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OUR
VISION

Be the best kitchen and
laundry Company, in constant
pursuit of improving
life at home.

OUR
MISSION

Earn trust and create
demand for our brands in
a digital world.

OUR
VALUES

Integrity, Respect, Inclusion
& Diversity, One Whirlpool,
Spirit of Winning.

Whirlpool of India Limited
headquartered in Gurugram, is
one of the leading manufacturers
and marketers of major home
appliances in the country.

It operates three state-of-the-art manufacturing
facilities at Faridabad, Puducherry and Pune.
Each of the manufacturing set-up features
an infrastructure that witnesses Whirlpool's
commitment to providing its consumer with
best in class solutions. Additional information
about the Company can be found on www.
whirlpoolindia.com.

Whirlpool Corporation (NYSE: WHR) is a
leading kitchen and laundry appliance Company,
in constant pursuit of improving life at home
and inspiring generations with its brands.
It is driving meaningful innovation to meet the
evolving needs of consumers through its iconic
brand portfolio, including Whirlpool, KitchenAid,
JennAir, Maytag, Amana, Brastemp, Consul, and
InSinkErator. In 2023, the Company reported
approximately $19 billion in annual sales,
59,000 employees, and 55 manufacturing
and technology research centers. Additional
information can be found at whirlpoolcorp.com.



OVERVIEW

Message to Shareholders
Product Portfolio

Our Purpose and ESG strategy
Our Products and Operations
Our People

Our Communities

Our Ethics, Integrity and Compliance
Our Governance and Leadership
Board's Report

Auditor’s Report

+ Standalone

+ Consolidated

Financial Statements

+ Standalone

+ Consolidated

AOC -1

Corporate Information

ANNEXURES TO BOARD’s REPORT

Annexure A : Corporate Governance Report
Annexure B : Non-disqualification Certificate
Annexure C: Form AOC-2

Annexure D : Annual Report on CSR Activities
Annexure E : Secretarial Audit Report

Annexure F : Report on Conservation of Energy, etc.

Annexure G : Ratio of Remuneration

Annexure H : Business Responsibility and Sustainability Report




<35>

VISSNYNCI=N IO
SHAREHOLDERS

Chairman’s
Message

Amidst a challenging external landscape in FY
2023-24, Whirlpool India remained steadfast
on its growth trajectory. Despite facing
subdued demand, new energy and regulatory
norms for refrigerators, and pricing pressures,
the Company's consolidated revenue and
profitability grew marginally by 3% compared to
the previous year. These accomplishments were
made possible through the dedicated efforts of
the entire organization in pursuing its strategic
imperatives focused on product innovation,
execution excellence, premiumization, and
cost efficiency. Effectiveness of the Company's
leadership and management team in navigating
challenges and capitalizing on opportunities
in the market is evident in these results. Their
commitment and strategic foresight have been
pivotal in steering us through uncertain times
while maintaining our growth trajectory. Looking
ahead, with the Company steadfastly executing
its clearly defined strategies and actions, | am
optimistic about the continued momentum of
our business. The Company remains committed
to growing sustainably and profitably, delivering
value to shareholders and stakeholders alike.

ARVIND UPPAL
Chairman
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Managing Director’s
Message

Dear Shareholders,

As | reflect on my first year as the Managing
Director of your Company, | would like to start
by thanking you for giving me the opportunity to
be a part of this remarkable organization. It gives
me great pleasure to present the Annual Report
of Whirlpool of India Limited for the fiscal year
2023-24.

Looking back at the past year, | would describe
our business performance as a robust turnaround,
particularly considering the challenging dynamics
of our industry. The Indian market presents
intense competition and evolving consumer
sentiment, which we have navigated with
resilience. As we move forward | believe we have
the right strategic imperatives and operational
priorities to accelerate our growth, enabling both
net sales growth driven by market share growth
and profit margin expansion.

In FY 2023-24, the consumer durables industry
grew single digit, driven by premiumization, after
experiencing a significant rebound of about 18% in
FY 2022-23, indicating a post-pandemic recovery.
Growth this fiscal was primarily fueled by the focus
on premium products, such as appliances featuring

W i
| 'lll',‘il"l'w,.
|i|\, |

: :MH;‘_.

