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Key highlights FY 2023-24

Financial

Customers

ESG

A Y-0-Y growth

Y-0-Y degrowth

Consolidated

21,499,824 mn

Revenue

80/0A

/4,670 Mn

2790,458 Mn

EBITDA

lOO/OA

Net profit

11%

Standalone

941,198 Mn 510,867 Mn
Revenue EBITDA

llO/OA

349,882 Mn

Net profit A

406.3 Mn

India

58.1 Mn

Bangladesh

\Wilalal=ls

Golden Peacock Award for
Sustainability 2023

S&P Global

2024 Sustainability
Yearbook Member

160/0A

152.7 Mn

Africa

2.9 Mn

Sri Lanka

B

Maintained CDP Rating

Customer obsessed

At Airtel, we are at the forefront of technological advancements, with
customer obsession at the center of everything.

Our superfast and seamless connectivity, riding on a solid
digital foundation, enables us to win quality customers
for life.

We expanded our network at a remarkable pace with the
largest ever deployment of network sites and optic fiber
rollout across the country, offering unmatched connectivity
that elevates lives and transforms enterprises. By staying
consistent with our strategy, integrating technology,

and razor-sharp execution, we sustained industry-

leading growth.

We are building digital platforms and digital tools,
leveraging data science to deliver simplified customer
journeys, drive efficiency, and raise the bar on service
quality. Our data-driven approach allows us to deliver
well-crafted solutions, reliable services that enrich
everyday life.

By integrating cutting-edge technologies, strengthening
our networks, and prioritising sustainability, we are pushing
the boundaries of innovation to stay ahead in digital
adoption. We have developed scalable platforms in-house
with potential to extend them to other telcos around

the world.

All of this is done by embedding sustainability at the
core, with accelerated adoption of renewable sources

of energy at our network sites, data centres and across
our operations. Financial prudence and operational
excellence is the foundation for our robust balance sheet,
positioning us to channelise investments for future
growth opportunities.
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About the
Report

This report adheres to the
International Integrated Reporting
framework and presents our financial
and non-financial performance.

It contains key quantitative and
qualitative disclosures on our
relationships with our stakeholders
and shows how our strategies are
aligned to deliver long-term value

for them while managing risks and
changes to the external environment.

Reporting period

This report is for the period between April 1,2023 and
March 31, 2024, and is released annually. The last Integrated
Report released was for FY 2022-23.

Reporting boundary

This Report covers information on business operations of
Bharti Airtel Limited, aptly disclosed through six capitals
as defined by the International Integrated Reporting
Council (IIRC, now consolidated into IFRS Foundation).

All the six Capitals (except Financial Capital) present
business information on our India operations excluding
Airtel Payments Bank Limited and Beetel Teletech Limited,
unless specified otherwise. The parameters for Financial
Capital are presented in relation to Bharti Airtel Limited on
a standalone basis.

Reporting framework

This report follows International Integrated Reporting
Framework (www.integratedreporting.org) and should be
read in conjunction with the financial statements included
herein and the notes thereto. The financial and statutory
data presented is in accordance with the requirements

of the Companies Act, 2013 (including the rules made
thereunder), Indian Accounting Standards, the Securities and
Exchange Board of India (Listing Obligations and Disclosure
Requirements) Regulations, 2015 and all the applicable laws.
In addition, this Report is in reference to the Global Reporting
Initiative (GRI) Standards 2021, United Nations Sustainable
Development Goals (UN SDGs), WEF's Stakeholder Capitalism
metrics and GSMA ESG Metrics for Mobile.
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Data integrity and review

We analysed relevant data captured through our
Integrated Data Management System applying stringent

internal controls to support our disclosures for this Report.

Our aim is to provide information that is accurate and
reliable, and at the same time unbiased, comparable, and
comprehensible. Wherever applicable, we have taken
care to cite significant limitations, if any, in the information
provided. To ensure the integrity of facts and information,
the Management and Board of Directors have reviewed
this Report.

External assurance

TOV SUD South Asia Private Limited has carried out
independent assurance on sustainability disclosures
presented in this report, including the reasonable
assurance of prescribed core indicators of Business
Responsibility & Sustainability Report. The ‘Independent
Assurance Statement’ issued by TUV SUD South Asia
Private Limited forms part of this report. The statutory
auditors, Deloitte Haskins & Sells LLP, Chartered
Accountants, have provided assurance on the financial
statements and the ‘Independent Auditor’s Report’ has
been duly incorporated into this report.

Overview and Management Discussion Statutory Financial
Performance & Analysis Reports Statements
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All third-party trademarks referenced by Bharti Airtel
Limited herein remain the property of their respective
owners. Any references by Airtel to any third-party
trademarks in this Report is merely being used to identify
the corresponding engagement that Airtel has entered
into with the brand/trademark owners, and shall be
considered fair use under trademark law.

Cautionary statements

Some information in this report may contain forward-
looking statements which include statements regarding
Company’s expected financial position and results of
operations, business plans and prospects etc. and are
generally identified by forward-looking words such as
“believe,” “plan,” “anticipate,” “continue,” “estimate,”
“expect,” “may,” “will” or other similar words. Forward-
looking statements are dependent on assumptions or
basis underlying such statements. We have chosen these
assumptions or basis in good faith, and we believe that
they are reasonable in all material respects. However, we
caution that actual results, performances or achievements
could differ materially from those expressed or implied

in such forward-looking statements. We undertake

no obligation to update or revise any forward-looking
statement, whether as a result of new information, future
events, or otherwise.
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Overview and
Performance

A

At Airtel, we push the boundaries
of innovation and convergence

to be an enabler for a connected
and smarter world, paving the way
for an inclusive and sustainable
future. As one of the top three
mobile service providers by
customers globally, we cover
more than 2 billion people.

We empower customers, with
our converged solutions and
comprehensive suite of digital
applications and platforms,

to unlock the full potential of
the evolving digital landscape.
Our relentless commitment to
excellence transforms lives and
businesses, drives progress, and
fosters growth.

As we march ahead, we continue to build Airtel on
three foundational layers — Digital Infrastructure,
Digital Experience and Digital Services. These digital
layers allow us to expand our offerings tailored to the
emerging needs of our customers, shaping the future
of connectivity and crafting unparalleled experiences
every day.

iness s
yr busi? €gme,
N\ob\le services

$9917 155 sowio¥

people: One Ajrtq,
N"‘e‘ Busine.SS

17 96.1%

Countries of presence Indian population covered

Among 3350 mn+

TO p 3* Customers

Global rank among mobile
service providers

#1 H2

Integrated communications Mobile operator in Africa

service provider in India

23,628

Total employees globally

* As per GSMA intelligence data
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Overview and
Performance
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Geographic Presence

Bringing the World Closer

Our network covers 2 billion+ people and enterprises that helps us
provide dependable and innovative connectivity solutions to a diverse
customer base. Our submarine fiber and cable network spans across
50+ countries and 5 continents.

406.3 mn

includes 352.3 million
Mobile customers

#2

Mobile RMS"

No.1

In core connectivity*

No.1

In loT#

Africa

152.7 mn

Customers

$112 Bn+

Airtel Money transaction value

3.3 Mn+

Retail touchpoints

220 Mn

MAUs on Digital Assets*

>400,000 Rkms

Submarine fiber across
50+ countries and 5 continents

12

Large and 120 Edge
Data Centers

#2

Operator

#1 & #2

Largest operator by customer
market share in all 14 markets

(agents and distributors) in our network in Africa

Bangladesh

(Robi Axiata Limited)

58.1 mn

Customers

2.9 Mn

Customers®

The maps featured on this spread is a creative representation

RMS — Revenue Market Share

MAUs — Monthly Active Users

* Digital Assets include Airtel Thanks, Wynk and Xstream.

# As per Frost & Sullivan FY 2023-24 data

" As per TRAI AGR data for Q4 FY 2023-24

@ Sri Lanka Operations have been combined with Dialog Axiata plc w.e.f. June 26, 2024
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A simple and clear strategy to keep the customers
at the forefront enables us to win them for life.

We offer bundled solutions and exceptional
experiences to attract and retain customers on
our network. We strive to understand customer
needs and offer them the best-suited solutions

at competitive prices.

Airtel Black, through family plans
and converged offerings, brings
together families, facilitating

a seamless and integrated
experience, and provides the
opportunity to serve them

with multiple services. It allows
customers to combine postpaid,
broadband, and Digital TV
(DTH) services under one bill,
enabling a simplified experience
and enhanced convenience. We
have revolutionised connectivity
for international roamers with
affordable plans for travel
across 184 countries and in-
flight connectivity, eliminating
boundaries for connectivity and
enriched customer experience
at economical pricing.

Highlights

72 Mn+

5G customers

~2X

Rise in postpaid net adds

We are revitalising our go-to-
market strategy with extensive use
of data science and empowering
front-end employees with digital
tools. We have over 72 million

5G customers, proliferating and
experiencing the ultrafast, reliable,
and secure connectivity of Airtel
5G Plus across India. 5G handset
penetration continues to grow with
the expansion of our 5G coverage.
Strong traction is visible in 4G
customer additions and revenue
market share gains, benefiting
from strategic rural expansion.

~29 Mn

4G/5G customers added in
FY 2023-24

16

Added to Mobile ARPU in last fiscal




Message from the Chairman
Building a
Digital Future

Dear Shareholders,

In the 2023-24 financial year, your Company continued on its
consistent growth trajectory, and recorded a life-high revenue
market share across the businesses. The digital highway

your Company has built with an investment of $50 billion+,
today, is empowering individuals and businesses alike with
secure and reliable digital solutions. As India moves towards
the ambitious goal of being a $35 trillion economy by 2047,
your Company will have tremendous opportunities for growth
and new avenues of business.

India’s Digital Economy

The past year saw robust growth in digitalisation, driven

by increased internet penetration, widespread adoption

of Digital Public Goods and a continuing surge in internet
based activities. The country’s state-of-the-art Digital Public
Infrastructure gained international attention for its laudable
mass adoption and cost-effectiveness.

The digital economy of India today contributes ~11% of the
country’s GDP, underlining the commitment from various
stakeholders, including the private sector, in ensuring that
India achieves its vision of a $1 trillion Digital Economy at an
exponential pace. As the country continues to enhance its
digital transformation, 5G will play a critical role in further
accelerating the vibrant growth of the digital landscape. Airtel
is committed to being at the forefront of this intersection and
we are actively working with policymakers, partners, vendors
and other stakeholders towards achieving this goal. Your
Company will continue to break new ground in being a leader
of India’s digital transformation journey.

The Indian economy recorded a steady growth of 8.2%,
outpacing several major economies and retaining the title
of the world’s fastest-growing economy. Supported by a
strong foundation of progressive reforms, domestic demand

12 Bharti Airtel Limited

and a fillip to trade with the push on infrastructure spends,
the country’s growth saw deft, cogent decision-making
from the Central Bank in navigating global challenges.

Sustained investment in critical sectors such as
manufacturing, logistics, infrastructure, and supply chain
will enable private-sector participation and propel economic
growth. India’s push to proliferate digitisation has made it an
outlier in terms of delivering both public services and goods
to the last mile. The significance of the telecom industry as
an economic multiplier is only likely to increase.

FY 2023-24 was a year of accelerated investments for the
industry as operators rapidly rolled out 5G services across
India. Airtel’s bold decision to deploy 5G on non-standalone
network architecture paid off on all fronts — be that in
customer experience, independent validation on network
quality or prudent capital allocation.

Our strategy remains simple and clear: keep the customer
at the forefront of everything we do. Through this maxim
and with razor-sharp execution, we win customers for life.
Revenue growth and operational excellence helped your
Company deliver strong operating-free cash flows despite
front loading of capex. Prudent capital allocation and
sustained deleveraging keeps us future ready for potential
growth opportunities.

Mobile Services

In FY 2023-24, your Company crossed the milestone of a total
of 350 million customers and 250 million data customers.
Life-high revenue market share, industry-leading ARPU
growth and strong data customer additions are a testament
to our strategy and relentless focus on delivering superior
experience to our customers. Enduring efforts towards
building a postpaid base yielded strong results, with a 2x
jump in net additions, entailing a strong customer base of
~23 million. Airtel is also continuously broadening its network
coverage to serve more customers in rural India.

A fast-paced rollout of our 5G network has ensured that Airtel
5G Plus is available across the country. The network already
has more than 72 million 5G customers, and the number is
continuing to grow rapidly.

Enterprise and Homes Business

Airtel Business maintained its double-digit revenue growth
trajectory, driven by strong traction in India—a truly laudable
feat amid challenges in the global business landscape.
Home Broadband saw sustained growth momentum and
accelerated home pass expansion. Our Digital TV business
recorded revenue growth and positive net adds after two
years. All three businesses reported strong EBITDA growth
and sustained improvement in market share.

Airtel Business is building a world-class infrastructure for B2B
customers, including undersea cables, national long-distance
fiber network, and data centres. In parallel, we are building

a suite of digital services to address customer needs, and
closely working with several enterprises to develop 5G
specific use cases. Your Company is accelerating home pass
expansion to secure growth emerging from strong tailwinds
in the Home Broadband business. In FY 2023-24, we rolled
out 6.9 million fiber home passes achieved a net addition of
1.6 million subscribers, resulting in a revenue growth of 23%.
Airtel has also launched FWA services and plans to expand it
across the country.

Overview and Management Discussion Statutory Financial
Performance & Analysis Reports Statements
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Digital

Over the years, Airtel has invested considerably and ingrained
digital at the core of its strategy. This has enabled your
Company to attract high-value customers, increase its share
of wallet across the customer base and importantly, drive cost
efficiencies. Fuelled with customer obsession and innovation,
Airtel is harnessing the power of platforms, ushering in a new
era of digital products and services. Our digital infrastructure
platform stores over 100 petabytes of data. We have
incubated multiple digital platforms and services - most of
them built in-house. The B2C digital portfolio, including Airtel
Wynk, Airtel Thanks and Xstream, has 220 million monthly
active users.

Building a Future Ready Network

FY 2023-24 was a landmark year that saw the largest-ever
rollout of network towers and fiber deployment, along with
accelerated 5G roll-out nationwide. Networks are now viewed
with a digital lens to improve agility and efficiency with a frugal
mindset. We have been deploying multiple digital tools and
platforms —from planning to operating complex networks.
These tools are being built in-house and are delivering
phenomenal results with the proactive identification of faults
to improve customer experience, cost optimisation and
sustainability of networks.

Your Company has also actively responded to the nation’s call
for indigenisation. Our domestic procurement contribution of
hardware (network and non-network) has increased by ~30%
in the last two years, with some critical components being
entirely sourced domestically.

Partnerships

Airtel continues to grow its long-term strategic relationships
with key partners, including Amazon, CISCO, Ericsson, Google,
IBM, Intel, Meta, Microsoft, Netflix, Nokia, Oracle, Qualcomm,
Samsung, and many more to deliver superior products and
services to our customers.

Africa

Our Africa operations recorded a strong net customer
additions, crossing the 150 million customer base milestone.
Airtel Africa delivered strong underlying revenue and EBITDA
performance, along with operating free cash generation. In
constant currency, revenue and EBITDA growth were strong
at 20.9% and 21.3%, respectively. Currency devaluation
across key markets of operations overshadowed our robust
underlying performance. However, the operating performance
underscores inherent growth opportunities across the
markets of operation and your Company’s commitment to
delivering affordable services and a superior experience.
Capital allocation priorities, along with focus on de-risking
the balance sheet, limited the impact of severe forex volatility.
Our balance sheet remains strong, with a comfortable net
debt-to-EBITDA of 1.45x. Backed by human capital and a
strong pool of natural resources of the African continent, we
remain optimistic on the long-term growth opportunities and
potential value creation in Sub-Saharan Africa.

Balance Sheet

Operational excellence and prudent capital allocation resulted
in a strong consolidated operating free cash generation of
3396 billion, amid elevated investments. During the year,
Airtel India pre-paid high cost spectrum debt in addition to
other debt payment obligations. Your Company continues to
aim towards sustained deleveraging and making the balance
sheet stronger for future growth opportunities.

Corporate Social Responsibility

Over the years, the Bharti Airtel Foundation has amplified its
efforts towards digitalisation through collaborations to bring
technology and high-quality digital content to students in rural
India. Through its corporate partnerships, the Foundation
provides digital infrastructure in rural schools - be that in the
form of digital classrooms, computer labs, or even advanced
technology-enabled robotic labs. Presently, it operates seven
robotic/advanced technology labs. During the year, the
Foundation launched the Teacher App (TAPP), a technology-
based platform that provides high-quality learning resources
for teachers — ensuring steady upskilling of trainers in our
endeavour to empowering children with digital tools and
knowledge. The Foundation has also supported Plaksha
University, a world-class technology institution, where, besides
giving a generous financial endowment, it is continuing to
support meritorious students from diverse socio-economic
backgrounds with the Bharti Scholarship. Additionally,

the Foundation is engaged with India’s first DesignX
University, Anant National University, to establish a
cutting-edge School of Future Technologies. At the J.C.

Bose University of Science & Technology, the Foundation is
providing scholarships to deserving women candidates in
the BTech program. Across all programs, the Bharti Airtel
Foundation has supported 200 students with scholarships/
awards for higher education during the 2023-24 academic
year. Our partnerships with IIT Bombay, IIT Delhi, and
initiatives at the Cambridge University and the Bharti School
of Public Policy at ISB Mohali, where financial contributions
have been made, continue to provide opportunities, exposure
and support to young students.

Sustainability and Governance

Airtel’s well-governed and robust ESG framework
demonstrates our commitment and responsibility towards
the environment and society. Our investments are evaluated
through the lens of economic and social value creation. By
embracing responsible business practices, we are not only
fostering long-term value creation and mitigating risks but
also aligning our interests with partners and stakeholders.
Public and private sector collaborations towards network
greening through open access and enabling higher use of
alternate sources of energy will be crucial in building and
running sustainable networks.

Vote of Thanks

| express my gratitude to investors who instilled confidence

in Airtel, and for an overwhelming response to our recently
listed subsidiary company, Bharti Hexacom Limited. | want to
thank Mr. D.K. Mittal, Mr. V.K. Viswanathan and Mr. Pradeep
Kumar Sinha for their guidance, contribution, and service to
the Company as Directors. | also welcome Mr. Douglas Baillie
and Justice (Retd.) Arjan Kumar Sikri to the Board. | extend my
heartfelt gratitude to our Board members, management team,
employees and esteemed customers, partners, suppliers,
distribution network partners and our valued shareholders for
their continued support and confidence.

Sunil Bharti Mittal
Chairman
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From the MD & CEQO’s Desk

Keeping the Game Plan Simple,

and Consistent

Dear Shareholders,

The financial year 2023-24 was yet another eventful one
for the industry. India saw one of the world’s fastest and
largest deployments of 5G technology. Airtel remained at
the forefront of this deployment. We have now covered

all urban areas as well as many rural areas in the country.
We made the bold choice of going with Non-standalone
technology for 5G (vs. Standalone). And this has paid off
well. We delivered the best customer experience on 5G as
per external benchmarks, being awarded by Opensignal in
5 of the 6 categories on 5G experience. More importantly,
this was achieved at the least cost of ownership, given
the NSA strategy we undertook. We avoided paying for
expensive sub-GHz spectrum and had to install fewer
radios as well.

As we go into the next year, our strategy remains simple
and consistent — focus on winning quality customers

by delivering a brilliant customer experience to them.
Underpinning this are key enablers. First, embed digital at
the core of our operations. Second, scale our capabilities to
offer differentiated digital services to our customers. Last,
do all this with extreme fiscal prudence while waging a war
on waste.

This strategy continues to deliver for us, and our
performance over the past year has only reinforced
our belief in this strategy. | have captured some
highlights below.

Quality Customers
We saw sustained growth across our portfolio and hit a

lifetime high in revenue market share across all businesses.

On Mobility, our bet on expanding our footprint in rural
areas has paid off well - we gained market share across all
circles and added 28.6 million new smartphone customers
during the year. We continue to hold a premium position in
the industry and increased our ARPU to an industry-high of
%209, anincrease of T16.

On Broadband, we continued the momentum and added
1.6 million customers. We saw some green shoots
emerging in the DTH business. After two years of decline,
we grew our customer base by 201k, the only operator in
the industry to grow customer base during the year.

Airtel Business posted double-digit growth despite
headwinds in the global business segment as OTT
companies curtailed their spends. The domestic India
business continued to deliver solid growth.
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Brilliant Customer Experience

Delivering exceptional experience continues to be the
bedrock of our strategy. The heart of our business is the
Network, since this is the core product that customers
use us for.

Here, we have undertaken a massive drive to bring down
mobile churn. The whole country is divided into a million
grids of 1 kilometre by 1 kilometre, each of them having
granular metrics associated with customer experience that
is provided to our frontline sales team and our frontline
engineers. With this way of working, we are reviewing and
solving for churn at an individual site level through a mix

of structural corrections as well as leveraging our digital
network tools to proactively detect and solve issues.

Similarly, in Broadband, we are undertaking structural
changes in our network architecture and design

principles while focusing on improving the quality of

our workmanship. We have also enhanced our network
coverage and capacity by deploying 43,102 sites,
strengthening our transport backbone by laying 55,982
route kilometres of fiber, and extending fiber home passes
to 6.9 million more households.

In addition, our belief is that experience starts with our
people. We think of Airtel as having only two types of
people —those who serve customers and those who serve
those who serve customers. With this in mind, we had each
of our 20,000 people go out into the market and spend

a whole day with our frontline sales and service teams in
March 2024. This exercise gave us strong ideas that are
being put into action. Going forward, we intend to make
this an ongoing ritual.

Accelerate Digital

Embedding digital at the core of our operations remains
central to our strategy. As | have highlighted before,

we see Airtel in three layers. First, Digital infrastructure
(network and data). Second, the digital experience, where
we have moved from a product-based to a platform-based
architecture and developed four key platforms of
Buy-Bill-Pay-Serve to power the entire customer lifecycle
in an omni-channel manner. Third, Digital services, which
include Airtel IQ, loT, Cloud, Security, SD-WAN and Airtel
Finance, all of which continue to scale well.

All these digital layers are enabled by our secret sauce,
Data. While every telco typically has a data infrastructure,
we have taken it further and built a converged data engine,
which sits on top of this infrastructure and powers it.

Overview and Management Discussion Statutory Financial
Performance & Analysis Reports Statements
V' N

This Converged Data Engine (CDE) has an existing
Data model based on deep telco understanding that
can be used simply by any telco as a starting point

to make modifications to suit their business context.
The CDE enables the ingestion of all data signals as
aggregates across all the databases of a telco. The
CDE also comes with an in-built intelligence to throw
up the next best action across sales and service for

a customer as well as an inbuilt CLM that can be
integrated across all channels. The strength of the CDE
is that it comes pre-packaged as a full stack solution
and works seamlessly across all parts of a telco. We
have built the CDE as a modular platform and are now
extending this to our African operations.

War on Waste

The pressures on cost continue to prevail. To counter
this, we continued to review each and every cost
element. For example, one significant area where we
realised savings was in network site cost. Here we
looked at each site and undertook a cost optimisation
exercise, be it the usage of alternate power sources
like solar, asset optimisation on site or commercial
optimisation. This helped us strip out waste of

2,500 crores. As a matter of fact, our operating costs
per site declined for the second year in a row, despite
adding more equipment on the site. Frugality is central
to how we operate, and War on Waste will continue to
be an ongoing effort for the Company.

ESG

We continue to remain deeply conscious of our
responsibility towards environmental sustainability
as well as our obligations towards society and our
stakeholders at large.

Both the ESG Committee of the Board and our

ESG Management Committee have been diligently
spearheading our ESG initiatives. Reducing carbon
footprint is a major agenda for us which is now
embedded across the business. We accelerated the
solarisation drive for our network sites — 20,000+ sites
are now solarised. Nxtra now utilises renewable energy
for 419% (FY’24 exit) of data center energy needs and

is undertaking other sustainability initiatives, such

as building zero-discharge data centers and the
deployment of fuel cell technology. We are prioritising
eco-friendly procurement — SIM cards sourced from
recycled plastic materials and DTH boxes made from
compostable packaging material. We continue to
double down on our agenda to drive diversity in the
workforce. The share of women in our workforce moved
up by over 40% in just one year and our stores are now
gender balanced. Our efforts are being recognised
externally as well. We won the ‘Golden Peacock Award
for Sustainability, 2023’, and were also awarded the
most sustainable emerging market telco by the Future
Investment Initiatives Institute.

¢ We continue to remain
deeply conscious
of our responsibility
towards environmental
sustainability as well
as our obligations
towards society and our
stakeholders at large.”

In closing, | want to express my heartfelt gratitude
to our customers, our people, our partners and
our shareholders for their unwavering support
and confidence in Airtel. We seek your continued
support in our journey.

Gopal Vittal
Managing Director & CEO

@
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Independent Director

Mr. Gopal Vittal
Managing Director & CEO
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Independent Director
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Mr. Sunil Bharti Mittal Mr. Gopal Vittal

Chairman Managing Director & CEO
Nationality Indian Nationality Indian
Age 66 years Age 57 years
DIN 00042491 DIN 02291778
Date of appointment July 07,1995 Date of appointment February 01,2013
Tenure on Board ~29 years Tenure on Board 11 years
Term ending on September 30, 2026 Term ending on January 31, 2028

(liable to retire by rotation)
Shareholding Nil
Shareholding 10,63,940 shares (0.018%)

No. of Directorships in other 2
Indian public limited companies No. of Directorships in other 2

Indian public limited companies
Directorships in other None
Indian listed companies Directorships in other Indian Indus Towers Limited, Non-
listed companies Executive and Non-Independent
Committee memberships and chairpersonships in other Indian
public limited companies Committee memberships and chairpersonships in other Indian

Member: Nil  Chairperson: Nil public limited companies

Member: Nil  Chairperson: Nil
Areas of expertise

« Strategic Leadership and Management Areas of expertise

* Technology « Strategic Leadership and Management

* Industry and sector experience

* Financial and Risk Management

» Governance

* Global Business/ International Business
* Public policy

* Sustainability and ESG

* Technology

« Industry and sector experience

* Financial and Risk Management

* Governance

« Global Business/ International Business
« Sustainability and ESG

Mr. Shyamal Mukherjee
Independent Director

Mr. Tao Yih Arthur Lang
Non-Executive Director
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Ms. Chua Sock Koong
Non-Executive Director

Mr. Rakesh Bharti Mittal
Non-Executive Director

Profile available @ Profile available @

© Chairperson ® Member
Audit Committee ® Risk Management Committee

® HR & Nomination Committee

@ Corporate Social Responsibility Committee

Environmental, Social and Governance Committee
@® Committee of Directors
® Stakeholders’ Relationship Committee

Notes:

1. Above details have been provided as on March 31, 2024 in accordance with Regulation 26 of SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015, save and except the details with respect to chairpersonships and memberships of the Board Committee
of Bharti Airtel Limited which are provided as on May 14, 2024.

2. Membership and Chairpersonship of only the Audit Committee and the Stakeholders’ Relationship Committee across all public limited
companies are considered. Chairpersonship of the Committee is not included in the count of membership of the Committee.
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Justice (Retd.) Arjan Kumar Sikri Mr. Douglas Anderson Baillie

Independent Director Independent Director
Nationality Indian Nationality British
Age 70 years Age 68 years
DIN 08624055 DIN 00121638
Date of appointment June 01, 2024 Date of appointment October 31, 2023
Tenure on Board - Tenure on Board ~1year
Term ending on May 31, 2029 Term ending on October 30, 2028
Shareholding 262 shares (0.00%) Shareholding Nil
No. of Directorships in other 1 No. of Directorships in other Nil
Indian public limited companies Indian public limited companies
Directorships in other Indian Subros Limited, Non-Executive Directorships in other Indian Not Applicable
listed companies and Independent listed companies
Committee memberships and chairpersonships in other Indian Committee memberships and chairpersonships in other Indian
public limited companies public limited companies
Member: Nil  Chairperson: Nil Member: Nil  Chairperson: Nil
Areas of expertise Areas of expertise
« Strategic Leadership and Management » Strategic Leadership and Management
« Governance * Industry and sector experience
* Global Business/ International Business » Governance

* Global Business/ International Business
« Sustainability and ESG

* Public policy, Sustainability and ESG

Profile available @ Profile available @

© Chairperson ® Member

Audit Committee ® Risk Management Committee
® HR & Nomination Committee Environmental, Social and Governance Committee
@ Corporate Social Responsibility Committee @® Committee of Directors

® Stakeholders’ Relationship Committee

Notes:

1. Above details have been provided as on March 31, 2024 in accordance with Regulation 26 of SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015, save and except the details with respect to chairpersonships and memberships of the Board Committee
of Bharti Airtel Limited which are provided as on May 14, 2024.

2. Justice (Retd.) Arjan Kumar Sikri has been appointed by the Board on May 14, 2024 as an Independent Director w.e.f. June 01, 2024.

3. Membership and Chairpersonship of only the Audit Committee and the Stakeholders’ Relationship Committee across all public limited
companies are considered. Chairpersonship of the Committee is not included in the count of membership of the Committee.

18 Bharti Airtel Limited

Overview and Management Discussion Statutory Financial
Performance & Analysis Reports Statements

V'

Ms. Kimsuka Narasimhan Ms. Nisaba Godrej
Independent Director Independent Director
Nationality Indian Nationality Indian
Age 59 years Age 46 years
DIN 02102783 DIN 00591503
Date of appointment March 30, 2019 Date of appointment August 04,2021
Tenure on Board 5 years Tenure on Board ~3 years
Term ending on March 29, 2029 Term ending on August 03,2026
Shareholding 238 shares (0.00%) Shareholding Nil
No. of Directorships in Nil No. of Directorships 5
other Indian public limited in other Indian public
companies limited companies
Directorships in other Indian  Not Applicable Directorships in other - Godrej Agrovet Limited, Non-Executive and
equity listed companies Indian equity listed Non-Independent
companies » Godrej Consumer Products Limited,
Committee memberships and chairpersonships in other Indian Executive Chairperson
public limited companies * Mahindra & Mahindra Limited,
Member: Nil  Chairperson: Nil Non-Executive and Independent
* VIP Industries Limited, Non-Executive and
Areas of expertise Independent (ceased w.e.f. June 03, 2024)

« Strategic Leadership and Management
* Industry and sector experience
* Financial and Risk Management

Committee memberships and chairpersonships in other Indian
public limited companies

- Governance Member: Nil  Chairperson: Nil
* Global Business/ International Business .
* Sustainability and ESG Areas of expertise
* Strategic Leadership and « Global Business/ International
Management Business

* Industry and sector experience * Public policy
* Financial and Risk Management - Sustainability and ESG
» Governance

Profile available @ Profile available @

© Chairperson ® Member

Audit Committee ® Risk Management Committee
® HR & Nomination Committee Environmental, Social and Governance Committee
@ Corporate Social Responsibility Committee ® Committee of Directors

@ Stakeholders’ Relationship Committee

Notes:

1. Above details have been provided as on March 31, 2024 in accordance with Regulation 26 of SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015, save and except the details with respect to chairpersonships and memberships of the Board Committee
of Bharti Airtel Limited which are provided as on May 14, 2024.

2. Membership and Chairpersonship of only the Audit Committee and the Stakeholders’ Relationship Committee across all public limited
companies are considered. Chairpersonship of the Committee is not included in the count of membership of the Committee.
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Mr. Shyamal Mukherjee
Independent Director

Nationality Indian
Age 64 years
DIN 03024803

Date of appointment May 18,2022

Tenure on Board ~2 year
Term ending on May 17,2027
Shareholding 215 shares (0.00%)

No. of Directorships 1
in other Indian public
limited companies

Directorships in other |TC Limited, Non-Executive and Independent
Indian equity listed
companies

Committee memberships and chairpersonships in other Indian
public limited companies

Member: 1 Chairperson: Nil

Areas of expertise

* Strategic Leadership and Management
* Industry and sector experience

* Financial and Risk Management

» Governance

* Global Business/ International Business
* Sustainability and ESG

Profile available@

© Chairperson ® Member
Audit Committee
® HR & Nomination Committee
@ Corporate Social Responsibility Committee
® Stakeholders’ Relationship Committee

Notes:

Ms. Chua Sock Koong
Non-Executive Director

Nationality Singaporean
Age 66 years
DIN 00047851

Date of appointment May 07,2001

Tenure on Board ~23 years
Term ending on Not applicable (liable to retire by rotation)
Shareholding Nil

No. of Directorships 1
in other Indian public
limited companies

Directorships in other None
Indian equity listed
companies

Committee memberships and chairpersonships in other Indian
public limited companies

Member: Nil  Chairperson: Nil

Areas of expertise

* Strategic Leadership and Management
» Technology

* Industry and sector experience

* Financial and Risk Management

» Governance

* Global Business/ International Business
* Sustainability and ESG

Profile available @

® Risk Management Committee
Environmental, Social and Governance Committee
@® Committee of Directors

1. Above details have been provided as on March 31, 2024 in accordance with Regulation 26 of SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015, save and except the details with respect to chairpersonships and memberships of the Board Committee

of Bharti Airtel Limited which are provided as on May 14, 2024.

2. Membership and Chairpersonship of only the Audit Committee and the Stakeholders’ Relationship Committee across all public limited
companies are considered. Chairpersonship of the Committee is not included in the count of membership of the Committee.
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Mr. Rakesh Bharti Mittal
Non-Executive Director

Nationality Indian
Age 68 years
DIN 00042494

Date of appointment  January 07,2016

Tenure on Board 8 years
Term ending on Not applicable (liable to retire by rotation)
Shareholding Nil

No. of Directorships 2
in other Indian public
limited companies

Directorships in other None
Indian equity listed
companies

Committee memberships and chairpersonships in other Indian
public limited companies

Member: Nil  Chairperson: Nil

Areas of expertise

* Strategic Leadership and Management
* Technology

* Industry and sector experience

* Financial and Risk Management

» Governance

* Public policy

* Sustainability and ESG

Statutory Financial
Reports Statements

Mr. Tao Yih Arthur Lang
Non-Executive Director

Nationality Singaporean
Age 52 years
DIN 07798156

Date of appointment  October 27, 2020

Tenure on Board ~4 years
Term ending on Not Applicable (liable to retire by rotation)
Shareholding Nil

No. of Directorships 1
in other Indian public
limited companies

Directorships in other None
Indian equity listed
companies

Committee memberships and chairpersonships in other Indian
public limited companies

Member: 2 Chairperson: Nil

Areas of expertise

« Strategic Leadership and Management
* Technology

* Industry and sector experience

« Financial and Risk Management

« Governance

« Global Business/ International Business
« Sustainability and ESG

Profile available @

© Chairperson ® Member
Audit Committee
® HR & Nomination Committee
@ Corporate Social Responsibility Committee
@ Stakeholders’ Relationship Committee

Notes:

Profile available@

® Risk Management Committee
Environmental, Social and Governance Committee
® Committee of Directors

1. Above details have been provided as on March 31, 2024 in accordance with Regulation 26 of SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015, save and except the details with respect to chairpersonships and memberships of the Board Committee

of Bharti Airtel Limited which are provided as on May 14, 2024.

2. Membership and Chairpersonship of only the Audit Committee and the Stakeholders’ Relationship Committee across all public limited
companies are considered. Chairpersonship of the Committee is not included in the count of membership of the Committee.
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Reimagining Home
Entertainment

Airtel stands at the convergence of connectivity
and entertainment with mobility, home broadband
and direct-to-home (Digital TV) offerings. These
platforms are powered with Airtel Xstream Play,
leading OTT aggregator in the country. It enables
seamless experience with single sign-on for
customers across the screens.

We continue to strengthen
content partnerships and make
Xstream as the mainstay, with over
22 OTT apps on a single platform
to cater to diverse content
preferences of our customers. The
addition of ‘Sun NXT’ and ‘aha’
add power to our regional content
offerings. We also launched India’s
first anime entertainment channel
with Anime Booth.

We are making significant
investments towards accelerated
home-pass rollout to expand our
reach to deliver FTTH offering.
We launched fixed wireless
access (FWA) in select cities
with a plan for a nationwide
rollout during FY 2024-25.

Our asset-light approach through
partnerships with local cable

operators (LCO) is augmenting
the pace of home-pass rollout and
customer additions.

With comprehensive efforts

to understand market-specific
customer needs, we redefined
Digital TV strategy, simplifying
content choices for customers

to choose from just three plans.
We saw a remarkable outcome
from this strategy, outperforming
industry with a healthy net
customer additions.

With a 23,000+ strong team of
Home Delivery Operations (HDOs)
and DTH partners, we ensure
personalised assistance and
support to customers.

Highlights

6.9 Mn

Fiber home passes added

~3H9

Broadband customer additions on
Airtel Black

22+

OTT apps for diverse content needs
of customers

5 Mn+

Paid customers on Xstream Play

201k

Only DTH operator to deliver net
customer adds

H0%

Growth in Airtel Black customer base
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Key Performance Indicators

Demonstrating Resilience

Consolidated Financials (2 Mn)

Total Customer Base (000s) Revenue ®Mn)
Ind AS
g Particulars Units
g © © FY 2019-20 FY 2020-21 FY 2021-22 FY 2022-23 FY 2023-24
3 ).
< o g : o hA 3 Shareholder's Equity IMn 771,448 589,527 665,543 775,629 820,188
N < O <t
- © o A
g ® s 9 0 g = ! - Net Debt IMn 1,245,209 1,485,076 1,603,073 2,131,264 2,046,461
()] @ o) - ©
3 Q ~ § S = Capital Employed IMn 2,016,657 2,074,603 2,268,616 2,906,893 2,866,649
g S 3
<
5]
Key Ratios
Particul Unit Ind AS
articulars nits
FY FY FY FY FY FY FY FY FY FY FY 2019-20 FY 2020-21 FY 2021-22 FY 2022-23 FY 2023-24
2019-20 2020-21 202122 2022-23 2023-24 2019-20 2020-21 202122 2022-23 2023-24
Capex Productivity % 43.77 47.25 50.26 53.77 55.25
8.40% 4 7.79% 4 Opex Productivity % 36.48 33.64 33.00 32.39 32.26
: ) EBITDA Margin % 41.06 45.86 49.86 51.55 52.70
EBIT Margin % 8.93 16.52 21.32 25.31 26.19
. Return on Shareholder's Equity % (35.47) (22.17) 6.78 11.58 9.36
EBITDA ®Mn) Cash Profit from Operations & Mn) i
Return on Capital employed % 4.00 7.38 10.31 12.32 12.47
Net Debt to EBITDA Times 3.58 3.22 2.76 2.97 2.59
© o
8 "ﬁ_’. g gi Interest Coverage ratio Times 3.16 3.62 4.36 5.01 4.96
™ 3] 8 3 8 Book Value Per Equity Share z 141.40 107.30 119.10 136.70 142.56
[ fe)
o N~ ©
~ = < S 83 Net Debt to Shareholders’ Equity Times 1.61 252 2.41 2.75 2.50
© pand o~ )
© :’.. % o g Sr‘ Earnings Per Share (Basic) E4 (63.41) (27.52) 7.67 14.80 13.09
g g 2 i
N ) ) ) ) ) )
§r) cl; ® All figures are based on Consolidated Financial Statements. Previous year(s) figures are restated/reclassified, wherever necessary.
N
FY FY FY FY FY FY FY FY FY FY
2019-20 2020-21 202122 2022-23 2023-24 2019-20 2020-21 202122 2022-23 2023-24
10.19%. 9.78% 4
Earnings Before Tax & Mn) Net Profit & Mn)
[ o
o
o © R o o
3 0 - 0 N
) © ©o (9] < ©
R - S B
— ~ @ ~
<

(42,063) '
o)

FY FY FY FY FY FY FY FY FY FY
2019-20  2020-21  2021-22  2022-23 2023-24 2019-20  2020-21  2021-22  2022-23 2023-24
-23.39%v -10.53%v

AY-0-Y growth  V¥Y-0-Y degrowth
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Segmental Performance

Stea dy P ro g ress Digital TV services

Our Direct-To-Home (DTH) platform offers a broad
spectrum of digital TV services, encompassing
both standard and high definition (HD) options
equipped with 3D capabilities and immersive Dolby
surround sound. Airtel Xstream, our innovative
solution, serves as a viable alternative to Smart
TVs, granting users access to OTT channels and TV
channels directly on their regular TV via an in-built
Chromecast Play feature. It offers an extensive
selection of 725 channels, including 94 HD
channels (including 1 HD SVOD service), 64 SVOD
services, 4 international channels, and 4 interactive

Mobile services (India)

We provide a wide array of services, including post-paid,
prepaid, roaming, internet, and a range of value-added
services. Utilising our expansive distribution network

of 1.2 million outlets, we extend our reach across 7,918
census and 809,051 non-census towns and villages

throughout India, encompassing over 96.1% of the services, together with 22+ OTT apps. We have Airtel business
country's population. Our diverse offerings include recently added aha, Sun NXT, ALT Balaji, Fan Code, ) ) ) )
high-speed internet access, mobile TV, video calls, live- and Play Flix. As India’s premier and trusted provider of ICT services,

we offer a diverse range of solutions tailored to the
needs of enterprises, governments, carriers, and small to
medium-sized businesses. In the realm of connectivity,
& Mn) our offerings include fixed-line voice solutions (PRIs),
data connectivity, and a variety of options such as MPLS,
VolP, and SIP trunking. Additionally, our comprehensive
conferencing solutions encompass voice, video, and web
conferencing. Our cloud portfolio further enhances our

streaming videos, gaming, and seamless HD and 4K

video streaming. These services are possible through

our expansive network with 318,171 network towers and
931,854 mobile broadband base stations. Additionally, the
Company has extensive nationwide long-distance optic
fiber infrastructure.

29,450
30,448

&M Sf: E office solutions suite, featuring storage, compute services,
® R Microsoft Office 365, Shopify-based e-commerce packages,
o 2 and CRM packages, all available on a flexible pay-as-you-
5’_ g . . . go model. Beyond this, our offerings extend to network
o @ o u“’,. Revenue EBITDA integration, CPaaS, loT, managed services, enterprise
‘é. § 3.39% A 111% Y mobility applications, and digital media solutions.
= Home services At the Airtel Business division, we prioritise a streamlined
. . customer experience through a unified approach
Fovens EBITOn We provide fixed-line tellephone a.nfj broadband encompassing billing systems, support, and personalised
12.02% A 16.67% A services to hous'eholc'js in 1,290 cities across interfaces. Through our global services, we facilitate voice
India, collaborating with the Local Cable and data connectivity worldwide, including international
Operators (LCOs) to expand our reach. We offer toll-free services and SMS hubbing. Leveraging strategically
high-speed broadband, offering speeds of up to located submarine cables and a satellite network, we ensure
1 Gbps, guaranteeing swift internet connections seamless global connectivity, even in the most remote areas.
alongside dependable voice services. Our expansive global network covers over 400,000 Rkms

spanning across 50+ countries and five continents.

(X Mn)
(X Mn)

40,472
49,701
883
185,931
208,209

012

73,821
2

. 20,495

<
~

. _ w
Revenue EBITDA . .

22.80% A 21.41%A Revenue EBITDA
11.98% A 11.10% A
[ FY 2022-23 M FY 2023-24 A Y-0-Y growth [ FY 2022-23 M FY2023-24 A Y-0-Y growth V¥ Y-0-Y de-growth
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Forging a
Best-In-Class
Digital Suite

With digital at its core, Airtel’s business

model thrives on three foundational

layers — Digital infrastructure, Digital experience,
and Digital services. We are building massive data
infrastructure to scale and utilise the power of
platforms to deliver differentiated digital products
and services. Airtel aims to leverage its strength in
data to build innovative GenAl applications. Today,
we have 30+ use cases of Al and ML.

Our digital experience layer Most of the digital platforms

is delivered omnichannel and are built in-house by our team
across customer journeys: comprising data engineers, data
Buy, Bill, Pay, and Serve, which product specialists, and data
enables consistent, intuitive scientists. These platforms are
interactions across channels. built with a modular approach and
This platform approach delivers are now getting rolled out in our
the desired agility and quality in Africa operations.

our operations. . . L .
P With a vision to drive innovation

Digital platforms power our across various industry verticals,
offerings like Airtel Cloud, loT, we are collaborating with

Airtel Finance, Nxtra, Airtel distinguished industry leaders
Payments Bank, Airtel IQ, one of such as Microsoft, Intel, Google,

the leading CPaaS players in India.  Meta, Scale Al, and many more.

