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AHMEDABAD | SATURDAY, 1 FEBRUARY 2025

APPLE INTELLIGENCE LAUNCHING IN INDIA
AppleIntelligenceissettorolloutinIndiathisAprilwithlocalised
Englishlanguagesupport,CEOTimCookconfirmedduring
Apple’s latestquarterlyearningscall.Thissupportisexpectedtobe
introducedwiththeiOS18.4update,whichislikelytobereleased
aroundthesametime.Additionally, iOS18.4isanticipatedto
enhanceSiriwithadvancedintelligencefeatures, including
on-screenawareness,personalcontextunderstanding,and
cross-appactioncapabilities.

Microsoft Copilot gets
OpenAI’s o1 model
Microsoft is integratingOpenAI'so1reasoningmodelinto
Copilotforallusers, introducingthenewThinkDeep
feature.Initiallypreviewedlastyear,thisfeature
enhancestheCopilotAIchatbot'sabilitytoprocess
complexqueries,providesuggestions,andcompare
differentoptions.ThinkDeeperisnowbeingrolledoutto
theCopilotmobileapponbothAndroidandiOS.

[ TECH DIGEST ]
mybs.in/tech

In a 1st, Apple among top 5
smartphone brands in India
SURAJEET DAS GUPTA
NewDelhi,31 January

I t was Apple Inc’s magic quarter
in India. In the fourth quarter
(Q4) of calendar year (CY) 2024,

the Cupertino-headquartered firm
saw iPhones in the premium and
ultra-premium segments enter the
coveted top five smartphone brands
in terms of volume sales for the first
time in India.With amarket share of
11 per cent, Apple displaced Realme
from the fifth position, according to
data fromCounterpointResearch.

Inthesamequarteroftheprevious
year,Apple’svolumesharewas9percent,
whileRealmewasjustaheadat10percent.
The other brands in the top five include
Vivo,Xiaomi, Samsung, andOppo.

Among smartphone models in the
same quarter, the iPhone 15 was the top
seller across all segments in terms of vol-
ume, with a 3 per cent share among over
300 model brands in the country, despite
its ultra-premium positioning and price.
The second-best-selling models were
Samsung’s Galaxy A16 and Vivo’s Y287,
both with a volume share of 2.5 per cent,
according toCounterpoint estimates.

Apple has also continued to dominate
in terms of value market share. In Q4 of
CY 2024, it led the market with a 34 per
cent share — nearly double that of
Samsung, at 18 per cent, followed byVivo
at 15 per cent.

AppleInc’sbig-ticketperformancewas
acknowledgedduringananalyst call after
the company’s earnings results on Friday

byChiefExecutiveOfficerTimCook,who
said: “India set an October-December
quarter record, and we are opening more
stores there. We have announced we will
open four new stores.” He also said that
theiPhonewasthetop-sellingsmartphone
in India for thequarter.

Analysing the iPhone’s momentum,
Tarun Pathak, research director at
Counterpoint, said:“Thepremiumsmart-
phone market segment has seen consid-
erablegrowth,drivenbyrisingdisposable

incomeandaspirationalpurchases, espe-
ciallyamongtheyouth.Applehasbecome
thepreferredbrandforyoungconsumers.
Beyond Tier-II cities, the iPhone has
evolvedfrombeing justasmartphonetoa
symbol of lifestyle and status.”

While exports remain a key focus for
Apple Inc, the firmhas also seen substan-
tial growth in the domestic market. In
2023-24, Apple’s domestic revenue sur-
passed~67,000crore, thebulkof itcoming
from iPhones.

Market share of smartphones
by volume

Market share by value in Q4 2024
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Note: In Q4 2023 Realmewith 10 per centwas in fifth position
Source: Counterpoint Research
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BHOPAL | SATURDAY, 1 FEBRUARY 2025

APPLE INTELLIGENCE LAUNCHING IN INDIA
AppleIntelligenceissettorolloutinIndiathisAprilwithlocalised
Englishlanguagesupport,CEOTimCookconfirmedduring
Apple’s latestquarterlyearningscall.Thissupportisexpectedtobe
introducedwiththeiOS18.4update,whichislikelytobereleased
aroundthesametime.Additionally, iOS18.4isanticipatedto
enhanceSiriwithadvancedintelligencefeatures, including
on-screenawareness,personalcontextunderstanding,and
cross-appactioncapabilities.

Microsoft Copilot gets
OpenAI’s o1 model
Microsoft is integratingOpenAI'so1reasoningmodelinto
Copilotforallusers, introducingthenewThinkDeep
feature.Initiallypreviewedlastyear,thisfeature
enhancestheCopilotAIchatbot'sabilitytoprocess
complexqueries,providesuggestions,andcompare
differentoptions.ThinkDeeperisnowbeingrolledoutto
theCopilotmobileapponbothAndroidandiOS.

[ TECH DIGEST ]
mybs.in/tech

In a 1st, Apple among top 5
smartphone brands in India
SURAJEET DAS GUPTA
NewDelhi,31 January

I t was Apple Inc’s magic quarter
in India. In the fourth quarter
(Q4) of calendar year (CY) 2024,

the Cupertino-headquartered firm
saw iPhones in the premium and
ultra-premium segments enter the
coveted top five smartphone brands
in terms of volume sales for the first
time in India.With amarket share of
11 per cent, Apple displaced Realme
from the fifth position, according to
data fromCounterpointResearch.

Inthesamequarteroftheprevious
year,Apple’svolumesharewas9percent,
whileRealmewasjustaheadat10percent.
The other brands in the top five include
Vivo,Xiaomi, Samsung, andOppo.

Among smartphone models in the
same quarter, the iPhone 15 was the top
seller across all segments in terms of vol-
ume, with a 3 per cent share among over
300 model brands in the country, despite
its ultra-premium positioning and price.
The second-best-selling models were
Samsung’s Galaxy A16 and Vivo’s Y287,
both with a volume share of 2.5 per cent,
according toCounterpoint estimates.

Apple has also continued to dominate
in terms of value market share. In Q4 of
CY 2024, it led the market with a 34 per
cent share — nearly double that of
Samsung, at 18 per cent, followed byVivo
at 15 per cent.

AppleInc’sbig-ticketperformancewas
acknowledgedduringananalyst call after
the company’s earnings results on Friday

byChiefExecutiveOfficerTimCook,who
said: “India set an October-December
quarter record, and we are opening more
stores there. We have announced we will
open four new stores.” He also said that
theiPhonewasthetop-sellingsmartphone
in India for thequarter.

Analysing the iPhone’s momentum,
Tarun Pathak, research director at
Counterpoint, said:“Thepremiumsmart-
phone market segment has seen consid-
erablegrowth,drivenbyrisingdisposable

incomeandaspirationalpurchases, espe-
ciallyamongtheyouth.Applehasbecome
thepreferredbrandforyoungconsumers.
Beyond Tier-II cities, the iPhone has
evolvedfrombeing justasmartphonetoa
symbol of lifestyle and status.”

While exports remain a key focus for
Apple Inc, the firmhas also seen substan-
tial growth in the domestic market. In
2023-24, Apple’s domestic revenue sur-
passed~67,000crore, thebulkof itcoming
from iPhones.

Market share of smartphones
by volume

Market share by value in Q4 2024
Apple 34
Samsung 18
Vivo 15
OPPO 11
Xiaomi 8
Others 14

Vivo
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OvertakesRealmewithvolumeshareof11%inpremiumsegmentinQ4

APPLE'S
ERA

Note: In Q4 2023 Realmewith 10 per centwas in fifth position
Source: Counterpoint Research
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BHUBANESWAR | SATURDAY, 1 FEBRUARY 2025

APPLE INTELLIGENCE LAUNCHING IN INDIA
AppleIntelligenceissettorolloutinIndiathisAprilwithlocalised
Englishlanguagesupport,CEOTimCookconfirmedduring
Apple’s latestquarterlyearningscall.Thissupportisexpectedtobe
introducedwiththeiOS18.4update,whichislikelytobereleased
aroundthesametime.Additionally, iOS18.4isanticipatedto
enhanceSiriwithadvancedintelligencefeatures, including
on-screenawareness,personalcontextunderstanding,and
cross-appactioncapabilities.

Microsoft Copilot gets
OpenAI’s o1 model
Microsoft is integratingOpenAI'so1reasoningmodelinto
Copilotforallusers, introducingthenewThinkDeep
feature.Initiallypreviewedlastyear,thisfeature
enhancestheCopilotAIchatbot'sabilitytoprocess
complexqueries,providesuggestions,andcompare
differentoptions.ThinkDeeperisnowbeingrolledoutto
theCopilotmobileapponbothAndroidandiOS.

[ TECH DIGEST ]
mybs.in/tech

In a 1st, Apple among top 5
smartphone brands in India
SURAJEET DAS GUPTA
NewDelhi,31 January

I t was Apple Inc’s magic quarter
in India. In the fourth quarter
(Q4) of calendar year (CY) 2024,

the Cupertino-headquartered firm
saw iPhones in the premium and
ultra-premium segments enter the
coveted top five smartphone brands
in terms of volume sales for the first
time in India.With amarket share of
11 per cent, Apple displaced Realme
from the fifth position, according to
data fromCounterpointResearch.

Inthesamequarteroftheprevious
year,Apple’svolumesharewas9percent,
whileRealmewasjustaheadat10percent.
The other brands in the top five include
Vivo,Xiaomi, Samsung, andOppo.

Among smartphone models in the
same quarter, the iPhone 15 was the top
seller across all segments in terms of vol-
ume, with a 3 per cent share among over
300 model brands in the country, despite
its ultra-premium positioning and price.
The second-best-selling models were
Samsung’s Galaxy A16 and Vivo’s Y287,
both with a volume share of 2.5 per cent,
according toCounterpoint estimates.

Apple has also continued to dominate
in terms of value market share. In Q4 of
CY 2024, it led the market with a 34 per
cent share — nearly double that of
Samsung, at 18 per cent, followed byVivo
at 15 per cent.

AppleInc’sbig-ticketperformancewas
acknowledgedduringananalyst call after
the company’s earnings results on Friday

byChiefExecutiveOfficerTimCook,who
said: “India set an October-December
quarter record, and we are opening more
stores there. We have announced we will
open four new stores.” He also said that
theiPhonewasthetop-sellingsmartphone
in India for thequarter.

Analysing the iPhone’s momentum,
Tarun Pathak, research director at
Counterpoint, said:“Thepremiumsmart-
phone market segment has seen consid-
erablegrowth,drivenbyrisingdisposable

incomeandaspirationalpurchases, espe-
ciallyamongtheyouth.Applehasbecome
thepreferredbrandforyoungconsumers.
Beyond Tier-II cities, the iPhone has
evolvedfrombeing justasmartphonetoa
symbol of lifestyle and status.”

While exports remain a key focus for
Apple Inc, the firmhas also seen substan-
tial growth in the domestic market. In
2023-24, Apple’s domestic revenue sur-
passed~67,000crore, thebulkof itcoming
from iPhones.

