSMEs, tackling climate emergency, promoting next-generation 
agriculture and improving the ease of doing business. These measures will go a long way in securing 
sustainable and inclusive growth for the Indian economy in the years to come. 

 
 

 

 
1 Disclosed as Discontinued Operations 
2 Scheme of Arrangement amongst the Company and ITC Hotels Limited (ITCHL) and their respective shareholders and 
creditors under the Companies Act, 2013 
3 Fortune Park Hotels Limited, Bay Islands Hotels Limited, Landbase India Limited, WelcomHotels (Lanka) Private Limited, 

Srinivasa Resorts Limited, International Travel House Limited, Gujarat Hotels Limited and Maharaja Heritage Resorts Limited 
4 Continuing and Discontinued Operations 
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FMCG – OTHERS 
 

• The FMCG Businesses delivered resilient performance amidst muted demand conditions with 
Segment Revenue growing 4.0% YoY to Rs. 5418 crores; up 5.2% YoY ex-Notebooks  

- Atta, Spices, Snacks, Frozen Snacks, Dairy, Premium Personal Wash, Homecare & Agarbatti drive 
growth 

- Severe inflationary headwinds were witnessed across several key inputs (viz. edible oil, wheat, 
maida, potato, cocoa, packaging inputs etc.) during the quarter.  

▪ The impact of sharp escalation in key input costs was partially offset through focused cost 
management, calibrated pricing actions and premiumization. Competitive marketing 
investments were sustained during the quarter despite short term inflationary pressures 
towards supporting growth and market standing 

- Competitive intensity continues to remain high (including from local players) in certain categories 
such as Noodles, Snacks, Biscuits and Popular Soaps 

- Emerging channels (viz. e-Commerce, Quick Commerce, Modern Trade) witnessed robust growth 
on the back of sharp execution of channel-specific business plans, collaborations, format-based 
assortments and category-specific sell-out strategies 

- The Company’s deep & wide multi-channel distribution network, with tailored channel-specific 
assortments, continues to sharp target opportunity areas through superior product availability and 
visibility. Focused investments continue to be made to enhance distribution infrastructure and 
drive penetration across markets. Strategic cost management and supply chain optimisation 
initiatives continue to be implemented to mitigate inflationary pressures 

▪ During the quarter, the Company commissioned its third Ancillary Manufacturing cum Logistics 
Facility (AMLF). This state-of-the-art automated facility is co-located with the Company’s ICML 
facility at Panchla and is in line with the strategy of minimising total delivered cost, enhancing 
market responsiveness and reducing complexity in operations. 

  

➢ Branded Packaged Foods Businesses 

• ‘Aashirvaad’ Atta posted robust growth reinforcing its leadership position in the Branded Atta 
industry  

- Value-added atta range, part of the growing portfolio of ‘Good for you’ offerings, witnessed 
strong growth driven by superior value proposition and enhanced focus in emerging channels. 
‘Aashirvaad Multigrain Atta’ launched its new digital ad-campaign ‘Roz Khao Fibre Wali Roti’ 
across social networking platforms during the quarter. This intervention is aimed at 
communicating the core benefits of multigrain atta and making the brand synonymous with 
digestive wellness 

- In line with its strategy to address value-added adjacencies leveraging mother brands, the 
Business had recently augmented its portfolio with the launch of Aashirvaad Soya Chunks and 
Roasted Short Vermicelli which continue to garner excellent consumer response in their 
respective launch markets. ‘Aashirvaad Besan’ continues to witness strong traction driven by 
its ‘smooth and lump-free batter’ value proposition.  

▪ Value Added variants and Staples Adjacencies continue to scale up rapidly (~1.8x over 2 
years) and now comprise ~14% of Aashirvaad Staples portfolio. 

• ‘Sunrise’ spices delivered strong growth during the quarter and continued to strengthen its market 
standing in the core market of West Bengal while expanding in other adjacent markets including 
North East, Bihar and Jharkhand. The brand continued its culture-centric marketing strategy across 
operating geographies with launch of a specially curated music video ‘Urja ka Vardaan’ on the 
occasion of Chhath Puja. The music video reflects the values of family, togetherness, and passing 
down traditions, which resonate deeply with the ethos of Sunrise Spices. The product portfolio 
was further augmented with the launch of differentiated offerings including ‘Sunrise Schezwan 
Masala’, ‘Sunrise Fried Rice Masala’, ‘Sunrise Peri Peri Masala’ and ‘Sunrise Soya Curry Masala’.  
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• ‘Sunfeast’ Biscuits and Cakes continues to strengthen its portfolio on the back of differentiated 
products and powerful brand propositions anchored on strong consumer connect and local 
insights. During the quarter, the portfolio mix was enriched with the launch of ‘Sunfeast Wowzers’, 
a 14-layered cracker enrobed with cream (currently available in Cheese and Lemon variants). The 
product has elicited excellent consumer response in launch markets and is being extended to other 
markets. The ‘Sunfeast Mom’s Magic’ range of cookies witnessed strong growth; consumer 
engagement continues to be deepened through interventions anchored on the brand’s purpose of 
celebrating the incredible journey of motherhood. The brand’s deeply thought-provoking ‘Will of 
Change’ campaign puts a spotlight on the deep-seated societal bias that denies daughters their 
inheritance rights and advocates a shift towards equality, with mothers as the pillars of change. 

• ‘YiPPee!’ Noodles sustained its position as a strong No. 2 brand amidst heightened competitive 
intensity. The Business continued to strengthen its portfolio through a combination of product 
laddering across multiple price points, wider assortment to cater to diverse consumer cohorts and 
scale up of differentiated offerings. The recently launched YiPPee! Korean Noodles continued to 
be ramped up amidst excellent consumer feedback. The brand continued to invest in various high 
decibel campaigns to connect with regional culture codes to generate positive consumer buzz and 
increase visibility. In line with its purpose of creating ‘A Better World’, the brand continues to 
promote sustainability through plastic waste management and recycling.  

