
 

 

To,     
Listing Manager,      The Secretary, 

The National Stock Exchange of India Ltd.,   BSE Limited, 

(Through NEAPS)      (Through BSE Listing Centre)  
Symbol: EMIL       Scrip Code: 543626 

Series: EQ       

ISIN: INE02YR01019 

 

Dear Sir/Madam,  

 

Sub: Newspaper publication of the Company's Audited Financial Results for the Financial Year 

ended on 31st March 2024. 

 

Pursuant to Regulation 47 of the Securities and Exchange Board of India (Listing Obligations and 

Disclosure Requirements) Regulations, 2015, we hereby enclose the soft copies of the Newspaper 

Advertisement published on 28th May 2024 pertaining to the Audited Standalone & Consolidated 

Financial Results of the Company for the Financial Year ended on 31st March 2024 in the following 

newspaper: - 

 

a) Business Standard in all its English Edition  

b) Surya in all its Telugu Edition. 

 

Further, in terms of regulation 46 of the Listing Regulations, the aforesaid financial results are also 

available on the Company’s website https://www.electronicsmartindia.com/ in the Investor’s Corner. 

The extract of the newspaper advertisement is annexed herewith for reference.  

 

This is for your information and record. 

 

Thanking You, 

For and on behalf of Electronics Mart India Limited 

 

 

Rajiv Kumar 

Company Secretary and Compliance Officer 

 

Date: 28th May 2024 

Place: Hyderabad 

 

Bajaj Electronics is a Trademark of ELECTRONICS MART INDIA LIMITED 
CIN L52605TG201 BPLC126593 

BAJAJ 
ELECTRONICS 

Regd. Office : 6-1-91, Shop No. 10, Ground Floor, Next to Telephone Bhavan, Secretariat Road, Saifabad, Hyderabad-500004 
Corp. Office: M.No. 6-3-666/A1 to 7, 1st Floor, Opp. NIMS Hospital, Punjagutta Main Road. Hyderabad-500082. Ph: 040-23230244 

E-mail : communicatlons@baJajelectronics.in I Website : www.bajajelectronics.com 
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A battle for dominance in beauty mkt
RISHIKA AGARWAL 
New Delhi, 27 May 

A wave of foreign beauty brands 
is making a splash in the 
Indian market. Among the 

latest to join is Kylie Cosmetics, which 
recently debuted at Sephora India. 
Kylie Jenner’s beauty line follows in 
the footsteps of previous entrants like 
Rihanna's Fenty Beauty and Selena 
Gomez's Rare Beauty. 

Rising disposable incomes among 
the middle-class and the growing 
influence of celebrity-endorsed pro-
ducts have created an ideal environ-
ment for international beauty brands 
in India. However, homegrown brands 
still hold a distinct advantage amidst 
this influx. 

In March, Rihanna introduced 
Fenty Beauty to India, and Selena 
Gomez's Rare Beauty launched last 
year. Through partnerships with e-
commerce platforms like Nykaa and 
Sephora, these global giants are 
quickly establishing a presence in the 
Indian beauty market. 

At Nykaa, which features over 250 
premium brands, premium category 
constitutes one-third of its beauty and 
personal care (BPC) revenue. The plat-
form facilitates access for global 
brands such as Fenty Beauty, 
Charlotte Tilbury, and e.l.f Cosmetics 

to Indian consumers. 
Similarly, Tata CLiQ Palette, which 

offers over 1,000 global luxury brands, 
sees strong demand for names like 
Estée Lauder, MAC, Moroccanoil, and 
Bvlgari. “We’ve observed a significant 
demand for global brands among aspi-
rational customers looking to upgrade 
their products,” said Gopal Asthana, 
CEO of Tata CLiQ. 

Sephora India did not respond to 
queries by press time. 

Tanya Rajani, principal analyst for 
beauty and personal care at market 
research firm Mintel India, noted that 
the growing consumer base with 
higher spending capacity is a key driv-
er for the entry and growth of inter-
national brands in India. 

Additionally, beauty retailers have 
created direct channels between 
global brands and Indian consumers, 
offering them a low-risk entry strategy 
to test the market before opening 
physical stores. “This has significantly 
reduced entry barriers for interna-
tional brands seeking to establish a 
foothold in the Indian market,” said 
Pallavi Arora, a research associate at 
Euromonitor International, a London-
based market research firm. 

