
  
 

 

  
 

 
 
 

 
PFL/2025                    February 10, 2025 
 
 
 

To 
BSE Limited            National Stock Exchange of India Limited 
Phiroze Jeejeebhoy Tower          Exchange Plaza, 
Dalal Street,            Bandra Kurla Complex, 
Mumbai – 400 001           Bandra (E), Mumbai – 400 051 
 
BSE Scrip Code: 500368          NSE Symbol: PATANJALI 
 
 
Dear Sirs/Madam,  

 
 

Sub: Outcome of Board Meeting of the Company held on February 10, 2025   
 
In terms of Regulation 30 read with Schedule III of the Securities and Exchange Board of 
India (Listing Obligations and Disclosure Requirements) Regulations, 2015 (“Listing 
Regulations”) as amended, we wish to inform you that the Board of Directors at their meeting 
held on today i.e. February 10, 2025, have inter alia, approved the following: 
 
A. Unaudited (standalone & consolidated) financial results for the quarter and nine 

months ended December 31, 2024. 
   

Pursuant to Regulation 33 of the Listing Regulations, the Board of Directors of Patanjali Foods 
Limited (“the Company”) has approved and took on record the unaudited (standalone & 
consolidated) financial results of the Company for the quarter and nine months ended 
December 31, 2024, duly reviewed by the Audit Committee. The unaudited (standalone & 
consolidated) financial results of the Company for the quarter and nine months ended 
December 31, 2024 and Limited Review Report issued by the Statutory Auditors are enclosed 
herewith as Annexure “A”.  
 

We may also submit that M/s. Chaturvedi & Shah LLP, Statutory Auditors have issued Limited 
Review Report with unmodified opinion on unaudited (standalone & consolidated) financial 
results of the company for the quarter and nine months ended December 31, 2024. 
 
B. Grant of Employee Stock Options (ESOP) under Grant II to the eligible employees 

of the Company as per Employee Stock Option Plan 2023 (“ESOP 2023”). 
 

The Nomination and Remuneration Committee (NRC) of the Board of Directors of the 
Company at its meeting held today i.e. February 10, 2025 has approved the grant of 4,25,478 
(Four Lakh Twenty-Five Thousand Four Hundred Seventy-Eight) ESOPs under Grant II’ as 
per the PFL Employee Stock Option Plan 2023 (“ESOP 2023”) to eligible employees of the 
Company. The Board took note of the same. 
 
C. Reclassification of Patanjali Foods Limited from Promoter Group to Public in Ruchi 

Infrastructure Limited. 
 
Pursuant to Regulation 30 and 31A of the Listing Regulations, we may inform you that the 
Board of Directors of the Company took note of re-classification of the Company from 
Promoter group to public category shareholder in M/s. Ruchi Infrastructure Limited. 



  
 

 

  
 

 
 
 

 
A copy of press release being issued by the Company is also attached as Annexure “B” for 
your records. 

 
The meeting commenced at 5.00 P.M. and concluded at 6.00 P.M. on February 10, 2025.  
 

The above information will be made available on the Company's website 
www.patanjalifoods.com. 
 

It is for your information and records please.  

Thanking you, 

Yours sincerely, 
For Patanjali Foods Limited 
 
 
 
 
 
Ramji Lal Gupta 
Company Secretary 
 
Encl.: as above 
 

http://www.patanjalifoods.com/
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FOR IMMEDIATE RELEASE                    Annexure 'B’ 
 
 
 

Patanjali Foods Ltd. reports highest ever Quarterly Standalone Revenue from Operations in 
Q3FY25 & 48.79% increase in EBITDA on a YoY basis 

 -Company recorded EBITDA of ₹ 581.24 cr. and PAT of ₹ 370.93 cr. in Q3FY25 

 

Mumbai, 10th February 2025: Patanjali Foods Limited (PFL) today announced its unaudited financial 

results for the Quarter/ Nine Months Ended 31st December 2024.  

 

Q3FY25 experienced lukewarm operating environment due to the subdued demand.  Amidst the dual stress of 

demand slump and inflationary pressure experienced by the FMCG sector, the standalone performance highlights 

of the Company are as below : 

 

 

 

 

 

 

 

 

 

 

@ Home and Personal Care Segment was integrated w.e.f. 01st November 2024 . 

