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August 17, 2024  
     
To, 
Asst. General Manager, 
Dept. of Corporate Services. 
BSE Limited,  
14th Floor, P.J. Towers, Dalal Street,  
Fort, Mumbai: 400 001, Maharashtra, Mumbai  
 
Respected Sir, 

Scrip code: 538891 / Scrip ID: MCLOUD 
 

Sub: Intimation under Regulation 30 read with 47 of SEBI (Listing Obligations and 
Disclosure Requirements) Regulations, 2015- Newspaper Advertisement for the Unaudited 

Financial Results for the quarter ended June 30, 2024 
 
We wish to inform you that pursuant to Regulation 30 read with Regulation 47 of SEBI (Listing 
Obligations and Disclosure Requirements) Regulations, 2015, we hereby inform that the 
Company had made Newspaper Publication(s) of the unaudited Financial Results for the Quarter 
ended on 30th June 2024 approved in the meeting of the Board of Directors of the company held 
on 14th August 2024 in the below mentioned Newspapers (enclosed are the copies): 
 

1) English Daily-” Business Standard” (All over India publication – English Edition) dated 
Saturday, 17th August 2024 
 

2) Regional Language Daily - “Mana Telangana News” dated Saturday, 17th August 2024 
 
This is for your information and record. 
 
Thanking You, 
Yours faithfully, 
 
For MAGELLANIC CLOUD LTD 
 
 
 
_______________________ 
JOSEPH SUDHEER REDDY THUMMA  
(MANAGING DIRECTOR) 
DIN: 07033919 
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FACE prods fintechs
to sign up for cyber
fraud trackingportal
RAGHU MOHAN
NewDelhi, 16August

The FintechAssociation
of India (FACE) has
asked its members to

explore joining the Citizen
Financial Cyber Fraud
Reporting and Management
System (CFCFRMS) – part of
the National Cybercrime
Reporting Portal. Besides,
FACE members are also to
appoint a nodal officer to
attendtocustomergrievances
and engage with
law-enforcement agencies to
prevent fraud.

Themove is significant on
the part of FACE and should
be seen in the context of it
being an applicant to become
a self-regulatory organisation
(SRO) among fintech lenders.
The Reserve Bank of India
(RBI) is expected to make an
announcement on the first
SRO in this space shortly; the
other applicant in this area is
the Digital Lenders’
Association of India.

CFCRMS provides an inte-
grated platform where all
stakeholders, including states
and union territories, major
banks and financial interme-
diaries, payment wallets,
crypto exchanges and e-com-
mercecompanieswork in tan-
dem for quick, decisive, and
system-based effective action
to prevent the flow of money
fromvictims’ account tocyber
fraudsters’ account.

The increaseduseofdigital
modesof transactionsand the
convergenceamongregulated
entities (REs) – banks, legacy
non-banking financial com-
panies, new-age fintechs,
insurance players and pay-
ment firms – in servicing cus-
tomershaveupped the touch-

points for cyber frauds.
It may be recalled that the

RBI is also to set up a Digital
Payments Intelligence
Platform (DPIP) to harness
advanced technologies to
mitigatepayment-fraud risks.
A committee has been set up
under the chairmanship of A
P Hota, former managing
director and chief executive
officer of the National
Payments Corporation of
India (NPCI), which is
expected to give its recom-
mendations within two
months. Putting forward the
reasons for DPIP, the central
bank said that many frauds
occurred by influencing
unsuspectingvictims tomake
the payment or share creden-
tials.

While thepaymentecosys-

tem (banks, NPCI, card net-
works, payment aggregators,
and payment apps) take var-
ious measures on an ongoing
basis to protect customers
from such frauds, there is a
need for network-level intelli-
genceandreal-timedata shar-
ing across payment systems.

Last week, the minister of
state for finance, Pankaj
Chaudhary, told the Lok
Sabha that the sum lost on
account of cyber fraud had
more than doubled to ~177.05
crore in FY24 from ~69.68
crore in FY23 on account of
credit, debit cardand internet
banking frauds.Thequantum
of loss was ~80.33 crore in
FY22, ~50.10crore inFY21, and
~44.22 crore in FY20.

Moreonbusiness-standard.com

FMCGmajorseyebigbiteinpet-caremkt
AKSHARA SRIVASTAVA
NewDelhi, 16August

The Indian pet-care market is hotting
up with a new player set to enter the
arena soon.

Earlier this month, Godrej
Consumer Products (GCP) said it will
foray into the sector in FY26 with an
investment of ~500 crore over
five years.

Currently valued at ~5,000 crore,
themarkethas thepotentialofa strong
double-digit growth for the next few
decades, the company said in an
exchange filing, while announcing
itsmove.

“To give a perspective, only 10 per
cent of Indians own a pet, of which
only 10 per cent feed packaged food
and that too only 40 per cent of the
time. Calorie conversion in India is
only 4 per cent. China, which was
remarkably similar to India 15 years
ago,has20percentpetownershipwith
a calorie conversion of 25 per cent.
While the opportunity is clear, we
believe that our right towin as a group
is high,” the filing stated.

According to Euromonitor
International, in2024,pet care in India
is expected tomaintaindynamic retail
volumeandcurrentvaluegrowth.This
is fuelled by the rising pet population,

increasingpethumanisation, andeas-
ier access to pet food and products.

The pet population in India was
estimated to be around 19 million in
2023, and is expected to have a com-
poundannual growth rate (CAGR)of 9
per cent over the next five years.