Highlights

100 Peta Bytes+ 1 Trn+

Data stored on one massive platform  Transactions a day on our in-house
built and operated private cloud

30+ 220 Mn MAU

Use cases of Al and ML On Airtel Thanks, Wynk and Xstream

326 Bn+

Loans disbursed through
Airtel Finance




Quarterly Strategic Progress

Reaching New Horizons

Digital Innovations and Customer
Delight

Airtel Xstream offers content from 20 OTT platforms on a
single log-in at one price making it the largest bouquet of
OTT platforms

Airtel Business, achieved industry milestone by becoming
the first ICT service provider in the country to connect over
20 million devices through its loT solutions

Airtel announced the launch of Airtel IQ Reach, a first-of-its
kind self-serve marketing communication platform, which
will enable brands/companies to drive targeted customer
engagements through personalised communications

Set up an international roaming kiosk at the departure
terminal of Indira Gandhi International Airport. Refreshed
its International Roaming Plan to ¥133/day at the starting
point, making it more economical than the local SIMs of
most countries

5G Roll out

Airtel touched the milestone of 50 million unique 5G
customers on its network within one year of launching the
service. Airtel 5G Plus is available across all 28 states and
eight union territories

Airtel Xstream AirFiber, India’s 15t wireless home Wi-Fi
service powered by 5G Plus available to consumers in Delhi
and Mumbai

Strategic Alliances and Partnerships

Airtel entered into a strategic partnership with Bridgepointe
Technologies. It will leverage its own established foothold

in the data center market and add Airtel’s products and
services including global connectivity solutions as part of its
portfolio offerings

Airtel Business won a Cloud and CDN mandate from
the Digital India Corporation to power DIKSHA (Digital
Infrastructure for Knowledge Sharing), India’s largest
platform for open education digital content

To power 300,000 Matter bikes, partnered with technology-
led innovation start-up — Matter Motor Works, to deploy

its Airtel loT solution in Matter AERA, India’s first and only
geared electric motorbike

Digital Innovations and Customer Delight

Wynk Music partnered with Dolby Laboratories to introduce
Dolby Atmos on its app, enabling users to enjoy an enhanced
immersive audio experience at no extra cost

Wynk Studio scored a milestone as it won the music
distribution rights to Kay Kay Menon starrer ‘Love All'. It also
distributed independent singles like “Love Token” from Manj
Musik and Anusha Dandekar, “Billo” from Vishal Dadlani and
Nikhita Gandhi’s single “Pyaar mein Pagal”

Financial Efficiency

Paid 80,249 million to DoT towards part prepayment of
deferred liabilities pertaining to spectrum acquired in 2015

Integrated Report and Annual Financial Statements 2023-24
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Quarterly Strategic Progress

Digital Innovations and Customer Delight

Airtel Business partnered with IntelliSmart
Infrastructure Private Limited for powering
up 20 million smart meters and offer end-to-
end loT solution for smart metering, including
Cloud, Head End System and Analytics

Airtel introduced Airtel IQ for Microsoft Teams
- a network-integrated telecom solution for
organisations to enable phone calling

Launched India’s first integrated omnichannel
cloud platform for CCaaS. Airtel combined
VaaS and cloud connectivity to enable
enterprises to reduce their capital and time
investments to source voice, cloud and
software separately from multiple vendors

Airtel Business launched “Airtel Advantage”, a
first-of-its kind, fully-automated digital platform
for global interconnect solutions

Wynk Music unveiled its Wynk Rewind 2023,
announcing the top artists, albums and songs
to have ruled the Indian music scene

Airtel, in partnership with Ericsson successfully
tested India’s first Reduced Capability
(RedCap) technology on its 5G network.
RedCap solution helps bring down complexity
and extend the battery life of devices while
delivering higher data speeds

Nxtra released its maiden Corporate
Sustainability Report. The FY 2023 report

was prepared with reference to the Global
Reporting Initiative Standards 2021 and
outlines Nxtra’s contributions towards the
United Nations Sustainable Development Goals

Airtel Xstream Play achieved 5 million paid
customers milestone, further cementing
its position as India’s fastest-growing

OTT aggregator

Digital Innovations and Customer Delight

Airtel Business, will power over 20 million smart
meters for Adani Energy Solutions Limited
(AESL). The solution will also come powered

with ‘Airtel loT Hub,” which enables smart meter
tracking and monitoring that empower customers

Airtel integrated in-flight roaming and
introduced plans for both its prepaid and
postpaid customers

Airtel in partnership with IDEMIA Secure
Transactions, switched from virgin plastic to
recycled PVC SIM cards, an industry first in
India. With this migration, the generation of
over 165 tonnes of virgin plastic will be limited,
which will further reduce the generation of over
690 tonnes of CO, equivalent in one year

In partnership with Ericsson, Airtel successfully
demonstrated mm Wave 5G functionality on

its network. Peak speeds of 4.7Gbps were
achieved during the testing

Nxtra, signed a power-wheeling agreement
with Ampln and Amplus Energy to procure

an additional 140,208 MWh of renewable
energy. With this, Nxtra enhanced its existing
commitment of reducing its carbon footprint
annually by 100,389 tCO_e. This is in addition
to Nxtra’s multiple other interventions to
reduce absolute scope 1 and 2 greenhouse gas
emissions by 100% by FY2031

Airtel launched a high-decibel 360° campaign
for Airtel Xstream Fiber. With emphasis on
home entertainment, it is adopted in multiple
languages to ensure that it resonates with
viewers across the country

Strategic Alliances and Partnerships

In January 2024, Airtel acquired 97.1% stake in Beetel Teletech along with its 49% stake in Dixon Electro
appliances Private Limited enabling indigenisation initiatives in line with the Government’s policy of ‘Make
in India’.

Financial Efficiency

Paid high cost debt of 83,253 million in January, 2024 thereby making the total payment of 163,502

million in the financial year to the Department of Telecom towards part prepayment of deferred liabilities
pertaining to spectrum acquired in 2015 auction.
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Awards and Recognition

In the Spotlight

Abby's One Show Award 2023

Brand

Cannes Lions 2023 Grand Prix Gold Silver

Gold For ‘Digital Craft - Creative Use In the ‘Brand Activation and For ‘Brand Activation and
O of Video’ Promotion - Corporate, Media, Promotion Services’

For ‘Brand Experience Entertainment & Others’ category

and Activation’

o Gold

— Silver
. For ‘Integrated Services’ Gold For ‘Public Relations’
Silver - For ‘Branded Content and —
In the ‘Entertainment Lions Entertainment’
for Sports’ category Gold Bronze
- For ‘Digital Technology’ . In the ‘Audio- Visual Cinema, TV,
- Silver Digital, OTT’ category
Bronze Gold In the ‘Mobile- Mobile Video’ -
For Public Relations category
For ‘Digital - Creative Use of Data’ Bronze
In the ‘Digital Craft -
Data/Analytics’ category
One Asia Creative Awards 2023 MMA India
Merit Gold

For ‘Branded Entertainment’ For Airtel Metaplex in the ‘Experimental

& Innovation Tech’ category

Clio Awards 2023
Silver

For ‘Experience/Activation’

Bronze
For ‘Creative Use of Data’

WOW Awards 2023
Gold

For ‘Audience Engagement
Technology and Event App
of the Year’

Gold
In the ‘Branded Entertainment, Experiential’
category

Gold

In the ‘Branded Entertainment,

Silver
For Airtel Xstream AR Filter in the ‘Spatial AR
VR NFT & Metaverse Tech’ category

. Talents & Influencer’ category

o Silver e WOW Awards
For ‘AR/VR Technologies . .

Bronze and Content of the Year’ Silver Gold

In the ‘Media’ category

34 Bharti Airtel Limited

For ‘Creative Use of Data, Data Visualisation’

*
Bronze
For ‘Innovation in Interactive,
Online & Mobile’ category

*Won by Airtel 175 Replayed

For ‘Innovation in Augmented Reality’

Bronze
Inthe ‘AR/VR Technologies & Content for
the Year’ category

Bronze
In the ‘Promotion/Activation for Branding
Awareness’ category
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Emvies 2024%

Silver Bronze
For ‘Emerging Tech’ For ‘Best Use of TV’

B2B

e4m MarTech India Award
For ‘Best Use of MarTech in
Demand Generation’

Outlook Business Spotlight
Awards 2023

As ‘Business of the Year’

The Economic Times Most
Promising Tech Marketer 2023

As 'Marketing Team of the Year'

The Frost & Sullivan 2023

Awarded for being ‘Indian Cellular loT Services
Provider Company of the Year’

Bharti Airtel Limited

Bronze

For ‘Best Use of Sponsorship’

#Won by Airtel 5G Plus Ultimate Fan

3rd Annual Cyber Security

Excellence Awards 2024
For ‘Best Web Application & API Protection
Service (Telecommunications)’

Economic Times CIO Awards
2024

Awarded to Pradipt Kapoor, Chief Digital Officer
for ‘Excellence in Technology Implementation
— End-to-End Service Delivery Platforms’

“Top 20 Women to Watch'’.
Telecom and Tech Sector
(2023)

Vani Venkatesh recognised by Capacity
Media, a leading global media group
for the telecommunications wholesale
carrier community

Overview and
Performance

Management Discussion
& Analysis

Statutory

Reports Stateme

Financial

nts

A
Entertainment (Wynk)

Indie Ma

Indie Ma appreciates Wynk Studio’s effort in creating
a platform that not only distributes and helps artists
in monetisation but promotes, supports the growth
and celebrates their work

Awardio — Best Digital Platform for
Supporting Independent Artists

* Wynk Studio recognised for its efforts to drive
increased visibility for Northeastern music
and independent artists across the country by
Hon’ble Chief Minister of Nagaland, Shri Neiphiu
Rio, Government of Nagaland, and Theja Meru,
Chairman, TaFMA (Task Force for Music & Arts),
on the sidelines of the 24" edition of Hornbill
Music Festival 2023, India’s biggest music festival
that was held in Nagaland

* Wynk Studio recognised by Indian Independent
Record Labels Association (IIRA)for its efforts
to enable independent artists across the country

2023 Golden Peacock Award
for Sustainability

CDP

Climate Change Rating maintained at ‘B’
Supplier Engagement Rating at ‘A-’

Sustainability Yearbook Member
Based on S&P Global Corporate Sustainability
Assessment (CSA) Score 2023

2023 Golden Peacock Award

for Sustainability

Integrated Report and Annual Financial Statements 2023-24
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Value Creation Model

<, Financial Capital

31,008,619 million Equity
31,246,038 million Net Debt

A\\\ Manufactured Capital

318,171 Mobile network towers

931,854 Mobile broadband base stations
444,708 Rkms Optic fiber network

7 Submarine cable system

840+ New mobile network towers installed in
difficult terrains

%333 billion+ Capex

Intellectual Capital

Digitally driven brand

2,800+ Digital talent base

Ecosystem of strategic partnerships to drive
open innovation

Robust systems and processes aligned to
ISO 27001, 1SO 22301, 1SO 45001, ISO 14001
and I1SO 9001

7

iy Human Capital

19,198 Employees onroll

5,956 New employees hired in FY 2023-24
65,446 Contractual employees

%149.5 million Spent on all trainings

14.7 Average training hours per employee
Significant interventions towards diversity

¥ Social and Relationship Capital

~406 million Total India customers

~700,000 Investors

~3,200 Active supplier base

3,360 Rural outlets

~1.2 million Pan India retailers

¥350.2 million Spent on social activities

Deep integration of ESG principles in supply chain

&L Natural Capital

1,447,276 MWh Electricity consumed in

own operations

19,718 KL Diesel consumed in own operations
223,930 MWh Total renewable energy consumed
15,045 sites solarised across network footprint

Our Ethos

Vision Objectives Values
Enrich the lives of our customers ~ Grow market share Alive

Win customers for life through Grow revenue Inclusive

an exceptional experience Drive down costs Respectful

Operating environment

Read more on Page 40 segments

iness seg
o *Imep
\hobile serviceg

Airtel Business

Read more on
Page 26

people: One Airt)
pirte! Businesg
S3011 155 sowOW
1e36)q ayes2122°Y

Read more on
Page 84

Quality Customers
Deliver differentiated services to acquire and retain high-quality customers
across homes and businesses

Brilliant Experience
From Search to Referral: Focus on delivering best-in-class experience
across the customer lifecycle

Accelerate Digital

Build an integrated, platform-based digital ecosystem to drive more
business velocity as well as solve real customer problems through digital
services at scale

Micromarketing
Bring together the power of Airtel through a unified customer view and an
integrated channel approach

War on Waste
Drive dramatic simplification, structured collaboration with partners and
sweat assets to attack costs

People: One Airtel
Build a culture of entrepreneurship and ownership while keeping diversity,
inclusivity and employee well-being at the core

Our business

Mobile Services

Overview and Management Discussion Statutory Financial
Performance & Analysis Reports Statements
o
@ Robust performance across 8 oo

Financial Capital

941,198 million Revenue

54.3% EBITDA margin

349,882 million Profit after tax

532,088 million Cash generated from operations
442,492 million Paid to exchequer

2.44x Net debt to EBITDA ratio

%8/fully-paid share and 2/ partly-paid share dividend
(160% on paid-up value)*

37,273 billion Market capitalisation

all businesses

Strong operating free cash flows
Strengthened balance sheet

Sustainable value creation
for shareholders

Digital TV Services

Homes Services

Our capitals

N

Manufactured Capital

Data Traffic:

Mobile Services: 65,978 billion MBs | ~22% Y-0-Y A

Homes Services: 25,461 billion MBs | ~60% Y-0-Y A

Minutes on Network (Gross): 5,419 billion | ~8% Y-0-Y A

Coverage:

96.1% Population (Mobile) | 1,290 Cities (Homes) | 639 Districts (Digital TV)
0.6 million+ additional Customers benefited in difficult terrains

12 large and 120+ edge data centers

Airtel 5G available across the country

N

OLSTRY BTN cunATe

Best customer experience on 9 owanuena: | 13 v

5G - awarded by Opensignal & D

Technologically advanced,

: 16 fosios
sustainably strong and NN
reliable network

Enhanced coverage to
rural areas

o]

Intellectual Capital

31,102,935 million of Intangible assets and goodwiill

Incubation of strong digital assets resulting in new revenue streams

220 million Digital monthly active users

>50% Growth in digital businesses

Launched India's first integrated omni-channel cloud platform for CCaaS
(Contact Center as a Service)

Developed a global standard |oT platform — Airtel loT Hub

]

Simplified experience and 8 ooucoronn | 9 Nowmistmene:
enhanced convenience with &
meaningful digital innovations

India's leading OTT aggregator Lo L &@Eﬁiﬂ
Digital transformation @ z:

Human Capital

4.9 million+ Gross revenue per employee per month

4.29 Employee engagement score (out of 5); 76% Employees responded
94% Succession rate for middle and top level management

23.1% Women in STEM-related positions | (36% Y-0-Y) A

14.9% Women in management positions in revenue-generating functions |
(49% Y-0-Y) A

15.8% Women out of total employees | (42% Y-0-Y) A

00 0o

ity

enabling growth

Diverse and inclusive organisation 3 o
with well-being at core
Exceptional employee experience

Enhanced employee value proposition [kessel Kl
ploy prop! v X

) ) N

Airtel Leadership Academy won “' v

Our stakeholders

2 £

Customers Investors Network Partners
235

% FON KR

Suppliers Channel Partners Regulatory Bodies

Tan —

Community/NGOs Employees

Social and Relationship Capital

~149% Reduction in overall B2C customer interactions

14 Investor complaints received and resolved

%809,048 million Payments to suppliers?

90% Suppliers (by procurement value) covered in ESG awareness and
training programmes

Impact (cumulative) through programmes of Bharti Airtel Foundation
since inception:

~3 million Community members

3 million+ Students

31,000+ Schools

‘Brandon Hall Award' and

'ETHR Award'
ESG interventions 6 Sosuimmoe [ 17 oo
Community transformation E @

Enhanced customer experience 4 B
Sustainable supply chain
management through enhanced

through digital collaboration

Natural Capital

43% Increase in renewable energy in own operations (Y-0-Y) A

24,343 MWh Energy savings through conservation initiatives®

3,859 MT E-waste recycled

~2,718 Tonnes Paper saved due to E-bill initiatives

71% CPE repaired out of total collected through take-back schemes

~Z213 million+ Total annual cost savings from energy conservation initiatives®

Greening the operations through
increasing renewable energy

Near-term emission reduction
targets in line with SBTi 18 i
Enhanced resource efficiency @

Adherence to Extended Producer

in FY 2023-24 e :
0.09 tCO,e/TB Emission intensity (Network) ResponS|b'|I|ty (EPR) cor’qphance
Risks and Opportunities on Page 54 172,444 tCO,e Emissions avoided* for all applicable categories
589% Green sites across network footprint
Note: All capitals are reported on India operations basis and financial capital is reported on standalone basis
1 Subject to the approval of shareholders at ensuing Annual General Meeting
2 Excluding transactions w.r.t. inter-company and other telecom providers
3 Energy and cost savings from networks, data centers, facilities and main switching centres
4 Emissions avoided from use of renewable energy, energy source transition and implementation of energy conservation initiatives
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Operating Context
Adapting to a
Fast-evolving
Business
Environment

The telecom industry has been
witnessing rapid innovation and
constant evolution, driven by
technological advancements and
changing consumer demands.

Remaining agile, aware and adaptable to change is
crucial to staying competitive and meeting evolving
market needs. Apart from heavily investing in our
network infrastructure, enhancing digital offerings
and adopting emerging technologies, we at Airtel
continue to focus on improving customer experience,
sustainability and mitigating cyber risks to ensure
robust service delivery and security for our customers.

40 Bharti Airtel Limited

Dawn of the new
5G era

The expansion of 5G has opened up a new era

in telecommunications. Given its promise of

low latency, expansive capacity, and lightning-

fast connectivity, 5G will enable businesses and
customers to enjoy its benefits while being more
energy efficient. The infrastructure and speed of
5G holds tremendous opportunities for enterprises
over the long term with the key beneficiary
sectors being healthcare, manufacturing, financial,
logistics and transportation. Among customers,
progressive 5G expansion is leading to arise in
demand for more high-speed data at competitive
pricing and value-added services. It has become
imperative for telecom companies to maximise
coverage, expand high-speed access in rural and
urban areas, and reimagine products to generate
new revenue streams. Telecom companies need
to strategise in order to retain and cater to such
customers through finest offerings and enhanced
customer experiences.

Our response

Airtel offers seamless 5G services in India, using
the non-standalone network architecture, which
has proven to be cost-effective with the lowest
cost of ownership while being environment friendly
and enabling a superior customer experience.
With the rollout of 5G services across India,

Airtel has been able to get its fair share of 5G
handsets with over 72 million customers on
network. Growing customer needs and increasing
demand for connected devices is accelerating
data consumption in the country. The Company

is adequately investing in network coverage
expansion across the country to create data
capacity to meet ever-growing customer needs.
We invested over 3330 billion in FY 2023-24 across
our businesses. The last fiscal year saw the highest-
ever capex spends by the Company.

We are committed to our premiumisation strategy,
aiming to acquire and retain high-value customers
by offering bundled solutions and exceptional
experiences. Airtel Black and our family plans have
proved critical in this regard. These plans bring
together families, allowing them a seamless and
integrated experience across multiple services,
enhancing convenience and cost-effectiveness.

Emergence of
climate risks

Progressive and unabated climate change poses
serious challenges to telecom companies, impacting
infrastructure resilience, service continuity, and
operational costs due to rising temperatures and
extreme weather events. Risks include damage to
network equipment, disruptions in service availability,
and higher expenditures on maintenance and repairs.
Furthermore, this could pose health and safety

risks to personnel. Environmental changes threaten
biodiversity, which could disrupt supply chains,
increase regulatory compliance costs and potentially
erode social licence. Hence, this necessitates
proactive strategies to mitigate risks and ensure
sustainable operations.

Our response

We are responding to climate and energy risks by
implementing comprehensive sustainability strategies
and building long-term resilience into our network
infrastructure by climate-proofing it. We aim to achieve
Net Zero by 2050 by reducing our carbon footprint
through energy-efficient initiatives like setting up green
data centers, promoting energy efficiency through the
adoption of advanced technologies, and extensively
using renewable energy. In the last two years, there
was a ~2x increase in green sites. At least 58% of our
network sites, including those owned by our partners,
are now green sites.

We solarised 15,000+ network sites and adopted
formal science-based targets and the ISO 14001
Environment Management System across our

India operations. During procurement, we prioritise
low-carbon technologies and use a robust project
management approach to track, repair, or repurpose
assets before retiring them. Around 27,000+ sites
across our operations, including our network MSCs are
certified to ISO 45001 and ISO 14001. We also maintain
a strong ESG framework, with both the ESG Committee
of the Board and our ESG management committee
diligently spearheading our ESG initiatives.
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Operating Context
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Emergence of home entertainment

The emergence of home entertainment has
dramatically reshaped the telecom industry, driven
by the increasing demand for high-speed internet
and streaming services. With consumers now
enjoying a wide range of content from the comfort
of their homes, telecom companies are compelled to
enhance their broadband infrastructure to support
seamless streaming. Innovations like smart TVs

and gaming consoles offer immersive experiences,
while personalised content and shared viewing have
become the norm. This shift is not only transforming
consumer lifestyles, but also pushing telecom
providers to continuously innovate and offer bundled
services to stay competitive in the evolving home
entertainment landscape.

Our response

We have revolutionised home entertainment by
leveraging innovative technologies and strategic
partnerships to provide customers with unparalleled
choice, convenience, and quality of experience.

Our strength lies in converging connectivity and
entertainment through our mobility, home broadband,
and Direct-to-Home (Digital TV) services. We are India's
leading OTT aggregator and offer one of the country’s
largest bouquet of premium OTT content on the Airtel
Xstream app, which enables seamless viewing across
screens. With over 22 OTT apps on a single platform,

Bharti Airtel Limited

including recent additions like Sun NXT and aha, we
cater to diverse regional content preferences.

Our omnichannel capabilities further facilitate home
entertainment by providing a seamless experience
across multiple platforms. Customers can easily
manage their Airtel Black plans, which bundle

mobile, DTH, and broadband services through

various channels, such as the Airtel app, website,

and retail stores. This integration ensures smooth
access to a wide range of entertainment options,
including streaming, live TV, and on-demand content.
Additionally, our robust customer support across these
channels ensure that any issues are timely resolved,
enhancing the overall home entertainment experience.

The explosive demand for home entertainment has
consecutively created demand for reliable connectivity.
To address the demand, we are creating the necessary
infrastructure and rapidly expanding our footprint
through accelerated home-pass rollouts and LCO
partnerships, garnering 1.6 million net customer
additions in FY 2023-24 and extending home passes

to 6.9 million more households. The year saw record
fiber kilometre rollout of 55,982 Rkms, reaching 91 new
towns. With the advent of 5G, we are able to provide
fast speed internet in fiber dark areas through Fixed
Wireless Access (FWA), further expanding our home
broadband reach.

Emergence of cyberattacks

The growing digital transformation of the telecom
industry and increasing use of digital services by
customers have also resulted in threats to data
security, network integrity, and customer trust.

With increasing reliance on digital platforms and
interconnected networks, telecom companies

are prime targets for cybercriminals seeking to
disrupt services, steal sensitive information, or
launch ransomware attacks. Cybercriminals exploit
vulnerabilities through methods like hacking,
phishing, and other cyberattacks to steal passwords,
sensitive data, and financial information. High-profile
ransomware campaigns and large-scale data breaches
have heightened concerns over cybersecurity,
underscoring the urgent need for robust defences
and proactive measures to protect the customer and
business against these evolving threats.

Our response

As part of our proactive response to cyber threats
and data privacy concerns, we have implemented

robust measures across our services and established
internal controls to manage the risk. Recognising the
critical need for enhanced cybersecurity, we have
introduced ‘secure internet’ via Xstream Fiber to
safeguard customers during remote work, e-commerce
transactions, and online activities. Partnering with
Kaspersky, we facilitate direct purchase of Kaspersky
Total Security through the Airtel Thanks app, promoting
cybersecurity awareness and safe online practices.
For business clients, we offer tailored solutions like
Airtel Secure, addressing advanced cybersecurity
needs. Additionally, Airtel Payments Bank provides
‘Airtel Safe Pay’, India’s safest digital payment mode, to
combat online payment fraud. Internally, we adhere to
the stringent information security standards outlined
in the Bharti Airtel Information Security Policy (BISP),
ensuring compliance with ISO 27001 and ISO 22301
standards. The Bharti Airtel Information Privacy Policy
(BIPP) and Online Privacy Policy further underscore
our commitment to protecting customer data
confidentiality and privacy.
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Stakeholder Engagement and Materiality Assessment

Staying Engaged

and Responsive

At Airtel, we believe in regular

and meaningful interaction with
our stakeholders to enable us to
understand evolving needs, take
steps to mitigate risks and build on
emerging opportunities.

Our framework for stakeholder engagement describes

a strategy for interacting and collaborating with our
stakeholders. It is implemented across various functions
within the organisation.

The primary focus of our framework is to:

» Facilitate our ability to understand stakeholder
concerns and interests and incorporate them into our
processes and activities

* Improve the way we communicate and engage
with our stakeholders, including enhancing the
clarity, accessibility, relevance, and timeliness of our
communication throughout our engagement processes

» Continue enhancing stakeholders’ trust and
confidence in our processes, decisions, and activities
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Airtel’s Stakeholder Engagement
Procedure

The stakeholder engagement procedure is designed to
encourage consistent interaction and build positive ties,
starting with the identification, assessment, and ranking of
stakeholder groups.

Stakeholder identification
and prioritisation

O Stakeholder engagement

o Understanding stakeholder’s
concern

o Develop strategic response

Overview and Management Discussion Statutory Financial
Performance & Analysis Reports Statements
V' N

Stakeholder Stakeholder Understanding Develop strategic

identification and engagement stakeholder’s concern response
prioritisation We have created tailored Our effective stakeholder We create strategic
Stakeholder identification stakeholder engagement engagement allows action plans to align our
is strategically based on strategies to connect stakeholders to voice business activities with
understanding the groups with all our stakeholders, their concerns relevant stakeholder expectations.

to our business. We then
prioritise addressing each
concern raised through
this process in a timely and
dedicated manner.

that are both impacted by considering their
Airtel and have an influence  importance and impact.
on our value creation.

Stakeholder engagement and outcomes

Value proposition How we engage with them
« Service quality » Airtel Stores and contact centres across
« Data protection operational cities

* Innovation through strategy and technology » Email, SMS communication and Company website
* Social media engagement
* Airtel Thanks app

Why they are important to us

* Revenue growth
* Streamline goals and processes
* Demand-led innovation

Key material issues

Network quality, expansion, and transformation
Innovation of products and services

Information security and customer data privacy
Enhancing customer experience and satisfaction
Resource efficiency and waste management

Fair marketing and advertising

Capital linkage

Investors

How we engage with them

Annual General Meeting

Face-to-face and electronic correspondence
Press briefings

Analyst meets

Earning calls

Value proposition

* Returnoninvestment

» Short-term and long-term financial viability
* Risk management

Why they are important to us Key material issues

* View our business as a responsible investment * Regulatory compliance
* Funding and capital investment » Corporate governance and business ethics
» Climate change, energy efficiency and
emission reduction

Capital linkage

,@ Financial A\?\ Manufactured [’.ﬁH Intellectual i:ﬁ!;!} Human @ Social and relationship &‘ Natural

Integrated Report and Annual Financial Statements 2023-24 45



Stakeholder Engagement and Materiality Assessment

46

@ Financial

Suppliers

Value proposition

« Fair trade practices

* Protecting interests and providing opportunities
to minority suppliers

» Sustainable supply chain

* Operations without barrier

Why they are important to us

* New developments and innovation
» Competitive — stay ahead based on quality,
technology, pricing

Capital linkage

Employees

Value proposition

* Performance review and feedback
* Training and development
* Health, safety, and well-being

Why they are important to us

» Drivers to achieve the Company targets

* Right talent gives us a competitive advantage

» Satisfied and engaged employees mean a
productive workforce

Capital linkage

Channel partners

Value proposition

» Skill development
» Capacity building
* Promoting innovation of products and services

Why they are important to us

* Boosting productivity

* Lead generation

* Company ambassadors

* Increased loyalty and engagement

Capital linkage

N
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/A\\ Manufactured @ Intellectual iﬁ)@:} Human

How we engage with them

» Electronic correspondence

« Partner portal

* Company website

» Annual conference

* Meetings/Governance/Review

» Sustainability awareness session

Key material issues

» Sustainable supply chain management
* Green ICT Solutions
* Innovation of products and services

How we engage with them

* Annual employee surveys
* Skip level meetings
* Regular employee communication forums

Key material issues

* Employee health and well-being

» Talent attraction and human capital development
* Diversity and inclusion

* Innovation of products and services

* Promoting human rights

How we engage with them

* Superior commission and reward scheme
+ Sustained marketing support
» Extensive product portfolio

Key material issues

» Sustainable supply chain management
» Network quality, expansion, and transformation
* Enhancing customer experience and satisfaction

@ Social and relationship &“ Natural

Overview and
Performance & Analysis

Management Discussion

V'

Statutory Financial
Reports Statements

,@ Financial

Network partners

Value proposition

» User satisfaction and productivity
« Enhancing and expanding network quality
* Optimising energy efficiency

Why they are important to us

Increase reach of service
* Revenue growth
* Improving environmental footprint
* Addressing social issues

Capital linkage

Regulatory bodies

Value proposition

* Formulation of policies and procedures that
shape the present and future of business,
promoting growth and development

Why they are important to us

* Licensing and permissions

» Sector sustainability

» To ensure smooth operation of the Company, we
need to abide to various regulations

Capital linkage

Community/NGOs

Value proposition

» Transform the lives of children and youth
through education

* Improving sanitation conditions and awareness
about health and hygiene among community
members and educational institutions

* Promoting employment of local youth as
teachers, e-learning as well as community-
awareness on girl child’s education

Why they are important to us

To create long-lasting value for societies

* To partner with the government, educational
institutions, and local communities to help
address key challenges

Capital linkage

\!

A\? Manufactured [’.ﬁH Intellectual iﬁ@:} Human

How we engage with them

* Online portal
* Training modules and partner documents
* Face-to-face interactions

Key material issues

» Network quality, expansion, and transformation

+ Climate change, energy efficiency and
emission reduction

» Sustainable supply chain management

How we engage with them

* Face-to-face and electronic correspondence
* Public policy and advocacy
* Making representations whenever needed

Key material issues

» Corporate governance and business ethics
* Regulatory compliance
» Information security and customer data privacy

How we engage with them

* Field-visits and volunteering work including
e-volunteering

* Reviewing program achievements and impact/
outcomes

» Direct stakeholder consultation

Key material issues

» Corporate citizenship and community development
* Regulatory compliance
» Digital inclusion and enhanced access to ICT

@ Social and relationship &‘ Natural
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Materiality Assessment

At Airtel, we regularly undertake materiality assessments
to identify and prioritise the sustainability issues that are
most relevant to our operations and stakeholders. These
concerns are crucial for identifying sustainability-related
risks and opportunities, prioritising sustainability initiatives,

How is materiality assessed at Airtel?

and planning our reporting and disclosure activities. We
conduct a materiality assessment every two to three years
to gain a comprehensive understanding of the issues that
could significantly affect our ability to create value.

We engage with our internal and external stakeholders to gain awareness of the issues that concern our
stakeholders the most and impact our business and thereby our value creation. A materiality assessment is
conducted based on aspects like ESG impacts, business goals and priorities, and the needs and concerns

of stakeholders.

A comprehensive materiality assessment exercise was conducted following GRI Standards and guided by

AccountAbility's AA1000 principles (2018).

Materiality assessment process

o Identification of potential material topics

We conducted a comprehensive desk

review to identify a set of material topics
relevant to Airtel. This included review of
current and emerging telecom industry
trends, risks and priorities along with review
of peer practices of both Indian and Global
telecom companies to identify sector-specific
sustainability issues.

o Stakeholder consultation

Following identification of potential material
issues, stakeholder consultation were carried
out to obtain insightful feedback.

Internal stakeholder consultation: We
aimed to understand top management’s
vision on business goals and emerging

risks for Airtel, determine how sustainability
issues feature in the organisation’s risk radar
across departments, and incorporate their
perceptions of important material issues into
the materiality assessment.

External stakeholder consultation: We
aimed to understand the key concerns
and expectations of our stakeholders,
gauge their satisfaction in engaging with
Airtel, and incorporate their perceptions
of important material issues into the
materiality assessment.
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Prioritisation of potential material issues

The final list of material topics for Airtel was
developed after an in-depth analysis of the
results from internal and external stakeholder
consultations. Management perspectives
were then used to categorise these material
topics by their level of priority: Critical, High,
or Moderate.

Development of materiality matrix

Survey results were aggregated to identify
stakeholders’ areas of concern and
prioritise material topics. Insights gathered
from external and internal stakeholder
engagements were analysed and
synthesised with findings from the desk
review to develop the materiality matrix.

Overview and Management Discussion Statutory Financial
Performance & Analysis Reports Statements
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Material Issues

The materiality assessment helps us identify risk parameters that are integrated across all management levels of the
Company. These material issues are dynamic and vary based on changes in our external operating environment and
the evolving expectations of our stakeholders. Our identified key material ESG issues were reviewed by Airtel’s senior
management and are depicted in the form of a materiality matrix. The matrix categorises these material issues by their
level of significance to the organisation and its stakeholders, ranking them as critical, high, or moderate.

Airtel Materiality Matrix

Significance to Stakeholders

v

Significance to Organisation

[ Environment [ Social [l Governance | [ Critical High Moderate

Our material issues SDG impacted Our material issues SDG impacted

1. Information security and customer

. 10. Diversity and inclusion
data privacy

2. Talent attraction and human
capital development

11. Sustainable supply chain management

3. Corporate Governance and

business ethics 12. Promoting human rights

4. Climate change, energy efficiency and 13. Corporate citizenship and
emission reduction @ community development

5. Enhancing customer experience L 14. Resource efficiency and e
and satisfaction & waste management CO

6. Network quality, expansion, o 13 2 . . L
andv'\c/rarnsigr%aytio?p I 15. Fair marketing and advertising

) 16. Digital inclusion and enhanced access 9
7. Regul I
egulatory compliance to ICT &
12 Gawtm
8. Innovation of products and services 17. Water efficiency O

3 s
ot st

o 18. Green ICT solutions

9. Employee health and well-being
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Environmental, Social, and Governance (ESG) Approach

Progressing Towards
a Sustainable Future

At Airtel, sustainability is deeply our vision
embedded within our business
framework, and is woven within
our strategy, operations and
business decisions as we focus on
creating long-term value for all our
stakeholders. This commitment
translates into prioritising areas
like combating climate change,
advancing gender equality,

promoting digital inclusion, and led Company by
waging a war on waste.

implementing leading
We cultivate responsible business practices and undertake .
comprehensive action in each of these areas, progressing ESG p ra Ctl ces an d

against ambitious targets. We transparently report

sustainability performance in our Integrated Report aligned tra ns pa re nt re po rt] N g .

to principles of Integrated Framework (updated January
2021), now part of IFRS Foundation.

..isto be a
globally renowned
Environmentally

conscious, Socially
responsible and
Governance-
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ESG Governance Structure

Our efforts to translate our long-term sustainability vision into action are guided by a robust ESG governance mechanism.
The framework considers the needs and interests of all our stakeholders and offers strategic inputs that help integrate
our ESG agenda into our operations. As an incentive to meet these ESG objectives, our CEO’s variable compensation is
linked to key non-financial parameters, including ESG.

and governance (ESG), as well as the long-term strategy for

Oversees the Company's priorities in environmental, social,
Board of Directors
sustainability, targets and performance

Provides strategic guidance and decision-making on ESG and
is responsible for review and approval of ESG strategy, goals
and targets

Board ESG Committee

A
N

T

Identifies key ESG initiatives and establishes procedures,
systems, oversight mechanisms, and standardised protocols
to attain the outlined ESG objectives

ESG Council

-

Develops the ESG roadmap and monitors performance on
initiatives as well as mapping and reporting of ESG progress
in line with national and global frameworks

Corporate Sustainability Function
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Implement sustainability action plan on ground and are
responsible for the execution and monitoring of ESG initiatives
associated with their function

ESG Functional Champions
(Representatives from all functions)

I

Risk Management Committee
Reviews strategic risks and opportunities including climate change

Airtel’s ESG Charter

Our ESG Charter meticulously lays down the ESG Committee’s structure, quorum requirements, authority, and specific
duties. Upholding the highest standards of corporate governance, the ESG Charter further consolidates Airtel’s
commitment to accountability and excellence in its ESG efforts.

Key focus areas

Q
% Environment @ Social @ Governance

e Greening the Network * Occupational Health & Safety e Stakeholder Engagement
* Achieving Climate Resilience * Diversity & Inclusion * Sustainable Supply

» Resource Efficiency * Talent Development Chain Management

« Waste Management & Retention * Management and

Corporate Governance
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Environmental, Social, and Governance (ESG) Approach

Global alignment

SCIENCE Airtel is the first Indian telecommunications company
BASED to join the league of global companies in committing to

TARGETS

DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

a2 1.5°C T

Our commitments

WE SUPPORT

oBAL Co,
N @

Proud participant of the United
Nations Global Compact India
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,
v

Registered Energy
Compact Partner

the 1.5°C trajectory set by the Science-Based Targets
initiative (SBT).

Airtel is on the Board of GSMA, a leading international
telecom association. Furthermore, we contribute to
industry-specific sustainability reporting by disclosing as
per the GSMA ESG Metrics for Mobile.

WORLD
ECONOMIC

Member of the WEF
initiative — Alliance of CEO
Climate Leaders

Overview and
Performance

o

ESG commitments, goals, and targets

Management Discussion
& Analysis

Statutory
Reports

Financial
Statements

Specific commitments, goals and targets set by the entity

Performance

Mapped NGBRC Principle!

Climate change and energy management

To reduce our carbon emissions (scope 1 and scope 2) by 50.2% by FY ending
March 2031, using FY 2020-21 as baseline as per science-based targets initiative

and GSMA pact.

To reduce our absolute scope 3 GHG emissions by 42% by FY ending 2031, using

FY 2020-21 as baseline, as per science-based targets initiative.

In line with target set by GSMA under Carbon Action Plan for telecom industry,
achieve net zero carbon emissions by 2050.

1,111,205 tCO,e

carbon emissions (scope 1 and

scope 2) in FY 2023-24

6,575,139 tCO,e Scope 3
emissions in FY 2023-24

We plan to get the long-term

(net zero) targets validated by

SBTi within 2 years

Principle 2 and Principle 6

Resource efficiency

Ensuring e-waste is sold to authorised recyclers/refurbishers to ensure

environmentally sound waste management.

E-waste is sold to authorised

recyclers/refurbishers

Principle 2 and Principle 6

Implementing ISO 14001 Environment Management System (EMS) by FY ending Achieved EMS 14001 Principle 6
March 2024.3 certification

Digital inclusion

Bharti Airtel Limited is committed to positively impact 150 million lives by 2025 by Enabled 4G/5G network Principle 8

promoting digital inclusivity through extending high-speed 4G/5G data connectivity
to data-starved regions and accelerating upgradation of feature phone users to smart

phones, making device ownership affordable for low-income groups.

connections

Diversity, inclusion, equity and belonging

Ensuring at least 20% women employees by FY ending March 2025.

15.8% women employees in

workforce as on March 31, 2024

Principle 3 and Principle 5

Employee health and well-being

Implementing ISO 45001 Occupational Health and Safety Management System (OHS
MS) by FY ending March 2024.3

Community stewardship?

Achieved ISO 45001

Occupational Health and Safety
Management System (OHS MS)

Principle 3 and Principle 5

To contribute atleast 2% of the average net profit of preceding three financial years, in 129 million contributed to Principle 8
CSR and social development activities each year. CSR and social development
activities in FY 2023-24
Enhancing customer experience and satisfaction
To reduce B2C customer interactions by 20% by FY ending March 2025, using ~149% reduction in overall Principle 9

FY ended March, 2023 as baseline.*

B2C customer interactions from

FY 2022-23

Maintain compliance with EMF radiation levels set by local regulations in line with
ICNIRP Standards (International Commission on Non-lonising Radiation Protection).3

For all the base stations

audited by DoT in FY 2023-24,

we were compliant with
EMF radiation levels

Principle 2, Principle 6 and
Principle 9

Corporate governance

Periodically conduct materiality assessment through formal stakeholder engagement
to prioritise ESG focus areas.

Revisited materiality

assessment in FY2023-24 to
ensure continued applicability

Principle 1 and Principle 4

LNGBRC stands for National Guidelines on Responsible Business Conduct principles. For more details, refer BRSR on page 172

2 The coverage of targets is only standalone Bharti Airtel Limited (BAL)

3 The coverage of targets is Bharti Airtel Limited and Bharti Hexacom Limited

4 We have expanded our customer resolution framework and moved from tracking customer complaints to customer interactions. This enables
us to solve customer issues at every possible touchpoint across offline and online customer journeys. Thereby, we have set ambitious target of
20% reduction in customer interactions during FY 2024-25 over FY 2022-23
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Risk and Mitigation Framework

De-risking the Future

Responsibility and accountability

Board of Directors

The Board of Directors is the apex body that reviews
critical risks, and deliberates and approves action plans
that can effectively mitigate those risks. The Board

is responsible for conducting an annual evaluation of
Airtel’s risk management framework, along with the

Risk Management Committee (RMC), which carries

out a periodic evaluation and assessment. The RMC
formulates a detailed risk management policy and
monitors its implementation. The Chief Risk Officer, while
working closely with the RMC, conducts independently a
complete review of the risk assessments and associated
management action plans.

Airtel’s management

The CEOs of Airtel businesses in India, South Asia and
Africa (AMB and Africa Exco) are responsible for managing
the strategic risks that may impact their operations.

Risk identification process

* Scan the entire business environment — internal
and external — for potential risks

» Classify the various risks by probability, impact
and nature

* Develop objective measurement methodology
for such risks

» Fix accountability of people and positions to
implement mitigating action plans

» Agree on detailed action plans to manage
key risks

» List and prioritise key risks to be addressed
and managed

» Approve resources, including budgets, for
risk management

* Review the progress of action plans, take
stock of gross and net exposures and mandate
corrective actions

* Report progress to the Board and the Audit
Committee/Risk Management Committee

* Report specific issues to the Audit Committee/
Risk Management Committee
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These risks are generally identified by their Circle

teams, the national level leadership and teams from the
international operating companies. The management
team draws on internal audit reports to identify risks, and
scans internal and external environments for ascertaining
developments that could pose material risks to the
Company. Internal audit reports are also considered for
identifying key risks.

Operational teams

The Executive Committees (EC) of Circles in India and
operating companies from international operations
manage risks at the ground level. The EC has local
representation from all functions, including central
functions like Finance, SCM, Legal & Regulatory, and
customer-facing functions, like Customer Service, Sales
& Distribution and Networks. The Circle CEO or Country
Managing Director is responsible for engaging functions
and partners to manage the risks. They also identify risks
and escalate those to the central teams for agreement on
mitigation plans.

Overview and Management Discussion Statutory Financial
Performance & Analysis Reports Statements
o

Regulatory and political uncertainties (Legal and compliance)

Outlook from last year > Emerging

Definition

Airtel operates in India, Sri Lanka and 14 African countries.
Some of these countries (or regions within countries) are
prone to political instability, civil unrest, pandemics and
other social tensions. Besides, the political systems in a few
countries are fragile, resulting in regime uncertainties, and
hence the risk of arbitrary actions. Such conditions tend to
affect the overall business scenario. In addition, regulatory
uncertainties and changes, like escalating spectrum prices,
subscriber verification norms and penalties, EMF norms
are potential risks being faced by the business.

Mitigating actions

Airtel engages proactively with key stakeholders in the
countries in which it operates and continuously assesses
the impact of the changing political and social scenario.
The Company contributes to the socioeconomic growth of
the countries in its area of operation through high-quality
services to its customers, improved connectivity, direct and
indirect employment, and contributing to the exchequer.
These activities are covered in detail in its Integrated
Annual Report. It also maintains cordial relationships with
governments and other stakeholders. The Country MDs
and Circle CEOs carry direct accountability for maintaining
neutral government relations. Through its CSR initiatives
(Bharti Airtel Foundation, etc.), the Company contributes
to the socioeconomic development of the community,
especially in the field of education.

The Company actively works with industry bodies like

the Cellular Operators Association of India (COAI),
Confederation of Indian Industry (Cll), Associated
Chambers of Commerce of India (ASSOCHAM), GSMA,
Internet Service Providers Association of India (ISPAI) and
Federation of Indian Chambers of Commerce & Industry
(FICCI) on espousing industry issues, e.g., penalties, right
of way, tower sealing, among others.

The regulatory team, along with legal and network, keeps
a close watch on compliance with applicable regulations
and laws and ensures that the operations of the Company
are within the prescribed framework, and that a business
continuity plan is implemented wherever required.

Capitals impacted

N

e B

Manufactured Social & Financial
Capital Relationship Capital Capital

A

Material issues for Airtel

. Regulatory compliance

. Corporate governance & business ethics

Economic uncertainties (Operational)

Outlook from last year > Emerging

Definition

Airtel’s strategy is to tap growth opportunities in emerging
and developing markets stemming from low-to-medium
mobile penetration, low internet penetration and relatively
low per capita incomes. However, such opportunities come
with inherent challenges from capital controls, inflation,
interest rates and currency fluctuations. Given their import
dependence, these markets get severely impacted by
economic downturns, primarily due to commodity price
fluctuations, reduced financial aid, capital inflows and
remittances. A slowdown in economic growth tends to
affect consumer spending and might cause a slowdown

in the telecom sector. The Company has many foreign
currency borrowings at floating rates, which are prone to
market risks and could impact its earnings and cash flows.

Mitigating actions

As a global player with a presence across 17 countries, the
Company has diversified its risks and opportunities across
markets. Its wide service portfolio includes voice, data,
Airtel Money, Digital Services and value-added services
help widen its customer base.

The Company follows a prudent cash management policy,
including hedging mechanism, which ensure that surplus
cash is upstreamed regularly to minimise the risks of
blockages at times of capital controls. It has specifically
renegotiated many foreign currency-denominated
operating expenditure and capex contracts in Africa and
converted them to local currencies, thereby reducing
foreign currency exposure.
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Risk and Mitigation Framework

The Company is further diversifying its debt profile across
local and overseas sources of funds to create natural
hedges. It also enters into interest rate swaps to reduce the
interest rate fluctuation risk.

The Company’s supply chain strategy aims at ensuring
optimum and timely supplies through innovation and
process simplification to develop a sustainable supply
chain network. It has also implemented various digital
systems and processes to ensure that any disorder in
global supply can be timely addressed and mitigated with
its partners. In addition, the Company has developed an
ecosystem of suppliers, where the majority of its partners
manufacture indigenously.

The Company adopts a pricing strategy that is based on
principles of mark-to-market, profitability and affordability,

which ensures that the margins are protected at times of
inflation, and market shares at times of market contraction.

Capitals impacted

5t

Financial
Capital

Material issues for Airtel

. Regulatory compliance

. Corporate governance & business ethics

Poor quality of networks and information technology including
redundancies and disaster recoveries (Operational)

Outlook from last year > Stable

Definition

Telecom networks are subject to the risks of technical
failures, partner failures, human errors, wilful acts, or
natural disasters. Equipment delays and failures, spare
shortages, energy or fuel shortages, software errors, fiber
cuts, lack of redundancy paths, weak disaster recovery
fallbacks, and partner staff absenteeism, among others,
are a few examples of how network failures happen.

This risk may have negative financial implications. The
Company’s IT systems are critical running its customer-
facing and market-facing operations, besides running
internal systems. In many geographies or states, the
quality of last-mile IT connectivity is sometimes erratic

or unreliable, which affects the delivery of services,

e.g., recharges, customer queries, distributor servicing,
customer activation and billing. In several developing
countries, the quality of IT staff is not adequate, leading
to instances of failures of IT systems and/or delays in
recoveries. The system landscape is ever-changing due
to newer versions, upgrades and ‘patches’ for innovations,
price changes, among others. Hence, the dependence on
IT staff for a turnaround of such projects is huge.

Mitigating actions

The Company operates a state-of-the-art network
operations centre for both India as well as Africa to monitor
real-time network activity and to take proactive action to
ensure maximum network uptime.

