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40 YEARS
OF SERVING PATIENTS

For four decades, we have stood for advancing
healthcare through access, affordability and
innovation. Our work has been guided by our
core tenets of deep science, progressive people
practices and robust governance. ‘Good Health
Can’t Wait’ has become a movement and call to
action for all of us, and good health encompasses
people, planet and patients. We are grateful

for the trust our patients and stakeholders

have had in us throughout our journey.

As the pharmaceutical industry evolves, we will

continue to work on strengthening our core further
and building the future of healthcare as we aim to
touch the lives of over 1.5 billion patients by 2030.

Our second Integrated Report combines our
Annual Report and our Sustainability Report
to present a holistic view of our Company
and how we create value for patients and
other stakeholders.
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Our40-YeardJourney

1984

Dr. Anji Reddy established
Dr. Reddy’s Laboratories Ltd.

—0—0—0—0— —0—0— —0 00000 0 0 00—

1985

Our first API factory in
Bollaram, Hyderabad,
commenced operation

02

We launched
certain APIs for the
first time in India

In the 1980s, we

were among the

earliest Indian pharma
companies to export APIs
to USA at scale

1986

* We went public and
were listed on the
Bombay Stock Exchange

1991

Our first mega-brand Omez
(Omeprazole) was launched in
India, and went on to become
our first ¥ 1 bn brand and a
leader in Indian pharma

Integrated Annual Report 2023-24 pr.Reddy’s Q::‘>

1992

We expanded our
operations internationally
by opening a

branch in Russia

1993

We were among the
earliest in Indian pharma
to initiate new drug
discovery through the
Dr. Reddy’s Research
Foundation
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2001

1 996 * We became the first pharma

company in Asia outside
Japan to list on the New

Dr. Anji Reddy founded the York Stock Exchange

Dr. Reddy’s Foundation
(DRF) to give back * We became the first Indian

to society. Today, our pharma company to obtain
Company’s CSR activities 180-day marketing exclusivity
include work in health, from the USFDA (for Fluoxetine
education, livelihood and capsules 40 mg)

environmental sustainability « We pioneered the concept of

‘Self-Managed Teams’ in Indian
pharma to provide skilling and
livelihood opportunities to youths
around our plant sites

—0—0—0—0— — 0000000 0000 00—

1997

We were the first Indian
pharma company to out-license
a novel drug to an innovator

2002

(today, Aurigene Oncol

for new drug discovery

2003

* We released our first Safety,
Health, Environment (SHE)
report. In 2004, we were
also among the earliest to
initiate annual voluntary
sustainability disclosures

* Led the way in building a Zero
Liquid Discharge (ZLD) plant
based on membrane technology
in Miryalaguda to treat and
recycle all effluents in-house

Aurigene Discovery Technologies Ltd

ogy Ltd), our

subsidiary in Bengaluru, was incorporated
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2006

¢ We crossed US$ 1 bn in revenue

¢ We became the first Indian
pharma company to launch
Authorized Generics (AG) in the
U.S. (finasteride 5mg, generic
equivalent of Merck’s Proscar
tabs; and simvastatin in various
strengths, generic equivalent of
Merck’s Zocor tabs)

USD

1 BILLION

—— —0—0—0—0—0— 00— —0— 000000 00—

2007

We launched the
monoclonal antibody
biosimilar of rituximab
in India (Reditux)

04
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We became the first
foreign generics
201 O company to receive
approval to supply
an existing product

* We launched the world’s (Olanzapine)

then first and India’s pnly to China's public
generic pf dar_bepoetln alfa hospitals under the
(Cresp) in India QCE system

* We adopted 6 sustainability
goals for the next decade

2020

We became the first

Member of pharma company in India

glc:;vt:i(:\lebsility Indices and thi-rd in Asia to join

ooy he S5 Globt G5 the Science-Based targets
initiative (SBTi)

SCIENCE
- BASED

2016 TARGETS

We were listed on the
Dow Jones Sustainability
Index 2016 for Emerging
Markets for the first time

DRIVING AMBITIQUS CORPORATE cumm%

—0—0—0—0—0—0— 000 00—

2021

Our Company played its part along with
the rest of the pharma industry in the fight
against COVID-19

We combined our in-house efforts with an
open-innovation model of partnerships to
make available a portfolio that included a
vaccine, and therapeutics for mild, moderate
and severe COVID-19

Our focus on agility, access and affordability
helped us reach over 5 mn patients during
the pandemic, especially in low and middle
income countries

2022

e Our biggest manufacturing facility in
Hyderabad was recognised by the World
Economic Forum as part of its Global
Lighthouse Network for leadership in the
use of Industry 4.0 technologies

e Dr. Reddy's Foundation received a
National Award from the President of
India for Empowerment of Persons
with Disabilities

* We refreshed our ESG goals to make
them bold, measurable, accountable and
central to business strategy

* We were named by the prestigious
Science Magazine as among the Top 20
employers globally in pharma/biotech

¢ We launched Lenalidomide Capsules in
the U.S. with two of six strengths eligible
for first-to-file, 180-day exclusivity

2024

* We diversified our offerings to patients
- women'’s healthcare in the U.S.,
consumer healthcare and our first-ever
biosimilar in the UK, and vaccines in India

* We entered into an agreement with
Nestlé India to form a joint venture to
introduce health science nutraceutical
products to consumers across India and
other agreed territories

Nestlé India and Dr. Reddy’s
form JV to bring nutraceutical ot
brands to consumers across
India

The partnership will bring together the well-known
global range of nutritional health soluti Ilas
vitamin, minerals, herbals and suppi
Health Science (NHSc) withjjims

i TES OF by
Dr Reddy's to exclusively distribute Sanofi's
vaccine portfolio in India

Good Hesim Cuvmn.

FHwann e e

—o—0—0—

2023

* We became the first Indian pharma company to debut on
the Dow Jones Sustainability World Index

¢ We launched Nerivio® in India for migraine management,
marking our foray into digital therapeutics

* We entered into strategic collaborations for novel
molecules - with the U.S.-based Coya Therapeutics for
a novel combination biologic for ALS; with China-based
Junshi Biosciences for Toripalimab; and with Jiangsu
Hengrui for Pyrotinib

¢ We were included in the Bloomberg Gender-Equality Index
for the 6" year in a row

D Reddy's sole
pharma co o b}
Swstainabdity

eddy's Viorld e
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Who We Are

Our Values

In pursuit of our purpose of providing affordable and innovative medicines for healthier
lives, we will create an environment of innovation and learning while continually reaching for
higher levels of excellence

Our Purpose

We accelerate access to affordable and innovative
medicines because Good Health Can’t Wait

Integrity and Transparency

We will uphold the highest
standards of integrity

and transparency in all
our transactions

Our Promises
Respect for the Individual

Bringing Addressing Helping Working Enabling We are committed to creating
expensive unmet patient patients manage with partners and helping our partners a work environment that
medicines needs disease better to help them ensure that our medicines encourages diverse perspectives
within reach succeed are available where needed and upholds the dignity of work

and of individuals

Aspirational Growth Mindset

We target industry-leading
growth through innovation, cost

Our Principles leadership and taking risks

Empathy Dynamism

We understand

the needs of our
patients and partners
better than others

We solve challenges that Innovation

only a few can, and do
this with agility

We drive patient and

customer-focussed innovation
in all areas using cutting-edge
science, technology and tools

06

Safety

We are committed to providing
safe working environments
through continuous improvement
of our infrastructure, work
practices and behaviours

Collaboration and Teamwork

We will leverage expertise and
resources from across our
global network to create greater
value for our stakeholders

Our Leadership Behaviours

Speed and Rigour in Execution
We act with agility; we are

disciplined and rigorous
in execution

Results Driven
We take responsibility for

outcomes and own end results

for our patients

Quality

We are dedicated

to designing quality
into our products and
processes to delight
our stakeholders

Productivity

We strive to achieve
more with less through
a culture of innovation,
continuous improvement
and a substantial focus
on elimination of waste

Sustainability

We will create value for our stakeholders
in a manner that respects our natural
environment and serves the best
interests of the communities in which

we live and work

People Leadership

We inspire people to reach their
full potential through work and
continuous learning

Excellence Focus

We excel by combining deep
professional expertise and
disciplined execution

07
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Message from Chairman
and Co-Chairman & MD

Dear Shareholders,

FY2024 was an exciting and eventful
year. We grew our core, invested in
our future, and continued to serve

our stakeholders. We also observed
40 years of our company’s journey.
Through this second edition of our
integrated report, we bring you a brief
overview of our journey, important
highlights of the year, and the work we
do for patients, people and planet.

40 Years of Creating Value

In February 2024, we marked our 40"
year of serving patients, with a legacy
of access, affordability, innovation,
and sustainability. Our company was
founded in 1984 to enable patients

to access life-saving medicines, and
to use science and innovation to
open new avenues to meet unmet
medical needs. This pioneering
spirit and quest for excellence
drove us to achieve significant

08

industry-firsts such as investment
in drug discovery in the 1990s,
expansion into international markets
and first-to-market launches in
several countries, the first 180-day
exclusivity granted to Indian
pharma by the USFDA, listing on
the NYSE, and adoption of voluntary
disclosures and science-based
commitments in sustainability.
Giving back to society was instilled

into the ethos of the company from

its early days.

We also learnt several lessons along
the way from a myriad of challenges

— from acquisitions that did not work
well, to a period of Quality compliance
issues, and several geo-political crises.

We are grateful that through all the
thick and thin, we had constant support
and trust from our patients, the medical
fraternity, shareholders and investors,

customers, partners, and all other
stakeholders. Our people are our
pride, and nothing gives us more joy
than to see our people realise their
full potential in the company, and to
see several of our alumni lead the
industry forward.

There is still a long way to go.

No company can afford to rest on its
past laurels. The pharma landscape
continues to evolve constantly and
remains extremely competitive.

Our approach is to ensure that we
continue to do the basics well in our
core businesses of API, generics,
branded generics, biosimilars

and OTC. On the other hand, as
demographics, disease patterns,
business models evolve, it is important
to anticipate healthcare trends of the
future. We have started investing in
areas that we think could be future
growth drivers — novel molecules
(NCEs, NBEs, CAR-T), digital
therapeutics (wearables, apps), and
consumer healthcare (nutrition and
OTC wellness). These are relatively
new and long-gestation areas requiring
companies to think and do things
differently through strong partnerships,
investment in newer capabilities,

and an appetite for risk. In FY2024,
we made good progress in some

of these areas.

Highlights of FY2024

Overall, we delivered strong financial
results in FY2024. We had double
digit revenue growth at 14%, reported
EBITDA margin for the year at 29.7%,
and ROCE of over 35%. Our growth
and profitability were driven by our
performance in the U.S.

Strategic collaborations played

an important role in helping us
introduce the latest generation of
treatments to patients in India, both
in our current core business as well
as future growth drivers. We signed
a partnership with Sanofi in India to
take their well-established and trusted
vaccines portfolio to more people all
over India. With combined sales of
over % 426 crore (as per IQVIA MAT
February 2024), the vaccine portfolio
also propels us to the second position

among vaccine players in India.

Our collaboration with Bayer in India,
to market their second brand of the
molecule Vericiguat, helps us make
this new class of drugs in heart failure
management available to patients in
India, in and beyond metros in tier-I
and tier-ll towns. It also bolsters our
heart failure management portfolio as
we look to strengthen our play in the
chronic segment. Our collaboration with
Pharmazz Inc. enables us to market
the first-in-class molecule Centhaquine
in India, a potential add-on drug in the
management of hypovolemic shock.

We continue to advance our work in
the identified future growth spaces

of access to novel molecules, digital
therapeutics, and consumer healthcare.
Our regulatory work in India on
Toripalimab, for which we partnered
with Junshi Biosciences, has moved
forward. We have taken early steps in
the area of digital therapeutics, with
the launch of the drug-free migraine
management device Nerivio®, and a
digital integrated care plan to manage
Irritable Bowel Syndrome (IBS).
Consumer healthcare is a fast-growing
segment. In recent years, we have
acquired several well-known brands
in the U.S. in Nicotine Replacement
Therapy (NRT), pain-relief, and
women’s health. In India, we have

a portfolio of OTC products in the
hydration, cough-cold-allergy, and
skin care categories. The recent
announcement of a joint venture with
Nestlé India to bring the well-known
global range of nutritional health
solutions as well as vitamin, minerals,
herbals and supplements of Nestlé
Health Science (NHSc) to India, is
another significant move to strengthen
our nutrition and OTC business in
India. In Emerging Markets, we have
a long-established and sizeable

OTC business with market-leading
products in the allergy, pain relief,
gastro-intestinal and women’s health
categories. We also entered the UK
consumer health market with the
launch of the OTC allergy medication
Histallay this year. A few days ago, we
announced the acquisition of the global
consumer healthcare brand Nicotinell
and its various market-leading brand

names in over 30 countries outside
of the U.S. We see this acquisition as
an ideal anchor platform to grow our
consumer healthcare business.