<4>




smart technologies, larger capacities, and energy-efficient
attributes. Air conditioners, a low penetration category,
showed robust double-digit growth, while washers, which
have slightly higher penetration, grew at a mid-single-
digit rate. Conversely, the refrigerator industry, the most
penetrated category, hardly grew, facing considerable
challenges during the year.

This period also saw major regulatory changes with the
adoption of global standards and upgrades to energy
and safety norms. While meeting these standards
required substantial investments, overall, these initiatives
are expected to elevate industry standards in India
and support our ambition to manufacture world-class
products under the Make-in-India initiative.

In this context, the financial performance of your Company
was quite literally a tale of two halves. Although the first
half experienced a decline in income and profit before
tax, the second half witnessed high single-digit revenue
growth driven by significant market share improvement
and profit margin improvement, culminating in positive
overall results for the year. Consolidated total income
for FY 2023-24 grew approximately by 3% compared to
the previous year, and consolidated profit before tax
(excluding exceptional items) increased by 9.8% year-over-
year. While the first half declined 3.6% on revenue and
16.7% on profits, the second half grew 9.9% in revenue
and 51% in profits before tax (before exceptional items)
driven by strong growth in market shares and success
of the P4G (productivity for growth) profit improvement
program. This success, despite intense competition, is
testament to the clarity of the new strategic imperatives
as well as their excellent execution, delivered by the focus
and dedication of our employees, whose commitment
to the “Whirlpool spirit of winning” drives our Company
forward.

As | alluded to earlier, demand for premium, feature-rich
consumer durables is steadily increasing due to fast-paced
lifestyles and evolving preferences. The emergence of
new technologies and sustainable features will be the
key growth drivers. This bodes well for us as our renewed
focus on research and development, coupled with our
deep consumer insights, has enhanced the prominence
of our premium product portfolio.

Over the last 12 months, the Company has made a
strategic shift towards premiumization, with a keen
focus on scaling up new offerings in the premium
segments, enhancing existing mass-premium products,
and integrating cutting-edge 6" Sense intuitive
technology across its product lines. Catering to the

growth of high capacity refrigerators, the Company
has been scaling up the Intellifresh Pro series of
frost-free refrigerators, showcasing 6" Sense Intellifresh
Technology. Designed with a contemporary aesthetic to
appeal to the discerning tastes of premium clientele, this
high-tech lineup introduces never-before-seen features
like the revolutionary 10-in-1 Convertible mode, that
converts the freezer to refrigerator in just 22 minutes.
Further, premiumization of the mass segments have also
been fueled with the recent launch of the all new range of
IceMagic Pro Glass Door range of Direct Cool refrigerators.

In recognition of our commitment to creating world-class
refrigerators, | am immensely proud that our innovative
and energy-efficient direct cool refrigerator (DC 215L)
model received the “Appliance of the Year - Refrigerator
category” award at the prestigious National Energy
Conservation Awards (NECA). The award was presented
by Her Excellency, the Honorable President of India, Smt.
Droupadi Murmu.

Last year we augmented our washing machine portfolio
with the launch of the made-in-India XpertCare range
of Front Load Washing Machines. The XpertCare range
features the breakthrough Ozone Air Refresh technology
that enables our consumer to ozone-refresh their
cherished clothes without using any detergent or water.
Also, our StainWash range of top load fully automatic
washing machines received the iF Design Award.
Highly confident of our quality build on our recently
launched front loaders, during the year, we extended
the comprehensive warranty period of our front loading
washing machine range to “5 years” making it the best-in-
class warranty offering in the market.

Furthermore, to enable penetration of washing machines,
we have leveraged our extensive product development
experience combined with world class manufacturing
standards to extend the promise of durability for the
Semi-Automatic Washing Machine buyers. For along time,
semi-automatic washing machine users have struggled
with detergent patches left on clothes due to improper
mixing during the wash cycle. To address this, in 2024
we introduced our innovative, patent-pending Dynamix
Technology in the premium Ace XL series, ensuring Zero
Detergent Patches. The Dynamix detergent dispenser,
powered by a dynamo, vigorously mixes detergent and
water, preventing any coagulation during the wash cycle.
Further, the launch of the all new 4 year comprehensive
warranty on all semi-automatic washing machines from
January 2024 is aimed to strengthen peace of mind and is
driving competitive advantage through enhanced trust in
the minds of the consumers.