Market share of smartphones
by volume

Market share by value in Q4 2024
Apple 34
Samsung 18
Vivo 15
OPPO 11
Xiaomi 8
Others 14

Vivo
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OvertakesRealmewithvolumeshareof11%inpremiumsegmentinQ4

APPLE'S
ERA

Note: In Q4 2023 Realmewith 10 per centwas in fifth position
Source: Counterpoint Research
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BENGALURU | SATURDAY, 1 FEBRUARY 2025

APPLE INTELLIGENCE LAUNCHING IN INDIA
AppleIntelligenceissettorolloutinIndiathisAprilwithlocalised
Englishlanguagesupport,CEOTimCookconfirmedduring
Apple’s latestquarterlyearningscall.Thissupportisexpectedtobe
introducedwiththeiOS18.4update,whichislikelytobereleased
aroundthesametime.Additionally, iOS18.4isanticipatedto
enhanceSiriwithadvancedintelligencefeatures, including
on-screenawareness,personalcontextunderstanding,and
cross-appactioncapabilities.

Microsoft Copilot gets
OpenAI’s o1 model
Microsoft is integratingOpenAI'so1reasoningmodelinto
Copilotforallusers, introducingthenewThinkDeep
feature.Initiallypreviewedlastyear,thisfeature
enhancestheCopilotAIchatbot'sabilitytoprocess
complexqueries,providesuggestions,andcompare
differentoptions.ThinkDeeperisnowbeingrolledoutto
theCopilotmobileapponbothAndroidandiOS.

[ TECH DIGEST ]
mybs.in/tech

In a 1st, Apple among top 5
smartphone brands in India
SURAJEET DAS GUPTA
NewDelhi,31 January

I t was Apple Inc’s magic quarter
in India. In the fourth quarter
(Q4) of calendar year (CY) 2024,

the Cupertino-headquartered firm
saw iPhones in the premium and
ultra-premium segments enter the
coveted top five smartphone brands
in terms of volume sales for the first
time in India.With amarket share of
11 per cent, Apple displaced Realme
from the fifth position, according to
data fromCounterpointResearch.

Inthesamequarteroftheprevious
year,Apple’svolumesharewas9percent,
whileRealmewasjustaheadat10percent.
The other brands in the top five include
Vivo,Xiaomi, Samsung, andOppo.

Among smartphone models in the
same quarter, the iPhone 15 was the top
seller across all segments in terms of vol-
ume, with a 3 per cent share among over
300 model brands in the country, despite
its ultra-premium positioning and price.
The second-best-selling models were
Samsung’s Galaxy A16 and Vivo’s Y287,
both with a volume share of 2.5 per cent,
according toCounterpoint estimates.

Apple has also continued to dominate
in terms of value market share. In Q4 of
CY 2024, it led the market with a 34 per
cent share — nearly double that of
Samsung, at 18 per cent, followed byVivo
at 15 per cent.

AppleInc’sbig-ticketperformancewas
acknowledgedduringananalyst call after
the company’s earnings results on Friday

byChiefExecutiveOfficerTimCook,who
said: “India set an October-December
quarter record, and we are opening more
stores there. We have announced we will
open four new stores.” He also said that
theiPhonewasthetop-sellingsmartphone
in India for thequarter.

Analysing the iPhone’s momentum,
Tarun Pathak, research director at
Counterpoint, said:“Thepremiumsmart-
phone market segment has seen consid-
erablegrowth,drivenbyrisingdisposable

incomeandaspirationalpurchases, espe-
ciallyamongtheyouth.Applehasbecome
thepreferredbrandforyoungconsumers.
Beyond Tier-II cities, the iPhone has
evolvedfrombeing justasmartphonetoa
symbol of lifestyle and status.”

While exports remain a key focus for
Apple Inc, the firmhas also seen substan-
tial growth in the domestic market. In
2023-24, Apple’s domestic revenue sur-
passed~67,000crore, thebulkof itcoming
from iPhones.

Market share of smartphones
by volume

Market share by value in Q4 2024
Apple 34
Samsung 18
Vivo 15
OPPO 11
Xiaomi 8
Others 14

Vivo

nQ4CY2023 nQ4CY2024

Xiaomi Oppo Apple OthersSamsung
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OvertakesRealmewithvolumeshareof11%inpremiumsegmentinQ4

APPLE'S
ERA

Note: In Q4 2023 Realmewith 10 per centwas in fifth position
Source: Counterpoint Research
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KOLKATA | SATURDAY, 1 FEBRUARY 2025

APPLE INTELLIGENCE LAUNCHING IN INDIA
AppleIntelligenceissettorolloutinIndiathisAprilwithlocalised
Englishlanguagesupport,CEOTimCookconfirmedduring
Apple’s latestquarterlyearningscall.Thissupportisexpectedtobe
introducedwiththeiOS18.4update,whichislikelytobereleased
aroundthesametime.Additionally, iOS18.4isanticipatedto
enhanceSiriwithadvancedintelligencefeatures, including
on-screenawareness,personalcontextunderstanding,and
cross-appactioncapabilities.

Microsoft Copilot gets
OpenAI’s o1 model
Microsoft is integratingOpenAI'so1reasoningmodelinto
Copilotforallusers, introducingthenewThinkDeep
feature.Initiallypreviewedlastyear,thisfeature
enhancestheCopilotAIchatbot'sabilitytoprocess
complexqueries,providesuggestions,andcompare
differentoptions.ThinkDeeperisnowbeingrolledoutto
theCopilotmobileapponbothAndroidandiOS.

[ TECH DIGEST ]
mybs.in/tech

In a 1st, Apple among top 5
smartphone brands in India
SURAJEET DAS GUPTA
NewDelhi,31 January

I t was Apple Inc’s magic quarter
in India. In the fourth quarter
(Q4) of calendar year (CY) 2024,

the Cupertino-headquartered firm
saw iPhones in the premium and
ultra-premium segments enter the
coveted top five smartphone brands
in terms of volume sales for the first
time in India.With amarket share of
11 per cent, Apple displaced Realme
from the fifth position, according to
data fromCounterpointResearch.

Inthesamequarteroftheprevious
year,Apple’svolumesharewas9percent,
whileRealmewasjustaheadat10percent.
The other brands in the top five include
Vivo,Xiaomi, Samsung, andOppo.

Among smartphone models in the
same quarter, the iPhone 15 was the top
seller across all segments in terms of vol-
ume, with a 3 per cent share among over
300 model brands in the country, despite
its ultra-premium positioning and price.
The second-best-selling models were
Samsung’s Galaxy A16 and Vivo’s Y287,
both with a volume share of 2.5 per cent,
according toCounterpoint estimates.

Apple has also continued to dominate
in terms of value market share. In Q4 of
CY 2024, it led the market with a 34 per
cent share — nearly double that of
Samsung, at 18 per cent, followed byVivo
at 15 per cent.

AppleInc’sbig-ticketperformancewas
acknowledgedduringananalyst call after
the company’s earnings results on Friday

byChiefExecutiveOfficerTimCook,who
said: “India set an October-December
quarter record, and we are opening more
stores there. We have announced we will
open four new stores.” He also said that
theiPhonewasthetop-sellingsmartphone
in India for thequarter.

Analysing the iPhone’s momentum,
Tarun Pathak, research director at
Counterpoint, said:“Thepremiumsmart-
phone market segment has seen consid-
erablegrowth,drivenbyrisingdisposable

incomeandaspirationalpurchases, espe-
ciallyamongtheyouth.Applehasbecome
thepreferredbrandforyoungconsumers.
Beyond Tier-II cities, the iPhone has
evolvedfrombeing justasmartphonetoa
symbol of lifestyle and status.”

While exports remain a key focus for
Apple Inc, the firmhas also seen substan-
tial growth in the domestic market. In
2023-24, Apple’s domestic revenue sur-
passed~67,000crore, thebulkof itcoming
from iPhones.

Market share of smartphones
by volume

Market share by value in Q4 2024
Apple 34
Samsung 18
Vivo 15
OPPO 11
Xiaomi 8
Others 14

Vivo

nQ4CY2023 nQ4CY2024

Xiaomi Oppo Apple OthersSamsung
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OvertakesRealmewithvolumeshareof11%inpremiumsegmentinQ4

APPLE'S
ERA

Note: In Q4 2023 Realmewith 10 per centwas in fifth position
Source: Counterpoint Research
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CHANDIGARH | SATURDAY, 1 FEBRUARY 2025

APPLE INTELLIGENCE LAUNCHING IN INDIA
AppleIntelligenceissettorolloutinIndiathisAprilwithlocalised
Englishlanguagesupport,CEOTimCookconfirmedduring
Apple’s latestquarterlyearningscall.Thissupportisexpectedtobe
introducedwiththeiOS18.4update,whichislikelytobereleased
aroundthesametime.Additionally, iOS18.4isanticipatedto
enhanceSiriwithadvancedintelligencefeatures, including
on-screenawareness,personalcontextunderstanding,and
cross-appactioncapabilities.

Microsoft Copilot gets
OpenAI’s o1 model
Microsoft is integratingOpenAI'so1reasoningmodelinto
Copilotforallusers, introducingthenewThinkDeep
feature.Initiallypreviewedlastyear,thisfeature
enhancestheCopilotAIchatbot'sabilitytoprocess
complexqueries,providesuggestions,andcompare
differentoptions.ThinkDeeperisnowbeingrolledoutto
theCopilotmobileapponbothAndroidandiOS.

[ TECH DIGEST ]
mybs.in/tech

In a 1st, Apple among top 5
smartphone brands in India
SURAJEET DAS GUPTA
NewDelhi,31 January

I t was Apple Inc’s magic quarter
in India. In the fourth quarter
(Q4) of calendar year (CY) 2024,

the Cupertino-headquartered firm
saw iPhones in the premium and
ultra-premium segments enter the
coveted top five smartphone brands
in terms of volume sales for the first
time in India.With amarket share of
11 per cent, Apple displaced Realme
from the fifth position, according to
data fromCounterpointResearch.

Inthesamequarteroftheprevious
year,Apple’svolumesharewas9percent,
whileRealmewasjustaheadat10percent.
The other brands in the top five include
Vivo,Xiaomi, Samsung, andOppo.

Among smartphone models in the
same quarter, the iPhone 15 was the top
seller across all segments in terms of vol-
ume, with a 3 per cent share among over
300 model brands in the country, despite
its ultra-premium positioning and price.
The second-best-selling models were
Samsung’s Galaxy A16 and Vivo’s Y287,
both with a volume share of 2.5 per cent,
according toCounterpoint estimates.

Apple has also continued to dominate
in terms of value market share. In Q4 of
CY 2024, it led the market with a 34 per
cent share — nearly double that of
Samsung, at 18 per cent, followed byVivo
at 15 per cent.

AppleInc’sbig-ticketperformancewas
acknowledgedduringananalyst call after
the company’s earnings results on Friday

byChiefExecutiveOfficerTimCook,who
said: “India set an October-December
quarter record, and we are opening more
stores there. We have announced we will
open four new stores.” He also said that
theiPhonewasthetop-sellingsmartphone
in India for thequarter.

Analysing the iPhone’s momentum,
Tarun Pathak, research director at
Counterpoint, said:“Thepremiumsmart-
phone market segment has seen consid-
erablegrowth,drivenbyrisingdisposable

incomeandaspirationalpurchases, espe-
ciallyamongtheyouth.Applehasbecome
thepreferredbrandforyoungconsumers.
Beyond Tier-II cities, the iPhone has
evolvedfrombeing justasmartphonetoa
symbol of lifestyle and status.”