Through all of the above, our aim

is to meet unmet needs of patients
and to enhance standard of care
wherever possible. We also continue
our efforts to be viewed as the partner
of choice for our commercial strengths
and footprint, our governance, ESG
and progressive practices, and

our discipline.

While our people put in every effort to
ensure we meet our business targets
and ESG goals, there are always
challenges along the way. Our record
financial performance in the last two
years has been led by a blockbuster
product in the U.S. We are working
hard to ensure that our current
investments and diversified business
model approach help us maintain
sustained growth in the upcoming
years. As part of the usual course of
business, we faced several regulatory
inspections at our manufacturing sites
in FY2024. Our all-time readiness
approach stood us in good stead but
we continue our state of constant
vigilance in Quality compliance.

Our dossier for our proposed rituximab
biosimilar candidate received a
Complete Response Letter from the
USFDA. We will continue to work
closely with the USFDA to address
and resolve all concerns within
stipulated timelines in order to make
this biosimilar rituximab available

to patients in the U.S. as soon as
possible. Similarly, the bold and
ambitious nature of our ESG goals
means that it is challenging to succeed
equally in every goal every year.

However, our commitment remains
undeterred. By the end of FY2024,
we had served over 700 million
patients and continue our endeavour
to reach over 1.5 billion patients
globally by 2030. Our progress was
recognised in our ascent to the Dow
Jones Sustainability World Index,
improved position in the S&P Global
Sustainability Yearbook, and Gold
Medal status by EcoVadis. In FY2024,
we also launched Womb to the World,

an initiative within our India business
for working mothers from the pre-natal
care stage to support in various ways
until their children attain 18 years of
age, thereby enabling more women
to stay in the workforce and succeed
in their careers. In partnership with
Dr. Reddy’s Foundation, we upgraded
several primary healthcare centres

in Srikakulam. We also completed

a pond rejuvenation community
project in Baddi, and funded a rare
disease research centre at the

Dr. Reddy’s Institute of Life Sciences.

Over 40 years, our company

has evolved from an API player

to formulations, finished drugs,
biosimilars, and newer healthcare
segments. Amidst the evolution,
what has remained unchanged is
our endeavour to keep access,
affordability, innovation at the heart
of everything we do. And we continue
to be guided by our core tenets of deep
science, progressive people practices,
and robust governance.

Once again, deep gratitude to all those
who have supported and contributed

to our journey of 40 years. Itis an
important milestone, but as our founder
Dr. Anji Reddy often remarked, we
would like to build an organisation that
will last 500 years.

e

K Satish Reddy G V Prasad
Chairman Co-Chairman and
Managing Director
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Our Global Presence

A global snapshot of our
capabilities — through our
presence in research, sales
and manufacturing around the
world, products in 76 countries,
and employees representing

53 nationalities, we are able to
process, manufacture and take
products to patients globally.

76 53

= Countries = Nationalities
(Workforce)

US$ 3.35

= Revenue

241

== Dossiers Filed, including

17 ANDAs + 2 NDAs

Cumulative ANDAs: 325

As of March 31, 2024, 86 filings are pending approval
(81 ANDAs and 5 NDAs). Of these, 50 are Para IVs and
we believe 24 have ‘First-to-File’ status.

10
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29.7 26,000+

= EBITDA = Employees Globally

133

== DMFs Filed, including

11 DMFs in the U.S.

Cumulative global DMFs:
1,537 including 251 in the U.S.
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Key Performance Indicators

Key Financial Performance Indicators

Revenue v
(Z Mn)
FY2024

279,164
FY2023

245,879
FY2022

214,31
FY2021

189,722
FY2020

174,600
PBT v
(Z Mn)
FY2024

71,870
FY2023

60,367
FY2022

32,298
FY2021

26,413
FY2020

18,032
ROCE v

(%)

FY2024 D

FY2023

FY2022

FY2021

FY2020

35.5

34.6

19.6

17.8

12.2

Gross Profit v
(Z Mn)

FY2024

163,607
FY2023

139,343
FY2022

113,840
FY2021

103,077
FY2020

94,009
PAT v
& Mn)
FY2024

55,684
FY2023

45,067
FY2022

23,568
FY2021

17,238
FY2020

19,498
EPS v

®)

FY2024 D

FY2023

FY2022

FY2021

FY2020

334.0

270.9

141.7

103.6

117.4

*Net debt/equity computation excludes lease liabilities, FY2021 onwards.
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EBITDA v
( Mn)

FY2024

FY2023

FY2022

FY2021

FY2020

Net Worth v
(Z Mn)

FY2024

FY2023

FY2022

FY2021

FY2020

YEARS orI
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83,013

73,081

51,400

47,386

46,432

280,550

230,99

190,527

173,062

154,988

Net Debt to Equity Ratio* v

FY2024 co "

FY2023

FY2022

FY2021

FY2020

(0.23)

(0.21)

(0.08)

(0.04)

(0.03)

Key Non-Financial Performance Indicators

Dossiers Filed

Corporate Overview

Including ANDAs v

(Nos.)

FY2024 com

FY2023

24

195

Patients Reached v

(Mn)

FY2024 c

FY2023

Carbon Neutrality v

(%)

FY2024 com

FY2023

~704

~689

48

30

Gender Diversity v

(%)

FY2024 co

FY2023

2

18
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Drug Master File (DMF) v

(Nos.)

FY2024 "

FY2023

Beneficiaries

133

134

under CSR activities v

(Nos.)

FY2024

FY2023

~497,000

~330,000

Renewable Power v

(%)

FY2024 com

FY2023

56

42

Board Independence v

(%)

FY2024 D

FY2023

82

78

13
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Highlights of the Year - in Pictures

In memary of

%
our founder

Dr. Kallam

1) Second annual 2) Our strategic 3) Our China team's 4) Our Community 5) Our Brazil team,

Dr. Anji Reddy Memorial collaboration with Alvotech debut at the sixth Health Intervention on the launch of

Lecture delivered by for AVT03 (denosumab) China International Programme (CHIP) in Lenangio® (Lenalidomide)
Nobel Laureate Import Expo (CIIE) Laveru, Andhra Pradesh

Prof. Jack W. Szostak

14

L O O

O

Corporate Overview Strategic Review Statutory Reports Financial Statements

Dr. Reddy's
1st Successfiil Attendance

Our Condition ‘ India’s first-ever
Management platform Your Journey toa digital integrated
Happier, Healthier care plan for

dailyblog ] .. ] qerzsieiease
IBS

is now live!

6) Launch of our Condition 7) Launch of our Digital 8) Our CRDMO arm, Aurigene
Management programme Performance Marketing Pharmaceutical Services, opened
‘DailyBloom™ IBS’, India’s programme, ‘Performance X', in a new biologics manufacturing
first-ever digital integrated collaboration with Indian School facility in Genome Valley,

care plan to manage Irritable of Business (ISB) Hyderabad

Bowel Syndrome (IBS)

9) Team India ran a Breast Cancer
Awareness Month campaign

15
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Highlights of the Year -
Awards and Recognitions
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Received Gold Recognised as one of the Top First Indian pharma company to Technology Strategy Impact Named by Financial Times Recognised as ‘Company of
Medal status from 20 Employers among pharma/ be included in the Dow Jones Award 2023 for Asia Pacific (London) and Statista - as the Year - Americas’ at
EcoVadis in 2023 biotech globally for the second year Sustainability World Index 2023 (APAP) by Forrester Asia-Pacific Climate Leader 2024 the Global Generics &
in a row in 2023 for the second year in a row Biosimilars Awards 2023
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Included in S&P Global’s
Sustainability Yearbook 2024
in the Top 10% category

-
~

Awarded Excellence in Rural Health
Initiative at the - 2023 Economic
Times India Pharmaworld Awards

First Indian Pharma
to receive "A-" in Climate
Change & Water Security by CDP

Recognised in the 'Leadership’
category at the - 2023 Institutional
Investor Advisory Services (liAS)

Governance Award

Recognised as Top Employer in
Russia in HeadHunter’s Best
Employer Ranking for 2023

CSR Excellence Award 2023 by
the Institute of Company
Secretaries of India (ICSI)

2, 4 2 N ) YA rcrct€iombard \Y)

O < NS < NS < O Nibihaye Voods —— <7
NS 7 Nz 7 O ) s . <%
Nz =) Nz 7 NZ =7 N\ e 7
A4 - g A4 - g \" - g A4 rme \‘ﬂ
N SZ N A N A4 N o A4
gﬁ’ \\a Q’” ;&e §ﬂ’ \\’ "J noin \\e
< > - = < > - =
% V= % V= % V= % MoK V=

< EN < EN < EN < __AWARDS e

Best Patient Support
Programme at the - 2023
Silver Feather Awards
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Great Place to Work Certification
2023 — in Colombia, Brazil, China,
Malaysia, Thailand, India, Myanmar

Golden Peacock Award 2023 in the Recognised at the India Risk
pharmaceutical sector - For Excellence in  Management Award 2024 as Masters
Corporate Governance and for Corporate of Risk - Healthcare and Pharma

Social Responsibility
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Board of Directors

K Satish Reddy G V Prasad Penny Wan Arun M Kumar

Chairman Co-Chairman and Independent Director Independent Director
Managing Director

Kalpana Morparia Leo Puri Dr. Claudio Albrecht Dr. Alpna Seth

Independent Director Independent Director Independent Director Independent Director

@D D RMC
Our Board Committees
Shikha Sharma Dr. K P Krishnan Sanjiv Mehta
Independent Director Independent Director Independent Director ® Audit Committee (AC)
Stakeholders Relationship Committee (SRC)
@ Nomination, Governance and Compensation Committee (NGCC)

@ Sustainability and CSR Committee (SCSRC)
® Risk Management Committee (RMC)

® Science, Technology and Operations Committee (STOC)
@ Banking and Authorisation Committee (BAC)
O Chairperson
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Management Council

K Satish Reddy
Chairman

Archana Bhaskar
Chief Human
Resource Officer

M V Narasimham
Deputy Chief
Financial Officer

Phanimitra B
Chief Digital and
Information Officer
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G V Prasad
Co-Chairman and
Managing Director

Deepak Sapra
Chief Executive Officer,
APl and Services

M V Ramana

Chief Executive Officer,
Branded Markets (India and
Emerging Markets)

Sanjay Sharma
Global Head
of Manufacturing
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Erez Israeli
Chief Executive Officer

Dr. Jayanth Sridhar
Global Head of Biologics

Milan Kalawadia
Chief Executive Officer,
North America

Sushrut Kulkarni
Global Head —

Integrated Product
Development Organisation
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Parag Agarwal
Chief Financial Officer

Krishna Venkatesh
Global Head of Quality &
Pharmacovigilance

Patrick Aghanian
Chief Executive Officer,
Europe Generics




bout Our
Reportlng
Approach |

The Integrated Report

for FY2024 provides a
comprehensive progress
update of our performance
against financial, operational
and sustainability metrics.

22

Reporting Period and Boundary

The Report encompasses our global
businesses including research &
development, manufacturing, supply
chain and marketing. It includes
Statutory Reports and Audited
Financial Statements. The report
does not cover environmental and
social performance parameters for
our joint ventures. The information
pertains to the financial period from
April 1, 2023, to March 31, 2024,
unless specified otherwise.

Along with the Integrated Report,
we have published two additional
documents to provide more details
on ESG. These are:

e ESG supplementary data book:
It contains an additional
set of relevant and material
ESG information

e ESG reporting criteria book:
It provides the definition and
computation methodology for key
performance indicators related
to sustainability

For more details on our ESG
performance please refer to the
above said documents.

Assurance Approach

We adopt a combined assurance model
to assess and assure various aspects
and indicators of financial, operational
and sustainability related information

in the report. The appointment of
assurance agencies has been approved
by the Board. The annual financial
statements have been audited by the

independent Statutory Auditors, M/s SR
Batliboi & Associates LLP. Non-financial
information on sustainability performance

] O

Strategic Review

International Integrated
Reporting (<IR>) framework
by the International Integrated

Reporting Council (now part
of IFRS Foundation)

Ten Principles
of the UN Global
Compact (UNGC)

C@?)‘

United Nations
Sustainable
Development Goals
(UN SDGs)

Reporting
standards and
frameworks

B

Global

Reporting Initiative
(GRI) Universal
Standards 2021

QO

9\
A—
Securities and Exchange
Board of India (SEBI)
Circulars which outlines
the format for the
Business Responsibility
and Sustainability Report
(BRSR Core &
Comprehensive)

National Guidelines on Responsible
Business Conduct, 2019 (NGRBC)
of the Ministry of Corporate Affairs,
Government of India

has been independently assured by
DNV Business Assurance India Private
Limited (‘DNV’), an independent

audit and assurance firm. BRSR core
indicators are assured at reasonable
level and non-financial disclosures on
sustainability performance is assured
at limited level in accordance with the
assurance standard AA1000 AS and
assurance process based on the DNV
methodology VeriSustain™.