Network planning is increasingly being done in-house,

to ensure that intellectual control over architecture is
retained within the Company. It continuously seeks to
address issues (congestion, indoor coverage, call drops,
modernisation and upgrade of data speeds, among others)
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to ensure better quality of network. Recent efforts also
include transformation of microwave transmission, fiber
networks, secondary rings/links and submarine-cable
networks. The Company consistently eliminates systemic
congestion in the network and removes causes of technical
failures through a quality improvement programme, as

well as embedding redundancies and carrying out internal
checks to ensure all preventive and corrective actions as
per process are in place to ensure network availability and
quality for end users.

Tighter SLAs are reinforced with network partners. The
Company’s network team performance is measured based
on network stability, customer experience and competitors
benchmarking. The Company follows a conservative
insurance cover policy that provides a value cover equal to
the replacement values of assets against risks, such as fire,
floods and other natural disasters. Disaster management
guidelines have been shared with all stakeholders to
ensure all actions are in place covering ldentification of
risk, preparedness for the disaster, resource allocation,
emergency response, reporting and disaster recovery.
Network recovery plan (NRP) is being followed by all circles
as per the BCP guidelines.

The Company’s philosophy is to share infrastructure

with other operators and enter into SLA-based
outsourcing arrangements. It proactively seeks to share
relationships on towers, fiber, VSAT, data centres and
other infrastructure. The disposal of towers in Africa to
independent and well-established tower companies and
long-term lease arrangements with them will ensure

the high quality of assets and maintenance on the
passive infrastructure. The Company has put in place
redundancy plans for power outages, fiber cuts and VSAT

Overview and Management Discussion Statutory Financial
Performance & Analysis Reports Statements
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breakdowns, among others, through appropriate backups
such as generators, secondary links, among others.
Similar approaches are deployed for IT hardware, software
capacities and internal IT architecture teams continuously
reassess the effectiveness of IT systems.

Operational processes such as alarm management,
preventive maintenance and acceptance testing are being
constantly automated with a vision to move towards
zero-touch operations. The Company works with its
partners to enhance network availability and reduce
failures. Spare management and repair processes are
streamlined to ensure no spare shortages.

Continuous removal of single point of failure (SPOF)

on fiber routes and equipment level are being done.

To improve transport resiliency, BSC, Core nodes
Interconnectivity and signalling links are being shifted
on the MPLS network. In-house developed workforce
management tool now supports field and NOC teams
across LOBs to enhance productivity and the seamless
flow of information to solve customer-impacting issues
pro-actively and reactively both.

Airtel continues to work towards climate proofing the
infrastructure by building geographical redundancies
and resilience, multiple fiber paths for critical sites,
strengthening tower infrastructure in cyclone and
flood-prone regions.

Capitals impacted

Manufactured Intellectual
Capital Capital
Social & Natural
Relationship Capital Capital

Material issue for Airtel
Network quality, expansion and satisfaction

Fiercely competitive battleground (Operational)

Outlook from last year > Stable

Definition

The market remains competitive in the acquisition space,
with all operators trying to garner quality and high-value
customers for their networks. The focus on cross-selling
to gain a higher wallet share of customers has become
the norm. Quality network and competitive pricing remain
the differentiating factors for the customers to choose a
particular network. The rollout of 5G sites, which started
last year, remains the focus of network expansion. Online
content consumption is an area where Airtel’'s competition
is spending heavily on acquiring exclusive content.

Mitigating actions

Coverage is the key aspect and deciding factor in choosing
the network: thereby, it becomes increasingly important to
rollout of the network and expand coverage in rural areas.
The Company continues to expand its coverage footprint
in rural areas as well as its gap geographies.

The other most important factor in deciding the choice of
network is the ubiquitous data speed in rural and urban
areas. While the use cases of 5G are still evolving, the
Company continues to aggressively rollout 5G sites and
provide unlimited 5G to aid customers in experiencing
5G network.

The invigorated focus on Family plans and Airtel Black
propositions is done with the agenda of cross-selling to
the customers and gaining a higher share of their wallet.

Capitals impacted

Intellectual Social &
Capital Relationship Capital

! \\\
Financial Manufactured
Capital Capital

Material issue for Airtel

Enhancing customer experience and satisfaction
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Risk and Mitigation Framework

Increase in cost structures ahead of revenues thereby impacting liquidity

(Operational/ Strategic)

Outlook from last year > Stable

Definition

Across markets, cost structures have been increasing
both from volumes (new site rollouts, capacity) and/or rate
increases (inflation, foreign exchange impacts, wage hikes,
energy, etc.). This is putting pressure on margins and cash
flows, thereby leading to debt burden (leverage). Increased
investment in networks to ensure the quality of service,
continued spends on distribution and maintaining world-
class customer service is expected to continue.

Mitigating actions

The Company has institutionalised the War on Waste
(WOW) programme, an enterprise-wide cost-reduction
programme. This has been rolled out across all functions,
business units and countries. All functions/business
units/countries are targeting cost reductions and cost
efficiencies. The Company continues to focus on capex
optimisation through various programmes like tower-
sharing, fiber sharing through IRU or co-build.

Digitisation and automation with significant programmes
on self-care, paperless acquisition, e-bill penetration, online
recharges, moving to a green source of energy, indoor to
outdoor conversion and digital customer interactions are
continuously monitored through the WoW initiatives.

The Company has been progressively maintaining to keep
the debt levels at acceptable levels.

Capitals impacted

i

Financial
Capital

Material issues for Airtel

. Innovation in product and services

. Talent attraction and human capital development

Data loss prevention (Operational)

Outlook from last year > Stable

Definition

Personal data is any data about an individual who is
identifiable by or in relation to such data. In the online
environment, where vast amounts of personal data are
shared and transferred around the globe instantaneously,
it is increasingly difficult for people to maintain control of
their personal information. This is where data protection
comes in.

Data protection refers to the practices and safeguards put
in place to protect personal information and ensure that
the person concerned remains in control of it. In short,

the person should be able to decide whether they want

to share their information, who has access to it and for
how long, for what purpose, and be able to modify some
of this information and more. Data protection must strike
a balance between the use of personal data for business
purposes and ensuring compliance with applicable data
privacy regulations.

Data Privacy regulations were passed by several countries,
most notably the European Union, which passed the
General Data Protection Regulation (GDPR) in 2018. India
also passed the Digital Personal Data Protection Act

in August 2023. Airtel has initiated its efforts to ensure
compliance with the act. This risk may impose negative
financial implications for Airtel.
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Mitigating actions

Airtel’s customer base has been expanding at a
tremendous rate. The Company collects and processes
personal data for various legitimate purposes. It also
collects and processes the personal data of its employees,
temporary staff and third-party personnel. The Company
is committed to ensuring the privacy of personal data

by implementing stringent processes and relevant
technology controls.

Airtel’s privacy policy provides management direction and
support to ensure privacy of the personal data collected
by the Company, to allow collection, processing, retention,
dissemination and destruction of personal information in
accordance with the applicable data privacy regulations
and contractual obligations.

Data loss prevention (DLP) is a strategy for making sure
that those in possession of sensitive information do not
share that information outside the virtual boundaries of
the corporate network, advertently or inadvertently. The
term is also used to describe software products that help
organisations control what data end users can transfer.
The DLP strategy at Airtel has been designed to protect
information at its most vulnerable points, i.e., at the
endpoint, at the web layer, and the email layer.

Overview and Management Discussion Statutory Financial
Performance & Analysis Reports Statements
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All Airtel endpoints are equipped with specialised DLP
software. This software helps monitor various channels
for potential data leakage. Should a potential violation be
detected, an alert is generated, and the potential incident
investigated. Similar solutions are deployed on the email
gateway and web gateway. A centralised monitoring team
reviews the alerts and raises an incident for investigation
and resulting action. All incidents are tracked to closure
in a time-bound manner. Additionally, a monthly review of
all incidents and their closure is conducted, to enable the
organisation to regularly refine the existing policies. Airtel
continuously evaluates the data protection landscape for
new and innovate technologies to further enhance its data
security posture.

Capitals impacted

00 Oo

it

Human Capital

B ES

Intellectual Social &
Capital Relationship Capital

Material issue for Airtel

Information security and customer data privacy

Inability to provide high quality network experience with exponential

growth in data demand (Strategic)

Outlook from last year > Stable

Definition

To keep pace with the rising data demand from customers
and to ensure competitive parity in traffic, telecom
companies are required to invest heavily in building data
capacity and broadband coverage expansion. Operators
are adopting new strategies to provide unlimited voice
and significant data benefits to customers. Additionally,
today’s customer is looking at a seamless mobile internet
experience and is technology agnostic.

Mitigating actions

Airtel launched 5G in NSA mode at 3500 MHz in 1 lakh+
sites across 6,700+ towns and 26,000 villages across the
country within 1.5 years of the allocation of spectrum. This
is one of the fastest 5G rollouts in the world.

The Company also has sub-GHz spectrum pan-India to
enable deeper indoor penetration and cover a larger
population footprint than ever before. Spectrum addition in
1800, 2100 and 2300 bands will help mitigate the capacity
needs due to ever-increasing data consumption, resulting
in much improved experience.

Airtel added an additional 44,000 new 4G sites to expand
its footprint and strengthened coverage in rural and urban
areas to provide a better experience to its customers.

The Company added capacity to the network for fulfilling
customer needs due to increased data consumption
expected with the 5G launch and 4G data growth.
Various tools like addition of TDD, L2100, Twin Beams,
m-MIMO, and Spectrum addition were used for enhancing
the capacity.

Airtel continues to step up its backhaul readiness and
capacities on sites with increased fiberisation and capacity
expansion of the transmission backbone and internet to
cater additional data load.

The Company has been investing in digitisation of its
operations using automation and machine learning
practices. Artificial Intelligence and Machine Learning
(AIML)-based solutions are being developed to improve
customer experience through a faster resolution of the
complaints and queries, along with bringing efficiency in
the network.

Airtel has been accelerating the broadband rollout (Fiber-
to-Home) in multiple cities across India through the LCO
model bolstered by its own rollouts.

Capitals impacted

B A E

Financial Manufactured Social &
Capital Capital Relationship Capital

Material issues for Airtel

. Innovation in product and services

. Enhancing customer experience and satisfaction
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Risk and Mitigation Framework

Gaps in internal controls (financial and non-financial) (Operational)

Outlook from last year > Stable

Definition

The Company serves its customers with an extensive

load due to the voice network and huge data carried on
wireless networks. Gaps in internal controls and/or process
compliances not only lead to wastages, frauds and losses,
but could also adversely impact the Airtel brand. Also, any
gaps in compliance with laws, regulations, or contractual
obligations may lead to penal consequences, work
disruptions, or reputational damage.

Mitigating actions

The Company’s business philosophy is to ensure
compliance with all accounting, legal and regulatory
requirements proactively. Compliance is monitored
meticulously at all stages of operation. Substantial
investments in IT systems and automated workflow
processes help minimise human errors.

Besides internal audits, the Company has a process of self-
validation of several checklists and compliances, as well as
a ‘maker-checker’ division of duties to identify and rectify
deviations early enough. The Company has implemented

a ‘Compliance Tool’, which tracks and provides a
comprehensive list of all the external compliances that the
Company needs to abide, function-wise. The Compliance
Tool's ownership lies with the head of the respective
function, with oversight by the legal team.

The Company has internal financial controls in place, and
the Risk and Compliance Team has tested such controls.
The Risk and Compliance Team has asserted that the
Company has in place adequate tools, procedures and
policies, ensuring the orderly and efficient conduct of its
business, including adherence to the Company’s policies,
safeguarding of its assets, and prevention and detection
of fraud and errors. The Corporate Financial Reporting
team has asserted the accuracy and completeness of
accounting records and timely preparation of reliable
financial information.

Capitals impacted

R

< . A

Financial Manufactured Social & Relationship
Capital Capital Capital
8l &
Intellectual Human Natural
Capital Capital Capital

Material issue for Airtel

Corporate governance & business ethics

Lack of digitisation and innovations (Strategic)

Outlook from last year > Emerging

Definition

Digital transformation of the telecom sector is undergoing
at a rapid pace, with new tech becoming the fulcrum for
competition in a landscape that now goes beyond just
connectivity. Customer expectations have shifted, with
growing demand for digital content, apps, and mobile
financial services. Al-powered solutions, ultra-low latency
edge solutions and innovative digital tools for everyday
tasks, sovereignty needs, SaaS and other platform-

based products are rapidly evolving. With the advent

of Generative Al, it has become apparent how quickly
technology evolution impacts the existing functionalities,
potentially rendering existing infrastructure obsolete,
making agility critical. Internal business processes need to
quickly adopt the digital transformation to be able to cater
to changing customer needs. Slower pace of the internal
transformation could lead to Airtel playing catch up to the
fast-changing customer preferences and requirements.
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Mitigating actions

Digitisation for the customers continues to be the

prime area of focus, with several digital initiatives being
undertaken. ‘Digital strategy’ for Airtel Business is
embedded within ‘business strategy’ and powered by an
agile operating model driving the culture of innovation
and agility to respond to changes in the business
environment. To achieve purposeful and impact-driven
digital transformation, Airtel has developed organisational
capability to attract, retain and develop talent at par with
digital natives to drive digital initiatives with velocity. The
digital strategy of Airtel Business has three key pillars:

» Launch of new products with a digital-first approach

« Simplify acquisition and experience of customers with
Omni channel capabilities

* Make the core of business digital to improve
experience and efficiency

Overview and Management Discussion Statutory Financial
Performance & Analysis Reports Statements
V' N

To make the customer lifecycle completely digital, Airtel Capitals impacted
Business has developed self-service and omnichannel
capabilities across the value chain. A new product launch is \\\
powered by its digital-first approach to ensure consistent A
experience at all touchpoints. The Company is simplifying

‘lead to order’ and ‘order to cash’ cycles to boost ) .
) . . . Financial Manufactured
conversions and improve service levels by empowering Capital Capital

customers with the following initiatives:
iﬁ@}

» Digital self-serve platform - ‘Airtel Thanks for Intellectual Human
Business’ Capital Capital

* Digital discovery and buy
» Digital-first on boarding and visibility
» Digital payments

Material issue for Airtel

S

Social & Relationship
Capital

Digital inclusion and enhanced access to ICT
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Risk and Mitigation Framework

Climate change and energy management (Strategic)

Outlook from last year > Emerging

Definition

Airtel has identified ‘climate change and energy
management’ as a material topic and has carried out a
comprehensive risk assessment to identify climate-related
physical and transitional risks. To counter the changing
climatic conditions and the recurrence of extreme weather
events, Airtel's new infrastructure should be designed

in such a way that it can withstand changing climate
conditions. For existing infrastructure, some retrofitting
would be required based on a field survey by experts

to make it climate-resilient. Such infrastructure has the
potential to improve the reliability of service provision,
increase asset life and protect revenue loss.

In recent times, there have been a series of natural
disasters across India, leading to severe impacts not

only on livelihoods but also on engineering structures,
which includes telecom infrastructure. To mitigate the
impact, especially of floods, heavy rainwater logging and
cyclones, reengineering of infrastructure is recommended,
particularly telecom infrastructure in these areas as
telecommunication plays a pivotal role at each stage
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of disaster management, from early warning and
mitigation to response, and then to post-disaster recovery
and rehabilitation.

The above climate-related risks may have negative
financial implications. It may result in the degradation
of telecom infrastructure, affect service availability and
quality, increase business costs, affect maintenance
and repair operations, and pose health and safety risks
to personnel.

Mitigating actions

Airtel has devised a climate-proof plan to build a long-term
resilience to its infrastructure. It has taken up formal
science-based targets and implemented ISO 14001
Environment management system across its operations
in India.

During procurement, priority is given to low-carbon
technologies wherever feasible. Further, the Company
tracks its assets and repairs or repurposes them
before retiring them through a robust project
management approach.

Overview and Management Discussion Statutory Financial
Performance & Analysis Reports Statements
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Flood-prone areas design criteria:

* New lean tower design with EPF at 3m/5m considering
heavy flooding of areas near riverbank or dam
discharge stream

» Equipment to be preferably at higher altitude area to
avoid inundation of water

» Plinth to be kept high in coastal and flood-prone areas

« Plinth height (2m), ToCo partners need to build the site
with plinth depending on the area and historical data
as well as data published in the CWC report on the
intensity of floods

» Passive infra to be moved from ground to raised
platform in high flood-prone areas

» Pathway access to passive infra in low lying areas

» Active infra to be moved to heights above the flood
level in flood-prone areas

* Use flood-resistant building materials: concrete,
masonry, composite materials, implement swales,
drainage systems

» Early flood warning systems

» Retrofit critical infrastructure or assets vulnerable to
flooding (e.g., electrical equipment)

Water scarce areas design criteria:

» Blue roofs, rainwater harvesting and reuse, greywater
recycling and wastewater heat recovery systems
» Water efficient fixtures and appliances

» Leak detection systems and regular inspections

Cyclone and wind-prone areas design criteria:

* Towers be designed adequately to survive the high-
wind speed to peak wind speed

» Factor of safety as per IS codes to be considered while
designing telecom infrastructure. (Zoning for Wind
Load IS 875 Part-lll & NBC 2016 indicates the wind
speeds and wind load intensities in various parts of
the country based on measured and collected data on
wind speeds)

» Periodic check-ups and tightening of mechanical parts

« Cell on Wheels (CoW) removal, Microwave removal
and unsafe towers from coastal belts and permanent
structure to be built

* RRUs to be installed behind Base station antenna to
reduce wind exposure area

* Microwave (Mw) of >1.2m dia. to be avoided

« Microwave (Mw) should be installed with supporting
rod to avoid misalignment

* Vclamp to be installed rather than U clamp for
improved grip

» Tower loading in terms of antennas and other
equipment loads to be as per design document

* Preventive maintenance and health check-ups for
active and passive infra at regular intervals

« Forroof top tower (RTT), the base to be adequately
designed to transfer load of tower on RCC grid of the
concerned building with proper design check as per
relevant IS codes. Building taken on lease to have
proper structural safety, certified by the Company’s
structural engineer

» To ensure safety of towers during such disaster, the
towers to be designed by incorporating the provisions
of the latest B.1.S. codes of practice governing
the design

» Astructural safety certificate to be obtained from a
qualified structural engineer

» Storm-resistant building designs such as
reinforced roofs, impact resistant windows and
secure foundations

+ Use natural barriers around the building (e.g., rows of
trees) on the windward side to mitigate the impact of
strong winds/cyclone

Temperature-related design criteria

* White roofs or use light/highly reflective colours
to bounce back solar radiation and reduce
heat absorption

» Green roofs and vegetation to improve building’s
insulation and heat removal

* Improve glazing performance and blinds/fixed
external shading devices

* Heat-resistant materials

Capitals impacted

i i B

Social & Natural Financial
Relationship Capital Capital Capital

Material issues for Airtel

« Climate change and energy management of
telecom infrastructure

» Sustainable supply chain management
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Bharti Airtel Foundation, the philanthropic
arm of Bharti Enterprises, has been
working towards providing access to
quality education for the underprivileged
children in rural India since 2000.
Committed to providing and advocating
equitable access to quality education,
especially for girls, the Foundation focuses
on school-level education programmes and
long-term partnerships in higher education

space. Aligned with the objectives of the
National Education Policy 2020, its mission
is to ensure that every child receives
quality education and has the chance to
contribute towards the nation's progress.
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SDGs impacted

QUALITY GENDER CLEAN WATER 17 PARTNERSHIPS
EDUGATION EQUALITY AND SANITATION FORTHE GOALS

Impact since inception
(as on March 31, 2024)

3 Mn+

Students impacted

31,000+

Schools reached

Nearly 3 mn

Community members benefited

Impact during the year 2023-24

O Lakhs+

Students impacted

10,000+

Schools reached

50,000+

Teachers impacted

Overview and Management Discussion
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Education

Bharti Airtel Foundation believes that quality education

is fundamental to national progress. The aim is to make

a significant societal impact by ensuring every child has
access to school education and thus has the opportunity
to learn, grow and contribute to national development. The
Foundation’s higher education initiatives support various
partner institutions to create quality opportunities for

the students.

Airtel’s Commitment to Education

Airtel has been a steadfast supporter of educational
initiatives, thereby empowering the Foundation to
significantly enhance educational and co-scholastic
opportunities for students. Since its inception, Airtel’s
support has been instrumental in establishing Satya
Bharti Schools, ensuring access to quality education for
students in rural India and empowering communities
through education programmes. Additionally, through
the ongoing support, the Foundation has been able to
scale up its impact on the Government schooling system.
Moreover, last year, the Government schools in the
aspirational districts of Jharkhand and Meghalaya have
been supported under the Foundation’s Quality Support
Program. Furthermore, Airtel has mentored the latest
initiative of the Foundation, TheTeacherApp, with a large
group of employee volunteers who contributed their time,
knowledge and expertise to bring to life the vision of
enhancing teachers’ capacity building on a national level.
Their ongoing commitment continues to strengthen the
Foundation’s programmes, making a lasting impact in the
lives of countless children nationwide.

Satya Bharti School Program

Satya Bharti School Program is the flagship initiative

of the Bharti Airtel Foundation. Launched in 2006, the
program covers 173 Satya Bharti Schools in five states in
India (as of March 2024). The program focuses on holistic
development of students, providing them with free quality
education along with essential resources like books,
uniforms, and nutritious mid-day meals.

Students benefit from a dynamic learning environment that
integrates digital resources, project-based learning and
innovative pedagogy. Child-friendly infrastructure, ed-tech
resources, and diverse co-curricular activities are central
to the program. Hiring local teachers and ensuring their
continuous development through training is the priority
which enables the exchange of ideas and best practices.
Furthermore, through community engagement, volunteers
contribute towards the strengthening of various school
processes and supporting students’ learning with their
holistic development.

Statutory Financial
Reports Statements

Key pillars of this program

5 Child-friendly and Technology-
lﬂ. enabled Infrastructure

An infrastructure that facilitates learning
and growth whilst ensuring safe and creative
spaces for children. Safe, clean, and green
school environment complemented with
tech-enabled learning and digital resources.

@ Teacher and School Leadership
=4 Development

Ensuring every teacher is updated with the
latest pedagogy through regular training
sessions, skill-building workshops and
teacher mentoring programs; support for
teachers in the school for effective teaching,
self-directed learning to upgrade their
knowledge and skills.

o Holistic Development of Students

(H% Covering every aspect of children’s
development curve through curricular
and co-curricular activities; a series of
co-curricular activities in schools such as
Bal Sabhas, house activities, art and craft
activities, sports day, language weeks,
participation in external events and
competitions, besides regular academics.

'8 Community Involvement

% Engaging with the community members
to build trust, schools connect with the
community through regular parent-teacher
meetings, and community development
campaigns. Schools also conduct
community volunteering week for the
children to learn local traditions, art and
craft and community-driven initiatives to
build ownership.

173 50.7%

Schools Share of girl students

40,300+

Students benefited

Above data as on March 31, 2024
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An impact study on Satya Bharti schools by KPMG

KPMG conducted an impact assessment study to assess the impact of
Satya Bharti schools’ initiatives. The research methodology incorporated
the Organisation for Economic Co-operation and Development-
Development Assistance Committee (OECD-DAC) evaluation framework
which was integrated throughout to effectively capture the impact of the
program. The evaluation findings are given below.

OECD framework Parameters Finding

Relevance rating Is the intervention doing the right things? Extremely satisfactory

Coherence rating How well does the intervention fit? Extremely satisfactory

Effectiveness rating Is the intervention achieving its objective? Satisfactory

Efficiency rating How well are resources being used? Extremely satisfactory

Sustainability rating Will the benefits last? Satisfactory
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Ed-tech Enablement

The use of digital technology in classrooms aids in
strengthening the teaching and learning process, thus
enhancing student engagement, collaboration and
self-learning abilities. At the Bharti Airtel Foundation, we
recognise the importance of providing rural students with
access to technology and high-quality digital content.
Through corporate partnerships, we have established
digital classrooms, computer labs, and advanced
technology/robotic labs, fostering technological skills and
critical thinking. These labs offer hands-on experience in
robotics, coding, gaming, and 3D modelling, empowering
students to unlock their potential.

During the reporting period, English Language Labs
were introduced in the five Satya Bharti Adarsh Senior
Secondary Schools to enhance language proficiency
of students. Additionally, there are seven robotic/
advanced technology labs across five Satya Bharti
Adarsh Senior Secondary Schools and two Satya Bharti
Elementary Schools.

Case study

From a rural boy to a brave soldier: The remarkable
transformation of Mohan Ram

Statutory Financial
Reports Statements

Satya Bharti School Alumni

Many students graduating from the Satya Bharti Schools
are actively pursuing their career paths or furthering their
education in India and overseas, fulfilling both personal
aspirations and family dreams. More than 70 alumni

have begun their careers at Airtel and other Bharti Group
companies. Nearly 50 alumni have secured Government
jobs; 60+ alumni serve as volunteers, while 18 alumni have
become teachers in Punjab, Rajasthan and Uttar Pradesh
serving their alma mater. This year’'s accomplishments
highlight the dedication and success of our alumni,
illustrating the profound influence of education in Satya
Bharti Schools.

Mohan’s journey from humble beginnings to military service is
an inspiration for all. Hailing from a small village in the desert of
Sai, Himmatpura, Jodhpur and Rajasthan where his hardworking
parents instilled in him the values of honesty and perseverance.
Mohan’s education at Satya Bharti School ignited his ambition
and thirst for knowledge. Excelling in academics and sports,
Mohan began to dream of serving his country as he grew older.
Despite his shortcomings and challenges while staying in his
village, he resolved to join the Indian Army. Mohan worked hard
and gained success as he joined the Army as part of the nursing

staff while realising his dream of making a difference.
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Empowering Students:

Utilising technology for building socially responsible applications

Kirandeep Kaur of Class 8 and Taranpreet Kaur of Class 9
of Satya Bharti Adarsh Sr. Sec. School, Chogawan, Punjab

designed smart shoe and stick to enhance safety for the blind.
The smart shoe equipped with a tracking device sends an alert
to family or acquaintances in case of an emergency while the
smart stick beeps and vibrates on detection of obstacles to
prevent accident. This innovative project was shortlisted among
the TOP 50 projects by the students of renowned institutions

across India for the Young Creators League at Plaksha

University, showcasing their innovation and scientific abilities.

Adding another feather to the cap is Kirandeep’s initiative in

building innovative apps like the Attendance App using the
MIT App Inventor, Voice Assistant and Automatic Medicine

Reminder. Her ability to harness technology for practical

solutions showcases her technical acumen and demonstrates

her keen understanding of user needs. Her work not only
inspires those around her but also contributes to a larger

movement towards innovative and socially responsible
technology development.

TheTeacherApp (TAPP)

TheTeacherApp, by the Bharti Airtel Foundation,
endeavours to empower educators to uplift their schools
and make teaching-learning processes more effective.

The Foundation is of the belief that vibrant and engaging
school environment, along with actively engaged teachers,
students, and parents are pivotal for bringing in positive
change within schools. TAPP aligns with the New Education
Policy 2020 (NEP) by supporting teachers, school leaders,
and educators in enhancing the learning outcomes
through capacity-building.

In today’s rapidly evolving world, where technology is
playing a pivotal role in education, it can support educators
with bespoke capacity-building interventions, exposure,
and readily available, high-quality content to ensure
improved student performance. The vision of the platform
is to scale up the reach and support of the teachers at
national level, by enhancing their skills through training
sessions, webinars, and self-paced learning modules.
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P Kirandeep Kaur and Taranpreet Kaur with Smart
Shoe and Stick for the Blind

It also provides content for classroom use and for
home-work assignments where parents can support

their children at home. Considering teachers’ busy
schedules, the app allows them to personalise their
learning experience and acquire knowledge on the move.
Moreover, TheTeacherApp aims to become a platform that
fosters a sense of community among teachers who assist
each other on the path to excellence, sharing ideas and
becoming supportive learning partners.

34,000+ 260+

User base which includes Courses, Learning Bytes,
29,300+ teachers and Podcasts and Webinars
educators

Above data as on March 31,2024
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TheTeacherApp (TAPP) project was initiated with

the vision of the Bharti Airtel Foundation’s expertise,

resources, and successful practices developed
over 20 years for millions of teachers in the country
through a digital platform. To bring this idea to life,

the project began by identifying teachers’ challenges,

researching the current educational landscape,
and assessing different approaches and platforms.
Key leaders from Airtel volunteered to shape this
initiative, creating a product profile, new-age UX/UI,
tech development as well as an outreach plan.

TAPP has been designed to provide continuous
professional development opportunities for teachers
in the form of courses, learning bytes, podcasts, etc. In

addition, there are initiatives such as the Thematic Fest

series, Webinar Series, Competitions and Quizzes for

teachers. These thematic initiatives include live sessions

led by experts, covering a wide array of educational

Statutory Financial
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topics and field-tested knowledge through real-world
applications for teachers. Additionally, teachers learn from
experts, collaborate with peers, challenge themselves, and
showcase their talents through thematic festivals. TAPP
has also been attracting participation from private school
teachers who continue to upskill themselves by consuming
educational resources present in the application.

In addition to the content created in-house, TAPP’s
content partnerships with diverse organisations like

Khan Academy, Good School Alliance, | Love Science, and
TicTac Learn ensures a broad spectrum of high-quality,
credible educational materials. These collaborations aim
to strengthen TAPP’s interventions with teachers, thus
supporting their work in the classrooms. All course content
undergoes rigorous screening to ensure quality controls
before these are made available on the app. The process
includes evaluation by internal and external subject matter
experts, followed by a final review and approval by a group
of teachers. The interactive and engaging content equips
teachers with resources to enhance both teaching and
learning experiences in their classrooms.
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TLM League: Teachers creating innovative TLMs

TheTeacherApp organised the TLM League,
offering Government teachers, particularly those
in remote regions, a national stage to showcase
their innovative teaching aids. The initiative
aimed at championing multilingual pedagogy and
fostering collaboration among educators through
exchange of ideas and best practices using
Teaching and Learning Materials (TLMs). The
participants were forward-thinking teachers from
partner Government schools of the Bharti Airtel
Foundation across 12 states and union territories
in India. Following rigorous selection procedures
at school and district levels, numerous TLMs were
selected and presented on TheTeacherApp. This
endeavour not only highlighted the creativity and
dedication of these teachers, but also provided
them with well-deserved recognition for their
impactful contributions. Several exceptional
teachers were commended for their outstanding
TLMs, underscoring the platform’s role in
empowering teachers and recognising their
professional accomplishments.

The platform aims to establish a secure and
welcoming space for the teachers to explore
new skills, ideas, and content for an engaging
school environment. It also allows them to have
a comprehensive understanding of schools and
accessibility to resources to improve their quest
for school excellence. Additionally, it leverages
technology to empower India’s teaching
community, positively impacting millions of
students. Investing in teachers’ development
and creating learning communities improves the
educational ecosystem, benefiting students with
skilled and passionate educators.
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Quality Support Program (QSP)

In 2013, the Quality Support Program (QSP) was launched
by the Foundation with a view to enhance the educational
experience in Government schools by fostering a vibrant
and joyful school environment through co-scholastic
interventions. This program, implemented in collaboration
with partner Government schools, shares successful
practices from Satya Bharti Schools and promotes
further scale-up of mutually identified initiatives with the
Education Departments.

During the reporting year, the program further expanded

to the state of Uttar Pradesh, with an overall reach of

3.7 lakhs+ students from 888 Government schools

in 12 states and union territories (as of March 2024).

The program also contributes towards the Government’s
efforts of uplifting aspirational districts and has been in
operation in Ranchi, Dumka and Pakur districts in Jharkhand,
Ferozepur in Punjab and Ri-Bhoi district in Meghalaya.

888 371,000+

Government Schools Students benefited

50.6%

Share of girl students

Above data as on March 31,2024
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The program is supported by four foundational pillars

Students’ Empowerment

All-round development of students through co-scholastic
activities; supporting the formation of thematic clubs and
houses focused on areas like IT innovation, sports, health,
environment, and art and culture, providing holistic growth
opportunities through events and competitions.

Parent and Community Involvement

Continuous involvement of parents and the community
in school events; encouraging structured parent-teacher
interactions (PTMs), offering parental guidance, and
involving the community in supporting schools by
providing resources.

School Leadership and Teachers’ Engagement

A joint vision crafted with school leadership for
strengthening teachers and inspiring schools to believe
in their capacity for change, empowering teachers

to innovate, and institutionalise policy processes

within schools.

School Environment

Creating a vibrant learning environment through optimal
utilisation of existing school facilities; promoting clean
and green campuses, revitalising labs/libraries, creating
vibrant spaces for student artwork, and ensuring child
safety protocols.

Threads of Change: From Uniforms to Community Empowerment

Khushbu Marandi, a student at RAMS Shastri Smarak
in Dumka, Jharkhand, identified a pressing issue: many
students faced embarrassment due to torn school
uniforms caused by their families’ economic struggles.
This situation often led to misperceptions from visitors
about discipline and students started to miss school.
Determined to address this, Khushbu proposed
introducing vocational training in sewing and stitching
to empower students to repair and maintain their
uniforms themselves.

Wholeheartedly backed by the Headmaster and
teachers, the initiative began with humble roots and
soon scaled up with the training of students and local
community members on mending uniforms and crafting
handmade clothing and toys. The academic mentor
from the Bharti Airtel Foundation, as part of the Quality

P> Training Community
Members on Stitching Students

P> Uniform Stitching by

Support Program, assisted Khushbu in arranging
training sessions and encouraging community
participation to expand the initiative. This endeavour
not only brought financial stability to families, but also
fostered a feeling of pride and skill development in
the community.

Khushbu’s exceptional leadership and project
contributions were acknowledged through the
PRAMERICA-Emerging Visionaries Award, where she
received a Gold Medal and a cash prize of ¥50,000.
Bharti Airtel Foundation motivated Khushbu to apply

for the award. Her initiative focuses on expanding
production clusters, fostering collaborations, addressing
financial challenges, and empowering the community
through skill development and economic opportunities.

P> Teachers receiving PRAMERICA
Award on Khushbu'’s behalf
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New initiatives under QSP

Internship Program

Bharti Airtel Foundation introduced this initiative in
alignment with NEP 2020 in partner Government
schools to empower secondary and senior secondary
students through real-world experiences in the form
of internships, enabling them to easily transition to
professional life. By integrating life skills training with
internships, the initiative effectively bridges the gap

1,425+

Students across 120 schools were given exposure to
the professional world through internships

between industry and academia, enabling students
with practical experience, valuable insights and skills
essential for succeeding in their careers. Internships
at Digital Seva Kendra, Community Health Centre,
Post Office and exposure to other industries and
organisations have provided students with hands-on
experience of the diverse job market.

IT Innovation Clubs

One of the key focus areas of QSP is to advance IT
Innovation Clubs in Government schools and cultivate
scientific curiosity, STEM education, and 215t century
skills among senior students. Launched in 240 schools
in the academic year 2022-23, the program expanded
to almost 200 more schools by 2023-24. These clubs
support technology learning through tailored projects
as per the learning requirements of students. Bharti
Airtel Foundation has been supporting the schools in
project development by providing affordable starter
kits with microcontrollers, sensors, and actuators. In
addition, these clubs assist students in technology

52%

Share of female students

~3,800

Students reached

learning through tailored projects that meet their
educational needs. Moreover, collaboration with

the National Innovation Foundation (Department of
Science & Technology), ISRO and Plaksha University
has strengthened the IT Innovation Clubs. Students
from Jammu & Kashmir, Rajasthan, and Delhi were
able to gain first-hand experience of different scientific
projects with students across India at the Festival of
Innovation & Entrepreneurship at Rashtrapati Bhawan
and participate in INSPIRE - MANAK (Million Minds
Augmenting National Aspirations and Knowledge)
exhibition in Delhi.

500+

Projects (internal and competitions like Inspire-Manak,
Pramerica Awards, and Young Creators League)
completed by the clubs

Quality Support Program -
State Partnerships

Under the Quality Support Program-State Partnerships,
the Bharti Airtel Foundation drives various district

and block level interventions in collaboration with

state education departments. The aim is to scale up
mutually identified interventions with the Education
Department in Government schools at block/district
level, particularly in the areas of strengthening life skills
in students, empowering school leaders for excellence
in schools and supporting initiatives aligned with the
National Education Policy 2020.

The program involves the capacity building of state and
district education resource persons to lead systemic
change and enhance the overall quality of schooling

in their areas. The training is further cascaded down

to school leadership and teachers for successful

Bharti Airtel Limited

implementation. This is achieved through regular training,
standardised implementation guidelines, and on-ground
support from the Foundation on implementation of

the program.

Overview and
Performance

V'

Management Discussion
& Analysis

Key Interventions

Life skill enhancement through Club and
House systems

Development of life skills such as critical thinking and
problem-solving is fundamental for holistic development of
students, enabling them to recognise their own capabilities
and potential. Bharti Airtel Foundation operationalised

the Club and House systems in the districts of Jammu,
Rajasthan, and Telangana to enable students with essential
life skills within Government schools. Efforts are being
made to equip students with vital skills by strengthening
the current Clubs and Houses in Government schools.

School Excellence Program (SEP)

The program, running in Jorhat district in Assam has
supported in creating vibrant and energised learning
environments in the Government schools by enabling
heads of schools to be visionary leaders, capable of
ensuring that their students explore their potential and
perform the best.

€€ The Education Department, Jodhpur
expresses its gratitude to Bharti Airtel
Foundation for its support in ensuring the
effective implementation of No Bag Day.
We wish to receive continued support from
the Foundation in strengthening other
initiatives of the Government.”

Prem Chand Sankhla

Joint Director, School Education, Jodhpur
Division, Rajasthan

Higher education

The Bharti Airtel Foundation collaborates with renowned
institutions to advance higher education initiatives. The
Foundation entered into a strategic partnership with
Plaksha University to create a world-class technology
institution for providing high-quality education and has
also instituted scholarship for deserving students. It has
also played a role in establishing the Bharti School of
Telecommunication Technology and Management at IIT
Delhi, the Bharti Centre for Communication at IIT Bombay,
and an independent think-tank, ‘Bharti Institute of Public

Statutory Financial
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Program’s state partnerships
(Outreach* in FY 2023-24)

9,700+ 17,900+

Schools Teachers

5 551,000+

States (Jammu, Rajasthan,  Students Benefitted
Telangana, Assam
and Punjab)

*Direct and indirect reach

Policy (BIPP)’ with ISB Mohali. With a vision to promote
opportunities for continued higher education for deserving
female students from diverse socio-economic background
pursuing career in the area of technology, the Bharti
Scholarship has been instituted with J.C. Bose University of
Science & Technology. In addition, it supports meritorious
students at the University of Cambridge through the
Manmohan Singh Bursary Fund. Moreover, the Foundation
is also supporting Anant University in establishing the
School of Future Technologies.
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Airtel Lecture Series

Senior Leaders from Airtel
shared valuable insights
with the students of higher
education institutions on the
dynamic corporate world,
especially in technology and
telecommunications sector.

Our virtual sessions welcomed participants from all
our partner institutions, including Plaksha University,
J.C. Bose University, and IIT Delhi, showcasing the
widespread interest and engagement within the
academic community.

The series generated tremendous response, with
90% respondents expressing their gratitude for the
enriching industry experience and 80% highlighting
its relevance to their coursework. As the series
continues to facilitate collaboration and knowledge
exchange, it will focus on nurturing the next
generation leaders.

P Ajay Jain
Senior Vice President, Networks - Bharti Airtel

p Saurabh Mittal
Vice President, Networks - Bharti Airtel
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Topics covered in lecture series
(till March 2024)

Digital transformation
in telecom

Virtual session in May 2023

HR perspective &
trends

Virtual session in January 2023

5G at Airtel

Virtual session in September 2023

ESG in telecom

Virtual session in March 2024

P Amrita Padda

Chief People Officer - Bharti Airtel

P Shivani Maudgal Datta

Vice President, ESG & Compliance
Management - Bharti Airtel

Overview and Management Discussion
Performance & Analysis
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ACT - A Caring Touch

Given our deep-rooted CSR culture, we encourage
employee philanthropy through the ACT-A Caring Touch
program, which encourages Bharti Group employees

to contribute to social causes through volunteering and
pay-roll giving. The ACT program has evolved significantly
over the past 14 years, reflecting our dedication to make

a positive impact on society. Employees can contribute
through financial resources to the Bharti Airtel Foundation
and other registered NGOs to encourage education for less
privileged students.

Volunteering through the ACT program enriches the
learning experiences of students. Bharti Group companies
and corporate partners are encouraged to involve their
employees in volunteering activities, impacting 173 Satya
Bharti School students and 888 Government schools from
a diverse array of 30+ volunteering options, employees can
select activities that resonate most with their passion and
proficiencies. Employee volunteers assume a pivotal role
in helping students thrive academically, professionally, and
personally. In doing so, they serve as catalysts for positive
change, elevating the education system and championing
inclusivity for all learners.

Statutory Financial
Reports Statements

Transition of Bharti Foundation to
Bharti Airtel Foundation

‘Bharti Foundation’ recently transitioned to ‘Bharti

Airtel Foundation’ in January 2024. With the increasing
significance of digital intervention in philanthropy, the
Foundation is now set for expansion and amplification of
its initiatives through the integration of Airtel’s synergies
with that of the Foundation. This integration aims to
increase social impact significantly by enabling the
Foundation to leverage Airtel’s technological expertise
and implement large-scale social impact projects. Overall,
the name change from ‘Bharti Foundation to ‘Bharti Airtel
Foundation’ will renew the commitment of the organisation
towards empowering underprivileged children and youth
through digital inclusion in education and training.

Bharti Airtel
Foundation
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At Airtel Africa, we're led by our
corporate purpose to transform
the lives of people across the
sub-Saharan region.

By fostering digital and financial
inclusion and providing access to
quality education, we're tackling
inequality of opportunity and
enabling individuals to reach their
full potential.

76 Bharti Airtel Limited

In Africa, we operate in 14 challenging markets, where

our voice, data and mobile money services are forging
connections between the people and local economies,
enabling communities to enrich their lives and build better
financial futures. In each of these markets, we ensure

that our services help develop opportunities for better
connectivity, increase financial inclusion and access to
digital educational resources.

Our network provides people with access to digital
communications, banking and payment solutions as
well as online educational platforms, often for the first
time in their lives. It is also helping women to overcome
gender inequality and make the best use of economic
opportunities. We work together with local and national
Governments, non-profit organisations, as well as with
individuals and communities to address socio-economic
and environmental challenges.

Overview and Management Discussion
Performance & Analysis

V'

Digital inclusion

We are committed to expanding our network’s footprint,
ensuring higher coverage of the population across urban
and rural areas. Increasing network penetration is the first
step towards digital inclusion, and we're rapidly expanding
our network coverage in rural areas. At the same time,

we make sure our customers can access our local retail
and service support which enables them to buy, use and
understand their devices and digital services. We also work
with manufacturers and handset financing companies on
programmes that bring smartphones within easy reach of
customers. And we’re ensuring that our own data products
are of consistently good value.

We're aware that in pre-paid markets, the availability of
digital services are also dependent on the availability of
credit, so we're developing and expanding more convenient
payment solutions so that people can access digital
services as and when they need to use them. For example,
we're driving the availability of Airtel Money through our
exclusive stores and a network of agents to ensure access
to secure wallets for unbanked rural populations.

To encourage the use of the full range of our digital
services, we're creating more attractive and affordable
options for home broadband and smartphone purchase
through data bundle offers. Existing users can access
our add-on offers through our self-care app, MyAirtel.
During the year, with further network penetration in rural
areas, our coverage extended to 152.7 million people
across Africa.

34,500+

Infrastructure sites in our
14 sub-Saharan markets

50.4%

Population covered by mobile network
(79.45% in 2022/23)

55 %

Sites providing 4G network coverage

Statutory Financial
Reports Statements

Smartphone penetration increased to

40.5%

(from 36.3% in 2022/23), of which 75.1% are 4G enabled
smartphones (compared with 65.4% in the prior period)

Our customer-activating outlets grew by

19.6%

bringing the total number to 363,800+ outlets across
our 14 markets

Our retail touchpoints include

3.3 Mn+

agents and distributors in our network

152.7 Mn

Total customers (+9.0%)

64 Mn

Data customers (+17.8%)

58 Mn

Airtel Money customers (+20.7%), approx.
38% of whom are women
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Empowering 1 million Rwandans through transformational smartphone programme

To drive digital inclusion, it is

not enough to improve network
penetration through the expansion
of 4G and 5G network. We need

to make digital services more
accessible by making it easy to
access and use smartphones,

and by ensuring that they

are affordable.

33.7%

Smartphone
penetration in Rwanda
as of March 31, 2024

85.6%

Total population covered
by 4G network in Rwanda

Bharti Airtel Limited

In Rwanda, we worked with the Government on
ConnectRwanda 2.0, a transformative initiative

that aims to put affordable, high-speed 4G LTE
smartphones in the hands of more than one million
Rwandans by the end of 2024, an initiative generously
supported by Netflix chairman and co-founder,

Reed Hastings.

The affordable smartphones, distributed with Airtel
Africa SIM cards and tailored data packages, will be
available at a price of 20,000 Rwandan francs ($16.5),
with a monthly fee of 1,000 Rwandan francs ($0.8). In
addition to the smartphone, subscribers will also enjoy
1GB of data daily and unlimited calls to any network

in Rwanda.

The initiative is already having a transformational
impact. Since launch, smartphone penetration in
Rwanda has increased from 21% to 34%, and we
intend that the benefits will cross generations, as the
initiative joins up with the work we’re doing in Rwanda
with the Government and UNICEF to support teachers
and schools with digital resources to empower the
next generation.

Overview and Management Discussion Statutory Financial
Performance & Analysis Reports Statements
V' N

Access to education

Education is the key that unlocks infinite potential, shaping
the future of individuals and, by extension, the continent.
The transformative power of education does not only
foster economic growth and reduce inequalities, but paves
the way for a more inclusive society. We are committed to
transforming the lives of over 1 million children by 2027 by
enabling their access to quality education. For example,
through our landmark $57 million five-year partnership
with UNICEF, we've connected almost 1,200 schools to the
internet, providing thousands of schoolchildren with quality
educational resources free of charge.

Through this and other partnerships, we’re demonstrating
our commitment to this cause. And by bridging the digital
divide, we're not just enhancing educational access-we’re
providing the next generation with the tools to thrive in the
digital era.

Case study

Where network services exist, we work with schools to
ensure they have the equipment necessary to connect to
the internet and welcome other partnerships to ensure
connectivity for education. We also continue to build long-
term relationships with schools most in need through our
‘Adopt a school’ programme to provide them with whatever
support is necessary to deliver quality education.