<5>
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It's also noteworthy that with the rising demand for home
comfort, air conditioners are becoming increasingly
essential. As disposable income grows, Indian households
are more willing than ever to invest in products like air
conditioners. Recognizing this trend, we have introduced
an exciting new range of air conditioners designed to
deliver exceptional performance in hot and challenging
conditions.

Along with strengthening our Product Portfolio, one of
our most important strategies is to achieve excellence
in execution. Significant changes have been made
across the organization to strengthen our journey
towards executional excellence: Step-change in front
end investments with a special focus on retail executives
quantity and quality, use of generative artificial intelligence
to scale up field training, revamping of measurement
systems along with a major re-engineering of Field Sales
Rewards programs as well as focusing on higher margin
portfolio to name a few. These changes have set the
foundation for driving our business transformation and
will bear fruit for years to come.

In 2024, we expect that a stable economy coupled with
controlled inflation, a hotter than normal summer
season and effect of general elections closure will drive
a spurt in consumption. In addition, our efforts will be to
strengthen the market share momentum we have been
able to generate on both washers and refrigerators in
the last few months. This sets the stage for broad basing
the K-shaped recovery and re-establishing penetration
growth for the mass segment on top of the ongoing

growth in the high capacity refrigerator and washing
machine segments.

During the year, our integrated supply chain teams made
significant strides in creating a more agile and resilient
supply chain. We adhere to world-class manufacturing
(WCM) practices, ensuring our products meet the highest
standards of quality. | am pleased to share that all our
plants have achieved the Bronze level in the WCM journey.
This milestone reflects our continuous commitment to
driving quality improvements and operational excellence,
ensuring a safe and ergonomic environment for our
workforce. We will persist in advancing our WCM journey,
further enhancing the quality of our products as we move
forward.

We take pride in our Productivity for Growth (P4G)
program, a comprehensive cost leadership initiative.
This robust program delivers cost efficiencies across all
lines of the P&L, helping us improve gross margins and
maintain control over both fixed and variable costs.
Through close monitoring and a collaborative approach,
the P4G program ensures that we remain competitive
and financially strong.

Furthermore, our subsidiary Elica PB Whirlpool has
significantly strengthened our presence in the cooking
appliances segment. Elica PB Whirlpool's reputation for
innovative local manufacturing and a robust distribution
network has solidified its market position. Our goal is to
establish ourselves as a mass premium cooking brand,
with two distinct brands under one umbrella. With a
steadfast focus on quality, cutting-edge innovation, and
calibrated investments in brand building and operational
excellence, we are well-positioned for good growth in the
coming years. During the financial year, the success of
Elica PB Whirlpool cooking business, with notable revenue
growth of 8% and profit before tax growth by 40%, added
to the overall positive performance of the Company.

Our employees are pivotal to Whirlpool's success.
Significant investments have been made in our human
capital to create a fair and conducive workplace where
employees can thrive. Inclusion and Diversity (I&D)
are at the heart of our strategy, as we believe diverse
perspectives drive innovation and success. Our unique
Company Leadership Model fosters the winning Whirlpool
spiritin our teams through structured programs led by the
Whirlpool India Leadership team. Our social responsibility
initiatives are aimed at benefiting our communities and
society at large.
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We believe that Environmental, Social, and Governance
(ESG) principles will generate long-term value for our
stakeholders. Our responsible practices ensure that
we minimize our environmental footprint, operate
sustainably, and contribute positively to society. We strive
to develop products that are not only innovative but also
sustainable, ensuring a better future for our planet.

None of our achievements would be possible without the
steadfast support of all our stakeholders and | take this
opportunity to express heartfelt gratitude to our valued

investors, stakeholders including fellow Board members
and our Chairman, our leadership team, our employees,
our suppliers, our customers, distributors and retailers
for their continued trust and support. | look forward to
our continued journey together.