Responsibility Statement

This Integrated Annual Report has been
reviewed and approved, for publication,
by the Management of the Company.

Feedback

@ Please share your feedback:
shares@drreddys.com
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Our Str.
Pillars

Our purpose of “Good Health Can’t
Wait” guides each endeavour, and
our principles of empathy and
dynamism enable us to succeed in
a competitive landscape. Our three
strategic pillars keep patient

needs at the centre.

Operational
Excellence and
Continuous
Improvement

Leadership in Chosen Spaces

We are driven by our purpose of
accelerating access to affordable
and innovative medicines because
Good Health Can’t Wait. We strive
to increase product launches which
are first to market, develop complex
and differentiated products, enhance
access to innovative products

and deepen our market presence

through new ‘go to market’ channels.

] O

Strategic Review

The three Strategic Pillars are

Leadership in
Chosen Spaces

[ TOBAP FrOAA 2023

SUSTAINABILITY

These actions enable us to gain and
maintain leadership position in several
therapies and products categories in
the markets in which we operate.

Our products and services are
spread across Active Pharmaceutical
Ingredients (API), prescription
generics, biosimilars and over-the-
counter pharmaceutical products.
Our major therapeutic focus areas

Patient-Centric

are gastrointestinal, cardiovascular,
diabetology, oncology, pain
management and dermatology.

We offer value proposition for our
customers through cost leadership,
backward integration, reliable
customer service and robust
compliance track record.

Product Innovation

25
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Our Chosen Spaces - Our Core Business

Global Generics

4
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Through our branded and unbranded drug products, we aim to offer affordable alternatives to highly-priced innovator brands,
both directly and through partnerships. Our major markets are USA, India, Russia & CIS countries, China, Brazil, South

Africa, and Europe.

Branded Generics

o We seek to have a

“’ portfolio of credible
brands, first-to-market
products and deliver
differentiated products
to doctors and patients.
Many of our brands
hold significant market
shares in the molecule
and therapy areas where
they are present.

N
( Unbranded Generics
N We aim to ensure that
our development
capabilities remain
robust, enabling us to
deliver products that
are first-to-market, cost
competitive, challenging
to manufacture,

and technologically
advanced.

oo

Pharmaceutical Services and Active Ingredients (“PSAI”)

Biosimilars

g a Ourendeavouris to
improve access to
biosimilar products globally
through a combination of
collaborations and clinical
research. Having launched
multiple biosimilar products
in India and other emerging
markets, we have also
taken this business into
highly regulated markets.

J

The PSAI segment is comprised of the API business and the pharmaceutical services business.

N
( API Business
o We strive to bring
¥4 complex products
and enable launches

ahead of others at
competitive prices.

( N\
Pharmaceutical
p Services Business

We offer niche

capabilities and

technology platforms

at competitive

cost structures

to innovator and

biotechnology companies.
J

We are also investing in the following areas to drive future growth:

Access to Novel Molecules

We are collaborating with multiple
innovator companies to bring their
innovative products to India and other
emerging markets which will increase
access of these products. We are
investing in building capabilities for
CAR-T in India with support of our
licensing partners. Our wholly-owned
subsidiary, Aurigene Oncology Limited
(AOL), is engaged in discovery and
early clinical development of novel,
best-in-class therapies to treat cancer
and inflammatory diseases.

Consumer Health

We are expanding our consumer health
portfolio to serve a greater number

of patients directly. While Russia,
certain CIS countries and India already
have an established consumer health
business, we are now strengthening
our presence in markets such as

US and the UK. Additionally, we are
establishing our presence in the direct
business channel through e-commerce
for select markets.

Digital Health Solutions

Digital healthcare spans a wide
spectrum of solutions, including digital
therapeutic products offering drug-free
treatment and disease management
platforms that enable patients to better
manage their condition. We have
launched a digital therapeutics product
Nerivio, for migraine management and
a digital platform DailyBloom, for IBS
condition management. We believe
this is an evolving space that will help
to address unmet patient needs in

the coming years.

In FY2024, we were the 8" largest generic company in US by sales. Our market rank as per IQVIA, was 11" in India and
15" in Russia for this period. We have also increased our market share in multiple products and gained rank in a few therapies

across markets.

26
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Corporate Overview

Strategic Review
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Statutory Reports

Operational Excellence and Continuous Improvement

Our aim is to significantly reduce
non-value-added work, minimise
breakdowns, incidents, elevate
skills to optimise productivity and
asset utilisation. This will enable
error-free operations, accelerate
product launches, improve cost
competitiveness, and enhance
responsiveness to customer needs
— all the while optimising resource
utilisation. This approach will

lead to efficiency, innovation, and
sustained growth.

Patient-centric Product Innovation

We strive to bring innovative products
to address the unmet needs of our
patients. We do this by developing
differentiated products and launching
generic versions of innovative products
ahead of others. We are investing

in new technologies and capabilities
such as CAR-T. We have a healthy
pipeline of products spread across
small molecules and biosimilars.

Digital Operations

Over the last 3 years, the OpsNext
program, known as the Digital
Lighthouse, has implemented over 30
Industry 4.0 initiatives that have been
powered by advanced analytics, digital
twins, robotic process automation,
augmented/virtual/mixed reality, digital
performance management, and the
industrial internet of things (lloT).

The culmination of these efforts has
resulted in the recognition of the FTO
3 plant as a Digital Lighthouse by

the World Economic Forum, making

it a part of the prestigious Global

We continuously seek to add value
through incremental innovation in our
existing products, keeping the need
of patients in mind. We are applying
Machine Learning and Al to run large
number of experiments for higher
speed and lower cost to development.

We continually cultivate partnerships,
engage with academic experts and

O

Financial Statements

Lighthouse Network. This year, we
expanded the programme across

the entire OSD (Oral Sold Dosages)
network by incorporating 23 Industry
4.0 use cases. We introduced

Smart Investigator for expedited
investigations and employed Golden
Tunnel to proactively ensure product
robustness. In FY2024, we migrated
our Enterprise Resource System, ‘SAP’
workload to the cloud, leading to higher
system availability, accelerated delivery
of high-quality digital products and
better customer service.

research agencies to stay abreast

of evolving science and regulatory
requirements. We have extended our
academic collaborations to encompass
a broader spectrum of areas, including
Data Science models, Al models, and
data utilised for analytic models.

27
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Our Value Creation Model

Inputs Value Creation Through...

O ] O O

Strategic Review

Our business model enables us to create long-term sustainable value for our stakeholders in multiple ways — through
enabling access, increasing affordability and bringing innovation for patients, helping employees realise their potential,
providing returns to our shareholders, reducing our impact on the environment, and contributing positively to

our communities.

Output Outcome SDGs

* ¥280.6 bn net worth

* ¥112.9 bn operating working capital
* ¥64.6 bn net cash

* 23 manufacturing facilities globally

* ¥15.2 bn CAPEX incurred

¢ 3,335 R&D scientists

* 8 R&D facilities

¢ ¥22.9 bn R&D spend
(8.2% of sales)

* 26,343 number of employees
* 6,281 employees hired

* ¥ 392 mn spent on training and

development

¢ ¥ 0.6 mn median remuneration of

employees
e ¥573.7 mn in CSR spend
* 9 new CSR projects initiated

» Associated with 8 trade and industry
chambers/associations

* 4,873,328 GJ energy consumed
e 2,047,865 KL water withdrawal

¢ ¥ 183 mn investment in renewable

energy

¢ T 248 mn investment in environmental
technologies

28

...four business models,
each driven by key tenets

Commercialising high-quality generic
version of the innovator drugs

. Branded L
Generics . Biosimilars
Generics

Providing complex, high quality,
affordable APIs and custom products
and services to Generic and
Innovator companies

Aurigene Pharmaceutical

AIFL A Services Ltd.

Bringing innovative (sourced externally
or developed in-house) products to
branded markets

Novel Assets: Consumer Innovation:
NCE/NBEs & DTX | OTC, Wellness & Nutrition

Developing novel small molecules in
immuno-oncology

Aurigene Oncology Ltd.

3 279.2 bn total revenue (14% growth)

% 83 bn EBITDA (13% growth)
35.5% ROCE

17% CAGR - total shareholder's return over last
5 years

181 new products launched

133 new DMFs filed globally

241 dossiers including ANDAs filed

86 filings in US pending for approval

4.1% increase of women in leadership

3.8% reduction in employee turnover

32.3% open positions filled by internal candidates
92% employees trained for skill upgradation
LTIFR reduced from 0.28 to 0.14

147 differently-abled employees in the workforce
78% employee satisfaction score

20.6% gender diversity

~497,000 lives impacted through CSR

44.8 mn KL water saved through agri-water

saving techniques
Responsible public policy advocacy
47,969 MTCO e of direct emissions reduction

7% reduction in water intensity per revenue
with respect to FY2023

48% carbon neutrality achieved
56% renewable power share
102,582 KL harvested rainwater consumed

48% water reused/recycled

« Maximising shareholder value
» Sustained long-term cash flow

« Strong balance sheet enabling investment
for future growth

* Robust manufacturing capabilities
« 704 mn estimated patients reached
* No Class-I recalls

* Innovative product R&D process

* 33% First to market launches

* Meeting the unmet needs of the patients
« Affordable and accessible medicines

* Inclusive and motivated workforce
« Diversity at the workplace (gender, ethnicity,
and differently abled)

« Primary healthcare services for communities

» Improved quality of education for
underprivileged children

« Core employability skills for youth

» Supporting livelihoods of small and marginal
farmers

* Reduced carbon footprint
« Water positive operations
* Reduced operational cost
» Improved efficiency in energy, water use
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Goals

Our ESG goals are embedded
in business strategy. We have
taken goals in our endeavour
to create significant positive
impact on planet and people.
While we have made significant
progress on several of these
goals, a few are proving to
be challenging, however,

we continue to put our best
efforts forward.

Corporate Overview

Our Sustainability Goals

] O O

Strategic Review Statutory Reports Financial Statements

Making Our Products Accessible and Affordable for Patients

Access Innovation

e Serve 1.5 bn patients by 2030 e 3 innovative solutions to improve
Affordability the standard of treatment every

year from 2027
e 25% of our new-launches to be
first-to-market by 2027

Contributing to a Fairer and More Socially Inclusive World

Diversity, Equity and Inclusion * Include 3% persons with disabilities
o At least 35% women in senior (PwDs) in our workforce by 2030

leadership by 2030 + 100% living wages for our
 Gender parity by 2035 on- premise extended

workforce by 2025

Being Committed to Environmental Stewardship

Reducing Carbon Emissions * 12.5% reduction in indirect carbon

« 100% renewable power by 2030 emissions across our supply chain

e Carbon neutrality in our (Scope 3 emissions) by 2030

direct operations (Scope 1 & Water Positivity
Scope 2) by 2030  Be water positive by 2025

Enhancing Trust with Our Stakeholders

Corporate Governance ESG Disclosures

Meet the highest standards on Progressively enhance disclosure
compliance and ethics backed by on our ESG progress to reach top
robust corporate governance quartile by 2025

Strategic Suppliers

100% strategic suppliers to be
compliant with our chosen ESG
framework by 2030

31
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Access,
Affordability
and Innovation
for Patients
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The core purpose of our work is to accelerate access

to affordable and innovative medicines for patients.

We leverage science and the latest healthcare advances
to improve the standard of care and contribute to positive
health outcomes. Being first to market allows us to

offer medicines at affordable costs while maintaining

the highest quality, safety, and efficacy. Innovation in
products help us to address the unmet need of patients
and enhance standard of care. We continuously seek
opportunities to expand our product offerings and

reach more patients. Some of the initiatives in FY2024
includes expanding our vaccine portfolio in India through
collaboration with Sanofi and increasing our product
filings in Brazil, China and other markets.

