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Investor Presentation

Q1 FY’25 



Disclaimer

The material that follows is a Presentation of general background information about the activities of Bajaj Electricals Limited (“Company”) or its subsidiary or joint venture 

or associate (together with the Company, the “Group”) as at the date of the Presentation or as otherwise indicated. It is information given in summary form and does not 

purport to be complete and it cannot be guaranteed that such information is true and accurate. This Presentation has been prepared by and is the sole responsibility of 

the Company. By accessing this Presentation, you are agreeing to be bound by the trading restrictions. It is for general information purposes only and should not 

be considered as a recommendation that any investor should subscribe to or purchase the Company’s equity shares or other securities. 

This Presentation includes statements that are, or may be deemed to be, “forward-looking statements”. These forward-looking statements can be identified by the use 

of forward-looking terminology, including the terms “anticipates”, “believes”, “estimates”, “expects”, “intends”, “may”, “plans”, “projects”, “seeks”, “should”, “will”, in each 

case, their negative or other variations or comparable terminology, or by discussions of strategy, plans, aims, objectives, goals, future events or intentions. These forward-

looking statements include all matters that are not historical facts. They appear in a number of places throughout this Presentation and include statements regarding the 

Company’s intentions, beliefs or current expectations concerning, amongst other things, its results or operations, financial condition, liquidity, prospects, growth, strategies 

and the industry in which the Company operates. By their nature, forward-looking statements involve risks and uncertainties because they relate to events and depend on 

circumstances that may or may not occur in the future. The factors which may affect the results contemplated by the forward looking statements could include, among 

others, future changes or developments in (i) the Group’s business, (ii) the Group’s regulatory and competitive environment, and (iii) political, economic, legal and social 

conditions in India or the jurisdictions in which our Group operates.

Forward-looking statements are not guarantees of future performance including those relating to general business plans and strategy of the Company, its future 

outlook and growth prospects, and future developments in its businesses and its competitive and regulatory environment. No representation, warranty or undertaking, 

express or implied, is made or assurance given that such statements, views, projections or forecasts, if any, are correct or that the objectives of the Company will be 

achieved. There are some important factors that could cause material differences to Company’s actual results. These include (i) our ability to successfully implement our 

strategy (ii) our growth and expansion plans (iii) changes in regulatory norms applicable to the Company (iv) technological changes (v) investment income (vi) cash flow 

projections etc. The Company, as such, makes no representation or warranty, express or implied, as to, and does not accept any responsibility or liability with respect to, 

the fairness, accuracy, completeness or correctness of any information or opinions contained herein. The information contained in this Presentation, unless otherwise 

specified is only current as of the date of this Presentation. The Company assumes no responsibility to publicly amend, modify or revise any forward-looking 

statements, on the basis of any subsequent development, information or events, or otherwise. Unless otherwise stated in this Presentation, the information contained 

herein is based on management information and estimates. This document is just a Presentation and is not intended to be and does not constitute a “prospectus” or “offer 

document” or a “private placement offer letter” or an “offering memorandum” or an “offer” or a solicitation of any offer to purchase or sell any securities.
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Q1 FY’25 – Performance Overview

Core FMEG Performance (c.4% growth on YoY basis on the back of soft demand in kitchen appliances)

• Consumer Products (CP) Segment: c.4% growth on a YoY basis on account of high single-digit growth in fans

• Lighting Solutions (LS) Segment: c.4% growth on a YoY basis driven mainly by professional lighting

Channel Highlights

• Early signs of revival witnessed in GT with growth of c.3% YoY

• High double-digit growth across key alternate channels – E-Com (c.21%) and MFR (c.16%)

Cash Position

• Healthy cash flow from operations of INR 155 Cr mainly on account of working capital optimisation

• Strong Balance Sheet with C&CE and surplus investments to the tune of INR 442 Cr

MFR: Modern Format Retail | C&CE – Cash & Cash Equivalents | GT- General Trade 5
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Q1 FY’25 – Profit & Loss Statement

Particulars Q1 FY’25 Q1 FY’24 YoY (%) Q4 FY’24

Revenue from Operations 1,155 1,112 3.8% 1,188

Less : COGS 796 783 1.7% 851

Gross Margin 359 329 9.0% 337

Staff Cost 93 90 3.6% 83

Other Expenses 190 162 17.2% 205

Depreciation and Amortisation 32 23 39.1% 30

Add : Other Income 11 10 1.3% 22

EBIT for continuing 

operations
54 65 (16.2%) 42

As % of Revenue 4.7% 5.8% 3.5%

Less : Finance Cost 16 12 37.1% 18

PBT for continuing 

operations
38 53 (27.8%) 24

Less: Taxes 10 15 (5)