As consumers of mass brands 
aspire for more, they tend to shift to 
‘masstige’ brands — those positioned 
between mass and premium seg-

ments. These consumers might start 
with mini or sample-sized products 
before fully embracing premium offer-
ings, Arora added. 

“With the entry of global brands 
into the luxury segment, both inter-
national and homegrown brands like 
ours expect an increase in the number 
of products adopted per consumer, 
mirroring trends in developed mar-
kets,” said Kaushik Mukherjee, co-
founder and chief operating officer, 
SUGAR Cosmetics.  

Within the colour cosmetics cate-
gory, new entrants have the opportu-

nity to tap into specific trends and 
preferences, allowing them to carve 
out their niche, he added. 

The India edge 
While Indian consumers often equate 
international brands with premium 
quality, these brands must adapt their 
offerings to suit Indian preferences. 
According to Mintel, 38 per cent of 
users believe imported brands should 
cater to local needs, and 39 per cent 
feel that local brands best match their 
skin tone. 

A spokesperson for the Good 

Glamm Group highlighted that Indian 
brands are producing globally com-
petitive products tailored to Indian 
skin tones and weather conditions. 
Competitive pricing by domestic 
brands also limits global brands to the 
smaller premium segment of the BPC 
market in India, which is projected to 
generate a revenue of $31.51 billion in 
2024, according to Statista. 

Asthana said homegrown brands, 
known for their use of natural ingre-
dients and clean formulations, per-
form well in skincare and haircare, 
with high demand for brands like 
Forest Essentials and Kama Ayurveda. 

To assist Indian consumers in find-
ing the right beauty products, Tata 
CLiQ Palette is integrating Beauty ID 
technology on its platform.  

Indian celebrities like Katrina Kaif, 
Priyanka Chopra, Kriti Sanon, Masaba 
Gupta, and Deepika Padukone are also 
leveraging their understanding of con-
sumer preferences through their 
brands Kay Beauty, Anomaly, 
Hyphen, Lovechild, and 82°E, respec-
tively. India is transitioning from a 
price-conscious to a value-conscious 
economy, said Samir K Modi, founder 
and managing director, Colorbar 
Cosmetics. International brands, he 
added, are driving competition and 
awareness, pushing local brands to 
emerge as global players.

SONY DEBUTS ULT-SERIES 
AUDIO PRODUCTS IN INDIA 
The series includes ULT Tower 10 party speaker, ULT Field 7 
and ULT Field 1 portable wireless speakers, and ULT Wear 
wireless noise-cancelling headphones. All four devices in 
the series come with an “ULT button”, which Sony said 
enhances the music listening experience with multiple 
sound modes.

[ TECH DIGEST ]

Samsung Galaxy F55 5G launched 
South Korean electronics maker Samsung on May 27 
launched in India the Galaxy F55. Offered in 
Apricot Crush and Raising Black colours, 
the smartphone boasts vegan 
leather finish on the back 
cover in saddle stitch pattern. 
Priced at ~26,999 onwards, 
the Galaxy F55 will be 
available from May 27 
with introductory offers – 
~2,000 instant cashback on 
HDFC bank, Axis bank and 
ICICI bank cards.

Apple's inaugural AI feature 
won’t be impressive: Report 
Apple is set to host its Worldwide Developers Conference 
(WWDC) on June 10 where it will unveil its  
next-generation operating systems for iPhones, iPads 
and Macbooks. While Apple is expected to incorporate 
artificial intelligence features within its platforms, 
Bloomberg has reported that the US-based  
technology giant’s inaugural AI features won’t be  
as impressive as rival offerings.

mybs.in/tech

Hospital blaze ignites fire safety review in Delhi

SANKET KOUL 
New Delhi, 27 May 

The investigation is still ongoing to 
ascertain what caused the fire that 
killed six newborns in East Delhi’s 
Baby Care Newborn Hospital. While 
officials have not ruled out a short 
circuit as the cause of the fire, some 
locals also blame blasts caused by 
oxygen cylinders stored on the 
ground floor of the baby care clinic 
for compounding the damage. 

The incident, however, has sent 
ripples through the administration, 
which has now asked all Delhi hos-
pitals to complete fire audits and 
submit compliance reports by June 

8 in the aftermath of this incident. 
“The Delhi government will issue 

directions to all private and state-
run hospitals to complete a fire audit 
by June 8 and submit a compliance 
report,” Delhi Health Minister 
Saurabh Bhardwaj said to news 
agency ANI. 