• ‘Bingo!’ Snacks delivered resilient performance during the quarter and continued to strengthen its 
product portfolio with the launch of exciting variants of snacks/namkeens. During the quarter, the 
Business forayed into the Popped Chips segment with the launch of Bingo! Popped Chips in 3 
differentiated variants viz. ‘Sour Cream & Herbs’, ‘Salt n Pepper’ and ‘Indian Spice Mix’ with ‘30% 
less fat’ proposition for consumers indulging in mindful snacking. During the quarter, Bingo! 
entered into a five-year partnership with the All India Pickleball Association to promote Pickleball, 
one of the fastest-emerging sports in India. Large scale consumer activation programmes were 
undertaken on the occasion of the Maha Kumbh Mela in Prayagraj. The initiatives aimed to bring 
the local culture of Uttar Pradesh to life at the brand’s activity booth with activities such as creating 
reels on famous local songs using traditional props and offering fusion dishes that blend the state’s 
signature flavours with Bingo! Tedhe Medhe.  

• The ‘ITC Master Chef’ range of Frozen foods continued to deliver strong growth in both Retail and 
Food Service channels, powered by over 60 high quality, innovative and differentiated offerings in 
both vegetarian and non-vegetarian segments.  

• In the Dairy & Beverages category, ‘Aashirvaad Svasti’ fresh dairy portfolio comprising pouch milk, 
curd, lassi and paneer recorded strong growth on the back of best-in-class quality, differentiated 
products and superior taste profile. The Business continues to centre its marketing initiatives 
around regional festivals to deepen consumer engagement. 

➢ The Personal Care Products Business delivered resilient performance during the quarter led by ‘Fiama’ 
range of Personal Wash products and ‘Nimyle’ range of Homecare products. The Business augmented 
its product portfolio with the launch of ‘Fiama Japanese Hokkaido Milk Moisturising Bars’ in 3 variants, 
offering moisture rich indulgence, non-sticky nourished skin and mood uplifting fragrance. Nimyle 
range of Homecare products continued to gain robust consumer traction; the brand launched ‘Nimyle 
Clean Equal Mission’ - a first-of-its-kind educative module for children, to instil cleaning as a shared 
responsibility for both men and women. The campaign was launched in Hyderabad alongside key 
opinion leaders, and brand partners such as Sania Mirza, who advocated for the initiative and shared 
their experiences. In a testament to the Business’ focus on innovation, Savlon Powder-to-Gel Handwash 
was recognised with the NIQ BASES Breakthrough innovation award by Nielsen, making it one of 15 
winners out of 40,000 new launches across the country. 

➢ The Education and Stationery Products Business continued to witness heightened competitive 
intensity especially from regional/local players on the back of sharp reduction in paper prices. Amidst 
such conditions, ‘Classmate’ Notebooks fortified its leadership position through relentless focus on 
portfolio premiumisation, innovation and leveraging institutional strengths. Further, Business launched 
a new digital feature, Classmate eduGAMES Infinity, an innovative feature designed in alignment with 
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the principles of the National Education Policy 2020, providing children with an engaging learning 
experience that enhances their cognitive, logical, mathematical and verbal skills. 

➢ ‘Mangaldeep’ Agarbattis and Dhoop recorded robust growth during the quarter driven by its range of 
innovative & differentiated products. The Business launched several on-ground activation initiatives to 
enhance consumer connect on the occasion of Maha Kumbh Mela in Prayagraj, including participation 
in sacred rituals, hosting evening bhajans etc. Immersive digital experiences were also created 
leveraging augmented reality to enable consumers to connect with the sanctity of the Maha Kumbh 
from the comfort of their homes.   
 

FMCG – CIGARETTES 
 
Net Segment Revenue up 8.1% YoY; Segment PBIT up 4.1% YoY  
 

• The Business continues to make strategic portfolio and market interventions, with focus on competitive 
belts and to counter illicit trade, to drive volume-led growth and reinforce market standing 

- Differentiated variants and premium segment continue to perform well leveraging mainstream 
trademarks & innovation. 

• Sharp cost escalation in leaf tobacco partly mitigated through improved mix, calibrated pricing action 
and focused cost management initiatives. 

• Trade marketing spends restructured for sharper last mile execution. 

• India ranks amongst the highest in the world in terms of tax incidence on cigarettes, which is multiple 
times higher than in developed countries viz. USA, Japan, Germany; the same is also substantially higher 
than in neighbouring countries. 

• The Union Budget 2025 has proposed certain amendments to the Central Goods and Services Tax Act, 
enabling a Track and Trace mechanism which will strengthen the efforts of enforcement agencies 
towards controlling illicit cigarette trade. As seen in the past, stability in taxes on cigarettes, backed by 
deterrent actions by enforcement agencies, enables volume recovery for the legal cigarette industry 
from illicit trade leading to higher demand for Indian tobaccos and bolstering revenue to the exchequer 
from the tobacco sector. 

 
AGRI BUSINESS 
 
Agri Business Segment Revenue up 9.7% YoY led by Leaf Tobacco & Value Added Agri exports; Segment 
PBIT up 21.6% YoY 

• The value-added agri portfolio recorded strong growth driven by coffee exports. The Business continues 
to leverage the multi-dimensional capabilities of its state-of-the-art value-added Spices processing 
facility in Guntur to scale up exports. 

• The Business continues to scale up its Medicinal and Aromatic Plant Extracts (MAPE) initiative in line 
with its strategy of moving up the value chain while simultaneously helping raise farmer incomes and 
mitigate weather vagaries. Towards promoting this initiative among farmers, the Company has set up 
a 100-acre state-of-the-art organic certified experimental and training farm in Sehore, Madhya Pradesh. 

• The Business leveraged strong customer relationships and focus on new business development to 
deliver strong growth in leaf tobacco exports. Superior grade/crop mix and strategic cost management 
initiatives enabled expansion in margins despite steep escalation in green leaf tobacco costs.  