O ]

Corporate Overview Strategic Review

Patient-Focussed Goals

ot + ij

By 2030, serve By 2027,

1 . 5 25% new launches to be

In FY2024, we reached an estimated

O O

Statutory Reports Financial Statements

w

h 4

From 2027,

Launching 3
Innovative Solutions

704 mn patients

In FY2024, 33% of new launches
were first-to-market globally

® Goal @ Progress

Oncology

Cancer is the second leading cause of death
worldwide with an estimated 10 mn lives lost to

it every year. During the year, we had 31 new
launches of oncology products in various markets.
Our offerings include access to standard-of-care
cancer medicines, strategic collaborations to
increase access to innovative oncology products,
and cancer companion navigation digital tool,
Alivius, that supports patients and caregivers.

improving the standard of
treatment every year

In FY2024, we launched a drug-free
migraine device, Nerivio, in India. We also
signed deals for 5 innovative products
and rolled out DailyBloom™ IBS, a
condition management platform, in India.

Diabetes

There are over 529 mn people living with

diabetes worldwide. In line with our commitment

to addressing the diabetes disease burden, we
launched ReadyKARE in India in 2023. Itis a
unique, therapy-forward initiative under which
physical camps are held to enable prompt detection
of diabetes-related complications. This includes
Nephropathy, Neuropathy, Retinopathy, and Cardiac
complications at point of care, with instant reporting
capabilities. This will enable timely interventions,
leading to improved care and clinical outcomes for
patients in India.
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We have entered into a
partnership with Bill and
Melinda Gates Foundation
(BMGF) to manufacture

and supply DMPA-SC
(Subcutaneous depot
medroxyprogesterone acetate),
a long-acting self-administered
contraceptive injection, which
would empower women by
giving them greater choice over
their sexual and reproductive
health. This is in line with our
commitment to enhancing the
accessibility and affordability

of medicines for vulnerable
populations and aligns with

UN Sustainable Development
Goals (SDGs) of 2030

e
Strategic Collaborations Enables Us to Expand Access
and Affordability to Innovations
We have entered into several strategic collaborations that enables us to expand our portfolio and increase the
reach to patients across markets. Key collaborations during the year include:

e Qur partnership with Sanofi permission to import and market .
in India allows us to distribute Toripalimab in India along with a
their well-established and trusted waiver of phase Il clinical trial.
vaccines portfolio across the We anticipate receiving approvals
country. With combined sales in the following months
exceeding < 426 cr (as per IQVIA In a novel approach to create a
MAT Feb 2024), this partnership . .

. leading nutraceuticals company
propels us to the second position . . .
among vaccine players in India in India, we have joined hands
with global FMCG giant Nestlé

¢ We signed an agreement with India to form a joint venture
Junshi Biosciences to bring company to bring innovative
their novel oncology molecule nutraceuticals to consumers in
Toripalimab to India and select India and agreed territories
emerging markets. Recently, the
Subject Expert Committee has
recommended to grant us

e

* DailyBloom™ [BS: A mobile .
application, aiming to help
patients in India in better
management of IBS condition

Premama®: A portfolio of
high-quality dietary supplements
to support the entire motherhood
journey, part of our self-care OTC
space in the US

Piloting Ventures for Holistic Patient Care

The pharmaceutical landscape, disease patterns, and patient demographics are evolving. As we plan the
businesses of the future, we are taking early steps in areas such as condition management and self-care.
Some of the initiatives in FY2024 include:

MenoLabs®: We acquired
a leading women’s health
and dietary supplement
branded portfolio in the US
that provide relief from the
symptoms of menopause.

We look forward to learning from these pilots, and feedback from patients.

34

UK OTC: We entered consumer
health market with the launch

of allergy medication Histallay
(Fexofenadine Hydrochloride
120 mg tablets)

4
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Nerivio
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Strategic Review

Statutory Reports

O

Financial Statements

Nerivio is our first digital therapeutics product launched in India that offers drug-free treatment of migraine. As we look at
scaling the reach of the product in India and taking it to other geographies, the initial feedback from doctors and patients has

been quite positive.

Doctor Testimonial

. “‘Innovations like Nerivio are
m pushing the boundaries of
medical progress, promising a
more patient-centric approach
to migraine management.
The future of migraine treatment
appears brighter than ever.”

Patient Testimonial

“Nerivio made the difference.
From 18 pills a day to a
medicine-free migraine
management.”

7

43,000

== healthcare
stakeholders*
impacted in FY2024

(*Senior consultants,
postgraduates, front
office staff, nurses, and
pharmacists, equipping
them with tools for
world-class patient
interaction and care)

Boosting Capability of the Healthcare Ecosystem

Dr. Reddy’s Foundation for Health Education (DRFHE) is a catalyst for positive change in the healthcare
landscape. The primary focus areas of DRFHE includes fostering enhanced patient care, promoting preventive
healthcare measures, and supporting broader societal welfare initiatives. Currently, DRFHE’s efforts are
concentrated across three key areas: training, awareness, and nutrition, with a commitment to expanding its
programmes to further fortify the healthcare delivery system and bridge existing gaps.

Patient Assistance Programmes

We provided access to oncology
therapy to underprivileged cancer
patients through our financial
assistance programme, Sparsh.

Since 2022, Vega Club educates

IBD patients through healthcare
professionals on nutrition, exercise,
and stress management for symptom
management. It has reached over
5,000 patients nationwide and won the
Best Patient Support Programme at
the Silver Feather Awards. In India, we
offer M-Free, a comprehensive support
system for patients on Nerivio®,
including onboarding to dedicated
customer support, streamlining

patient journeys. In South Africa,

our Nerivio® patient and healthcare
practitioner support programme is
called the Mi-Free. It aims to aid the
patient’s journey with Nerivio® through
education, device procurement,

regular follow-ups and customer
care assistance.

Rural Access Programmes

Through Vistara and Vistara

Plus rural access programmes,

Dr. Reddy’s reaches villages with
acute and chronic therapies, providing
rural patients with increased access
to quality healthcare. The We Care
team in India supports patients with
diagnosis, disease awareness, and
digital health access through monthly
camps. Since January 2023, it has
screened 700,000 patients.

Through UDAY (Unite against

diabetes & hypertension by raising
awareness in community) programmes,
Dr. Reddy’s has promoted awareness
among 15,000 UDAY clinics.

Through UDAY health camps, we have
supported screening of over 230,000
patients for diabetes and hypertension.
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People-Focussed Goals

& )

By 2035, By 2030, at least
Gender Pal"lty 35% Women
across the organisation in senior leadership positions
There was an increase in women diversity by 2.6% in Leadership team now has a 20.1% representation of
India, taking our diversity to 20.6% globally women, up from 16% in the previous year
iy =
By 2030, include By 2025,
3% of Persons with Ensure Living Wages
. vew for the extended workforce on our premises
Disabilities (PwDs)
in our workforce We completed our living wage benchmark study through
Wage Indicator at a targeted pilot location — Duvvada,
In FY2024, we increased the representation of Persons with Visakhapatnam, and determined the living wage gap for the
Disabilities to 0.34% of our entire workforce extended workforce at the site.

® Goal @Progress

Occupational Health and Safety
We have established robust occupational health
and safety management systems, independently
verified, and aligned with our policies and
procedures. Our Safety Committee, comprising
equal worker and management representation
\ / is aimed to improve safety through collaboration
and reviews. We train our employees and
contractors with a focus on hazard awareness and

Helping our We believe in creating a diverse, equal, prevention. Through these trainings, we also aim
. inclusive, and collaborative organisational to achieve ?cre:jl Zero’ for incidents, injuries and
People Realise environment that inspires our people to environmental damage.
° realise their full potential and create value
Their Full P

) for all stakeholders. O ur 1 6
Potential

= Are ISO 45001 certified
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Gender Diversity

During the year, we have increased
the representation of women by 15%.
We are actively recruiting cohorts

of young women from economically
disadvantaged backgrounds and
supporting their pursuit of higher
education through our flagship SMT
programme. We are breaking gender
stereotypes by assembling all-women
teams in non-traditional roles such as
manufacturing and sales.

To foster a more inclusive workplace
culture, we have collaborated with
external expert organisations to
conduct various awareness and
sensitisation sessions. These sessions
cover topics such as Men as Allies,
inclusive language usage, and
respecting personal boundaries.

We have also facilitated group
coaching sessions specifically

tailored for women, organised
knowledge-sharing initiatives for
women in STEM fields, and established

ally network groups. These efforts are
being implemented across multiple
units within our organisation to promote
diversity and inclusion.

Women In Leadership

We have increased to 20%

women in leadership roles through
conscious efforts in hiring and
grooming. During the year, we had
active participation from women

in New Horizons Leadership
Programme (NHLP), our signature
leadership programme designed for
managerial development.

Inclusion

We are committed to fostering a
safe, inclusive, and empowering
work environment for all colleagues.
Our initiatives include refining hiring
practices, ensuring accessible
infrastructure, implementing flexible
working models, and empowering
differently-abled colleagues through

Integrated Annual Report 2023-24 br.Reddy
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our employee resource group,

ABLE (Advancing Barrier-free Living
for Everyone). We are working to
enable maximum accessibility for our
differently abled employees. Some of
the initiatives during the year include:

* Infrastructure and digital
accessibility audits for our buildings

* Organised Diversity, Equity and
Inclusion (DEI) & Persons with
Disabilities (PwD) sensitisation
workshops for over 700 employees

¢ Conducted LGBTQ+ inclusion
training for HR, ‘Men as Allies’
initiative, and workshops for sales
managers to promote inclusivity

e Employee support programme with
Furstenberg Institute in Europe

e We are a signatory to the United
Nations Women Empowerment
Principles. See our Diversity, Equity,
and Inclusion report on our website

Diversity, Equity, and Inclusion (DEI) Roadmap

Ensuring Recruitment to Supporting career Developing
accountability for attract diverse advancement and supporting policies
achieving DEI and inclusive development for and practices for
goals and fostering best-in-class talent underrepresented equity and inclusion
an Inclusive culture groups in everyday work

> > > >

Key Levers to Achieve Our DEI Goals
< < <
Developing Collaborating with Integrating communication,

research-based
introduction of industry
leading best practices
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external experts and
partners to promote
diversity and equity

awareness, and
sensitisation, and promoting
inclusive ways of working

9
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“Chrysalis Programme”

18

= Trained for

leadership roles

Leadership Development for Women:

Chrysalis equips women for senior roles through
rigorous twelve-month training, workshops, projects,
and mentorship by senior leaders. With a diverse peer
group, participants undergo a transformative journey
of learning and leadership development, enhancing
their potential within the organisation.

25

= Leaders began their
developmental journey

Employee Engagement

We engage our employees through
structured and regular communications
covering business environment
updates, company affairs, and
people-related matters. Through global
employee surveys and Al-powered
tools like Amber and Guru, we provide
opportunities to our people to give
constructive feedback. We provide
opportunities of skill enhancement
through various learning programmes,
role rotation and recognise the
outstanding contributions made

by our employees. Our ASPIRE
framework cultivates leadership
behaviours crucial for organisational
success, emphasising aspirational
growth mindset, swift and rigorous
execution, effective people leadership,
innovation, results orientation, and
excellence focus.

Learning and Development

During the year, we placed emphasis
on capability building initiatives

and personalised learning journeys
aimed at equipping our talent with the

Creating a Safe Environment for Women Colleagues

Supporting Women Returning to Work:

“Reboot Career Programme”

Our Reboot Career Programme aids women returning
after breaks, offering counselling, mentorship,
childcare support, and flexible work arrangements.
Tailored upskilling and buddy support ensure a smooth
transition back to fulfilling careers, empowering

professionals to thrive.

Empowering Working Mothers:
“WOW — Womb to the World Initiative”

WOW supports working mothers from pre-natal to early
childcare and beyond. Providing emotional, nutritional
support and childcare facilities, along with parenting
workshops and career counselling for children, WOW
fosters a supportive environment for working parents,
investing in their well-being and success.

requisite skills to effectively navigate
forthcoming business challenges and
thrive in evolving landscapes.

1,700

= Received certification
through the Digital
Ninja program on data,
design and technology

100+

= Participated in Brand
Idea and High Impact
Messaging workshops

[: To read more about our capability
building programmes, please
refer to our ESG supplementary
data book FY2024.

Performance Management

We are committed to providing

all employees with equitable
opportunities for development,
advancement, and promotion based
solely on merit and devoid of bias.
Our performance management
framework is both retrospective and
forward-thinking, allowing managers
to identify individuals with positive
trajectories and make informed
decisions accordingly. We conduct
bi-annual performance reviews for all
employees, ensuring a comprehensive
evaluation process. Our Performance
Enablement System platform facilitates
alignment between our organisational
mission, goals, and objectives, and
those of our employees, enabling

us to achieve shared objectives.

All employees actively participate in
the performance appraisal process,
engaging in goal setting and receiving
performance feedback.

