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The information contained in this presentation is only current as of its date. Please

note that the past performance of the company is not and should not be considered
as, indicative of future results.

This presentation may contain certain statements of future expectations and other
forward-looking statements, including those relating to our general business plans
and strategy, our future financial condition and growth prospects and future
developments in our sector and our competitive and regulatory environment. In
addition to statements which are forward looking by reason of context, the words
‘may’, ‘will’, ‘should’, ‘expects’, ‘plans’, ‘intends’, ‘anticipates’, ‘believes’, ‘estimates’,
‘predicts’, ‘potential’ or ‘continue’ and similar expressions identify forward looking
statements. All forward looking statements are subject to risks, uncertainties and
assumptions that could cause actual results, performances or events to differ
materially from the results contemplated by the relevant forward looking
statement. The factors which may affect the results contemplated by the forward
looking statements could include, amongst others, future changes or developments
in (i) the Company’s business, (ii) the Company’s competitive environment, and (iii)
political, economic, legal and social conditions in India.

The Company assumes no responsibility to publicly amend, modify or revise any
forward looking statements on the basis of any subsequent developments,
information or events or otherwise. Unless otherwise stated in this document, the
information contained here in is based on management information and estimates.

The information contained herein is subject to change without notice and past
performance is not indicative of future results. Company may alter, modify or
otherwise change in any manner the content of this presentation, without
obligation to notify any person of such Revision or changes. This presentation may
not be copied and disseminated in any manner.
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INDIAN Market Outlook

TERRAIN

« Weaker consumer sentiment impacting overall
iIndustry consumption

 Festivities in the beginning of the Q3 propelled
demand but could not be sustained later

« Weak Winter season in North & east

» Led to Early Onset of the Sales by 1st week of
December.

« Casualization and premiumization continue to be
key growth factors

» Expect the Q4 to be strong and rebound amid
Increasing momentum visible across the industry.
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Q3 FY’25 - Business Update - 3 v N4

TERRAI

 Revenue for the quarter stood at Rs.96.9 Crs with a
drop of around 11% YOQOY, owing to the significant
reduction of sales from Online Channel.

 |t’s a conscious call by the management to reduce
the exposure of E.Com, due to its lower realisations
and higher costs.

» Festive demand from the retail stores including the
Large Format Stores (LFO’s) is not up to the
expectation of brand, resulting in lower realisations
during the quarter.

 Few underperforming Stores and low throughput
stores are completely shut off during the quarter,
focusing only on locations with turnaround
potential.

 Focus on the store level profitability rather than
revenue driven expansion.
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Q3 FY'25 - Financial Highlights T

REVENUE (CRS) EBITDA (CRS) PBT(CRS)

5] -11.3% 4.5% 26.0%

WFY24 WFY25 HmFY24 mFY25 BFY24 EFY25

 The impact of strategic actions undertaken in recent months, including the reduction of e-commerce

exposure and the closure of underperforming stores, is clearly reflected in improved EBITDA and PAT

figures, despite a decline in sales.
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M FY'25 - Financial Highlights e

REVENUE (CRS) EBITDA (CRS) PBT(CRS)

F -26.6% -128.4% -340.9%

WFY24 WFY25 HmFY24 mFY25 BFY24 EFY25

 The past nine months have been challenging, with a significant impact on revenue & profitability margins.

« The impact of various strategic measures implemented over the past few quarters has largely been

absorbed and bottomed out, setting the stage for upcoming quarters.
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Channel wise Revenue Mix - YOY - Q3 ™"

Revenue Mix in Q3 FY’ 24 Revenue Mix in Q3 FY’25

5.38

6.26

4.89 “

22.28

8.55 ‘

m Retail = Wholesale ONL. = OTHERS m Retail = Wholesale ONL. = OTHERS

14.32

Rs.109.21 Crs Rs. 96.88 Crs

73.00

71.41

= As part of a strategic decision by management, exposure to e-commerce has been significantly reduced,

leading to a shift in the channel mix during the quarter.
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Channel wise Revenue Mix - YOY - 9M

Revenue Mix in 9M FY’24 Revenue Mix in 9M FY’25

14.27 13.46

65.17 “

Rs. 341.85 Crs
56.17

m Retail = Wholesale ONL. = OTHERS m Retail = Wholesale ONL. = OTHERS

31.63 Rs. 251.07 Crs

206.25

176.03

= The decline in revenue is evident across all channels, leading to an overall revenue reduction of more than 27%.

