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Disclaimer

This presentation has been prepared by DP ABHUSHAN for informational purposes only and does not constitute or
form any part of any offer, invitation or recommendation to purchase or subscribe for any securities in any
jurisdiction, and no part of it shall form the basis of, or be relied upon in connection with, any contract or
commitment on the part of any person to proceed with any transaction. The information contained in this
presentation has not been independently verified. No representation or warranty, express or implied, is made and no
reliance should be placed on the accuracy, fairness or completeness of the information presented or contained in
these materials. Any forward-looking statements in this presentation are subject to risks and uncertainties that could
cause actual results to differ materially from those that may be inferred to being expressed in, or implied by, such
statements. Such forward-looking statements are not indicative or guarantees of future performance. Any forward-
looking statements, projections and industry data made by third parties included in this presentation are not adopted
by the Company and the Company is not responsible for such third-party statements and projections. This
presentation may not be all inclusive and may not contain all of the information that you may consider material.
The information presented or contained in these materials is subject to change without notice and its accuracy is not
guaranteed. Neither the Company nor any of its affiliates, advisers or representatives accepts liability whatsoever
for any loss howsoever arising from any information presented or contained in these materials. This presentation
cannot be used, reproduced, copied, distributed, shared or disseminated in any manner. No person is authorized to
give any information or to make any representation not contained in and not consistent with this presentation and, if
given or made, such information or representation must not be relied upon as having been authorized by or on
behalf of DP ABHUSHAN.



E Management Commentary

66 Despite global economic uncertainties and price volatility, India's gold and jewellery market remains
resilient, driven by cultural affinity, rising incomes, and evolving consumer preferences. Our strong
performance this quarter reflects this momentum, with revenue surging 42% YoY to 1,085 cr,
EBITDA growing significantly by 92% YoY to &56 cr, and Highest ever PAT increasing 92% YoY to
37.34 cr, supported by a reduction in import duty, elevated gold prices and sustained demand for

weddings and festivals.

As part of our strategic expansion, we have strengthened our retail footprint with the launch of a new
showroom in Neemuch, Madhya Pradesh, in Q3FY25, following our Ajmer launch in the previous

quarter. Additionally, construction of our new flagship G+3 showroom in Ratlam is progressing well,

reinforcing our commitment to offering an unparalleled shopping experience.

We are excited about our growth potential and are planning to raise up to <600 crores through the
QIP route. This funding will support our strategic store expansion and provide growth capital,

enabling us to strengthen our market presence and drive long-term value creation aa

Mr. SANTOSH KATARIA
Chairman and Managing Director
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IV Introduction to D. P. Abhushan : A Brief History

Originally a partnership firm,
converted into a limited
company in 2017 under the
Company Act 2013

LEGAL STRUCTURE
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ESTABLISHMENT

D.P. Jewellers, a venture of
D.P. Abhushan Ltd.,
originated in 1940 in

Ratlam, Madhya Pradesh

FOUNDER'S LEGACY

Late Shri Dhulchand Ji
Kataria, renowned for his
vision and efforts in
establishing Ratlam as the

Leadership transition from
Late Shri Dhulchand Ji
Kataria to Late Shri Panna Lal
Ji Kataria, ensuring the
continuity of values like purity
and transparency

SUCCESSION

!

&

"Gold City" of India.

EXPANSION

Over 85 years, evolved into a

retail chain with branches in

Ratlam, Indore, Udaipur, and
other cities.

Under the guidance of Late Shri
Manhorlal Ji Kataria and Shri
Ratanlal Ji Kataria, and now led
by Shri Santosh Ji Kataria, Shri
Vikas ji Kataria and Shri Anil Ji
Kataria, skillful management has
been the hallmark

MANAGEMENT

Commitment to fair and
transparent business
practices, contributing to
market leadership in all
areas of operation.

CORE VALUES

'

CUSTOMER TRUST

Acknowledged as the most
trustworthy and honest
jewellers, catering to a loyal
global customer base.

VISION

Preserving tradition while
redefining D.P. Jewellers as
'Definitely Promising Jewellers'
under the dynamic leadership of
the younger generation



IPd Through Generations: Upholding Tradition, Embracing Innovation

FIRST GENERATION

\

MR. DHULCHAND KATARIA
Established D.P. Jewellers in 1940 in Ratlam,
Madhya Pradesh.

Known for vision, strategies, and efforts in
making Ratlam the "Gold City" of India.
Laid the foundation of the venture during
challenging times of India's struggle for

independence.

practices.

emphasizing dedication to quality and customer satisfaction.