• The Business continues to scale up interventions to build crop resilience against extreme weather 
events across agri value chains (including wheat, tobacco etc.) thereby enhancing crop competitiveness 
and protecting farmer incomes.  

• The state-of-the-art facility to manufacture and export Nicotine & Nicotine derivative products 
conforming to US and EU pharmacopoeia standards, set up by the Company’s wholly owned subsidiary, 
ITC IndiVision Limited is being progressively ramped up. Product trials with certain customers are in an 
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advanced stage of finalisation. Export shipments are expected to commence shortly. Focused business 
development efforts continue to be made to scale up business going forward. 

 
PAPERBOARDS, PAPER & PACKAGING 

 
The operating environment remained challenging with low-priced Chinese and Indonesian supplies in 
global markets including India, soft domestic demand conditions, unprecedented surge in domestic wood 
costs and subdued realisations 

• Amidst a challenging environment, the segment registered a resilient performance with Segment 
Revenue up 3.1% YoY driven by strong growth in exports. The Business continued its sharp focus on 
portfolio augmentation, export customer/market development and structural cost management to 
mitigate near term challenges  

- Leadership position in VAP segment continued to be reinforced; anchor grades witnessed double 
digit growth led by liquid packaging board and other competitive offers.  

• The sustainable paperboards/packaging solutions portfolio continues to witness strong growth 
leveraging cutting-edge innovation platforms and has grown appx. 2.5x over the last 3 years. During 
the quarter, the Business has launched 'FiloBev Mini,' an innovative plastic substitute designed 
specifically for small cups (less than 90ml), with an objective to replace traditional plastic cups with a 
sustainable and environmentally friendly alternative. The recently commissioned state-of-the-art 
premium Moulded Fibre Products manufacturing facility5 in Badiyakhedi, Madhya Pradesh is also being 
progressively ramped up. 

• Domestic wood costs witnessed further increase during the quarter, exacerbated by heavy cyclonic 
rainfall in core plantation areas and spurt in demand from other wood based industries. The Business 
continues to focus on accelerating plantations in core areas, developing new areas, collaborating with 
other wood based industries and implementing satellite-based plantation monitoring systems, among 
others. 

• The Business continues to engage with policy makers to address key industry challenges including 
increasing wood availability through collaborative public-private plantation models to strengthen the 
competitiveness of domestic industry and arrest the rapid increase of low priced imports of paper & 
paperboard into the country.   

• The Packaging and Printing Business witnessed subdued demand from end user industries such as QSR, 
foods and consumer wearables impacting realisations. The Business continues to focus on accelerating 
new business development in domestic and export markets offering innovative and customised 
solutions.  

• Structural advantages of the integrated business model, Industry 4.0 initiatives, strategic investments 
in High Pressure Recovery Boiler and proactive capacity augmentation in Value Added Paperboards 
aided in partly mitigating severe pressure on margins. 

--------------------------------------------------------------------------------------------------------------------------------------------- 
HOTELS 

The Hotels business was demerged into ITC Hotels Limited (ITCHL) with effect from 1st January 2025. 
Consequently, the Hotels business has been reported as ‘Discontinued Operations’ in the financial results 
for the Quarter and Nine Months ended 31st December, 2024 in line with applicable Indian Accounting 
Standards. 

The business delivered stellar performance during the quarter with Revenue at 922 cr. growing by 
14.6% YoY on a high base; Profit before tax stood at 302 cr. up 43.4% YoY. 

 

• Retail, Wedding and F&B segments drive growth. 

 
5 A project undertaken by ITC Fibre Innovations Limited, a wholly owned subsidiary 
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• EBITDA margin expanded by 450 bps YoY driven by higher RevPAR, operating leverage and strategic 
cost management initiatives. 

• ITC Ratnadipa (opened in April 2024) at Colombo, Sri Lanka continues to garner excellent response and 
achieved cash breakeven at the operating profit level during the quarter.  

• In line with the ‘asset right’ strategy of the business, five managed properties with 330 keys were 
operationalised during the quarter. The pipeline of managed properties continues to be strengthened 
across Welcomhotel, Mementos, Storii, Fortune and WelcomHeritage brands. 

------------------------------------------------------------------------------------------------------------------------------------------- 
 

CONTRIBUTION TO SUSTAINABLE DEVELOPMENT 

 

ITC is a global exemplar in ‘Triple Bottom Line’ performance and is the only enterprise in the world of 
comparable dimensions to have achieved and sustained the three key global indices of environmental 
sustainability of being ‘water positive’ (for 22 years), ‘carbon positive’ (for 19 years), and ‘solid waste 
recycling positive’ (for 17 years). The Company sustained its ‘AA’ rating by MSCI-ESG for the 7th successive 
year - the highest amongst global tobacco companies. The Company has also been included in the Dow 
Jones Sustainability Emerging Markets Index for the fifth year in a row - a reflection of being a sustainability 
leader in the industry and a recognition of its continued commitment to people and planet.  

The Company is in the prestigious ‘A List’ for CDP Water with ‘A’ rating ‘Leadership Level’, which is higher 
than the Asia and Global average of ‘C’. For CDP Climate, the Company has ‘Leadership Level’ score of ‘A-’, 
which is higher than the Asia and Global average of ‘C’.  

The Company’s infrastructure facilities continue to set new benchmarks of sustainability. The Kapurthala 
unit of Foods Business and Bhadrachalam paper mill, recently achieved Platinum level certification, the 
highest recognition for water stewardship, under the Alliance for Water Stewardship Standard (AWS). With 
this, 9 units of the Company have achieved Platinum level certification under AWS. 

The Sustainability Report 2024 is available on the Company’s corporate website at  
https://www.itcportal.com/sustainability/sustainability-integrated-report-2024/ITC-Sustainability-
Integrated-Report-2024.pdf 

 

Please refer link below for performance highlights of the quarter: 
https://www.itcportal.com/investor/pdf/ITC-Press-Release-Q3-FY2025.pdf 

The Board of Directors, at its meeting on 6th February 2025, approved the financial results for the quarter 
ended 31st December 2024, which are enclosed. 