While exports remain a key focus for
Apple Inc, the firmhas also seen substan-
tial growth in the domestic market. In
2023-24, Apple’s domestic revenue sur-
passed~67,000crore, thebulkof itcoming
from iPhones.

Market share of smartphones
by volume

Market share by value in Q4 2024
Apple 34
Samsung 18
Vivo 15
OPPO 11
Xiaomi 8
Others 14

Vivo
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OvertakesRealmewithvolumeshareof11%inpremiumsegmentinQ4

APPLE'S
ERA

Note: In Q4 2023 Realmewith 10 per centwas in fifth position
Source: Counterpoint Research
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CHENNAI | SATURDAY, 1 FEBRUARY 2025

APPLE INTELLIGENCE LAUNCHING IN INDIA
AppleIntelligenceissettorolloutinIndiathisAprilwithlocalised
Englishlanguagesupport,CEOTimCookconfirmedduring
Apple’s latestquarterlyearningscall.Thissupportisexpectedtobe
introducedwiththeiOS18.4update,whichislikelytobereleased
aroundthesametime.Additionally, iOS18.4isanticipatedto
enhanceSiriwithadvancedintelligencefeatures, including
on-screenawareness,personalcontextunderstanding,and
cross-appactioncapabilities.

Microsoft Copilot gets
OpenAI’s o1 model
Microsoft is integratingOpenAI'so1reasoningmodelinto
Copilotforallusers, introducingthenewThinkDeep
feature.Initiallypreviewedlastyear,thisfeature
enhancestheCopilotAIchatbot'sabilitytoprocess
complexqueries,providesuggestions,andcompare
differentoptions.ThinkDeeperisnowbeingrolledoutto
theCopilotmobileapponbothAndroidandiOS.

[ TECH DIGEST ]
mybs.in/tech

In a 1st, Apple among top 5
smartphone brands in India
SURAJEET DAS GUPTA
NewDelhi,31 January

I t was Apple Inc’s magic quarter
in India. In the fourth quarter
(Q4) of calendar year (CY) 2024,

the Cupertino-headquartered firm
saw iPhones in the premium and
ultra-premium segments enter the
coveted top five smartphone brands
in terms of volume sales for the first
time in India.With amarket share of
11 per cent, Apple displaced Realme
from the fifth position, according to
data fromCounterpointResearch.

Inthesamequarteroftheprevious
year,Apple’svolumesharewas9percent,
whileRealmewasjustaheadat10percent.
The other brands in the top five include
Vivo,Xiaomi, Samsung, andOppo.

Among smartphone models in the
same quarter, the iPhone 15 was the top
seller across all segments in terms of vol-
ume, with a 3 per cent share among over
300 model brands in the country, despite
its ultra-premium positioning and price.
The second-best-selling models were
Samsung’s Galaxy A16 and Vivo’s Y287,
both with a volume share of 2.5 per cent,
according toCounterpoint estimates.

Apple has also continued to dominate
in terms of value market share. In Q4 of
CY 2024, it led the market with a 34 per
cent share — nearly double that of
Samsung, at 18 per cent, followed byVivo
at 15 per cent.

AppleInc’sbig-ticketperformancewas
acknowledgedduringananalyst call after
the company’s earnings results on Friday

byChiefExecutiveOfficerTimCook,who
said: “India set an October-December
quarter record, and we are opening more
stores there. We have announced we will
open four new stores.” He also said that
theiPhonewasthetop-sellingsmartphone
in India for thequarter.

Analysing the iPhone’s momentum,
Tarun Pathak, research director at
Counterpoint, said:“Thepremiumsmart-
phone market segment has seen consid-
erablegrowth,drivenbyrisingdisposable

incomeandaspirationalpurchases, espe-
ciallyamongtheyouth.Applehasbecome
thepreferredbrandforyoungconsumers.
Beyond Tier-II cities, the iPhone has
evolvedfrombeing justasmartphonetoa
symbol of lifestyle and status.”

While exports remain a key focus for
Apple Inc, the firmhas also seen substan-
tial growth in the domestic market. In
2023-24, Apple’s domestic revenue sur-
passed~67,000crore, thebulkof itcoming
from iPhones.

Market share of smartphones
by volume

Market share by value in Q4 2024
Apple 34
Samsung 18
Vivo 15
OPPO 11
Xiaomi 8
Others 14

Vivo

nQ4CY2023 nQ4CY2024
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OvertakesRealmewithvolumeshareof11%inpremiumsegmentinQ4

APPLE'S
ERA

Note: In Q4 2023 Realmewith 10 per centwas in fifth position
Source: Counterpoint Research
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NEW DELHI | SATURDAY, 1 FEBRUARY 2025

APPLE INTELLIGENCE LAUNCHING IN INDIA
AppleIntelligenceissettorolloutinIndiathisAprilwithlocalised
Englishlanguagesupport,CEOTimCookconfirmedduring
Apple’s latestquarterlyearningscall.Thissupportisexpectedtobe
introducedwiththeiOS18.4update,whichislikelytobereleased
aroundthesametime.Additionally, iOS18.4isanticipatedto
enhanceSiriwithadvancedintelligencefeatures, including
on-screenawareness,personalcontextunderstanding,and
cross-appactioncapabilities.

Microsoft Copilot gets
OpenAI’s o1 model
Microsoft is integratingOpenAI'so1reasoningmodelinto
Copilotforallusers, introducingthenewThinkDeep
feature.Initiallypreviewedlastyear,thisfeature
enhancestheCopilotAIchatbot'sabilitytoprocess
complexqueries,providesuggestions,andcompare
differentoptions.ThinkDeeperisnowbeingrolledoutto
theCopilotmobileapponbothAndroidandiOS.

[ TECH DIGEST ]
mybs.in/tech

In a 1st, Apple among top 5
smartphone brands in India
SURAJEET DAS GUPTA
NewDelhi,31 January

I t was Apple Inc’s magic quarter
in India. In the fourth quarter
(Q4) of calendar year (CY) 2024,

the Cupertino-headquartered firm
saw iPhones in the premium and
ultra-premium segments enter the
coveted top five smartphone brands
in terms of volume sales for the first
time in India.With amarket share of
11 per cent, Apple displaced Realme
from the fifth position, according to
data fromCounterpointResearch.

Inthesamequarteroftheprevious
year,Apple’svolumesharewas9percent,
whileRealmewasjustaheadat10percent.
The other brands in the top five include
Vivo,Xiaomi, Samsung, andOppo.

Among smartphone models in the
same quarter, the iPhone 15 was the top
seller across all segments in terms of vol-
ume, with a 3 per cent share among over
300 model brands in the country, despite
its ultra-premium positioning and price.
The second-best-selling models were
Samsung’s Galaxy A16 and Vivo’s Y287,
both with a volume share of 2.5 per cent,
according toCounterpoint estimates.

Apple has also continued to dominate
in terms of value market share. In Q4 of
CY 2024, it led the market with a 34 per
cent share — nearly double that of
Samsung, at 18 per cent, followed byVivo
at 15 per cent.

AppleInc’sbig-ticketperformancewas
acknowledgedduringananalyst call after
the company’s earnings results on Friday

byChiefExecutiveOfficerTimCook,who
said: “India set an October-December
quarter record, and we are opening more
stores there. We have announced we will
open four new stores.” He also said that
theiPhonewasthetop-sellingsmartphone
in India for thequarter.

Analysing the iPhone’s momentum,
Tarun Pathak, research director at
Counterpoint, said:“Thepremiumsmart-
phone market segment has seen consid-
erablegrowth,drivenbyrisingdisposable

incomeandaspirationalpurchases, espe-
ciallyamongtheyouth.Applehasbecome
thepreferredbrandforyoungconsumers.
Beyond Tier-II cities, the iPhone has
evolvedfrombeing justasmartphonetoa
symbol of lifestyle and status.”

While exports remain a key focus for
Apple Inc, the firmhas also seen substan-
tial growth in the domestic market. In
2023-24, Apple’s domestic revenue sur-
passed~67,000crore, thebulkof itcoming
from iPhones.

Market share of smartphones
by volume

Market share by value in Q4 2024
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Note: In Q4 2023 Realmewith 10 per centwas in fifth position
Source: Counterpoint Research
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HYDERABAD | SATURDAY, 1 FEBRUARY 2025

APPLE INTELLIGENCE LAUNCHING IN INDIA
AppleIntelligenceissettorolloutinIndiathisAprilwithlocalised
Englishlanguagesupport,CEOTimCookconfirmedduring
Apple’s latestquarterlyearningscall.Thissupportisexpectedtobe
introducedwiththeiOS18.4update,whichislikelytobereleased
aroundthesametime.Additionally, iOS18.4isanticipatedto
enhanceSiriwithadvancedintelligencefeatures, including
on-screenawareness,personalcontextunderstanding,and
cross-appactioncapabilities.

Microsoft Copilot gets
OpenAI’s o1 model
Microsoft is integratingOpenAI'so1reasoningmodelinto
Copilotforallusers, introducingthenewThinkDeep
feature.Initiallypreviewedlastyear,thisfeature
enhancestheCopilotAIchatbot'sabilitytoprocess
complexqueries,providesuggestions,andcompare
differentoptions.ThinkDeeperisnowbeingrolledoutto
theCopilotmobileapponbothAndroidandiOS.

[ TECH DIGEST ]
mybs.in/tech

In a 1st, Apple among top 5
smartphone brands in India
SURAJEET DAS GUPTA
NewDelhi,31 January

I t was Apple Inc’s magic quarter
in India. In the fourth quarter
(Q4) of calendar year (CY) 2024,

the Cupertino-headquartered firm
saw iPhones in the premium and
ultra-premium segments enter the
coveted top five smartphone brands
in terms of volume sales for the first
time in India.With amarket share of
11 per cent, Apple displaced Realme
from the fifth position, according to
data fromCounterpointResearch.

Inthesamequarteroftheprevious
year,Apple’svolumesharewas9percent,
whileRealmewasjustaheadat10percent.
The other brands in the top five include
Vivo,Xiaomi, Samsung, andOppo.

Among smartphone models in the
same quarter, the iPhone 15 was the top
seller across all segments in terms of vol-
ume, with a 3 per cent share among over
300 model brands in the country, despite
its ultra-premium positioning and price.
The second-best-selling models were
Samsung’s Galaxy A16 and Vivo’s Y287,
both with a volume share of 2.5 per cent,
according toCounterpoint estimates.

Apple has also continued to dominate
in terms of value market share. In Q4 of
CY 2024, it led the market with a 34 per
cent share — nearly double that of
Samsung, at 18 per cent, followed byVivo
at 15 per cent.

AppleInc’sbig-ticketperformancewas
acknowledgedduringananalyst call after
the company’s earnings results on Friday

byChiefExecutiveOfficerTimCook,who
said: “India set an October-December
quarter record, and we are opening more
stores there. We have announced we will
open four new stores.” He also said that
theiPhonewasthetop-sellingsmartphone
in India for thequarter.

Analysing the iPhone’s momentum,
Tarun Pathak, research director at
Counterpoint, said:“Thepremiumsmart-
phone market segment has seen consid-
erablegrowth,drivenbyrisingdisposable

incomeandaspirationalpurchases, espe-
ciallyamongtheyouth.Applehasbecome
thepreferredbrandforyoungconsumers.
Beyond Tier-II cities, the iPhone has
evolvedfrombeing justasmartphonetoa
symbol of lifestyle and status.”

