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Dear Sir’s,

The Board of Directors at their Meeting held on 6% August, 2024, has inter alia,
approved the Un-Audited Financial Results of the Company for the first quarter ended
as on 30™ June 2024.

The said extracts of the un-audited financial results are published in:
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FIT AND FINANCIALLY INDEPENDENT

India's 60+ more tech savvy
than millennials, finds survey
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1 B While71%  beingagrowingd aphic il
They also surpass THE SENIOR EDGE Beovoeobe,  (fhos ged 60 nd above are
the younger lot in s W33%ofthe | 340\ atch | Projected to make up 19% of i
digital device usage 60+ population Disney+ thepopulano_nbyZOEO,asper i
_ areactively on Hotstar, 31% reports), ther diverse needs Total I 12903508 [ 113837.04| 490,760.88| 12903508 | 1,13.837.04 |4.90.760.88
the lookout to otstar, 31 and aspirations have been Ncofme 28, . . : 760,

KUNAL DOLEY buy new Netflix, 32% largely overlooked,” said Net Profitf {Loss) for the period (Before 11,960 62 10,011.86 44,058 21 11,960,682 1001196 | 4408821
New Delhi, August 6 tecyhnobgy JioCinema,  Meenakshi Menon, founderof 1 andoe liemd)
SERAEERAEERS E dovices ooy 31% Prime Gens, who's herself over 60 (r/e\er:;mw {Loss) (?’rng\;rpsr\ud before. |a"xm§) 11,960.62 1001198 4408821 1198062 1001196 | 44,088 21
',F YOU ASSUMED tech ado‘p- use new tech Video, 27% years of age. Net Profitf (Loss) for the period After tax 864175 32,858 27 BB4175 728325 | 3285027
tion among the older genera- products in SonyLIVand GensS seeks to challenge (Afier il ftems)
tion, especially those above 60 the market 22% ZEES and reshape the conven- et profit after tax and share in profit of = - 868791 33.076.93
years, is usually lower than B tional narrative surrounding joint associates (net)
their younger counterparts, W Similarly, 67% use Amazon, 50% shop aging by recognising and cel- Total Comprehensive income for the penod B643.70 7317.81|  32.867.08 B,689.56 731781 | 308474
you would be pleasantly sur- on Flipkart, 21% on BigBasket, 20% on ebrating the fact that 60+ is after tax and Other Comprehensive Income:
prised to be proven wrong. Myntra, 12% on Meesho, 6% on Ajio and atimeof newfound freedom, (after tax)

According to a new study 4% onTata CliQ_ free from expectations and Equily Share Capital 378328 3,783,268 3,76328|  8.783.28 378328 | 8.78320
released byGe(\S,;soon—to—be— stereotypes. ~ Combining Other Equily (Excluding Revaluation Reserve)
launchgd holistic tech ‘plat— 3 . community engagement Eaming per Share( in T)
form tailored for the actively-  30-40 years and 60+ years raphyand 13%acting,dancing with tech-powered solu- Face Value of & gach
ageing 60+ population,India’s age cohorts combined, /otherperformingarts. tions, the GenS app aims to Basic 1142 963 4343 1148 963 4371
seniorcitizenssurpassmillen-  reveals other surprising In terms of investment, create a comprehensive Siad 3 oy o) Ty T
nials in smartphone adoption  trends that defy common while 61% still prefer the ecosystem for its 60+ mem- e

otes :

(94%) and overall digital
device usage, including digital
payments (61%).

In fact, 33% of the 60+
population are actively on the
lookout tobuy new technology
devicesand use new tech prod-
uctsin the market. While 8290
use their phones for messag-
ing, 77% use them for voice
calls, 74% for emails, 73% for
watching videos, 64% for
news, 54% for Internet brows-
ing, 51% for social networks,
509 for paying bills, 37% for
finance and banking and 29%
for games.

‘The members of this gener-
ation, who are in their golden
years, also love watching con-
tent on streaming apps and
shopping online. While 71%
use YouTube, 34% watch Dis-
ney+ Hotstar, 3106 Netflix,
3209 JioCinema, 31% Prime
Video, 27% SonyLIV and 22%
ZEE5.Up to 19% are also com-
fortable using Spotify from
other options available. Simi-
larly, 67% use Amazon, 50%
shop on Flipkart, 21% on Big-
Basket, 20% on Myntra, 12%
oon Meesho, 6% on Ajioand 4%
on'Tata CliQ.