(Nazeeb Arif) 
Executive Vice President 
Corporate Communications 

https://www.itcportal.com/sustainability/sustainability-integrated-report-2024/ITC-Sustainability-Integrated-Report-2024.pdf
https://www.itcportal.com/sustainability/sustainability-integrated-report-2024/ITC-Sustainability-Integrated-Report-2024.pdf
https://www.itcportal.com/investor/pdf/ITC-Press-Release-Q3-FY2025.pdf
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Forward-Looking Statements

This presentation contains certain forward-looking statements including those describing the Company’s strategies,
strategic direction, objectives, future prospects, estimates etc. Investors are cautioned that “forward looking statements”
are based on certain assumptions of future events over which the Company exercises no control. Therefore there can be no
guarantee as to their accuracy and readers are advised not to place any undue reliance on these forward looking
statements. The Company undertakes no obligation to publicly update or revise any forward-looking statements, whether
as a result of new information, future events, or otherwise. These statements involve a number of risks, uncertainties and
other factors that could cause actual results or positions to differ materially from those that may be projected or implied by
these forward looking statements. Such risks and uncertainties include, but are not limited to: growth, competition,
acquisitions, domestic and international economic conditions affecting demand, supply and price conditions in the various
businesses in the Company’s portfolio, changes in Government regulations, tax regimes and other statutes, and the ability
to attract and retain high quality human resource.
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Macro Economic Context
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India remains relatively resilient 
amidst sluggish global economy

 FY25 Real GDP growth estimated at 6.4% 
(FY24: 8.2%)

 Broad-based slowdown in Manufacturing

 Slower growth in Investments 

India Macro Environment
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Real rural wages remain weak; recent uptick augurs well

Source: Labour Bureau, CMIE
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Headwinds emerge on External Account

Banking Liquidity crunch (Rs lakh cr.)

Source: RBI
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Union Budget 2025

Growth oriented
Ease of doing Business | Deregulation |

Easier credit access for MSMEs |
Promoting Exports

Crowding in Investments
Public Capex Outlay @ 11 lac cr.

Capacity creation through PPP model
Support to states for Infra capex

Focus on manufacturing | Clean tech | power sector

Fiscal Consolidation

Consumption Boost

Substantial tax relief of 1 lac cr. 

Equal Thrust on Capex and Consumption

Agri Focus & Rural Prosperity | Inclusive Development

Productivity | Future facing Technology |Credit | Cluster-based value chains 

Investing in People & Innovation | Focus on Labour Intensive industries, MSME, Gig workers



| 8 |

Macro Economic Environment

Steady Rural 
Recovery

Fiscal Deficit
relatively 

comfortable

Strong Bank & 
Corporate 

Balance Sheets

Stable growth 
outlook

Key 
Positives

Good Rabi crop 
anticipated

Food Inflation

Public & 
Private Capital 

Expenditure

Trade barriers 
and policy 

uncertainty

Urban 
Consumption

Key 
Monitorables

External 
Account CAD | 

BoP | INR

Balanced Macros amidst challenging operating environment
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Q3 FY25 Results
Headline Financials & Business Highlights 
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Resilient performance amidst a subdued demand 
environment & sharp escalation in input costsKey Highlights: Q3 FY25

+8.4%

Gross Revenue

Profit After Tax

+2.1%

EBITDA

c. 3%

Interim Dividend

CY PAT includes fair value gain of Rs. 463 cr. upon acquisition of certain investments at cost from a wholly owned subsidiary & impact of Rs. 30 cr. for LTCG tax related 
changes  

^ LY PAT includes one-off credit Rs. 468 cr. in current tax expense (refer page 41)

Standalone

Continuing and Discontinued operations

• Consolidated Revenue c. 9% 

• Consolidated PAT up       2.2%
(excluding exceptional & One-off items^)

On comparable basis
Rs. 6.50

per share
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Best Ever Quarterly resultsKey Highlights: Q3 FY25

+14.6%

Gross Revenue

EBITDA Margins @40%

+450 bps

Profit Before Tax 
(bei^)

+43.4%

^before exceptional items

Demerged Business (Hotels) reported as Discontinued Operations
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 Resilient performance amidst a subdued demand environment & sharp escalation in input costs

̶ Gross Revenue up 8% YoY driven by Agri Business, Hotels & Cigarettes 

̶ EBITDA^ up 3% YoY; ex Paper up 4.5% YoY

̶ Sharp cost escalation in key input materials (edible oil, wheat, potato, leaf tobacco, wood etc.) witnessed during the quarter

 Hotels Business demerged into ITC Hotels Limited (ITCHL) with effect from 1st January 2025

― ITC Hotels Limited listed on the National Stock Exchange and Bombay Stock Exchange on 29th January, 2025

― Reported as ‘Discontinued Operations’ in the financial results for the Quarter and Nine months ended 31st 
December, 2024

 Best ever quarterly performance

Key Highlights: Q3 FY25

^Continuing & Discontinued operations
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 Cigarettes Net Segment Revenue* up 8.1% YoY, Segment PBIT up 4.1% YoY

̶ Strategic portfolio and market interventions, with focus on competitive belts & to counter illicit trade, drive volume-led 
growth & reinforce market standing

̶ Differentiated & premium offerings continue to perform well

̶ Severe cost escalation in leaf tobacco partially mitigated through product mix enrichment

 FMCG – Others Segment Revenue up 4.0% YoY amidst muted demand conditions; up 5.2% YoY excl. 
Notebooks

̶ Atta, Spices, Snacks, Frozen Snacks, Dairy, Premium Personal Wash, Homecare & Agarbatti drive growth

̶ Notebooks impacted by high base effect and opportunistic play by local brands led by sharp drop in paper prices

̶ Strong performance continues in premium portfolio & alternate channels 

̶ Severe inflationary pressures witnessed in key input prices 

̶ Sustained competitive marketing investments to support growth & market standing, despite inflationary pressures

Key Highlights: Q3 FY25

*Net of Excise Duty/NCCD on Sales
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 Agri Segment Revenue up 9.7% YoY led by Leaf Tobacco & Value Added Agri products; Segment PBIT 
witnessed robust uptick - up 21.6% YoY

̶ Strong customer relationships and agile execution continue to drive growth in Leaf Tobacco & Value Added Agri exports 
(Coffee, Spices, etc.)