[: Read more about our
people initiatives in our ESG
supplementary data book

39


https://www.drreddys.com/cms/cms/sites/default/files/2023-09/Diversity%20Matters.pdf
https://www.drreddys.com/cms/cms/sites/default/files/2023-09/Diversity%20Matters.pdf
https://www.drreddys.com/cms/cms/sites/default/files/2023-09/Diversity%20Matters.pdf

O ] O O

[ Q)
D Corporate Overview Strategic Review Statutory Reports Financial Statements

Dr.Reddy’s ‘

Integrated Annual Report 2023-24 pr.Reddy’s Q_’?"’

e )

5

Empowering
the Communities
Around Us

40

Our community engagement programmes
through Corporate Social Responsibility

(CSR) are primarily focussed in the fields of
education, community healthcare, skill-based
training, youth employment opportunities,
livelihood skilling for the differently abled,

and environmental training for farmers.

These programmes are developed with a vision
to generate long-term value for the communities
and foster an inclusive growth culture

within the society.

Highlights of FY2024

Community Health

Our community health endeavours are
directed towards bolstering access

to quality healthcare in under-served
regions, particularly focussing on
distressed areas. We provide essential
healthcare amenities and educational
resources, aiming to empower
individuals with the knowledge to
make informed healthcare choices.
Through our targeted initiatives,

we strive to foster a culture of
proactive health management

and preventive care, thereby
facilitating positive societal change
and cultivating healthier lifestyles
within our community.

280,000

= people provided with
primary healthcare services

95%

== in health seeking behaviour
and health knowledge among
high-risk pregnant women

Education

We have implemented diverse
education initiatives, including Kallam
Anji Reddy Vidyalaya (KARV),
vocational training, Sashakt scholarship
for women in STEM, and school
improvement programmes, reaching
marginalised students and promoting
holistic development.

55,000

= marginalised students
were benefitted

111

== women students were given
scholarship benefits

Youth Empowerment and Inclusion

Through our Youth Empowerment
and Inclusion initiatives, we equip
low-income youths with skills vital for
employment. Our healthcare skilling
programme offers quality training,
enabling them to secure positions in
corporate hospitals or private clinics.
Additionally, our PwD Skilling initiative
focusses on integrating people with
disabilities into the workforce by
providing essential employability
skills training, catering to 11 types

of disabilities. With a robust job
matchmaking process, we ensure
inclusivity and empowerment for

all individuals.

Empowering Farmers through
Agriculture Initiatives

Through our agriculture initiatives,
such as MITRA and Farmer Field
School with Dr. Reddy’s Foundation,
and Naandi Foundation, we empower
lead farmers and small tribal farmers.
MITRA fosters modern agricultural
practices and market connections for
farmers, while our Farmer Field School
trains tribal farmers in sustainable
coffee and agroforestry methods.
These initiatives promote peer-to-peer
learning and enhance agricultural
sustainability for rural communities.

136,000

== supported through
MITRA/ACE intervention

6,000

= farmers across 198
villages were trained on
adoption of sustainable
coffee and agroforestry
farming practices.

We aim to enhance farmer income
while reducing greenhouse gas
(GHG) emissions and water footprints
through implementing climate-smart
and regenerative agriculture practices
under the Action for Climate &
Environment (ACE) programme.

67,040

= reduced through
regenerative
agriculture practices

44.8

= was saved through
agricultural water
saving techniques

During FY2024, additional impact
through CSR programmes was
created by our CSR implementing
agency, Dr. Reddy’s Foundation.
CSR programmes, like Sashakt,
Youth, PwD and Healthcare
Skilling, and Action for Climate
and Environment, were scaled up
to amplify larger impact through
support of partnerships and grants
from other corporates, which
resulted in additional beneficiaries
of about 29% (Total — Out of 89
thousand beneficiaries, through
grants from Company — 63
thousand, through grants from other
partners — 26 thousand).
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Primary Healthcare Services (PHCs)

We are working to improve the quality of primary healthcare services in selected primary health care centres. The PHCs

are being upgraded in partnership with the District Administration and District Medical & Health Office, with an objective to
provide a fully functional facility with basic and modern medical amenities to the local communities. The project thus focusses
on strengthening the existing health machinery and takes a unique approach of making the healthcare facility approachable
not only in terms of the services but also in terms of the quality of infrastructure, encouraging people to visit the PHCs,

and thereby creating demand. This effort has resulted in easy access and availability of affordable healthcare services

within the community

“We live in a tribal area where home births are customary. However, after

Dr. Greeshma explained the care and safety provided at the Primary Health Centre (PHC)
during childbirth, | decided to deliver my baby there. The PHC was very clean, with new
chairs and beds, resembling a private hospital. The nurses were compassionate and
ensured a comfortable childbirth experience. My child and | received very good care and all
necessary treatments and medicines free of charge. | now encourage pregnant women in my
neighbourhood to consider the PHC for their deliveries.”

Testimonial from Youth Skilling

“I worked at a local company and when my company decided to
close the contract, | had no money as | couldn't save anything
from my small salary. To go to Bangalore and find a stable job, |
didn't know how to apply and pass the interview. My father is a

farmer, so | had to find a good job to support myself and my family.

While | was searching for jobs online, | saw a post about GROW.

| visited the centre and received good counselling about my skill
gaps, and potential companies after training. | learned soft skills
and interview skills and cleared interviews at One Point One
Solutions. The skills | learned in training are very valuable at work
and | also was rewarded with 'The Best Employee Award' recently.”

- Naveen Kumara
(Aspirant, Youth Skilling)

- R. Bhagya
(Meliaputti, Andhra Pradesh)

“Working as a daily wage labourer, | can’t have food on time and thus have
severe gastric problems. Working under sun for long hours with gastric pain was
agonising. Medicines were very expensive and | was not able to provide enough
money to my family.

But now at (upgraded) PHC, | receive doctor consultations and all medicines without
paying any money. I'm taking medicines regularly and trying to follow healthy diet
suggested by the doctor.”

- Bhawna Chaudhary
- B. Ramu

(Sarabujili, Andhra Pradesh)

Our Partnership with Ahimsa Trust:
Transforming Healthcare Through Plant-Based Nutrition Education

* The project follows an ‘educate — empower — engage’ approach to create a skilled medical
community that can implement evidence-based nutrition intervention in healthcare and
engages in efforts to transform food environments and systems needed to mitigate the
largest global health crisis of our era — chronic disease, climate change and pandemic risk

» Through this programme, various engagement and learning events were organised, such
as webinars, journal clubs, and discussion forums, featuring renowned doctors in the global
nutrition field to educate medical professionals on plant-based nutrition
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Testimonial from Sashakt

“I'm pursuing an M.Sc. in Chemistry at l1ISc. Studying here
has always been a dream. The atoms, molecules, interaction
between them and complexities intrigue me.

= My goal is
to contribute to the
discovery, that can

The faculty provides a great mentorship, and | am excited help the society,

to start my research in Organic Electronics soon. I'm from a even in the smallest
small village in Uttar Pradesh and Sashakt Scholarship helped possible Way.
me realise my dream of pursuing a career in Chemistry.

Science exists in everything around us, and it is ever-
evolving. There is always something new to discover in it.

My goal is to contribute to the discovery, that can help society,
even in the smallest possible way.”

(Sashakt Scholar 2019-2022)

= When my
company decided to
close the contract, | had
no money as | couldn't
save anything from

my small salary. To go
to Bangalore and find

a stable job, | didn't
know how to apply and
pass interview. e

Testimonial on Agroforestry

“People go to work in a factory nearby. We don't find labourers for
sowing or harvesting. When | paid more money to get labourers, |
couldn't save any money for my children.

| started cultivating coconut because it requires little maintenance.
The first yield takes 5 to 6 years, so | started working as a farm
labourer. | used to earn about ¥ 9,000. | struggled to run a
household and maintain a coconut farm with the income | earned.

After attending community meetings of (Dr.) Reddy's Foundation,
| started Agroforestry. | planted fruit trees alongside the coconut
trees. I'm earning an extra ¥ 3,000 a month by selling fruits.”

- Mandala Ramakrishna
(Srikakulam, A. P.)

= | find great
joy in paying my
children's school
fees, on time, NOW. e
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We recognise the challenges of
reducing the environmental footprint
generated by our operations.

While the growth in business results
in higher resource consumption,

we are consistently working to
reduce our environmental impact
and achieve carbon neutrality in

our operations.
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Environment-Focussed Goals

to3

By 2030, transition to

100% Renewable Power

In FY2024, 56% of our power was through
renewable sources

)

By 2025, be a
Water Positive

company

This year, we continued to be a water positive
company, after achieving our target in FY2023

® Goal @Progress

O O
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L)

By 2030,

Carbon Neutrality

in our operations (Scope 1 and 2)

In FY2024, we achieved 48% carbon neutrality

L C
By 2030,

12.5% Reduction in
Indirect Carbon Emissions

We reduced our Scope 3 emissions by 3% in FY2024
with respect to FY2021

Transitioning to Renewable Power Total Renewable Capacity Additions until FY2024 includes:

Our strategy to achieve 100%
renewable power by 2030 includes

maximising the capacity utilisation 6
factor (CUF) of renewable power
supplies by developing new wind &

= rooftop solar capacity

15

== captive solar power plants through JVC

solar hybrid projects through joint
venture partners for long-term supply,
and switching from fossil fuels to

biomass in boilers and co-generation

plants and securing long-term supplies 59 1 38

through various measures. We are = third-party PPAs — |STS (Inter-State Transmission
developing alternate biomass fuel (solar and hydel)

sources like rice husk and sawdust

System) power supply contract for

briquette, ensuring strategic forward
contracts with biomass fuel suppliers

to address supply chain issues, 7 7

and adapting to the latest green
technologies. We will continue to invest
in solar, hydel, and wind power projects
and accelerate our journey of green

= Cogen plant
utilising biomass fuel

sourcing under captive mode (22.6 MW
solar and 40.5 MW wind) through JVC

transition by substantially increasing
the share of renewable energy at all
our facilities. We are driving energy
management, conservation, and
efficiency projects to enable us to
achieve our energy goals.
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Renewable Energy Programmes

PPA's — Power purchase agreement
Rooftop solar

ISTS — Interstate transmission
power supply

Intrastate renewable power supply
through JVC (Joint venture company)

Cogeneration power plant
with biomass fuel

IREC's - Renewable energy certificates

Progress Towards Carbon Neutrality

Our Key Levers for Decarbonisation Include:

il

Energy Performance
Increasing energy
efficiency

2

Energy Conservation

Reducing use of energy
wherever possible

4
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A FY2030
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FY2027

>

FY2025

&

Energy Transition

Shifting to low-carbon fuels as well as
usage of biomass in place of fossil fuels

From the above three levers, we have implemented 96 ideas to save 14 mn kWh and 11,737 steam tonnes which

reduced around 11,500 tonnes of CO, emissions in FY2024. This is further supported by the lever of improving energy
mix, that is generating and purchasing power through renewable sources. We may use carbon offsetting at later stages
for neutralising our residual emissions.

Carbon Neutrality Roadmap

o FY2030
@ FY2027 1

In FY2024, we retained an A- rating in our CDP Climate Response 2023 which is in the Leadership band, indicating we are
implementing current best practices.

G For more details on SBTi commitment, visit page (Target dashboard — Science Based Targets)

[: Read more about our initiatives in our ESG supplementary data book.
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Working on Emissions in the Value
Chain (Scope 3)

74% of our carbon footprint emerges
out of the external value chain.

12 out of the 15 Scope 3 emission
categories defined by the Greenhouse
Gas Protocol are applicable for our
operations. Based on the GHG Scope
3 methodology guidance, Categories

1 and 10 — purchased goods and
services, and processing of sold
products are the largest contributors to
our overall Scope 3 emissions. We are
working on multiple levers including
enhanced engagement with strategic
suppliers, developing sustainable
procurement strategy, and a preference
for local suppliers and materials
wherever feasible.

As part of our efforts to reduce Scope
3 carbon footprint, we are increasingly
transitioning from air to sea transport,
improving packaging to optimise
shipments, and increasing renewable
power as well as biofuels.

We engaged with high value spend
suppliers to understand supplier
specific performance related to
emissions and water, and are
expanding our coverage further.

We have shifted our Scope 3
accounting model from overall spend
based to supplier-specific spend based
method, which has also contributed to
a reduction in our Scope 3 emissions.