SECOND GENERATION

MR. PANNA LAL KATARIA

Continued the legacy of D.P. Jewellers.
Emphasized purity and transparency as the
brand's core values.

Expanded the business and established it as a

trusted and honest jeweller

4 \_
FOURTH GENERATION

MR. ANIL KATARIA / MR. SANJAY KATARIA/
MR. SANTOSH KATARIA/ MR. VIKAS KATARIA

Leading the company with a focus on fair and transparent business

Working tirelessly to uphold the trust of millions of customers.

Rebranded D.P. Jewellers as "Definitely Promising Jewellers,"

opportunities.

THIRD GENERATION

MR. MANHORLAL KATARIA/
MR. RATANLAL KATARIA
Managed the growth of D.P. Jewellers into a

retail chain with branches across multiple
cities.
Maintained the brand's reputation for purity

and transparency

/

A b
FIFTH GENERATION

MR. AMAN KATARIA /
MR. SUJAL KATARIA
= Taken on key roles within D. P. Abhushan

= Bringing fresh perspectives and continuing the family legacy
= Actively involved in the company's expansion plans, overseeing

the establishment of new showrooms and exploring new market




E Board of Directors

Mr. SANTOSH KATARIA
Managing Director

Mr. ANIL KATARIA
Whole Time Director

Mr. SANSKAR KOTHARI
Independent Director

Mr. MUKESH JAIN
Independent Director

MRS. SEEMA MANDLOI

Non-executive Independent
Director

Ms. APURVA LUNAWAT
Women Independent Director

Ms. RENU KATARIA
Non-executive Director




E Journey & Milestones

2017 2020
1940 DP Abhushan Listed -
) * Inougurated Ujjain showroom
The journey of D.P. on NSE-SME )
Jewellers began & Expanded indore * Inougurated Bhilwara
Showroom showroom 2023
*  DP Abhushan Migrated to Launched an enticing
main board of NSE franchise program

Bhopal showroom

2015 l_‘?
= -
Inaugurated EH Q
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; + l DP Abhushan Listed on
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'ra'er: L= H f ESE
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o
2010 = AL &= ASL Inougurated Ajmer
Inaugurated E‘Eﬂ 2021 2022 T
Indore showroom p—— Inaugurated Kota Inaugurated Banswara
showroom showroom Inaugurated Neemuch
Showroom

Inaugurated
Udaipur showroom



An Array of Ofterings: D.P. Abhushan’ s Versatile Product Range

Shop by Collection

Wedding
jewellery

Flower
Collection

Mewar
Collection

Dohra
Collection

Valentine
Jewellery

Traditional
Jewellery

Idol
Collection

Lightweight and
trendy jewellery

Shop by Styles

Gold jewellery

Diamond studded
jewellery

Precious and semi-
precious stone
studded jewellery

Jadau Jewellery

Jewellery with
colored stones in
gold and diamond

Plain and diamond
studded platinum
jewellery

Shop by Products

Chains

Armlets

Pendants

Nose Rings

Rings

Gajrahs

Bangles

Mangal sutra



E Business Model

Centralized purchasing at Ratlam ensures smooth inventory flow, minimizing dead stock and maximizing operational efficiency across all

stores within a 300-kilometer radius

Operating in tier 2 and tier 3 cities

Considers the designs of jewellery and enables the company to reduce its Benefits from hedging by using a
Currently operates through 8 stores and make them available according to expenses and benefit from easier weighted average cost method,
now focusing on expansion of the customer choices and preferences in and more economical logistics ensuring its inventory costs stay
stores franchise model that specific region movement of inventory lower than market prices.
Distribution Network Customized Design Offerings Lower Operating Cost Natural Hedging

| | | |

T

Sourcing & Manufacturing Focused Region Transparent business practices Inventory Management
Gold, Silver & Diamond are sourced Prioritizes gold jewellery due to Serving customers with highest purity The company conducts periodic
from Bullion Dealers, DTC Sight the Central Indian market's and reasonable pricing. inventory reshuffling, aiming for an
Holders and Exchange from customers. preference and higher marriage average store duration of 240 days
Manufacturing of Jewellery is budgets compared to other before rotation, prioritizing stock turn,
outsourced through Nationwide regions in India which typically exceeds the industry
Network of 300+ Vendors average at 5to 6



E Business Model

1) RATLAM (M.P)

Since 1940
Store Size 2,100 sq. ft
Rented Premise

Y Upcoming Showrooms

- Plans to Expand in Tier 2 & 3 Cities on PAN India Basis in upcoming 5 years.