The neonatal care facility situ-
ated in East Delhi’s Vivek Vihar had 
reported a major fire incident late 
Saturday night, with 12 newborns, 
two nurses, and one on-duty doctor 
reported to have been inside the 
building at the time of the incident. 

“Initially, seven children were 
reported to have died in the blaze, 
but later we realised that one of the 

newborns admitted there had 
passed away before the incident,” an 
official present at the hospital’s site 
said. 

The remaining five children have 
now been admitted to East Delhi 
Advance NICU Hospital in Vivek 
Vihar for further treatment. 

Several locals, though, have 
attributed the increased damage to 
the supposed refilling, storing, and 
frequent loading and unloading of 
oxygen cylinders that used to take 
place in the front porch and recep-
tion area of the baby care facility. 

“This was an accident waiting to 
happen,” a local resident said. He 
adds that people had raised several 

complaints at various forums, 
including to the Municipal 
Commission of Delhi, but no action 
was taken. 

Officials investigating the blaze 
say that the baby care facility did 
not have any basic fire safety 
equipment like extin-
guishers and water hoses. 
“The facility was also 
operating beyond its per-
missible limit,” he added. 

Addressing the media 
after a meeting to discuss 
the incident, Bhardwaj said 
that the newborn care facility only 
had permission to operate five beds. 

“Their registration to run the 
hospital had expired in March 2024. 
While the facility had applied for a 
renewal in February this year, due 

to the lack of documentation sub-
mitted by them, they were given a 
deficiency memo,” he added. 

The police arrested the hospital’s 
owner and the on-duty staff at the 

time of the fire late on 
Saturday. 

“Both the arrested 
accused will be pro-
duced in Karkardooma 
court on Monday. The 
police may seek their 

custody for further 
interrogation,” an offi-

cial said. 
Bhardwaj added that the 

health department would also inves-
tigate if the clinic had the necessary 
permissions to refill oxygen cylin-
ders within their premises, as is 
being alleged by several accounts.

GLOBAL VS LOCAL

n Rising disposable incomes among 
the middle-class have created  
an ideal environment for 
international beauty brands  
in India 

n Competitive pricing by domestic 
brands is limiting global brands to 
smaller premium segment 

n Indian celebrities like 
Katrina Kaif, Priyanka 
Chopra, and Deepika 
Padukone are also 

leveraging their 
understanding of 

consumer preferences 
 through their beauty brands

EYEING 
LARGER SHARE

Investigation yet to pinpoint cause 48 hours on

Particulars

thDate : 28  May 2024
Place: Hyderabad

31.03.2024
 (Audited)

(Refer Note 2)

Quarter ended Year ended

Total income from Operations  15,271.83   17,766.33   13,332.72   62,954.50   54,567.52   15,271.95   17,766.45   13,332.72   62,954.79  54,567.55 
Profit / (Loss) before tax, after exceptional items  532.68   620.30   461.40   2,462.00   1,632.05   532.58   620.10   461.35   2,461.64   1,631.92 
Profit / (Loss) after tax  405.58   457.85   361.16   1,839.83   1,228.13   405.48   457.65   361.11   1,839.47   1,228.00 
Total comprehensive income for the period  416.62   458.84   359.87   1,853.85   1,232.10   416.52   458.64   359.82   1,853.49   1,231.97 
Equity share capital 3,847.49 3,847.49 3,847.49 3,847.49 3,847.49 3,847.49 3,847.49 3,847.49 3,847.49  3,847.49 
Other equity  9,850.00   7,996.15   9,849.10   7,995.61 
Reserves (Excluding Revaluation Reserve) 

Earnings per share after exceptional items(EPES)
(not annualised)(Face value of Rs.10/- each) 
Basic (in absolute ` terms) 1.05 1.19 0.94 4.78 3.63 1.05 1.19 0.94 4.78  3.63 
Diluted (in absolute ` terms) 1.05 1.19 0.94 4.78 3.63 1.05 1.19 0.94 4.78 3.63

 31.12.2023
(Unaudited)

 31.03.2023
(Audited)

(Refer Note 2)

NOTES:
st1. The Standalone and Consolidated financial results for the quarter and year ended 31 March 2024 were reviewed by the Audit Committee and 

thapproved by the Board of Directors of the Company at their meetings held on 27 May 2024.

st st 2. The figures of the last quarter that ended 31 March 2024 and corresponding quarter that ended 31 March 2023 are the balancing figures 
between audited figures in respect of the full financial year and published year-to-date figures up to the third quarter of the financial year, which 
were subjected to limited review by the statutory auditors.