Warm Regards,
NARASIMHAN ESWAR
Managing Director
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Chief Financial Officer’s
Message

Dear Shareholders,

During this past year, your Company has
experienced a challenging but ultimately
successful financial year in 2023-24. Overall
macroeconomic environment was challenging
with consumer demand in refrigerators being
soft throughout the year and industry was
transitioning to the new regulatory norms for
refrigerators leading to higher product cost and
phase in phase out cost impacting margins. The
Company also aligned its pricing strategy in line
with the market conditions and took appropriate
price adjustments in the first half of the year to
improve competitiveness.

Financial year 2023-24 has been a tale of two halves
where your Company saw decline in revenue and
profits in the first half of the year, the second
half saw high single digit revenue growth and
improvement in margins, leading to overall positive
results for the year. For FY 2023-24 your Company's
consolidated totalincome grew by ~3% as compared
to previous year and consolidated profit before

ADITYA JAIN
Chief Financial Officer
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tax (before exceptional items) grew by 9.8% compared
to LY. When comparing the performance between first
half (“H1") and second half (“H2"), consolidated revenue
in H1 2023-24 declined by 3.6% and profit before tax in
H1 2023-24 declined by 16.7%. However, in H2 2023-24
consolidated revenue grew by 9.9% and consolidated
profit before tax (before exceptional items) grew by 51%.

Your Company took decisive action in the second half of
theyear, focusing on several strategicinitiatives thataimed
to drive growth and improve profitability. Your Company
focused on launching & leveraging new product initiatives
and scaling up our premium, high margin offerings
across our product lines through appropriate pricing and
placement strategy. Teams also worked upon improving
executional excellence and your Company also invested
behind high return-on-investment ideas. All these actions
along with the price correction actions taken in the first
half of the year, contributed to the high single digit
revenue growth in the second half of the year.

Coming to our profitability, our consolidated profit before
tax (before exceptional items) grew 9.8% vs previous year
led by strong recovery in the second half of the year where

profits grew by 51%. The growth in profits especially
in the second half of the year was driven by volume
growth, mix improvement actions on the back of growth
in high-margin premium SKUs and cost productivity
gains from our P4G (Productivity for Growth) program
across all lines of the P&L. Additionally, a reduction in
commodity prices helped offset the earlier impact of
price adjustments and regulatory cost charges in the
refrigerator segment. Our subsidiary, Elica PB Whirlpool
Kitchen Appliances Private Limited, achieved remarkable
success, with 8% revenue growth and a 40% increase in
PBT, contributing to our overall positive performance.

Your Company remains committed to fund innovation and
growth for the future as demonstrated by our investment
of ¥ 66.6 Crores in capital expenditures and ¥ 42 Crores
in research and development on a consolidated basis
during the year.

On a cash position, we continue to maintain a healthy
liquidity position. We generated X 534.6 Crores in cash
from operating activities primarily due toimprovements in
working capital led by better inventory management and
improved accounts receivables. This strong cash position
enhances our balance sheet and provides the flexibility to
invest in product innovation and growth projects, driving
value for our shareholders.

Looking ahead, I am confident that Whirlpool will continue
to advance on its journey of sustainable and profitable
growth.

Warm Regards,

ADITYA JAIN
Chief Financial Officer

<9>
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PRODUCT PORTFOLIO

= Caring for our Consumers =

Whirlpool as a brand exists to enable extraordinary care, every day. And to help
deliver extraordinary care, we create extraordinary products. These products are
designed with intuitive technologies and innovations built with a very strong
understanding of the unique requirements of the Indian consumers acquired
over 3 decades that Whirlpool has been in India.

In 2023-24, the Company introduced several new products with cutting edge
technologies and award winning designs to address the increasing demand for
premium products. At the same time, the Company continued to nurture and
grow its existing portfolio of products through refreshes and feature upgrades.