T.7 Mn

Peak number of schoolchildren who have
accessed the internet and online educational
platforms under the partnership with UNICEF
in 2023/24

587,000+ g8

Volume of data distributed under the
partnership with UNICEF free of charge to
the users

Fostering digital technology to change the way children learn

During FY 2023-24, we continued to provide
connectivity to schools, free of charge, through
various partnership arrangements. In Nairobi, Kenya,
for example, as part of our partnership with American
Tower Corporation (ATC) we connected 10 schools
to the internet, providing 14,800+ students access
to online educational content and the necessary
equipment for digital access and learning. In Uganda,
we connected 10 schools and 14 public libraries to
support out-of-school learners. We also trained teachers
and established ICT clubs to help students get the
maximum value from internet connectivity.

¢

We will be expanding this successful model to other
markets as well.

In the Republic of the Congo, 10,000 schoolchildren
have been granted access to the internet free of charge
by Airtel Congo in Brazzaville, Pointe Noire and Dolisie.
Mobile technology and internet continue to open up
new opportunities for skill development and education
across Africa, changing the way children learn and
helping students achieve better academic outcomes.

Technology is a big part of our daily school experience. We all have tablets and there’s a
room just for laptops, which has really changed the way we learn. Instead of always writing
in notebooks, we use our tablets to follow our teachers’ online instructions. This way, we're
learning to be more independent, a skill that’s really important for our futures.”

Sarah Douabele

A 13-year-old 8th grader at St. Exupery School in Brazzaville,

the Republic of the Congo
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Transforming lives in action

Supporting schools in every market

We aim to significantly increase the number of
schools we adopt across all our markets, providing
support tailored to each school’s specific needs.

During FY2023-24, we continued to work towards
this goal. In Kenya, we provided support to St
Michael’'s Secondary School in Mukuru, managed
by Mukuru Promotional Centre, a non-profit
organisation focused on community initiatives.

In Madagascar, we adopted two primary schools

in Mananjary and Manakara, where we built new
classroom blocks, upgraded school facilities and
transformed the learning environment in the
process. In the seven schools adopted by Airtel
Nigeria, we continue to provide necessary support,
benefitting the children.

Bharti Airtel Limited

Case study

Advancing our goals through our partnership
with UNICEF

Our landmark partnership with
UNICEF is a testament to Airtel
Africa’s dedication to driving
access to education through digital
channels. In FY2023-24, our efforts
have not only connected over one
million children to digital learning
platforms, but have also developed
environments where education can
thrive through technology.

While connecting schools to the internetis a

critical first step, our commitment extends beyond
connectivity-it's about creating impactful societal
changes. For instance, in Nigeria, our partnership has
been instrumental in connecting 960 schools to the
internet, resulting in over a million learners accessing
digital platforms. This achievement was amplified

by our targeted campaigns, supporting UNICEF’s
‘Learning Passport’ initiative and fostering a culture
of digital learning. While our collaborative efforts have
not been without challenges, our determination to
bring digital learning resources to young people across
the continent is constant: our journey has been a
learning curve, propelling us to innovate and adapt for
greater impact.

Championing every child’s right to education is an
important element of our partnership with UNICEF

$57m

Airtel Africa’s investment for improving
educational outcomes in partnership with
UNICEF

Overview and
Performance

V'

Management Discussion
& Analysis

and we're proud to add our voice to advocate for education
in Africa, as a powerful tool in transforming futures and
maximising potential. In October 2023, our CEO Segun
Ogunsanya stood alongside UNICEF in Rwanda to call for
vital changes within the educational sector.

In February 2024, we held our annual Airtel Africa/UNICEF
convention in Dubai (UAE). This was a cornerstone event
which reinforced our partnership’s foundation and set

a collaborative tone for the third year. This partnership

with UNICEF is more than a commitment to connect
schools-it's a pledge to nurture the minds of Africa’s youth,

13 1200

Countries where our
partnership with UNICEF has

been launched UNICEF

Statutory

Financial
Reports Statements

Schools connected to the
internet in partnership with

ensuring they have the knowledge and skills to succeed
in an increasingly digital world.

We remain dedicated to bridging the digital divide,
championing innovative education solutions and
making a lasting difference in the lives of millions
of children across Africa.

Zero-rated educational
platforms that can be

accessed for free by school
children

Integrated Report and Annual Financial Statements 2023-24
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Fortifying
Financial
Resilience

We view growth, investments and financial fitness
with the same lens to deliver long-term sustainable
performance. Operational excellence has enabled
us to deliver industry-leading EBITDA growth, led
by healthy revenue growth, operating leverage
and War on Waste agenda. FY 2023-24 saw strong
operating free cash generation amid the highest
ever capex spends. During the year, we pre-paid
over X163 billion of high-cost government debt
pertaining to past spectrum purchases. All of this
has been achieved in the absence of tariff repair.

We continue to strategically allocate resources to rural expansion,
deploying 5G on the NSA architecture and enhancing network efficiency
through our ‘one transport’ strategy. Our ability to generate strong
operating cash flows, along with balance sheet deleveraging, provide

us the ability to capitalise on growth opportunities and create value for
the stakeholders.

Highlights

1.60%+ 255 Bn+

EBITDA margin expansion amid 5G Operating free cash

and other cost headwinds flow generated
X163 Bn+ 2.87X
High cost spectrum debt prepaid Net debt-to-EBITDA as of

Mar’24 vs 3.44x in Mar’'23

I8 and T2 /share*

Proposed dividend,
doubled vs. last FY

Note: Data pertains to India and South Asia
* Subject to approval of shareholders in ensuing AGM (Fully and partly paid-up)
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Financial

Capital

SDGs impacted

DECENT WORK AND
ECONOMIC GROWTH

o

Material Topics included

Network quality, expansion
and transformation

Innovation of product and services

Digital inclusion and enhanced
accessto ICT

Green ICT solutions

Note: This capital section and numbers reported
herein, are on standalone basis

Bharti Airtel Limited

At Airtel, we maintain consistent
focus on prudent capital
allocation, strategically invest in
businesses that enhance value,
maximise opportunities, and
drive future growth. In addition
to driving revenue growth, we
emphasise on improving cost
efficiencies to generate robust
operating cashfiow.

This approach helps us create enduring value for our
stakeholders and improve outcomes for our investors.
Our sustained investments in strengthening network
and building on vast infrastructure is tailored to create
better customer experience and generate consistent
returns for our stakeholders.

Overview and Management Discussion Statutory Financial
Performance & Analysis Reports Statements
V' N

Highlights for FY 2023-24

3941.198vn  11.1%

Revenue Revenue growth

349882 wn  2.44x

Profit After Tax Net Debt to EBITDA
Dividend
Fully paid-up equity share Partly paid-up equit

(Subject to the approval of shareholders at the ensuing AGM)

Generating value for shareholders

The Company continued to have a strong relationship with
investors giving them deep understanding of its business
and strategy. Airtel continued its consistent growth
trajectory, and recorded a lifetime high revenue market
share across the businesses. In the last decade, market
capital has moved from 1,270 million to 27,273 million,
increased by almost 6x. This upswing can be attributed

to a combination of strategic business decisions,

strong stakeholder confidence in our business model,
prudent capital allocation, strong cash generation and a
consistently growing customer base. Airtel's demonstrated
resilience and its ability to create new opportunities and
generate superior shareholder returns, has positioned it as
a key player in the global market.

Market capitalisation &Bn)
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64.3%

EBITDA margin

372738

Market Capitalisation

y share

At Airtel, we have been
creating sustained value for our

investors by outperforming the
markets consistently.

Airtel's share price vs. Nifty 50
(As on last trading day of FY)
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Delivering greater value consistently

Airtel’s three-line model for driving value creation

1,000,000 60
900,000 50
800,000 40
700,000 30
600,000 20
500,000 543171 10
400,000 FY FY FY FY FY °

2019-20 2020-21 2021-22 2022-23 2023-24

-®- Total Revenue on Standalone Basis (R Mn)

Pillars to improve financial
performance

Customer

Our culture of customer obsession and differential service
has helped us win quality customers and propelled our
revenue growth.

Digital platforms

Strong focus on digital platforms by delivering best-in-class
customer experience has helped in building a new revenue
streams to the portfolio.

War on Waste

Structural cost optimisation through our flagship “War on
Waste" program helps in driving operational efficiencies
and improving EBITDA margin.

Capex Investment

We continue to invest in the best of emerging technologies
and network infrastructure to make our networks

future ready.

86 Bharti Airtel Limited

-@- Opex Productivity (%)

-®- Capex Productivity (%)

Customer growth and
pricing interventions driving
revenue growth

This year, performance continues to be driven by solid
execution. The Company saw a strong growth across all
businesses. On Mobility, our bet on expanding our footprint
in rural areas has paid off well; we gained revenue market
share and added 28.6 million new smartphone customers
during the year. We continue to hold a premium position

in the industry and delivered industry leading ARPU of
3209, anincrease of ¥16. Our Homes business also saw
impressive double-digit growth, backed by sustained
customer addition. Demand for seamless data connectivity
and adjacency solutions in the B2B segment continued

to drive growth. Double-digit growth in each of the

above segments translated into highest-ever revenue of
941,198 million, an 11.1% growth from ¥847,201 million
last year.

Our War on Waste (WoW) program continues to deliver
outstanding results, with network opex growing at

9% Y-o0-Y amid largest ever network rollout, indicating
significant operational and financial efficiencies. As a
result, EBITDA margins improved from 52.1% in FY 2022-23
to 54.3% in the current year.

Overview and
Performance

V'

Management Discussion
& Analysis

Statutory Financial
Reports Statements

Prudent capex investment to
build 5G network

We continue to focus on capex optimisation through
various programmes like tower sharing, fiber sharing
through IRU or co-build and more. During FY 2023-24,

we concentrated our capex mainly on 5G rollout, rural
expansion, fiberisation, data centers, home broadband
and enterprise segment. Airtel’s bold decision to deploy
5G on non-standalone network architecture paid off on

all fronts, be that in customer experience, independent
validation on the network quality or prudent capital
allocation. The Company invested substantially on the
network rollout across 43,102 network sites and 55,982 km
of fiber. Leveraging data science and digital tools, we have
significantly improved operational efficiency, with opex per
site for rural expansion being lower than planned. During
the year, we established experience centres in our stores
to showcase 5G's capabilities. We remain committed to
investing in cutting-edge technologies to enhance our
services and fortify our network infrastructure.

Strengthening the balance sheet
through timely debt servicing

We remain focused on generating sustainable and strong
cash flows backed by excellent operational and financial
performance. As part of our recent efforts to reduce debt
leverage to strengthen our balance sheet, we pre-paid
38,024 crores in July 2023 and 8,325 crores in January
2024, making a total repayment of 316,349 crores to the
Department of Telecom (Government of India) towards
part pre-payment of deferred liabilities pertaining to the
spectrum acquired through the 2015 auction. These
liabilities carried an interest rate of 10% and were paid off
through strong free cash generated by the business.

The Company continues to aim towards sustained
deleveraging and making the balance sheet stronger for
future growth opportunities. Our ability to service debt
together with strong EBITDA growth of ¥6,939 crores,

up 15.7% Y-0-Y, have led to a further reduction in Net
Debt to EBITDA ratio from 3.2x in FY 2022-23 to 2.4x in

FY 2023-24. We continue to focus on our simple strategy
of premiumisation, reducing debt, optimising our cost of
capital and improving operating cash flows to support the
development of Digital India.
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Augmenting
Networks for
the Future

.
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We are future-proofing our networks and integrating
intelligence through extensive use of digital tools
and data science to bring efficiency and agility.

This ensures intelligent planning, deployment,

and effective operations management, thereby
delivering an exceptional experience.

Our decision to adopt the
Non-Standalone (NSA)
network architecture for 5G
stands validated with prudent
capital allocation, superior
customer experience and being
environmental friendliness.

We continue to bolster networks
with integration of Al/ML and
cutting-edge automation. These
technologies facilitate efficiencies
on costs and across the networks
through a host of predictive
functions, and proactive and
self-healing fault management.
Further, Al-driven technologies
enhance cybersecurity and
mitigate potential security
threats in real-time.

Highlights

During the year, we tested

the pre-commercial Reduced
Capability (RedCap) software on
5G network - the first in India.
RedCap aims to reduce device
complexity, extend battery life,
and deliver higher data speeds,
through improved latency, energy
and spectrum efficiency.

All of this is done by keeping
sustainability at the core. We
have stepped up solarisation
agenda and deployed solar
based solutions on more than
15,000 sites in the last fiscal.
We brought significant cost
efficiencies, leading to a decline
in cost per site in FY 2023-24.

43,000+

Network sites rolled out

55,000 Rkms+

Fiber deployment

15,000+

Sites solarised

~2X

Increase in green sites over the
last two years

25 Bn+

Saved on Network opex under
WoW programme
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Capital

SDGs impacted

9 INDUSTRY, INNOVATION 13 CLIMATE 16 PEACE, JUSTICE
ANDINFRASTRUCTURE ACTION ANDSTRONG
INSTITUTIONS

® || ¥

Material Topics included

» Digital inclusion and enhanced access
to ICT

* Innovation of products and services
» Green ICT solutions

* Network quality, expansion,
and transformation

Bharti Airtel Limited

Our consistent focus on expanding
network infrastructure along

with strong pool of spectrum
holding, is empowering India’s
digital transformation and

helping turn the vision of Digital
India into a reality. We leverage

on cutting-edge technologies,
eco-conscious network
infrastructure to provide seamless
customer experience. Our
investments are directed towards
technological advancements and
innovative solutions, to enable

us stay digitally ahead and future
proof our networks.

Overview and Management Discussion Statutory Financial
Performance & Analysis Reports Statements
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Highlights for FY 2023-24

43102

Mobile network
towers installed

25 461 n
MBs MBs

Data traffic Data traffic
(Home Services)

§2MW

Design load in large

data center data center

Total mobile network towers

09485

Mobile broadband base
stations added

Optic fiber cable deployed

6590788n 12

Large data centers with
12,647 usable rack count/
tile space

(Mobile Services)

107 Mw

Design load in edge

55982 rkms 5,419 Bn

Minutes on network
(gross)

IQO+

Edge data centers with
27,095 usable rack count/
tile space
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Achieving core objectives with
strategic spectrum holding

Over the years, the Company has strategically acquired
spectrum to build robust, cost-effective and environment-
friendly network. Our strategic spectrum holding includes
the largest pool of mid-band spectrum in the country,
which we have accumulated in the past spectrum auctions.
Our 5G non-standalone architecture has been ranked for
superior customer experience, which is delivered on the
3.5 Ghz and mid-band spectrums. We leverage 5G network
effectively to maximise technology adoption and offload
4G traffic to make optimal use of capacity expansion.

This well-defined spectrum acquisition strategy empowers
us to achieve all our key objectives: delivering an
exceptional 5G experience, create large data capacity

to address ever-growing customer demands and
implementing the most power-efficient solutions, all of
which contribute to our ambitious ESG goals.

Our spectrum snapshot

215 MHz
spectrumin
2100 MHz
band

790 MHz

band

20 MHz
spectrum in 800 MHz
band

17,600 MHz

155.6 MHz spectrumin
spectrum in 900 MHz mm wave
band 328.25 MHZ
spectrum in 2,200 MHz
1800 MHz spectrumin C
band band
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Overview and Management Discussion
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V'

spectrum in 2300 MHz

Powering 5G access across Kolkata and Kochi’s
Water Metro Route

Airtel announced a ground-breaking initiative

to provide uninterrupted connectivity to metro
commuters by deploying high-capacity nodes

35 metres below the river Hooghly. This makes us
the first operator to offer seamless connectivity
through the 4.8 km stretch of Kolkata’s East-

West Metro corridor, connecting Howrah Maidan
with Esplanade. We have installed fiber and
high-capacity nodes along this stretch to ensure
seamless 5G speeds, uninterrupted voice calls, and
data transmission, enhancing the daily commute
experience. This is in addition to the 5G service
made available during the year across Kochi’s water
metro stations, to offer high-speed 5G connectivity
on India’s first water metro service. It is delighting
that customers can now enjoy the power of Airtel 5G
while on the water metro ride and relish the scenic
beauty of Kochi.

Statutory Financial
Reports Statements

Proving 5G FWA Functionality on mmWave

We, along with Ericsson, successfully demonstrated
mmWave 5G functionality on our Airtel network,
achieving a peak speed of 4.7 Gbps. This spectrum
is ideal for densely populated urban areas with large
number of mobile devices, homes, and businesses.
Using FWA Customer Premises Equipment (CPE)
supported with 5G mmWave, we can deliver faster
speeds and high-capacity connectivity to urban
areas seamlessly, connecting users unreachable so
far due to inaccessible fiber connections.

Ensuring seamless connectivity
through 5G Plus

Airtel 5G Plus is now available across the country.

Our 5G Plus service is now accessed by over 72 million
5G customers, experiencing the ultrafast, reliable,

and secure connectivity.
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Empower rural India through
enhanced connectivity

We launched the ‘Rural Enhancement Project’ to expand
our coverage and provide seamless data connectivity in
rural areas. This massive project, aims to provide quality
and affordable mobile and digital services to rural and
remote regions, ensuring equitable access. Gujarat,
Madhya Pradesh, Kerala, West Bengal, Maharashtra, and
Jharkhand have been amongst the big focus regions for

Airtel. By extending connectivity to these areas, we believe,

we are not only creating opportunities but also elevating

the standard of living, thus contributing to socio-economic

development and aligning with the vision of Digital India.
Airtel aims to further augment its network connectivity
across rural areas.

94 Bharti Airtel Limited

Connecting Zanskar Valley with Superfast
Airtel 5G Plus

We extended our Airtel 5G Plus
service to the Zanskar valley in
Kargil district, becoming the sole
provider of 5G in the region.

This move is part of our broader initiative to

bring high-speed connectivity to remote areas,
including those situated at high altitudes. Now, all
25 villages in the Zanskar valley can access Airtel’s
5G service, improving both local livelihoods and
tourism infrastructure.

Upgrading Network with
Advanced Technologies

We are committed to delivering brilliant customer
experiences and this commitment aims to minimise
customer interactions, make informed decisions using

big data, reduce service disruption time through quicker
identification and resolution, prevent network degradation,
and expedite the resolution of network issues. We suffice
our commitment consistently by integrating cutting

edge digital tools powered by Artificial Intelligence,
Machine Learning, and the latest automation in our
network infrastructure.

VOLTE Steering, Airtel's inaugural in-house SON
module, designed to elevate the voice experience,

is an intelligent, real-time closed-loop solution that
dynamically shifts voice calls from congested to
clearer bands, thus markedly reducing call drops and
muting and delivering an optimal voice experience.

Intelligent Load Balancing (ILB) is another closed-
loop automation via A-SON that ensures equitable
distribution of cell loads by redistributing traffic
evenly among cells, diverting from congested cells or
transferring users from one cell or carrier to optimise
network resources utilisation, which enhances the
overall network experience for end customers.

These tech-enabled network transformations ensure
that our network teams are able to predict network
issues ahead of time, deliver seamless connectivity and
superior experience.
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During FY 2023-24, we tested
the pre-commercial Reduced
Capability (RedCap) software
on 5G network, the first in
India. RedCap aims to reduce
device complexity, extend
battery life, and deliver
higher data speeds through

improved latency, energy and
spectrum efficiency.

Investing in Data Centers to Promote a High-performing Digital Ecosystem

Currently, we manage 190 MW of power capacity, and we
have an aggressive data center expansion plan to support
India’s digital growth. In the next 3 to 5 years, we will
launch multiple new hyperscale and enterprise segment
data centers across key metro cities and will increase

the existing capacity by more than 2X to over 400 MW.

In addition, we are working on adding capacities and
building infrastructure in multiple tier 2 and tier 3 cities

in India to be able to cater to next generation of Al/ML

Data center being at the core of digital transformation
initiatives have multi-fold impact on the way people
and enterprises consume digital services. Nxtra is
poised to accelerate the journey of Digital India with
the largest platform of 120+ intelligent and sustainable
data centers across 65+ cities. Today, Nxtra enables
the digital infrastructure for 450+ customers PAN India
encompassing Government departments, Enterprises,
Hyperscalers, OTT, and CDN. Our future-ready, digitised
data center infrastructure enables customers to roll out workloads, supporting next wave of business growth.
their services with the best possible performance and This additional data center capacity coupled with Airtel’s
help them integrate their products and services to make a core telecom services will have a significant contribution to
global digital supply chain a reality. the Digital India Program to fast-track the collective dream
of $5 trillion economy.
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We serve as a gateway to India for the world,
powered by an extensive undersea cable network,
vast fiber footprint across India, strong presence

in data centres, and long-standing partnerships
with enterprises and hyperscalers. Investments
channelised to expand connectivity reach and
incubate new-age digital solutions that enables us
to serve customers better with in-house capabilities

and partnerships.

To address the growing
opportunity in emerging
businesses, we have stepped up
investments in transport with our
fiber strategy, revitalising account
management to raise capabilities
for solution selling, channelling
investments towards building
digital portfolio.

Airtel’s digital portfolio includes
Airtel 1Q, loT, Ads, Cloud, SD-WAN
and Airtel Finance, all of which
have been built in-house.

During the year, we launched
multiple solutions for our
customers, including India’s
first integrated omnichannel

cloud platform for CCaas,

Airtel Advantage, a first-of-its-kind
platform that enables carriers
globally to send traffic anywhere in
the world in a few clicks.

Our in-house tech team has
developed a global standard loT
platform, Airtel loT Hub, which
empowers customers to manage
end-to-end SIM lifecycle with the
applications being hosted on
the Airtel cloud. The platformis
tailored to meet the needs of loT
players across different verticals
and provide customers the
flexibility to create new offerings
as per their business needs.

Highlights

~18%

Growth in domestic business

500+

Growth in digital businesses

$17.8 Bn

Indian cloud market to be addressed
through strategic alliance with
Google

40 Mn+

Smart meters will be powered by
Airtel NB-loT solutions
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Intellectual
Capital

SDGs impacted

DEGENT WORK AND 13 CLIMATE 16 PEACE, JUSTICE
ECONOMIC GROWTH ACTION AND STRONG
INSTITUTIONS

Material Topics included

» Information security and customer
data privacy

Climate change, energy efficiency and
emission reduction

Enhancing customer experience
and satisfaction

Digital inclusion and enhanced access
to ICT

Innovation of products and services

Bharti Airtel Limited

We leverage our intellectual capital
to drive innovation and efficiency
across the organisation. Our skilled
digital workforce, a digitally driven
brand, a robust three-layer

digital ecosystem, and strategic
collaborations with leading global
partners form the key pillars of our
intellectual capital. We continue

to invest in advancing our digital
capabilities. Our focus is on key
offerings including Airtel 1Q, Airtel
Financial, loT, Security and Cloud
among others.
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Robust digital foundation

Airtel operates on a robust three-layered business

model: Digital Infrastructure, Digital Experience, and
Digital Services. These foundational layers enable us to
continually enhance our service offerings, drive innovation,
and solidify our position in a digital landscape. By providing
secure and reliable digital solutions, we empower
individuals and businesses alike.

Within our Digital Experience segment, we have
developed four platforms for our B2C business: buy, bill,
pay, and serve. Each platform plays a crucial role in our
digital strategy, simplifying customer journeys on our
network and inspiring users to explore new possibilities.
Additionally, in our network experience, we have
implemented structural improvements and utilised digital
tools and analytics to significantly improve the experience
and thus reduce customer churn.

Our Digital Experience is underpinned by a robust

digital infrastructure, which is further enhanced by our
Converged Data Engine (CDE). This engine, built atop
our infrastructure, spans all our categories and regions. It
offers a pre-existing data model rooted in telco expertise,
allowing for rapid customisation. Moreover, it automates
data ingestion from all telco databases, ensuring high

Statutory Financial
Reports Statements

standards of quality and governance. The CDE intelligently
recommends actions across sales and service channels
based on data signals. It also includes a Customer
Lifecycle Management (CLM) tool for seamless integration
across various channels, ultimately enhancing the
customer experience.

Over the years, we have used digital technology to build

a suite of platforms, products and services that deliver

an immersive experience to customers. While our digital
platforms help us to enhance customer experience
through consistent and intuitive interactions across all
channels, our elaborate digital offerings, such as the Wynk
(music streaming), Airtel Thanks app, Airtel IQ (CPaaS
business), and Airtel Payments Bank collectively ensure

a seamless, secure, and enriched digital experience for
customers. Through continuous innovation and strategic
collaborations, we have stepped up the growth of digital
services and capabilities, particularly in the B2B space.
The digital transformation has enabled us to deliver
accelerated growth in the form of industry beating

ARPUs, reduced churn, and improved productivity, while
enabling us to serve customers in an omnichannel way. We
have 220 million monthly active users of our B2C digital
portfolio, including Airtel Wynk, Airtel Thanks and Xstream.
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Case Study

Unveiling India’s ground-breaking self-serve
marketing platform, Airtel IQ Reach

In FY 2023-24, Airtel unveiled
Airtel IQ Reach, India’s first
self-serve marketing platform.
This intuitive tool empowers
businesses, particularly small and
medium businesses, to launch
targeted campaigns through
personalised messages.

Built on Airtel 1Q, the world’s first network embedded
CPaaS, Airtel IQ Reach offers a cost-effective

solution with prepaid plans. Businesses can manage
everything from designing targeted messages for their
customers to tracking results through a single, user-
friendly portal. This empowers them to take complete
control of their marketing efforts.

100 Bharti Airtel Limited

Expanding focus on digital services

Airtel prioritises digital innovation as a core strategy,
leveraging cutting-edge technology through strategic
investments. We continue to focus on investing

in advanced digital services in order to deliver an
exceptional customer experience. This forms the trigger
for our progressive shift from product-based offerings

to customised solutions such as Airtel Advantage, Airtel
CPaaS (Communications Platform as a Service), and
Airtel 1Q. These solutions, backed by our robust data
infrastructure, empower us to meet evolving customer
demands, such as those of enterprise customers, with
whom we are developing 5G use cases and thus, evolving
reliable and scalable solutions. Our relentless focus on
research and development ensures we stay ahead of the
curve, consistently offering the latest and most effective
solutions to our customers.

Overview and

Management Discussion
Performance & Analysis
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Empowering innovation with the
digital workforce

We are driving innovation with the support of our
exceptional in-house digital talent. In fact, our entire
digital portfolio, which includes Airtel IQ, Airtel |oT, Ads,
SD-WAN, Cloud, Airtel Finance, our own workflow app
Airtel Works, our ASON platform and many more, have
been built in-house. This highly skilled workforce, which
fuels continuous innovation, has grown by ~22% since

FY 2021-22. Our Innovation Lab, a dedicated hub for
cutting-edge solutions, focuses on emerging technologies
like loT, Digital Engineering, Al, and Machine Learning. This
ensures we deliver solutions that meet the ever-changing
needs of a digitally transforming India.

2,800+

Digital talent base

Integrated Report and Annual Financial Statements 2023-24

Strategic alliances: Path to
mutual growth

Strong strategic partnerships have been instrumental
in driving Airtel’s innovation revolution and in building
world-class solutions that solve hard problems. These
collaborations with industry leaders like Ericsson, Nokia
Siemens Networks (NSN), Huawei, Cisco, IBM, Avaya,
ZTE, and Google allow us to co-create innovative and
customised solutions that fuel progress.

Our Startup Accelerator Program supports India’s vibrant
start-up ecosystem. We provide early-stage companies
with funding, mentorship, and access to global partners,
empowering them to scale sustainably. They can leverage
our vast network and millions of customers to deploy their
innovative technologies and applications.

Read more about ‘strategic partnerships and alliances’ during
FY 2023-24 in the 'Management Discussion & Analysis' on Page 144
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Highlights for FY 2023-24

Human
Capital

SDGs impacted

19,198

Employees on roll

5056

New employees hired in
FY 2023-24

1321

Internal hires

(Open positions filled by
internal candidates)

15.4%

Voluntary employee turnover

3.025

Female employees

65446

Contractual employees

Employees of nationalities

(other than Indian)

(2 Nepalese, 2 British, 1 Sri Lankan,
1 Australian, 3 American, 1 Canadian)

4.29

Employee engagement score
(out of 5)

16,173

Male employees

34.8 years

Average age of employees

52.16%

Total employee turnover

GOODHEALTH GENDER 8 DECENT WORK AND 10 REDUCED
AND WELL-BEING EQUALITY ECONOMIC GROWTH INEQUALITIES

dle
v

At Airtel, we are committed to

"M nurturing talent. We prioritise Workforce composition as on March 31, 2024
diversity, inclusivity, and employee Employees on roll FY 2023-24 FY 2022-23
Material Topics included well-being while aligning with By gender
Talent attraction and human our business goals. Our focus is fale, 12:,:2 1?2:
capital development . . emee : :
. on creatlng meanmgful careers, By age
Employee health and well-being ) ] Under 30 years 4720 4706
DiVerSity and inclusion developlng Strong Ieadershlp’ 30-50 years 14,074 12,276
Promoting Human Rights and delivering an exceptional Over 50 years 404 310
employee experience. By level
Junior management 12,326 12,264
Middle management 6,831 4,986
Top management 41 42
Total 19,198 17,292
Contractual employees
Contractual employees 65,446 52,299
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Aligning people strategy with
business goals

104

Jm Organisation
and people
effectiveness

An organisation structure
aligned with business
priorities, leveraging strategic
insourcing and prioritising
holistic development.

Inclusion
imperative

Ensuring a diverse, inclusive and
equitable workplace by promoting
gender-balance culture, accepting
different perspectives and
enabling equal opportunities.

Exceptional
employee
experience

Scaling up technological capabilities
and employee value proposition

for seamless people experience,
keeping employee well-being and
safety at core.

Bharti Airtel Limited

Organisation and people
effectiveness

At Airtel, we believe in creating long-term impact for

our employees by enabling the right organisation
architecture and ensuring a well-governed ecosystem of
career frameworks, capability programmes and holistic
talent policies.

Taking talent attraction journey to advanced
digital strides

During the year, we have completely transformed the
recruitment and onboarding experience by developing and
deploying an automated, data backed, end-to-end talent
acquisition and onboarding tool.

This meticulously designed suite of features has
streamlined the hiring process, making it more efficient
for both the hiring team and the candidate. For example,
the tool’s integration with various job portals has
benefitted the hiring team. Again, by simplifying internal
job portal (IJP) submissions and referrals, it has benefitted
employees by giving them full visibility of their application
status and empowering them with relevant information
throughout the recruitment process. For our process
administrators, the automated tool has reduced manual
work and created a seamless hiring experience.

Enabling meaningful growth through effective
training and development programs

We prioritise the continuous development of our workforce
through a range of tailored learning opportunities aimed

Overview and Management Discussion
Performance & Analysis

V'

at augmenting their capabilities and expertise at various
career stages. We invest significantly in recognising

and cultivating the skills required for the future of work,
and in preparing our employees to excel in the evolving
industry landscape.

Through functional learning interventions such as
ABLE, Marketing Leaders of Tomorrow, UPTECH, IP and
technology trainings, Airtel ensures that its workforce
remains at the forefront of innovation. Moreover,
specialised training in methodologies like SCRUM PSM
and SCRUM PSPO, as well as certifications in ITIL and
programming languages like Python, further solidify
employees’ expertise and versatility.

Our commitment to fostering a culture of continuous
learning extends to our employees' behavioural
competencies and leadership skills. We offer a variety of
programmes towards this end, including workshops on our
Unified Behavioural Framework (UBF) and People Manager
Capability Building. In FY 2023-24, we laid a strong focus on
developing the digital mindset and conducted a workshop
on ‘Digital Appreciation’. Designed and facilitated by the
leadership team, the workshop encouraged employees to
develop a digital mindset and leverage digital processes,
technology and tools in their everyday work.

To adapt to the learning preferences of employees, we
leverage multiple formats like Learning Shots (micro-
learning webinar sessions), flash mentoring, shadowing,
simulation-based workshops and blended journeys. These
interventions equip our employees with the necessary
leadership, technical and functional skills to navigate
effectively in their current roles, fostering a strong
foundation for future leadership for individual, team and
organisational success.

Airtel also offers self-paced development opportunities,
enabled through the online learning platform iLearn.
Employees are encouraged to explore curated courses
from leading partners such as Udemy, Coursera, LinkedIn
Learning, etc., and the rich content created internally.
These courses cover a wide spectrum of personal

and professional development topics that enrich skills
and empower employees to pursue alternative career
paths, whether during their employment with Airtel or
post-retirement. Airtel’s Continuing Education Policy
encourages employees to seek relevant academic
opportunities to hone their skills for future roles.

Training snapshot (by category)

Unique Training

Training Training hours interventions
Behavioural & leadership training 40,161 39
Functional training 71,300 158
Mandatory training 66,522 19
Digital learning 1,03,390 5,332
Total 2,81,373 5,548

Statutory Financial
Reports Statements

~100%

Employees covered through learning
interventions in FY 2023-24

3149.5 mn

Expenditure on trainings

In FY 2023-24, employees had access to 5,548 unique
training interventions in different formats (digital/online,
Learning Shots, classroom programs, and Airtel Leadership
Academies), which resulted in 14.7 average training hours
per employee.

We are creating a new learning experience platform,

to be launched in FY 2024-25, to further build the

culture of self-paced and continuous learning. The new
platform leverages cutting-edge technology and boasts
advanced features, such as smart Al feed, social learning,
personalisation, and gamification. These innovations
promote learner engagement and enable learning within
the flow of work.
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Airtel Leadership Academies: Building
Leaders of Tomorrow .

As part of our drive to build leadership capabilities

and strengthen the talent pipeline, Airtel Leadership
Academies continue to offer an immersive, blended .
leadership development programme, designed to

cultivate future leaders and ensure a high leadership

talent density. Our leadership academies are

customised learning journeys that groom our top talent

and accelerate leadership development.

Key features of the Academies

Common framework for all functions and business
enables peer learning and opportunities to explore
roles across Airtel.

Powerful journey launch, including Leadership
Bootcamp and strong self-discovery process,
which help participants to create their own
development plans.

Multiple learning methodologies, including a
specifically crafted management development
programme and workshops, business critical projects,
mentoring/coaching and leader connects, etc.

Guiding principles

-

[N ol0

Continuous Immersive and Leadership Grooming 8-10 months of
development customised sponsored leaders in rigorous journey
Organisation's Focused on Senior leaders’ the larger Multiple curated
commitment one’s individual partnership in the ecosystem interventions
toinvestin development career development Applying learnings designed to
continuous needs and realising top and getting an accelerate
learning talent aspirations opportunity learning with

and development

to mentor
emerging leaders

maximum impact

The success story

Since its inception in 2019, Airtel Leadership Academies have been a
great tool to help leaders accelerate their development journey and have

helped Airtel build a strong talent pipel

The consistency in the quality of the programme has
also been recognised with awards in multiple forums.
During FY 2023-24, Airtel Leadership Academies won
two external awards:

* The coveted Brandon Hall Gold Award in the
‘Leadership Development’ category

* The ETHRWorld Future Skills Award for High
Impact Certification

106 Bharti Airtel Limited
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Enhanced Performance and career development

The work environment at Airtel promotes both personal
and professional development. This year, we initiated

a comprehensive talent plan to build future-ready
leaders with the right mix of experience. This career
growth journey is made effective through a 360-degree
feedback mechanism. The process involves collecting
comprehensive feedback from various sources, including
reporting managers, team members, cross-functional
stakeholders, and peers to gain a well-rounded view of
each employee’s leadership potential. This also provides
an understanding of employee strengths and areas for
development. The process ensures that each individual
development plan (IDP) is meticulously crafted to nurture
the skills and competencies our employees need to excel
in as leaders in their chosen fields.

Statutory Financial
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To promote professional growth, we not only offer
comprehensive training for skill enhancement but also
conduct systematic career development reviews twice

a year. These reviews, a core component of our talent
management approach, provide a platform for both
feedback and mentorship for employees, helping them
reach their career goals while ensuring they are equipped
and supported in order to excel in their positions, enabling
us to achieve our goals.

Performance and career development overview

% of employees receiving performance

Employee and career development*
Male 100
Female 100

*including the eligible workforce

Inclusion Imperative

Increasing women in the workforce

Airtel's workforce transformation this year has been
remarkable, increasing women's representation from

11% in FY 2022-23 to 15.8% in FY 2023-2024, driven by
gender-balanced hiring, adaptable work formats, and a
robust infrastructure and policy framework that fosters a
culture of inclusion. Our strategic framework emphasises
leadership alignment and buy-in, hiring at different levels,
including campus recruitment, with a focus on retention,
safety and infrastructure enablement. Significant

efforts made in this regard include gender sensitisation
workshops, safety and security policies, and a structured
assimilation programme complemented by mentoring and
coaching. We successfully expanded our campus outreach
with a focus on women students, leading to a substantial
increase in female hires, and a reduction in attrition rates.

¢

Embracing diversity is core to our values at Airtel.
We thrive by accepting different perspectives,
giving a voice to every employee, and hearing
the voice of our diverse customer base. At

Airtel, we are committed to enabling equal
opportunities for all by ensuring our workplace
and work practices are equitable.”

Amrita Padda
Chief People Officer, Airtel
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Target
Increase share of

women in workforce
to at least 20% by
FY 2024-25

The Employee Resource Group (ERG) plays a pivotal role

in addressing workplace issues and fostering a culture

of inclusivity. A 10-point plan supports our D&l initiatives,
targeting leadership development and succession planning

Performance
15.8% women
employees in
FY 2023-24

to build a robust pipeline of female leaders. Collectively,
these measures underscore Airtel’s dedication to creating
an environment that values and supports gender diversity
and women's empowerment.

Key highlights

15.8%

Women employees
(out of total employees)

15.2%

Women in junior
management positions

14.9% 15.8%

Women in management Women in management
positions in revenue- workforce
generating functions
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17.1% 23.1%

Women in top Women in STEM
management positions positions

44

Differently-abled
employees

Overview and Management Discussion
Performance & Analysis
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Empowering equality-what helped in scaling up gender diversity:

Partnering with Leadership for driving
change

Airtel Management Board (Senior leadership)
partnered to have a culture of inclusion by ensuring
top-down ownership and establishing governance
mechanisms to track progress.

Gender focused hiring

In FY 2023-24, we prioritised gender diversity in
our hiring practices, resulting in the recruitment of
~1,700 women.

Gender sensitisation

As we continue to expand and bring more talented
women into our workforce at Airtel, it is also important
to foster an inclusive and supportive environment for
all. To cultivate that positive change in mindset, we
conducted classroom-based and facilitator-led gender
sensitisation workshops for all employees and people
managers across Circles and Centre Offices round the
year. The objective of these sessions was to encourage
and dial-up conversations to foster an inclusive and
gender-neutral workplace culture, raise conversations
and awareness around unconscious biases, create
advocates within our ecosystem and create workable
solutions in groups to break stereotypes.

Bringing young talent on board

To make us a more accessible employer and tap into wider
talent pools, we have doubled our campus intake and
transitioned from 7 niche programmes to 13 multi-tiered
mainstream campus hiring programmes, to recruit for
various profiles, including general management, technical
leadership, key accounts, frontline sales and network
specialists, etc.

In FY 2023-24, we significantly scaled our campus
recruitment efforts, expanding our reach from 13 cities in
FY 2022-23 to 30+ cities, including multiple Tier Il and Tier
Il cities like Haldwani, Morbi, Chapra, Tezpur, with 70% of
the offers being dedicated to women candidates.

Additionally, we identified and hired from universities
and colleges with strong female enrolment and added
women only STEM (Science, Technology, Engineering,
and Mathematics) colleges to our campus strategy

to ensure our recruitment efforts reached the most
promising talents.

Statutory Financial
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GENDER 10 REDUCED
EQUALITY INEQUALITIES

V'S
(?' =)
Infrastructure scale-up v

Over the past year, we prioritised the safety of our
female employees, particularly for those working

late at night, by introducing safe and secure travel
options. Dedicated cabs are now available to all women
employees for any official travel between 8 pm-6 am,
along with relevant safety measures.

Additionally, for our employees working in stores, we
made thorough changes in our store infrastructure to
provide them safe and hygienic washroom facilities
covering more than 96% of Airtel’s large stores. This
was made possible through new constructions as
well as tie-ups with local restaurants and businesses.
Our Airtel stores are now gender-balanced with equal
number of male and female employees.

Creating an inclusive culture

We introduced the ‘Step-in programme’ for hiring
women after a career break, and opened remote work
opportunities for qualified women based in non-metro
cities with the objective of eliminating entry barriers
and creating a more inclusive environment. We also
laid emphasis on supporting women employees going
on maternity leave and providing the right environment
for them to join back, with flexible working hours and
on-site creche facility or childcare allowance until the
child is 18 months old.

Ensuring parental support

Aware of the challenges faced by working parents, we offer
comprehensive childcare support. Our employees have
access to subsidised créche and day care facilities at the
Airtel Center in Gurgaon, or they can opt for discounted
rates at our partnered day care chain or a monthly
childcare allowance.

Recognising the importance of early bonding and parental
support, we grant additional childcare leaves per quarter
to new mothers. We also champion paternal involvement,
allowing up to 8 weeks’ paternity leave for fathers who are
the primary caregivers, and up to 2 weeks for those who
are not.
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Exceptional Employee Experience

At Airtel, we aim to deliver an exceptional experience for our employees from the moment they join our team, while

prioritising their holistic well-being.

Employee value proposition

At Airtel, we strive to provide our employees with an
exceptional experience from the moment they join us.
Our in-house digital platforms facilitate creative and
engaging internal communication and offer employees
the opportunity to showcase their talents and share their
knowledge and experiences.

Airtel's employee engagement and listening tool collects
data on perceptions, expectations, and satisfaction
throughout the employee lifecycle. The tenure-based
employee engagement survey on Amber is triggered on

an employee's 15, 45" and 90" day in the organisation,
and subsequently every six months, seeking their feedback
through a set of engagement questions.

Celebrating Customer Day at Airtel

This was a day when employees
across the organisation took

a break from regular roles to

walk together with our frontline
superheroes. Magic truly happened
on March 12, 2024, a day of

when the energy and enthusiasm
displayed was unparalleled.

The Customer Day initiative was aimed at giving
employees across India, particularly those in non-
customer facing roles, a taste of the routine of our
frontline staff. To accomplish this, cross-functional
teams from various business segments and regional
circles collaborated to meticulously orchestrate a day
dedicated to Airtel’s customer service representatives.
More than 7,000 Airtel employees shadowed frontline
workers during in-store visits or in-home customer
interactions. The initiative was supported by an
extensive communication strategy, detailed briefings
for both the participating employees and the frontline
staff, and a commitment to ensure that the day’s regular
operations continued without interruption.

110 Bharti Airtel Limited

During the year, we introduced an employee value
proposition that resonates with all - #BeLimitless. This
was well-received by current employees and potential
candidates alike, which reduced attrition and improved
Airtel’s appeal for external candidates.

Next year, our focus will be on impacting customer
experience via our extended workforce, further improving
employee experience through digital solutions and
continuing to accelerate our D&l journey.

4.29

Employee engagement score (out of 5)

The outcomes were rich knowledge about the
challenges faced by frontline teams, insights into how
best their work life could be improved and a resolute
pledge from the participating employees on adapting
their work approaches on the basis of the invaluable
learnings gained. This transformative day, aptly themed
‘Painting it Red’, was a vivid demonstration of Airtel’s
dedication to understanding and serving customers
with empathy.

Airtel Customer Day is the day we proudly paint
India, RED!

Overview and Management Discussion
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Promoting holistic well-being

At Airtel, we promote the holistic well-being of employees
through various benefits and opportunities offered under
‘Airtel Cares’, a comprehensive 360-degree employee well-
being program centred around the four pillars of physical
well-being, emotional well-being, financial well-being, and
social well-being. By investing in initiatives across these
four pillars, we demonstrate our commitment to promoting
employee health and happiness, thus driving greater
engagement, productivity, and satisfaction.

Physical well-being

Airtel offers a diverse range of initiatives, from preventive
health check-ups to onsite gym facilities, group fitness
classes, regular medical camps, activities on physical
fitness, and sessions to promote regular exercise and
healthy lifestyle choices.

This year, we increased the focus on preventive health
check-up and 6,800+ employees availed of the benefit this
year. We also launched Airtel Flex Plan, which announced a
leap in medical insurance benefits and helped employees
select their benefits their way.

Statutory Financial
Reports Statements

Financial @y
Feel secure in your

financial future with

right decision making.

Emotional
Build resilience and

emotional stability.
Maintain healthy

relations with Physical

people around you. Boost your energy
levels, enjoy a

=

Social

healthy lifestyle.

Emotional well-being

Our Employee Assistance Programs (EAP) offer
confidential counselling services and mental health
resources to all Airtel employees and their adult
dependants. In addition to this, we encourage them

to take time off from work through a 30-day Annual
Leave policy, and the provision of 15 mandatory leaves
annually. Airtel's sabbatical policy allows employees

to take time off to pursue their diverse needs. We also
help employees navigate significant life events such as
parenting and provide comprehensive support during
these transformative times. This includes benefits such
as maternity, paternity and adoption leaves, childcare
allowance for returning mothers, etc.
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Financial well-being

Airtel employees can customise their benefits through
options such as Leave Travel Allowance (LTA) and National
Pension Scheme (NPS). We also support employees in
achieving their personal goals through e-loans. Financial
well-being awareness sessions conducted around the year
aim to empower individuals with the knowledge and skills
needed to navigate the financial landscape.

Social well-being

Social activities at Airtel foster connections across

the workforce and build a sense of community. Apart
from team celebrations (e.g. Employee Communication
Forums, Family Day, Kids' Day, and similar events) and
festivals, employees can give back to the community by
volunteering for CSR activities in partnership with the
Bharti Airtel Foundation and other NGOs.

15

Well-being awareness sessions conducted
during FY 2023-24

20

Well-being cascades conducted pan India, led by
business leaders who talked about how benefits
can be leveraged by employees
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Occupational health and safety

Our commitment to the health and safety of all our
employees and workers remains a top priority. Through
regular safety audits, we proactively identify and address
potential hazards. Airtel conducted enhanced training
programmes to provide employees with the knowledge
and skills necessary to work safely and foster a culture

of risk awareness. Apart from these, we implemented

a comprehensive occupational health and safety
programmes during the year. We strengthened our safety
protocols by introducing the ‘Airtel Suraksha Golden Safety
Rules’ that established a clear and consistent framework
for safe work practices. We also ensured improved access
to Personal Protective Equipment (PPE), equipping
employees with the necessary gear to minimise risks
associated with their daily tasks.