3. These Standalone and Consolidated financial results have been prepared in accordance with the recognition and measurement principles laid 
down in the Indian Accounting Standards (Ind AS) prescribed under Section 133 of the Companies Act, 2013 ('the Act') read with the relevant 
rules issued thereunder, other accounting principles generally accepted in India and is in compliance with the presentation and disclosure 
requirements of regulation 33 of SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015 (as amended). 

4. The Company operates in a single reportable segment viz retail and wholesale sales of consumer durables and electronics products through its 
retail stores and online platforms. The Chief Operating Decision Maker ('CODM') reviews the results as a whole when making decisions about 
allocating resources and assessing the performance of the Company.

5. EPES for quarters are not annualized.

CIN - L52605TG2018PLC126593
Regd. Office: D.No: 6-1-91/10, Ground Floor, Telephone Bhavan

Secretariat Road, Saifabad, Hyderabad, Telangana - 500 004 

stExtract of Standalone and Consolidated Financial Results for the Year ended on 31 March 2024

Quarter ended Year ended

STANDALONE CONSOLIDATED

By Order of the Board of Directors 
for Electronics Mart India Limited

Sd/-
Karan Bajaj 

Whole Time Director & Chief Executive Officer
DIN: 07899639

(Amount in millions of ` unless otherwise stated)

31.03.2024
 (Audited)

 31.03.2024
(Audited)

(Refer Note 2)

 31.12.2023
(Unaudited)

 31.03.2023
(Audited)

(Refer Note 2)

31.03.2023
 (Audited)

31.03.2024
 (Audited)

31.03.2023
 (Audited)
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l]LIC LIFE INSURANCE CORPORATION OF INDIA 

~'Gflcr;=r.;fii:rr~ 

Central Office: Yogakshema, Jeevan Bima Marg, Mumbai - 400021 
(IRDAI Reg. No. 512 dated 01.01.2001) 

LIFE INSURANCE CORPORATION OF INOIA 

CONSOLIDATED FINANCIAL RESULTS FOR QUARTER AND YEAR ENDED 
MARCH 31, 2024 (IN RESPECT OF TOTAL BUSINESS ) 

tin Crore 
Sr. Three months ended as at Year Ended as at 
No. Particulars 

31-Mar-24 31-Dec-23 31-Mar-23 31-Mar-24 31-Mar-23 

Audited Unaudited Audited Audited Audited 

Premium Income (Gross) 1 1,53,018.97 1, 17,638.95 1,32,432.22 4,77,521.05 4,76,632.79 

2 Net Profit/ (Loss) for the period 13,664.43 9,530.92 13,190.95 41,056.60 36,080.94 
(before Tax, Exceptional and/ or Extraordinary items) 

3 Net Profit/ (Loss) for the period before tax 13,664.43 9,530.92 13,190.95 41,056.60 36,080.94 
(after Exceptional and/ or Extraordinary items)' 

4 Net Profit/ (Loss) for the period after tax 13,781.59 9,468.99 13,190.79 40,915.85 35,996.65 
(after Exceptional and/ or Extraordinary items) 

5 Equity Share Capital (Paid-up) 6,325.00 6,325.00 6,325.00 6,325.00 6,325.00 

6 Reserves (excluding Revaluation Reserve and 76,612.06 65,353.95 40,100.87 76,612.06 40,100.87 
fair value change account) 

7 Earnings Per Share (Face value of t10 each) (For 
continuing and discontinued operations)-

1. Basic: 21.79 14.97 20.86 64.69 56.91 

2. Diluted: 21.79 14.97 20.86 64.69 56.91 

Key number of Standalone Results of the Corporation are as under: tin Crore 

Sr. 
Three months ended as at Year Ended as at 

No. Particulars 
31-Mar-24 31-Dec-23 31-Mar-23 31-Mar-24 31-Mar-23 

Premium Income (Gross)' 1,52,542. 71 1, 17,222.64 1,31,963.86 4,75,751.92 4, 74,668.13 

2 Profit before tax 13,638.22 9,498.73 13,421.86 40,787.21 36,456.78 

3 Profit after tax 13,762.64 9,444.42 13,427.81 40,675.79 36,397.39 

Notes: 
1. Premium income is gross of reinsurance and net of Goods & Service Tax. 
2. Net Profit/ (Loss) before tax, for the period is Profit before tax as appearing in Profit and Loss Account (Shareholders' account). 
3. The above figures is an extract of the detailed format of Quarterly/ Annual Financial Results filed with the Stock Exchanges under Regulation 33 of the 

SEBI (Listing Obligation and other Disclosure Requirements) Regulations, 2015. The full format of the Quarterly/ Annual Financial Results are 
available on the Stock Exchange websites (www.nseindia.com and www.bseindia.com) and the Corporation's website (www.licindia.in). 