<10 >




m Intellifresh Pro range m

The double door frost-free refrigerator segment is experi-
encing rapid growth post-pandemic and is integral to the
Company's premiumization strategy. In 2023, the Company
has launched the Intellifresh Pro range of convertible
frost-free refrigerators, powered by 6" Sense MNutrilock
Technology, which delivers up to 2x Longer" Vitamin Preser-
vation for all your fruits and vegetables and delivers up to
15 days of freshness™. This cutting edge range features the
latest in refrigeration technology and has a sleek and
modern design in line with the discerning tastes of premi-
um customers. In addition to the advanced refrigeration
technology, this range comes with 10-in-1 Convertible
modes that allow for ultimate customization of the refriger-
ator based on the customer's usage needs. This feature

-

allows the consumer to convert the freezer into a fridge in
just 22 mins’, making it incredibly efficient. To cater to a
wide range of consumer preferences, this range has been
launched in capacities ranging from 212L to 327L, available
in attractive metallic and glass door finishes, and features
an industry-first metallic grey interior, in addition to the
standard white ones. This range is expected to help the
Cornpany gain a strong foothold in the double door refrig-
erator category, catering to the needs of the discerning
and premium customers. The Intellifresh Pro range is a
testament to the Company's commitment to staying at
the forefront of the industry by providing cutting-edge
technology, advanced features, and modern designs that
meet the needs of today's consumers.

*Results bass external lab
tests done on ¥ B may vary
depanding on test conditions. **Resuilts

based on internal lab testing done on
select fruits and vegetables & may vary
depending on testing conditions and
modes,



= All new Direct Cool m
GGlass Door range

In the single-door refrigerator segment, the Company has continued to focus on
and promote its unique intellifrost technology that eliminates the hassle of
manual defrosting and electronically manages the temperature and humidity
inside to deliver long-lasting freshness for up to 15 days™.

The lcemagic Pro range of single-door refrigerators showcases the Company's
commitment to creating meaningful innovations that help improve consumers'
daily lives with its latest addition of the Glass Door range of refrigerators which
is an amalgamation of superior aesthetics and craftsmanship. The new glass door
with its sleekness, embodies sophistication. Coupled with “never seen hefore”
patterns on glass it drives aesthetic superiority, elevating the living space by
adding a layer of elegance to the consumer’'s home. The entire range with its
unique designs reflects the timeless beauty, diverse traditions, and vibrant
colours of India. It aims to bring the essence of India's heritage into the modern
home, creating a piece of art that's both inspiring and aspirational.

*Results based on internal lab testing
done on select fruits and vegetables
invier ific conditions and modes
and may vary depending on testing
conditions and modes.




*Steam is generated and pushed
inside the tub as part of this cycle,

m Front Load range m

The Company has marked a significant stride towards leadership in the laundry
sector with the expansion of the XpertCare range of Front Load washing
machines launched. Featuring the groundbreaking Ozone Air Refresh technology,
this range allows for refreshing clothes without the need for detergent or water”,
Manufactured at the new facility in Puducherry, cutting-edge washing machine is
built with an investment of approximately ¥ 115 Crores, this greenfield project
was completed in just 11 months, setting a record pace. The plant adheres to
world-class manufacturing standards and integrates Industry 4.0 practices,
including Robotics, Al, loT, and fully automated rigorous testing, thus ensuring
heightened automation and superior quality. This facility stands as one of the
most advanced among Whirlpool plants worldwide.




= Award winning Top Load range =

In recent years, a prominent consumer trend has emerged: a growing demand
for high-capacity washing machines across various categories including Front
Load, Top Load, and Semi-Automatic models. This trend reflects an increased
preference for less frequent washing and the rising popularity of weekend
laundry routines. Responding to this market demand, the Company has expand-
ed into the 8/8.5 kg capacity segments of fully automatic Top Load washing
machines. High capacity has been integrated with the state-of-the-art &
IF Award-winning design BloomWash Pro, equipped with 6™ Sense Stainwash
Technology and an In-Built Heater that effectively eliminates up to 99.9% of
germs & allergens™ and tackles up to 50 tough stains™.