While exports remain a key focus for
Apple Inc, the firmhas also seen substan-
tial growth in the domestic market. In
2023-24, Apple’s domestic revenue sur-
passed~67,000crore, thebulkof itcoming
from iPhones.

Market share of smartphones
by volume

Market share by value in Q4 2024
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Note: In Q4 2023 Realmewith 10 per centwas in fifth position
Source: Counterpoint Research
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KOCHI | SATURDAY, 1 FEBRUARY 2025

APPLE INTELLIGENCE LAUNCHING IN INDIA
AppleIntelligenceissettorolloutinIndiathisAprilwithlocalised
Englishlanguagesupport,CEOTimCookconfirmedduring
Apple’s latestquarterlyearningscall.Thissupportisexpectedtobe
introducedwiththeiOS18.4update,whichislikelytobereleased
aroundthesametime.Additionally, iOS18.4isanticipatedto
enhanceSiriwithadvancedintelligencefeatures, including
on-screenawareness,personalcontextunderstanding,and
cross-appactioncapabilities.

Microsoft Copilot gets
OpenAI’s o1 model
Microsoft is integratingOpenAI'so1reasoningmodelinto
Copilotforallusers, introducingthenewThinkDeep
feature.Initiallypreviewedlastyear,thisfeature
enhancestheCopilotAIchatbot'sabilitytoprocess
complexqueries,providesuggestions,andcompare
differentoptions.ThinkDeeperisnowbeingrolledoutto
theCopilotmobileapponbothAndroidandiOS.

[ TECH DIGEST ]
mybs.in/tech

In a 1st, Apple among top 5
smartphone brands in India
SURAJEET DAS GUPTA
NewDelhi,31 January

I t was Apple Inc’s magic quarter
in India. In the fourth quarter
(Q4) of calendar year (CY) 2024,

the Cupertino-headquartered firm
saw iPhones in the premium and
ultra-premium segments enter the
coveted top five smartphone brands
in terms of volume sales for the first
time in India.With amarket share of
11 per cent, Apple displaced Realme
from the fifth position, according to
data fromCounterpointResearch.

Inthesamequarteroftheprevious
year,Apple’svolumesharewas9percent,
whileRealmewasjustaheadat10percent.
The other brands in the top five include
Vivo,Xiaomi, Samsung, andOppo.

Among smartphone models in the
same quarter, the iPhone 15 was the top
seller across all segments in terms of vol-
ume, with a 3 per cent share among over
300 model brands in the country, despite
its ultra-premium positioning and price.
The second-best-selling models were
Samsung’s Galaxy A16 and Vivo’s Y287,
both with a volume share of 2.5 per cent,
according toCounterpoint estimates.

Apple has also continued to dominate
in terms of value market share. In Q4 of
CY 2024, it led the market with a 34 per
cent share — nearly double that of
Samsung, at 18 per cent, followed byVivo
at 15 per cent.

AppleInc’sbig-ticketperformancewas
acknowledgedduringananalyst call after
the company’s earnings results on Friday

byChiefExecutiveOfficerTimCook,who
said: “India set an October-December
quarter record, and we are opening more
stores there. We have announced we will
open four new stores.” He also said that
theiPhonewasthetop-sellingsmartphone
in India for thequarter.

Analysing the iPhone’s momentum,
Tarun Pathak, research director at
Counterpoint, said:“Thepremiumsmart-
phone market segment has seen consid-
erablegrowth,drivenbyrisingdisposable

incomeandaspirationalpurchases, espe-
ciallyamongtheyouth.Applehasbecome
thepreferredbrandforyoungconsumers.
Beyond Tier-II cities, the iPhone has
evolvedfrombeing justasmartphonetoa
symbol of lifestyle and status.”

While exports remain a key focus for
Apple Inc, the firmhas also seen substan-
tial growth in the domestic market. In
2023-24, Apple’s domestic revenue sur-
passed~67,000crore, thebulkof itcoming
from iPhones.

Market share of smartphones
by volume

Market share by value in Q4 2024
Apple 34
Samsung 18
Vivo 15
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Note: In Q4 2023 Realmewith 10 per centwas in fifth position
Source: Counterpoint Research
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LUCKNOW | SATURDAY, 1 FEBRUARY 2025

APPLE INTELLIGENCE LAUNCHING IN INDIA
AppleIntelligenceissettorolloutinIndiathisAprilwithlocalised
Englishlanguagesupport,CEOTimCookconfirmedduring
Apple’s latestquarterlyearningscall.Thissupportisexpectedtobe
introducedwiththeiOS18.4update,whichislikelytobereleased
aroundthesametime.Additionally, iOS18.4isanticipatedto
enhanceSiriwithadvancedintelligencefeatures, including
on-screenawareness,personalcontextunderstanding,and
cross-appactioncapabilities.

Microsoft Copilot gets
OpenAI’s o1 model
Microsoft is integratingOpenAI'so1reasoningmodelinto
Copilotforallusers, introducingthenewThinkDeep
feature.Initiallypreviewedlastyear,thisfeature
enhancestheCopilotAIchatbot'sabilitytoprocess
complexqueries,providesuggestions,andcompare
differentoptions.ThinkDeeperisnowbeingrolledoutto
theCopilotmobileapponbothAndroidandiOS.

[ TECH DIGEST ]
mybs.in/tech

In a 1st, Apple among top 5
smartphone brands in India
SURAJEET DAS GUPTA
NewDelhi,31 January

I t was Apple Inc’s magic quarter
in India. In the fourth quarter
(Q4) of calendar year (CY) 2024,

the Cupertino-headquartered firm
saw iPhones in the premium and
ultra-premium segments enter the
coveted top five smartphone brands
in terms of volume sales for the first
time in India.With amarket share of
11 per cent, Apple displaced Realme
from the fifth position, according to
data fromCounterpointResearch.

Inthesamequarteroftheprevious
year,Apple’svolumesharewas9percent,
whileRealmewasjustaheadat10percent.
The other brands in the top five include
Vivo,Xiaomi, Samsung, andOppo.

Among smartphone models in the
same quarter, the iPhone 15 was the top
seller across all segments in terms of vol-
ume, with a 3 per cent share among over
300 model brands in the country, despite
its ultra-premium positioning and price.
The second-best-selling models were
Samsung’s Galaxy A16 and Vivo’s Y287,
both with a volume share of 2.5 per cent,
according toCounterpoint estimates.

Apple has also continued to dominate
in terms of value market share. In Q4 of
CY 2024, it led the market with a 34 per
cent share — nearly double that of
Samsung, at 18 per cent, followed byVivo
at 15 per cent.

AppleInc’sbig-ticketperformancewas
acknowledgedduringananalyst call after
the company’s earnings results on Friday

byChiefExecutiveOfficerTimCook,who
said: “India set an October-December
quarter record, and we are opening more
stores there. We have announced we will
open four new stores.” He also said that
theiPhonewasthetop-sellingsmartphone
in India for thequarter.

Analysing the iPhone’s momentum,
Tarun Pathak, research director at
Counterpoint, said:“Thepremiumsmart-
phone market segment has seen consid-
erablegrowth,drivenbyrisingdisposable

incomeandaspirationalpurchases, espe-
ciallyamongtheyouth.Applehasbecome
thepreferredbrandforyoungconsumers.
Beyond Tier-II cities, the iPhone has
evolvedfrombeing justasmartphonetoa
symbol of lifestyle and status.”

While exports remain a key focus for
Apple Inc, the firmhas also seen substan-
tial growth in the domestic market. In
2023-24, Apple’s domestic revenue sur-
passed~67,000crore, thebulkof itcoming
from iPhones.

Market share of smartphones
by volume

Market share by value in Q4 2024
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Vivo 15
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Note: In Q4 2023 Realmewith 10 per centwas in fifth position
Source: Counterpoint Research
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MUMBAI | SATURDAY, 1 FEBRUARY 2025

APPLE INTELLIGENCE LAUNCHING IN INDIA
AppleIntelligenceissettorolloutinIndiathisAprilwithlocalised
Englishlanguagesupport,CEOTimCookconfirmedduring
Apple’s latestquarterlyearningscall.Thissupportisexpectedtobe
introducedwiththeiOS18.4update,whichislikelytobereleased
aroundthesametime.Additionally, iOS18.4isanticipatedto
enhanceSiriwithadvancedintelligencefeatures, including
on-screenawareness,personalcontextunderstanding,and
cross-appactioncapabilities.

Microsoft Copilot gets
OpenAI’s o1 model
Microsoft is integratingOpenAI'so1reasoningmodelinto
Copilotforallusers, introducingthenewThinkDeep
feature.Initiallypreviewedlastyear,thisfeature
enhancestheCopilotAIchatbot'sabilitytoprocess
complexqueries,providesuggestions,andcompare
differentoptions.ThinkDeeperisnowbeingrolledoutto
theCopilotmobileapponbothAndroidandiOS.

[ TECH DIGEST ]
mybs.in/tech

In a 1st, Apple among top 5
smartphone brands in India
SURAJEET DAS GUPTA
NewDelhi,31 January

I t was Apple Inc’s magic quarter
in India. In the fourth quarter
(Q4) of calendar year (CY) 2024,

the Cupertino-headquartered firm
saw iPhones in the premium and
ultra-premium segments enter the
coveted top five smartphone brands
in terms of volume sales for the first
time in India.With amarket share of
11 per cent, Apple displaced Realme
from the fifth position, according to
data fromCounterpointResearch.

Inthesamequarteroftheprevious
year,Apple’svolumesharewas9percent,
whileRealmewasjustaheadat10percent.
The other brands in the top five include
Vivo,Xiaomi, Samsung, andOppo.

Among smartphone models in the
same quarter, the iPhone 15 was the top
seller across all segments in terms of vol-
ume, with a 3 per cent share among over
300 model brands in the country, despite
its ultra-premium positioning and price.
The second-best-selling models were
Samsung’s Galaxy A16 and Vivo’s Y287,
both with a volume share of 2.5 per cent,
according toCounterpoint estimates.

Apple has also continued to dominate
in terms of value market share. In Q4 of
CY 2024, it led the market with a 34 per
cent share — nearly double that of
Samsung, at 18 per cent, followed byVivo
at 15 per cent.

AppleInc’sbig-ticketperformancewas
acknowledgedduringananalyst call after
the company’s earnings results on Friday

byChiefExecutiveOfficerTimCook,who
said: “India set an October-December
quarter record, and we are opening more
stores there. We have announced we will
open four new stores.” He also said that
theiPhonewasthetop-sellingsmartphone
in India for thequarter.

Analysing the iPhone’s momentum,
Tarun Pathak, research director at
Counterpoint, said:“Thepremiumsmart-
phone market segment has seen consid-
erablegrowth,drivenbyrisingdisposable

incomeandaspirationalpurchases, espe-
ciallyamongtheyouth.Applehasbecome
thepreferredbrandforyoungconsumers.
Beyond Tier-II cities, the iPhone has
evolvedfrombeing justasmartphonetoa
symbol of lifestyle and status.”

While exports remain a key focus for
Apple Inc, the firmhas also seen substan-
tial growth in the domestic market. In
2023-24, Apple’s domestic revenue sur-
passed~67,000crore, thebulkof itcoming
from iPhones.