8) BANSWARA (RAJ.)

Opened in January 2022
Store Size 3,363 sq. ft
Rented Premise

INDORE (M.P.)

Opened in 2010 and
Expanded in 2017
Store Size 15,000 sq. ft
Owned Premise

4) BHOPAL (M.P))

Opened in May 2015
Store Size 6,000 sq. ft
Rented Premise

6 BHILWARA (RAJ.)

Opened in October 2020
Store Size 4,000 sq. ft
Rented Premise

g Ajmer (RAJ.)

Opened in September 2024
Store Size 6,050 sq. ft
Rented Premise

10

3) UDAIPUR (RAJ.)

= Opened in April 2012
= Store Size 5,054 sq. ft
= Rented Premise

UJJAIN (M.P.)

= Rented Premise
=  Opened in August 2020
= Store Size 3,520 sqg. ft

KOTA (RAJ.)

Opened in January 2021
Store Size 2,830 sq. ft
Rented Premise

Neemuch (M.P)

Opened in November 2024
Store Size 7,700 sq. ft
Rented Premise



E Standing Tall as Leaders in Foottall to Conversion Ratio

1,58,460

1,29,946

95,459

83,368

80,433

60,757

FY18 FY19 FY?20 FY21 FY?22 FY?23

mm\Nalk In Conversion %

1,96,141

FY?24



m Achievement and Recognition
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Best Promising, Gems & Jewellery Best Business Ethics Award at Gem
Company 2017 and Jewellery Trade Council of India
- India Bullion and Jewellers Excellence Award 2019
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Winner of India’s Best Wedding India’s Best Bridal Diamond
Diamond Jewellery 2019 Jewellery Award for the year 2019
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ﬁ“é!: JO fao® (’

Being Inspiring Leader of Indian
Jewellery Retail 2023
- All India Gem and Jewellery

Trusted Retail Jewellers Award
-International Business Summit
Awards Dubai 2023

*“i«ﬁg Domestic Council /@g’ ”ﬁg /@gv
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Best Ring Design at 1J Jewellers
Choice Design Awards 2019

&7 _
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Best Bridal Necklace of the Year Best
Ring & Bracelet Design of the year
-1J Jewellers Choice Design Awards

& _
4 Y
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Excellence Award
-IBC 24
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] Industry Overview

The Indian jewellery market is the second largest globally, driven by cultural traditions, weddings, and festivals.

The market was valued at USD 80-85 billion in FY24 and is projected to generate USD 93.56 billion in FY25, contributing 25.3% of the global market share. It is
expected to grow to USD 140-155 billion by FY28.

« The gold rates in India witnessed a major boost during the last budget due to sharp cuts in customs duty, geopolitical tensions, and uncertainty over US interest rates,
with prices surging by 28%-35%.

« 18-carat gold jewellery demand grew by 25% YoY in 2024, driven by younger consumers opting for rose gold and studded white gold over traditional 22-carat
options.

« Weddings continue to be a major driver of jewellery demand, with the Indian wedding industry projected to reach Rs 10 lakh crore by 2025.
« Mandatory hallmarking and rising compliance costs are driving consumers towards organised jewellery retailers.

« Organised players stand to benefit from regulatory reforms, digital transformation, and growing sustainability awareness, positioning the industry for sustained long-
term growth.

Indian Jewellery Segmentation Market Share % Growth Drivers
Unorganised = Organised » Sustainable & Ethical Jewellery
60% 30% » Customization & Personalization
Bridal wear @ Daily wear 20% 60% 20 > Growth of Online Retail
©
> Influence of Pop Culture & Media
=5
10% » Technological Innovations in
0

Manufacturing.

Fashion wear :
» Increased Demand for Diamond &

Platinum Jewellery.

FY21 FY24 FY29F

Rising wedding expenditures from Rs 20 lakh in 2022 to
Rs 30 lakh in 2024 are set to significantly boost the
bridal wear category.

The organised sector’s market share is

anticipated to increase to 50% by FY29. » Investment & Venture Capital Interest.

Source: Ind-RA estimates

Source: EMIS Reports, Economic Times



] Key Market Trends

Trend of Daily wear Jewellery is
on rise. Ring and bracelets are
currently the bestsellers.

Digital Gold Platforms are
gaining traction

Lightweight jewellery with
Intricate designs is considered a
budget-friendly option

Y
Ahhby

Lower-carat (18K and 14K)
jewellery has gained popularity in the
face of an elevated gold price

Allowing investor to hold gold in
nonphysical form

100 % FDI in the sector through
Automatic route without any Pre-
approval.