20%

45%

14%

1%

e Cat 1 - Purchased goods and services

e Cat 4 - Upstream transportation and distribution

e Cat 10 - Processing of sold products

Cat 3 - Fuel-and-energy-related-activities
(not included in Scope 1 or 2)

e Other remaining categories

Strategic Review
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Other Emissions

Industrial processes generate
significant amounts of SO, & NOx
emissions as well as particulate matter
that adversely affect local ecosystems,
air quality, and habitats. We are
committed to preventing and mitigating
air pollution by increasing the efficiency
of operations and reducing emissions.
We adhere to emission norms and
control emissions within statutory
limits. We adhere to all relevant
environmental laws, regulations, and
guidelines in the markets where we
operate. We have no pending action for
environmental non-compliances in the
reporting year.

Water Stewardship

Committed to water stewardship, we
prioritise sustainability in our water
supply system. Water, a shared
resource, is vital for our operations,
shaping our responsibility beyond

our boundaries. High-quality water is
essential for production, sourced from
various channels like surface, ground
and municipal. We optimise freshwater
usage by enhancing efficiency,

and mitigate groundwater risks via
initiatives like maximising surface water
utilisation and other alternate water
source. Since achieving water-positive
status in FY2023, we continued

our efforts to maintain the status in
FY2024, ensuring a sustainable water
future. Water Positivity Status is verified
by M/s. TUV SUD South Asia Pvt Ltd.

O
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The key levers which drive the water
positivity in the organisation include:

Water Efficiency Improvement

In FY2024, conserved 95,344 KL

of water via various initiatives from
water pinch analysis, operational
excellence ideas generated and
cross replication projects across our
manufacturing operations.

Alternative Sources of Water

Reduced fresh water footprint by
35,261 KL, via treated grey water from
communities. Also, 30% of ground
water reduction potential identified

via utilisation of surface water and
desalinated water to de-risk our
dependency on ground water.

Rainwater Harvesting (beyond the
fence community projects)

* 3 ponds rejuvenated in FY2024
(1 in Miryalaguda and 2 in
Sathiwada)

¢ 31,805 m?® volume of desilted
across 3 ponds which resulted in
155,949 KL of water recharge

Sustainable Agriculture Through
Alternate Wetting & Drying (AWD)
Technique

In FY2024, through this initiative
reached out to 1,787 farmers in 70
villages, covering 2,844 acres of land in
Srikakulam and Vizianagaram district,
Andhra Pradesh contributed in

18.5 lakhs KL of water savings.
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Recycle and Reuse of Treated Water

Deployment of Zero Liquid Discharge
(ZLD) technology in our operations
resulted in reuse of recycled

water, which is 48% of the fresh
water withdrawal.

Rainwater Harvesting
Through catch the Rain 2.0 initiative

102,582

= Freshwater intake
reduced per annum

Waste Management

We have efficient waste management
practices and ensure proper treatment
and disposal of all waste type.

Our plastic waste undergoes recycling
or co-processing, while e-waste is sold
to authorised vendors. The hazardous
waste is sent to cement industries

and recyclers for co-processing and
recycling, with only ~1% sent to
landfill. The non-hazardous waste like
glass, MS scrap, wood waste, and
boiler ash is routed to recyclers, brick
manufacturers, and cement industries
for co-processing. We have continuous
improvement projects targeting waste
reduction for both hazardous and
non-hazardous waste categories.

[: To read more about the key
initiatives we have undertaken for
the year, please refer to our ESG
supplementary data book

Green Chemistry

By adopting green chemistry
technologies, we reduce our
environmental footprint and improve
sustainability, reduce costs and
improve efficiency. By improving the
Process Mass Intensity (PMI), we
increase the yield improvement, solvent
recovery, catalyst recovery, and reduce
the hazardous waste generation in our
processes. In FY2024, we evaluated
26 products through chemistry gate
clearance. Through the implementation
of 17 cost improvement projects
leveraging green chemistry principles,

48

we have successfully reduced nearly

22% hazardous waste generation in the

manufacturing of those products.

[:J To read more about our chemistry
efforts, please refer to our ESG
supplementary data book.

Green Building

We are adopting principles of green
factory buildings to maintain better
resource efficiency in our premises.
We have 7 sites of the Company
certified as green buildings under
IGBC. Our formulations plant FTO

2 is awarded IGBC Platinum award
and FTO 11 is 'first-in-the-country’
injectable manufacturing site to achieve
Platinum IGBC Green Factory Building
Certificate for Oncology Project, which
is the second consecutive Platinum
award at this site.

Protecting Biodiversity

During the reporting period, we
published our biodiversity policy.

The objective of the policy is to
conserve and enhance biodiversity at

4
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all our locations, and guides our work
on biodiversity internally.

In September 2023, at the World
Economic Forum (WEF) — Sustainable
Development Impact Meetings (SDIM)
2023, we have taken a pledge to
conserve, restore and grow forests,
contributing to 1t.org’s restoration
efforts. The integrated plantation
initiative will cover 2,900 hectares over
a period of 5 years from 2023 to 2028.
This would encompass mangrove,
agroforestry, and bund plantations,
offering a comprehensive approach
that benefits both nature and the
climate. By nurturing biodiversity,
capturing carbon, enhancing
ecosystem resilience, and promoting
economic stability, the project aligns
with multiple ecological goals while
also addressing economic needs and
promoting community well-being.
During the year, we have done
plantation on 680 hectares and this
initiative is being implemented through
Dr. Reddy’s Foundation, our non-profit
implementing partner.

O
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@ 1t.org mobilises, connects, and
empowers the global reforestation
community, in support of the UN
Decade on Ecosystem Restoration.
For more details, click here

194,241

= Estimated potential
sequestration through integrated
plantation initiative

Strategic Review

Product Responsibility
Life Cycle Assessment (LCA)

This year, we completed LCA studies
for three API products - Clopidogrel,
Metoprolol and Fexofenadine by an
independent agency. The assessment
was done for entire product lifecycle
and emissions were included from raw
material production (cradle) to the gate
(until the stage at which the product is
ready for use before it is transported).
These studies were carried out based
on ISO 14044:2006 guidelines.

LCA offers the following benefits:

¢ Determining the overall
environmental impact associated

¢ |dentifying potential hotspots,
i.e., the major environmental
impact contributor(s)

* Informed decision-making (priority
setting, determining alternatives,
design improvements, planning and
strategising, etc.)

[ J O
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e Comparing alternatives to determine
the more sustainable choice in
material selection

Sustainable Packaging

Our Sustainable Packaging Council
(SPC) focusses on reducing our
environmental impact through
redesigned packaging. To improve

the sustainability of our products, we
reduced the amount of packaging used
including reducing the number of layers
and the overall mass of packaging.

We introduced recycled content

where possible and ensured that all
tertiary packaging materials used were
recyclable or reusable.

[: To read more about the key
initiatives we have undertaken for
the year, please refer to our ESG
supplementary data book.
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Sustainable Technologies

We are working with various agencies
in adopting new technologies across
the value chain for continuous
improvement in environmental
parameters such as water, wastewater,
waste, and emissions. This includes
replication of low temperature
evaporator in place of Multi Effect
Evaporator across all the ZLDs,
upgrading biological system with
Membrane bio reactors, closed circuit
reverse osmosis replacing conventional
RO which consumes 60% less energy,
usage of HHO gas in boilers to improve
fuel combustion efficiency, Scope 1
emission reduction and lowering boiler
fuel consumption, digitalisation of ETP
in alignment with Industry 4.0 etc.
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Strategic Review

Governance-focussed Goals

2. A PN
0 & bl

Robust Corporate EV 2;’]25‘ £SG atogle soppliers e
nhance
Governance Disclosures Compliant with our

with the highest standards on
compliance and ethics

Chosen ESG Framework

to reach top quartile

We have a robust corporate governance Enhanced disclosures with the release 25.5% of our strategic suppliers
in place and no material deviation was of several policies on our website. (India direct spend) are assessed on
observed during the year. We continue Comprehensive BRSR, Integrated our chosen ESG framework.
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N\ 3\
( Board Composition and ( Information Flow to ( Ethical Business
sz | Expertise O Board and Committees Conduct
MY | Board has appropriate A proactive flow of I"'f@‘ Ethical business
composition, diversity, accurate and timely conduct by the Board,
independence, skills, information to the management, employees,
expertise and knowledge Board and Committee and business partners.
about the industry. members to enable them
discharge their fiduciary
duties effectively.
J J
( ( ) ( )
Internal Controls and Shareholders' Rights Disclosure to
N":ﬁ @ Risk Management == | Protection and facilitation é Stakeholders
N Well-developed systems B | f shareholders’ rights. Adequate, timely, and
of internal controls, accurate disclosure
Enhancing We are committed to meeting the highest risk management, and of required material,
\ governance standards and adhere to the financial reporting. f'”a”f‘?'a' and ormat
Trust with our laws applicable to us wherever we are Poogte;::r?g;g:alrz ormation
present. Our governance framework is '
- - T J/ J/
StakehOIders rooted in trust, responsibility, transparency
and accountability and serves as a guiding
beacon for all our endeavours. Decisions are f . o A
made and implemented throughout the X gtuhiggli::sl'c'es and
organisation with emphasis on ethical % ) -
: y Appropriate policies
practices and robust risk management. in place to guide
This, in turn, translates into long-term value ethical behaviour and
creation for all our stakeholders while conduct of business.

enabling achievement of organisational goals.

to strengthen our compliance and
governance framework.

Governance Principles

The following principles underpin our governance framework, ensuring transparency, accountability, and responsible
decision-making across the organisation.

Reporting, independent assurance and
enhanced ESG disclosures.
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Our Policies

Our policies provide an enabling framework for robust governance, creating transparency and accountability for our actions
within and outside the organisation. The key policies of the Company are mentioned below:

Available on the Website of the Company

Available on the Intranet Platform of the Company

Code of Business
Conduct and Ethics

Policy on determination of

materiality of event or information

Board Committee’s Charter and
primary responsibilities

CSR Policy

Policy on determination of
Material Subsidiaries

Dividend Distribution Policy
Human Rights Policy

Anti-bribery and
Anti-corruption Policy

Code of Conduct to Regulate,
Monitor and Report Trading by
Designated Persons

Business Continuity
Management Policy

Information Security Policy

Communications Policy

Ombudsperson Policy
(Whistle Blower Policy)

Policy on Materiality of Related
Party Transactions and Dealing
with Related Party Transactions

Safety, Health and Environment
Policy and principles

Claw Back Policy
(Recovery Policy)

Remuneration Policy and Board
Diversity Policy

Tax Transparency Report
Supplier Code of Conduct

Data Privacy Policy

Code of Practices and
Procedures for Fair Disclosures
of Unpublished Price

Sensitive Information

Terms and Conditions
of appointment of
Independent Director

Biodiversity Policy
Global Marketing Code
Energy Policy

Advocacy and Public Policy

Internal Disclosure Guidelines
for disclosure of material
event or information

Enterprise Risk
Management Policy

Internal Audit Charter

Global Trade Sanctions Policy

Conflict of Interest Policy

Global Anti-trust and
Competition Law Policy

Fraud Risk Management Policy
Purchase Policy
HR Policies

Sexual Harassment Policy

~

/
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Board Governance Structure

Board of Directors

Ensuring robust corporate governance for sustainable performance,
achieving long-term corporate goals and enhancing stakeholders’ value

©

Board Committees

Ensuring governance in specific functional areas as applicable by laws or
delegated by the Board

100% 100% 100% 100%

== Independence = Independence = Independence = Independence

Chair - Independent Chair - Independent Chair - Independent Chair - Independent

60% 33% 100%

= Independence = Independence = Executive Committee

Chair - Independent Chair - Independent

)

Chairman, Co-Chairman and Managing Director and CEO duly supported by other MC are 1 5

responsible for Company’s strategy, growth initiatives, priorities and overall performance = Members

@ Audit Committee (AC) @ Nomination, Governance and Compensation Committee (NGCC)
@ Risk Management Committee (RMC) @ Science, Technology and Operations Committee (STOC)
@ Sustainability and CSR Committee (SCSRC) Stakeholders Relationship Committee (SRC)

@ Banking and Authorisation Committee (BAC) @ Management Council (MC)

Board Independence v

Gender Diversityv —— Age v

18%

64%

82%

® Independent @ Executive

Note: Details as on March 31, 2024

® Female © Male ® <B5years @ >65 years
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Nationality v Tenure v Average tenure Key Highlights of Corporate Governance Practices

55%

® Foreign National @ Indian

Note: Details as on March 31, 2024

Board and Board Committee
Changes

Dr. Claudio Albrecht appointed

as an Independent Director,
Chairman and member of the
Science, Technology and Operations
Committee and member of the Risk
Management Committee with effect
from May 10, 2023.

Sridar lyengar retired as an
Independent Director and ceased

to be a Chairman and member of

the Audit Committee and member

of Risk Management Committee,
effective July 30, 2023. The Company
recognises his invaluable contribution
during the tenure of 12 years in the
growth and success of the Company.