Market share of smartphones
by volume

Market share by value in Q4 2024
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Note: In Q4 2023 Realmewith 10 per centwas in fifth position
Source: Counterpoint Research
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PUNE | SATURDAY, 1 FEBRUARY 2025

APPLE INTELLIGENCE LAUNCHING IN INDIA
AppleIntelligenceissettorolloutinIndiathisAprilwithlocalised
Englishlanguagesupport,CEOTimCookconfirmedduring
Apple’s latestquarterlyearningscall.Thissupportisexpectedtobe
introducedwiththeiOS18.4update,whichislikelytobereleased
aroundthesametime.Additionally, iOS18.4isanticipatedto
enhanceSiriwithadvancedintelligencefeatures, including
on-screenawareness,personalcontextunderstanding,and
cross-appactioncapabilities.

Microsoft Copilot gets
OpenAI’s o1 model
Microsoft is integratingOpenAI'so1reasoningmodelinto
Copilotforallusers, introducingthenewThinkDeep
feature.Initiallypreviewedlastyear,thisfeature
enhancestheCopilotAIchatbot'sabilitytoprocess
complexqueries,providesuggestions,andcompare
differentoptions.ThinkDeeperisnowbeingrolledoutto
theCopilotmobileapponbothAndroidandiOS.

[ TECH DIGEST ]
mybs.in/tech

In a 1st, Apple among top 5
smartphone brands in India
SURAJEET DAS GUPTA
NewDelhi,31 January

I t was Apple Inc’s magic quarter
in India. In the fourth quarter
(Q4) of calendar year (CY) 2024,

the Cupertino-headquartered firm
saw iPhones in the premium and
ultra-premium segments enter the
coveted top five smartphone brands
in terms of volume sales for the first
time in India.With amarket share of
11 per cent, Apple displaced Realme
from the fifth position, according to
data fromCounterpointResearch.

Inthesamequarteroftheprevious
year,Apple’svolumesharewas9percent,
whileRealmewasjustaheadat10percent.
The other brands in the top five include
Vivo,Xiaomi, Samsung, andOppo.

Among smartphone models in the
same quarter, the iPhone 15 was the top
seller across all segments in terms of vol-
ume, with a 3 per cent share among over
300 model brands in the country, despite
its ultra-premium positioning and price.
The second-best-selling models were
Samsung’s Galaxy A16 and Vivo’s Y287,
both with a volume share of 2.5 per cent,
according toCounterpoint estimates.

Apple has also continued to dominate
in terms of value market share. In Q4 of
CY 2024, it led the market with a 34 per
cent share — nearly double that of
Samsung, at 18 per cent, followed byVivo
at 15 per cent.

AppleInc’sbig-ticketperformancewas
acknowledgedduringananalyst call after
the company’s earnings results on Friday

byChiefExecutiveOfficerTimCook,who
said: “India set an October-December
quarter record, and we are opening more
stores there. We have announced we will
open four new stores.” He also said that
theiPhonewasthetop-sellingsmartphone
in India for thequarter.

Analysing the iPhone’s momentum,
Tarun Pathak, research director at
Counterpoint, said:“Thepremiumsmart-
phone market segment has seen consid-
erablegrowth,drivenbyrisingdisposable

incomeandaspirationalpurchases, espe-
ciallyamongtheyouth.Applehasbecome
thepreferredbrandforyoungconsumers.
Beyond Tier-II cities, the iPhone has
evolvedfrombeing justasmartphonetoa
symbol of lifestyle and status.”

While exports remain a key focus for
Apple Inc, the firmhas also seen substan-
tial growth in the domestic market. In
2023-24, Apple’s domestic revenue sur-
passed~67,000crore, thebulkof itcoming
from iPhones.

Market share of smartphones
by volume

Market share by value in Q4 2024
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Note: In Q4 2023 Realmewith 10 per centwas in fifth position
Source: Counterpoint Research
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²ßþëóØ² õáó²µIf³³òë²rÒìäÖ²òÜ ²ßëêò²rÒëóé Ç²ßÈ±
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õ²ßþëìÞ²âþëó²ßÈ± ¿ëÆâþë ²ßÈ±ó²ßþ ¿ë²ßþëóäë Á¦a
ìÚ³óâþ Ç²ßÈ±ëì¿²ßÈ±²ßë²ßþ õ²ßÈ±ë²rÒ áë²ßþë ê³³âþ ²ßóä
Áìà²óâë¢Ò¸ ²r´ë°Ò ²ßëÀÎ²ëóØ² õÚ³ôÕ²ÿ äë¢ÒëÜ
Ø²²ßþnµ°Òí¸ ²ßþM ³̂ëM ³̂ Á²ß¦lëâþ Ï³îÖ²òóØ² Ï³îÖ²òóØ²êò
éëê³³ëâø Î²ëÜ ²rÒÙÎ²äìØ² áëÜîóèµ²ßþ ²ßÈ±ëóÏ³̧
²rÒó²ßþ ²ßÈ±Øý²²ßø²ßþØ² ²rÒîìä_³Ò²ßÈ±áýí²ßþë Ø²²ßþnµ°Òíó²ßÈ±
Õ²ò±Zdë²ßþ ²ßÈ±ó²ßþ ÇÜÁë²ßþÇé ê³³ëé²rÒëØ²ëóä
ìÜóâþ âëÜ¸ É²ß²ßþ õ²rÒóâþ ÌÖ²òÜë¦lóä
Áëóé ²r´¢ÒìØ² áâþÚ³ëÜ ÙëÜë²ßþ ²rÒîìä_³Ò¸
Çêò ÌÖ²òÜëâþ ²ßÈ±ä²ßÈ±ëØ²ë ²rÒîìäó_³Ò²ßþ ìÕ²ìé
(êòìÕ²) Áëì²ßþ_³Ò ì²ßäëä ²ßóäÜ, ‘¿ðØ²óÚ³²ßþ

²r´óØ²ø²ßÈ±ó²ßÈ± ²Áëäë³Ú³ëà²ëó²ß ìÐ³Ýëéë²ßëÚ³
²ßÈ±²ßþë ê³³óTY³¸ Õ²òó²Ô² ÁëéóÏ³ Ç²ßÈ±ëì¿²ßÈ±
ÜØî²Ü ÜØî²Ü Ø²Ùø¸’ Ø²ó²ß ¿ðØ²
Üë²ßëä²ßÈ±ó²ßÈ± õÐ³²ßþë ²ßÈ±ó²ßþ Ø²Ú³gL²ßÈ±ë²ßþí²ßþë
Ð³ëÜóØ² õ²rÒó²ßþóÏ³Ü, ²ßë²ßë²ßþ ¢ÒëìÕ²ÿóØ²
ìÐ³ì²rÒÇé ²µIf³³òøë²ßÈ±ë²ßþ äëì¢Òóâþ õ²ßþóÉìÏ³ä
Áìà²âîM^³ Üë²ßëä²ßÈ±¸ õéêò õäëó²ßÈ±_³ÒÜ
Þ²óäë ²ßÈ±ó²ßþêò ²ßëêò²rÒëóé õ²ßþg¦²ßþëÀ²ßþ éëáóÜ
Ø²ë²ßþë õ²rÒÀôóÏ³ëâþ̧  Ð³ëÜë õ¢ÒóÏ³, õ²ßþëìÞ²âþë
²ßþëÐ³ë²ßþê³³ëÖ²ò Çäë²ßÈ±ë²ßþ Ç²ßÈ± Ø²Ùø²r´âîìM ³̂
éã¦lëâþ ²ßÈ±ëÐ³ ²ßÈ±²ßþóØ²Ü¸ Áëó¢Ò Ø²Àë²ßþ
²rÒì²ßþ²ßë²ßþ á¿ø ²ßÈ±ä²ßÈ±ëØ²ë²ßþ Üë²ßþó²ßÈ±äÕ²ëÍ³³ë
Çäë²ßÈ±ëâþ Ùë²ßÈ±Ø²¸ ÇÉÜ ²ßþëÐ³ë²ßþê³³ëóÖ²ò²ßþ
1ìÖ²ò Þv²øëÖ²ò à²ëÕ²ÿë ìÜóâþ Ùë²ßÈ±ìÏ³óäÜ¸
ìØ²ìÜÆ ì²ß²ßëìê³³Ø²¸ ²ßÈ±íà²ëó²ß õ²ßþëìÞ²âþë²ßþ
éóe Þ²ë²ßþë²ßÈ± ÁëÜéëì²ßþ²ßþ Áëäë²rÒ ê³³âþ,
õ²ßÈ±ëÜ éïóS 2Ð³óÜ²ßþ ²rÒì²ßþÎ²âþ õéé²ß
ÉìØ²óâþ õÚ³ÉóÏ³Ü Ø²Ú³gL²ßÈ±ë²ßþí²ßþë¸ Çì³Ú³Ü
Æêò³³ Ø²²ßþnµ°Òí ìÚ³Ú³ë²ßþ ²ßëìÕ²ÿóØ² õÚ³Éë ²ßÈ±²ßþë²ßþ
Üëá ²ßÈ±ó²ßþ õ²ßì²ßþóâþìÏ³óäÜ¸ âìÚ³Æ ìØ²ìÜ
õéÉëóÜ âëÜìÜ¸ ²rÒó²ßþ Þ²ë²ßþnµó²ßÈ±²ßþ éóe
¢ÒëìÕ²ÿóØ² ²ßÈ±ó²ßþ ²ßëêò²rÒëóé²ßþ õ²ßþg¦À²ßþëâþ
âëÜ¸ Çì³Ú³ó²ßÈ±, Üë²ßëä²ßÈ± õÏ³óä
ìÐ³ì²rÒÇóé²ßþ áë¿øóá éiEdøë õÙó²ßÈ±êò³³
²ßë²ßë²ßþ ¢ÒëìÕ²ÿ²ßþ ¢ÒìØ²ì²ßì¿²ßþ Æ²rÒ²ßþ ÜÐ³²ßþ
²ßþëÉìÏ³ä¸ ²ßë²ßë²ßþ ²rÒ²ßþ²ßÈ±íâþë²ßþ ²r´ìØ²ó_³Òë¿
ìÜóØ²êò õé Ø²²ßþnµ°Òíó²ßÈ± ÉîÜ ²ßÈ±ó²ßþ ²ßóä
ÁÜîáëÜ ²rÒîìäó_³Ò²ßþ̧  Ø²ëó²ßÈ± ée ìÚ³óâþóÏ³Ü
Ø²ë²ßþ áë Æ Ú³ëÚ³ë¸ 3Ð³óÜ Ø²²ßþnµ°Òíó²ßÈ±
ÁëS^á°Ò ²ßÈ±²ßþóä ÌÖ²òÜë¦lä õÙó²ßÈ±
²rÒëìäóâþ âëÜ Þ²ë²ßþnµ²ßÈ±¸ 