4. The financial results include the figures for the quarter ended March 31, 2024 and March 31, 2023 being the balancing figures between the audited 
figures in respect of full financial year 2023-24 and 2022-23 respectively and the published unaudited year to date figures up-to the third quarter of 
the aforesaid financial years. 

5. The New Indian Accounting Standards (Ind AS) are currently not applicable to 
insurance industry in India. For and on behalf of the Board of Directors 

Place:- Mumbai 
Date:- 27-May-2024 

-

••••• 

R. DORAISWAMY 
Managing Director 
(DIN: 10358884) 

••••• 
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Extract of Standalone and Consolidated Financial Results for the Vear ended on 31 • March 2024 

(Amo,.rlt In 11\lUIOIIS of C 111\lm~ stlltd) 

I . ' 
. 

Tmal lnCOffll! frum ()pecllbOM ' 13,332.72 62,95"'50 5A,!i67 52 15.271 95 17,766.t5 13,332 n 62,954 79 - . . 

Profit/ (L~} be/01e tu. ah.et~ ,L 62Ct30 46140 2.◄62.00 1,632.05 s.n.sa 62010 461 35 
Plofrl / (LGScs) afttr tnlr 40$58 457 BS 31il 16 1,839 83 1,228 13 'IU548 4576S 361 11 1,B3'.147 1,271.00 - - - - -T011l con, rhens:n,e IIIC(!l11f for tht- toe! 4166 458--84 35987 l,8.s3 85 1.23210 416 52 458 6.t 159~2 l ,&SlA9 l.231 97 
&pty share capotAI 3.8,4749 3,847 49 3,8117 49 3.847 <19 3,847 49 3,847 49 3,8"7<19 3,847 49 3,847 49 3,847 49 

Olllt'r~I)' 9,850.00 7,996.15 9.84910 7,995 6l 

~ (Egtlldtllg R""111ua11on Retffie) 

(Jlfflllgtp« dlart aflllf ~tlONlll~EPtS 
jnot 1111111aksedkf-~ o1 R1. l 0/ • ~adll 
Bllsac (lrl 111>M11111t ( tetmsl I 05 1 19 094 .. 711 363 I 05 I 19 0'.M 4 78 363 
DIiuted ( II ~·~ f term., I I 05 1 19 094 478 363 105 I 19 O'.M ◄ 78 363 

NOTES: 
1 Tht Standalone and Consohdated financial results for the quarlef and yta, ended 31 March 2024 we1e 1ev1e--.ved by the Audll Committee and 

approvtdbythe8o1.1rdof Directors of the Company al theirmee11ngsheld01127 May 2024. 

2 The figures of the lest quarter t.hat ended 31 ,.Jarch 2024 and conesponding quarter lhal ended 31 March 2023 are the balanang figures 
between audrted figu1esin respect of the full rmancialyear andpublJshedytar·to-dalefigures up 10 the third quarter of thefin.mcml yew, whlch 
were st1bjected to hm11ed reYleW by thestatulory auditors. 

3. These Standalooe and Consolidated financial results have been prepared in accordance with the recognrtton and measurement prmciples lilld 
down ,n the Indian Accounting Standards (Ind AS) p1esc11bed under Section 133 of the Companies Act. 2013 flhe Act1 read with the relevant 
rules issued thereunder, other account1119 principle$ generally accepted in India and ism compliance wrth the presentauon and disclosure 
1equuemen1s or regolatron 33 of SEBI (l1s1ing Obligations and Oisclosu1e Requirements) Regula11oos, 2015 (as amended), 

4 The Company ope1a1es in a s,ngle rep011able segment viz 1e1i11I and wholesale sales or consum« durables and elec11onics p1odue1s through its 
retail SIOfes and onrine platforms The Chief Ope,ating Decision Make, ('COOM') reviews the ~Its as a ~hole when making dec1s1C>ns about 
alloc.1t1ng resources and assessing the perlorJTWJce or the Comp11ny. 

5. EPESforquartersarenolannualized. 

Datt : 28 May 2014 
Placr. Hyderaboo 
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