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Dear Sir/Madam, 
 
Sub: Press Release - Regulation 30 of SEBI (Listing Obligations and Disclosure 
Requirements) Regulations, 2015. 
 
Pursuant to Regulation 30 of the Securities and Exchange Board of India (Listing Obligations and 
Disclosure Requirements) Regulations 2015, we enclose herewith a press release on the unaudited 
financial results for the quarter ended 31st December 2024. 
 
The aforesaid Press Release is also being disseminated on company’s website at 
https://www.gocolors.com/investor-relations.  
 
This is for your information and record. 
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For Go Fashion (India) Limited 
 
 
 
Gayathri Kethar 
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Revenue from 
Operations

Rs. 643 crores

Chennai, 25 th January 2025 – Go Fashion (India) Limited, one of the leading women’s  bottom-
wear brand in India engaged in the development, design, sourcing, marketing and retailing a 
range of women’s bottom-wear products under the brand, ‘Go Colors’  announced its 
unaudited Financial Results for the quarter and nine months ended 31st December 2024.

Gross Profit EBITDA Profit After  Tax 
(PAT)

K E Y  F I N A N C I A L  H I G H L I G H T S

Particulars (in Rs. Crore) Q3 FY25 Q3 FY24 Y-o-Y 9M FY25 9M FY25 Y-o-Y

Total Revenue 214.7 202.1 6% 643.4 581.1 11%

Gross Profit 137.7 124.3 11% 405.1 355.4 14%

Gross Profit Margin 64.1% 61.5% 63.0% 61.2%

EBITDA 69.8 67.5 3% 205.5 188.5 9%

EBITDA Margin 32.5% 33.4% 31.95% 32.4%

Profit before Tax 32.3 32.3 0% 97.9 92.9 5%

PAT 24.3 23.4 4% 73.6 69.7 6%

PAT Margin 11.3% 11.6% 11.4% 12.0%

• Average Sel l ing Price  for 9M FY25 stood at Rs.  769

• Sales Mix for 9M FY25

• EBO :  71.9%; LFS :  23.5%; Online :  2.9%; MBO & Others :  1.7%

• Same Store Sales Growth (SSSG)  for EBOs stood at 0.4% for 9M FY25

• Same Cluster  Sales Growth (SCSG)  for EBOs stood at 7.0% for 9M FY25 as compared to 

9M FY24

• Full  Price Sales  was 95.1% for 9M FY25

• No. of EBOs added during 9M FY25 are 61 Stores on a Net Basis

• Total  EBOs as on 31 st December 2024 stood at 775 stores

GO FASHION (INDIA) LIMITED  
Q3 & 9M FY25 Financial & Business Performance

Rs. 405 crores Rs. 206 crores Rs. 74 crores

K E Y  B U S I N E S S  U P DAT E S

11% 14% 9% 6%

For  9M FY25
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• Working  Capital  Days  as on 31 st December  2024 stands at 130 days as compared to 124 

days as on 31 st March 2024. 

• Inventory  Days stood at 99 days and are expected to stabil ize  between 90-95 

days for FY25.

• Cash Flow from Operations  (OCF)

• OCF (Post  IND-AS 116) for 9M FY25 stood at Rs.  150.1 crores

• OCF (Pre IND-AS 116) for 9M FY25 stood at Rs.  57.1 crores

• RoCE stood at 20.3%; RoE stood at 15.8% for 9M FY25*

• Cash & Cash Equivalents  stood at Rs.  231 crores as on 31 st December 2024

Commenting on the Result,  Mr. Gautam Saraogi,  CEO, Go Fashion (India) Limited said, 

“We  at Go Colors continue to out-perform expectations and despite the soft demand 
environment we have continued to maintain our growth trajectory. Revenue from operations 
during 9M FY25 grew by 11% to Rs. 643 crores, and EBITDA grew by 9% to Rs. 206 crores. 
Even though SSSG has remained flattish we have maintained an EBITDA Margin of 32%.

As of December, our Average Selling Price (ASP) stood at Rs. 769, driven by a favorable shift 
in our product mix. Over the years, we have seen a significant transformation in our mix 
from our earlier reliance on leggings and churidars. This shift underscores the strong market 
acceptance of our value-added products and reflects our evolution into a comprehensive 
bottom-wear brand, capable of catering to diverse customer needs across all  categories.

Given our diverse portfolio and large amount of SKU’s,  we still  continue to maintain 
inventory levels at 99 days as of December 2024. For the full  year FY25, we anticipate 
inventory days to stabilize within the range of 90–95 days, ensuring operational efficiency 
and healthy working capital management and high operating cash flows.