Arun M Kumar was appointed as
a Chairman of the Audit Committee
effective from July 31, 2023.
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45%

® <Syears @ >5years

Dr. Alpna Seth appointed as an
Independent Director and member
of the Science, Technology and
Operations Committee effective
September 19, 2023. She was
also inducted as member of Risk
Management Committee effective
January 30, 2024.

Leo Puri inducted as member of

the Nomination, Governance and
Compensation Committee and

ceased to be a member of the Risk
Management Committee effective from
October 27, 2023.

Sanjiv Mehta appointed as an
Independent Director effective from
December 29, 2023. He was inducted
as member of the Nomination,
Governance and Compensation
Committee, Science, Technology

and Operations Committee and
Sustainability and CSR Committee
effective from January 30, 2024.

= all Board members

3.9

= Independent Directors

Board and Committee Meetings
attendance in FY2024

98

Directors with Pharma Industry
expertise

45

Management Council (MC) Changes

In FY2024, 100% of the vacancies
created in the management council
were filled in by our internal talent
pool, which is a result of robust
succession planning in place.

Phanimitra B elevated as Chief
Information Officer and member of
the management council effective
August 1, 2023, consequent to
resignation of Mukesh Rathi.

Krishna Venkatesh elevated as Global
Head — Quality and Pharmacovigilance
and member of the management
council effective January 12,

2024, consequent to resignation of

Dr. Ranjana Pathak.

Milan Kalawadia elevated as CEO

- North America and member of the
management council effective May 25,
2024, consequent to resignation

of Marc Kikuchi.

M V Narasimham being elevated
as Chief Financial Officer with effect
from August 1, 2024, consequent to
retirement of Parag Agarwal.

82% of the Board members are
Independent Directors

100% of the statutory Board
Committees are chaired by an
Independent Director

Prompt deliberation
on any conflict of interest
situation at the Board level

Board evaluation through

independent agency
once in 3 years

All Related party

transactions (RPT),

irrespective of exemptions
under laws/regulations are
pre-approved by the Audit

Committee and the Board

Non-audit fees

to the Statutory Auditors is 20%
of their total compensation

Board has designated an
Independent
Director as a Lead
Independent Director

-

Regular deliberation on
succession planning
by the Board/NGCC

-

include performance on
sustainability parameters

\_

CSR need assessment
before undertaking new CSR
strategic projects.

KPIs of senior executives

Independent Directors
separate meeting on
quarterly basis

Science, Technology and
Operations Committee —
a dedicated Board
Committee to

drive innovation and R&D

Sustainability Council
responsible for
implementation of ESG
strategies and programmes

-

CSR Impact Assessment

by an independent agency
covers 85%+ of our spends

\

-

Adoption of a

formal tax policy

to guide company practices and
provide investors, regulators
and other external stakeholders
on Company’s tax risk profile

Early adopter of Group
Governance Policy

recommended by
the Kotak Committee
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ESG Governance

Y-Y.

oYY )
Board

Guidance and supervision on
ESG and sustainability matters
A4

|§|

Sustainability & CSR Committee

4
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Overview of ESG strategies, programmes, policies,

v

AR
11T}

Sustainability Council

disclosures and review of ESG goals & progress

Implementation of ESG strategies and programmes, policies, review of
disclosures, ensuring integrated ESG approach and planning

v

ESG Functional Heads

Skilled cross-functional ESG team to strive for and implement
ESG goals, plans and programmes, drive ESG agenda of

Business Ethics and Compliance

Our Code of Business Conduct and
Ethics (COBE) is aligned with global
regulatory standards including the
Companies Act, 2013, SEBI Listing
Regulations, U.S. Securities and
Exchange Commission regulations,
and the Sarbanes-Oxley Act of

2002. It lays down the principles

that guide our Company’s conduct

and decision-making, promoting
stakeholders trust. We uphold stringent
Anti-Bribery and Anti-Corruption
policies across our operations, with
separate codes for suppliers and
service providers modelled on the
Pharmaceutical Supply Chain Initiative
(PSCI) and the Global Marketing Code.
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the organisation

The Company has an Ombudsperson
Policy (Whistle-Blower or Vigil
Mechanism) to report concerns

on actual or suspected violations

of the Code. The Audit Committee
Chairperson is the Chief
Ombudsperson. Concerns raised to
the Company and their resolution

are reported through the Chief
Ombudsperson to the Audit Committee
and where applicable, to the Board.
The COBE and Ombudsperson Policy
are available on our website.

100

== Adherence to the Code of Conduct
of the Company is mandatory.

Reporting and Accountability

We foster a culture of transparency
and accountability, encouraging
employees and partners to report
irregularities through multiple
channels, including an independent
hotline, web-based reporting site
(drreddys.ethicspoint.com), and

a dedicated email to reach the
Chief Compliance Officer and an
access to the Chairperson of the
Audit Committee. Employees are
empowered to uphold our values and
ensure adherence to all applicable
laws and policies.

O
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Anti-Trust and Competition Law

Adhering to national and regional
competition and anti-trust laws,

we maintain a level playing

field for all market participants,
expecting full compliance from

all employees. These laws aim to
prevent businesses from engaging
in any conduct that could harm
market participants, ensuring a level
playing field for all. Any suspected
violations can be reported directly
to the Chief Compliance Officer via
complianceofficer@drreddys.com
or the Compliance Hotline number,
promoting a fair and competitive
business environment.

Grievance Redressal

Aligned with the UN Guiding Principles
on Business and Human Rights,

we mitigate risks for employees

and strategic suppliers. Our Social
Accountability Management Procedure

Strategic Review

[ J O
Statutory Reports

(SAMP) evaluates human rights risks
and conducts external assessments,
ensuring compliance with SA8000
standards. We uphold safe working
environments and adhere to all
applicable local and global labour laws.

[:J For details on grievances
addressed in FY2024, please
refer to Page 114 of this Report.

Human Rights

We are dedicated to upholding human
rights across our value chain, guided
by, and committed to, the principles of
International Labour Organisation (ILO)
conventions, ILO code of practice,
Universal Declaration of Human
Rights, The International Covenant of
Economic, Social, Cultural, Civil and
Political Rights, UN Guiding Principles
on Business and Human Rights.
Through rigorous due diligence, we
identify and mitigate risks related to

O

Financial Statements

child labour, discrimination, and other
violations. Our standards mandate
compliance with local laws and cultural
sensitivities, ensuring ethical business
decisions. Regular reviews reinforce
our commitment to human rights,
driving continual improvement and risk
mitigation efforts.

All our Indian manufacturing facilities
are certified SA 8000 facilities.

These facilities undergo robust due
diligence processes as a requirement
of SA8000. We assess our facilities'
related human rights risks through
the use of the SA8000 standard and
other internal protocols. We ensure
to adhere to eight clauses (Child
Employee, Forced or Compulsory
Employee, Health & Safety,

Freedom of Association & Right to
Collective Bargaining, Discrimination,
Disciplinary Practices, Working
Hours and Remuneration) of the
SA8000 standard.
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Tax Transparency

We ensure transparency in all
business operations and published
our second Tax Transparency Report
in FY2024. Detailing our tax strategy,
affairs, and adopted principles, the
report underscores our commitment
to governance and accountability
with local governments in our
operational countries.

Information Security

The governance of cyber risk is
managed at different levels. The Chief
Information Security Officer (CISO) is
responsible for managing day-to-day
operations related to cybersecurity
and reports to Chief Information
Officer (CIO). The CISO and CIO
together present cybersecurity
maturity status and other updates to
CEO quarterly. Our Board considers
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cybersecurity risk as part of its risk
oversight function and has delegated
the oversight of cybersecurity and
other information technology risks

to the Risk Management Committee
of the Board. The Risk Management
Committee is periodically apprised

of cybersecurity risks along with the
risk mitigation steps. For FY2024,
our major focus was to build a robust
Cyber Maturity Roadmap. There were
zero major security, privacy, and
data breach incidents in the reporting
year, and necessary recovery drills
were conducted for business-critical
applications and processes.

Product Quality Management

We strive to manufacture the best
quality products for our customers
globally and all our products are tested
rigorously and stringently. We remain

committed to the highest standards
of product quality by implementing
a robust quality management
system (QMS) and building a
quality-focussed culture.

Our QMS and procedures are built as
per the Code of Federal Regulation
(USA), EudraLex (Europe) and ICH
(International Council of Harmonisation
of Technical Requirements for
Pharmaceuticals for Human use).

We have received accreditations with
cGMP (current Good Manufacturing
Practice) certifications by various global
regulatory agencies. The guidelines
laid down by these regulatory agencies
collectively define a stringent Quality
Management System, comprising the
basic quality management principles
mentioned in ISO 9001:2015.

Our facilities and products are also
periodically inspected by the USFDA,
German BfARM, the South African
Medicines Control Council, Romanian
National Medicines Agency, Ukrainian
State Pharmacological Center, the local
World Health Organisation and Drug
Control Authority of India, all of which
have extensive enforcement powers
over the activities of pharmaceutical
manufacturers operating within their
jurisdiction. All our manufacturing
facilities are in compliance with cGMP,
and our suppliers are subjected

to periodic evaluation processes

that prioritise quality parameters

and ensure compliance with cGMP
requirements. Our facilities along

with CFA warehousing facilities

are in compliance with GDP (Good
Distribution Practices).

Pharmacovigilance

Our Pharmacovigilance standards are
in line with globally recognised safety
benchmarks such as the International
Conference on Harmonisation

(ICH) guidelines, and we maintain
compliance with region/country-specific
legislative requirements. The function
has undergone various health authority
inspections such as those conducted
by UK-MHRA, USFDA, Health Canada,
and the Kazakhstan Health Authority,
transforming from a regional model to a
global PV centre. The staff involved in
the activities have received appropriate
training through in-house or external
courses, enabling them to adopt the
latest trends in managing drug safety
and to stay updated on upcoming
advancements in the field of PV.

All employees go through an annual
mandatory pharmacovigilance training.

Bioethics and Animal Testing

We maintain strict adherence to
bioethical standards and animal welfare
regulations, minimising animal usage
through innovative study designs

and alternative methodologies.

Our commitment to responsible
research practices underscores our
dedication to ethical standards and
scientific integrity.

Sustainable Supply Chain
Management

We are working to build an
ESG-compliant supplier base and
aim to partner more extensively with
them to help deliver measurable
improvements. All our suppliers have
signed the Supplier Code of Conduct
(SCOC), and we have been training
suppliers to adhere to the SCOC.
Our code is modelled on the PSCI

Principles for Responsible Supply
Chain Management (The Principles).
We engage with Dun & Bradstreet as
assessment partners for auditing our
suppliers’ on ESG.

We are working with strategic

suppliers on an ESG capability

building programme and sustainable
procurement processes and conducting
an onsite assessment as per our ESG
framework. Based on the results of the
evaluation, we will identify potential
high-risk suppliers and develop a
mitigation plan based on the strategic
suppliers’ risk classification.

We were rated A and featured on
the CDP Supplier Engagement
Leaderboard 2023 for the third
consecutive year, recognising our
efforts to measure and reduce climate
risk within the supply chain.

59



Dr.Reddy’s €&

keholder
Engagement
and Materiality
Assessment

We have conducted our impact
materiality assessment in FY2021 and are
currently in the process of conducting
double materiality assessment as per the
EFRAG guidelines.

O ]
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Stakeholder Stakeholder

Identification Engagement

The Board and
management
identifies key
stakeholders based
on their level of
influence, interest,
dependency, and
potential impact on
the organisation.

We maintain open
dialogue with key

through regular
communication
channels to engage
with our activities and
business strategy.

stakeholders, fostering
trust and transparency

O
o-C

Arriving on the
Material Issues

—

We identify, evaluate,
analyse, and assess
the significance

of material topics

and concerns.

This comprehensive
approach ensures a
thorough understanding
of issues.

L
T
$

Addressing the
Material Issues

We strive to
address the
identified material
issues effectively
while prioritising
sustainability across
our operations to
create value for

our stakeholders.