 Paper Segment remains impacted due to low priced Chinese & Indonesian supplies in global markets 
including India, soft domestic demand conditions and unprecedented surge in wood prices 

̶ Subdued realisation, surge in domestic wood prices continue to weigh on margins

̶ Strategic interventions continue to be made to mitigate near term challenges

Key Highlights: Q3 FY25
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 Best ever quarterly performance; strong growth of 14.6% YoY in Revenue on a high base; PBT up 43.4% YoY 

̶ Retail, Wedding and F&B segments drive growth

̶ EBITDA margin expands 450 bps YoY driven by higher RevPAR, operating leverage and strategic cost management

Key Highlights: Q3 FY25

Hotels (Demerged Business)
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FMCG Cigarettes
Q3 FY25
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 Strong growth in Net Segment Revenue* - up 8.1% YoY, driven by volumes

 Business continues to counter illicit trade and make strategic portfolio & 
market interventions with focus on competitive belts to reinforce market 
standing

- Premium segment & new innovations continue to gain robust traction

 Sharp cost escalation in leaf tobacco partly mitigated through improved mix, 
calibrated pricing action and focused cost management initiatives

 Trade marketing spends restructured for sharper last mile execution

 Union Budget 2025: amendments to CGST Act enabling a Track and Trace 
mechanism  strengthen efforts to control illicit trade

FMCG Cigarettes – Q3 FY25 Strong volume led revenue growth

*Net of Excise Duty/NCCD on Sales

TaxaƟon stability → 
Revenue buoyancy + Volume recovery from illicit trade 

Segment Revenue

Segment Results

4924 cr.     4.1%

8136 cr.     7.8%
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FMCG Cigarettes Reinforcing market standing

• Classic Connect

• American Club Clove Mint

• Gold Flake Indie Mint

• Uni Klov

• Flake Spl

• Classic Burst Portfolio

• Silk Cut Red

Innovation Portfolio Fortification

• Classic Clove

• AC Just Clove

• Gold Flake Social Red

• Gold Flake Social 2-Pod

• American Club Super Slims

`

• Player’s Aromix

• Flake Insta Fresh

• Wave Boss

• Flight

• Gold Flake North Star

• Classic Icon

• GF Indie Clove

• Gold Flake SLK Range

• Gold Flake Nova

Recent Introductions
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FMCG Others
Q3 FY25
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FMCG Others – Q3 FY25

 Resilient performance in FMCG – Others; Q3 Segment Revenue up 4% YoY, up 5.2% YoY ex Notebooks

- Staples, Snacks, Frozen Snacks, Dairy, Premium Personal Wash, Homecare & Agarbatti drive growth

- Notebooks impacted by high base effect & opportunistic play by local brands led by sharp drop in paper prices

- Heightened competitive intensity (incl. local players) in certain categories such as Noodles, Snacks, Biscuits and Popular Soaps

- Strong performance continues in premium portfolio & alternate channels

Resilient performance amidst 
muted demand conditions

3,312

3,
74

3

4,
09

1

4,
84

1

5,
20

9

5,418

3, 000

3, 500

4, 000

4, 500

5, 000

5, 500

Q3
FY20

Q3
FY21

Q3
FY22

Q3
FY23

Q3
FY24

Q3
FY25

Rs. cr.

FMCG Segment Revenue Rapid scale up in Digital + MT

YTD 
Dec’24

Salience 31%
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FMCG Others

 Q3 Segment EBITDA margin at 8.5%; YTD Dec’24 at 10.2%
- Severe inflationary pressures witnessed in prices of edible oil, wheat, maida, potato, cocoa, packaging inputs etc. 

- Partially mitigated through focused cost management initiatives, calibrated pricing actions and premiumisation

- Sustained competitive marketing investments to support growth and market standing
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New Growth 
Vectors

Dermafique Serum
Advance Radiance

Fabelle Exquisite
Hazelnut Mousse

Dermafique Shower Gel
Aqua Surge

ITC Master Chef
Sabudana Tikki

Right Shift Oats ++
With Millets and 

Seeds

Aashirvaad
Roasted Short 

Vermicelli
Classmate pen
Loop Ball Pen

Addressing 
Adjacencies 

Bingo! Namkeen 
Pudina Twist

Aashirvaad
Svasti Milk

Creamy Rich

Aashirvaad
Ready to cook 

Chapati

Future-Ready Portfolio Recent Launches

Classmate 
eduGames infinity

Fiama Soap
Japanese Hokkaido  

Sunfeast! Wowzers
Enrobed cracker

Bingo! Hot & Spicy
Korean Style Nachos

Fortifying the Core

Bingo! Sour Cream & Herbs
Popped Chips
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Deepening Consumer Engagement 

Brand Integration Innovative Print Ads Brands with Purpose
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Deepening Consumer Engagement 

Full on Festivals
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Large Scale Consumer Activations at Maha Kumbh Mela 2025, Prayagraj
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Agri Business
Q3 FY25
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Agri Business

3351 cr. 9.7%

Segment Revenue

Segment Results

 Strong growth in Value Added agri exports of Spices & Coffee

̶ Spices: Recorded robust growth leveraging world-class Guntur facility

̶ Coffee: Leveraged strong customer relationships & high demand (a/c shortage in key origins)

 Robust growth in Leaf tobacco exports driven by new business development & agile execution

 Stock limits & export restrictions on Wheat continue to limit business opportunities

̶ Partial easing of trading restrictions on Rice exports; strong order book

 Strategic sourcing support for Foods & Cigarettes Businesses

 Nicotine project^ update: Product trials in advanced stage of finalisation; focused business
development underway to accelerate scale-up. Export shipments expected to commence
shortly.