 

 

3MFY25 @ 

Home and Personal Care 
EBITDA 

 

₹ 57.08 cr. 

3MFY25 @ 
Home and Personal Care 

Segment Revenue 
 

₹ 420.36 cr. 

Highlights: Standalone performance in Q3FY25 & 9MFY25  

 The Revenue from Operations stood at ₹ 9,103.13 cr. in Q3FY25 and ₹ 24,430.38 cr. in 9MFY25 

 Food & Other FMCG segment achieved sales of ₹ 2,037.61 cr. in Q3FY25 

 The Home and Personal Care (HPC) segment achieved sales of ₹ 420.36 cr. in Q3FY25. The business 

stands integrated in Q3FY25 with a strategic vision of transitioning into a contemporary, pure-play 

FMCG Company.  

 In Q3FY25, total EBITDA stood at ₹ 581.24 cr. (6.39% EBITDA from Operations margin), a 48.79% 

increase on a YoY basis; PAT stood at ₹ 370.93 cr. (4.06% margin)  

 In 9MFY25, the EBITDA from Operations margin was 6.18% while PAT margin was at 3.84% 

 Total area under oil palm plantation stands at 87,109 hectares 

Q3FY25*/9MFY25# 

Food & Other FMCG 
EBITDA 

 

₹ 153.40 cr. * 
 

₹ 572.16 cr. # 

 

Q3FY25*/9MFY25# 

Food & Other FMCG 
Revenue 

 

₹ 2,037.61 cr. * 
 

₹ 6,294.82 cr. # 

 

Q3FY25*/9MFY25# 

EBITDA (total income basis) 
 

₹ 581.24 cr.* 
 

₹ 1,510.17 cr.# 

 

Q3FY25*/9MFY25# 

Revenue from Operations  

₹ 9,103.13 cr.* 

₹ 24,430.38 cr.# 

Q3FY25*/9MFY25# 

FMCG (incl. HPC) Revenue 
 

₹ 2,457.97 cr. * 
 

₹ 6,715.18 cr. # 

Q3FY25*/9MFY25# 

FMCG (incl. HPC) EBITDA 
 

₹ 210.48 cr.* 

 

₹ 629.24 cr. # 
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 HPC business acquisition was completed on 1st November 2024 enabling Company’s presence across 

Dental, Skin, Hair & Home care segments . 

 Amidst inflationary pressure, the industry witnessed subdued demand throughout the quarter. The input 

costs for various raw materials such as Palm Oil, Wheat remained elevated. 

 The Gross Profit increased from ₹ 1,051.44 cr. to ₹ 1,482.00 cr. on a YoY basis, primarily due to healthy 

gross margins in the Edible Oil segment.  

 In Q3FY25, the Company’s EBITDA improved by 48.79% on a YoY basis to ₹ 581.24 cr. The corresponding 

EBITDA from Operations margin expanded by 145 bps to 6.39%.  

 The PAT rose 71.30% on a YoY basis to ₹ 370.93 cr. with the margin profile improving by 134 bps.  

 The Company clocked Export Revenues of ₹ 67.27 cr. in Q3FY25 with exports to 29 countries. 

 

 The segment generated revenue of ₹2,037.61 cr. in Q3FY25 compared to ₹ 2,498.62 cr. in Q3FY24. In 

Q3FY25, the Food & Other FMCG segment contributed 22.19% to the Revenue from Operations (before 

giving impact of Inter Segment Revenue). 

 The decline was primarily due to a drop in consumer staples revenue owing to the commodity price 

pressure and overall subdued demand. 

 During the quarter, the segment accounted for EBITDA margin of 7.53%, vis-a-vis 10.85% margin in 

Q3FY24. The same is on account of larger advertisement spends, higher key raw material costs and price 

volatility in commodity staples. 

 In Q3FY25, the company achieved quarterly TSP sales, reaching ₹138.66 cr, reflecting a 4.83% YoY 

growth.  

 The biscuits division recorded revenue of ₹ 395.37 cr in the quarter with a growth of 1.64% on YoY basis. 

The 'Doodh' biscuit brand continues to maintain its leading share in the biscuit category.  

