
 
 
 
 
 
 

 

 
 
May 22, 2024 
 
BSE Limited 
Corporate Relationship Department, 
P J Towers, Dalal Street 
Mumbai – 400 001 
Scrip Code- 523558 
 
Sub: Outcome of Board Meeting  
 
Dear Sir/Madam, 

 
With regard to the captioned matter and in compliance with the Securities and Exchange Board of 
India (Listing Obligations and Disclosure Requirements) Regulations, 2015, this is to inform you 
that at the meeting of the Board of Directors of the Company held on Wednesday, 22nd May, 2024 
following decisions were taken: 
 

1. Adoption and approval of Audited Financial Results (Standalone and Consolidated) for the 
quarter and year ended 31st March, 2024. Copies of Standalone and Consolidated Audited 
Financial Results along with Auditors Reports thereon and also declaration for unmodified 
opinion by the Statutory Auditors on the Financial Results of the Company for the Quarter 
and Financial Year ended on March 31, 2024, are enclosed herewith 
 

2. Recommendation of Final Dividend @ 5% i.e., Rs. 0.10/- per Equity Share. The dividend 
will be paid by the Company to the shareholders within 30 days from the date of approval 
of the same by the shareholders at the ensuing Annual General Meeting of the Company. 
Further, the details with respect to date of the Annual General Meeting, record date for 
payment of dividend and the date of payment of such dividend will be informed in due 
course. 
 

3. Approval for availing Term Loan and Overdraft facility from ICICI Bank up to Rs. 25 
crores, to acquire land & Building for new manufacturing facility of luggage & travel gear. 
 

4. Approval for investment upto Rs. 24.51 Crore in to wholly owned subsidiary Company i.e. 
SM Travel Gear Private Limited for acquisition of plant & machinery for a new 
manufacturing facility of luggage & travel gear and also to meet the working capital 
requirements of the new plant.  
 
 
 
 



 
 
 
 
 
 

 

 
  

5. Approval for granting 6,13,000 Employee Stock Options (ESOP) to the eligible employees 
of the Company.  

 
The results are also being made available on the website of the Company, 
www.swissmilitaryshop.com. 
 
The Board meeting commenced at 11.00 A.M. and concluded at 01.15 P.M. 
 
Kindly take the above on record. 
 
Thanking You, 
 
For SWISS MILITARY CONSUMER GOODS LIMITED 

 
 
VIKAS JAIN 
COMPANY SECRETARY  



 

 
KEY FINANCIAL HIGHLIGHTS 

Consolidated Basis: 

Financials  
(INR Lakhs)  FY2023-24 FY2022-23 YoY  

Growth  
Q4  

FY 2023-24 
Q3 

FY 2023-24 
QoQ  

Growth 

Revenue 18791.54 12999.94 44.55% 5408.89 4973.90 8.75% 

EBT 1121.97 786.18 42.71% 320.18 314.14 1.92% 

 

Standalone Basis: 

Financia
ls  
(INR Lakhs)  

FY2023-
24 

FY2022-
23 

YoY  
Growth  

Q4  
FY 2023-

24 

Q3 
FY 2023-

24 

QoQ  
Growth 

Revenue 18122.99 12,220.81 48.30% 5248.53 4815.12 9% 

EBT 1076.32 652.79 64.88% 295.08 288.20 2.39% 

 
We have achieved another strong financial quarter, thanks to robust turnover growth and 
significant strategic initiatives. Swiss Military is debt-free and asset-light Company with a very 
strong research-based approach to solving customer problems. We can truly attribute our 
success so far to the resilience and commitment of our resilient team members.  
 
Swiss Military has been hyper focused on maintaining its brand legacy while being deeply 
committed to fostering innovation and championing sustainability. With an unwavering attention 
to customer satisfaction, streamlined operations & product development, we do believe we can 
provide excellent value to customers at reasonable prices while optimising returns to our 
shareholders.  
 

Dividend Proposal: 

We are pleased to announce that the Company is proposing to declare a dividend at the rate of 
5% i.e., Rs. 0.10/- per share on the paid-up equity capital of the company for the financial year 
2023-24, subject to approval of shareholders at ensuing Annual General Meeting.  
  