-

AResults based on lab tests
done on select models &
may vary depending on test
conditions. ~Tested against
select micro-organisms.
AnResults of internal lab
test on identified stains
washed within 48 hours



m ACE XL Semi Automatic =
with Revolutionary Technology

For long, semi automatic users have struggled with detergent patches left behind
on clothes due to improper mixing of detergent during the wash cycle. Whirlpool,
has launched its innovative Dynamix Technology™, ensuring Zero Detergent
Patches™ in Ace XL series. The Dynamix detergent dispenser is powered by a
dynamo, which vigorously mixes detergent and water, thereby, ensuring no
detergent coagulation during the wash cycle. This technology puts the Company
in the forefront of the industry, poised to meet rising consumer demands for
supreme washing experience.

DETERGENT
PATCHES"®
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m Air Conditioners with m
6th Sense Technology

With the increasing need of comfort at home, air conditioners are becoming
even more important appliance. With an increase in disposable income, Indian
households are willing to invest in praducts such as air conditioners more than
ever before. Air conditioner industry is growing multifold with increasing
first-time buyers.

As summer temperatures rise, the demand for effective cooling solutions has
never been greater. Recognizing this need, our Company has launched an
exciting new range of air conditioners designed to deliver exceptional perfor-
mance in hot and challenging conditions. Introducing our 2024 lineup featuring
the latest 6" Sense Intellicool technology, equipped with advanced sensors and
unique algorithm that intuitively adjusts to maintain optimal comfort levels
throughout the day. The new 3DCOOL range with it's unique 3D air modes deliv-
ers personalised comfort and 3Dcool vents, that ensure faster removal of hot air”.
The range of Inverter Air conditioners also comes with Xpand Technology that
expands to higher cocling capacity” even in the harsh summers.

*Results shown are based on internal lab testing done on select madels under specific conditions and may vary depending an testing conditions. Tested against select comparable product of
ather brand available in this segment. *Results of fall in temperature from 35 degree to 30 degree based on internal lab tests done on select models when operating in xpandable mode
[C4) mode vs. standard cooling mode under specific test conditions and may vary depending on testing,

16



OUR PURPOSE & ESG STRATEGY

We live by our vision of improving life at home. Guided by our core values, we work to develop
innovative products that save time and eliminate work for consumers, lessen environmental
impact and support our employees and communities, all while delivering significant, long-term
value for our shareholders. Our ESG strategy is an integral part of our long-term, aligned strategic
imperatives and operating priorities.

We continue our legacy of pursuing sustainability in the Company's products and processes by
seeking to broaden our commitments to ESG efforts and advancing our goal of making life in our
homes, communities and operations better today and in the future.

IMPROVING LIFE AT HOME THROUGH:

Sustainable Products and

Operations

Creating shared value throughout
the product life cycle and
committing to reduce Scope 1 and
Scope 2 emissions

Supporting Our People

Investing in resources to help care
for our employees, consumers and
communities

Doing the Right Thing

Holding ourselves accountable
and maintaining robust policies,
procedures and systems so we can

live by our values

<17 >
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OUR PRODUCTS AND OPERATIONS

We are working to produce innovative products while also minimizing our environmental
footprint and protecting the safety and well-being of our employees.

Improving Life at Homes starts in our Factories!

Whirlpool facilities exemplify modern manufacturing — they are full of innovation, technology
and individuals dedicated to being the benchmark for manufacturing excellence. Through our
operations, we deliver best-in-class manufactured products at a competitive cost and create a
sustainable advantage for our Company. These outcomes are driven by World Class Manufacturing
(WCM), a comprehensive methodology for improving productivity and quality, as well as reducing
losses in production systems.

Our front Load washing machine facility at Puducherry has been built according to
WCM standards and incorporates Industry 4.0 practices and advanced automation.

This is our system for improving productivity and quality and reducing losses across
the Company through committed employee involvement and rigorous application of
methods and tools.

Focused Autonomous Workplace Professional
Improvement Maintenance Organization Maintenance

©©®0® 0@

Quality Logistics & Early Equipment People
Control Customer Services Management Development

Cost Deployment

Environment

<18 >



SHARED
RESPOMSIBILITY

We Care Commitments

“We Care” Environment, Health, Safety,
Sustainability (EHSS) Management System is

preserves the environment and enables the
business and our people to act sustainably.
These commitments are the shared
responsibility of every Whirlpool employee.