= Retail footfalls experienced a significant decline compared to the previous FY, leading to lower sales from stores.



Category Mix - Men’s - YOY - Q3

19.42%

H Shirt

Product Category Mix

1M1.44%

Q3 FY’24

E Trouser T-Shirt ® Denim m Others

44.89%

15.17%

m Shirt

Product Category Mix

13.22%

Q3 FY’25

mTrouser T-Shirt m Denim m Others

45.14%

7

INDIAN
TERRAIN



Financial Performance

Standalone Profit &
Loss (INR Crs)

9M FY’25

9OM FY’24

YoY Change

Q3 FY’25

Q3 FY’24 QoQ Change

Income from Operations

25141

341.9

-26.56%

96.9

109.2

-11.29%

OtherIncome

3.5

2.8

0.9

1.1

TotallIncome

254.6

344.7

97.8

Operating Expenses

261.3

321.0

1.9

EBITDA

-6.7

23.7

-128.40%

5.9

Margin %

-2.68%

6.93%

Depreciation

13.9

15.7

EBIT

-20.6

8.0

-358.24%

171.45%

Margin %

-8.22%

Financial Charges

16.5

PBT

-37.2

-340.87%

-26.03%

Margin %

-14.81%

Tax

3.5

PAT

-40.5

-170.69%

12.17%

Margin %

-16.13%
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WorKing Capital Movement TERRg

(INRCrs.) Q3 FY’25 Q2 FY’25 Q1 FY’25

Return on Capital
Inventory 66 100 89 Employed (ROCE)*

Inventory Days 66 97 75 —8.09%

Receivables

Debtor Days

GWC Return on Equity (ROE)*

GWC Days —24.35%
Payables

Creditor Days

NwWC ROCE = EBIT / Capital Employed. (Capital Employed
= Total Equity + Long Term Debt + Short Term Debt)

NWC Days ROE = PAT / Total Equity

*As of 31st December 2024
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Exclusive Stores: Inoiax

Closing as on

Store Formats

31st Dec’24
COCO (Company Owned Company Operated) 12
COFO (Company Owned Franchise Operated) 59
FOFO (Franchise Owned Franchise Operated) 118
EFO (Exclusive Factory Outlet) 18
Out of India 1
Total 208
Opening Closing as
Region ason 1t Additions Closure on 31st
Oct’24 Dec’24
South 140 2 4 138
West 31 - 4 27
Nelgdg 24 - 3 21
COCO - Rent & Common Area Maintenance (CAM) borne by Company
East 21 1 1 21

COFO - Rent & Common Area Maintenance (CAM) borne by Company;
operations maintained by Franchise Out of
FOFO - Everything taken care by Franchise

Note - Markdown management and inventory in all formats remains
with company Total 217 3 12 208

India
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Effortless Style
with Everyday dport

S Ways to style } ; ; s
Popover Shirts T
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Sustainable.
Sum mery.

Stylish.

One of India’s Leading Casualwear Companies For The Male Demographic

One of India’s leading fashion
brands that caters to the
needs of the cosmopolitan,
upwardly-mobile young Indian
Male.

(R

Products range from shirts, t-
shirts, sweaters, jackets,

waistcoat, sportscoats, Joggers,

trousers, shorts and denims for
men.

N

Strongly committed to
sustainability and are the first
high street brand in India to
get the Fairtrade Label
certification
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Launched Indian Terrain
. with 1 flagship store in

Chennai with single

product (Casual Shirts)

2000

Our Journey

Company.