This decision reflects our commitment to creating value for our shareholders and our confidence 
in the company's robust financial strength and performance.  
 



 

 

Strategic Developments and Capital Initiatives:  

  

1. Rights Issue Announcement: 

The Company is in the process of fund raising by way of a rights issue of 3,93,18,798 Equity 
Shares (Face value of Rs. 2/- each), to be issued at a price of Rs. 12.50/- per fully paid-up Equity 
Share (including a premium of Rs. 10.50/- per fully paid-up Equity Share) in the right entitlement 
ratio of 1:5 to the eligible shareholders as on record date (to be decided for this purpose), for an 
aggregate amount of Rs. 49.15 Crore, subject to applicable regulatory & statutory approvals.  
 
These funds will support our incremental working capital needs & strategic expansions, 
particularly the establishment of a new manufacturing facility through our wholly-owned 
subsidiary, SM Travel Gear Private Limited. 
 

2. Utilization of Funds: 
 

Particulars Amount  

(in Rs. Lakh) 

To meet the incremental working capital requirement of the Company 1971.41 

To invest/infuse funds in our wholly owned subsidiary namely SM 

Travel Gear Private Limited, for acquisition of plant & machinery for a 

new manufacturing facility dedicated to producing high-quality luggage 

& travel gear and also to meet the working capital requirements of the 

new plant.  

2450.58 

General Corporate Purposes 457.86 

Issue related expenses 35.00 

Gross Proceeds from the Issue 4914.85 

 

3. Acquisition of Strategic Assets: 
 

Till the time funds are raised in the Issue, Promoters may infuse funds in the form of unsecured 
loans into the Company, if any capital expenditure is required to be done or any working capital 
is required to be injected into the Company or its wholly owned subsidiary, SM Travel Gear 
Private Limited, in line with the objects of the Proposed Rights Issue. The unsecured loans 
provided by promoters towards the achievement of the objects of the Issue can be adjusted 
towards subscription for their entitlement in the Rights Issue and also towards additional 
subscription, if any. 
 
 



 

 
 
 
The company entered an Agreement to Sell, for acquiring a strategically located land & building 
in Sector 24 of the Industrial Hub at Faridabad, Haryana. This acquisition involves land and 
building with an approximate area of 1.21 acres & a built-up area of about 85,000 sq. feet, being 
purchased for INR 29.53 Crores. 
 

This acquisition marks a pivotal step in our strategic expansion, aligning with the 'Make in India' 
initiative. The land & building is earmarked for new manufacturing facility for high-quality luggage 
and travel gear, intended to cater to both Domestic and International markets. This will enhance 
our capability to meet exponentially growing market demand for our products as well as expand 
our market footprint globally.  

 

4. Details of Proposed New Manufacturing Facility: 

- Capacity: Approx. 10 lakh pcs per year 

- Completion Target: On or before December 31, 2024. 

- Total Investment: Upto INR 56.51 Crores (inclusive of land, building, plant, machinery, and 
working capital)   

- Financing Details: 

   - Internal accruals: Upto INR 12.00 Crores   

   - Term Loan: Upto INR 20.00 Crores from ICICI Bank  

   - Proceeds from proposed Rights Issue: Upto INR 24.51 Crores 

 
5. Expected Benefits from Proposed New Manufacturing Facility:  

 

This strategic investment in proposed manufacturing facility will be a steep step towards product 
innovation and growth. The new manufacturing facility represents a pivotal investment in 
Company’s future and positions the Company for sustained success in the dynamic & ever-
growing Travel Gear market.  

This proposed investment in the Manufacturing facility will offer several benefits, both tangible 
and intangible: 

1. Revenue Generation: Having Company’s own manufacturing facility will be a profitable 
venture. Revenue from sales can be a significant benefit. 
 

2. Cost Savings: The facility will produce products at a lower cost compared to sourcing it 
from external suppliers, it can lead to cost savings in the long run. 
 



 

 
 
 

3. Control Over Quality: With an in-house manufacturing facility, Company will have direct 
control over the production process, ensuring that the quality of the products meets our 
standards and specifications. 
 

4. Customization: Having our own manufacturing facility allows company to customize 
products according to customer preferences, which can be a competitive advantage in 
the market. 
 