The study, conducted in
collaboration with UK-head-
quartered public opinion and
data company YouGov over
52 weeks (June 2023 to May
2024) and with an average
sample size of ~7,900 for the

perceptions about life after
60. As per the findings, 629%
of the 60+ population work
out weekly (of which 23% do
it on a daily basis), 45% use
apps to monitor their health,
fitness and diet, 72% are pas-
sionate about travel, 41% use
digital platforms for travel
booking, 50% prefer staying
in 3-4 star hotels, 11% n 5-
star properties,and oneout of
four among the surveyed
population prioritises saving
up for their next vacation
after retirement and emer-
gency fund.

From an outdoor point of
view, this audience enjoys
more than just visiting places
of worship (509%) orwalking in
the parks / gardens (500).
While 47% love watching
movies, 43% attend exhibi-
tions, 43% visit shopping
malls, 409 visit historical sites
and attractions, 389% restau-
rants and cafes, 34% visit
museums, 19% watch theatre,
319% comedy shows, 28% art
galleries, 26% enjoy watching
concerts/ livemusiceventand
18% musicals.

Apartfromwatchingtelevi-
sion (599%), cooking (48%)and
reading (560%), this audience
also has other key interests
making them a heterogeneous
lot. While 43% engage in gar-
dening, 279%lovedoing puzzles
and crosswords, 229% photog-

Online lifestyle
market likely

to touch nearly
$45 bn by 2028

ANEES HUSSAIN
Bengaluru, August 6

INDIA'S ONLINE FASHION and
lifestyle market is set to grow
from $16-17 billion to $40-45
billion by 2028, according toa
Bain & Company and Myntra
report titled “Decoding India’s
Online Fashion and Lifestyle
Shopping Trends”.
The report, titled "Decoding
India’s Online Fashion and
LifestyleShopping Trends,"pro-
videsacomprehensiveoverview
of the evolving e-lifestyle land-
scapein India.

The overall lifestyle mar-
ket in India, valued at $130
billionin 2023, is expected to
growata CAGRof 10-12%to
reach $210 billion by 2028.
E-commerce penetration in
the lifestyle sector is pro-
jected to increase from the
current 13% to 18-22% by
2028, meaning one in five
dollars spent on lifestyle will
be online.

Currently, over 175 mil-
lion Indians shop online for
lifestyle products, making an
average of 6-7 transactions
per year. Gen-Z shoppers,
approximately 60 million
strong, are driving growth
with a higher purchase fre-
quency of 8-9 times annu-
ally, compared to 5-6 times
for non-Gen-Z shoppers.

Fashion leads the e-
lifestyle market with a 75-
80% share, followed by
beauty and personal care.The
online trend-first market is
projected to grow from $0.5
billion to $4-5 billion by
2028, with online penetration
rising from 30-35% to 50-
55%.

Thereport notes that 90%
of the top 50 global lifestyle
brands are active in India,
with half of them generating
over $30 million in revenue.

Several factors are driving

DIGITAL DRIVE

M E-comm penetration
willincrease from
13% to 18-22%

W Gen-Z shoppers
buy 8-9 times/year vs
5-6 times for others

M Fashion holds
75-80% of the
e-lifestyle market

M Social media
contributes 20% of
traffic for top D2C
brands

this growth, including easing
inflationary pressures, rising
incomes, a surge of fashion-
forward Gen-Z shoppers, and
a shift towards organized
retail. Additionally, technol-
ogy advancements,such as Al-
driven personalisation, virtual
try-ons, and voice-assisted
shopping, are enhancing the
online shopping experience.

Manan Bhasin, Partner at
Bain & Company, provided an
insight into India's evolving
apparel sourcing landscape:
"India's apparel sourcing land-
scape has matured, with new
manufacturing clusters
beyond Surat and Tirupur
emerging across thelengthand
breadth of the country.Shareof
India sourcing has increased
steadily to 20-300% for some
leading global brands. While
there is a lot more scope for
improvement, enhanced tex-
tile manufacturing capabili-
ties, tighterbrand supplierrela-
tionships ~ and  greater
technology enablement
including ERP systems, Al-
based trend-spotting all signal
theevolutionof India's apparel
manufacturing ecosystem,"
Bhasin said.

security of fixed deposits,one
in three individuals is invest-
ing in riskier options like
direct stocks and cryptocur-
rency, the study noted.
Despite rising ageism, the
60+ population continues to
playan active rolein thework-
force. As per the study, while
430 are currently employed,
27% are working full-time.
“There is a set narrative in
society about the 60+ people
that suggests they only have
healthcare needs. Despite

bers, addressing their physi-
cal, mental, emotional,
financial, and social needs
and desires.