éîÉ²ß²ßþ ²ßîøó²ßþë : ²rÒcë²ß Üøë_ÒÜëä ²ßøëóË²ßþ²éëó²ßÈý±ä ÁìÞ²é ÉÕ²ÿ¢Ò²rÒî²ßþ ìéÇéÁë²ßþ
²ßÈ±áýéïìÎ²²ßþ Á¿íóÜ ¦lëÜíâþ õØ²óä¢q ì²ß³Ú³øë²rÒí²Ô²á ê³³ëêò³³ ¦î̈äó²ßÈ± ²ßÈ±óâþ²ßÈ±ìÖ²ò ìéìäã
Þ²øëÜ ²r ³́Ú³ëÜ ²ßÈ±ó²ßþ̧  Çêò³³ Õ²ò²rÒäót² ê³³ëìÐ³²ßþ ìÏ³óäÜ ì²rÒÇÜì²ß’²ßþ éëó²ßÈý±ä ÁìÞ²óé²ßþ
²r´¿ëÜ éîìÐ³Ø²²ßÈî±áë²ßþ õÜì¢Ò, ì²rÒÇÜì²ß’²ßþ ÉÕ²ÿ¢Ò²rÒî²ßþ áëä˜ õ²ßþëÕ² _ÒëÉë²ßþ ²r´¿ëÜ
²rÒ²ßÜ²ßÈî±áë²ßþ ²ßTÎ²Ü Æ ¦î̈ óä²ßþ ²r´¿ëÜ ì_Òt²²ßÈ± Áë²ßþ éëêò³³ _´í¿²ßþ éê³³ ÁÜøëÜø²ßþë¸ Çêò³³
ìéÇéÁë²ßþ ²ßÈ±áýéïìÎ²²ßþ ²rÒë_Òë²rÒëì_Ò Æêò³³ ¦î̈ óä ‘õÐ³Üëó²ßþä ÜóäÐ³ ²ßÈ±ì¥³rÒìÖ²ò_ÒÜ’-Ç²ßþ
ÁëóâþëÐ³ÜÆ ²ßÈ±²ßþë ê³³âþ̧  ì²ßÐ³âþíó³Ú³²ßþ Õ²ò¶éëìê³³Ø²² ²ßÈ±ó²ßþÜ éîìÐ³Ø²²ßÈî±áë²ßþ õÜì¢Ò¸

²rÒcë²ß Üøë_ÒÜëä ²ßøëóË²ßþ Ø²²ßþóÞ² Þ²øëÜ ²r ³́Ú³ëÜ

²r´Ø²íìØ² õÌëèµ, ²ßë²ßþë²ßÈ±²rÒî²ßþ : ìÐ³ì²ß ìéóiQª³³ëóá ÁëS^ëgL ê³³óâþ Ð³¢ÒVóä²ßþ ²ßëìéK²Úë Ç²ßÈ±
ì²ßÈ±ó_Òë²ßþ õÚ³²ß²ßÈî±áë²ßþ éëÕ²òóâþ²ßþ áðØî²ø ê³³óâþóÏ³¸ Ø²ëêò³³ ²ßØý²áëÜ ²rÒì²ßþì¦lìØ² ÉìØ²óâþ
õÚ³ÉóØ² Çäë²ßÈ±ëâþ à²ëÖ²ò²rÒëÕ²ÿë ²rÒî²ßþéà²ë²ßþ Áë_³Òë²ßÈ±áýí²ßþë éëóàý² _³q²ßþnµ ²ßÈ±ó²ßþÜ¸ ÁëØ²óË²ßþ
ì²ßÈ±Ï³î õÜêò ²ßóä Áë_³«ëé ì³Ú³óâþóÏ³Ü ²rÒî²ßþ ²rÒëì²ßþèµ³Ú³̧  õÚó_Ò²ßþ ²rÒë_Òë²rÒì_Ò Ç²ßþëóÐ³øÆ
ìÐ³ì²ß ìéóiQª³³ëóá ÁëS^ëógL²ßþ éãÉøë ²ßëÕ²ÿóÏ³̧  Ç²ßþêò³³áó¿ø ÁëáÕ²ëÍ³³ë, Ð³¢ÒVóä Çêò
õ²ßþëó¢Ò ÁëS^ëgL ê³³óâþ ì_³Ò_³q áðØî²ø²ßþ ÌÖ²òÜëÆ ÌóÖ²òóÏ³̧  é¥³r´ìØ² à²ëÖ²ò²rÒëÕ²ÿë ²rÒî²ßþéà²ë²ßþ
19 Ü¥E²ßþ ÆâþëóÕ²ý²ßþ éî²ßþ²rÒëÕ²ÿë õ²ßþëÕ² Çäë²ßÈ±ë²ßþ Ç²ßÈ± ì²ßÈ±ó_³Òëó²ßþ²ßþ áðØî²ø²ßþ ²rÒó²ßþêò
õ_³Òë²ßþó¢Òëä ²rÒóÕ²ÿ õ¢ÒóÏ³ õ¢ÒëÖ²òë Çäë²ßÈ±ë Ðî³óÕ²ÿ̧  ²ßðê³³¦rÒìØ²²ßë²ßþ à²ëÖ²ò²rÒëÕ²ÿë ²rÒî²ßþéà²ë²ßþ
Ø²²ßþóÞ² Æêò ì²ßÈ±ó_³Òëó²ßþ²ßþ ²ßëìÕ²ÿóØ² Áë_³Òë²ßÈ±áýíóÚ³²ßþ Ú³ä ²rÒë²Ô²ëóÜë ê³³âþ¸ ²rÒî²ßþéà²ë²ßþ
¦Eë¦lø²ßÈ±áýí²ßþë áðØ² ì²ßÈ±ó_Òëó²ßþ²ßþ ²rÒì²ßþ²ßëó²ßþ²ßþ éóe ²ßÈ±Ùë ²ßóä Áéî¦lØ²ë é¥³rÒó²ßÈý± é²ß
Ø²Ùø éã¢´ê³³ ²ßÈ±²ßþë²ßþ ²rÒë_³Òë²rÒëì_³Ò Áë_Ò²rÒëó_Ò²ßþ ²r´ëâþ 100ìÖ²ò ²ßëìÕ²ÿóØ² ì¢Òóâþ é²ßÈ±óä²ßþ
¦Eëó¦lø²ßþ õÉëÀÐ³É²ß²ßþ õÜÜ¸ _³q¿î Ø²Ùø éã¢´ê³³ ²ßÈ±²ßþëêò Üâþ, Æêò³³ é²ß Ø²Ùø  ²rÒî²ßþéà²ë²ßþ
¦Eë¦lø ì²ßà²ëó¢Ò õÚ³Æâþë ê³³ó²ß Æ Áë¢ÒëáíóØ² ²ßþëÐ³ø ¦Eë¦lø Ú³Þ²Ø²ó²ßþ²ßþ ìÜóÚ³ý_³Ò ÁÜîâëâþí
²ßÈ±ëÐ³ ²ßÈ±²ßþë ê³³ó²ß ²ßóä Ð³ëÜëÜ ¦Eë¦lø²ßÈ±áýí²ßþë¸ Çì³Ú³ó²ßÈ±, à²ëÖ²ò²rÒëÕ²ÿë ²rÒî²ßþéà²ë²ßþ ¦Eë¦lø
Ú³Þ²Ø²ó²ßþ²ßþ ìéÁëêòìé Üîó²ßþ Ð³ëáëä (éëóê³³²ß) ²ßóäÜ, ‘ÌÖ²òÜëìÖ²ò Éî²ß Ú³î¹ÉÐ³Ü²ßÈ±¸
ÁëáëóÚ³²ßþ é²ß ²rÒî²ßþ²ßÈ±áýí²ßþë éë¿ë²ßþ°Ò áëÜîóèµ²ßþ áó¿ø éóÎ²Ø²ÜØ²ë ²ßëÕ²ÿëóØ² ²ßÈ±ëóÐ³
õÜóá ²rÒóÕ²ÿóÏ³Ü¸ ²rÒì²ßþì¦lìØ² Áë²rÒëØ²Ø² ìÜâþLaó°Ò ²ßþóâþóÏ³̧ ’

ÁìáØ² õÎ²ô¿î²ßþí, U¢Òìä : ²ßðê³³¦rÒìØ²²ßë²ßþ ÜëêòÖ²òë-
áëä²rÒëê³³ëÕ²ÿ²rÒî²ßþ ²rÒ˜ëóâþØ² Çäë²ßÈ±ëâþ Ú³îâþëó²ßþ é²ßþ²ßÈ±ë²ßþ
²ßÈ±øëó¥³rÒ Øð²°Òáïóä²ßþ Ú³îêò õ¢Òë`²í²ßþ ¢Ò°q³³ó¢Òëä ìÜóâþ _³qS^²ßë²ßþ
Øð²°Òáïóä²ßþ Ç²ßÈ± õ¢Òë`²í ÁÜø ²õ¢Òë`²í²ßþ õÜØ²ëóÚ³²ßþ
õ¢´Þ²Ø²ëó²ßþ²ßþ Ú³ëì²ßóØ² Ø²ë²ßþó²ßÈ±_³«²ßþ ÙëÜë²ßþ ì²rÒâþëéë²ßþë ²ßëé
¦»øëiQ³³ õ²ßþëóÕ² Á²ßó²ßþë¿ ²ßÈ±ó²ßþ¸ ²r´ëâþ 20 ìáìÜÖ²ò ²ßiEd ê³³âþ
âëÜ Î²äëÎ²ä¸ ²rÒîìäé Çóé ²rÒì²ßþì¦lìØ² ìÜâþLa°Ò ²ßÈ±ó²ßþ¸
²ßðê³³¦rÒìØ²²ßë²ßþ Ø²ë²ßþó²ßÈ±_³«ó²ßþ²ßþ ÜëêòÖ²òë-áëä²rÒëê³³ëÕ²ÿ²rÒî²ßþ
¢´ëá²rÒ˜ëóâþóØ²²ßþ t²î³³ÚD³²ßþëá²rÒî²ßþ ¦î¨óä Ú³îâþëó²ßþ é²ßþ²ßÈ±ë²ßþ
²ßÈ±øëó¥³rÒ õ¢Òë`²í éãÌóèµý Ð³ìÕ²ÿØ²óÚ³²ßþ õ¢´Þ²Ø²ëó²ßþ²ßþ Ú³ëì²ßóØ²
Õ²ëÜ²ßÈî±ìÜ-Áë²ßþëá²ßë¢Ò  26 Üã ²ßþëÐ³ø éÕ²ÿ²ßÈ± Á²ßó²ßþë¿ ²ßÈ±ó²ßþ
ì²ßót²ëà² Øð²°Òáïóä²ßþ Ç²ßÈ±ëãó_³Ò²ßþ¸ Áìà²óâë¢Ò, ²ßðê³³¦rÒìØ²²ßë²ßþ
Ú³îâþëó²ßþ é²ßþ²ßÈ±ë²ßþ ²ßÈ±øëó¥³rÒ Øð²°Òáïä ²ßÈ±áýíóÚ³²ßþ  áë²ßþ¿²ßþ Æ
Î²Õ²ÿëÆ ê³³âþ ¦lëÜíâþ ²rÒ˜ëóâþØ² Õ²ò²rÒ²r´¿ëÜ áì°Ò²ßþnµäéê³³ Ø²ë²ßþ