412 cr. 21.6%

Segment Revenue up 10% YoY 

led by Leaf Tobacco & Value Added Agri Exports

Margins +120 bps a/c better mix

Spices facility, Guntur

^ITC IndiVision Limited (IIVL), the Company’s wholly owned subsidiary
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Paperboards, Paper & 
Packaging
Q3 FY25
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Paperboards, Paper & Packaging

 Low priced Chinese & Indonesian supplies, soft domestic demand, lower realisations
continue to impact Industry performance
― Excess capacities in certain geographies
― Engagement with policy makers to arrest rapid increase of low priced paper &

paperboard imports
 Unabated increase in wood cost, exacerbated by heavy cyclonic rainfall in core plantation area

― Focus on accelerating plantation, developing new area, satellite-based plantation
monitoring to mitigate near term challenges

 Robust growth in exports driven by new business development
 Leadership position in VAP segment reinforced

― Anchor grades witnessed double digit growth led by liquid packaging board &
competitive offers

 Sustainable paperboards/packaging solutions portfolio continues to witness strong growth
leveraging cutting-edge innovation platforms

2144 cr. 3.1%

Segment Revenue

Segment Results

205 cr. 30.6%

Resilient performance amidst a 
challenging operating environment

Rapid scale up of Sustainable products
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Hotels Business
Q3 FY25
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Hotels – Q3 FY25

Managed properties scaled up

29 Hotels signed
in last 12 months 
(Jan 2024 – Dec 2024)

Standalone PBT (bei)^

302 cr.     43.4%

Standalone
Revenue^

922 cr.     14.6%

Best Ever Quarter

F&B offering expansion Sustainability Leadership

2024 USGBC 
Leadership Award 
for Organizational 

Excellence. 

^Demerged Business

 Hotels Business demerged into ITC Hotels Limited (ITCHL) w.e.f. Jan 1st, 2025

 ITCHL shares listed on stock exchanges on Jan 29th, 2025

 Stellar performance on an elevated base; EBITDA Margin @40% ( 450 bps)

 Retail, Wedding and F&B segments drive growth

 5 properties with 330 keys opened during the quarter

 ITC Ratnadipa, Colombo, continues to garner widespread appreciation

 ~300 Rooms Operational

 Cash breakeven achieved at operating profit level in Q3



| 32 |

Curated offerings to drive demand

F&B Recognition Celebrations on Gourmet couchMarketing Campaigns
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Executing ‘Asset Right’ Strategy 15 Openings | ~1300 keys 
in last 9 months

Storii, Jaisalmer

Welcomhotel, Delhi-Gurugram Highway

Welcomhotel, Jabalpur

Fortune Beachfront, Puri

Healthy Pipeline of Management Contracts – Phased openings over the next few quarters
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Revenue from 
Operations

EBITDA

PAT

PBT (bei)

INR 368 Cr          29% Y-o-Y

INR 217 Cr        42% Y-o-Y

INR 931 Cr         15% Y-o-Y

INR 302 Cr         43% Y-o-Y

ITC Windsor, Bengaluru

Stellar Performance on an elevated base

Consistent uptick in ARR & RevPAR

Rounded off values

EBITDA Margin 40%      450 bps Y-o-Y
Healthy Revenue mix from Room and F&B

46%

52%

51%

45%

41%

41%

9%

7%

8%
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Standalone Discontinued Operations



| 35 |

24%

19%

11%

13%

15%

17%

19%

21%

23%

25%

Q3FY20 Q3FY25

6%

4%

0%

1%

2%

3%

4%

5%

6%

7%

Q3FY20 Q3FY25

24%

22%

15%

16%

17%

18%

19%

20%

21%

22%

23%

24%

25%

Q3FY20 Q3FY25

Raw Material Cost (% of F&B Revenue)

5% ↓

Payroll Cost (% of Revenue)

EBITDA Margin expansion

2% ↓

Energy Cost (% of Revenue)

2% ↓

Operational Excellence Driving Margin Expansion 
Productivity | Efficiency

Standalone Discontinued operations

35% 35.3%

38.0%
40%

250 bps

200 bps

32%

33%

34%

35%

36%

37%

38%

39%

40%

Q3 FY24 Higher
ARR/ARCs

Higher
Occ/Covers

Q3 FY25
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Accelerating Growth through Managed Hotels

Premium = Upscale, Upper-upscale and Luxury

Managed Hotels Portfolio mix (Upscale to Luxury) 

Managed keys in the premium segment
In the next 5 years

the premium hotel keys would constitute 42% of the total 
managed portfolio from ~30% currently

 Opened 30 Managed Hotels in the past 24 months (Jan 2023 –
Dec 2024)

 High Quality of signed pipeline; High salience of Brownfields

 > 1 Hotel opening per month for next 24 months

 Leverage momentum to accelerate further

 Targeting 200+ hotels with 18000+ keys over 5 years, with 2/3rd
salience of Managed Portfolio
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Growing Share of Higher Margin Segments 

Revenue share increase from 

Contracted to Non-Contracted 

business 

Diversified Customer Base High Retail salience in Revenue mix

LY includes G20 
related business

+4%

Standalone Discontinued Operations
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Strong Multi-channel Distribution Network Driving demand through focus on 
website and channels

GDS
(17%)

Unit Reservations
(30%)

Guest Call Centre
(15%)

Online Travel 
Agents
(18%)

Website and App 
(20%)

YTD Dec’24 (Standalone Discontinued Operations)
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Brands Operational 
Hotels | Keys

Pipeline for next 4 years
Hotels | Keys

Total
Hotels | Keys

16 | 4737 - | 52 16 | 4789

2 | 181 1| 240 3 | 421

28 | 3041 12 | 1447 40 | 4488

7 | 191 10 | 558 17 | 749

56 | 4162 21 | 1707 77 | 5869

35 | 1016 3 | 130 38 | 1146

Total 144 | 13,328 47 | 4134 191 | 17462

Brand landscape

As on 31st Jan’ 25



| 40 |

Financials
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Key Financials 

Note: Continuing and Discontinued Operations on Standalone basis 

Current year PAT includes fair value gain of Rs. 463 cr. upon acquisition of certain investments at cost from a wholly owned subsidiary &
impact of Rs. 30 cr. for LTCG tax related changes

Previous year PAT includes credit of Rs. 468.44 crores in Current Tax expense consequent to reassessment of provisions relating to uncertain
tax positions for earlier years based on a favourable order of the Hon’ble Supreme Court received during the quarter and nine months
ended 31st December, 2023.