PAT for continuing 

operations
28 38 (25.1%) 29

As % of Revenue 2.4% 3.4% 2.5%

Commentary

Revenue: Growth on back of demand in summer 

products and strong traction in professional lighting

Gross Margin (GM): c.150 bps improvement in 

GM% driven by superior product mix and continued 

focus on premiumisation

Other Expenses: Incremental brand investments by 

INR 13 crores (A&P spends of c.4% in Q1 FY’25) 

and true-up of certain provisions in Q1 FY’24

Depreciation: Increase due to capitalisation of 

leases for new warehouses, investment in moulds, 

new HO

Other Income: Includes INR c.5 Cr of treasury 

income

Finance Cost - Includes interest on vendor financing 

to the tune of INR c.9 Cr and interest on lease 

liability of INR c.5 Cr

(INR Cr)

7A&P: Advertisement & Promotion | HO: Head Office



Q1 FY’25 – Segment Details

Segment Revenue

Particulars
Q1 FY’25 

(Cr)

Q1 FY’24 

(Cr)
YoY (%)

Q4 FY’24 

(Cr)

Consumer Products 905 873 3.7% 917

Lighting Solutions 250 239 4.3% 271

Total Revenue 1,155 1,112 3.8% 1,188

Segment Results

Particulars

Q1 FY’25 Q1 FY’24 Q4 FY’24

EBIT 

(Cr)

EBIT

(%)

EBIT 

(Cr)

EBIT

(%)

EBIT 

(Cr)

EBIT

(%)

Consumer Products 23 2.5% 41 4.7% 16 1.8%

Lighting Solutions 26 10.5% 19 8.1% 23 8.5%

Total* 54 4.7% 65 5.8% 42 3.5%

Consumer Products Segment: 

• Cooling products constitute >50% of 

revenue**

• Growth in summer products and Morphy 

Richards offset by drop in Kitchen 

appliances

• Margins subdued due to operating de-

leverage and higher brand investments

Lighting Solutions Segment: 

• Growth in Professional lighting marginally 

offset by drop in Consumer lighting

• EBIT improved on account of gross margin 

improvements and closure of legacy projects 

in professional lighting*Includes other un-allocable income & expense

**Gross sales data

Commentary
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Cash Position

Particulars
As on 

Jun’24

As on 

Mar’24

Cash & Cash Equivalent 183 114

Investment (surplus funds) 259 191

Sub-Total 442 305

Gross Debt - -

Net Position 442 305

Net Worth 1,473 1,441

(INR Cr)
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New Product Launches: Fans & Appliances (BAJAJ)

• Powerful 1000w Titan Motor

• Military grade handles with 

reinforced metal strip in all SS 

jars

• Duracut® blade - With lifetime 

warranty

EVOQUE 4 JAR 1000W 

• Powerful 1000w double ball 

bearing motor

• Duracut® blade - With lifetime 

warranty

• MetaGripTM Metal Coupler

• Dedicated pulse mode for better 

control

48* Launches

CLASSICO SLEEK ARIOSO LUXE WHITE & 

SILVER CF
• Silent BLDC Motor

• Unique Adjustable Canopy

• Aerodynamically Designed 

Blades

• Sleep Mode & Breeze Mode

ROBUSTO HS TPW FAN

• Stylish & Youthful Aesthetic for 

Modern Décor

• DuraStorm Technology :3 years 

comprehensive product 

warranty

• FierroShieldTM ZZ Ball Bearing 

& ThermaSafeTM Lubricant: 

50% Extra Motor Warranty  

EUROSTOS WHITE CF

• Silent BLDC Motor

• Telescopic seamless canopy

• Soothing colour indication for 

different Modes

• Consumes only 6.5w at speed 1

*No. of SKUs 11



New Product Launches: NPG (BAJAJ + Nirlep)