ÁÜî¢Òëáí²ßþë¸ Áëó¢yâþë¦a Øî²óä Î²Õ²ÿëÆ ê³³âþ Õ²ò²rÒ²r´¿ëóÜ²ßþ
õÚ³ê³³²ßþt²í¸ ²ßÈ±óâþ²ßÈ±Ð³óÜ²ßþ Üëóá ÙëÜëâþ Áìà²óâë¢Ò Ú³ëóâþ²ßþ
ê³³âþ¸ Áìà²âîM^³ Øð²°Òáïä õÜØ²ëóÚ³²ßþ õ¢´Þ²Ø²ëó²ßþ²ßþ Ú³ëì²ßóØ²
Øð²°Òáïóä²ßþ ÁÜø õ¢Òë`²í ²rÒÙ Á²ßó²ßþë¿ ²ßÈ±ó²ßþ¸ ²ßþëg¦ë
Á²ßó²ßþëó¿²ßþ Þ²óä Õ²ëÜ²ßÈî±ìÜ-Áë²ßþëá²ßë¢Ò õ²ßþëóÕ² éëáìâþ²ßÈ±
âëÜÐ³Ö²ò ê³³âþ¸ ÌÖ²òÜë¦lóä õáëØ²ëóâþÜ ²ßÈ±²ßþë ê³³âþ ì²ß_³Òëä
²rÒîìäé ²ßëìê³³Üí¸ Áìà²âîM^³óÚ³²ßþ õ¢´Þ²Ø²ë²ßþ Üë ²ßÈ±²ßþóä
ÁëóK²Ú³ëäóÜ²ßþ UÀì_³Òâþëì²ßþ õÚ³âþ Øð²°Òáïóä²ßþ Ç²ßÈ±ëã_³Ò¸
õÚ³ëèµíóÚ³²ßþ ì²ß²ßþnµó±Zd ÁëêòÜØ² ²ßø²ß¦lë õÜÆâþë²ßþ Áë_³«ëé ìÚ³óä
Á²ßó²ßþë¿ Øî²óä õÜâþ Á²ßó²ßþë¿²ßÈ±ë²ßþí²ßþë¸ Çêò ÌÖ²òÜëâþ
²ßðê³³¦rÒìØ²²ßë²ßþ Øð²°Òáïä Õ²ò²rÒ²r´¿ëóÜ²ßþ õÚ³ê³³²ßþt²í ²ßK²Ú³î²ßÈ± ê³³ëóØ²
õÜÆâþë²ßþ ìà²ìÕ²Æ ²r´²ßÈ±ëó_³Òø Áë_³Òë ìÜóâþ õÚ³ê³³²ßþt²í²ßþ ì²ß²ßþnµó±Zd
Áìà²óâë¢Ò ÉìØ²óâþ õÚ³Éë ê³³ó²ß ²ßóä Ð³ëÜëÜ U¢Òìä ²rÒîìäé
éî²rÒë²ßþ ²ßÈ±ëáÜëì_Òé õéÜ¸

Ú³îâþëó²ßþ é²ßþ²ßÈ±ë²ßþ ²ßÈ±øëó¥³rÒ õ¢Òë`²íó²ßÈ±ëK²Ú³ä, ²rÒÙ Á²ßó²ßþë¿

ì²ßóâþ²ßþ ²r´ìØ²_³́ nµìØ² ìÚ³óâþ éê³³²ßëé 
10 ²ßÏ³ó²ßþ²ßþ éëÐ³ë õéÜë²ßÈ±áýí²ßþ

à²ë¦¨²ßþ ì²ß_³«ëé, ê³³ëÆÕ²ÿë : ì²ßóâþ²ßþ ²r´ìØ²_³́ nµìØ² ìÚ³óâþ éê³³²ßëóé²ßþ Ú³ëóâþ éëÐ³ë ê³³ä Ç²ßÈ±
õéÜë²ßÈ±áýí²ßþ¸ _³qS^²ßë²ßþ ê³³ëÆÕ²ÿë õÐ³äë ÁëÚ³ëäóØ²²ßþ ²rÒ˜á ÁìØ²ì²ßþM^³ Ú³ëóâþ²ßþë
ì²ßÎ²ë²ßþ²ßÈ± ÁìÉóä_³Ò²ßÈî±áë²ßþ ²rÒëó°q³³ õÚ³ëèµí õéÜë²ßÈ±áýí ìÜìÉä²ßÈî±áë²ßþ Î²K²³ÚD³²ßÈ±äëó²ßÈ± 10
²ßÏ³ó²ßþ²ßþ é_³´á ²ßÈ±ë²ßþëÚ³°q Æ 10 ê³³ëÐ³ë²ßþ Ö²òë²ßÈ±ë Ð³ì²ßþáëÜë ÁÜëÚ³ëóâþ 6 áëóé²ßþ
²ßÈ±ë²ßþëÚ³ó°q²ßþ ìÜóÚ³ý_³Ò õÚ³Ü¸ ÁëÚ³ëäØ² éïóS Ð³ëÜë õ¢ÒóÏ³,³ Áìà²óâë¢Ò²ßÈ±ë²ßþí áìê³³äë²ßþ
éóe ‘ìÖ²òiQ³³ë²ßþ’ Áøë²rÒóé²ßþ áë¿øóá Áëäë²rÒ ê³³âþ õÚ³ëèµí ìÜìÉóä²ßþ̧  Æêò éáâþ ìÜìÉä
ìÜóÐ³ó²ßÈ± Áì²ß²ßëìê³³Ø² ²ßóä ²rÒì²ßþìÎ²Ø² õÚ³âþ¸ 2018 éëóä²ßþ 2 Ðî³Ü ê³³ëÆÕ²ÿë²ßþ
õÕ²ëáÐî³Õ²ÿ ÙëÜë Çäë²ßÈ±ë²ßþ Ç²ßÈ± õê³³ëóÖ²òóä Æêò áìê³³äëó²ßÈ± ìÜóâþ ²ßþëìS²ßëé ²ßÈ±ó²ßþÜ
ìÜìÉä¸ Ç²ßþ²rÒ²ßþ õÙó²ßÈ± 2Ð³óÜ²ßþ áó¿ø Ç²ßÈ±ëì¿²ßÈ±²ßë²ßþ _Òë²ßþíì²ßþ²ßÈ± é¥³rÒ²ßÈý± ê³³âþ̧  Ç²ßþ
õÐ³ó²ßþ Æêò áìê³³äë ÁgL¹éMC³³ë ê³³óâþ ²rÒóÕ²ÿÜ¸ Ç²ßþ²rÒ²ßþêò³³ Æêò³³ áìê³³äë Ð³ëÜóØ² ²rÒëó²ßþÜ
ìÜìÉä ì²ß²ßëìê³³Ø²¸ ìÜìÉäó²ßÈ± ì²ßóâþ²ßþ ²ßÈ±Ùë ²ßäóØ²êò³³ ìØ²ìÜ Á¦Eí²ßÈ±ë²ßþ ²ßÈ±ó²ßþÜ¸
²r´Ø²ë²ßþ°Òë²ßþ ì_³Ò²ßÈ±ë²ßþ ê³³óâþ Æêò áìê³³äë õÕ²ëáÐî³Õ²ÿ ÙëÜëâþ ìäìÉØ² Áìà²óâë¢Ò ³Ú³ëóâþ²ßþ
²ßÈ±ó²ßþÜ¸ Áìà²óâëó¢Ò²ßþ ìà²ìM³³óØ² Ø²Ú³ógL õÜóá õ¢´Þ²Ø²ë²ßþ ²ßÈ±²ßþë ê³³âþ ìÜìÉäó²ßÈ±¸
¿ðóØ²²ßþ ì²ß²ßþnµó±Zd à²ë²ßþØ²íâþ Ú³°qì²ßì¿²ßþ 417/376/506/ 509 ¿ë²ßþëâþ áëáäë
²ßþnµÐî³ ²ßÈ±²ßþë ê³³âþ̧  Ø²ë²ßþ²rÒ²ßþ õÙó²ßÈ±êò Î²äìÏ³ä Çêò áëáäë¸ ²ßðê³³¦rÒìØ²²ßë²ßþ Çêò áëáäëâþ
õÚ³ëèµí éë²ßøg¦ ²ßÈ±²ßþë ê³³âþ̧  _qS^²ßë²ßþ õÚ³ëèµí²ßþ éëÐ³ë õÌëèµ°Òë ²ßÈ±ó²ßþÜ ì²ßÎ²ë²ßþ²ßÈ±¸

²ßÀë²ßÈ±Õ²ÿëâþ ²ßÈ±ë²ßþÉëÜëâþ
ÉîÜ, õ¢´Þ²Ø²ë²ßþ  1

ìÜÐ³¦E éã²ßë³Ú³³Ú³ëØ²ë, ê³³ëÆÕ²ÿë : ê³³ëÆÕ²ÿë²ßþ
²²ßÀë²ßÈ±Õ²ÿë²ßþ á°qä²rÒëÕ²ÿëâþ õÎ²âþë²ßþ
²ßÈ±ë²ßþÉëÜë²ßþ áó¿øêò ÁÜø ²ßþëóÐ³ø²ßþ Ç²ßÈ±
_³́ ìá²ßÈ± Ð³ë²ßþìÐ³é ÁëÜéëì²ßþó²ßÈ± ¿ë²ßþëóäë
²ßÈ±ÀëìÎ² ìÚ³óâþ ²ßÈî±ì²rÒóâþ ÉîóÜ²ßþ Áìà²óâë¢Ò
Õ²òó²Ô²óÏ³̧  Ð³ëÜë õ¢ÒóÏ³, á°qä²rÒëÕ²ÿë²ßþ Ç²ßÈ±
õÎ²âþë²ßþ ²ßÈ±ë²ßþÉëÜëâþ ²ßÈ±ëÐ³ ²ßÈ±²ßþóØ²Ü Æêò
âî²ß²ßÈ±¸ ²ßÈ±ëóÐ³²ßþ éáóâþ Ö²òë²ßÈ±ë ìÜóâþ
²ßÎ²éë²ßþ õÐ³ó²ßþ Ð³ë²ßþìÐ³é ÁëÜéëì²ßþó²ßÈ±
¿ë²ßþëóäë ²ßÈ±ÀëìÎ² ìÚ³óâþ Çóäë²rÒëÙëìÕ²ÿ
õ²ßÈ±ë²rÒëóÜë ê³³âþ ²ßóä ÁÜîáëÜ¸
ê³³ëé²rÒëØ²ëóä ìÜóâþ õ¢Òóä Õ²ëM^³ë²ßþ²ßþë
áðØ² ²ßóä Ð³ëÜëÜ¸ Çêò ÌÖ²òÜëâþ
Áìà²âîM ³̂ õÞ²ôá ÁëÜéëì²ßþ Üëóá áðóØ²²ßþ
éê³³²ßÈ±áýíó²ßÈ± õ¢´Þ²Ø²ë²ßþ  ²ßÈ±²ßþë ê³³âþ̧  õéÆ
ÌÖ²òÜëâþ Ð³Éá êâþ̧  