Additionally, during this year, we achieved a remarkable
milestone in health and safety management by
successfully completing the ISO 45001 audit, extensively
encompassing over 27,000 sites. This not only led to

our certification in the globally recognised standards for
Occupational Health and Safety Management Systems
(OHMS), but also distinguished our effort as the largest
audit and certification endeavour ever undertaken by a
telecommunications company in Asia.

DNV

MANAGEMENT SYSTEM p X X

CERTIFICATE reserving Human rights

— Airtel maintains a strong commitment to protecting

- o e human rights. Our Human Rights Policy serves as a

Thisis 0 certy hat the management system of guiding document for all our stakeholders, both internal

EJ?N%T; A.Anl.r getll‘u'{yng'tﬁd Phase IV, Gurgaon - 122015, Haryana, India and external, emphasising the importance of upholding

e the Stes s megrones ) SR e scxampening B o KT internationally recognised human rights such as equal

o S e CecupatonalHeakh ann Sslew e R T o opportunity, fair compensation, freedom of association,
and strict prohibition of child labour, forced labour and

Iovision of 875 at 875 Telgeom prodact and snvcesgrovided rom Al Cante, human trafficking. We take proactive measures to ensure

Circle offices, Network sites, Shared services, Towers pan India

In FY 2023-24, we conducted human rights risk

the protection and promotion of these fundamental rights.

assessment in our operations, which highlighted strengths
and a few gaps within our system. Any identified risks

are addressed through corrective actions and closely
monitored for progress. For risks identified in our

Place and date:
Barendrecht, 09 April 2024

operations or value chain, we implement appropriate

mitigation actions, ranging from risk prevention through
awareness sessions, undertaking precautions, to risk

business processes.

reduction through capacity building and safeguards,
or even risk elimination through modifications in

Please refer ‘Business Responsibility and Sustainability Report’ on
page 181 for further information on health and safety interventions
undertaken by us during the year and page 186 for further information

on human rights.
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p
Crafting
Brilliant
Customer
Journeys

Obsessed to deliver brilliant customer experience
across all fronts, we have transformed our services
to simplify and improve customer journeys across
channels by leveraging technology. Our approach
drives holistic improvement across the customer
flywheel. Leveraging technology enables us to
drive several structural resolves in our services.
Airtel’'s data platform is an intelligence layer driving
acquisition, experience and reduce customer

interactions.

We are leveraging technology

to make customer journeys
contextual, intuitive and
omnichannel. With simplicity and
efficiency at the core, over the last
two years, we have re-pivoted our
philosophy to augment enhanced
experiences across the flywheel
— Search-Discover-Purchase-
Onboarding-Referral. This
omnichannel approach enables

our customers to engage with us
anytime, anywhere - be it through
the app, offline store, or through a
call to our call centre.

Data science and digital tools

are driving agility, allowing us

to allocate resources more
effectively, and ensuring accuracy
and reliability of services.

Highlights

2 X

Rise in customer additions
through digital channels

>1 5o

Reduction in B2C
customer service requests

~1409,

Reduction in overall B2C
customer interactions

~30%

Reduction in B2C non-network
service requests
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SDGs impacted

GOOD HEALTH QUALITY DECENT WORK AND INDUSTRY, INNOVATION
AND WELL-BEING EDUCATION ECONOMIC GROWTH AND INFRASTRUCTURE

v | M| of [ &

QO

Material Topics included

Enhancing customer experience
and satisfaction

Sustainable supply chain management

Corporate citizenship and
community development

Fair marketing and advertising

Bharti Airtel Limited

We have built strong relationship
of trust with diverse stakeholders,
including customers, local
communities, investors,
governmental bodies, distributors,
and suppliers. We understand the
importance of these relationships
in meeting the changing needs

of our diverse stakeholders.
These partnerships highlight

our commitment to providing
high-quality services, reliable and
innovative services, and responsive
support, all while upholding
ethical practices.

Overview and Management Discussion
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. Customers

Customers are at the heart of everything we do. We provide

a differentiated network experience with best-in-class 5G
connectivity, ensuring fast, reliable, and secure network
performance at a competitive cost. Our customised solutions,
such as Airtel Advantage, Airtel CPaaS, and Airtel 1Q,
continuously enhance the customer experience. Airtel Black’s
bundled offerings offer greater convenience for families by
integrating multiple services. Additionally, our omnichannel
digital experience enables consistent, intuitive interactions,
leading to improved service quality and customer satisfaction.

Statutory Financial
Reports Statements

Value-Creation for the customers in FY 2023-24

Network upgradation

* One of fastest 5G rollout on non-standalone
network architecture

» Strengthened transport backbone by laying
over 55,000 Rkms of fiber

» Successfully tested RedCap technology on
5G network to reduce device complexity,
extend battery life, and deliver higher
data speed

Promoting data access

+ Expanded rural coverage by deploying
thousands of network sites in these areas

* Introduced Fixed Wireless Access (FWA)
to deliver home internet via 5G in areas
without fiber coverage

At Airtel, we recognise the importance of protecting

the personal information of our customers, employees
and partners. We continue to strengthen our robust
data security measures and uphold the highest
standards of data privacy. Our data security and privacy
policies are best-in-class and are designed to protect
sensitive information while adhering to applicable laws
and regulations.

Our Privacy Policy governed by the Chief Information
Security Officer (CISO) is overseen by the Risk
Management Committee. We value customer consent

Enhancing customer experience

* Revolutionised connectivity through
affordable international roaming plan that
provides seamless connectivity across the
world, plus in-flight connectivity

* Introduced omnichannel cloud platform
for CCaaS (Contact Center as a Service),
Airtel Advantage, that enables carriers
globally to send traffic anywhere in the
world in a few clicks

» Airtel loT hub enables enterprises to
manage loT devices seamlessly and
create new offerings as per their needs

* Launched Xsafe, an end-to-end home
surveillance solution with cloud storage
and after-sales service

+ Launched Entertainment-15t package,
offering HD channels along with regional
OTT services across India

* Launched India’s first anime channel
plus content partnerships to provide
customers diverse content across screens

and offer options for data preferences. Our privacy
controls are regularly updated to align with evolving
regulations and industry standards, and we undertake
audits, certifications, and vulnerability assessments to
uphold data security. Real-time monitoring helps us track
data movement, and any instance of non-compliance is
promptly investigated.

Our Privacy Policy can be accessed at this m
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Social and Relationship Capital

@ Communities

Committed to contributing to society and fostering
community development as a responsible corporate, we
undertake community development initiatives in alignment
with our core values and purpose. Working through our
philanthropic arm, Bharti Airtel Foundation (formally
Bharti Foundation), and in collaboration with diverse
stakeholders, our initiatives in the field of education aim
to create a meaningful impact in the lives of rural children.
Over the years, Bharti Airtel Foundation has also amplified
its efforts towards digitalisation through collaborations

to bring technology and high-quality digital content to
students in rural India.

Please refer ‘Corporate Social Responsibility’ section
for detailed information on Airtel’s initiatives for social
betterment on page 64.

Investors

Airtel has delivered exceptional value to investors led

by its consistent performance by building execution
prowess. The Company's market capitalisation has seen
appreciation of ~200%, up from 32,404 billion in March
2020 to X7,273 billion by March 2024. This appreciation
underscores our consistent efforts to prioritise operational
excellence and invest strategically in strengthening our
infrastructure to digital capabilities in order to deliver
better customer experience, increase our market share,
generate more revenue and thus enhance shareholder
wealth. This strategy is backed by our proactive debt
management and financial prudence that helps us retain
our financial resilience in an evolving market.
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In addition, the Company continues to engage and
communicate with investors via annual general meeting(s);
quarterly earning conference calls and investor/analyst
meets; periodic updates on financial performance;
proactive disseminations; strong investor support

and communication channel; and a well-governed and
structured investor grievance framework.

Refer to ‘Financial Capital’ for detailed information on our
prudent financial management on page 84.

Government and Regulators

Airtel Business has forged a strategic partnership

with Advanced Metering Infrastructure Service

Providers (AMISPs) under the Ministry of Power for the
implementation of the Revamped Distribution Sector
Scheme (RDSS). Our loT solutions have helped us station
ourselves at the forefront of the power sector as providers
of prepaid smart metering solutions, that will enhance
the quality and reliability of electricity supply. The RDSS
initiative, launched by the Government of India, aims

to establish a financially sustainable and operationally
efficient power distribution sector.

Power utilities are adopting more effective methods

for the collection, management and use of consumer
data, which enables them to facilitate quicker customer
payments, identify and rectify faults, and minimise service
interruptions. Among the various challenges faced by
the utilities, data acquisition and system uptime are
paramount. Our customised loT solutions are crafted

to support utilities in expediting automation, increasing
productivity, and improving operational efficiency. With
our robust connectivity options (5G, NB-IoT, 4G and 2G),
a powerful connectivity management platform, and cloud
infrastructure, we are addressing these challenges and
helping transform power distribution.

Overview and Management Discussion Statutory Financial
Performance & Analysis Reports Statements
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Suppliers

Our suppliers are a crucial part of our value chain and
enable us to deliver cost-effective, high-quality products
and services that underpin our value proposition to our
stakeholders. We prioritise strong partnerships with
suppliers who share our commitment to excellence and
responsible business practices, ensuring mutual success
and satisfaction across the board. Our strategy focuses
on enhancing customer experience, cost-efficiency, and
risk management through collaboration with supply
chain partners.

Our priorities in supply chain management

Ensuring short
lead time to
meet business
requirements

Maintaining a
strong focus on
innovation and
sustainability

Procuring goods
and services at
competitive cost

Risk mitigation
and agility to
evolve with the
dynamically
changing
customer needs

Partnering with
suppliers who
provide goods/
services of
quality

By establishing these priorities, we partner with suppliers
who enable us to operate efficiently and responsibly,
maintaining our competitive edge globally. We also ensure
an efficient procurement process and compliance with
laws and regulations.

3,197 209

Total active supplier base New Tier | suppliers
in FY 2023-24 empanelled

5 97%

New critical Tier | suppliers ~ Share out of total
empanelled procurement spent
within India
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Social and Relationship Capital

In FY 2023-24, Airtel engaged with 3,197 Tier | suppliers, of which 3,067 are Indian suppliers and 293 were critical suppliers.

No. of suppliers Share (%) of procurement spend

Supplier category India Outside India India Outside India
Strategic partners (Key Active Network Equipment Partners) 7 3 93 7
Strategic partners (Tower companies) 8 0 100 0
Critical partners 259 16 98 2
Others 2,793 111 93 7
Grand Total 3,067 130 97 3

Embedding ESG in the Supply Chain

We are committed to integrate Environmental, Social, and
Governance (ESG) principles into our supply chain as a part
of our ongoing sustainability efforts. Sustainability aspects
are incorporated into our Supplier selection, procurement
criteria, supplier governance, waste management practices
and various other procurement related activities. Through
these initiatives, we promote open communication, adopt
eco-friendly practices, and support the fulfilment of our
sustainability goals.

Our ESG strategy as detailed below focuses on
development of policies and procedures and
implementing initiatives.

Sustainability policies

We have established and circulated policies to define
the ESG criteria and communicate our expectations
to suppliers.

Code of Conduct: This document includes the core
ethical standards and principles of business integrity that
we expect our business partners to maintain. It includes
guidance on sustainability and outlines the ESG standards
we expect from our suppliers.

Human Rights policy: This document includes a
framework for suppliers to uphold human Rights and
implement practices that align with relevant labour laws,
ILO Convention and Modern Slavery Laws.

Sustainable Procurement Policy: This document
additionally outlines the requirements for sustainability
certifications and lay down the framework for engaging
with suppliers, conducting assessments and evaluations.

Supplier Suraksha Policy: This document outlines the
obligations of suppliers engaged with Airtel regarding
occupational health and safety (OHS) during their
business relations.

Information security & privacy policy: This document
provides directives to ensure information security and
privacy while recommending appropriate security controls
for implementation.
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Supplier assessment and evaluation

We evaluate our suppliers on ESG parameters, which
encompass environmental practices, labour standards,
human rights, ethical behaviour, health and safety, data
protection etc., through self-assessment. Further, we have
also implemented several steps within our procurement
process to promote ESG requirements in value chain, such as:

* Mandatory acceptance of the Code of Conduct
and Human Rights Policy before on-boarding
new suppliers and further annually reaffirm their
commitment for continuation of business.

* Inclusion of references to these policies in supplier
contracts and purchase order to ensure alignment
with our expectations.

» Performed initial sustainability risk evaluations of key
suppliers, taking into account business risk, industry-
specific risk, and geographical risk.

* We encourage our suppliers to adhere to international
sustainability standards such as ISO 14001, ISO
45001, 1SO 27001 etc. Currently, more than 82% of
our procurement comes from supplier’s having at least
one of these ISO certifications.

Engagement with Suppliers

To foster ESG practices across our Supplier’s, our
procurement and user departments actively engage in
discussion and collaboration with suppliers. Further, we
organise training and awareness sessions for suppliers
and buyers covering requirements of the Code and Human
Rights Policy, sustainability expectations from suppliers,
Airtel's ESG Goals/Commitment and National Guidelines
on Responsible Business Conduct.

Waste Management

We adopt the 3R strategy: (1) Reduce resource use,

(2) Reuse materials, and (3) Recycle waste to manage
and optimise our waste effectively. Further, we ensure
compliance to Extended Producer Responsibility norms
as applicable.

90% 91%

Suppliers (by procurement  Suppliers (by procurement
value) covered through value) self-assessed their
8 awareness sessions in compliance in FY 2023-24
FY 2023-24

Overview and

V'

Management Discussion
Performance & Analysis
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Collaboration with Joint Audit
Cooperation (JAC)

Together with 26 other telecom companies, Airtel is a
member of the Joint Audit Cooperation (JAC), a non-profit
association of telecom operators based in Belgium. This
alliance focuses on verifying, developing, and assessing
sustainability practices across supplier establishments in
the ICT sector. JAC members share resources and best
practices to enhance sustainability efforts throughout the
global ICT supply chain, ensuring that no commercially
sensitive information is exchanged in the process. Alliance
members also collaborate to assess, verify, and enhance
labour standards, health & safety, environmental practices,
ethics, and management systems across the supply chain.

Q¥,
o900

foi Channel Partners

We collaborate with rural entrepreneurs through our
distribution network in rural areas to create sustainable
employment opportunities. By selling our products and
services, rural distributors and retailers earn a livelihood.
We also support the livelihood of rural distributors,
retailers, and the local workforce by providing essential
services and products. By expanding our retailer footprint
in underserved rural regions, we have enhanced the
earnings of rural shop owners.

9,000+

Field Sales Executives
employed by Airtel’s 4,000
rural distributors

6,500+

Individuals benefitted
from formal employment
opportunities created by
Airtel’s Rural Promoter
program

As many as 15 Airtel supplier sites — belonging to 6
suppliers and accounting for 35% of the Company’s total
procurement value — were audited by JAC members in the
reporting period. As part of the audit process governance
framework, JAC, monitors the audit plan, ensures timely
closure of corrective actions and regularly updates
members on progress.

Airtel supplier sites audited by
JAC members

We leverage various digital interventions like
Door2door, digital onboarding, FSE tracking & camping,
automated SIM tracking mechanism and so on, to
enhance governance, efficiency, and productivity of our
distribution channels.

Our Quality Management System upholds the highest
standards, providing a framework to ensure that our
product and service distribution networks meet defined
customer service quality benchmarks. Our extensive
network of channel partners adheres to these established
standards and service expectations throughout the

value chain. To maintain customer service quality, we
regularly conduct workshops and training programmes for
distributors, retailers, and other channel partners, as well
as perform routine audits.

During FY 2023-24, we also undertook a nationwide
project to simplify our distributor coverage norms and
strengthen our partner ecosystem in order to ensure
that we have financially viable partners. We also ensured
that the territories of operation were clearly demarcated
and sized to enable them to earn more and serve our
customers better.
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/Embedding
Sustainability
at the Core

ESG is ingrained in Airtel’s strategy and decision-making to
ensure inclusive growth, we are fostering ESG principles across
the organisation. Over the past few years, we have sharpened
focus on ESG with guidance and oversight from the ESG
Committee towards the Company’s progress on ESG targets,

initiatives and best practices.

Use of technology is not only driving

cost optimisation but is also making our
networks more sustainable. We are making
our network and data centres greener. Over
the years, we have stepped up our efforts
on network site greening. As a consequence
58% of total sites are now defined as green
compared to 43% last year. Additionally,

we deployed solar access on more than
15,000 sites in FY2023-24, highest in any
given year.

We have taken significant steps at each
level of the business towards environment-
friendly procurement: SIM cards are

made from recycled plastic material,

DTH boxes now come with compostable
packaging material.

Airtel's workforce transformation has
been remarkable, increasing women
representation from 11% to 15.8%, driven
by gender-balanced hiring, adaptable

work formats, a robust infrastructure and
policy framework that fosters a culture
of inclusion. Throughout the year, the
organisation made notable strides in
enhancing gender diversity, all of Airtel’s
stores are now gender balanced.

We take pride in our disclosures,
transparency and code of ethics, and have
been commended on governance excellence
by reputed global and national institutions.

Sustainability accolades

S&P Global 2024 Sustainability
Yearbook Member basis 2023 Corporate
Sustainability Assessment (CSA)

2023 Golden Peacock Award
for Sustainability

Highlights

Most sustainable
emerging market telco

As per Future Investment Initiatives Institute’s
Top 250 emerging market ESG ranking

Awarded ISO 45001 and
ISO 14001 certifications

for over 27,000+ sites across our operations
including our network MSCs by Det Norske
Veritas (DNV)

750 tonnes CO_ e emissions
to be avoided annually by switching to
recycled PVC SIM cards

71%
CPE repaired out of total collected
through take-back schemes

40%+

Rise in share of women in workforce
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Additionally, we are 1ISO 14001: 2015 (Environmental
Management System) certified for 100% of our sites
(including Airtel center, circle offices, main switching
centres, tower sites, large data centers etc.), which
underscores our proactive efforts to reduce and neutralise
our environmental impact and conserve resources.

Climate change, energy efficiency
and emission reduction

223,930 MWh

Renewable energy consumed in
own operations (170% increase
from FY 2020-21 baseline)

8,151 MWh

Electricity savings through energy
conservation measures (ECM)

SCIENCE

1,614 KL BASED

Diesel savings through energy TARGETS
conservation measures (ECM) DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

Svonrer 1.5°C W22 €

Our proactive and practical approach addresses

SDGs impacted climate-related challenges, mitigating risks
At Airtel, we recognise the critical while seizing circular economy opportunities
19 wosme | 19 cuue . . . for sustainable development. Committed to
ALIIALY |mportance of our natural Capltal In reducing our carbon emissions, we are enhancing
( x ) @ sustaining operational excellence energy efficiency and shifting to cleaner energy : el
g p . . . alternatives. Our decarbonisation efforts are Energy. EfﬁCIQnCY and emission
and Strengthenlng service de“verY' supported by strategic network planning, reduction
Material Topics included As one of the leading global infrastruct.ure sharing, adoption o'fenergy-saving Energy efficiency is a key pillar of our pursuit of responsible
. . . . . . technologies, and engagement with key . . L )
Climate change, energy efficiency telecommunications prov|der5, we are stakeholders. We are climate-proofing our network business. This reflects our dedication to environmental
and emission reduction . and overall in.frastructure ele\f)atin tgwer heights conservation, commitment to decarbonise operations
i aCUtely aware of our environmental . . ' 9 gnts, and meet the expectations of key stakeholders. Energy
Resource efficiency and . . . and situating data centers above flood levels among . )
waste management footp rint and the |mperat|ve to other initiatives efficiency not only enhances our reputation but also
Water efficiency harmonise growth ambitions with ' ensures the reliability of our services to customers.
Green ICT solutions environmental conservation.

Sustainable supply chain management

Adapting infrastructure to withstand floods
Guided by our senior leadership, we continue to uphold
the ‘war on waste’ strategy by embracing circularity in our
operations. We are strengthening our sustainability efforts
by increasing the contribution of renewable energy in the
overall energy mix, improving the efficiency of our assets,
and collaborating with our partners to reduce our network
cost at each location. Our commitment to Environmental,
Social, and Governance (ESG) principles is steered by the 13 foor
Board-level ESG Committee and management council that @
vigorously promotes our ESG goals.

Drawing from previous experiences of flooding,

we strengthened the vulnerable locations in the
Brahmaputra floodplains to withstand such events.
We uplifted our infrastructure assets to limit damage
to the network and maintain service delivery during
critical times for our customers.
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Natural Capital

Energy consumption in own operations#

Categories Units FY 2022-23
Solarisation of networks Renewable electricity consumption MWh 223,930 156,698
To make clean energy the foundation of our network Grid electricity consumption MWh 1,447,276 1,402,527
operations, we are progressing with a strategic Diesel consumption KL 19,718 19,866

focus on the solarisation of our network. We have
successfully installed solar rooftop panels across
15,045 owned and third-party network sites in
FY 2023-24. This initiative not only reduces the

*#operations directly controlled by Airtel

Scope 1 and Scope 2 emissions

reliance on conventional power sources but also Parameter Units FY 2023-24 FY 2022-23
significantly cuts down carbon emissions. Total Scope 1 emissions tCO,e 74,956 70,251
Total Scope 2 emissions tCO,e 1,036,249 995,794

13 ok Total Scope 1 + Scope 2 emissions tco,e 1,111,205 1,066,045

& 4

Scope 3 emissions

Parameter Units FY 2022-23
82 + M Wp Category 1: Purchased goods and services tCO,e 133,411 222,792
Category 2: Capital goods tCO,e 750,868 462,472
Additional solar CapaCity installed at network sites™ Category 3: Fuel and energy related activities not included in Scope 1 and 2 tCOLe 309,166 300,161
T 202e Category 4: Upstream transportation and distribution tCOLe 44,659 52,672
* Across owned and third-party network sites Category 6: Business travel tCO,e 13,909 3,782
Category 7: Employee commuting tCO,e 12,284 12,939
Category 8: Upstream leased assets tCO,e 5,310,842 4,626,161
Total Scope 3 emissions tCO,e 6,575,139 5,680,979
GHG emissions management Network infrastructure
Managing emissions is a crucial aspect of our Emission trend in network infrastructure*
environmental strategy and corporate responsibility.
Effective emissions management allows us to minimise
impact on the environment, advance climate action, Networks diesel emissions (tCO,e/TB) Networks grid electricity (tCO,e/TB)
adhere to regulatory requirements, and align with intensity emissions intensity

global sustainability goals. It also significantly enhances
operational efficiency, as reducing emissions often goes
together with optimising energy use.

-61% (— -43%

0.020 |

Renewable energy consumption (MWh) 3
in own operations ° -
0 e "
= 2 ©
o - o o
b =] (=]
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s 3 61% 43%
reduction in network diesel reduction in network grid electricity
emissions intensity emissions intensity
£y Fy = FY (per TB of data) as compared to base year (per TB of data) as compared to base year
202021  2021-22  2022-23  2023-24 (Fy2020-21) (FY 2020-21)

* Network Infrastructure: Includes own tower sites, third-party network sites and Main Switching Centers (MSCs)
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Natural Capital

Initiatives to reduce emissions in FY 2023-24

We have introduced various measures to reduce
dependence on fossil fuels and cut emissions across
network infrastructure. Here are some key initiatives

undertaken in FY 2023-24:

o Installation of DC
air conditioners

We have installed DC air conditioners at
54 telecom shelters, which can maintain
the required temperature without the
need of diesel generators. These run on
DC batteries, thus significantly reducing
emissions and resulting in a saving of
~62,495 litres of diesel.

Hybrid battery
bank solutions

To optimise energy use and reduce the
reliance on diesel, we have installed
cutting-edge lithium-ion and VRLA
(valve-regulated lead-acid) batteries. We
have added additional/upgraded battery
banks, thus saving 1,515,150 litres of
diesel and a corresponding emission
reduction of ~3,983 tCO,e.

@ Auto-shutdown

An auto-resource shutdown feature,
implemented at more than 70,000

5G radios, including all 4G sites, gets
activated during non-peak hours, thereby
reducing energy requirement during
those periods.

Bharti Airtel Limited

&

‘Project Green City’

Working with our network infrastructure
partners, we are transforming our sites
and making them eco-friendly; 58% of
our network sites — those owned by Airtel
as well as those owned by third party
have earned the tag of being green sites,
consuming less than 100 litres of diesel
per quarter.

Site sharing

Our site sharing strategy with partners,
which has led to greater use of passive
infrastructure, has led to optimisation
of resource use. Of the newly-rolled out
sites, 8% are co-located.

Optimisation through
Al and ML

Artificial Intelligence and Machine Learning
algorithms are used to put to sleep
underutilised radios, allowing other cells to
manage traffic efficiently.

Overview and Management Discussion Statutory Financial
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Data centers and MSCs

‘Nxtra by Airtel’ operates India’s largest network of 12 large and 120+ edge data centers. With a planned investment of
5,000 crores by next 3 to 5 years, Nxtra aims to increase the capacity from current level of 190 MW to more than 400 MW.

Renewable energy

Nxtra has a goal to create a sustainable and green data
center brand in the industry. To realise this vision, Nxtra is
actively procuring and investing in renewable energy for

To further strengthen its green energy footprint, Nxtra
has entered into an agreement with Ampln Energy and
Amplus Energy to set up captive solar and wind power

its data centers and setting up on-site solar panels. These plants, with the respective capacity of 48 MWdc and 24.3
initiatives have led to several advantages, such asreduced = MW, for Nxtra’s data centers in Tamil Nadu, Uttar Pradesh,

expenses, diminished carbon footprint, and significant and Odisha.
progress on our climate change objective.
Nxtra’s renewable energy trend (MW)
@ oc B wvscs 25.17
17.82
8.91
11.25
9.45
8.42 8.51 5.14
Al 171 DAl 3.13 Do A Dol
1% 11% 19% 58% 41%
/ / / / /
8.91
6.8 6.32 6.11
FY FY FY FY FY
2018-19 2019-20 2020-21 2021-22 2022-23 2023-24
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Energy efficiency

Nxtra has implemented multiple strategies to enhance
the efficiency of data center operations. Further, Nxtra is
employing energy-saving measures, adopting efficient
equipment, and integrating innovative designs and
technologies, including digitisation and |OT.

Some key initiatives undertaken in FY 2023-24

Cold aisle
containment

To improve cooling efficiency and
reduce energy consumption, we
adopted the cold aisle containment
strategy for data centers, which has
resulted in electricity saving of 426,845
kWh and diesel saving of 2,124 litres.

Optimum cooling

The implementation of active tiles, precise
set point control, and the use of air diverters
led to significant electricity and diesel
savings of 1,277,230 kWh and 32,125 litres,
respectively, at data centers, optimising the
cooling process.

@ Optimum lighting

The adoption of LED lighting and

3 Replacement of End
i3 of Life equipment

/1Y motion sensors in multiple data

centers resulted in significant savings W|th more efﬁ C | ent

of 47,068 kWh of electricity and .

1,875 litres of diesel while enhancing equipme nt

lighting efficiency. Upgrading to more energy-efficient
Precision Air Conditioning (PAC) units, as
older equipment reaches the end of their
lifespan, has enhanced energy conservation
and resulted in the saving of 1,734,852 kWh
of electricity.

- Other MSC initiatives
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The installation of cold aisle containment,
along with replacement of old PAC units
with high-efficient PAC units, led to the
saving of 4,594,810 kWh of electricity.

Bharti Airtel Limited

Overview and
Performance

V'

Management Discussion
& Analysis

Statutory Financial
Reports Statements

Green ICT solutions

We provide business clients |oT solutions that enhances
energy efficiency and minimises the need of physical
travel. Airtel loT, a comprehensive connectivity solution, is
designed to deliver cloud-based and video conferencing
services. By improving connectivity and reducing fuel
usage associated with commuting, these services mitigate
GHG emissions.

Case study

Airtel Business to power 20 million smart meters for Adani Energy

Airtel Business is set to transform the smart meter infrastructure of
Adani Energy Solutions Limited (AESL) by powering 20 million smart
meters across India with its cutting-edge smart loT solutions. Leveraging
Airtel’'s expansive and robust communications network, the collaboration
will ensure seamless and secure connectivity for AESL’s smart meter

operations nationwide.

Airtel’s innovative solutions, supported by technologies
such as NB-loT, 4G, and 2G, guarantee real-time
connectivity and the continuous flow of vital data
between the smart meters and central applications.
Their integration with Airtel’s loT platform, the ‘Airtel

loT Hub’, will enhance the functionality of these smart
meters through advanced tracking, monitoring,
analytics, and diagnostic tools. This platform provides
real-time insights and services, granting customers
greater control over their energy usage.

Integrated Report and Annual Financial Statements 2023-24 | 131

@



Natural Capital

Resource efficiency and
waste management

We have implemented robust strategies to manage
electronic waste generation and facilitate the recycling

and repurposing of materials. We aim to minimise the
environmental footprint through innovative approaches
and partnerships, while driving economic value by reducing
or transforming waste into resources, thus aligning with
global sustainability goals.

3,859 tonnes ~2,718 tonnes

E-waste sold to authorised  Paper saved through e-bills
recyclers (98% billed transactions
are paperless)

~494 mn 710

CPE repaired out of total
collected through take-
back schemes

Sheets of paper saved via
online billing

Performance FY 2023-24#

Waste generated (tonnes)*

Waste recycled (tonnes)** Waste disposed (tonnes)***

E-waste 4,040 3,859 -
Battery Waste 5,318 5,298 -
Other Hazardous Waste 698 725 -
Other Non-hazardous Waste 5,274 5,271 1

Overview and
Performance

V'

Management Discussion
& Analysis

#Assets transferred in past acquisition, which had reached end of economic life, were cleared

*Calculations are based on approximate weight of sample lot items
**Actual weight of waste sent to authorised recycler(s)
***Waste disposed via landlord or municipal waste collection system

Due to the above reasons and closing stock of waste at FY closing, which will be processed in due course, waste generated does not tally with

waste recycled and disposed.

Case study

Airtel switches to Recycled PVC Consumer
SIM cards

We are proud to collaborate with our SIM supplier for
a breakthrough initiative to shift from virgin plastic to
recycled PVC consumer SIM cards. We are the first
in India’s telecom sector to make such a sustainable
transition. Our efforts will curtail the use of over 195
tonnes of virgin plastic and reduce CO, emissions

by approximately 750 tonnes a year. This stepis a
testament to our firm commitment to environmental
stewardship, and our aim to inspire our suppliers and
stakeholders to embrace waste reduction, recycling,
and reuse.

QO
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Case study

Elimination of single-use plastic
from packaging

This year we took a significant step by eliminating
plastic packaging from all our customer premise
routers, including both Outdoor and Indoor Units
(ODU/IDV). This eco-conscious move not only
reduces environmental impact but also champions
responsible consumption, aligning with our
overarching commitment to sustainable waste
management practices.

QO

Curtailing paper waste

We are using less paper because of the rapid digitalisation
across the business ecosystem. We have replaced physical
copies of customer bills with electronic statements and
online payment methods.

KPI FY 2023-24 (tonnes)
Paper used 46
Paper saved through e-bills 2,718

Statutory Financial
Reports Statements

DNV

MANAGEMENT SYSTEM
CERTIFICATE

“This is to certfy that the management system of

Bharti Airtel Limited
Plot No. 16, Airtel Centre, Udyog Vihar, Phase IV, Gurgaon - 122015, Haryana, India
and the site ntioned in the appendix hi fi

has been found to conform to the Environmental Management System standard

1SO 14001:2015

This certificate s valid for the following scope:
Provision of B2C and B2B Telecom products and services provided from Airtel Centre,
Circle offices, Network sites, Shared services, Towers pan India

Water efficiency

At Airtel, we are acutely aware that water is a precious
resource. We are actively engaged in its conservation,
recycling, and reuse. In larger facilities, we prioritise water
conservation and have set-up wastewater treatment
plants, enabling the recycling of water for various uses,
including gardening. To preserve water, Nxtra is designing
all new data centers as 'zero discharge' facilities. Nxtra

is tracking Water Usage Effectiveness (WUE) across all
its core data centres as a water efficiency performance
indicator. Nxtra is enhancing its water management
systems to enable real-time tracking of water quality,
WUE, and consumption. This involves the implementation
of advanced Sewage Treatment Plants (STPs), the
establishment of Rainwater Harvesting (RWH) systems,
and the integration of cutting-edge membrane-based
filtration units to ensure a clean drinking water supply.

KPI Units FY 2023-24
Total water withdrawn* Mn L 323
Water recycled MnL 53
Water recycled and reused out of total % 16%

water withdrawn (%)

*Water withdrawal from un-metered facilities, calculated by taking

45 litre/per employee/per working day. Water from the un-metered
facilities is discharged to the building connected water system. From
there the water is routed to effluent treatment plant(s), as set up by the
landlord or the local authorities outside the operational boundary of
the Company.
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GSMA Matrix

FY 2023-24

GSMA

ESG METRICS
FOR MOBILE

INDUSTRY REPORTING FRAMEWORK

Reporting Boundary: Refer to IR page 04

Overview and
Performance

V' N

v

Topic KPI code

Metric Alignment

Performance

Metric Alignment

Performance

Topic KPI code

Environment

Emissions
GSMA-
ENV-01
GSMA-
ENV-02

Science-based target

1.1a. Disclose whether the Company has set, or committed to Stakeholder Capitalism
set, near-term science-based targets: Metrics; TCFD
Recommendations; CDSB
RO1, RO2, RO3, RO4 and
RO6; SASB 110; Science-
Based Targets Initiative

If yes, provide the:
i.  Temperature alignment
ii. Target approval/validation status

1.1b Disclose whether the company has set a corporate net zero
target (covering Scopes 1, 2 and 3):

If yes, provide the:
i.  Netzerotarget year

ii. Target approval/validation status

Scope 1, 2 and 3 emissions

GRI 305:1-3, TCFD, GHG
Protocol (modified); CDP
Climate Change

1.2a. Scope 1 and 2 GHG emissions
i.  Scope 1 emissions (tonnes CO,e)
ii. Scope 2 emissions, location-based (tonnes CO,e)
ii. Scope 2 emissions, market-based (tonnes CO,e)

iv. Percentage change in combined Scope 1+2 emissions
since last reporting period (specify if Scope 2
emissions are location-based or market-based)

v. Combined Scope 1 + 2 emissions per unit total
revenue (tonnes CO,e / Mn INR) (specify if Scope
2 emissions are location-based or market-based)

1.2b Scope 3 GHG emissions
i.  Total Scope 3 emissions (tonnes CO,e)
ii. Scope 3 emissions, by category (tonnes CO,e):
Category 1: Purchased Goods and Services
Category 2: Capital Goods

Category 3: Fuel-and Energy-Related Activities Not
Included in Scope 1 or Scope 2

Category 4: Upstream Transportation and Distribution
Category 6: Business Commute
Category 7: Employee Commute

Category 8: Upstream Leased Assets

134 Bharti Airtel Limited

Yes, refer to Natural Capital

(Page no. 125)

1.5 degree
Approved

Yes

2050

We plan to get the long-term
(net zero) targets validated

by SBTi within 2 years

74,956
1,190,105
1,036,249

4%
(Market based)

1.01
(Market based)

6,575,139

Refer to Natural Capital
(Page No. 127) for

breakdown

Energy

GSMA-
ENV-03

Circular economy

GSMA-
ENV-04

GSMA-
ENV-05

Digital Inclusion
Network coverage

GSMA-
INC-01

Digital skills

GSMA-
INC-03

Energy consumption

GRI 302-1; SASB TC-TL-
130a.1 (modified); CDP
Climate Change

1.3a Total energy consumption
i.  Total energy consumption (MWh)
i. Purchased electricity, total (MWh)
iii. Purchased electricity, from renewable sources (MWh)

iv. Generated electricity consumed by the company, from
renewable sources (MWh)

v. Total diesel consumption in generators (KL)
1.3b Network energy consumption

i.  Total network energy consumed, including core, fixed
and mobile networks (MWh)

ii. Energy consumed by mobile networks (MWh)

iii. Total energy consumed at third-party network sites
(MWh)

iv. Total network energy consumed per unit data* (MWh/
PB) or subscription (kWh per subscription)

v. Percentage change in network energy intensity (MWh/
PB or kWh per subscription) since the last reporting
period

Circularity
1.4c. Circularity of customer premises equipment (CPE)

i.  Used CPE collected through operator take-back
schemes in the reporting period as a percentage
of CPE distributed to customers in the reporting
period (%)

ii. Percentage of used CPE collected through operator
take-back schemes in the reporting period that were
repaired, reused or recycled i.e. diverted from landfill or
incineration (%)

iii. Percentage of refurbished, repaired or used CPE
distributed to customers in the reporting period as
a share of all CPE distributed to customers in the
reporting period (%)

Electronic waste
1.5a. Electronic waste

GRI 306-3 (modified);
SASB TC-TL-440a.1
(modified)

i.  Total electronic waste generated (tonnes)

ii. Percentage of electronic waste reused or recycled, by
weight (%)

Population covered by mobile network

2.1 Percentage of population covered by operator’s mobile ITU Indicator 2.6
network:

Breakdown by: 3G, 4G, 5G

Digital skills programmes

2.3.  Number of people (excluding employees) who have
completed a basic, intermediate or advanced digital skills
training programme (as per ITU definition), divided by total
subscribers

ITU Digital Skills Toolkit

1,869,057
1,662,158
214,882
9,047

19,718

1,518,884

739,295
8,669,513

146

-10%

17%

100%

10%

4,040
100%

96.1%

Refer to the CSR Section

(Empowering minds,

transforming communities)

(Page No. 64)
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GSMA Matrix

Overview and
Performance

V' N

GRI Content Index

Topic KPI code Metric Alignment Performance
Digital Integrity
Data protection
GSMA-INT-01 Customer data incidents

3.1a. Number of data breaches, per million subscribers SASB TC-TL-230a.1 0

3.1b. Percentage of data breaches involving Pl (modified) 0%

3.1c. Number of customers affected, per million subscribers 0

3.1d. Number of regulatory actions for data protection violations 0

(e.g. marketing-related complaints, data breaches), per
million subscribers

Digital rights
GSMA-INT-02 Digital rights policy

3.2. Is there a policy specifically covering digital rights 2020 Ranking Digital
protection and transparency, privacy, freedom of Rights Corporate
expression, government mandates to shut down or restrict Accountability Index
access, and/or government requests for data? (Yes/No)

Online safety
GSMA-INT-03 Online safety measures

3.3 Do you have controls or programmes in place to improve
online safety for children and other vulnerable groups?
(Yes/No)

Supply Chain
Sustainable supply chain
GSMA- Sustainable procurement policy
SUP-01 4.1a. Do you have a sustainable procurement policy in place? 1ISO 20400:2017
(Yes/No)
4.1b. Ifyes, how many of the following elements does it cover?
a. Organisational governance
Human rights
Labour practices
Environment

Fair operating practices

ololalolo

Consumer issues
g. Community involvement and development

GSMA- Supplier assessments

SUP-02 4.2a. Percentage of suppliers screened against the sustainable GRI 308-1; GRI 414-1

procurement policy using company-defined and (partially)
documented assessment procedure, within the previous
two years

4.2b. Percentage of suppliers assessed against the sustainable
procurement policy through site visits, within the previous
two years

Refer to the Online Privacy
Policy

Yes,
Refer to the parental control

advisory in Airtel Terms &
Conditions on our website
and

Airtel's Human Rights Policy

Yes

The policy covers all the
elements

91%
(Via Self-Assessment
module)

Audits were conducted
under the JAC program,
for more information refer
Social and relationship

capital (Page No. 121

* Network energy intensity = sum of total network energy consumed by the company in own operations and third party network sites (MWh) /

total data traffic (PB)
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GRI standard Disclosure Location Page No.
General Disclosures
GRI 2: General 2-1 Organisational details About the report and Airtel at a glance 04
Disclosures 2021 2-2 Entities included in the organisation’s sustainability About the report 04
reporting
2-3 Reporting period, frequency and contact point About the report 04
2-4 Restatements of information Key Performance Indicators 24
2-5 External assurance About the report 04
2-6 Activities, value chain and other business relationships Corporate Overview 04
2-7 Employees Human Capital 103
2-8 Workers who are not employees Human Capital 103
2-9 Governance structure and composition Report on Corporate Governance: Governance 225
Structure
2-10 Nomination and selection of the highest governance  Report on Corporate Governance: Board 229
body Membership Criteria and Selection Process
2-11 Chair of the highest governance body Report on Corporate Governance: Board of 225
Directors
2-12 Role of the highest governance body in overseeing the Report on Corporate Governance: Governance 225
management of impacts Structure
2-13 Delegation of responsibility for managing impacts Report on Corporate Governance: Governance 225
Structure
2-14 Role of the highest governance body in sustainability ~Report on Corporate Governance: Governance 225
reporting Structure
2-15 Conflicts of interest Report on Corporate Governance: Codes, 251
Policies & Frameworks
2-16 Communication of critical concerns Report on Corporate Governance: Stakeholders’ 248
Relationship Committee
2-17 Collective knowledge of the highest governance body Board of directors, Report on Corporate 228
Governance: Key Board skills, expertise and
competencies
2-18 Evaluation of the performance of the highest Report on Corporate Governance: Performance 230
governance body Evaluation
2-19 Remuneration policies Report on Corporate Governance: Annexure B: 263
Corporate Policies
2-20 Process to determine remuneration Report on Corporate Governance: Annexure B: 263
Corporate Policies
2-21 Annual total compensation ratio Board's Report: Annexure F 222
2-22 Statement on sustainable development strategy Corporate Overview: ESG Approach 50
2-23 Policy commitments Business Responsibility & Sustainability Report- 175
Section B
2-24 Embedding policy commitments Business Responsibility & Sustainability Report- 175
Section B
2-25 Processes to remediate negative impacts Management discussion & Analysis: Risk and 54
Mitigation framework
2-26 Mechanisms for seeking advice and raising concerns Business Responsibility & Sustainability Report- 172
Section A
2-27 Compliance with laws and regulations Business Responsibility & Sustainability Report 172
2-28 Membership associations Business Responsibility & Sustainability Report - 194
Principle 7
2-29 Approach to stakeholder engagement Materiality Assessment and Stakeholder 45
Engagement
2-30 Collective bargaining agreements Business Responsibility & Sustainability Report - 181
Principle 3
Material Topics
GRI 3: Material 3-1 Process to determine material topics Materiality Assessment and Stakeholder 48
Topics 2021 Engagement: Material Issues
3-2 List of material topics Materiality Assessment and Stakeholder 49
Engagement: Material Issues
Economic performance
GRI 204: 3-3 Management of material topics Social & Relationship Capital 116
Procurement . . . - . . .
204-1 Proportion of spending on local suppliers Social & Relationship Capital 119

Practices 2016
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GRI Content Index

Overview and

GRI standard Disclosure Location Page No.
GRI 205: Anti- 3-3 Management of material topics Business Responsibility & Sustainability Report 172
jon 201
corruption 2016 205-1 Operations assessed for risks related to corruption  Business Responsibility & Sustainability Report, 177
Principle 1
205-2 Communication and training about anti-corruption Business Responsibility & Sustainability Report, 177
policies and procedures Principle 1
205-3 Confirmed incidents of corruption and actions taken Business Responsibility & Sustainability Report, 177
Principle 1
GRI 206: Anti- 3-3 Management of material topics Business Responsibility & Sustainability Report 172
compeptwe 206-1 Legal actions for anti-competitive behaviour, Business Responsibility & Sustainability Report, 198
Behavior 2016 . ) o
anti-trust, and monopoly practices Principle 9
GRI 207: Tax 3-3 Management of material topics Financial Statements 266
2019 207-1 Approach to tax Financial Statements 266
207-2 Tax governance, control, and risk management Financial Statements 266
207-3 Stakeholder engagement and management of Financial Statements 266
concerns related to tax
207-4 Country-by-country reporting Salient features of the financial statement of 459
subsidiaries, associates and joint ventures for
the year ended March 31, 2021, pursuant to
Section 129 (3) of the Companies Act, 2013
Environmental Performance
GRI 301: 3-3 Management of material topics Natural Capital 124
Materials 2016 . . . - . - i
301-3 Reclaimed products and their packaging materials Business Responsibility & Sustainability Report, 198
Principle 9
GRI 302: Energy 3-3 Management of material topics Natural Capital 124
2016 302-1 Energy consumption within the organisation Natural Capital 127
302-2 Energy consumption outside of the organisation Natural Capital 127
302-3 Energy intensity Business Responsibility & Sustainability Report, 189
Principle 6
302-4 Reduction of energy consumption Natural Capital 128
302-5 Reductions in energy requirements of products and  Natural Capital 128
services
GRI 303: Water  3-3 Management of material topics Natural Capital 124
and Effluents . . .
2018 303-1 Interactions with water as a shared resource Natural Capital 133
303-2 Management of water discharge-related impacts Natural Capital 133
303-3 Water withdrawal Natural Capital 133
303-4 Water discharge Business Responsibility & Sustainability Report, 190
Principle 6
303-5 Water consumption Business Responsibility & Sustainability Report, 190
Principle 6
GRI 305: 3-3 Management of material topics Natural Capital 124
Emissions 2016 305-1 Direct (Scope 1) GHG emissions Natural Capital 127
305-2 Energy indirect (Scope 2) GHG emissions Natural Capital 127
305-3 Other indirect (Scope 3) GHG emissions Natural Capital 127
305-4 GHG emissions intensity Business Responsibility & Sustainability Report, 191
Principle 6
305-5 Reduction of GHG emissions Natural Capital 128
305-7 Nitrogen oxides (NOx), sulfur oxides (SOx), and other Business Responsibility & Sustainability Report, 190
significant air emissions Principle 6
GRI 306: 3-3 Management of material topics Natural Capital 124
Waste 2020 . . .
306-1 Waste generation and significant waste-related Natural Capital 132
impacts
306-2 Management of significant waste-related impacts Natural Capital 132
306-3 Waste generated Natural Capital 132
306-4 Waste diverted from disposal Natural Capital 132
306-5 Waste directed to disposal Natural Capital 132
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Performance
Ao
GRIl standard Disclosure Location Page No.
Social Performance
GRI 308: Supplier 3-3 Management of material topics Social & Relationship Capital 116
Environmental 308-1 New suppliers that were screened using Social & Relationship Capital 120
Assessment f o
environmental criteria
2016
308-2 Negative environmental impacts in the supply chain  Business Responsibility & Sustainability Report, 193
and actions taken Principle 6
GRI 401: 3-3 Management of material topics Human Capital 102
Employment . .
2016 401-1 New employee hires and employee turnover Human Capital 103
401-2 Benefits provided to full-time employees that are not Human Capital 104
provided to temporary or part-time employees
401-3 Parental leave Human Capital 109
GRI 403: 3-3 Management of material topics Human Capital 102
Occupational . .
Health and 403-1 Occupational health and safety management system Human Capital 113
Safety 2018 403-2 Hazard identification, risk assessment, and incident Human Capital 113
investigation
403-3 Occupational health services Human Capital 113
403-4 Worker participation, consultation, and Human Capital 113
communication on occupational health and safety
403-5 Worker training on occupational health and safety Business Responsibility & Sustainability Report, 181
Principle 3

403-6 Promotion of worker health Business Responsibility & Sustainability Report, 181
Principle 3

403-7 Prevention and mitigation of occupational health and Business Responsibility & Sustainability Report, 181

safety impacts directly linked by business relationships Principle 3

403-8 Workers covered by an occupational health and Business Responsibility & Sustainability Report, 181

safety management system Principle 3

403-9 Work-related injuries Business Responsibility & Sustainability Report, 182
Principle 3

GRI 404: Training 3-3 Management of material topics Human Capital 102

ggcllgducatmn 404-1 Average hours of training per year per employee Human Capital 105
404-2 Programs for upgrading employee skills and Business Responsibility & Sustainability Report, 184
transition assistance programs Principle 3
404-3 Percentage of employees receiving regular Human Capital 107
performance and career development reviews

GRI 405: Diversity 3-3 Management of material topics Human Capital 102

gnd equal.t 405-1 Diversity of governance bodies and employees Business Responsibility & Sustainability Report, 173

pportunity Section A

2016
405-2 Ratio of basic salary and remuneration of womento Business Responsibility & Sustainability Report, 187
men Principle 5

GRI 406: Non- 3-3 Management of material topics Human Capital 102

glgi:gmlnatlon 406-1 Incidents of discrimination and corrective actions Business Responsibility & Sustainability Report, 187
taken Principle 5

GRI 408: Child 3-3 Management of material topics Human Capital 102

Labor 2016 408-1 Operations and suppliers at significant risk for Business Responsibility & Sustainability Report, 188
incidents of child labor Principle 5

GRI 409: Forced 3-3 Management of material topics Human Capital 102

or Compulsory 409-1 Operations and suppliers at significant risk for Business Responsibility & Sustainability Report, 188

Labor 2016 Lo e
incidents of forced or compulsory labor Principle 5

GRI 413: Local 3-3 Management of material topics Corporate Social Responsibility 64

ggTsmunmes 413-1 Operations with local community engagement, Corporate Social Responsibility 64
impact assessments, and development programs
413-2 Operations with significant actual and potential Corporate Social Responsibility 64
negative impacts on local communities

GRI 414: 3-3 Management of material topics Social & Relationship Capital 116

Supplier Social 414-1 New suppliers that were screened using social Social & Relationship Capital 120

Assessment criteria

2016
414-2 Negative social impacts in the supply chain and Business Responsibility & Sustainability Report, 189
actions taken Principle 5

GRI 418: 3-3 Management of material topics Social & Relationship Capital 116

g:;j;?:?zeglﬁ 418-1 Substantiated complaints concerning breaches of Business Responsibility & Sustainability Report, 198

customer privacy and losses of customer data

Principle 9
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TUV SUD South Asia Pvt. Ltd. ® 373-374, Udyog Vihar ® Phase-Il, Sector-20 ® Gurgaon — 122016 Inspire trust.