2005

Parent company (Celebrity
Fashions) went public.

, Raised money to expand
operations of Indian
Terrain and for its
manufacturing units.

. e

e

Indian Terrain demerged
from Celebrity as a
> separate listed

2010-15

Casualization wave started
to hit India resulting in a
period of high growth.

I'T Boom + E-commerce
growth resulted in change
of dress code from formals

to casuals.

Did QIP for further growth.
Launched Boys segment and
introduced the brand
“Indian Terrain BOY” to
meet the increasing demand
for smart-casual clothing for
boys aged between 4-16 years

2015

2015-20

INDIAN
TERRAIN

Started unwinding
departmental stores and
targeting Tier 2,3, and 4 cities
through retail presence
Increasing focus on online
channel as a growth driver

2020-25

Tilt in industry toward formal wear

the smart casual wear segment.
Attempted growth in big cities and faced
challenges due to high real estate cost.
Went for design changes and digressed
into fashion wear which did not work out

|
|
|
i
| while competitive intensity increased in
|
|
|
|
|
|



What gives
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Venkatesh Rajagopal
Chairman & Executive Director

Founder with 25+ years
of experience in the
Apparel Industry

Charath Ram Narsimhan
Managing Director & CEO

Holds Bachelor Degree from
IIT and PGDBM (Finance) from
[ IM-Lucknow.

Have over 2 decades of
experience in garment
industry.
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PERFECT ATTENTION TO DETAIL
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SHOP NOW
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PREMIUM
LINEN SHIRTS

In colors that are pcrfcct for this festive season

Shop Now
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Shareholding
Pattern

Share Information
(As on December 31,2024)

NSE Ticker INDTERRAIN
BSE Ticker 033329

ISIN Number INE611LO1021
Market Cap (2 Crores) 220 Crs

Shares Outstanding 4,57,18,830
Industry Fashion - Retail

44,58

Public

14.65%

Corporate Bodies

INDIAN
TERRAIN

34.96%

romoters

5.817%

Flls and FPIs
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Profit & Loss Statement Balance Sheet INDIAN
TERRAIN
Standalone Profit & 03-FY’25 | Q2-FY’'25 Q3-FY’24 Standalone Balance 31t 30" 315
Loss (INRCr) Sheet (INR Cr) Dec’24 Sep’24 Mar’24
Income from Operations
i VoL =S 1oL Share Capital 9.1 8.9 8.9
Otherlncome ORY 1.6 1.1
TotallIncome 907.8 87.4 110.3 Reserves And Surplus 156.7 150.8 188.0
Operating Expenses 91.9 89.6 104.6 M
Non-Current Liabilities

EBITDA 5.0 9.9 5 7 46.6 57.9 58.9
Margin % 6.1% -2.6% 5.2% Current Liabilities 202.8 2471 266.7
Feidht-thh '8 = 2 < ESEIRVE 415.2 4667 522.5
EBIT 1.6 -6.9 0.6 Liabilities } : i
a9 iy /22 Al U9 Non-Current Assets 77.1 84.7 98.1
Financial Charges 5.5 55 5.8
PBT _3.8 12 .4 _59 Current Assets 338.1 380.0 424.3
Ma .n o/o = oo = oo 9 oO

rail 4.0% 14.5% 4.8% Total Assets 415.2 4647 522.5
Tax -0.4 9.4 -1.3
PAT -3.4 VARS -3.9
Margin % -3.5% -25.4% -3.6%




I Communication Address:

Indian Terrain Fashions Limited

Survey No. 549/2 & 232, Plot No.4

Thirukkachiyur & Sengundram Industrial Area
Singaperumal Kovil Post, Chengalpattu - 603204

7 Indian Terrain Fashions Limited

INDIAN
TERRAIN

Mr. Sheikh Sahenawaz/ Mr. Sainath S
CFO/ Company Secretary & Compliance Officer
E: response.itfl@indianterrain.com
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