ìÜÐ³¦E éã²ßë³Ú³³Ú³ëØ²ë, U¢Òìä : ê³³ì²ßþ²rÒëóä²ßþ áëìäâþë
ì²ß_³«ÜëÙ õé²ßë éìáìØ²óØ² Áë²ßþëá²ßë¢Ò éëã¢Ò²Ô²ìÜ²ßÈ±
õÐ³äë Øð²°Òáïä áìê³³äë ²ßÈ±ãó¢´óé²ßþ ²ßÈ±áýí éó¥uäÜ
ÁÜîì`²Ø² ê³³ä¸ 2026 Ç²ßþ ì²ß¿ëÜéà²ë õà²ëóÖ²ò²ßþ Áëó¢Ò
²ßþëÐ³ø é²ßþ²ßÈ±ëó²ßþ²ßþ ì²ßìà²i§ ²r´²ßÈ±{m ìÜóâþ ¢´ëóá²ßþ
áìê³³äëóÚ³²ßþ ²ßÈ±ëóÏ³ õ²rÒÀôóÏ³ õÚ³Æâþë Çêò éó¥uäóÜ²ßþ áïä
Õ²òóV_³Òø¸ Áë²ßþëá²ßë¢Ò õäë²ßÈ±éà²ë õ²ßÈ±óK²³ÚD ³²ßþ 6ìÖ²ò
ì²ß¿ëÜéà²ë õ²ßÈ±óK²³ÚD³²ßþ ²r´ëâþ éëóÕ²ÿ Ï³âþ ê³³ëÐ³ë²ßþ áìê³³äë
Øð²°Òáïä ²ßÈ±áýí Çêò éà²ëâþ Áã_³Ò õÜâþ¸ ê³³ì²ßþ²rÒëóä²ßþ
ì²ß¿ëâþ²ßÈ± ²ßÈ±²ßþì²ß áëi§ë Ð³ëÜëÜ, ²r´óØ²ø²ßÈ±ìÖ²ò ²ßvó²ßÈ±²ßþ áìê³³äë
Øð²°Òáïä ²ßÈ±ãó¢´é ²ßÈ±áýí²ßþë áìê³³äëóÚ³²ßþ ìÜóâþ áîÉøáLaí²ßþ

Ç²ßÈ±ëì¿²ßÈ± ²r´²ßÈ±ó{m²ßþ ²ßëØý²ë áìê³³äëóÚ³²ßþ ²ßÈ±ëóÏ³ õ²rÒÀôóÏ³
õÚ³Æâþë²ßþ ²ßÈ±Ùë Ð³ëÜëóÜë ê³³âþ¸ Ç²ßÈ±ìSØ² ê³³óâþ áëÜîóèµ²ßþ
éîì²ß¿ë Áéîì²ß¿ëâþ Øð²°Òáïä áìê³³äë ²ßÈ±ãó¢´óé²ßþ ²ßÈ±áýí²ßþë
éë²ßþë ²ßÏ³²ßþ ²ßÈ±ëÐ³ ²ßÈ±²ßþóÏ³¸ éó¥uäóÜ Çóé
éëã²ßëìÚ³²ßÈ±óÚ³²ßþ áîóÉëáîìÉ ê³³óâþ Î²ìK²³ÚD³áë à²AëÎ²ëâý Ð³ëÜëÜ,
‘²ßÈ î±¥Ÿ õáäëâþ ìà²Õ²ÿ ìÜâþLaó°Ò õâë¢Òí é²ßþ²ßÈ±ë²ßþ ²ßøÙý
ê³³óâþóÏ³¸ áðóØ²²ßþ éãÉøë²ßþ éì²Ô²²ßÈ± Ø²Ùø ²r´²ßÈ±ë_³Ò ²ßÈ±²ßþóØ²
²rÒë²ßþóÏ³ Üë õâë¢Òí é²ßþ²ßÈ±ë²ßþ¸ Áì²ßäó¥E é¥³rÒï°Òý Ø²Ùø
²r´²ßÈ±ë_³Ò ²ßÈ±²ßþë²ßþ Ú³ëì²ß Ð³ëÜëìTY³¸’ Çêò éó¥uäóÜ²ßþ áë¿øóá
áìê³³äë Øð²°Òáïä ²ßÈ±ãó¢´óé²ßþ ²ßÈ±áýíóÚ³²ßþ Áëó²ßþë Ç²ßÈ±ìSØ²
ê³³óâþ áëÜîóèµ²ßþ ²rÒëó_³Ò Ùë²ßÈ±ë²ßþ ²ßëØý²ë õÚÆ³âþë ê³³ä¸

ì²ß²rÒîÜ à²AëÎ²ëâý, ²ß¿ýáëÜ : áîÉøáLaí²ßþ
ìÜóÚ³ýó_³Ò _³qS^²ßë²ßþ ²ß¿ýáëóÜ
õÐ³äëÆâþëìÕ²ÿ ²rÒ˜ëóâþØ² ì²ßþìà²Õ²ò
ìáìÖ²òãóâþ ²rÒâýëóäëÎ²Üë ²ßÈ±ó²ßþÜ ²ßþëóÐ³ø²ßþ
²rÒ˜ëóâþØ² Æ ¢´ëóáëi§âþÜ Ú³Þ²Ø²ó²ßþ²ßþ
áLaí ²r´Ú³í²rÒ áÐî³áÚ³ë²ßþ¸ ìÏ³óäÜ
²rÒ˜ëóâþØ² Ú³Þ²Ø²ó²ßþ²ßþ éìÎ²²ß éê³³
õÐ³äë ²r´_³ÒëéóÜ²ßþ Áëì¿²ßÈ±ëì²ßþ²ßÈ± Æ
ìSg¦²ßþíâþ ²rÒ˜ëóâþóØ²²ßþ
²r´ìØ²ìÜì¿²ßþëÆ¸ ²ß¿ýáëÜ éã¦ð¨ìØ²
õäë²ßÈ±áó˜ ÁëóâþëìÐ³Ø² Çêò
²rÒ˜ëóâþØ² ì²ßþìà²Õ²ò ìáìÖ²òãóâþ õÐ³äë²ßþ
²rÒ˜ëóâþóØ²²ßþ ÜëÜë ²r´²ßÈ±ó{m²ßþ Á¢´¢ÒìØ²
Æ ²ßØý²áëÜ ²rÒì²ßþì¦lìØ² ìÜóâþ ²r´²ßÈ±{m
¿ó²ßþ ¿ó²ßþ ÁëóäëÎ²Üë ²ßÈ±²ßþë ê³³âþ¸

²r´Ú³í²rÒ áÐî³á³Ú³ë²ßþ ²ßóäÜ, ‘õ²ßÈ±K²³ÚD³
é²ßþ²ßÈ±ëó²ßþ²ßþ é²ß ²r´²ßÈ±ó{mêò ²ßþëÐ³ø
é²ßþ²ßÈ±ë²ßþó²ßÈ± ²ßì˜Ø² ²ßÈ±ó²ßþ Î²óäóÏ³¸
ÁÙÎ² ÁÜøëÜø ²ßþëóÐ³ø²ßþ õÙó²ßÈ±
²ßëãäëâþ é²ß õ²ßÈ±K²³ÚD³íâþ ²r´²ßÈ±ó{m²ßþ ²ßÈ±ëÐ³
²r´_³ÒãìéØ² ê³³óâþóÏ³¸ Ç²ßþ²rÒó²ßþÆ 100
ìÚ³óÜ²ßþ ²ßÈ±ëóÐ³²ßþ Ö²òë²ßÈ±ë õÙó²ßÈ± Áë²ßëé
õâëÐ³Üë²ßþ Ö²òë²ßÈ±ë õÚ³âþìÜ õ²ßÈ±K²³ÚD³íâþ
é²ßþ²ßÈ±ë²ßþ¸ ²ßë²ßþ²ßë²ßþ ²ßþëÐ³ø é²ßþ²ßÈ±ëó²ßþ²ßþ
²rÒt² õÙó²ßÈ± Ç²ßøë²rÒëó²ßþ ²ßäë ê³³óäÆ
õáóäìÜ éîÞ²ä¸ õéÐ³Üø ²ßþëóÐ³ø²ßþ
áîÉøáLaí ÜØî²Ü ²ßÈ±ó²ßþ Ç²ßÈ±ëì¿²ßÈ±
²r´²ßÈ±ó{m²ßþ éïÎ²Üë ²ßÈ±ó²ßþóÏ³Ü¸ Ç²ßÈ±ìÚ³ó²ßÈ±
õâáÜ ²ßþëÐ³ø é²ßþ²ßÈ±ëó²ßþ²ßþ é¥³rÒï°Òý
É²ßþóÎ² ²ßëãäë Áë²ßëé õâëÐ³Üëâþ 12

äëóÉ²ßþÆ õ²ßì_³Ò áëÜîèµó²ßÈ± ÜØî²Ü ²ßëìÕ²ÿ
õñØ²ì²ßþ²ßþ Ö²òë²ßÈ±ë ÁÜîóáëÚ³Ü ²ßÈ±ó²ßþóÏ³,
õØ²áìÜ 100 ìÚ³óÜ²ßþ ²ßÈ±ëóÐ³²ßþ
²r´²ßÈ±ó{m²ßþ ²ß³Ú³óä áîÉøáLaí ÜïøÜØ²á
50 ìÚ³óÜ²ßþ ²ßÈ±ëÐ³ õÚÆâþë²ßþ ²r´²ßÈ±{mÆ
Î²ëäî ²ßÈ±ó²ßþóÏ³Ü¸ ²ßþëÐ³ø é²ßþ²ßÈ±ëó²ßþ²ßþ Çêò
é²ß ²r´²ßÈ±ó{m²ßþ ²ßÈ±ëÐ³ ²ßÈ±Ø²Ú³ï²ßþ
Çì¢ÒóâþóÏ³, õ²ßÈ±ëÙëÆ õ²ßÈ±ëóÜë éáéøë
ÁëóÏ³ ì²ßÈ±Üë Ø²ë ÉìØ²óâþ õÚ³ÉóØ²êò
Çêò ì²ßþìà²Õ²ò ìáìÖ²òã ²ßÈ±²ßþë ê³³óâþóÏ³¸
õ²ßÈ±ëÙëÆ õ²ßÈ±ëóÜë éáéøë Ùë²ßÈ±óä
Çêò ìáìÖ²òãóâþ ²ßóéêò Ø²ë õáÖ²òëóÜë²ßþ
õÎ²©»ë ²ßÈ±²ßþë ê³³óTY³¸ õâ é²ß éáéøë
õÐ³äëâþ ²ßóé õáÖ²òëóÜë âëóTY³ Üë Ø²ë
²ßþëÐ³øg¦²ßþ õÙó²ßÈ± ³ õáÖ²òëóÜë ê³³óTY³¸’

ìSg¦²ßþ ²rÒ˜ëóâþóØ²²ßþ ²ßÈ±ëÐ³ ìÜóâþ
áLaí²ßþ Õ²ò²rÒì¦lìØ²óØ² ì²ßþìà²Õ²ò ìáìÖ²òã

ê³³ì²ßþ²rÒëóä Øð²°Òáïä áìê³³äë ²ßÈ±ãó¢´óé²ßþ ²ßÈ±áýí éó¥uäÜ 

ìÐ³ì²ß ìéóiQª³³ëóá ÁëS^ëgL áðØ²
ì_Ò_q²ßþ ²ßëìÕ²ÿóØ² ¦Eë¦lø²ßÈ±áýí²ßþë

¿ë²ßþëóäë Á¦a ì³Ú³óâþ Ø²²ßþnµ°Òíó²ßÈ± õ²ßÈ±ë²rÒëóÜë²ßþ ²rÒ²ßþ ÌÖ²òÜë¦lóä ²rÒóÕ²ÿ ²ßþóâþóÏ³
ØÀ²ë²ßþ Ðî³óØ²ë, ÌìÕ²ÿ, áë¦¨

²ßë²ßë²ßþ õ²r´ìá²ßÈ±ëó²ßÈ± ²ßÈî±ì²rÒóâþ ÉîÜ
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