Assurance Statement

Independent Assurance Statement to Bharti Airtel Limited on selected indicators of Business
Responsibility and Sustainability Report (BRSR) and Integrated Annual Report (IAR) for the financial

year 2023-2024

Introduction and, Engagement

Bharti Airtel Limited (‘the Company’ or ‘BAL) has
developed its Business Responsibility and Sustainability
Report based on the BRSR reporting guidelines including
the BRSR Core indicators (BRSR) prescribed by SEBI for
listed entities. Further, the Company has also developed
its Integrated Report and Annual Financial Statements
2023-24 (‘Report’) based on the applicable accounting
standards and has incorporated the principles of the
Integrated Reporting (<IR>) Framework published by

the International Integrated Reporting Council (IIRC),
further transitioned into the IFRS Foundation’s Integrated
Reporting and Connectivity Council and as per Global
Reporting Initiative (GRI) 2021 Standards. The Company’s
sustainable performance reporting criteria have been
derived from the Principles of National Guidelines on
Responsible Business Conduct (NGRBC), Regulation
34(2)(f) of the Securities and Exchange Board of India
(“SEBI”) (Listing Obligations and Disclosure Requirements)
Regulations, 2015 (as amended) (the “LODR Regulations”),
Guidance note for BRSR format issued by SEBI, and
Greenhouse Gas (GHG) Protocol - A Corporate Accounting
and Reporting Standard.

TUV SUD South Asia Pvt. Ltd. (TUV SUD’) has been
engaged by the Company to conduct and provide
independent assurance on BRSR and IAR (‘Reports’) those
includes the Company’s sustainability performance for the
period April 1, 2023 to March 31, 2024.

Company’s Responsibility

The content of the Reports and their presentation are the
sole responsibilities of the Management of the Company.
The Company Management is also responsible for the
design, implementation, and maintenance of internal
controls relevant to the preparation of the Reports, so that
it is free from material misstatement.

The Company is responsible for ensuring that its business
operations and activities comply with the applicable
statutory and regulatory requirements. The Reports

and disclosures have been approved by and remain the
responsibility of the Company.

TUV SUD Responsibility

TUV SUD, in performing assurance work, is responsible
for carrying out an assurance engagement and to provide
independent assurance on the non- financial information
of the BRSR Core indicators and those of IAR as described
in the ‘Scope & boundary of assurance’ section below.

We do not accept or assume any responsibility for any
other purpose or to any other person or organization. Any
reliance a third party may place on the Reports is entirely
atits own risk.

Assurance standard and criteria

* We applied the criteria of ‘Reasonable’ Assurance
for BRSR Core Indicators! (Business Responsibility
& Sustainability Report), and criteria of ‘Limited’
Assurance for non-financial information of non-core

indicators of BRSR and IAR (Integrated Annual Report).

Our reasonable assurance engagement for BRSR
Core indicators was with respect to the year ended
March 31, 2024 and March 31, 2023.

* We conducted our assurance engagement in
accordance with International Standard on Assurance
Engagements (ISAE) 3000 (Revised), “Assurance
Engagements Other than Audits or Reviews of
Historical Financial Information”, and ISAE 3410,
“Assurance Engagements on Greenhouse Gas
Statement”, issued by the International Auditing and
Standards Board.

* We also referred to the “WRI/WBCSD GHG Protocol
(Greenhouse Gas Protocol)” as well as ISO 14064-
3:2019 for GHG Emissions.

Scope and boundary of assurance

We have assured BRSR Core Indicators, non-financial
indicators of BRSR Non-core Indicators and sustainability
indicators of IAR, the Company’s Greenhouse gas (GHG)
emissions?, GSMA ESG Metrics for Mobile as well as the
Company’s CDP (GHG Scope-1, 2 & 3), pertaining to the
Company’s non-financial performance for the period April
1, 2023, through March 31, 2024. We understand that the
financial information in the BRSR Core is derived from the
Company’s audited financial statements.

1  SEBIvide Circular SEBI/HO/CFD/CFD-SEC-2/P/CIR/2023/122 dated July 12,2023

2 Assetoutunder Appendix 1 to this statement
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The reporting scope and boundary for IAR cover the
Company'’s operations in India, while the BRSR is reported
on standalone basis.

Assurance Methodology

We conducted a review and verification of data
collection, collation and calculation methodologies,
and a general review of the logic of inclusion/omission
of relevant information/data in the Reports. Our review
process included:

* Evaluate and assess the appropriateness of the
quantification methods used to arrive at the
information of the BRSR Core indicators in the Reports
and non-financial information of the IAR.

* Engagement through discussions with departmental
heads, external stakeholders and corporate teams
to understand the process for collecting, collating,
and reporting as per Assurance Engagements (ISAE)
3000 (Revised), Guidance Note on BRSR and GRI
standards 2021.

* Review of the sustainability initiatives, practices, on
ground establishment, implementation, maintenance,
and performance described in the Reports.

* Review of data collection and management
procedures, and related internal controls.

* Assessment of the reporting mechanism and
consistency with the reporting criteria.

* Review of appropriateness of various assumptions,
estimations and thresholds used by BAL for
data analysis.

» Execution of an audit trail of claims and data streams,
to determine the level of accuracy in collection,
transcription, and aggregation.

» Verification of the fact that no material distortion has
been done at any stage.

Inherent Limitations and Exclusions

There are inherent limitations in an assurance
engagement, including, for example, the use of
judgement and selective testing of data. Accordingly,
there are possibilities that material misstatements

in the sustainability information of the Reports may
remain undetected.

TUV SUD has relied on the information, documents,
records, data, and explanations provided to us by BAL for
the purpose of our review. The Assurance scope excludes
the following:

» Data and information falling outside the defined
reporting period (April 1, 2023 to March 31, 2024).

* Review of the ‘economic and/or financial performance
indicators’ included in the Reports or on which
reporting is based; we have been informed of by the
Company that these are derived from the Company’s
audited financial records.

» The Company’s statements that describe qualitative/
quantitative assertions, expression of opinion,
belief, inference, aspiration, expectation, aim or
future intention.

* Any disclosures beyond those specified in the Scope
section above.

Our observations

The sustainability disclosures of the Company, as

defined under the scope and boundary of assurance, are
fairly reliable, valid and the Company has appropriately
consolidated data from different sources at the central
level. The Company has made considerable efforts to
ensure consistency of data for these Reports; however, the
Company may continue to improve robustness of its data
collection and collation process.

Our above observations, however, do not affect our
conclusion regarding the Reports.

Conclusion

Based on the scope of our review, we conclude
the following:

Reasonable Assurance of BRSR Core indicators: The
BRSR Core indicators, as mentioned in ‘Scope and
boundary of assurance’, reasonably fulfil the criteria

of relevance, completeness, reliability, neutrality, and
understandability as per ‘reasonable’ assurance criteria.
We found that the information and data provided in all the
sections and principles are consistent and adequate with
regards to the reporting criteria of the BRSR.

Limited Assurance of selected indicators for BRSR
(other than core) and IAR: Based on the procedures
performed, nothing has come to our attention that causes
us not to believe that the disclosures of the Company is
presented fairly, in all material respects, in accordance with
the relevant reporting guidelines/standards.

Based on the scope of our review, our conclusions are
outlined below:

Governance, leadership and supervision: The top
management’s commitment, business model promoting
inclusive growth, action and strategies, focus on
services, risk management, protection and restoration of
environment, and priorities are represented adequately.

Stakeholder Inclusiveness: We have not identified

any discrepancies in this aspect. Internal and external
Stakeholder identification and engagement is carried out
by BAL on a periodic basis to bring out key stakeholder
concerns as material aspects of significant stakeholders.

Materiality: The materiality assessment process has been
carried out, based on the requirements of the Assurance
Engagements (ISAE) 3000 (Revised), Guidance Note on
BRSR and as per GRI 2021 considering aspects that are
internal and external to BAL's context of the organization.
The Reports fairly bring out the aspects and topics and its
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Assurance Statement

respective boundaries of the diverse operations of BAL in
our view, the Reports meets the requirements.

Responsiveness: We believe that the responses to the
material aspects are defined and captured in the Reports,
in our view, the Reports meets the requirements.

Completeness: The Reports have fairly disclosed the
general and specific standard disclosures including the
Disclosure on Management Approach, monitoring systems
and sustainability performance indicators as prescribed in
the standards in accordance with the Core requirement. In
our view the Reports meet the requirements.

Reliability: Most of the data and information was verified
by the assurance team and found appropriate. Minor
inaccuracies in the data identified during the verification
process were found to be attributable to transcription

and interpretation errors and these errors were corrected
immediately. Therefore, in accordance with the ISAE 3000
(Revised) assurance engagement, TUV SUD concludes
that the sustainability data, parameters, information,

and indicators presented in the Reports are reliable

and acceptable.

Impact: We observed and assessed that the Company has
well-defined procedures to routinely monitor and measure
their sustainability impact, and they have skilled subject
matter experts who are driving sustainability effectively
and efficiently.

Consistency and comparability: The information in the
Reports is presented in a consistent and comprehensive
method. Thus, the principle of consistency and
comparability is satisfactory.

During verification we did not come across any such
instances or issues where we found anything which

has an impact on the ecosystem and well as the
neighbouring infrastructure. In our view, the Reports meet
the requirements.

Our statements do not extend to any disclosures or
assertions relating to future performance plans and/or
strategies disclosed in the reports.

Our Independence, Ethical Requirements and
Quality Control

Our team comprises subject matter experts of
multidisciplinary professionals, have complied with
independence policies of TUV SUD, which address the
requirements of the ISAE 3000 (Revised) in the role as
independent Verifier. TUV SUD states its independence
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and impartiality and confirms that there is “no conflict of
interest” regarding this assurance engagement. In the
reporting year, TUV SUD did not work with BAL on any
engagement that could compromise the independence

or impartiality of our findings, conclusions, and
recommendations. TUV SUD was not involved in the
preparation of any content or data included in the Reports,
except for this assurance statement.

TUV SUD maintains complete impartiality towards any

individuals interviewed during the assurance engagement.

We have complied with the relevant applicable
requirements of the International Standard on Quality
Control (“ISQC”) 1, Quality.

Statement of Independence, Impartiality and
Competence

TUV SUD South Asia Pvt. Ltd is an independent
professional services company that specializes in Health,
Safety, Social and Environmental & Sustainability services
including assurance with over 150 years history in
providing these services.

No member of the assurance team has a business
relationship with BAL, its directors or Managers beyond
that of verification and assurance of sustainability

data and reporting. We have conducted this assurance
independently and we believe there to have been no
conflict of interest.

TUV SUD has implemented a Code of Ethics across the
business to maintain high ethical standards among staff in
their day-to-day business activities.

Attestation,

Dr. Ashish Rawat
Technical Reviewer

Head-Environment, Social & Sustainability
Advisory Services

TUV SUD South Asia Pvt. Ltd.

374,Udyog Vihar Phase Il, Sector -20, Gurugram,
Haryana-122016, India

Date: July 23, 2024
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Appendix 1
Identified Sustainability Information:
BRSR Core Indicators
S.
No. Principles Attribute Parameter
1 Principle 6 - E7 Green-house gas 1. Total Scope 1 emissions (Break-up of the GHG into CO2, CH4, N20, HFCs, PFCs, SF6, NF3, if available)
(GHG) footprint 2. Total Scope 2 emissions (Break-up of the GHG (CO2e) into CO2, CH4, N20, HFCs, PFCs, SF6, NF3, if
available)
3. GHG Emission Intensity (Scope 1+2)
a. Total Scope 1 and Scope 2 emissions (MT)/Total Revenue from Operations adjusted for PPP
b. Total Scope 1 and Scope 2 emissions (MT)/Total Output of Product or Services
2 Principle 6 - E3  Water Footprint 1. Total water consumption
Principle 6 - E4 2. Water consumption intensity
a. Water intensity per rupee of turnover adjusted for PPP
b. Water intensity in terms of physical output
3. Water Discharge by destination and levels of treatment
3 Principle 6 - E1 Energy Footprint 1. Total Energy Consumed
2. % of energy consumed from renewable sources
3. Energy intensity

4 Principle 6 -E9 Embracing circularity 1.

- details related to
waste management
by the entity

a. Energy intensity per rupee of turnover adjusted for PPP
b. Energy intensity in terms of physical output

- Plastic waste (A)

- E-waste (B)

- Bio-medical waste (C)

- Construction and demolition waste (D)

- Battery waste (E)

- Radioactive waste (F)

- Other Hazardous waste (G)

- Other Non-hazardous waste generated (H)

- Total waste generated ((A+B+C+D+E+F+G+H))

- Waste intensity
a. Waste intensity per rupee of turnover adjusted for PPP
b. Waste intensity in terms of physical output

. For each category of waste generated, total waste recovered through recycling, re-using or other

recovery operations

3. For each category of waste generated, total waste disposed by nature of disposal method

5 Principle 3-E1 Enhancing Employee 1.

(o) Wellbeing and Safety

Principle 3 -E11 2.

6 Principle 3-E3 Enabling Gender 1.
Principle 3-E7 Diversity in Business 2.

7 Principle 8 -E4 Enabling Inclusive 1.

Principle 8 -E5 Development

8 Principle 9 -E7 Fairness in Engaging 1.

Principle 1- E8  with Customers and

Suppliers 2.

9 Principle 1-E9  Open-ness of 1.
business

2

Spending on measures towards the wellbeing of employees and workers — cost incurred as a % of the
total revenue of the Company

Details of safety-related incidents for employees and workers (including contract-workforce)

a. Number of permanent disabilities

b. Lost Time Injury Frequency Rate (LTIFR) (per one million-person hours worked)

c. No. of fatalities

Gross wages paid to females as a % of wages paid
Complaints on POSH

a. Total complaints on Sexual Harassment (POSH) reported
b. Complaints on POSH as a % of female employees/workers
c. Complaints on POSH upheld

Input material sourced from following sources as % of total purchases — Directly sourced from MSMEs/
small producers and from within India

. Job creation in smaller towns-wages paid to people employed in smaller towns (permanent or non-

permanent/on contract) as % of total wage cost)

Instances involving loss/breach of data of customers as a percentage of total data breaches or cyber
security events
Number of days of accounts payable

Concentration of purchases & sales done with trading houses, dealers, and related parties
. Purchases from trading houses as % of total purchases

. Number of trading houses where purchases are made from

Purchases from top 10 trading houses as % of total purchases from trading houses

. Sales to dealers/distributors as % of total sales

. Number of dealers/distributors to whom sales are made

Sales to top 10 dealers/distributors as % of total sales to dealers/distributors

hTO QOO0 TO

. Loans and advances & investments with related parties

a. Share of RPTs (as respective %age) in-
- Purchases
- Sales
- Loans & advances
- Investments

Greenhouse Gas (GHG) Emission Indicators

Scope Sources

Scope 1 Stationary Combustion
Fugitive emissions

Scope 2 Location based

Market based

Scope 3 Category 1: Purchased Goods and Services
Category 2: Capital Goods
Category 3: Fuel and Energy- related activities not included in Scope 1 or Scope 2
Category 4: Upstream Transportation and Distribution
Category 6: Business Travel
Category 7: Employee Commuting
Category 8: Upstream Leased Assets
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Management
Discussion
& Analysis

Overview

The telecom industry plays a vital
role in India’s march towards
becoming a digital powerhouse

by fuelling the growth of many
new-age industries, revolutionising
commerce and empowering
citizens. Over the years, the telecom
sector has been instrumental in
the digital transformation of critical
sectors such as e-commerce,
financial services, healthcare,
education, gaming and OTT, among
others, and is expected continue
the transformation in the years

to come. This is evident from
continued investments made by
operators towards technological
advancement in creating
future-ready networks.

Overview and Management Discussion Statutory Financial
Performance & Analysis Reports Statements
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FY 2023-24 proved to be a landmark year for the telecom
industry, with operators deploying 5G networks across the
country in record time, and making it one of the largest

5G installed bases globally. 5G offers significantly faster
speeds, low latency, and opens the doors for innovation
across various industries and sectors. The ongoing 5G
investments will catalyse this transformation in India.

During the year, Government of India passed the
Telecommunications Bill, 2023, a forward-looking and
progressive legislation, in continuation to its seminal
reforms of September 2021. The Bill simplifies a complex
system, consolidating various types of licensing into a
more cohesive and efficient authorisation-based regime.
It ensures predictability and availability of spectrum.
‘Right of Way’ reforms aim to streamline approvals across
the country.

Over the last 18 months, 5G smartphone shipments have
kept pace with 5G network roll out in the country, with

its share in overall smartphone shipments rising to 71%
from 43% at the start of the year. However, entry-level

5G smartphone prices continue to remain high for mass
market adoption as few handset manufacturers have
launched affordable options, while the same continues

to be expensive as compared to entry-level 4G handsets.
Also, notwithstanding the pace of 5G deployment, B2C
use cases apart from Fixed Wireless Access (FWA) remain
few and far to monetise the investments. Considering

the ongoing investments, the Indian telecom industry
continues to grapple with the challenges of a high tax
structure, low tariffs, and sub-par return ratios. To achieve
long-term financial sustainability and healthy competitive
environment, the industry needs tariff repair along with
favourable policy framework.

Against this backdrop, Airtel’s razor-sharp focus on
execution resulted in life-time high market share across
all business segments. It continued to deliver consistent
performance with its simple and clear strategy of winning
quality customers, premiumising the portfolio with
acceleration in post-paid and focussing on converged
offerings, and delivering brilliant experience to customers.
The Company expanded its rural coverage by deployment
of 33,000+ network sites across these areas.

The mobile segment achieved healthy operating
performance, driven by continued RMS gains, underlying
operating leverage and relentless focus on improving

cost efficiencies. Airtel Business recorded strong revenue
growth in the domestic business, while global business
saw some moderation due to macro-economic headwinds.
In the domestic market, the Company continues to gain
market share —led by GTM re-tooling, improved account

management and customised solution offerings. The
Homes Business sustained its growth momentum,
garnering 1.6 million net customer additions on the back
of the accelerated home pass expansion, which is likely
to yield benefits going ahead. Amid macro challenges,
DTH business saw positive net customer additions after
two years. A focused market strategy led to sustained
improvement in customer market share.

The Company continues to leverage its digital capabilities
and strengthen its portfolio of digital services. Airtel’s
diverse portfolio encompasses Airtel IQ, |oT, Airtel
Payments Bank, Cloud, SD-WAN, and Airtel Finance. Airtel
IQ is the world’s first network-embedded CPaaS. Airtel’s loT
business, one of our fastest-growing digital offerings, is set
to play a pivotal role in the government’s smart metering
programme that will see the deployment of 250 million
smart meters across the country.

Airtel Payments Bank continued to demonstrate a

robust performance. The number of monthly transacting
users grew by 229% to reach ~67 million. Deposit growth
remained strong at 50% over the previous year. Airtel
Finance achieved notable milestones, with the personal
loans book size crossing ¥26 billion and 360k+ co-branded
credit cards issued as on March 2024. Airtel Finance,
through its four partners across banks and NBFCs, is
disbursing loans at a run rate of 5.8 billion per quarter, as
on March 31, 2024.

The Company’s ESG initiatives and War on Waste

(WoW) efforts have been playing a critical role in driving
sustainable growth. Our investments, strategy and efforts
are aligned with the ESG agenda. During the year, the
Company made significant strides in fostering workplace
diversity. Women represent 15.8% of Airtel’s workforce,
marking over 40% Y-o-Y increase. On environment, efforts
are underway for greening by solarising network sites and
increasing the use of alternative energy sources in data
centres. The Company continues to enhance employee
security and well-being through focused initiatives. Airtel
continues to maintain high standards of disclosure,
transparency and code of ethics.

Airtel’s WoW programme is ingrained in its operational
ethos. Over the past three years, the Company has
achieved substantial operational expenditure savings
through various initiatives. FY 2023-24 yielded strong
results, with significant reduction in cost per site despite
5G cost absorption. The Company continues to extensively
leverage data science, digital tools and greening of

the network. ESG and WoW agenda underscores

Airtel’s commitment to sustainability, diversity and
operational efficiency.
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Economic Review

In 2023, the global economy averted recession and major
slowdown amid high interest rates, leveraged balance
sheets and geopolitical challenges. Inflation eased from its
peak in 2022, but continued to remain above the historical
average. The global economy recorded GDP growth of
3.2%, surpassing initial estimates of 2.8% at the start of
the year. This economic resilience can be attributed to
government spending and robust household consumption
led by the utilisation of pandemic-induced household
savings in major advanced economies.

Most major economies, including the US, Europe, other
emerging markets and developing economies outpaced
growth estimates. Advanced economies grew by 1.6%,
whereas emerging markets (EMs) outpaced global growth
at 4.3%. India remained the fastest-growing major economy.

Within EMs, China was impacted by the slowdown of its
real estate sector and subdued domestic demand. While
India’s outperformance can be attributed to a robust policy
framework and implementation of structural reforms over
the past few years. Some developing nations, mainly in
South Asia, were impacted by economic challenges on
account of high import bills and currency devaluation.

With ebbing inflation, risks of global financial instability
have eased, and this is reflected in the buoyancy of the
global capital markets. Many EMs have witnessed renewed
capital inflows, and certain frontier markets are observing
similar trends.

Source: IMF World Economic Outlook April 2024
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Outlook

A mix of optimism and caution marks the global
economic landscape, which has been shaped by

a series of developments over the past months.
Although there are signs of improvement, the
outlook remains clouded by the uncertainties
around geopolitical developments, rising debt and
lack of clarity on the interest rate revision cycle.

The IMF projects a sustained global economic
growth of 3.2% in 2024 and 2025. However, the
growth would remain below the historical average
of 3.8% during 2000-2019. The sustenance is
attributed to expected resilience of major economies
like the US and several large EMs. A faster-than-
expected decline in inflation could prompt central
banks to ease interest rates and loosen fiscal
policies. IMF estimates global headline inflation to
fall from an annual average of 6.8% in 2023 to 5.9%
in 2024 and 4.5% in 2025, with advanced economies
returning to their inflation targets sooner than EMs.

The policymakers across the globe will face
challenges in striking the right balance between
supporting economic growth and managing inflation.
Structural reforms aimed at enhancing productivity
and resilience will remain critical for long-term
sustainability. As pointed out by the IMF, proactive
policies and prudent decision-making will be critical
to navigating uncertainties and fostering stable
growth in the coming years.
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Indian Economy

The Indian economy exhibited strong growth and
continued outperformance over other large emerging
economies. The strong growth momentum was supported
by policy framework and structural reforms. Factors such
as governments' capital expenditure on infrastructure,
manufacturing push, and acceleration of a digital economy
are some of the drivers supporting this growth momentum.
The central bank’s focus on managing inflation and
proactive policy interventions ensured financial stability and
provided much needed impetus to economic growth. As
per second advances estimates (SAE), India recorded GDP
growth of 7.6% in FY 2023-24, a notable improvement over
the preceding growth rate of 7% during FY 2022-23 and
marking the third consecutive year of above 7% growth.

Challenges on the supply side persisted due to global
factors and posed constraints to the economy’s growth
trajectory. Disruptions in global trade and increased
transportation costs, exacerbated by incidents

such as the Red Sea conflict, presented hurdles to
supply chain operations.

Source: RBI Press Releases

Investment cycle uptrend supported by sustained capex
spends by the government, improving capacity utilisation
and production linked incentives (PLI) announced across
various sectors are expected to enable corporate sector
investment revival.

The favorable economic conditions in India, coupled
with improved domestic macroeconomic fundamentals,
led to a surge in capital inflows during the year. Among
the emerging markets, India stood out by attracting the
highest foreign portfolio investments (FPI), marking the
second highest influx since FY 2014-15. Gross foreign
direct investments (FDI) were largely flat, while net FDI
experienced moderation due to increased repatriation.

In summary, India’s robust economic performance in

FY 2023-24 can be attributed to a combination of factors,
including healthy domestic demand, demographic
advantages and a growth-focused policy framework.

Outlook

The Indian economy is expected to remain buoyant
with continued support from structural policy
reforms. The IMF projects strong forecasts for India,
with an estimated GDP growth of around 6.8%

in 2024, up by 30 basis points from its January
2024 projection. The softening of inflation and a
potential rate easing during the year will support
the growth momentum. The optimism is backed

by various factors, including continuous growth

in manufacturing sector, services sector, strong
corporate and bank balance sheets, and increase in
domestic demand.
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Africa Economy

The Sub-Saharan African economy saw tepid growth at
2.6% in 2023, vis-a-vis 3.6% in 2022, according to the
World Bank. The slowdown was due to continued global
economic uncertainty, increased fragility and conflict
exacerbated by climate change, persistently high but
softening inflation, and challenging global and domestic
financial conditions due to high levels of debt.

The region is also plagued by uneven growth; East Africa’s
growth is estimated to be 1.8% while West Africa’s ~3.3%
in 2023.

In summary, while there are lot of challenges faced by the
region and growth is slow, the region has immense growth
opportunities. Addressing inequality, managing debt,

and fostering private sector development are crucial to
ensuring the continent’s long-term prosperity.

Outlook

The World Bank forecasts economic growth to
bounce back from 2.6% in 2023 to 3.4% in 2024.
However, factors like mounting debt, uncertain
global economic conditions, and probable climatic
changes pose arisk. As per the World Bank,
policymakers should focus on re-establishing
macroeconomic stability, facilitating mobility,
enhancing market accessibility, and ensuring that
fiscal measures do not disproportionately burden
the economically disadvantaged.

Outlook

India remains on a strong structural uptrend to sustain its
outperformance within large economies. While economies
across the globe are impacted by inflation and rising debt,
India is riding on its strengths and delivering sustained
growth backed by robust consumer demand, growth in the
manufacturing sector, capital investments and favourable
government policies. India’s digital economy is growing

at arapid pace, and it is already one of the leading digital
economies in the world. As connectivity is a fundamental
pillar for digital economy, the telecom industry is playing

a crucial role in its acceleration and adoption, supporting
government initiatives, transforming businesses,

enabling enterprises to diversify revenue streams, and
transforming lives.

India’s digital finance architecture is leading the digital
transformation. As per the RBI, India accounts for 46%
of all digital payments worldwide, with 80% of these
transactions attributed to UPI. With >900 million internet
subscribers (wireline and wireless), India stands as one
of the largest and fastest-growing markets for digital
consumers. The Indian telecom industry is driving digital
economy and serving as an economic multiplier.

As the economy grows, rising urban household income
and rural development is enabling consumers to adopt and
invest in newer technologies and upgrade their existing
gadgets, including smartphones and digital TVs. According
to IDC, in 2023, smartphone shipments saw muted growth,
with 5G shipments contribution accelerating to 55%

of total smartphone shipments. Meanwhile, the share

of Smart TVs in total television shipments consistently
hovered over 90%. This percentage is anticipated to climb
even higher, driven by the expansion of broadband access,

Sources:

e World Bank economic outlook report - Sub Saharan Africa
o IDC Research - Smartphone Shipment trends

e Counterpoint Research - Smart TV shipment data
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demand for connected devices and the growing preference
for OTT platforms, among other factors.

The telecom industry in India is poised to grow, led by
enhanced penetration, sustained growth in data usage,
upgrades from 2G to 4G/5G and evolving consumption
habits. The Company is investing in networks across the
country, with an acceleration in rural expansion and 5G
rollout. FY 2023-24 was a historic year for the Company, with
record network site deployment and fiber kilometre rollout.
Airtel will continue to invest in capacity enhancement,
coverage expansion and technological advancements.

For the industry to recover investments and generate
respectable return ratios, mobile tariffs need to improve,
which are one of the lowest globally.

In the face of rapid technological advancements, both

B2C consumers and enterprises are increasingly seeking
digital solutions to meet their diverse needs. The Company
has been building a bouquet of digital services, Airtel

1Q, SD-WAN, and CPaaS, loT and cloud, among others.
Over the years, the Company has transitioned from core
connectivity offerings to tailored solutions, adapting to the
evolving needs of enterprise customers. The Company

is actively working with enterprises across industries to
develop pertinent 5G use cases. Prudent capital allocation
on spectrum purchases and adoption of the NSA network
architecture for 5G have supported the Company in
deleveraging its balance sheet.

Lastly, Sub-Saharan Africa, a region viewed through the
lens of its challenges and slow growth, has immense
potential. Despite the challenges, abundant opportunities
await to be tapped. While the path to progress may be
steep, the potential for transformative growth is undeniable.

Overview and
Performance
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Industry overview

Indian telecom sector

India’s total telecom users base stood at

1,199.28 million as on March 31, 2024. The telecom
industry saw healthy customer additions in FY 2023-24
underscored by penetration improvement. In the current
year, customer base grew by 230 basis points while the
tele-density was at 85.69% as on March 31, 2024. The
urban tele-density stood at 133.72%, whereas the rural
tele-density stood at 59.19% as on March 31, 2024.

Among the service areas excluding metros, Kerala

had the highest tele-density (121.65%) followed by
Himachal Pradesh (119.43 %), Punjab (114.36%), Tamil
Nadu (103.23%), Karnataka (103.20%), Maharashtra
(102.89%), Andhra Pradesh (95.43%) and Gujarat
(91.53%). Among the metros, Delhi topped with
280.62% tele-density. On the other hand, the service
areas, such as Bihar (57.16%), Uttar Pradesh (67.03%),
Madhya Pradesh (68.71%) and Assam (74.02 %) have
comparatively low tele-density.

The wire-line customer base stood at 33.79 million at
the end of March 31, 2024, vis-a-vis 28.41 million at the
end of March 31, 2023.

Tele Density: India (%)

87.37 88.17 84.88 8451 85.69

2019-20 2020-21 2021-22 2022-23 2023-24

@ Customer base (Mn) —e— Tele Density (%)

(Source: Telecom Regulatory Authority of India report as on March 31,2024)
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Africa telecom overview

The mobile services sector in sub-Saharan Africa has
grown rapidly in recent years, but connectivity and
penetration are still relatively low, creating a clear
opportunity. Mobile penetration is estimated to reach just
50% by 2030, compared to a global average of 73%, and
while consumers are quickly adopting smartphones, there
is still huge unmet demand for voice and data services.

Across sub-Saharan Africa, demand for data, mobile voice
and mobile money services continue to grow, driven by a
young and growing population seeking better connections
with each other and with economic opportunity. An
under-penetrated telecoms market, rising smartphone
affordability, along with low data penetration, provide
growth opportunities in both voice and data services. The
telecoms market in sub-Saharan Africa is projected to grow
by 4.4% CAGR over the next five years.
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Development in regulations
India

Development in regulations

The year saw several regulatory changes and developments. The significant regulatory changes were:

A. TRAlrecommendations on ‘Licensing Fee and
Policy Matters of DTH Services’

* Toreduce the license fee from current 8% to 3%
immediately and then to zero by FY2026-27

» Toreduce the bank guarantee exposure for DTH
Industry by 80% in-line with the telecom reforms
- An initial Bank guarantee for an amount of
%5 crores for the first two quarters. Thereafter,
BG for an amount equivalent %5 crores or 20% of
LF of two quarters and other dues not otherwise
securitised, whichever is higher

* The gross revenue, applicable gross revenue and
adjusted gross revenue for DTH licensees have
been defined on the same lines as prescribed by
Cabinet for telecom sector

B. TRAIlrecommendation on ‘Rationalisation of
Entry Fee and Bank guarantees (BG)’ dated
September 19, 2023

* Entry fee should be reduced for the various licenses/
registrations/authorisation/permission (except for
GMPCS & VSAT Authorisations under UL)

* For some authorisations like ISP-C, M2M &
Audio-Tex, NIL entry fee is recommended

* The ceiling of 15 crores on entry fee under UL
should be removed

* Entry fee should be charged only at the time of
entry and not renewal of license

150 Bharti Airtel Limited

Financial bank guarantee and performance bank
guarantee should be merged into a single BG

For the initial year, the amount of this
consolidated BG has to be as recommended

(e.g. %2 crores/circle for access services,

%40 lakhs for ISP-A). Thereafter, it has to be higher
of the initial year BG or 20% of the estimated sum
payable (of LF & other unsecuritised dues)

Electronic bank guarantees should be adopted by
DoT for ease of doing business

TRAI recommendations on ‘Licensing framework
and Regulatory mechanism for submarine cable
landing in India’ dated June 19, 2023

International submarine cable should be allowed
to carry domestic traffic on dedicated fiber pairs
between two Indian cities, on the condition

that such traffic is not transmitted/routed
outside India

Stub cables should be allowed to be laid up to any
distance within the Exclusive Economic Zone (EEZ)

Cable Landing Stations (CLS) operators should
be classified as ‘essential services’ and ‘critical
information infrastructure’

Two categories of CLS locations need to be
recognised in the licensing framework

Main CLS-Owners of the main CLS will seek
clearance for submarine cable landings in India

CLS Point of presence (PoPs) - Owners of

CLS PoPs will have certain security and
reporting obligations

National long distance (NLD) licenses may
establish domestic submarine cables connecting
two or more cities on the Indian coastline

National long distance / International long

distance licenses should be amended to explicitly

provide for terrestrial connectivity between
different CLSs

Digital Personal Data Protection Act, 2023
(“DPDPA”)

The bill was passed by Lok Sabha on August 7, 2023
and by Rajya Sabha on August 9, 2023, and received
Presidential assent on August 11, 2023

The Act broadly provides for the following as notified
in the official gazette on August 11, 2023:

Obligations on entities collecting personal data
i.e. data fiduciaries like Airtel

Rights of individuals to obtain personal data,
correct inaccurate data, erase data, and prevent
disclosure of personal data

An independent data protection board

Creating trust between persons and entities
processing personal data

Remedies for unauthorised and harmful
processing of personal data

Telecommunications Bill, 2023

The Bill broadly provides for the following as notified
in the official gazette on December 24, 2023:

Licensing

Shift from multiple nomenclatures of license,
registration, permission etc. to ‘Authorisation’
for providing telecom services, for establishing,
operating, maintaining or expanding telecom
networks and for possessing radio equipment

Spectrum

a. Auctionrecognised as the preferred mode
of spectrum assignment, but administrative
assignment allowed for specific purposes
like national security and defence, law
enforcement and crime prevention, public
broadcasting services, radio backhaul
for telecommunication services, certain
satellite-based services such as: teleports,
television channels, Direct To Home,
Headend In The Sky, Digital Satellite News
Gathering, Very Small Aperture Terminal,
Global Mobile Personal Communication

by Satellites, National Long Distance,
International Long Distance, Mobile
Satellite Service in L and S bands etc,,
Bharat Sanchar Nigam Limited (BSNL)
and Mahanagar Telephone Nigam Limited
(MTNL), etc.

b. Statutory framework for spectrum-related
aspects like sharing, trading, leasing,
surrender, harmonisation, etc.

. Breach of terms and conditions of
authorisation or spectrum assignment

a. Voluntary undertaking’ to enable disclosure
of breaches

b. Tiered structure for dispute resolution —
Adjudicating Officer, Designated Appeals
Committee and TDSAT

¢ Right of Way (RoW)
a. RoW permission mechanism defined for
both public and private properties

i For public property — permission in
time-bound manner

ii.  For private property — negotiation and
mutual agreement

b.  Provision for establishing common ducts in
infrastructure projects on open access basis

. Universal Service Obligation Fund (USOF)
a. The Universal Service Obligation Fund to be
renamed as ‘Digital Bharat Nidhi’

b. Its scope has been expanded to include
underserved urban areas, in addition to rural
and remote areas

c. Itcanalso be applied to support R&D in
telecom services, pilot projects, etc.

o User-related
a. Mandatory to use verifiable biometric-based
identification for identification of users

b. Statutory duty on users to provide
correct information

c. Framework for protection of users from
certain specified messages (in consonance
with TRAI's regulations)

. National Security
a. Provisions for lawful interception

b.  Statutory framework for trusted
source regime
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. Civil Penalty and Offences

a. Contraventions like providing telecom
services without authorisation, unlawful
interception, obtaining SIMs through fraud

or cheating, etc. have been recognised
as criminal offences, and will attract
imprisonment and/or fine

b. However, some other contraventions, listed
in the Third Schedule, like use of SIMs in
excess of prescribed number, contravention
of the provisions of section 28 (measures
for protection of users), etc. would attract
civil penalties

F. Draft Broadcasting Services (Regulation) Bill, 2023

* MIB released the Draft Broadcasting Services
(Regulation) Bill, 2023 for public consultation on
November 10, 2023

* Major overhaul of Broadcast Regulations. Clear
recognition that MIB aims to regulate OTT
providers like Cable/DTH

+ Bill focuses on content not carriage. Lays down
license/registration/intimation for broadcaster,
DTH, Cable and OTTs

G. Spectrum Auctions 2024

» DoT, on March 08, 2024, issued the Notice Inviting
Applications (NIA) for auction of all the available
spectrum in 800 MHz, 900 MHz, 1800 MHz, 2100
MHz, 2300 MHz, 2500 MHz, 3300 MHz, and 26
GHz bands

* The cumulative reserve price of the
10523.15 MHz spectrum put to auction was
%96,317.65 crores

+ Last date for bid submission was May 06, 2024
and live auction likely in June, 2024

H. TRAI Recommendations on “Usage of
Embedded SIM for Machine-to-Machine (M2M)
Communications” dated March 21, 2024

* Provisions for integration of the SM-DP of Indian
Telecom Service Provider (TSP) with the foreign
SM-SR will be included in telecom licenses

e TSPs with UASL, UL/UL-VNO (Access), UL/UL-
VNO (M2M) and registered M2MSPs can own and
manage SM-SRs in the country

« The 901.XX IMSI (global IMSI series) allocated
to Indian entities should not be permitted for
providing M2M services in India

* Any M2M eSIM in an imported device on
international roaming should be mandatorily
reconfigured into profiles of Indian TSPs within 6
months of activation of roaming or on change of
ownership of the device, whichever is earlier

152 Bharti Airtel Limited

* The Indian TSP/M2MSP will have to integrate
its SM-SR with the SM-DP of Indian TSPs within
3 months of the request of the concerned OEM/
M2MSP

* The Indian TSP/ M2MSP will have to switch its
SM-SR with the SM-SR of another Indian entity
within 6 months of the request of the concerned
OEM/M2MSP

TRAI Recommendations on “Introduction of

Calling Name Presentation (CNAP) Service in
Indian Telecommunication Network” dated
February 23, 2024

* CNAP service allows subscribers to see name of
the caller along with the calling number

* TRAIl has recommended that the service should
be offered to subscribers on voluntary basis

* Name of the caller should be sourced from the
name provided CAF for individual subscribers
whereas entities with bulk/business connections
can use a ‘preferred name’ - like a trademark or
trade name
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Africa - Legal and regulatory frameworks

Listing and shareholding developments
Uganda

On November 7, 2023, Airtel Uganda listed 10.89% of

its shares on the Uganda Securities Exchange (USE) in
compliance with Uganda Communications (Fees and
Fines) (Amendment) Regulations 2020, which created an
obligation for all national telecom operator licensees to list
20% of their shares on the USE. The USE granted Airtel
Uganda an extension until November 06, 2026, to offer the
shortfall to achieve the 20% listing.

The Democratic Republic of the Congo

By a Ministerial Order dated October 10, 2023, operators
were given ten years to comply with the law that requires
that all telecom licensees have a 30% local shareholding.

Kenya

On August 18, 2023, the Government of Kenya removed
the requirement for 30% local shareholding for licensees
operating in the telecoms sector, with immediate effect.

Malawi

Companies listed on the main board of the Malawi
Stock Exchange (MSE) are required to have a minimum
public float of 25%. Airtel Malawi plc has currently listed
only 20% of its shares on the MSE. On April 06, 2023,
the MSE granted Airtel Malawi plc a further period of
three years within which to comply with the 25% public
float requirement.

Spectrum developments
We acquire or renew spectrum to expand or maintain our
ability to provide services. This year this included:

Nigeria
On May 09, 2023, Airtel Networks Nigeria Limited renewed

its 2100MHz (2x10 MHz) spectrum licence at a price of
$127m for a period of 15 years.

Uganda

On July 01, 2023, the Uganda Communications
Commission (UCC) awarded Airtel Uganda Limited
spectrum in the 800MHz (2 (2x5)) and the 3500MHz
(1x1000) bands for the remaining duration of its National
Telecommunication Operator’s Licence, at no upfront cost.

Mobile termination regulation
Rwanda

On October 14, 2023, the regulator in Rwanda set

the asymmetrical mobile termination rate (MTR) for

calls terminating on Airtel Rwanda Limited's network

at 2 Rwandan francs (RWF), and 1.5 RWF for those
terminating on MTN Rwanda’s network. This related to all
calls for the period to July 2023 from January 01, 2023
(backdated). The same decision set the MTR rate for the

period from August 2023 to August 2024, at 0 RWF for
both mobile operators.

The Republic of the Congo

In October 2023, the regulator in the Republic of Congo set
an asymmetric MTR in favour of Airtel Congo S.A. The rate
was set at an asymmetric MTR of 7 Central African Francs
(CFA) to terminate on Airtel Congo S.A.’s network, and 5
CFA to terminate on MTN’s network.

Know your customer
Uganda

The Regulation of Interception of Communications
Regulations, 2023 was enacted on May 12, 2023,
making it a requirement to have all customers submit
biometric information to their mobile network operators
by November 12, 2023. This requirement has been
implemented by the Company.

Chad

In August 2023, the Government of Chad issued an Order,
establishing new rules for identifying subscribers, requiring
that operators collect full KYC details in respect of each
customer within three months of the Order. The rules also
limit the number of SIM-cards to three per customer. We're
complying with this requirement.

Nigeria

In December 2023, the Government of Nigeria issued
directives requiring full barring of all MSISDNs (mobile
station international subscriber directory numbers)
without National Identification Numbers (NIN) as well as
verification of all NINs used for SIM registration against the
national database. Operators were required to comply with
these directives in stages at various dates, with the final
date for SIM barring set for July 31, 2024.
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FINANCIAL REVIEW

CONSOLIDATED FIGURES

FY 2023-24 FY 2022-23

Gross revenue 1,499,824 18,127 1,391,448 17,313
EBITDA before exceptional items 790,458 9,553 717,330 8,925
Interest, Depreciation & Others before exceptional items 587,945 7,106 545,025 6,781
Profit before exceptional items and Tax 202,513 2,448 172,305 2,144
Profit before tax 126,790 1,532 165,607 2,061
Tax expense 41,210 498 42,733 532
Profit for the year 74,670 902 83,459 1,038
Earnings per share from continuing and discontinued 13.09 0.16 14.80 0.18

operations (In INR / USD)

*1 USD =%82.74 exchange rate for the financial year ended March 31, 2024 (1 USD =%80.37 for the financial year ended March 31, 2023)

STANDALONE FIGURES

FY 2023-24 FY 2022-23

Gross revenue 941,198 11,375 847,201 10,541
EBITDA before exceptional items 510,867 6,174 441,477 5,493
Interest, Depreciation & Others before exceptional items 426,943 5,160 386,020 4,803
Profit before exceptional items and Tax 83,924 1,014 55,457 690
Profit before tax 71,161 860 12,693 158
Tax expense 21,279 257 13,589 169
Profit for the year 49,882 603 (896) 1)
Earnings per share (In INR / USD) 8.74 0.11 (0.16) 0)

*1 USD =%82.74 exchange rate for the financial year ended March 31, 2024 (1 USD = Z80.37 for the financial year ended March 31, 2023)

The consolidated revenues for the year ended March 31,
2024, at 1,499,824 million, vis-a-vis ¥1,391,448 million in
the previous year, an increase of 108,376 million.