• Contemporary design for dual utility- Gas Stove/ Hob Top

• 4 Burners: 2 Big and 2 small

• Multi Spark Auto-Ignition

• 8mm toughened glass top with Powder Coated Frame

• 360-degree swivel nozzle

• 2Y warranty on burners, glass and product

BAJAJ 4BRGP8 NEO HOBTOP

• Silver Ion Coating: Kills 99.9% bacteria 

• Heavy duty handles with soft touch finish

• 3 Layer Spray Coating with Spatter Finish 

• Metal spoon friendly PFOA free coating

• 18month Guarantee

• Induction Compatible

12* Launches

NUTRIHEALTH PRO 3 PC GIFT SET WITH INDUCTION 

*No. of SKUs 12



New Product Launches: Morphy Richards

• 750W Ultron Maxx powerful motor - 20000 RPM 

motor

• High-grade 4 stainless steel jars

• High-quality couplers and gaskets

TETRABLEND 750W 4 JAR

• Large see-through window

• Large digital panel with feather touch control

• 11 preset  menus

• Non stick coated basket

• Memory function

7* Launches

CRYSTAL CRYSP AIR FRYER KERAFLOW WIDE PLATE STRAIGHTNER

• Keratin infused ceramic plates

• Wide plates for faster straightening

• Digital display

*No. of SKUs 13



New Product Launches: NEX

• IOT enabled fan

Works with Alexa, Google, Nex app

Remote and Voice control

• 5 star rated

• ABS Blade

• BLDC Motor – 100% Copper winding

DRYFT A95 IOT BLDC GRANITE GREY

• ABS Blade, Low Noise

• BLDC Motor – 100% Copper 

winding

• Remote control

11* Launches

DRYFT  BLDC A90 ALL WHITE A5 GLYDE TPW

• ABS Blade

• High Air Throw up to 18 ft 

• Low Noise, Smooth oscillations

*No. of SKUs 14



New Product Launches: Consumer Lighting

33* Launches

*No. of SKUs

LEDZ INVERTER

LED PANEL 15W ROUND/SQUARE

• Back up of 3 hours*

• Back up lumens of 500 lm*

• CCT: 6500K

BAJAJ MAJESTY

LED PANEL 36W 2X2

• Slim Backlit luminaire suitable for 

recessed 2x2 grid

• Wide Operating Voltage 150V – 300V

• CCT: 6500K

ROBUSTA LED

FLOOD LIGHT

• Available in 10w, 20w, 30w & 50w

• IP– 65  Protection

• 25,000 hours life

• CCT: 6500K

BAJAJ SOLARZ

DUO RC LED TORCH

• Torch cum Side light

• Dual charging – solar and Type-C

• 3 Mode Switching
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Professional Lighting Installations

Street Lighting | Dwarka Expressway

Bajaj Electricals Illuminated the 27km long 

elevated highway in Gurugram, Haryana with 

120lm/W high efficacy Edge series luminaire 

and poles
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Professional Lighting Installations

Sports Lighting | Dr. Sampurnanand Sports 

Stadium at Sigra, Varanasi

Inaugurated by Prime Minister Shri Narendra Modi 

and UP Chief Minister Shri Yogi Adityanath, this 

sports stadium with 10,000+ seating capacity was 

illuminated by Bajaj Electricals using 1000W sports 

luminaires & 30M mast poles
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Professional Lighting Installations

Architectural Lighting | 

Jagannath Temple, Koraput

Bajaj Electricals executed the 

beautification of the 11th century   

temple influenced by Oriya and 

Dravidian architecture with state-

of-the-art Architectural Lighting. 

With the best use of RGBW 

luminaires, the temple was given 

all-new nocturnal look and 

grandeur

RGRW – Red, Green, Blue & White 18



BAJAJ | Air Cooler Campaign

PAN India 

Multimedia Air 

Cooler Campaign - 
TVC, Print, Digital & 

BTL (CGI Campaign)

19



BAJAJ | Fan Campaign

PAN India 

Multimedia Fan 

Campaign – 
TVC, Print, Digital & 

BTL

20



BAJAJ | Digital Campaigns

21



Nex | Multi Media Campaign in Print + PR
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Nex | Multi-Media Campaign on Digital + Social
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Consumer Lighting | BTL

Retailer Meets – participation of 1000+ retailers Pan India

24



62.8%
14.8%

7.9%

14.5%

Promoter and Promoter Group Domestic Institutional Investors

Foreign Institutional Investors Others/Retail Investors

Bajaj Electricals Limited

CIN: L31500MH1938PLC009887

Regd. Office: 45/47, Veer Nariman Road, Fort, 

Mumbai 400023

Website: www.bajajelectricals.com 

IR related queries (Bajaj Electricals Limited):

Suketu Shah (suketu.shah@bajajelectricals.com)

Ankit Bahal (ankit.bahal@bajajelectricals.com)  

Shareholding Pattern as on 30th June 2024
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