Rs. Cr. Q3 FY25 Q3 FY24 GOLY

Gross Revenue 18,953 17,483 8.4%

Net Revenue 17,726 16,326 8.6%

EBITDA 6,197 6,024 2.9%

PBT (aei) 7,363 6,725 9.5%

PAT 5,638 5,572 1.2%

YoY
Growth

Comparable PAT +2.1%
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Q3 FY25 Financial Results 

The Hon’ble National Company Law Tribunal, Kolkata Bench (NCLT), vide Order dated 4th October, 2024, sanctioned the Scheme of
Arrangement amongst the Company and ITC Hotels Limited (ITCHL) and their respective shareholders and creditors under Sections 230
to 232 read with the other applicable provisions of the Companies Act, 2013 (‘the Scheme’) for demerger of the Hotels Business of the
Company into ITCHL; the certified copy of which was received on 16th December 2024. The Company and ITCHL have mutually
acknowledged that all the conditions specified in Clause 28 of the Scheme have been fulfilled and satisfied, including filing of the
aforesaid Order with the Registrar of Companies, West Bengal, and accordingly the Appointed Date and Effective Date of the Scheme
is the first day of the following month i.e. 1st January, 2025

Upon the Scheme becoming effective, the Hotels Business (along with all assets and liabilities thereof, excluding ITC Grand Central
Mumbai, as at the Appointed Date) and the investments held by the Company in Hospitality entities viz., Fortune Park Hotels Limited,
Bay Islands Hotels Limited, Landbase India Limited, WelcomHotels (Lanka) Private Limited, Srinivasa Resorts Limited, International
Travel House Limited, Gujarat Hotels Limited and Maharaja Heritage Resorts Limited, along with certain identified Corporate assets
and liabilities have been transferred to ITCHL on a going concern basis. In terms of the requirements of Accounting Standards (Ind
AS), the assets and liabilities transferred and the results of the Hotels Business of the Company (excluding ITC Grand Central,
Mumbai) have been presented as 'Discontinued Operations'. Consequently, the financial results of the Company for the comparative
periods and for the year ended 31st March, 2024 have been presented accordingly.

Note relating to Hotels Demerger
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Brief particulars of the Discontinued Operations are given as under:
(₹ in Crores)

Sr No Particulars

3 Months 
ended 

31.12.2024

Corresponding
3 Months

ended
31.12.2023

Preceding 3 
Months 
ended 

30.09.2024

9 Months 
ended 

31.12.2024

9 Months 
ended 

31.12.2023

Twelve Months 
ended 

31.03.2024

(Unaudited) (Unaudited) (Unaudited) (Unaudited) (Unaudited) (Audited)
a Revenue from Operations 931.29 811.97 701.55 2277.73 2024.66 2887.97
b Total Income 942.85 813.79 706.47 2296.94 2031.26 2896.58
c Total Expenses 641.35 603.50 568.58 1724.42 1586.22 2205.36
d Profit Before Exceptional Items and Tax (b-c) 301.50 210.29 137.89 572.52 445.04 691.22
e Exceptional Items * (12.18) (5.52) (1.15) (16.37) (5.52) (7.57)
f Tax Expenses 72.43 51.49 34.25 139.25 110.52 171.91
g Profit from Discontinued Operations (d+e-f) 216.89 153.28 102.49 416.90 329.00 511.74

*Expenses in relation to demerger of the Hotels Business

Further, ITCHL has pursuant to the Scheme, allotted 125,11,71,040 Equity Shares of ₹ 1/- each on 11th January, 2025, to
the shareholders of the Company (as on the Record Date i.e., 6th January, 2025) and therefore it has ceased to be a
subsidiary of the Company. The Company’s shareholding in ITCHL stands at 39.88% of its paid-up share capital and
consequently, ITCHL has become an Associate of the Company.

Q3 FY25 Financial Results Note relating to Hotels Demerger
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Segment Revenue

• Others Segment denotes revenue from ITC Grand Central, Mumbai (to be operated 
and managed by ITC Hotels Ltd.; not part of demerged undertaking)

• FMCG Cigarettes

- Strong growth of 8% YoY in Net Revenue, driven by volumes

- Premium segment & new innovations continue to gain robust traction

• FMCG Others

- Revenue up 4% YoY amidst muted demand conditions; up 5.2% YoY excl. 
Notebooks

- Atta, Spices, Snacks, Frozen Snacks, Dairy, Premium Personal Wash, Homecare & 
Agarbatti drive growth

- Notebooks impacted by high base effect and opportunistic play by local brands 
led by sharp drop in paper prices

- Strong performance continues in premium portfolio & alternate channels 

• Agri Business

̶ Leaf & Value Added Agri products (Coffee & Spices) drive growth

• Paperboards, Paper & Packaging

- Performance reflects the impact of low priced Chinese & Indonesian supplies in 
global markets (including India), muted domestic demand & subdued 
realisations

Continuing Operations

Segment Revenue
     a) FMCG    - Cigarettes
                          - Others
                         Total FMCG
     b) Agri Business
     c) Paperboards, Paper & Packaging
     d) Others
                           Total
Less : Inter Segment Revenue
Gross Revenue from sale of products and 
services 