Sovereign Gold Bond Scheme 2023-24.
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V] Marketing and Promotion Strategies
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Targeted exhibitions initiatives have significantly boosted brand reach, driving revenue growth across key markets



0] A Glimpse into Elegance: Our New Ajmer Showroom
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= Successfully Launched a new jewellery showroom in Ajmer, Rajasthan, marking
significant expansion

= Ajmer showroom aims to cater to rising demand for gold, diamond, and silver jewellery
In the region

= Plot area of approximately 1,500 sq ft,

= Spans an impressive 6,050 sq ft across four floors, including a basement, ground floor,
two additional floors, and a rooftop.




¥ A Glimpse into Elegance: Our New Neemuch Showroom

= Successfully Launched a new jewellery showroom in Neemuch, Madhya Pradesh
marking another Milestone during the FY25.

= Spans a super built-up area of 7,700 sqg.ft. with a modern G+3 layout, built on a plot area
of 2,190 sq.ft

= Strategically located just 150 kilometers from the company's registered and administrative
office in Ratlam.

= Neemuch holds tremendous growth potential in the jewellery sector. Its proximity to Ratlam
facilitates efficient logistics and enables the company to better understand and cater to
evolving customer preferences.
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E Financial Snapshot Q3FY25

Total Revenue (X CR) Gross Profit (X CR)

1,085 85

766

Q3FY24 Q3FY25 Q3FY24 Q3FY25
Profit Before Tax (X CR) Profit After Tax (X CR)
3

Q3FY24 Q3FY25 Q3FY24 Q3FY25

Q3FY24

Q3FY24

EBITDA (% CR)

56

Q3FY25

EPS (X)

Q3FY25




E Financial Snapshot omFY25

Total Revenue (X CR) Gross Profit (X CR)

2¢596
200

1,784
1241

IMFY 24 IMFY25 IMFY24 IMFY25
Profit Before Tax (X CR) Profit After Tax (X CR)
116 88

OMFY 24 OIMFY25 IMFY24 IMFY25

IMFY24

IMFY24

EBITDA (% CR)

1S2

IMFY25

EPS (X)

IMFY25




E Segmental Performance oMFY25

Gold (X CR)
2,400
1,636
93 %
Revenue
Share
IMFY24 IMFY25
Diamonds (X CR)
133
107
5%
Revenue
. Share
OMFY24 9IMFY25

*Includes Platinum Jewellery

Silver (X CR)
52
| l
IMFY24 | IMFY25
Others (X CR)*
8
6 l
IMFY24 I IMFY25

2%
Revenue
Share

0.3 %
Revenue
Share



¥ Volume Metrics 9MFY23

Gold (in Kgs)

3,297

2,761

= 5

OMFY24 IMFY 25

Diamonds (in Cts)

26,314
) l
OIMFY24 IMFY25

*Includes Platinum Jewellery

Silver (in Kgs)

5,340

4,159

OMFY 24 OMFY25
Others*

82,962 82,714

HIn Grms

In Pcs

3,116 2,615

OIMFY24 OMFY 25



m Store Metrics

Store wise sales (X Crores) OMFY 25 OMFY 24 YoY Growth

Ratlam 750 528 A 2%
Indore 591 421 A 40%
Bhopal 321 182 A 6%
Udaipur 255 203 A 26%
Ujjain 241 160 A 51%
Kota 195 154 A 23%
Bhilwara 86 70 A 27T%
Banswara 86 56 A 54%
Ajmer™* (Sep 2024) 32 - -
Neemuch* (Nov 2024) 25 - -
Exhibition 11 9 A 22%
Total Sales 2,593 1,783

Note: *New Showroom



ﬂ Income Statement

In X Crores

Total Income
Total Expenditure
EBITDA
EBITDA Margin
Depreciation
Finance Cost
Profit Before Tax
PBT Margin

Tax

Profit After Tax

PAT Margin

Q3 FY25

1085.17

1029.37

55.80

5.14%

1.96

4.46

49.39

4.55%

12.05

37.34

3.44%

Q2 FY25

1004.81

966.75

38.07

3.79%

1.79

2.91

33.36

3.32%

8.23

25.13

2.50%

Q3FY24

765.72

736.68

29.04

3.79%

1.47

5.29

22.28

2.91%

5.56

16.71

2.18%

IMFY25

2594.70

2462.56

132.14

5.09%

5.34

10.41

116.39

4.49%

28.85

87.54

3.37%

OIMFY 24

1783.51

1707.29

76.23

4.27%

4.23

11.15

60.85

3.41%

15.18

45.67

2.56%

FY?24

2340.37

2239.78

100.58

4.30%

5.59

11.62

83.39

3.56%

21.53

61.86

2.64%
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@ Business Ambition & Vision of Management

Market Penetration Strategy

To be a Market Leader in Gems &
Jewellery Sector in Tier 2 & Tier 3
Cities of Central India. To become
Central India’s most LOVED &
TRUSTED Jewellery brand.