5. Supply Chain Management: Owning the manufacturing process gives Company better 
control over supply chain, reducing dependency on external suppliers and mitigating risks 
associated with supply chain disruptions. 
 

6. Brand Reputation: Manufacturing our own luggage can enhance our brand reputation, 
signalling to customers that we have control over the entire production process and 
ensuring quality standards are met. 
 

7. Vertical Integration: Owning the manufacturing facility will vertically integrates business 
operations, potentially leading to increased efficiency and flexibility in responding to 
market demands. 
 

8. Research and Development: Investing in a manufacturing facility provides opportunities 
for research and development, allowing for innovation in materials, design, and 
production processes. 
 

9. Sustainability: By owning the manufacturing process, Company can implement 
sustainable practices and reduce environmental impact, aligning with growing consumer 
preferences for eco-friendly products. 
 

Future Strategic Focus: 

 

Looking forward, we remain committed to leveraging our strengths to explore new markets and 
further enhance our product lines.  

Our strategic objectives for the upcoming year include:  

1. Expanding Market Reach: We aim to penetrate deeper into emerging markets, 
enhancing our global footprint and responding to the increasing demand for high-quality 
travel gear and accessories. 
 

2. Product Innovation: Our focus will continue on innovation, driven by consumer insights 
and technological advancements. We will enhance our product offerings to meet the 
evolving needs of our customers, ensuring we stay ahead of industry trends. 
 



 

 
  
 

3. Operational Excellence: We will continue to streamline our operations to improve 
efficiency and reduce costs. Our investment in the new manufacturing facility is expected 
to significantly contribute to these efforts by localizing production and minimizing logistical 
overheads. 
 

4. Sustainability Initiatives: In alignment with global trends and consumer preferences, 
we will intensify our efforts towards sustainability. This includes optimizing our 
manufacturing processes and exploring eco-friendly materials and technologies.  
 

5. Strengthening Brand Equity: We will invest in marketing strategies and brand-building 
activities to further solidify Swiss Military’s position as a leader in the market. Enhancing 
our brand perception will remain a key focus to attract new customers and retain existing 
ones.  

Reflection and Appreciation: 

We are proud to announce that our company has not only met but exceeded expectations in 
terms of revenue, profitability, and growth. This success is a testament to the collective efforts 
of each and every individual within our organization. 

As we reflect on the achievements of the past year, it is important to acknowledge the challenges 
we have faced and the lessons we have learned. These financial results provide us with a solid 
foundation upon which to build and grow in the coming year. 

We want to express our gratitude to each member of the board for their guidance, expertise, 
and unwavering support. Together, we have steered the company in the right direction, and We 
are confident that with our continued collaboration, we will achieve even greater success in the 
future. 

In conclusion, the path ahead is promising, and our strategic plans are set to position Swiss 
Military for even greater success. We are confident that with our continued collaboration, 
innovative spirit, and commitment to excellence, we will achieve remarkable results and continue 
to deliver exceptional value to our shareholders and customers.  

 
Thank You 



























 
 
 
 
 
 

 

May 22, 2024 
 
BSE Limited 
Corporate Relationship Department, 
P J Towers, Dalal Street 
Mumbai – 400 001 
Scrip Code- 523558 
 
Sub: Declaration pursuant to Regulation 33(3)(d) of the Securities & Exchange Board of 

India (Listing Obligation and Disclosure Requirements) (Amendment) Regulations, 
2015 [“LODR”]  

 
Dear Sir/Madam, 
 
In compliance with Regulation 33(3) (d) of LODR as amended by the SEBI, we hereby declare that, 
Statutory Auditors of our Company M/s. B K Sood & Co., Chartered Accountants (FRN: 000948N) 
have issued an Audit Report with unmodified opinion on Audited Standalone and Consolidated 
Financial Results of the Company for the quarter and year ended 31st March, 2024. 
 
Kindly take the above on record. 
 
 
Thanking You, 
 
For SWISS MILITARY CONSUMER GOODS LIMITED 

 
 
 
ANUJ SAWHNEY      VIJAY KALRA 
MANAGING DIRECTOR     CHIEF FINANCIAL OFFICER 
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