The survey also revealed that
around 65 per cent of pet owners in
India are between the ages 20 and
40 years.

“Growing awareness of pet
nutrition is also set to boost sales of
prepareddogandcat food,” themarket
research company stated.

GCP is not the first big player in the

burgeoning sector.
Fast-moving consumer goods

(FMCG) major Nestle India, too, has
identified pet care as one of its key
areas of growth. The company had
acquired Purina pet care in India, a
brand it owns globally, in 2022.

“We have just started the journey
and there's huge ground to be covered
there. With as many as 25-30 million
pets,peopleare lookingatgoodquality,
safe, sustainable pet food. The
nutritioncoverage is very little, as a lot
of people are still giving homemade
foodtopets,”SureshNarayanan,chair-
man and managing director, Nestle

Indiahadsaidearlier.Chocolatemaker
MarsWrigleyalsohasasignificantplay
in the pet foodmarket, with its brands
Pedigree
andWhiskas.

The pet care market has seen
increased activity post the pandemic
asmore people started owning pets.

“It was also a way of having some
companionship andwarding off lone-
liness as people were locked inside
their homes for a prolonged period of
time,” saidaDelhi-basedpsychologist.

Pet care startupHeadsUp forTails,
which started as a pet lifestyle brand,
also launched a new pet food brand
Hearty last week.

“Wewanted to do food for pets dif-
ferently. Generally, it is extruded at
very high heat and lacks nutrition.We
want to change that,” said Rashi
Narang, founder and chief executive
officer (CEO), HeadsUp for Tails.

Currently, pet food contributes
about 43 per cent of the company’s
overall business.

With a current market share of 3-5
per cent in pet food and nutrition, it
aims to grow in a calibrated way and
clock revenuesof ~350croreduring the
current financial year. It is eyeing to
become a ~500-crore brand in FY26
and achieve a total market share of
10 per cent.

Delhi-NCR gets highest realty
investmentof $633 mn in Jan-Jun
Delhi-NCR's real estatemarkethasattractedhighestprivate
equity investmentof $633.3millionduring January-Juneperiod
of this yearas investors look toencashhighdemand forprime
office spaceand luxuryhousing,according to Cushman&
Wakefield.Outof the total investment inDelhi-NCR,office
assets received $483.6million,while residential received
$49.6million. PTI

WarburgPincusbuys
majoritystake inEbco
WarburgPincus, aglobal growth investor,hasacquireda
majority equity stake in theEbcoPrivate— largest Indianplayer
in the furniture fittingsandarchitecturalhardware segment.
Thevaluationof the companywasnotdisclosed. Thepromoters
will retaina significantminority stake inEbcoandwill be
actively involved in the futuregrowthof thebusiness. “We
believe that the Indian furniture fittingsandarchitectural
hardware industry ispoised for significantgrowthover thenext
several years,”AnishSaraf,managingdirector,WarburgPincus
India said. BS REPORTER

COUNTERING FRAUDS
nCFCFCRMS isan integrated
platformwhereall
stakeholders including
statesandUTs,majorbanks,
andfinancial intermediaries
work to tackle cyber fraud

nThe report onCurrency
andFinance FY24 says
94.5%usersheld that they
hadnotexperienced
any fraud

nThe incidenceofan
encounterwith fraudor
attempted fraudwas lower
inmetros compared to
semi-urbanareas

nVishing is themost
prevalentmethod in frauds
orattempted frauds
followedbyphishing,
misuseof ‘collect request’
and remoteaccess

ILLUSTRATION: BINAY SINHA

Ipca targets ~100 cr
mkt with diabetic
foot ulcer drug

Telecom firms seek to
bring call, messaging
apps under licence

Ipca Laboratories has
launchedDiulcus, a topi-
cal treatmentspecifically
designed to address dia-
betic foot ulcers (DFU).
With this new drug, the

company is targeting a ~100
crore market within the next three years.
This drug has shown a 77.20 per cent ulcer
closure rate in clinical trials, offering hope
for a condition that often leads to severe
outcomes like lower limb amputations.
Developed by NovaLead Pharma, the gel
ointment, priced at ~1,365 for a 15-gram
tube, is expected to require 6-7 tubes for a
complete treatment course, which can last
anywhere between 12 and 24 weeks.
Notably,20percentof thecost issubsidised
by the government, making it more acce-
sible topatients inneed. ANJALI SINGH

Telecom operators, in their latest submission
to sector regulator Telecom Regulatory
Authority of India (Trai), have unanimously
demanded to bring over-the-top apps like
WhatsApp, Signal and Telegram within the
ambit of the licensing regime under the new
TelecommunicationAct.

Reliance Jio, Bharti Airtel, Vodafone Idea
and industry body COAI — in their comments
on the consultation paper issued by Trai, seek-
ingviewson the framework for service authori-
sations to be granted under the
TelecommunicationsAct, 2023—havesaid that
the calling and messaging apps should be
brought under services to be provided through
authorisation.

“As per our understanding, OTT
Communicationservicesarecoveredunder the
new Telecom Act as an access service," COAI
said in its submission to the Trai. PTI

PAWSITIVE SHIFT nPet-caremarketcurrently
valuedat~5,000cr

nPet-carespacetobeakey
growthdriver forNestle India

nGodrejConsumerProducts
toinvest~500cr

nHeadsUpForTailsaimsto
become~500cr
brandin3years
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