 The Dry Fruits, Spices & Condiments, Ghee, Honey and the Herbal Products categories sustained volume 

growth on a QoQ basis. In Q3FY25, Honey recorded sales of ₹146.87 cr, doubling its sales from the 

previous quarter, Ghee remained stable at ₹355.71 cr. 

 Nutraceuticals revenues grew by 6.88% on a YoY basis, reaching ₹15.09 cr. for the quarter.  

 Nutrela was recently recognized as the Most Preferred Brand for 2024-2025 by Marksmen Daily.  

 

 The Company integrated the HPC business into its existing operations as of 1st November, 2024 upon 

receipt of all necessary approvals. Now, the Company is focused on driving synergies between the HPC 

division and its existing operations to ensure a smooth and efficient integration process.  

 Since the integration, the HPC business segment's revenues stood at ₹420.36 cr. Marquee products of this 

segment include Dant Kanti, Saundarya, Herbal Wash and Kesh Kanti. 

Key Highlights Q3FY25  

Home & Personal Care Business (HPC)   

Food & Other FMCG 

https://www.linkedin.com/company/marksmen-daily/
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 In the HPC business segment, Dental Care’s revenue was recorded at ₹223.47 cr, followed by Skin Care at 

₹101.49 cr, Home Care at ₹56.69 cr and the balance came from Hair Care & other products. 

 

 In Q3FY25, the segment achieved sales of ₹ 6,717.47 cr. as compared to ₹5,482.64 cr in Q3FY24. Branded 

edible oil sales contributed around 75% of the total edible oil. 

 In Q3FY25, segment EBITDA stood at ₹ 364.24 cr. vs. an EBITDA of ₹ 107.67 cr in Q3FY24.  

 Rising global prices and higher duties led to elevated edible oil prices during the quarter. 

 The area under oil palm plantation stands at 87,109 hectares as of December 31, 2024 vis-a-viz 80,952 

hectares as of September 30, 2024. 

 Niglok Mill in Arunachal Pradesh has commenced production during the quarter, with the first batch of 

Crude Palm Oil successfully dispatched to Haldia Refinery. 

 

 The Company spent around 2.50% of its 3MFY25 Revenue from Operations on advertising & sales 

promotions, the highest since the last 10 quarters.  

 The Company is intensifying its marketing efforts to strengthen brand visibility, enhance recall, foster 

customer loyalty. It is meaningfully building an emotional connect with consumers. Currently, a diverse 

set of celebrities, including MS Dhoni, Shilpa Shetty, Shahid Kapoor, and Khesari Lal Yadav, endorse 

various products of the Company. 

 

Incorporated in 1986, Patanjali Foods Limited is one of India’s top FMCG players in India. The Company is 

present in Edible Oils, Food & FMCG, Home and Personal Care and Wind Power Generation segments via 

a bouquet of brands like Patanjali, Ruchi Gold, Nutrela, Dant Kanti etc.  

 
The Company is focused on investing in building brands and expanding its product portfolio and towards 

this, the Company offers food products across multiple categories, price points and segments to cater to a 

wide spectrum of consumer preferences. 

 
For more information, visit us on http://www.patanjalifoods.com/investors.php 

 

 
Statements in this document relating to future status, events, or circumstances, including but not limited to 

statements about plans and objectives, the progress and results of research and development, potential project 

characteristics, project potential and target dates for project related issues are forward-looking statements 

based on estimates and the anticipated effects of future events on current and developing circumstances. Such 

statements are subject to numerous risks and uncertainties and are not necessarily predictive of future results. 

Marketing Initiatives 

About Patanjali Foods Limited 

Edible Oil 

 Safe Harbour Statement 

http://www.patanjalifoods.com/investors.php
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Actual results may differ materially from those anticipated in the forward- looking statements. The Company 

assumes no obligation to update forward-looking statements to reflect actual results, changed assumptions or 

other factors. 

 
For further information please contact: 

Investor Relations Advisors: 

Strategic Growth Advisors Pvt Ltd. 

 

 

 

Tel No: +91 9819282743 / +91 9920764659 / +91 9422367231 

Company: 

Patanjali Foods Limited. 

 

Email id: secreterial@patanajalifoods.com 

 

mailto:secreterial@patanajalifoods.com
http://www.sgapl.net/index.php
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