Rs. cr. FY25 FY24
YoY

growth

8136 7549 8%
5418 5209 4%

13554 12758 6%
3351 3055 10%
2144 2081 3%

45 42 6%
19094 17936 6%
1039 1234 -16%

18055 16701 8%

Q3
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Segment Results

• Others Segment denotes profits from ITC Grand Central, 
Mumbai (to be operated and managed by ITC Hotels Ltd.; 
not part of demerged undertaking)

• FMCG Cigarettes
‒ Sharp cost escalation in leaf tobacco

‒ Trade marketing spends restructured for sharper last
mile execution

• FMCG Others
‒ Sustained competitive marketing investments to

support growth and market standing, despite severe
inflationary pressures

‒ Segment EBITDA (ex-Notebooks) -17%

• Paper
‒ Subdued realisation + steep increase in domestic wood

costs continue to weigh on margins

‒ Segment EBITDA -21%

FY25 FY24
YoY

growth

4924 4728 4%
317 432 -27%

5241 5160 2%
412 339 22%
205 296 -31%
18 17 8%

5877 5812 1%
8 10

(676) (718)

(528) 0
7074 6520 8%

Q3

Segment Results
     a) FMCG    - Cigarettes
                         - Others
                         Total FMCG
     b) Agri Business
     c) Paperboards, Paper & Packaging
     d) Others
                           Total
Less : i) Finance Cost

ii) Other un-allocable (income) 
net of un-allocable expenditure
iii) Exceptional items

Rs. cr.

Profit Before Tax from Continuing Operations
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ITC – A Global Exemplar in Sustainability
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Impactful Social Performance

ITC e-Choupal
4 Million Farmers

empowered

Off-farm livelihood 
diversification – Livestock 

Development
Over 22.8 lac milch 

animals covered

Solid Waste Management
Over 13 million households 
covered across programmes

Women Empowerment 
Over 4 lac

women covered

Skilling of Youth 
Skilled over 1.2 lac youth

Support to Education
Reaching over 

20.5 lac Children

Climate Smart Agriculture^
Over 25.6 lac acres covered

Mother & Child Health and 
Nutrition^

Over 12.3 lac community 
members covered

On-farm livelihood 
diversification – Afforestation

Over 12.8 lac acres
Greened

Natural Resources 
Management – Water 

Stewardship
Over 17.3 lac acres covered

^figures for FY25 till Q3 FY25
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Sustainability 2.0
REDUCE  I RECYCLE  I RESTORE

Sustainability Targets 2030
Raising the Bar

Supporting Sustainable Livelihoods: From 6 million to 10 million

Strategic Interventions to Combat Climate Change

Proactively work towards achieving ‘Net Zero Operations’ emission status 

Renewable 
Energy

50% 50%

Specific GHG 
Emissions

Recyclable Plastic 
Packaging

100%

Plastic 
Neutrality

100%
Collection 
since FY22

Water Security for All Biodiversity & Agriculture

5x of ITC’s Net 
Consumption 

AWS Certification
for High Water Stressed Sites

by 2035

3

million 
acres

million 
acres

Climate Smart 
Village

Biodiversity 
Conservation1

1.5 million 
acres

Social Farm and 
Forestry 

Building Green 
Infrastructure

De-Carbonization

Nature based solutions

Circularity 

Climate Adaptation and 
Resilience 

Inclusive Value 
Chains
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• Comprehensive policies & guidelines institutionalised

• 9 ITC Units have received AWS (Alliance for Water Stewardship) Platinum certification till date

• 50% energy from renewable sources achieved for the first time, well ahead of 2030 target

• Plastic Neutrality commitment exceeded - ~70,000 MT of plastic waste managed in FY24

• 100% critical tier-1 suppliers trained and >70% assessed on ESG aspect

• Water +ve (for 22 years), Carbon +ve (for 19 years), and Solid waste recycling +ve (for 17 years)

• World class ESG credentials – MSCI, DJSI, CDP

Sustainability – Highlights

Sustained ‘AA’ rating 7 years in a row Included in the Dow Jones 
Sustainability Emerging Markets Index
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ITC’s CDP Scores (2023)

A
In Water Security

Le
ad

er
sh

ip
 B

an
d Water Security: ITC ahead of

Asia regional average of ‘C’. 

A-
In Climate Change

Climate Change: ITC ahead of
Asia regional average of ‘C’ 
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ITC Infotech
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ITC Infotech

EBITDA margin
@ upper-end of mid-tier IT cos.

• Broad based growth; Healthy Total Contract Value (TCV) signings

• Investments continue in capability building in strategic focus areas, sales 
org. & infrastructure

• Acquisition of Blazeclan Technologies completed w.e.f. 1st Oct 2024.

Customer Centricity | Employee Centricity | Operational Excellence

2737 3097
210 0

240 0

270 0

300 0

330 0

YTD Dec'23 YTD Dec'24

Revenue

Rs. cr.

475 550
320

370

420

470

520

570

YTD Dec'23 YTD Dec'24

YTD Dec YoY +16%Adj. EBITDA

Rs. cr.

EBITDA adjusted for one off cost in Q3 FY25
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ITC: Enduring Value

A passion for 
Profitable growth...

in a way that is 
Sustainable…

and 
Inclusive.
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Links

Product/initiative Link

Bingo! on Instagram https://www.instagram.com/bingo_snacks/

YiPPee! on Instagram https://www.instagram.com/sunfeast_yippee/

Aashirvaad on Instagram https://www.instagram.com/aashirvaad/

Sunfeast Dark Fantasy on Instagram https://www.instagram.com/sunfeastdarkfantasy/

Mom’s Magic on Instagram https://instagram.com/sfmomsmagic/

Classmate on Instagram https://instagram.com/classmatebyitc/

ITC : Abiding Commitment to Nation-Building https://youtu.be/oP8d-Q8AD1w

Details on the Company’s Sustainability 2.0 vision https://www.itcportal.com/sustainability/sustainability-integrated-report-
2024/ITC-Sustainability-Integrated-Report-2024.pdf

Quarterly Media Statement https://www.itcportal.com/investor/pdf/ITC-Press-Release-Q3-FY2025.pdf
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