“We want to empower
individuals to embrace the
abundance of life after 60
with confidence and enthusi-
asm. I firmly believe that the
60+ have reached a stage in
their lives where they can
become a vehicle of social
change while enjoying each
dayof theirlives to the fullest,”
added Menon.

1 The abave is an extract of the detailed formal of the Unaudited Finanslal Results for the quarter ended June 30, 2024 filed with the Stack
Exchanges under Regulation 33 of the SES| (Listing Obligations and Disclosure Requirsments) Regulations, 2015, The fullformat of the said
Financial Results is avallable on the websita of the Company al www.jkumar.com and on the websites of the Stock Exchanges at

i o e bssindia.

2. The ahove results have been reviewed by the Audit Commitiee and approved by the Board of Directars of the Company in their respective

meatings held on August6, 2024.

By Order of the Board
For J. Kumar Infraprojects Limited

Jagdishkumar M., Gupta
Executive Chairman

Date : August 06, 2024
Place : Mumbai
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Shree

sljl Cement

Regd. Office: Shree Cement Ltd,, Bangur Nagar, Beawar - 305 901, Rajasthan | Phone: EPABX +01-1462-228101-06
Fax; +91-1462-228117/119 | E-mail: sf i om | www, com | GIN: L26943RJ1979PLCD01935
EXTRACT OF CONSOLIDATED UNAUDITED FINANCIAL RESULTS FOR THE QUARTER ENDED 30" JUNE, 2024
Z In Crore
Year ended

Sr. | PARTICULARS
Ne.

Quarter ended | Quarter ended
3

31.03.2024
(Rudited)

1 lotal income from Operations . 5204.72 21001.92
2 | Nt Profit for the period betore Taxes 305.65 700.23 2959.20
3 et Profit for the period after Taxes 278.45 571.84 2396.16
4 Total Comprehensive Income for the perod (Comprising Profit
for the period after tax and other Comprehensive Income after tax) 278,55 562.92 243594
5 Paid-up Equity Share Capital (Face value ¥ 10/- per share) 36.08 36.08 36.08
[ Reserves (exciuding Revaluation Reserve) 2094573 1897373 20666 84
7 | Securties Premium Account 2408.63 240863 2408.63
8 et worth 2008181 15009.81 2070292
9 | Outstanding Debt 1627.27 2515.08 1474.92
10 | Debi-Equity Ratio (in times) 0.05 0.08 0.08
11| Earnings Per Share (of T 10/- each) -
(a) Cash (in%) 263.74 254.32 1203.38
(b) Basic & Diluted (in ¥) 7722 158.62 663 98
12 | Capital Redemption Reserve 15,00 15.00 15.00
13 | Debenture Redemption Reserve . - 5
14 | Debt Service Caverage Ratio (in times) 18.97 14.89 358
15 | Interest Service Coverage Ratio (In times) 18.97 14.99 19.80
Hotes:
1 The " August, 2024
2 ey Standalone Financial Information:- 2 in Crare

Year ended
31.03.2024
(Audited)
20087.77
3045.63
206844

Quarler ended
30.06.2023
(Unaudited)

Quarter ended
30.06.2024
(Unaudited)

Particulars

‘Total Income from operations
Net Profit far the periad before Taxes
Net Prafit for the period after Taxes

@

P

P

Dater 6" August, 2024
For details e-mail at; subhash jajoo@shreecement.com

\. Customer Care: 1800 1022

The above is an extract of he detailed format of financial results Tor the quarter ended June 30, 2024 filed with the Stock Exchanges under regulations 33 &
52 of the SEBI (Listing Obgations and Disclosure Requirements) Regulations. 2015, as amended, The full format of the standalone and consolidated
financial results for the quarter ended June 30, 2024 are available on the Websitas of the Stack ExChanges (ww.bseindia.com and www.nseindia.com)

andon th pany website viz com
For the other fine itoms referred in regulation 52(4) of the Listing Regulations, pertinent disclosures have been made to the Stock Exchangss
com) website viz. Lol
By order of the Board
For SHREE CEMENT LIMITED
lace: Beawar H.M. Bangur

Chairman
DiN: 00244329

P24 bangurcare@shreecement.com

financialexp.epaprin [T ) .
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