ALCTING
SUSTAINABLY

Waste Management

As part of our E-waste and plastic waste management program, we
have partnered with authorized recyclers for the safe management of
plastic waste and end-of-life electronic waste. We actively encourage
consumers to dispose their old electronic goods through our provided
disposal channels. Plastics and E-waste generated from our plants
are disposed through authorized recyclers, while hazardous waste is
sent to Authorized TSDF sites. All other wastes are also responsibly
disposed as per the applicable regulatory requirements.

Responsible Sourcing

The conduct of our suppliers translates directly to our ability to deliver
high-quality products in a sustainable and responsible manner, and
our Supplier Code of Conduct (SCoC) helps ensure our suppliers are
aligned with our values and held to our high standards. Our proactive
audit process helps confirm that suppliers use practices that meet our
standards. We use screening and risk assessment criteria to prioritize
frequency and cadence of audits across our supply base. When issues
arise, we can quickly identify them and provide remedial support.

<19>

PROTECTING
/———__-—\\_} OUR EMPLOYEES

the operating framework that helps ensure W (
a workplace that protects our people, e a re

ENVIRONMENT » HEALTH » SAFETY » SUSTAINABILITY

PRESERVING THE
ENVIRONMENT

48,883 MT

E-waste recycled

5,308 MT

Plastic packaging
waste recycled

90%

of input material
sourced sustainably
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OUR PEOPLE

The key to our success is our employees, who embody our commitment to quality, innovation,
and growth. We give back to them by supporting their continuous development, prompting
fairness and inclusion, and providing the tools they need to work safely. By engaging our
employees, we demonstrate our willingness to listen and respond to needs as they evolve.
This year we further expanded access to development and training, and advanced progress to
ensure diversity, fairness, inclusion, and improved safety.

o H HWorld
Future
Skills

WHIRLPOOL OF INDIA LTD

SILVER

Inclusion and Diversity

Inclusion and Diversity has been
an Enduring Value at Whirlpool for
decades. We believe in creating a
culture of inclusion where all employees
feel a sense of belonging. This means
feeling welcomed, valued, respected
and heard. Our I&D Learning Program,
‘Empower,’ an initiative designed to
develop high-potential women talent
was awarded the ‘Future Skills Award’
2023 by Economic Times.

Supporting Employee Well-Being

Whirlpool's Be*Well strategy is a holistic framework focused on six pathways to
foster well-being and support employees both at home and work. The Be*Well
strategy helps us deliver comprehensive support and empowerment to employees
and their families. We provide benefits, resources and tools such as webinars and
communications to help employees fully explore each of the pathways toward
well-being. We care about the health and well-being of our employees and always
encourage them to Be*Well in all aspects of life at home and work.

<20 >

Be balanced.

Be curious.

Be prepared.
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Be healthy.

Be you.
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Leadership Development

We believe that there is no one better positioned to develop the next generation of Whirlpool leaders
than those who hold leadership roles today. Under our “Building Leaders for Our House” strategy,
the three key programs — Leadership Immersion, Essentials of People Leadership and Every Day
Leadership — are designed to prepare individuals to become the best version of themselves and

highly effective future leaders.

Being committed to nurture leadership roles from within, the Company continued to augment
its flagship program, ‘Aarohan’ for high-potential individuals. This initiative helps accelerate the
employees readiness for future leadership roles thereby fostering holistic career progression within

the organization.
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Learning & Development

We want Whirlpool employees to enjoy
long, meaningful careers with countless
opportunities for growth. Our training and
development programs are designed to help
them continue building the skills they need to
do their jobs well, in the present and in future.
To support our employees’ professional
development on an ongoing basis, all salaried
employees have access to our digital platform,
Whirlpool Everyday Learning (WeLEARN).
WeLEARN provides a personalized experience
that allows employees to access learning when
and where they need it.
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OUR COMMUNITIES

Our Company’s CSR Policy emphasizes our dedication to sustainable practices and
promoting inclusive social progress and development through nurturing strong, enduring
relationships within the communities we operate in. In line with this goal and to enhance
stakeholder value, our CSR Policy focuses on key areas such as creating employment
opportunities, improving vocational skills, supporting education and healthcare, and
implementing customized community development programs based onlocal requirements.

We continued to collaborate with Prath