Our strong focus on inventory and working capital efficiency will  help us achieve our target 
of converting more than 50% of our EBITDA into operating cashflows. We are on track to 
achieve the same for FY25.

In 9M FY25, we added a net of 61 new stores, bringing our total store count to 775 stores. 
For the full year FY25 we plan to do a total of 80-90 net additions. Going forward we plan to 
add between ~120 - 150 stores per year.

We look forward to continuing our innovative and creative approach and launch more 
designs while providing more brand destinations  for our consumers which wil l  help us 
grow and gain market  share in the coming years.”

* P r e  I N D - A S  1 1 6  b a s i s
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Safe  Harbor

Stat e m en ts  i n  t h is  docu m en t  r e lat i ng  to  f ut ur e  stat us ,  ev e n ts ,  o r  c i rc u m stanc es,  i nc lu d i n g  bu t  n ot  

l i m it e d  to  s tate m e nt s  abo ut  p la ns  a n d obj ect i v es ,  t h e  p rog r es s  an d r e su l ts  o f  res earc h  an d d e ve lo p m e n t ,  

pot e nt ia l  p ro ject  c haract er i st ics ,  p ro j ect  po t e nt ia l  a n d tar g et  dat e s  fo r  pro j ect  re lat e d  i ss u e s  ar e  

forward- loo k i n g  stat e me n ts  bas e d  o n es t i mate s  an d t h e  ant ic i pat ed  ef f ect s  o f  fut ur e  ev e nt s  o n cu rr e n t  

an d d e v e lop i n g  c i rcu m sta nce s .  Suc h stat e m e nt s  are  su bj ect  to  n u m ero u s  r i s k s  an d u nc er ta i n t ie s  an d ar e  

not  n ec es sar i l y  pr e d ic t i v e  o f  f ut u r e  r e s u lts .  Act ua l  re s u lts  may  d i f f er  mat e r i a l l y  f rom  t hos e  a nt ic i pat e d  

i n  t h e  forwar d- loo k i ng  s tate m e nt s .  Th e com pa ny  assu m e s  no  o b l i gat io n  to  u p dat e  forwar d- look i n g  

statements  to  ref lect  actua l  results  changed assumpt io ns  o r  other  factors .

For more information, please contact

Company: 

Go Fashion (India) Limited

Investor Relations (IR)

Strategic Growth Advisors Pvt. Ltd.

CIN: L17291TN2010PLC077303 CIN: U74140MH2010PTC204285

Mr. R Mohan - CFO Mr. Deven Dhruva
mohan@gocolors.com deven.dhruva@sgapl.net
044 4211 1777 +91 98333 73300
www.gocolors.com  www.sgapl.net

About  Go Fashion ( India)  L imited

Go Fash ion  ( India)  L imited  i s  a  women’s  bot tom-wear  brand in  India,  wi th  a  market  share  o f  

approx imately  8% in  the branded women’s  bottom-wear  market .  We are engaged in  the 

development,  design,  sourcing,  market ing  and retai l ing  a  range of  women’s  bottom-wear  

products  under  the brand,  ‘Go  Colors ’ .  We were the f ir st  company to  launch a  brand exclusive ly  

dedicated  to  women’s  bottom-wear  category  and have leveraged  th is  advantage to  create a  

d irect - to-consumer  brand with  a  d iversi f ied  and d if ferent iated  product  portfol io  o f  premiu m 

qual ity  products  at  competit ive  pr ices.

We offer  one of  the  widest  portfol ios  o f  bottom-wear  products  among women’s  apparel  retai lers  

in  India  in  terms of  co lours and sty les.  Our  bottom-wear  products,  which  include churidars,  

leggings,  dhot is,  harem pants,  pat ia la ,  palazzos,  cu lot tes ,  pants,  t rousers  and jeggings,  are sold  

across  mult ip le  categories  such as ethnic  wear,  western  wear,  fusion  wear,  ath leisure,  denims,  

plus s izes and gir ls  wear  making our  portfol io  ‘universal ’  and for  every  occasion.  

We endeavour  to  provide  our  customers  with  premium qual ity  products,  and at  a  pr ice th at  

caters  across  a l l  income segments  and pr ice of  our  products  ranges from Rs.  249 to  Rs.  1,599.

mailto:mohan@gocolors.com
mailto:deven.dhruva@sgapl.net
http://www.gocolors.com/
http://www.sgapl.net/
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