The Company incurred operating expenditure (excluding
access charges, cost of goods sold, license fees, Charity
& Donation costs) of 479,249 million representing an
increase of 6.3% over the previous year. Consolidated
EBITDA at ¥790,458 million increased by 10.2% over the
previous year on reported basis. The Company’s EBITDA
margin for the year increased to 52.7% as compared to
51.6% in the previous year led by operating leverage and
focus on improving cost efficiencies.

Depreciation and amortisation costs for the year were
higher by 8.5% to 395,376 million, due to continued
network expansion and 5G roll out. Consequently, EBIT for
the year stood at ¥392,757 million, marking an increase

0f 340,528 million over the previous year. The Company’s
EBIT Margin for the year increased to 26.2% vis-a-vis
25.3% in the previous year.

Net finance costs at 217,339 million were higher by
29,895 million compared to the previous year.

Consequently, the consolidated profit before taxes and
exceptional items at 202,513 million compared to profit of
172,305 million for the previous year.
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After accounting for exceptional items and non-controlling
interests, the resultant consolidated net profit for the

year ended March 31, 2024, came in at 374,670 million

as compared to net profit of 83,459 million in the
previous year.

The capital expenditure for the financial year ended March
31,2024, was ¥394,821 million.

KEY RATIOS

Key Ratios Units FY 2022-23  Y-0-Y%
Capex Productivity % 55.25 53.77 1
Opex Productivity % 32.26 32.39 0
Interest Coverage Times 496 5.01 (0.05)
Ratio

Net Debt to Times 2.50 2.75 (0.25)
Shareholders’ Equity

EBITDA Margin % 52.70 51.55 1
Net Profit Margin % 5.0 6.0 -1
Return on % 9.36 11.58 -2

Shareholders’ Equity

Overview and Management Discussion Statutory Financial
Performance & Analysis Reports Statements
V' N

Liquidity and Funding

As on March 31, 2024, the Company had cash and cash
equivalents of 69,155 million and short-term investments
of 32,695 million. As on March 31, 2024, the Company
generated an operating free cash flow of 395,636 million.
The consolidated net debt excluding lease obligations

for the Company stands at 31,409,704 million compared
t0 1,526,508 million in the previous year. Consolidated
net debt for the Company including the impact of leases
stood at 32,046,461 million as on March 31, 2024. The

Net Debt-EBITDA ratio, including the impact of leases

as on March 31, 2024, was 2.6x as compared to 2.9x as

on March 31, 2023. The Net Debt-Equity ratio was at
2.5x as on March 31, 2024, as compared to 2.7x as on
March 31, 2023.

The Company paid 8,024 crores in July 2023 and

38,325 crores in January 2024, making a total repayment
0f %16,349 crores to the Department of Telecom
(Government of India) towards part pre-payment of
deferred liabilities pertaining to the spectrum acquired
through the 2015 auction. These liabilities carried an
interest rate of 10% and were paid off through strong free
cash generated by business.

Airtel at a glance

Bharti Airtel is a global telecom solutions provider, serving
over 550 million customers in 17 countries across South
Asia and Africa. In the 2023-24 financial year, the Company
continued on its consistent growth trajectory, and recorded
a life-high revenue market share across the businesses.

In mobile services, the Company crossed the milestone
of a total of 350 million customers and 250 million
data customers.

The Company's bet on expanding its footprint in rural areas
has paid off; it gained market share across all circles and
added 28.6 million new smartphone customers during the
year. Airtel Increased its ARPU to an industry-high of ¥209.

On Broadband, Airtel continued the momentum and added
1.6 million customers. The Company saw some green
shoots emerging in the DTH business. After two years of
decline, Airtel grew its customer base by 2+ lakh, the only
operator in the industry to grow customer base during

the year.

Airtel Business posted double-digit growth despite
headwinds in the global business segment. The domestic
India business continued to deliver solid growth.

In Airtel Africa, the overall mobile customer base grew by
9% to 152.7 million and mobile money customer base grew
by 20.7% to 38.0 Mn as of March 31, 2024.

Segment-wise performance

B2C services
Mobile Services: India
Overview

Airtel has been consistently delivering on its stated
strategy to attract and retain high-value customers and
premiumise portfolio. With the aim to offer differentiated
network experience to customers, Airtel has accumulated
largest mid-band spectrum pool over the course of

its journey. Airtel has been able to offer best-in-class

5G experience at the lowest cost of ownership with
deployment of a non-standalone network architecture.
Life-high revenue market share, industry leading ARPU
growth and strong data customer addition, is a testament
to our strategy and relentless focus on delivering superior
experience to our customers. As on March 31, 2024, Airtel’s
customer base stood at 352.3 million. The minutes on the
network increased by 7.3% to 4,667 billion. The Company
had 260.8 million data customers at the end of March 31,
2024, of which 252.7 million were 4G+5G customers. The
increased penetration through bundled plans, with high
inbuilt data, has also led to the total MBs on the network
growing by 21.8% to 65,978 billion MBs.

The Company’s focus to deliver superior network
experience resulted in the consistent growth of 4G & 5G
customer base. 5G shipments continue to grow steadily
and the Company continue to gain fair share on 5G base
which stood at ~72 million as on March 31, 2024. During
the year, revenues increased by 12% to 850,488 million
as compared to 759,246 million in previous year driven
by feature phone to smartphone upgrades, prepaid to
postpaid upgrades, data monetisation and international
roaming. Our premiumisation agenda to upgrade
customers to higher value plans has been working well
and contributing to ARPU growth. The segment witnessed
an increase in the EBITDA margin to 55% during the year,
compared to 52.8% in the previous year. EBIT margin

for the year increased to 22.1%, compared to 19.6% the
previous year. Strong margin delivery was attributable

to operating leverage and sharp focus on building

cost efficiencies.
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The Company expanded its network at accelerated pace
and rolled out 43,102 network sites during the year. The
Company had 318,171 network towers as on March 31,
2024. The Company has also done a massive rollout of
33,000+ sites as on March 31, 2024 to expand its coverage
in rural areas. Mobile broadband base stations stood at
931,854 at the end of the year, compared to 832,369 at the
end of last year.

Y-0-Y
FY 2023-24 FY 2022-23 Growth

Particulars T million %
Gross Revenue 850,488 759,246 12%
EBIT 188,199 148,450 27%
Data and Voice usage (8n)
4,667
4,348
4,104
65,978
54,148
45,203
FY FY FY

2021-22 2022-23 2023-24

. Data Usage (Bn Mbs) —@— Voice usage (Bn Mins)

Key Highlights

A. 5GRollout
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Continuing its 5G growth streak, Airtel touched
the milestone of 50 million unique 5G customers
on its network within one year of launching

the service. As of March'24, Airtel 5G Plus is
available across all states and union territories of
India, making it one of the fastest rollouts in the
country. Airtel customers across the country are
on the digital superhighway and enjoying blazing
network speeds.

Airtel became the first operator to deliver
uninterrupted connectivity to Metro commuters
by deploying high-capacity nodes 35 metres
below river Hooghly. Airtel invested in the
infrastructure ahead of the actual commercial
launch of the service, with the aim of offering
seamless connectivity through the 4.8 km stretch
in Kolkata’s East-West Metro corridor connecting
Howrah Maidan with Esplanade. High-capacity
nodes have been deployed at each of these
stations: Howrah Maidan, Howrah Station,
Mahakaran, and Esplanade—for seamless

Bharti Airtel Limited

connectivity. Customers can now enjoy blazing
5G speeds, uninterrupted voice calls and data
transmission that enhance the daily commuting
experience, allow them to stay connected and
productive through their travel.

Airtel announced that its 5G service is now
available to customers across Kochi’s water
metro stations for the first time, adding to the
already-live service in all other parts of the island
city of Kochi. Airtel is the first service provider to
democratise access to blazing fast 5G speeds to
customers travelling on India’s first water metro
service that connects 10 islands around Kochi
through battery-operated electric hybrid boats
for seamless connectivity with the city.

Digital innovations and customer delight

Airtel is consistently working on strengthening its
innovative core to anticipate and lead change in the
global digital landscape.

To make staying connected easy, intuitive, and
compelling, Airtel has refreshed its International
Roaming Plan, which now costs as little as
133/day at the starting point, making it more
economical than the local SIMs of most countries.
This has resulted in a significant jump in the
Company’s pack subscriptions in both the
prepaid and postpaid. To cater to the surge in
demand for international roaming packs and
provide last minute assistance, Airtel has set up
an international roaming kiosk in the duty-free
area of the departure terminal of Delhi’s Indira
Gandhi International Airport.

Airtel has integrated in-flight roaming and
introduced plans for both its prepaid and
postpaid customers, allowing them to stay
connected while onboard a flight. Customers
can now enjoy high-speed internet browsing,
talk to their loved ones, and enjoy a host of other
activities while thousands of feet above the
ground. Customers who subscribed to roaming
packs priced at 32,997 for prepaid and 33,999
for postpaid and above will automatically enjoy
in-flight roaming benefit at no additional cost and
also enjoy a host of in-flight offerings, including
voice, data and SMS services.

In partnership with Ericsson, Airtel successfully
tested India’s first RedCap technology on its 5G
network. Reduced Capability (RedCap) solution
helps bring down complexity and extends the
battery life of devices while delivering higher

data speeds. Carried out in collaboration with
Qualcomm Technologies, Inc. using its 5G RedCap
test module, the testing on 5G TDD network
represents the first implementation and validation

of RedCap in India. Ericsson RedCap is a new radio
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access network (RAN) software solution that
creates new 5G use cases and enables more 5G
connections from devices such as smartwatches,
other wearables, industrial sensors, and AR/VR
devices. RedCap is the next in 5G technology to
cater to use cases that are not yet best served by
current new radio (NR) specifications. Compared
to LTE device category 4, RedCap offers similar
data rates with improved latency, device energy
efficiency and spectrum efficiency. There is also
the potential to support 5G NR features, such as
enhanced positioning and network slicing.

As part of the Company’s commitment to
adopting circular business practices, Airtel has
partnered with IDEMIA Secure Transactions

to switch to recycled PVC SIM cards instead of
virgin plastic. An industry first in India, Airtel is
the only telecommunications service provider
to implement this migration, which will prevent
the generation of over 165 tonnes of virgin
plastic and further circumvent the generation of
over 690 tonnes of CO, equivalent in one year.
This migration is in line with Airtel’s continued
commitment to encouraging supplier partners
and other stakeholders to reduce the generation
of greenhouse gases and promote circularity.

In partnership with Ericsson, Airtel successfully
demonstrated mmWave 5G functionality on its
network. Peak speeds of 4.7 Gbps were achieved
during the testing, demonstrating the applicability
of mmWave for high network capacity requirements.
The 5G high-band or millimetre wave (mmWave)
spectrumis a valuable resource when targeting
densely populated urban areas with large number
of mobile devices, homes, and business areas. The
high-band, above 24 gigahertz, (GHz), will make

it possible for Airtel to offer unprecedented peak
rates, low latency, and high capacity.

Airtel Business won a Cloud and CDN mandate
from the Digital India Corporation (DIC) to power
DIKSHA (Digital Infrastructure for Knowledge
Sharing), India’s largest platform for open
education digital content. DIC is under the aegis
of the Ministry of Education (MoE), Government
of India. With this, Airtel has become the trusted
partner for end-to-end management of DIKSHA’s
online platforms across its mobile application
and website.

C. Awards & Recognition

Airtel’s ‘175 re-played’ 5G campaign won Gold
Lion in Brand Experience and Activation category
at the Cannes Lions International Festival of

Creativity. This campaign also won Silver Lion in
Sports Activation category and Bronze Lion in PR
category, putting brand Airtel on the global stage
of advertising.

The Company’s sustainability efforts were
recognised at the prestigious Businessworld
Sustainable World Conclave 2023 in the Most
Sustainable Companies category and Telecom
category. Airtel was awarded for making great
strides in sustainability and leading India Inc towards
creating a positive impact on the environment and
society. Airtel was also awarded by The Economic
Times for Sustainable Organisations 2023.

Airtel’s sustainability initiatives were recognised
with the prestigious Golden Peacock Awards for
Sustainability 2023 in the Telecom category. This
recognition reinforces its continuous efforts to
balance its business goals with its unwavering
commitment to societal and environmental
well-being.

Asiamoney Asia’s Outstanding Companies Poll
2023 ranked Airtel as the Most Outstanding
Company in India, across sectors as well as
within the telecommunications sector. The poll
is decided by fund managers, analysts, bankers,
and rating agencies and recognises publicly
listed companies across 12 Asian markets for
exceptional performance in the financial domain,
investor relations and CSR initiatives amongst
others. Airtel has been consistently bagging the
top position every year since 2018, especially in
the telecommunications industry.

Airtel won the award of ‘Best Social Experience
Team’ at the prestigious India Customer
Excellence (CX) Summit & Awards 2023. The
award underscores our relentless pursuit of
excellence in providing a superlative social media
experience to our consumers.

D. Financial efficiency

Airtel prepaid 8,024 crores in July 2023 and
38,325 crores in January 2024, thereby making a
total repayment of 16,349 crores in FY 2023-24 to
the Department of Telecom (Government of India)
towards part prepayment of deferred liabilities
pertaining to spectrum acquired in auction of
2015. The said installments had an interest

rate of 10%. Airtel continues to enjoy access

to well-diversified sources of capital/financing,
which provides the financial flexibility and ability
to optimise costs, including opportunities for
significant interest savings like these prepayment.
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Homes Services

Overview

The Homes Business, now present in 1,290 cities

across India, continues to expand its footprint through
accelerated LCO partnership rollout through FTTH and
FWA. Growing preference for remote and hybrid work,
changing content consumption habits and increasing
adoption of digitisation in Tier Il and Tier lll towns are the
key drivers for strong demand in home broadband. This
has resulted in a sustained momentum of customer base
addition, totaling to 7.62 million customers at the end of
the year, representing a growth of 26%, compared to 6.05
million at the end of the previous year. In FY 2023-24, Airtel
scaled its operations with the launch of Airtel Fiber in 91
new towns and increased its coverage by rolling out new
Fiber network across major cities of its operations, helping
the country advance towards its vision of Digital India.

Revenues from Homes services increased by 23% to
349,701 million for the year ended March 31, 2024, as
compared to 340,472 million the previous year. EBITDA
margin during the year was 50.1%.

Y-0-Y
Particular FY 2023-24 FY 2022-23 Growth %

T Mn TMn
Gross Revenue 49,701 40,472 23%
EBIT 12,018 8,894 35%
Home Subscribers (Mn)
7.6
6.1
45
3.1
FY FY FY FY

2020-21 2021-22 2022-23 2023-24

Revenues from Homes services

249,701 wn (-2
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Key Highlights

* Launched Airtel Xstream Fiber First ATL - ‘Superfast
speed for everyone’s need’ with an objective of
positioning Airtel Xstream Fiber as a product that
could meet all family requirements.

« Airtel launched a high decibel 360° campaign for Airtel
Xstream Fiber. With a primary emphasis on home
entertainment, this comprehensive campaign aims to
raise awareness for Airtel Xstream Fiber and position it
as the ultimate solution for big screen entertainment.
The campaign was adopted in nine languages
including Hindi, Tamil, Kannada, Telugu, Marathi,
Gujarati, Bengali, Malayalam and Punjabi, ensuring it
resonates with viewers across the country. This multi-
lingual approach reflects Airtel's commitment to cater
to the diverse entertainment preferences of audiences
throughout India. The campaign features characters
from popular entertainment shows burst onto the
scene, symbolising the plethora of entertainment
choices available through Airtel Xstream Fiber.
Accompanied by a catchy soundtrack celebrating
diverse shows and genres, the campaign highlights
the seamless integration of leading OTT platforms and
TV channels accessible through Airtel Xstream Fiber.

« Airtel Xstream Play announced that it has achieved
5 million paid-subscriber milestone, further cementing
its position as India’s fastest-growing OTT aggregator.
The video streaming service crossed this milestone
and continues to be the fastest-growing OTT
aggregator in the country. Airtel Xstream Play offers
India’s largest bouquet of OTT content aggregated
on a single app. Customers have access to premium
content from partners such as Sony LIV, Lionsgate
Play, Chaupal, Hoichoi, FanCode, ManoramaMax,
ShemarooMe, Alt Balaji, Ultra, ErosNow, EPICon,
DocuBay, Playflix, etc. and can watch 40,000+ movie
titles and shows from 20 content partners on the
Airtel Xstream app with a minimum recharge of ¥148.

New innovations

« Launched fixed Wireless access (FWA) to provide
home internet via 5G in Fiber dark areas

« Launched Entertainment-15t ladder with HD channels
together with regional OTTs across India

« Launched Xsafe (end-to-end home surveillance
solution) add-to-bill option for existing Airtel
customers, which includes cloud storage and after
sales service

» Launched high decibel 360° campaign for Airtel
Xstream Fiber. With a primary emphasis on home
entertainment, this comprehensive campaign aims to
raise awareness for Airtel Xstream Fiber and position
it as the ultimate solution for big screen entertainment
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Digital TV Services

Overview

Airtel Digital TV continues to strengthen its market
position with a strong customer base of 16.1 million, on

the back of the Company’s strategy of simplified pricing
and differentiated converged experience to win high-value
customers. Airtel DTH is a pioneer in launching innovative
products for its customers, along with best-in-class
customer service, making it one of the fastest growing DTH
operators in India, with operations in 639 districts across
the country.

Key highlights

» During the year, the Company witnessed strong base
addition on its Airtel Black Plans (converged home
proposition with services of DTH, broadband and
mobile). Airtel Black is India’s first all-in-one solution
for homes, enhancing customer convenience with one
bill, one customer care number, dedicated relationship
manager with amazing value and zero switching cost.
With this, Airtel Digital TV has further strengthened its
position in converged homes in the country.

* In February 2024, in response to broadcasters
releasing new bouquet pricing in accordance with NTO

3.0 amendment by TRAI, the Company implemented
pricing changes w.e.f. March 15, 2024, and launched
new consumer tariffs to comply with the amendments.
With this, the Company has further simplified the
packaging across markets to win value customers.

Y-o0-Y
FY 2023-24 FY 2022-23 Growth

Particulars T million % million %
Gross Revenues 30,448 29,450 3%
EBIT 2,674 3,775 -29%
DTH Subscriber Base (Mn)
16.1
16.0
15.9
FY FY FY

2020-21 2022-23 2023-24
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B2B services

Airtel Business Overview

Airtel Business is India’s leading and most trusted ICT
services provider and offers diverse portfolio of services
to enterprises, governments, global carriers, OTT players
and small and medium businesses. Airtel Business
constantly provides innovative integrated solutions,
superior customer service and unmatched depth/reach
to global markets. Along with voice, data and video, our
services also include network integration, data centres,
managed services, enterprise mobility applications and
digital offerings.

Global Business, the international arm of Airtel Business,
offers an integrated suite of global and local connectivity
solutions, spanning voice and data to the carriers, Telcos,
OTTs, large multinationals and content owners globally.

Airtel’s international infrastructure includes the ownership
of i2i submarine cable system, connecting Chennai to
Singapore and consortium ownership of submarine cable
systems like South East Asia - Middle East - Western
Europe - 4 (SWM4), Asia America Gateway (AAG), India

- Middle East - Western Europe (IMEWE), Unity, Europe
India Gateway (EIG) and East Africa Submarine System
(EASSY). Along with these seven owned subsea cables,
Airtel Business has a capacity on 34+ other cables across
various geographies.

Its global network runs across 400,000+ Rkms (Including
IRU) with over 1200 customers, covering 50 countries and
five continents and 200+ India and Global PoPs (Point of
Presence). This is further interconnected to its domestic
network in India and direct terrestrial cables to SAARC
countries, Myanmar and China helping accelerate India’s
emergence as a preferred transit hub.

Airtel Business witnessed a year of growth led by a surge

in data and digital revenues. Revenues for the year grew by
12% Y-o0-Y. The Company continued focus on winning in the
core business while building upon new revenue streams
and emerging businesses in the areas of |oT, I1Q, Cloud,
Security and Data Centres.

Y-0-Y
FY 2023-24 FY 2022-23 Growth

Particulars T million %

Gross Revenue 208,209 185,931 12%

EBIT 60,205 54,361 11%

Key highlights

A. Digital innovations and customer delight
e Airtel Business, has entered into partnership with:
. Adani - Power 20 million Smart Meters

. IntelliSmart - To power upto 20 million Smart
Meter along with smart meter applications such
as Head End System, Meter Data Management
Systems along with Cloud and Analytics
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Airtel, through its robust nationwide
communications network will deliver reliable

and secure connectivity for smart meter
deployments. In addition, Airtel’s transformative
smart metering solutions that are powered by
NB-loT, 4G and 2G, will help AESL to ensure real-
time connectivity and uninterrupted transfer of
critical data between smart meters and headend
applications. The solution will also come powered
with Airtel’s loT platform - ‘Airtel loT Hub, which
enables smart meter tracking and monitoring
with advanced analytics and diagnostic
capabilities in addition to real-time insights and
services that empower customers with enhanced
control over their energy consumption

Airtel announced its partnership with Secure
Meters for deploying Narrow Band (NB-loT)
services that will power 1.3 million homes in Bihar
through a smart meter solution. This deployment
will be India’s first NB-loT solution on a narrow
band with a fallback option that will work on 2G
and 4G and ensure real time connectivity and
uninterrupted transfer of critical data

Airtel announced the launch of Airtel IQ
Reach, a first-of-its-kind self-serve marketing
communication platform, which will enable
brands/companies to drive targeted
customer engagements through personalised
communications. This self-serve portal will be
a one-stop destination to empower businesses,
especially emerging businesses, to have full
control of their campaign execution, by simply
logging on to a single portal for designing
customised messages, uploading or selecting
their target audiences, scheduling their
messages and, finally, tracking campaign
effectiveness, all in just a few clicks

Airtel business launched, ‘Airtel CCaaS
(Contact Center as a Service)’, an industry

first omni-channel cloud platform that offers

a unified experience for all contact centre
solution required by an enterprise. Currently,
businesses with contact center requirements
need to source voice, cloud and software
separately from multiple vendors resulting

in increased capital and time investments.
Airtel’s innovative CCaaS offering will enable
enterprises to reduce these investments
significantly, as the platform unifies Voice-
as-a-service (VaaS), cloud and the best of
contact center software from leading providers
including Genesys. The platform will enable
enterprises to get started on contact center
solutions instantly at affordable monthly cost.

Airtel Business launched “Airtel Advantage”
- a first-of-its-kind, fully-automated digital
platform for global interconnect solutions.

Overview and Management Discussion
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Airtel Advantage enables carriers globally to
select interconnect solutions from a diversified
set of offerings and get onboarded within a few
hours. The one-stop-destination also enables
carriers to send traffic to anywhere in the world
with just a few clicks. Offering International
Voice, A2P, P2A, P2P SMS, Direct Inward Dialing
(DID) and International Toll-Free Service

(ITFS), the Airtel Advantage portal leverages
Airtel’s resilient global network and digital
infrastructure to solve challenges of direct
interconnect complexities, tedious procedures
and exhaustive paperwork. The platform’s
assured time to market capability enables
faster customer onboarding and seamless
commencement of interconnects for multiple
global locations. Customers can also view
real-time traffic statistics and other insights on
customised analytics dashboard

B. Strategic alliances and partnerships

. Airtel Business won a Cloud and CDN mandate
from the Digital India Corporation (DIC) to
power DIKSHA (Digital Infrastructure for
Knowledge Sharing), India’s largest platform
for open education digital content. DIC is
under the aegis of the Ministry of Education
(MoE), Government of India. With this, Airtel
has become the trusted partner for end-to-end
management of DIKSHA's online platforms
across its mobile application and website.
Airtel’s low latency and high-bandwidth Edge
CDN solution will enable students and teachers
across 28 states and 8 Union Territories with
an access to over a billion hours of free learning
content every month in their preferred language

. Airtel entered into a strategic partnership with
Bridgepointe Technologies, a tech advisory firm
based in US. The partnership will enable US
enterprises interested in expanding to India and
Africa to leverage Airtel’s digital infrastructure
solution, strong product ecosystem and large
customer base in these markets. Bridgepointe
will leverage its own established foothold in the
data center market and add Airtel’s products
and services including global connectivity
solutions, DIA, IPLC, Data center and SD-

WAN as part of its portfolio offerings for the
enterprise customers

. Airtel partnered with technology-led innovation
start-up, Matter Motor Works to deploy its Airtel
loT solution in Matter AERA, India’s first and only
geared electric motorbike. Airtel loT will now
power 300,000 Matter bikes. In the first phase,
60,000 bikes will be enabled with advanced
automotive grade Airtel E-Sims with advanced
IOT features, offering a smart and connected
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experience on Airtel’s pan-India superior
network. Airtel’'s advanced loT platform, “Airtel
loT Hub”, will help with the real time tracking
of these vehicles, monitoring performance
with advanced analytics while maintaining
extremely high reliability augmented by telco
grade security

. Nxtra by Airtel strengthens its green energy
footprint with the commissioning of solar and
wind power plants in various states

Nxtra announced a power wheeling agreement
with Ampln and Amplus Energy to procure an
additional 140,208 MWh of renewable energy. With
this, Nxtra has enhanced its existing commitment
of reducing its carbon footprint through renewable
energy sources annually by 100,389 tCO,e. Ampln
Energy and Amplus Energy will set up captive solar
and wind power plants of 48 MWdc and 24.3 MW,
respectively for Nxtra’s data centres in Tamil Nadu,
Uttar Pradesh and Odisha

Awards and recognition

Frost & Sullivan named Airtel as the Indian Cellular
loT Services Provider Company of the Year 2023.
This incredible accomplishment further establishes
our leadership in the loT segment and the constant
commitment of our teams in providing dedicated
and enhanced customer service.
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Africa

Overview

Airtel Africa is transforming lives across Africa. Airtel
Africa's services are connecting the unconnected, reaching
the financially excluded and bridging the digital divide,
which helps unlock the extraordinary potential for Africa’s
people, businesses and economies to grow. As an African
business, serving the communities in which Airtel Africa
people live and work, the Group is a partner in delivering
sustainable development objectives in the 14 countries in
which we operate. Our products, services and programmes
foster financial inclusion, drive digitisation and empower
152.7 million customers and the communities in which
they live.

Airtel Africa's overall customer base grew by 9% to

152.7 million as on March 31, 2024. The Group continues
investing in networks to expand our reach along with the
expansion of distribution infrastructure to drive customer
base growth in both urban and rural markets. Its enhanced
distribution channel ensures availability of SIM cards and
recharge across our footprint. Airtel Africa's voice traffic
grew by 14.9% to 504 billion minutes during the year,
driven by customer base growth of 9.0% and an increase
in voice usage per customer by 5.2% to 285 minutes per
customer per month. Our continued investment in sales
and distribution infrastructure and network coverage
helped us to grow voice traffic. Further, during the year, we
deployed 2,988 sites, reaching 34,500+ sites in total as

on March 31, 2024. Airtel Africa added 4,300+ sites on 4G
and now 95% of our total sites are on 4G. 5G is operational
across five countries, with over 1,000 sites deployed.

Airtel Africa's mobile money customer base grew by

20.7% to 38.0 million as on March 31, 2024, representing
24.9% of the total customer base. This growth was largely
driven by expansion of our mobile money agents and
merchant ecosystems and continued investment into our
exclusive franchise channel of kiosks and branches. The
mobile money transaction value grew by 38.2% to over
$112 billion in reported currency. The transaction value per
customer reached $262 per month, an increase of 13.1% in
constant currency.

In INR reported currency, Airtel Africa revenues stood
at¥411,841 million compared to ¥422,664 million in the
previous year. The Group’s continued focus on operational
efficiency and cost efficiency has resulted in EBITDA of
201,016 million for the year compared to 207,281 million
in the previous year. EBIT for the year was 3135,627 million
compared to 141,255 million in the prior year. PBT for the
year was 61,197 million compared to 382,569 million in
the prior year. Capital expenditure for year was 361,028
million compared to 360,400 million in the prior year.
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Financial and operational review
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Y-o0-Y
FY 2023-24 FY 2022-23 Growth

Particulars T million % million %
Revenue 411,841 422,664 2.6
EBIT 135,627 141,255 4.0

Wireless subscribers - Africa (Mn) - 14 countries

152.7
140.0
128.4

FY FY FY
2021-22 2022-23 2023-24

A. Keycompany developments

. On June 14, 2023, the Central Bank of Nigeria
(CBN) announced changes in operations at
the Nigerian Foreign Exchange (FX) Market,
including the abolition of segmentation, with all
segments now collapsing into the Investors and
Exporters (I&E) window, and the reintroduction
of the ‘Willing Buyer, Willing Seller’ model at the
I&E window. As a result of the CBN decision, the
US dollar appreciated against the naira in the I&E
window. Airtel Africa welcomes these changes as
a positive move towards a more stable Nigerian
FX market. The market expects the new foreign
currency policy and realignment of exchange
rates to increase US dollar availability, easing the
recent challenges in accessing US dollars

. On January 29, 2024, the FMDQ Securities
Exchange Limited (FMDQ’) notified the market
of the amended methodology applied for
computing the Nigerian Autonomous Foreign
Exchange Fixing (NAFEX’), which sets the
exchange rate used to consolidate the results of
Airtel Africa’s Nigeria region. This development
further affected the Nigerian naira, resulting in
the NAFEX rate at NGN 1,303 per US dollar as
of March 31, 2024. The Group remains invested
in Nigeria to capture the growth opportunity,
and believes this will help facilitate growth,
drive further digitalisation across the country,
facilitate economic progress and transform lives
across Nigeria

Airtel Networks Limited (‘Airtel Nigeria’), made

a payment of NGN 58.7 billion ($127.4 million),
payable to the Nigerian Communications
Commission (NCC), to renew its 2x10 MHz 2100
MHz spectrum licence. This renewal, following
the expiry of the previous licence on April

30, 2022, will be valid for 15 years. The move
shows Airtel’s confidence in the opportunities

in the Nigerian market and its commitment to
supporting local communities and economies by
improving digital inclusion and connectivity

In response to the regulator’s invitation for
application for spectrum in various bands

(700, 800, 2300, 2600, 3300, 3500, etc.), Airtel
Uganda submitted its application for acquisition
of additional spectrum of 10 MHz in the 800
band, 100 MHz in the 3500 band and 500 MHz
in the E-band, along with a bank guarantee of
$1.5 million on June 07, 2023. Although there is
no upfront payment for the spectrum, an annual
payment of $1.2 million has to be made for

17 years, the duration of the spectrum’s validity.
On June 26, 2023, the Uganda Communications
Commission confirmed that Airtel Uganda
Limited had qualified for the award of the
800MHz (2 (2x5)) and 3500MHz (1x1000)

Airtel Africa announced the cancellation and
extinction of all its deferred shares of $0.50
nominal value each (the ‘capital reduction’),
as approved by its shareholders at the

Annual General Meeting of the Company on
July 03, 2023. The cancellation and extinction
were sanctioned by the High Court of England
and Wales (the ‘High Court’). The capital
reduction is expected to create additional
distributable reserves that will be available to
the Company going forward and may be used
to facilitate shareholder returns in the future,
whether in the form of dividends, distributions, or
purchases of the Company’s own shares

. The Reserve Bank of Malawi (RBM) announced
structural changes to the foreign exchange
market, adjusting the exchange rate from MWK
1,180 to MWK 1,700 to the US dollar, with effect
from November 09, 2023. As part of these
changes, RBM allowed dealer banks to freely
negotiate exchange rates with their clients and
with each other

. In December 2023, Airtel Africa launched Nxtra
by Airtel (‘Nxtra’), a new data center business
committed to meeting the continent’s growing
need for trusted and sustainable data center
capacity, and to serving the fast-growing African
digital economy. It aims to build one of the
largest network of data centers in Africa, with
high-capacity data centers strategically located
in major cities located across Airtel Africa’s
coverage area, complementing its existing
edge sites. Nxtra’s ambition will allow it to serve
the growing needs of African enterprises. Its
data center infrastructure will be designed to
host advanced computing and offer multi-MW
capacity in a phased manner

. On February 1, 2024, Airtel Africa plc announced
its plans to begin the share buyback programme
worth $100 million over a 12-month period.

On March 1, 2024, Airtel Africa plc announced
the commencement of its share buyback
programme, following the publication of its nine-
month results ended December 31, 2023. The
share buy-back programme is expected to be
phased over two tranches, with the first tranche
commencing on March 01, 2024, and ending

on or before August 31, 2024. The first tranche
will amount to a maximum of $50 million, with
Airtel Africa entering into an agreement with
Citigroup Global Markets Limited to conduct the
buy-back on its behalf. During March 2024, the
Company purchased 7.4 million shares for a total
consideration of $9 million
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South Asia Indus Towers Limited
Overview is Bharti Airtel holds a 47.95% stake in Indus Towers Limited
TOwERS Key operational and financial performance:

Full year revenue of South Asia was at 33,773 million as compared to 32,944 million in the previous year. EBIT losses for
the year were reported at 32,258 million as compared to a loss of ¥1,782 million in the previous year. Capex for the year
was X267 million as compared to ¥979 million in the previous year.

Particulars Unit FY 2023-24 FY 2022-23

Operational Performance

FY 2023-24 FY 2022-23 Y-0-Y Growth
) Total Towers Nos 219,736 192,874
Particulars million %

Gross Revenue 3.773 2944 28% Total Co-locations Nos 368,588 342,831
EBIT (2,258) (1,782) -27% Average Sharing Factor Times 1.7 1.8

Financial Highlights

Share of Associates/Joint Ventures

Total revenues TMn 286,006 283,818
Airtel Payments Bank Limited EBITDA 2 Mn 146,939 97,670
Airtel Payments Bank Limited became an associate of Bharti Airtel Limited w.e.f. November 1, 2018.
. . EBITDA / Total revenues % 514 34.4
Key operational and financial performance:
Net Income (Proportionate Share of Airtel) IMn 28,944 9,729

Particulars Unit FY 2023-24 FY 2022-23

Operational Performance

Monthly Transacting Users (MTU) 000’s 66,940 54,702
Total Customers 000's 162,431 163,690
Gross merchandise value (GMV) BN 2,631 2,016
Financial Highlights

Total revenue IMn 18,355 12,910
EBITDA IMn 1816 787
EBITDA / Total revenue % 9.9 6.1
Net Income (Proportionate share of Airtel) TMn 252 155

Robi Axiata Limited

9
bJ Robi Axiata Limited is a joint venture between Axiata Group Berhad of Malaysia and Bharti Airtel Limited.
roni Key operational and financial performance:

Particulars Unit FY 2023-24 FY 2022-23

Operational Performance

Customer Base 000’s 58,071 55,572
Data Customer as % of Customer Base % 75.1 75.8
ARPU BDT 140 138
Financial Highlights

Total revenue IMn 76,759 73,084
EBITDA IMn 36,179 33,240
EBITDA / Total revenue % 471 45.5
Net Income (proportionate share of Airtel) IMn 822 414
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SCOT analysis

ol Strengths

Dominant player: India’s largest integrated communications solutions provider, second largest mobile
operator in Africa, and among the Top 3 globally, with network serving 2 billion people

Premium brand: Widely known across the geographies and has the ability to drive segmentation
and premiumisation

Expansive service portfolio: Serving 550 million+ customers with diverse offerings across 17 nations,
including mobile services, fixed voice, home broadband, digital TV, enterprise solutions, digital services,
payments bank and mobile money

Building digital ecosystem: Offers a wide range of industry-leading digital offerings like Airtel IQ, Wynk Music,
Airtel Finance, Cloud, loT, SD-WAN, Airtel Payments Bank, Nxtra Data Center; Company has 220 million MAUs
on key digital applications, such as Thanks, Xstream and Wynk; Airtel Payments Bank has ~67 million MTU; in
Africa, Mobile Money has a 38 million customer base

Convergence play: Attracting high value homes with a wide range of bundled offerings, including mobile,
broadband, OTT apps and digital TV

Future-ready network: Amplified investments over the years to create a vast infrastructure for growing
connectivity and data needs across markets; building the right tools and platforms to manage network
complexity, and deployed across network planning to operations to end-to-end experience management. Top-
ranked 5G network for on-demand and live video streaming, gaming, voice app experience and best upload
speed (Opensignal Mobile Network Experience Report, Oct 2023)

Strategic collaborations: Leveraging the Airtel platform to provide extensive consumer and enterprise
services through strategic collaborations with leading companies globally

Omni-channel integration: Capability to seamlessly integrate and manage multiple customer engagement
and sales channels, both online and offline

Robust balance sheet: Ability to generate strong operating free cashflow despite high capex; long-term credit
rating at AA+ (Stable) reaffirmed by Crisil

5 Challenges

* Centralisation of operations: Integrating operations onto a common platform across demographically and
geographically diverse regions like India, South Asia, and Africa

J Supply chain and cost inflation: Global disruptions cause supply chain challenges and cost infiation,
impacting pace of network and non-network deployment; cost increase could also adversely
impact profitability

. Low return ratios: Significantly low ARPU and high capex spends could result into low return ratios

. 5G monetisation: Despite substantial investments in spectrum and network rollout, monetising these
investments is challenging in the absence of prominent use cases for customers; currently, 5G data is free for
all post-paid customers and prepaid customers with unlimited packs starting from certain price points

. Evolving market trends: Given the rapid technological advancements, emerging needs of B2C and B2B
customers across regions, timely adaptation to customer requirements can be challenging
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Threats

Intense competition: Entry of disruptive market players and increased price competition can be detrimental

Regulatory framework: Adverse regulatory changes, political instability or economic uncertainty can
negatively impact business operations

Currency exposures: Global macroeconomic uncertainties, trade tensions and commodity headwinds can
cause currency fluctuations, heightening risk for developing economies

Pandemic/Disaster/War: War or civil unrest can disrupt country operations; also natural catastrophes,
pandemics or similarly uncontrollable phenomenon could cause operational challenges

Opportunities

Industry structure: Despite market consolidation, industry’s growth potential is backed by sustained
penetration improvement and potential tariff adjustments

Tariff repair: India’s mobile ARPU is among the lowest globally and data usage among the highest; given
the sector’s need for capex investment, tariff increase is vital for long-term sustainability and value creation
for stakeholders

Smartphone penetration: With 200+ million feature phone users, India still provides an opportunity for
upgrade to smartphones, creating incremental revenue potential

Low post-paid penetration: With merely ~4% of total mobile customers being post-paid customers, the
segment has strong growth potential, which is being tapped by the Company’s differentiated family plans and
converged offerings under Airtel Black

Home broadband landscape: Low penetration of fixed line broadband coupled with growing need for ultrafast
and reliable connectivity as well as connected devices, signifies long-term growth potential, which is being
addressed by the Company through its expansion of home passes across the country to capture market share

Emerging enterprise growth avenues: Customer needs are evolving rapidly from traditional connectivity to
smart solutions and tailored services, enabling the need for fast paced growth in adjacent revenue streams
(IoT, SD-WAN, Security, CPaaS, Cloud and many more), in which the Company is actively investing to capitalise
on the opportunities

Digital ecosystem: Airtel has built a suite of digital portfolio including CPaaS, entertainment, music, cloud,
security, Airtel Finance and Payments Bank, which can be expanded further with strengthening of digital
offerings to address customer needs
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Material developments in HR

The year saw accelerated growth for Airtel, with increased
penetration in rural areas and further consolidation of its
digital capabilities while delivering world-class experience
to customers.

Airtel’s people strategy was guided by the following key
priorities to support the overarching business strategy.

A. Organisation and People Effectiveness

Enhancing organisational and people effectiveness
was achieved through multiple interventions. The
first of these was to align the organisation structure
with business priorities. In an extraordinary display

of collaboration, Airtel successfully transitioned 3.4k
employees from Ericsson managed services, enabling
exceptional customer experience. This transition
included redefining the organisation structure,
fostering cultural assimilation and intensifying
dialogue with employees.

Another priority was to set into motion a
comprehensive talent plan to build future-ready
leaders with the right mix of experience. Career
frameworks, capability programmes, and holistic
talent principles for focused individual development
were put in place. Now the Company implements
scientific succession planning for all key jobs,
emphasising on the diversity of experiences.

For Airtel’s outsourced workforce, it was important
to focus on the basics. Tools for automated hiring
and lifecycle management were developed and
deployed at scale. Having consistent policies and
prioritising safety and compliances have been other
key focus areas.

B. Inclusion imperative

This was a seminal year for Airtel in increasing
women’s representation in the workforce, which
improved from 11% in FY 2022-23 to 15.8% in

FY 2023-24. This was backed by gender balanced
hiring, scaling up of new work formats, aligning the
Company’s infrastructure and policy to promote
gender balance, along with creating a culture

of inclusion.

To make Airtel a more accessible employer and tap
wider talent pools, the Company has doubled its
campus recruitment, and transitioned from offering
7 niche programmes to 13 multi-tiered mainstream
campus programmes for profiles including general
management, technical leadership, key accounts,
frontline sales, network specialists, etc.

C. Exceptional employee experience

Airtel adopted multiple technological capabilities for
enabling seamless people experience. The Company
put in place an automated, data backed, talent
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acquisition tool for superior candidate experience
and end-to-end lifecycle management tools
and processes.

Airtel introduced an employee value proposition
#BeLimitless that resonated with both existing
employees and potential candidates alike, and
resulted in reduced attrition and increased
attractiveness to external candidates.

The Company’s focus next year will be on enhancing
customer experience through its extended workforce,
improving employee experience through digital
solutions and continuing to accelerate its journey on
diversity and inclusion.

For more details, please refer 'Human Capital' section
forming part of this report, on page 102.

Internal controls

Airtel has deployed a robust framework of internal
controls across the organisation to facilitate efficient
conduct of its business operations in compliance
with the Company policy; fair presentation of its
financial results in a manner that is complete, reliable
and understandable; adherence to regulatory and
statutory compliances that safeguard investor
interest. Followed at the circle and country levels,
this framework is assessed periodically, and the
performance of circles and countries is measured via
objective metrics and defined scorecards

Accounting hygiene and audit scores are driven
centrally through the central financial reporting team
and Airtel Centre of Excellence (ACE), both being
responsible for the accuracy of books of accounts,
preparation of financial statements and reporting
the same as per the Company’s accounting policies.
Regulatory and legal requirements, accounting
standards, and other pronouncements are evaluated
regularly to assess applicability and impact on
financial reporting. The relevant financial reporting
requirements, documented in the Group Accounting
Manuals, are communicated to relevant units and
enforced throughout the Group. This, together with
the financial reporting calendar evidencing the

tasks and timelines, forms the basis of the financial
reporting process

Deloitte Haskins & Sells LLP, the Statutory Auditors,
have done an independent evaluation of key internal
controls over financial reporting (ICOFR) and
expressed an unqualified opinion stating that the
Company has, in all material respects, adequate
ICOFR and such ICOFR was operating effectively as
on March 31,2024

The Company has in place an Internal Assurance
(IA) function headed by the Chief Internal Auditor.
EY and ANB & Co (ANB) are the Internal Assurance
Partners of the Company. The internal assurance
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plan for the year is derived from a bottom-up risk
assessment and directional inputs from the Audit
Committee. The Audit Committee oversees the scope
and coverage of the IA plan and evaluates the overall
results of these audits during the quarterly Audit
Committee meetings. Based on approved audit plan,
IA partners conduct internal audits to review internal
financial, operational, IT, regulatory compliance

and anti-fraud controls on a periodic basis. Any
material weakness or control gap is presented to the
Audit Committee members every quarter wherein
management team ensures that the mitigation plans
are being implemented to address the weakness/
gap both incidentally and systematically. Additionally,
separate quarterly Audit Committee meetings, if
required, are also held to review the progress made
on the previous gaps identified by Internal Assurance.
During these meetings, functional Directors are
invited from time to time to provide updates on
improvements in controls and compliance within their
respective functions and updates on the progress of
any transformational projects undertaken

A CEO and CFO Certificate, forming part of the
Corporate Governance Report, confirms the existence
and effectiveness of internal controls and reiterate
their responsibilities to report deficiencies to the Audit
Committee and rectify the same. The Company’s
Code of Conduct requires adherence to the applicable

laws and Company’s policies and also covers matters
such as financial integrity, avoiding conflicts of
interest, workplace behaviour, dealings with external
parties and responsibilities to the community

The Airtel Centre of Excellence (ACE), based in
Gurugram, Bengaluru and Chennai, is the captive
shared service for financial accounting. Digitisation
of ACE is being aimed as a part of the transformation
agenda and includes initiatives such as system-
based reconciliation and reporting processes with
vividly defined segregation of duties. The Company
operates on a single instance of Oracle across

all operating units, which ensures uniformity and
standardisation in ERP configurations, charts of
accounts and finance processes across countries.
The Company continuously examines its governance
practices to enhance investor trust. Initiatives such as
a virtual desktop interface for ultimate data security,
self-validation checks, desktop reviews and regular
physical verification are producing measurable
outcomes through substantial improvement in
control scores across India and Africa. Oracle
Governance Risk & Compliance (GRC) module has
been implemented for India and Africa to strengthen
existing controls pertaining to access rights for
various ERPs, ensuring segregation of duties and
preventing possibilities of access conflicts
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Management Discussion & Analysis

Risk and mitigation framework

A determined pursuit of our strategic vision, relentless innovation, customer
obsession and commitment to high performance have steered Bharti Airtel
to newer heights of success globally. As we expand into newer markets,
adopt cutting-edge technologies and forge new partnerships, we must
remain vigilant about the emerging threats to our operations. Our Board and
leadership team proactively address potential disruptions. A comprehensive
risk management framework covering strategic, legal, financial, operational,
and climatic risks helps identify critical risks and develop effective mitigation
plans to foster a reliable and stable business environment.

Responsibility and accountability

Board of Directors

The Board of Directors at Bharti Airtel is responsible for
reviewing the Company’s critical risks. The apex body
annually evaluates the risk management framework and
the Risk Management Committee (RMC) periodically
evaluates and assesses the framework’s efficacy. The
RMC formulates a detailed risk management framework
and monitors its implementation. The Chief Risk Officer,
working closely with the RMC, conducts an independent
review of the risk assessments and associated
management action plans. The Board and RMC then
deliberate. deliberates on and approves these action plans
that can effectivity mitigate risks for the Company.

Airtel’s management

The CEOs of Airtel businesses in India, South Asia and
Africa (AMB and Africa Exco) are responsible for managing
the strategic risks that may impact their operations.