Strategically targeting key markets
with high growth potential

Focus on penetrating new
geographical areas while strengthening
presence in existing markets.

Focus on customer-centric approach,
product innovation, digital
transformation, sustainable practices,
and operational excellence to drive
growth and profitability.



P4 D. P. Abhushan’s Expansion Roadmap

= Planning to expand in Madhya Pradesh, Rajasthan, Chhattisgarh and Gujarat to tap into emerging markets with growing purchasing
power

= We planed to open 3 new stores in FY25 out of which 2 new store has been successfully inaugurated in Ajmer, Neemuch &
construction Is ongoing for the second showroom in Ratlam which will have a carpet area of 12,000 sq ft, with 8,000 sq ft dedicated to
retail and the remainder for back-office operations.

= We are planning to raise up to X600 crores through the QIP route. This funding will support our strategic store expansion and provide
growth capital, enabling us to strengthen our market presence and drive long-term value creation.

= DP Abhushan Limited is set to expand its showroom PAN India basis in upcoming 5 years across Gujarat, Chhattisgarh, and
various regions of Madhya Pradesh and Rajasthan. This expansion aims to enhance our market reach and provide customers with
greater access to our products, thereby driving growth and solidifying our brand's position in the market.

= Focusing on diamond-studded jewellery and fetch high making charges from Customers.

= Targeting an increase in the revenue share from diamond-studded jewellery from 6% to 15%.



ﬂ Investment in Talent

At D.P. Abhushan, we pride ourselves on having a team of highly trained staff who

ensure that every customer leaves our showroom completely satisfied. Our commitment

T W T to transparent business practices and exceptional value for money sets us apart. For

amal Sunendaa bl 1) wesea \/TTTTTTTTIITIITIRG sl e decades, we have been dedicated to offering the highest purity and reasonable pricing,

| | fm 1% 0,0, N, ;. = building trust and loyalty among our customers.

_ ‘. _g“
e ) A
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We believe that our unwavering dedication to these principles will help us achieve our
vision of expanding our presence across India. Our goal is to open more stores and serve
millions of customers, providing them with the finest jewellery and an unparalleled
shopping experience. As we grow, we remain committed to maintaining the highest
standards of quality and customer service, ensuring that every visit to D.P. Abhushan is

a memorable one.

Our promise to you is simple: transparency, value, and excellence in every piece of

jewellery we offer. Join us on this journey as we continue to bring joy and elegance to

our customers, one beautiful piece at a time.



Quality

» Dealing with 100% transparency,
unchallenged purity and rates
which makes DP Abhushan

» Integrity of management is of
absolute importance, and this

cannot be compromised. Thus, thg

Management is working tirelessl
to stand up to the expectations of
millions of Customers.

customers 1st choice in our areas.

E Our Growth Pillars

DP Abhushan is fast expanding
company & holds the leverage to
grow more in coming years.

The Management is planning to
expand the footsteps of DP in
Gujarat, Chattisgarh and other
Parts of MP & Rajasthan.

Strategic initiative to broaden its
footprint throughout India via a
mix of self-owned outlets and
franchise alliances

Sustainability

» DP holds its history from the last
85 years and team of young and
dynamic entrepreneurs makes the
company to forecast its brighter
future for at least next 50 years.

» The strengths of Company and the
ever-growing opportunities coming
our way will contribute towards

the sustainability .of the company.

DP has built the family of 25
lacs+ satisfied customers over a
period of time.

The tradition of wearing DP
Jewellery is running from
generations to generations which
Is making our DP family bigger
and stronger.



DP| D.P. Abhushan

Ms Aashi Neema
Company Secretary & Compliance Officer
DA investor@dpjewellers.com

i e
EY Ernst &Young LLP

Mr Siddesh Chawan
Ernst and Young LLP/ Investor Relations

DA Siddesh.chawan@in.ey.com | +91 9930235001

Mr Ajit Mishra
Ernst and Young LLP/ Investor Relations
DA ajit.j.mishra@in.ey.com | +91 9967551378
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