Risk identification process

These risks are generally identified by their Circle

teams, the national level leadership and teams from the
international operating companies. The management team
draws on internal audit reports to identify risks, and keeps
a keen eye on the internal and external environment to
ascertain developments that could pose material risks to
the Company.

Operational teams

The Executive Committees (EC) of Circles in India and
operating companies from international operations
manage risks at the ground level. The EC has local
representation from all functions, including central
functions like Finance, SCM, Legal & Regulatory, and
customer-facing functions, like Customer Service, Sales
& Distribution and Networks. The Circle CEO or Country
Managing Director is responsible for engaging functions
and partners to manage the risks. They also identify risks
and escalate those to the central teams for agreement on
mitigation plans.

» Scan the entire business environment - internal and external — for potential risks

» Classify the various risks by probability, impact and nature

» Develop objective measurement methodology for such risks

» Fix accountability of people and positions to implement mitigating action plans

* Agree on detailed action plans to manage key risks

» List and prioritise key risks to be addressed and managed

* Approve resources, including budgets, for risk management

* Review the progress of action plans, take stock of gross and net exposures and mandate corrective actions

* Report progress to the Board and the Audit Committee/Risk Management Committee

* Report specific issues to the Audit Committee/Risk Management Committee
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Risks that may Impact the Company

Potential Risks Risk Type Risk Definition

Regulatory and political Legal Airtel operates in India, Sri Lanka, and 14 African countries

uncertainties and Compliance which are prone to political instability, civil unrest, and
regulatory changes and hence, pose significant business risks.
These conditions impact the overall business environment,
with potential threats emanating from regime uncertainties,
regulatory changes, spectrum price hikes, and stringent
verification norms.

Economic uncertainties Operational Airtel’s strategy targets growth in emerging markets with
low mobile and internet penetration, despite challenges like
inflation, currency fluctuations, and economic downturns. These
conditions, coupled with foreign currency borrowings at floating
rates, pose risks to earnings and cash flows.

Poor quality of networks Operational Telecom networks face risks from technical failures, connectivity

and information technology issues, human errors, natural disasters, and partner issues,

including redundancies and impacting financial stability and service delivery. The dynamic

disaster recoveries IT landscape increases dependency on skilled staff and
technology upgrades.

Fiercely competitive Operational The telecom market is highly competitive, with operators vying

battleground for high-value customers through quality networks, competitive
pricing, and focusing on 5G expansion. Airtel’'s competitors are
also investing heavily in exclusive online content to attract users.

Increase in cost structures Operational/ Across markets, rising costs — from expanding infrastructure

ahead of revenues thereby Strategic and inflation to wage hikes and energy expenses—are squeezing

impacting liquidity margins and cash flows, increasing leverage. Despite this,
investment in network quality, distribution, and customer service
upkeep must be prioritised.

Data loss prevention Operational Loss or leak of personal data poses serious challenges to
privacy, making data protection pertinent. Airtel aligns with
regulations such as India’s Digital Personal Data Protection Act,
thus mitigating financial risks.

Inability to provide high Strategic
quality network experience

with exponential growth in

data demand

Telecom companies must invest heavily in data capacities
and broadband expansion to meet rising customer demand
and maintain competitiveness. To retain technology-agnostic
consumers, they are offering unlimited voice, generous data
benefits, and ensuring seamless mobile internet experiences.

Gaps in internal controls Financial and Gaps in internal controls and/or process compliances could lead
non-financial to wastages, frauds and losses, resulting in penalisation and
Operational compliance gaps that may adversely impact brand reputation.

Lack of digitisation and Strategic The failure to adopt new and emerging technologies on which

innovations telecom services, and other associated services through
apps, platforms, mobile financial services depend, could
severely impact Airtel’s delivery on customer expectations and
its competitiveness.

Climate Change and energy Strategic
management

Escalating climate change, leading to natural disasters or
extreme weather conditions may result in degradation of
telecom infrastructure, affect service availability and quality,
increase business costs, affect maintenance and repair
operations, and pose health and safety risks to personnel.

Read more about the Risk definitions and their mitigation in the Risk Management chapter @
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Business Responsibility & Sustainability Reporting

S5 (e] V.M GENERAL DISCLOSURES

Details of the listed entity

1. Corporate Identity Number (CIN) of the Listed Entity - L74899HR1995PLC095967

2. Name of the Listed Entity - Bharti Airtel Limited (‘Bharti Airtel’ or ‘Airtel’ or ‘Company’)

3. Year of incorporation - 1995

4. Registered office address - Airtel Center, Plot No. 16, Udyog Vihar, Phase-IV, Gurugram, Haryana -122015, India

5. Corporate address - Bharti Crescent,1 Nelson Mandela Road, Vasant Kunj, Phase Il, New Delhi-110070, India

6. E-mail - compliance.officer@bharti.in

7. Telephone - +91-0124-4222222, +91-011-4666 6100

8. Website - www.airtel.in

9. Financial year for which reporting is being done - FY 2023-24

10. Name of the Stock Exchange(s) where shares are listed - BSE Limited (BSE), National Stock Exchange of India
Limited (NSE)

11. Paid-up Capital - 328,766 million

12. Name and contact details (telephone, email address) of the person who may be contacted in case of any

queries on the BRSR Report - Compliance Officer, Rohit Krishan Puri, Telephone Number: +91-011-4666 6100,
Email id: compliance.officer@bharti.in

13. Reporting boundary - Are the disclosures under this report made on a standalone basis (i.e., only for the entity)
or on a consolidated basis (i.e., for the entity and all the entities which form a part of its consolidated financial
statements, taken together) - Standalone basis - Bharti Airtel Limited, unless otherwise specified

14. Name of assurance provider - TUV SUD South Asia Private Limited

15. Type of assurance obtained - Reasonable Assurance (for BRSR core indicators) and Limited Assurance (for other
indicators)

Il. Products/services

16. Details of business activities (accounting for 90% of the turnover):

No Description of Main Activity Description of Business Activity % of Turnover of the Entity

Information and communication  Wired, wireless or satellite telecommunication activities 100

17. Products/Services sold by the entity (accounting for 90% of the entity’s turnoven):

Product/Service NIC Code % of total Turnover Contributed

Wireless telecommunication activities

i.  Activities of Internet access by the operator of the wireless
infrastructure (61201)

ii.  Activities of maintaining and operating cellular and other
telecommunication networks (61202)

612 87.86

ii. Activities of other wireless telecommunications activities (61209)

2. Wired telecommunication activities

i.  Activities of basic telecom services: telephone, telex and telegraph
(includes the activities of STD/ISD booths) (61101) 611 12.14

ii.  Activities of providing internet access by the operator of the wired
infrastructure (61104)
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lll. Operations

18. Number of locations where plants and/or operations/offices of the entity are situated:

Location Number of plants* Number of offices Total
National Not applicable 192 192
International* Not applicable Not applicable Not applicable

*Mobile towers are not included.
** International telecom operations in 17 countries are served by group companies.

19. Markets served by the entity:

a. Number of locations

Locations Number
National (No. of States)* 28 States+8 UTs
International (No. of Countries)

International telecom operations in 17 countries are served by group companies

*Including market served through Bharti Hexacom Limited (the subsidiary company).
b. Whatis the contribution of exports as a percentage of total turnover of the entity? 3.7%

c. Abriefon types of customers - End consumers (B2C), Business customers (B2B)

IV. Employees
20. Details as at the end of financial year i.e. as on March 31, 2024

a. Employees and workers (including differently abled):

fl. Particulars Total (A) Male Female

@ No. (B) % (B/A) No. (C) % (C/A)
Employees

1. Permanent (D) 14,322 11,845 83 2,477 17
2. Other than Permanent (E) - - - - -
3. Total employees (D + E) 14,322 11,845 83 2,477 17
Workers

4. Permanent (F) - - - - -
5. Other than Permanent (G) 63,297 58,321 92 4,976 8
6. Total workers (F + G) 63,297 58,321 92 4,976

b. Differently abled Employees and workers:

S Male Female

y Particulars Total (A)
No. No. (B) % (B/A) No. (C) % (C/A)
Differently abled employees
1. Permanent (D) 30 27 90 3 10
2. Total differently abled employees (D) 30 27 920 3 10

Differently abled workers

3. Other than permanent (G)

Nil
4. Total differently abled workers (G)
21. Participation/inclusion/representation of women:
No. and percentage
Total (A) of Females

No. (B) % (B/A)
Board of Directors 10 3 30
Key Management Personnel 3 0 0]
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22. Turnover rate for permanent employees and workers (Disclose trends for the past 3 years):

FY 2023-24 (In %) FY 2022-23 (In %) FY 2021-22 (In %)

Male Female Total Male Female Total Male Female Total
Permanent Employees 19 19 19 24 26 24 30 31 30

V. Holding, Subsidiary and Associate Companies (including joint venture)

23. (a) Names of holding/subsidiary/associate companies/joint ventures

Indicate whether holding/
subsidiary/Associate/Joint
Venture

Does the entity indicated at column A,
participate in the Business Responsibility
initiatives of the listed entity? (Yes/No)

% of shares held
by listed entity

Name of the holding/subsidiary/associate
companies/joint ventures (A)

Nearly all the subsidiaries/associates/joint ventures, either directly themselves or jointly with Bharti Airtel Limited, participate in the
Business Responsibility initiatives. For details of these companies, please refer to “Salient features of the financial statement of subsidiaries,
associates and joint ventures for the year ended March 31, 2024, pursuant to Section 129 (3) of the Companies Act, 2013” forming part
of this Integrated Report.

24. (i) Whether CSRis applicable as per Section 135 of Companies Act, 2013: Yes*
(ii) Turnover:3941,198 million
(iii) Net worth: 898,825 million
* Please note CSR provision is applicable but requirement to contribute 2% of average net profit of immediately preceding 3 years is not

applicable. The Company has made voluntary CSR contribution during the FY 2023-24.

VII. Transparency and Disclosures Compliances

25. Complaints/Grievances on any of the principles (Principles 1 to 9) under the National Guidelines
on Responsible Business Conduct (NGRBC):

Grievance Redressal FY 2023-24 FY 2022-23

Stakeholder group Mechanism in Place Number of Number of

from whom lefeS/N‘t’t)l i Number of complaints Number of complaints

inti yes, then provide complaints endin complaints endin

complaint is . P p 9 P P 9

received web-link for filed during  resolution at Remarks filed during  resolution at Remarks
grievance redress the year close of the the year close of
policy) year the year

Communities & Yes,

NGOs Communities &
NGOs Grievance 2 Y i 0 0 i
Redressal Policy

Shareholders/ Yes,

Investors Investors and 14 0 - 23 0 -
Shareholders

Employees and Yes 29 0 i 17 0 i

workers

Customers Yes, Customer complaints are resolved as per applicable legislations, including sector specific
Telecom Customer  regulatory provisions under the Telecom Consumers Complaint Redressal Regulation, 2012
Charter issued by TRAI and to the extent applicable, are also reported to the regulator as per the

reporting requirement prescribed thereunder.

Value chain Yes,

partner — Airtel Partner World 7 2 12 1 -

suppliers*

Others Yes,

(Channel partners) Anmol Ratna Portal =2 0 i 83 0 i

*Pending complaints were closed subsequent to the closure of financial year.

26. Overview of the entity’s material responsible business conduct issues Please indicate material
responsible business conduct and sustainability issues pertaining to environmental and social matters
that present a risk or an opportunity to your business, rationale for identifying the same, approach to
adapt or mitigate the risk along-with its financial implications, as per the following format

Refer risk and opportunities section for more details on page 54
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S1eaple [ N- B MANAGEMENT AND PROCESS DISCLOSURES

This section is aimed at helping businesses demonstrate the structures, policies and processes put in place towards adopting
the NGRBC Principles and Core Elements.

Disclosure Questions P1 P2 P3 P4 P5 P6 P7 P8 P9

1. Policy and management processes

a.  Whether your entity’s policy/policies cover each principle and its

core elements of the NGRBCs. (Yes/No) Y Y Y Y Y Y Y Y Y
b. Has the policy been approved by the Board? (Yes/No) Y Y Y Y Y Y Y Y Y
c.  Web link of the Policies, if available Refer Table 1 below
Whether the entity has translated the policy into procedures. (Yes/No) Y Y Y Y Y Y Y Y Y
Do the enlisted policies extend to your value chain partners? (Yes/No) Y Y Y Y Y Y Y Y Y

Name the national and international codes/certifications/labels/
standards (e.g., Forest Stewardship Council, Fairtrade, Rainforest
Alliance, Trustee) standards (e.g., SA 8000, OHSAS, ISO, BIS) adopted by
your entity and mapped to each principle.

Refer Table 2 below

5. Specific commitments, goals and targets set by the entity with defined Refer ‘ESG Approach’ section of the Integrated Report (IR)
timelines, if any. on page 50

6. Performance of the entity against the specific commitments, goals,and  Refer ‘ESG Approach’ section of the Integrated Report (IR)
targets along-with reasons in case the same are not met. on page 50

Governance, leadership, and oversight

7. Statement by director responsible for the business Refer ‘From the MD & CEQ’s Desk’ section of the Integrated Report (IR) on
responsibility report, highlighting ESG-related page 14

challenges, targets, and achievements (listed entity has
flexibility regarding the placement of this disclosure).

8. Details of the highest authority responsible for Yes, ESG committee comprising following directors:
implementation and oversight of the Business ;

e S i. Nisaba Godrej, Independent Director and Chairperson of ESG committee
Responsibility policy (ies).

9. Does the entity have a specified Committee of the li. Gopal Vittal, Managing Director & CEO

Board/Director responsible for decision making on i,

sustainability related issues? (Yes/No). If yes, provide ) o ) )
details. iv. Rakesh Bharti Mittal, Non-Executive Director

Kimsuka Narasimhan, Independent Director

10. Details of Review of NGRBCs by the Company:

Indicate whether review was undertaken by
Director/Committee of the Board/
Subject for Review Any other Committee

Frequency (Annually/Half yearly/Quarterly/
Any other - please specify)

PL P2 P3 P4 P5 P6 P7 P8 P9 PL P2 P3 P4 P5 P6 P7 P8 P9

Performance against above policies and

: Y Y Y Y Y Y Y Y Y Annually
follow up action.

Compliance with statutory requirements
of relevance to the principles, and Y Y Y Y Y Y Y Y Y Quarterly
rectification of any non-compliances.

P1 P2 P3 P4 P5 P6 P7 P8 P9

11. Has the entity carried out independent assessment/  The Company has in place a robust Internal Assurance Group, led by the
evaluation of the working of its policies by an external Chief Internal Auditor and ably supported by reputed independent firms as
agency? (Yes/No). If yes, provide name of the agency. the Internal Assurance Partners, that serves as a mechanism for assessment/

evaluation of the working of all its key policies.

12. If answer to question (1) above is “No” i.e,, not all Principles are covered by a policy, reasons to be stated:

Questions P1 P2 P3 P4 P5 P6 P7 P8 P9

The entity does not consider the principles material to its
business. (Yes/No)

The entity is not at a stage where it is in a position
to formulate and implement the policies on specified
principles. (Yes/No) Not applicable

The entity does not have the financial or/human and
technical resources available for the task. (Yes/No)

It is planned to be done in the next financial year. (Yes/No)

Any other reason. (please specify)
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Table 1 - NGBRC principle wise policy mapping:

Principle Principle description Airtel Policy
P1 Ethics, Transparency and Accountability: Businesses Code of Conduct
should conduct and govern themselves with integrity, and Ombudsperson Policy and Process
in a manner that is Ethical, Transparent and Accountable. ] )
Code of Conduct for Business Associates
Tax Policy
P2 Product Lifecycle Sustainability: Businesses should Bharti Airtel Limited Environment, Health and Safety Policy
provide goods and services in a manner that is Code of Conduct for Business Associates
sustainable and safe.
P3 Employee Well-being: Businesses should respect and Human Rights Policy
promote the well-being of all employees, including those  ghartj Ajrtel Infrastructure and Safety Policy [Intranet]
in their value chains. )
Ombudsperson Policy and Process
Bharti Airtel Limited Environment, Health and Safety Policy
POSH [Intranet]
P4 Stakeholder Engagement: Businesses should respect the  Stakeholder Engagement Framework
interests of and be responsive to all its stakeholders. Shareholders Satisfaction Survey
Ombudsperson Policy and Process
P5 Promoting Human Rights: Businesses should respect and Human Rights Policy
promote human rights. Code of Conduct for Business Associates
Ombudsperson Policy and Process
P6 Protection of Environment: Businesses should respect Bharti Airtel Limited Environment, Health and Safety Policy
and make efforts to protect and restore the environment.  ~y4e of Conduct for Business Associates
P7 Responsible Policy Advocacy: Businesses, when engaging Code of Conduct
in influencing public and regulatory policy, should do so in
a manner that is responsible and transparent.
P8 Support Inclusive Growth: Businesses should promote Code of Conduct
inclusive growth and equitable development. Corporate Social Responsibility Policy
Stakeholder Engagement Framework
Airtel Sustainable Procurement Policy
P9 Providing Customer Value: Businesses should engage Code of Conduct

with and provide value to their consumers in a
responsible manner.

Bharti Airtel Limited Environment, Health and Safety Policy

Online Privacy Policy

Stakeholder Engagement Framework

Table 2 - National and International standards:

Principle Principle description

Name of the national and international codes/certifications/labels/standards

P1 Ethics, Transparency and Accountability: i.  Reporting in reference to GRI standards and International Integrated
Businesses should conduct and govern Reporting Framework
themselves with integrity, and in a manner that ii.  Independent assurance of non-financial information as per AA100O
is Ethical, Transparent and Accountable. Assurance Standard
ii. ~ Signatory to United Nations Global Compact
P2 Product Lifecycle Sustainability: i.  Science Based Targets initiative (SBTi)
Businesses should provide goods and services ii. ~ Compliance with EMF radiation levels set by local regulations in line with
in a manner that is sustainable and safe. ICNIRP (International Commission on Non-lonising Radiation Protection)
ii. 1SO 14001:2015 Environment Management System (EMS)
P3 Employee Well-being: i.  Signatory to United Nations Global Compact
Businesses should respect and promote the i. 1SO 45001: 2018 Occupational Health and Safety Management System
well-being of all employees, including those in (OHS MS)
their value chains.
P4 Stakeholder Engagement: i.  Materiality assessment and stakeholder engagement in reference to GRI
Businesses should respect the interests of and Standards and AccountAbility AA1000 principles
be responsive to all its stakeholders.
P5 Promoting Human Rights: Signatory to United Nations Global Compact
Businesses should respect and promote
human rights.
P6 Protection of Environment: i Science Based Targets initiative (SBTi)
Businesses should respect and make effortsto ii. ~ Compliance with EMF radiation levels set by local regulations in line with
protect and restore the environment. ICNIRP (International Commission on Non-lonising Radiation Protection),
ii. 1SO 14001: 2015 Environment Management System (EMS)
P7 Responsible Policy Advocacy: i.  Signatory to United Nations Global Compact
Businesses, when engaging in influencing i. Board Member of GSMA - Leading international telecom association
public and regulatory policy, should do so in a
manner that is responsible and transparent.
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Principle Principle description

Name of the national and international codes/certifications/labels/standards

P8 Support Inclusive Growth:
Businesses should promote inclusive growth
and equitable development.

i. CSR disclosures pursuant to Section 135 of the Companies Act, 2013
i.  Follow the guidance provided by ISO 26000

P9 Providing Customer Value:
Businesses should engage with and provide
value to their consumers in a responsible
manner.

i.  1SO27001: 2013 Information Security Management System (ISMS)
ii. 1SO22301:2019 Business Continuity Management System (BCMS)
ii. ~ TL900O0: Quality Management System

S1Seai[o] Nt PRINCIPLE-WISE PERFORMANCE DISCLOSURE

PRINCIPLE 1: Businesses should conduct and govern themselves with integrity, and in a manner that is

Ethical, Transparent and Accountable

ESSENTIAL INDICATORS

1. Percentage coverage by training and awareness programmes on any of the principles during the financial year:

Segment

Total number of training and
awareness programmes held

% of persons in respective
category covered by the
awareness programmes*

Topics/principles covered under the training
and its impact

Board of Directors

Key Managerial Personnel
(KMP)

Please refer ‘Board’s Report’ forming part of this Integrated Report (IR) on page 200

Employees other than
Board of Directors or KMPs

16

Code of Conduct, Prevention of Sexual
Harassment, ESG, Safety (Road Safety, Women
Safety, Electrical Safety, etc.), Prevention of
Sexual Harassment, ICC training, information
security, business continuity including privacy

awareness. 100
Additionally, all the employees go through

Information Security Awareness Sessions
at the time Joining and annually thereafter.
Information Security Related Posters are
circulated on fortnightly basis and phishing
exercise are carried out periodically.

Workers

Code of Conduct, safety (road safety, women
safety, electrical safety, etc.), Prevention of
Sexual Harassment, Conflict of Interest,
insurance benefits, Airtel Suraksha, training
session as well as poster covering information
security, business continuity, privacy etc.

100

* Percentage indicates details of trainings extended.

2. Details of fines/penalties/punishment/award/compounding fees/settlement amount paid in proceedings
(by the entity or by directors/KMPs) with regulators/law enforcement agencies/judicial institutions, in the
financial year, in the following format (Note: The entity shall make disclosures on the basis of materiality as
specified in Regulation 30 of SEBI (Listing Obligations and Disclosure Obligations) Regulations, 2015 and as

disclosed on the entity’s website): None.

3. Of the instances disclosed in Question 2 above, details of the Appeal/Revision preferred in cases where
monetary or non-monetary action has been appealed: Not applicable.

4. Does the entity have an anti-corruption or anti-bribery policy? If yes, provide details in brief and if available,
provide a web-link to the policy: The Company has a zero-tolerance approach towards bribery and corruption and is
committed towards acting transparently, ethically and with integrity in all its business dealings and relationships wherever
the Company operates. Further, the Company has in place a robust anti-bribery and corruption policy (ABAC). The said
policy extends to all employees of the Company and its subsidiaries and associate companies and is subject to all local
legal/regulatory requirements and amendments from time to time. Brief details of the ABAC policy form part of the Code
of Conduct of the Company which is available on its website (click here).

5. Number of Directors/KMPs/employees/workers against whom disciplinary action was taken by any law
enforcement agency for the charges of bribery/corruption: Nil.
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https://www.airtel.in/sustainability-file/embedding-sustainability/ehs-policy
https://www.airtel.in/sustainability-file-embedding-sustainability-stakeholder-engagement#:~:text=The stakeholder engagement process in Airtel follows the,includes Identification of Purpose%2C Scope%2C Ownership and Mandate
https://www.airtel.in/survey-feedback
https://www.airtel.in/partnerworld/Ombudsman_Policy_Process
https://www.airtel.in/sustainability-file-embedding-sustainability-human-rights-policy
https://www.airtel.in/partnerworld/Business_Code_of_conduct/
https://www.airtel.in/partnerworld/Ombudsman_Policy_Process
https://www.airtel.in/sustainability-file/embedding-sustainability/ehs-policy
https://www.airtel.in/partnerworld/Business_Code_of_conduct/
https://assets.airtel.in/teams/simplycms/web/docs/Code-of-Conduct-2022.pdf
https://assets.airtel.in/teams/simplycms/web/docs/Code-of-Conduct-2022.pdf
https://assets.airtel.in/teams/simplycms/web/docs/Bharti_Airtel-Updated_CSR_Policy_June2021.pdf
https://www.airtel.in/sustainability-file-embedding-sustainability-stakeholder-engagement#:~:text=The stakeholder engagement process in Airtel follows the,includes Identification of Purpose%2C Scope%2C Ownership and Mandate
https://assets.airtel.in/teams/simplycms/ADTECH/docs/Airtel_Sustainable_Procurement_Policy.pdf
https://assets.airtel.in/teams/simplycms/web/docs/Code-of-Conduct-2022.pdf
https://www.airtel.in/sustainability-file/embedding-sustainability/ehs-policy
https://www.airtel.in/privacy-policy
https://www.airtel.in/sustainability-file-embedding-sustainability-stakeholder-engagement#:~:text=The stakeholder engagement process in Airtel follows the,includes Identification of Purpose%2C Scope%2C Ownership and Mandate
https://assets.airtel.in/teams/simplycms/web/docs/Code-of-Conduct-2022.pdf

6. Details of complaints with regard to conflict-of-interest: Nil.

7. Provide details of any corrective action taken or under way on issues related to fines/penalties/action taken
by regulators/law enforcement agencies/judicial institutions, on cases of corruption and conflicts of interest:
Not applicable.

8. Number of days of accounts payables ((Accounts payable *365)/Cost of goods/services procured) in the

following format:
FY 2023-24 FY 2022-23

Number of days of accounts payables 79 78

Note: For computing above ratio, trade payable amount has been adjusted for regulatory disputed payables, Indemnification liability and lease
component of leased assets, which do not form part of operating expense.

9. Open-ness of business

Provide details of concentration of purchases and sales with trading houses, dealers, and related parties
along-with loans and advances & investments, with related parties, in the following format:

Parameters Metrics FY 2023-24 FY 2022-23

Concentration of Purchases a. Purchases from trading houses as % of total purchases Not applicable Not applicable

b.  Number of trading houses where purchases are made from Not applicable Not applicable

c.  Purchases from top 10 trading houses as % of total

purchases from trading houses NelEppiee Not applicable

Concentration of Sales a. Sales to dealers/distributors as % of total sales 57.77 64.92
b.  Number of dealers/distributors to whom sales are made 11,180 13,468
o N
c. Salesto tQp '10 dealers/distributors as % of total sales to 61.80 62.23
dealers/distributors
Share of Related Party a.  Purchases (Purchases with related parties/Total 37 38
Transactions (‘RPTs’) Purchases*)
b. Sales (Sales to related parties/Total Sales**) 3 3
c.  Loans & advances (Loans & advances given to related
) 35 37
parties/Total loans & advances)
d. Investments (Investments in related parties/Total 100 92

Investments made)

* Total operational expenditure
** Total revenue from operations

LEADERSHIP INDICATORS

1. Awareness programmes conducted for value chain partners on any of the principles during the financial year:

% Age of value chain partners covered (by
value of business done with such partners)
under the awareness programmes

Total number of awareness

programmes held Topics/principles covered under the training

Overall ESG - Sustainability definition, NGRBC Principles,
Bharti Airtel Code of Conduct for Business Associates,
Bharti Airtel Human Rights Policy, Expectation from
Supplier’s, Airtel ESG Goals/Commitment and BRSR core
8 for value chain. 94.7

Occupational health & Safety - Session conducted with
all network service providers by Airtel Leadership team on
health & safety to sensitise policy compliance, enhance
governance and ensure continuous improvement.

2. Doestheentity have processes in place to avoid/manage conflict of interests involving members of the board?
(Yes/No) Ifyes, provide details of the same: Yes, Airtel has robust policies and processes in place, including the Code
of Conduct and Policy on Related Party Transactions (‘RPT Policy’) to prevent any conflicts of interest involving directors
and/or Key Managerial Personnel (KMP’). Confirmation with regard to adherence to the Code of Conduct is obtained
from all the directors and KMPs at the time of joining and thereafter, on an annual basis. In terms of the RPT Policy, a
related party transaction in which any of the directors or the KMPs is concerned or interested requires prior approval of
the Board in addition to the prior Audit Committee approval for all related party transactions. The concerned/interested
Director recuses himself and abstain from discussion and voting on such proposal for approval of the said transaction
at the meeting of Audit Committee and Board, as applicable.
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PRINCIPLE 2: Businesses should provide goods and services in a manner that is sustainable and safe
ESSENTIAL INDICATORS

1. Percentage of R&D and capital expenditure (capex) investments in specific technologies to improve the
environmental and social impacts of product and processes to total R&D and capex investments made by
the entity, respectively:

FY 2023-24 FY 2022-23 Details ofimprovements in environmental and social impacts

R&D Social causes:

Airtel has developed customised Fixed Wireless Access (FWA) on 5G which
allows it to deliver broadband to customers who are not connected via
Fiber (FTHH) technology. Airtel has also rolled out newer versions of its set
top boxes (STB) and newer versions of WiFi ONTs. All these devices are
manufactured in India, with significant portion of development/testing of
these devices being done in R&D centers and/or labs in India.

92.92 92.75  The Company has also invested in R&D infrastructure development &

setting up of its lab for augmenting testing and validation capabilities, it has
also invested towards building a sustainable eco-system and enhancing its
network experience by real time monitoring and looking at the performance
deviations. The service assurance stack being developed in-house which
eventually helps in improving the network service and ensures reaching
the vision of high-quality converged telecommunication services anytime,
anywhere.

Capex Improve energy efficiency-

Replacement of aged assets: The Company replaced its old servers with
new, more energy-efficient models. This will lower the carbon emissions by
71% (0.45 kg/hour to 0.13 kg/hour).

Upgradation of VC device: With change in scenario from bridge based (IP
Based Call) to link based call (zoom, teams, google meet).

021 03g Low carbon emission: The Company installed battery banks, solar power,
and DC air conditioning has resulted in significant diesel consumption
reduction. This translates to lower CO, emissions, contributing positively to
both environmental and social well-being.

Social causes-

Centralisation of resource: Centralising Customer Life Management
(CLM), Darts and Riverbed facilitates a seamless customer journey, leading
to enhanced customer satisfaction.

2. a. Doestheentity have procedures in place for sustainable sourcing? Yes.

b. Ifyes, what percentage of inputs were sourced sustainably? 89.43.

3. Describe the processes in place to safely reclaim your products for reusing, recycling, and disposing at the
end of life, for: (a) Plastics (including packaging), (b) E-waste, (c) Hazardous waste, and (d) other waste: The
substantial part of Airtel products is managed within the internal network operations. The Company is committed to the
importance of reusing, reducing, and recycling waste. The processes are designed to ensure the sustainable recycling
of waste, including e-waste, battery waste, and plastic waste, through government-authorised recyclers. In addition, the
Company, in accordance with Extended Producer Responsibility (EPR) guidelines, collaborates with service providers
to responsibly collect electronic products and plastic packaging for sustainable recycling.

4. Whether Extended Producer Responsibility (EPR) is applicable to the entity’s activities (Yes/No). If yes,
whether the waste collection planis in line with the Extended Producer Responsibility (EPR) plan submitted to
Pollution Control Boards? If not, provide steps taken to address the same: Yes, Extended Producer Responsibility
(EPR) is applicable to Airtel under the plastic waste category and E-waste category. The Company collaborates with
service providers to ensure execution of waste collection plan in line with collection target issued by Central Pollution
Control Board (CPCB).
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PRINCIPLE 3: Businesses should respect and promote the well-being of all employees, including those
in their value chain

ESSENTIAL INDICATORS

1. a. Details of measures for the well-being of employees:
% of employees covered by
Health insurance Accident insurance Maternity benefits Paternity benefits Day care facilities
Category Total (A)

No.(B) % (B/A) No.(C) % (C/A) No.(D) % (D/A) No.(E) % (E/A) No.(F) % (F/A)

Other than Permanent employees

Male 11,845 11,845 100 11,845 100 - - 11,845 100 11,845 100
Female 2,477 2,477 100 2,477 100 2,477 100 - - 2,477 100
Total 14,322 14,322 100 14,322 100 2,477 100 11,845 100 14,322 100

b. Details of measures for the well-being of workers:

% of workers covered by

Category Total (A)

Health insurance Accident insurance Maternity benefits Paternity benefits Day care facilities
No.(B) % (B/A) No.(C) % (C/A) No.(D) % (D/A) No.(E) % (E/A) No.(F) % (F/A)

Other than Permanent workers

Male 58,321 58,321 100 58,321 100 - - 58,321 100
Female 4,976 4,976 100 4,976 100 4,976 100 - - -
Total 63,297 63,297 100 63,297 100 4,976 100 58,321 100

c. Spending on measures towards well-being of employees and workers (including permanent and other

than permanent) in the following format:
FY 2023-24 FY 2022-23

Cost incurred on well-being measures as a % of total revenue of the Company. 0.17 0.15
2. Details of retirement benefits, for the Current and Previous Financial Year:
FY 2023-24 FY 2022-23
No. of No. of Deducat:: No. of No. of Deducat:g
Benefits* employees workers deposited employees workers deposited
covered as covered as with the covered as covered as with the
a% oftotal a% oftotal . a% oftotal a% oftotal B
authority authority
employees workers (Y/N/NA) employees workers (Y/N/NA)
PF 100 100 Y 100 100 Y
Gratuity 100 100 Asand when 100 100 Asand when
applicable required
ESI 0.42 53 Y 15 62 Y

* All statutory dues were provided to employees and workers as per applicable legislations.

3.

Accessibility of workplaces

Are the premises/offices of the entity accessible to differently abled employees, as per the requirements
of the Rights of Persons with Disabilities Act, 2016? If not, whether any steps are being taken by the entity
in this regard: The Company has assistive devices and accessibility support which are made available to differently
abled employees.

Does the entity have an equal opportunity policy as per the Rights of Persons with Disabilities Act, 2016?
If so, provide a web-link to the policy: Yes, the policy is available via company’s intranet.

Return to work and Retention rates of permanent employees that took parental leave:

Gender

Permanent Employees

Return to work rate Retention rate

Male

100% 90.3%

Female 98.6% 98.6%

Total 99.8% 91.5%
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Is there a mechanism available to receive and redress grievances for the following categories of employees
and workers? If yes, give details of the mechanism in brief:

Yes/No (If yes, then give details of the mechanism in brief)

Permanent Employees

Yes, Airtel has ‘Employee Resolution Query Management System’, administered by human resource
function, which addresses issues such as service conditions, organisational policies, performance
evaluations and various operational matters.

Othe

r than Permanent Workers In addition to the above, the Company has a ‘Code of Conduct’ covering ‘Whistle Blower Policy’ that
allows employees including contractual workers, to report concerns with reference to ‘Code of Conduct’
without any fear of retaliation. The Ombudsperson administers the whistle blower/vigil mechanism
which allows employees to report any threatened or actual breach of the Code of Conduct.

7. Membership of employees and worker in association(s) or Unions recognised by the listed entity: Nil, as the
Company does not have any employee association or union.
8. Details of training given to employees and workers:
FY 2022-23

Category LD on He,:::sz::;afety On Skill upgradation* S sa(z:t';‘:é?si::s* On Skill upgradation***

No.(B) % (B/A) No.(C) %/ (C/A) No.(E) % (E/D) No.(F) % (F/D)
Employees
Male 11,845 11,845 100 11,845 100 12,115 12,115 100 12,012 99
Female 2,477 2,477 100 2,477 100 1,593 1,593 100 1,581 99
Total 14,322 14,322 100 14,322 100 13,708 13,708 100 13,683 99
Workers
Male 58,321 58,321 100 58,321 100 46,903 46,903 100 NA NA
Female 4,976 4,976 100 4,976 100 3,796 3,796 100 NA NA
Total 63,297 63,297 100 63,297 100** 50,699 50,699 100 NA NA

* Percentage indicates details of trainings extended.

** Percentage indicates details on attended basis.

***Role based trainings are provided to workers basis eligibility.

9. Details of performance and career development reviews of employees and workers:

Category Total (A) No. (B) % (B/A) Total (C) No (D) % (D/C)
Employees*

Male 11,845 11,845 100 12,115 12,115 100
Female 2,477 2,477 100 1,593 1,593 100
Total 14,322 14,322 100 13,708 13,708 100
Workers

Male 58,321 25,322 43 46,903 12,820 27
Female 4,976 1,929 39 3,796 735 19
Total 63,297 27,251 43 50,699 13,555 27
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*100% of eligible employees have undergone performance and career development reviews.

10.

a.

Health and safety management system:

Whether an occupational health and safety management system has been implemented by the entity?
(Yes/No). If yes, the coverage of such system? Yes, Airtel has a comprehensive Occupational Health and Safety
Management System (OHS MS) and is ISO 45001 certified. The Company has a safety charter called ‘Airtel Suraksha
Programme’ and various policies/manuals like ‘Bharti Airtel Workplace Safety Policy’, ‘Infrastructure and Safety Policy’,
‘HSE Process Manual’, ‘Supplier Safety Policy’, ‘Women Safety Policy’, and ‘Physical Security SOPs’. Environment, Health
and Safety Policy (EHS) Policy is in place to ensure safety at workplace. The Company implemented a comprehensive
awareness campaign about the OHS MS and its initiatives through training sessions, newsletters and workshops. Health
& safety committees are established at both central and circle levels to ensure strict implementation of such policies.

What are the processes used to identify work-related hazards and assess risks on a routine and non-routine
basis by the entity?

Airtel recognises and accords highest priority to safety and well-being of its employees and other stakeholders. To
identify work-related hazards, The Company has implemented a robust Hazard Identification and Risk Assessment
System (HIRA) to undertake safety audits and identify work related hazards in its operations.
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* Health and safety audit:
i. Conducting annual review of Occupational Health and Safety Management System at Airtel

il. Stakeholder consultation to understand and evaluate current operating procedures and identifying any gaps
in the system

ii.  Control-focused recommendations to define management action plans, including responsibilities and timelines
for implementation

* Health and safety performance review:
i. Monthly review of health and safety performance by management on pre-defined KPIs

il. Review of reported incidents, audit findings, progress on Health, Safety and Environment (HSE) goals, and
changes to service line and operations

iil. Based on the above review, improvement areas are identified followed by strengthening of internal controls
for health and safety risk management

* Incident investigation and risk analysis:
i. Conduct of health and safety risk assessment for reported incidents
ii. Usage of a Risk Assessment Matrix (RAM) to evaluate incident severity

iii. Identification of work-related hazards and implementation of corrective actions based on the assessment

c. Whether you have processes for workers to report the work-related hazards and to remove themselves from
such risks. (Y/N):

Yes, Airtel has implemented procedures that allow its workers to report work-related hazards and be cautious of potential
risks. Workers can utilise the following channels to report any work-related hazards:

i.  Toll-free number on ID card to report risks/hazards

i.  Central generic email ID to report risks/hazards

ii. Localemail ID to report risks/hazards

iv. Incident reporting app (to report safety incidents and violation of Safety Policy)

d. Do the employees/workers of the entity have access to non-occupational medical and healthcare services?
(Yes/No): Yes, Airtel provides access to non-occupational medical and healthcare services to its employees and
workers.

For more details on the health and safety practices and related initiatives, please refer the ‘Human Capital’ section of
this Integrated Report (IR) on page 102

11. Details of safety-related incidents:

Safety Incident/Number Category* FY 2023-24 FY 2022-23

Lost Time Injury Frequency Rate (LTIFR) (per one million-person hours worked) Employees 0.63 0.32
Workers 0.70 0.21
Total recordable work-related injuries Employees 19 9
Workers 99 29
No. of fatalities (safety incident) Employees 0 0
Workers 3 3
High consequence work-related injury or ill-health (excluding fatalities) Employees 0 0
Workers 2 0

*Including in the contract workforce.

12. Describe the measures taken by the entity to ensure a safe and healthy workplace:
Airtel has taken the following measures to ensure safe and healthy workplace:

i. Occupational health and safety through ‘Airtel Suraksha Programme’

i. A comprehensive Health and Safety Policy and manual is in place to ensure a safe and incident-free workplace,
including health promotion and disease prevention

ii. Adedicated safety committee led by a safety officer, has been setup up at central level to monitor safety performance

iv.  Regular risk assessments and safety trainings are undertaken for employees to identify any work-related hazards
followed by implementation of any corrective actions
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v.  Fire evacuation drills are conducted quarterly, and security policies are in place to drive uniform security systems
and processes across all Airtel businesses

vi.  Safety incidents are promptly reported and investigated to prevent recurrence
vii. Regular induction and refresher training are provided to all employees and associates/partners

viii. Employee perception survey is conducted to assess employee satisfaction with existing safety practices and
identify any areas for improvement

ix. Various other measures are taken to promote employee health and well-being such as on-site doctors, free
diagnostics, gym facilities and road safety awareness etc.

13. Number of Complaints on the following made by employees and workers:

FY 2023-24 FY 2022-23

. . Pending . . Pending
Fllefhtlur;r;g resolution at Remarks F"efhiur:;?, resolution at Remarks

y the end of year y the end of year
Working Conditions Nil Nil - Nil Nil -
Health & Safety Nil Nil = Nil Nil -

14. Assessments for the year:

% of your plants and offices that were assessed (by entity or statutory authorities or third parties)

Health and safety practices 100

Working Conditions 100

15. Provide details of any corrective action taken or underway to address safety-related incidents (if any) and on
significant risks/concerns arising from assessments of health & safety practices and working conditions:

Airtel has implemented the following measures to address safety-related risks and hazards:

i. Strengthened its Occupational Health and Safety Policy and protocols

i. Rolled out Consequence Management Policy to prevent recurrence of safety incidents
iii. Defined detailed safety protocols

iv. ~ Circulated interactive modules to employees and workers on various safety topics

v.  Rolled out 5 golden rules of safety to promote behavioural change

vi. Conducted awareness sessions and sensitisation through case studies

vii. Conducted detailed investigation and root cause analysis of each safety incident and communicated learnings
from each incident across all operations

viii. Safety awareness campaign - Safe by Choice duly linked with #AirtelSuraksha

ix. SWAT - ‘Safety Within And Together’ for employee and associates’ engagement on safety programs

LEADERSHIP INDICATORS

1. Does the entity extend any life insurance or any compensatory package in the event of death of:

(Yes/No)
Employees Yes
Workers Yes

2. Provide the measures undertaken by the entity to ensure that statutory dues have been deducted and
deposited by the value chain partners: Airtel has defined guidelines for value chain partners as part of its Code of
Conduct for Business Associates to pay remuneration to their employees in compliance with the applicable laws and
regulations which includes minimum wages, deduction from wages, overtime hours and associated applicable benefits.
Further, the Company conducts self-assessment surveys to ensure its key value chain partners have procedures in
places to ensure compliance with regulatory requirement. Suppliers with significant procurement value were assessed
through these self-assessment survey, and all of them have confirmed that they are taking adequate measures to ensure
compliance with statutory dues requirements.

The Company also has framework in place to validate regulatory compliance of manpower partners related to minimum
wages, PF, ESIC, gratuity, maternity benefits etc.
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Provide the number of employees having suffered high consequence work-related injury/ill-health/fatalities
(as reported in Q11 of Essential Indicators above), who have been rehabilitated and placed in suitable
employment or whose family members have been placed in suitable employment:

No. of employees that are
rehabilitated and placed in suitable
Total no. of affected employees employment or whose family
members have been placed in
suitable employment

FY 2022-23 FY 2022-23

Employees Nil Nil Not applicable Not applicable

Does the entity provide transition assistance programs to facilitate continued employability and the
management of career endings resulting from retirement or termination of employment? (Yes/No): Airtel
prioritises employee career progression through diverse learning interventions tailored to enhance skills and knowledge
at various stages. The Company is in process of launching group-level program on ‘Retirals’ for employees transitioning
into retirement. The program will include modules covering purpose and meaning, health and well-being, family
relationships, financial security, coping with emotional aspects, and investment strategies.

Details on assessment of value chain partners:

% of value chain partners (by value of business done with such partners) that were assessed

Health and safety practices 94.82

Working Conditions 94.82

6.

Provide details of any corrective actions taken or underway to address significant risks/concerns arising
from assessments of health and safety practices and working conditions of value chain partners:

The Occupational Health and Safety (OHS) framework has been enhanced for relevant value chain partners in terms of:

i. Communication of policies, procedures, learnings and best practices
i. Increased training and capacity building session

ii. Sensitisation by the Airtel leadership

iv. Health and safety reviews/audits tracked for closure

v.  Governance of health and safety incidents in value chain partners

These measures aim to ensure that the Company’s partners maintain high standards of health and safety practices.

PRINCIPLE 4: Businesses should respect the interests of and be responsive to all its stakeholders

ESSENTIAL INDICATORS

1. Describe the processes for identifying key stakeholder groups of the entity: Airtel conducts stakeholder
engagement and materiality assessment, guided by the leading AA1000 stakeholder engagement standards to identify
and prioritise key stakeholders. These stakeholders are directly or indirectly impacted by Airtel’s activities, products or
services and associated performance, or on whom Airtel is dependent in order to operate, or to whom the Company
has, or in the future may have, legal, commercial, operational, or ethical/moral responsibilities or who can influence or
have impact on Airtel strategic or operational decision-making based.

For more details on stakeholder consultation process, please refer to ‘Materiality Assessment & Stakeholder Engagement’
section of the Integrated Report (IR) on page 44

2. List stakeholder groups identified as key for your entity and the frequency of engagement with each
stakeholder group:

Whether Channels of communication Frequency of

Stakeholder identified as (Email, SMS, Newspaper, engagement Purpose and scope of engagement including

Grou Vulnerable & Pamphlets, Advertisement, (Annually/Half Yearly/ key topics and concerns raised during such
P Marginalised Community Meetings, Notice Quarterly/Others - engagement

Group (Yes/No) Board, Website), Others please specify)
Customers No i.  Airtel stores and contact On-going i.  Seeking consumer feedback on our
centers across operational services
cities ii.  Delivering customer service and resolving
i. ~ Email, SMS communication customer queries
and Company website
ii. Social media engagement
iv. Airtel Thanks App
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Whether Channels of communication Frequency of

Stakeholder identified as (Email, SMS, Newspaper, engagement Purpose and scope of engagement including
Grou Vulnerable & Pamphlets, Advertisement, (Annually/Half Yearly/ key topics and concerns raised during such
P Marginalised Community Meetings, Notice Quarterly/Others - engagement
Group (Yes/No) Board, Website), Others please specify)
Investors/ No i.  Annual General Meeting Quarterly/Annually/ i.  Answer to queries of investors on

Shareholders

ii.  Electronic correspondence
ii.  Press briefings

iv. Analyst meets

v.  Earning calls

On going

operations of the Company

ii.  Bring transparency with the community of
existing and potential investors

Employees No i. ~ Company intranet portal On-going i.  Learning and development
i.  Regular employee ii.  Employee recognition and engagement
communication forums activities
ii. ~ Email iii. Employee performance review and career
iv.  Annual employee surveys development
iv.  Employee safety and well-being
Suppliers No i. Partner portal On-going i. New product/technology development
andtnetwork i. Company website i.  Material requirement planning
artners
P ii. ~ Annual confluence iii. ~ Regulatory compliances including NSDTS
iv.  Meetings iv. Assessing supplier performance
v.  Sustainability awareness v.  Commercial and contract discussion
Session vi.  Supplier recognition and engagement
activities
vii. Engagement on 