Engagement Key concerns Material topics Mapping Value SDG’s
modes and related aligned with with chapters created linked
impacts concern in the report
Employees
ARAA Importance: Key to the success of business
Mode » Job security *  Occupational People 6,281 3 Bt | |6
 Physical and * Fair compensation health and safety (= Read more Employees e @]
digital chan.nel§  Career development . Talent. attraction and on pages 36 onboarded in FY2024 [gsmme [0z,
of communication opportunities retention ~ PEN
*  One-to-one connect « Safe and healthy *  Promoting $50.3 bn i || =
with the management work environment diversity spend in

e Townhall
Frequency: Daily

employee benefits
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Engagement Key concerns Material topics Mapping Value SDG’s
modes and related aligned with with chapters created linked
impacts concern in the report

__A}T Government Authorities
LLP@ Importance: Determine the laws and regulations to conduct ethical business
Mode ¢ Regulatory Waste management Planet, Com p|ete
* Conferences compliance Water management Governance
* Written ¢ Drug safety Environmental (3 Read more adherence

communications standards compliance at pages 44 to Government. norms
s Facility visits * Adherence to Energy and emissions and 50 and regulations
+ Engagement through healthcare laws management

industry associations/ and regulations Regulatory

committees compliance
* Meetings Data integrity
Frequency: Need-based and security

Q "
% Community

(o) Importance: Provides social licence to operate
Mode * Environmental Health education and ~ Community, 7 573.7 mn e | [4 80
. Intera.ct.lc.)n.through impact . prev'entlon o Planet invested in —'\/\fv LT

CSR initiatives e Community Social responsibility (5° Read more CSR activities

Frequency: Frequent engagement Waste management at pages 40
and need-based initiatives Water management and 44 ~497,000

¢ Corporate social
responsibility
efforts

Environmental
compliance

Energy and emissions
management

({I}\ Third-party Logistics Service Provider’s and CFA’s

Importance: Ensures distribution and supply chain management of pharmaceutical products

lives benefitted

Mode » Efficient logistics

* Meetings operations

e Inspections ¢ Timely payments
Frequency: Frequent * Strong partnerships
4 4

2w Contract Workforce

Occupational
health and safety

Governance

G" Read more
at pages 50

Importance: One of the key contributors to the Company's operations and projects

Rewards and
recognition

provided to third-party
logistics service
providers for road
safety practices

GO0
AOVELTENG

s

8 i,

Qe
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Engagement Key concerns Material topics Mapping Value SDG’s
modes and related aligned with with chapters created linked
impacts concern in the report
[ ] Investors
N Importance: Providers of financial capital
Mode * Financial * Economic Governance, ¥ 55.7 bn 8 ke 9
* Meetings, conferences performance, performance Patients profit after tax ﬁ/i
 Earnings calls profitability » Technology & (3° Read more e
 Financial results * Dividend payouts, Digitalisation at pages 50 340 per share ﬂ
+ Stock exchange and e Overall strategic * Risk management and 32 dividend =
other communications direction of and business
« Annual report the Company continuity
Frequency: Frequent
and need-based
.0‘ Patients
Importance: End-users of our products
Mode * Affordable and » Patient safety Patients 704 mn e | |9 mEnmE
+ Customer assistance high-quality + Enhancing (=* Read more Estimated number of | &
and outreach medications availability at pages 32 patients reached
programmes ¢ Information about of products
Frequency: Frequent drug efficacy * Responsible pricing
and need-based and safety and affordability
e Customer support
@ Healthcare Professionals
Importance: Pillar to understand the patients’ needs
Mode ’ * Efficacy, safety, * Pharmacovigilance Governance, 43,000
* Conferences and seminars and availability (PV) Patients People trained to
* Visits by sales personnel of medications  Enhancing (3® Read more deliver better
Frequency: Frequent e Educational resources availability at pages 50 patient care
and need-based *  Support for of products and 32
prescribing practices
< ) Customers
Importance: Enabling access of our products to end users
Mode  Timely and accurate  Product Patients 181 3 . | |12
e E-mails delivery of products responsibility [59 Read )
) . : €ad more New products
» Couriers * Quality assurance * Product quality at pages 32 launched
e Surveys * Responsive and recall management
Frequency: Daily customer service * Combating counterfeit
medicines
[P Suppliers & Partners
i Importance: Providers of input materials, delivering the end products and ensure continuity of business operations
Mode * Fair treatment * Anti-bribery Governance 25.5% 8 2 (16 [
. ga%ejbility * Timely payments and cofruption (> Read more of our strategic i | >
uilding programmes e Mutually beneficial * Business ethics at pages 50 suppliers (India

¢ Audit CAPA governance
and tracking

¢ Business partner meets

Frequency: Frequent,

quarterly

relationships
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Data privacy

direct spend) are
assessed on
our chosen ESG
framework

Mode * Fair treatment
* Meetings * Job security
* Conferences ¢ Opportunities for

e Townhalls
Frequency: Frequent

professional growth

Occupational
health and safety
Living wages

People

G" Read more
at pages 36

(=® Read more about our stakeholder engagement and material topics and why they are material in the

BRSR section on page 137 of this report.

0.14

LTIFR for
workers (reduced)

3 o
AVELIENG

DRCONT WORK D
EEONIMI GROWTH

o
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Risk Governance

Risk Executive Risk ERM Team

Other

Business
Assurance — | Units and Risk
Functions Champions

Board of Management Management led by Chief

Committee Committee Risk Officer

Directors

The Enterprise Risk Management limit appetite are exceeded, establishing  occurred either within the organisation
(ERM) function focusses on identifying a framework to assess risk tolerance or in the external environment.
key business, operational, and strategic ~ appetite and analysing remaining risks. These insights are then integrated into
risks through quarterly assurance The Chief Compliance Officer (CCO) our policies, procedures, and processes
| .,|; meetings, structured interviews, oversees our compliance processes as deemed appropriate. We also have a
. on-call discussions, and incident including Third Party Risk Management third-party risk management to assess
reviews. Risks are categorised into for ABAC compliances, while the Chief cybersecurity risk when selecting and
° risk groups and aggregated at different Internal Auditor helps to enhance and onboarding third parties like external IT
R I s k levels of the organisation. Our ERM protect organisational value by providing partners and suppliers.

function operates with the objective of

Lo E e ; . risk-based objective assurance, advice,  The Audit Committee and Science,
Manaaement proactively identliying and Increasing - and insight. The Chief Risk Officer (CRO) - Technology and Operations Committee
g ; nong leads the risk function. also review the risks identified by the
the appropriate stakeholders, facilitating o . . internal auditor or otherwise
discussions on prioritising and We engage in discussions with relevant ’
We have a robust process mitigating identified risks, developing internal stakeholders to analyse insights
to identify and mitigate key systems to alert when risk tolerance learned from risk incidents that have

risks related to our business,

operations and strategy. Risk Management Process

Brand |dentity \

55
) ) e
w o»
o Indust Risk i
o &4 Identification . R'.Sk .
g [ ) Prioritisation
g Company/ m /Tsk\ Risk
5 Group Evaluation Mitigation -
. (=
Risk 5 2
Management Measurement 55
- @

Employees |[oasm—— \/alues/Culture /

Key Risks Identified

Geo-political Ethics and Data Security Supply Climate
Risk Compliance and Privacy Chain Risk Change
o ° o o ° o ° o o ° o
Quality / Product Cyber Safety and Foreign Talent &
Regulatory Development Security Health Exchange Capabilities

(5* Read more about our risk management on page 77 of this Report.
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" MANAGEMENT
DISCUSSION
AND ANALYSIS

Note:

(1) FY2024 represents fiscal year 2023-24, i.e., from April 1, 2023, to March 31, 2024, and is used analogously for FY2023 and previously such
labelled years.

(2) Unless otherwise stated, financial data given in this Management Discussion and Analysis is based on our Company’s consolidated results,
prepared in accordance with International Financial Reporting Standards (IFRS) as issued by the International Accounting Standards Board.

(3) Our reporting currency is in Indian rupees (?). In instances where we have also given numbers in United States dollars (US$), we have used
an exchange rate of ¥ 83.34 = US$ 1 for FY2024. To maintain comparability and to eliminate losses/gains purely on account of exchange
rate fluctuations vis-a-vis the previous accounting year, we have used the same exchange rate (i.e., ¥ 83.34 = US$ 1) for FY2023, purely for
comparison purposes.
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Global Pharmaceutical Market Outlook’

The global pharmaceutical market was estimated

at around US$ 1.6 tn in CY2023, a US$ 100 bn more

than CY2022. In the post pandemic era, pharmaceutical
companies have been refreshing their portfolio strategies

to continue their growth trajectory, with a combination of
mergers and acquisitions (M&A), investments in research
and development (R&D), including novel therapies and

a higher adoption of digital capabilities. Most of these
companies continue to be resilient in the face of increasing
competition, the ever-evolving regulatory landscape, pricing
and reimbursement pressures, looming patent expirations and
growing demands from patients and health care providers for
more effective medications and experiences. Recent trends
observed in the sector are articulated below.

According to a recent report by IQVIA on use of medicines,
the global medicine market is expected to grow more than

Statutory Reports

L O

Financial Statements

US$ 600 bn to reach a size of around US$ 2.3 tn by CY2028
- indicating a compounded annual growth rate (CAGR) of
5%-8%. Availability of innovative therapeutics in developed
markets, offset by losses of exclusivity and the lower costs of
generics and biosimilars will drive this growth.

Losses of exclusivity (LOE) provide growth opportunities
for Generics and Biosimilars

Across the top 10 developed markets, the impact of
brand losses of exclusivity between CY2024 and CY2028
is expected to double to around US$ 192 bn versus

US$ 81 bn in the previous five years (See Figure 1). 30% of
this is on account of availability of biosimilars. Global biotech
spending is set to exceed US$ 890 bn by CY2028, with
growth slowing to 9.5%-12.5% due to the impact of
biosimilars. The LOE events will provide opportunities for
generic and biosimilar players to grow, and also reduce
healthcare spends for the patient.

Figure 1 : 10 developed countries' impact of brand losses of exclusivity 2019-2028

(US$ bn)
2019 2020 2021 2022 2023
-3.4 -5.9 ' -3.0 I -0.6 86
-7.4 -10.0
-12.2 I_11_0
-10.5 -10.7 187
-15.6 -16.9
-27.3
US$ 59.3 bn
US$ 80.8 bn
Biologic @& Small

Source: IQVIA Market Prognosis, Sep 2023; IQVIA Institute, Nov 2023.

Forecast
2024 2025 2026 2027 2028
-7.5 -9.3
122 -14.1 16.1
-25.7
-19.0
-21.6 -34.6
-32.1
-31.2
-33.1
-35.7
-43.9
-48.2
US$ 133.0 bn
US$ 192.2 bn

US$ Total brand loss due to LOE

1. The outlook and the key trends discussed in this section are primarily from ‘The Global Use of Medicines 2024’ and ‘Global Trends in R&D 2024’
by IQVIA Institute, 2023 Global Life Sciences Outlook’ by Deloitte, ‘World Preview 2023’ by Evaluate Pharma and from various other publicly

available sources.
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Collaborations on Novel Therapies driving growth in
medicine use and spends

Pharmaceutical companies are further focussing on
innovation and collaboration for creating value. After the
post-pandemic pullback in CY2022, biopharma’s R&D
spending is set to return to growth, albeit at a moderate rate
of acceleration (See Figure 2). As per another recent report
by IQVIA on R&D trends, large pharma companies spent a
record total of US$ 161 bn in R&D in CY2023, an increase
of almost 50% since 2018. An average of 65-75 new
innovator brand launches per year in the top 10 developed
markets are expected over the next five years.

4
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Pharmaceutical companies are looking to augment
their traditional drug portfolios with R&D in
next-generation therapies. While they are keen

to invest in platforms like cell and gene therapy,
messenger RNA (mRNA), biologics, antibody drug
conjugates (ADCs), they increasingly realise they
cannot do it alone. Hence, they are more willing
than before to collaborate with other stakeholders
in the healthcare ecosystem to share knowledge,
expertise, and resources.

Figure 2 : Worldwide Total Pharmaceutical R&D Spend in 2014-2028

+3.6% CAGR 2022-28

=
Q0

320 302 +30.0%
6%9 272 281 289 °
2 280 +6.7% CAGR 2014-21 249 o4 202 +25.0%
g 240
B 104 2V ' +20.0%
n 200 171 185 +18.4 o
4 151 161 +15.0%
160 I

0,
% 120 17 | 670 t62K +82F 146 I +8.8 +7.4 +10.0%
Rl +
S +3.7 | +3.3 ) 0%
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E +0.0‘V
g = | | | :
2 0 -5.0%
: e e = =2 o g 5 § % 3 8 & & §
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Source: World Preview 2023, Evaluate Pharma

Oncology and Immunology continue to be leading
Therapy Areas

Oncology and immunology are expected to grow,
respectively, at 14%-17% and 2%-5% CAGR
through CY2028, respectively. Oncology is projected
to add 100 new treatments over the next five years.
Glucagon-like peptide-1 (GLP-1) agonist drugs

have seen an uptake since the approvals for obesity
indications in the United States (U.S.) in CY2021 and
are expected to accelerate further, if insurers and
governments support reimbursement. New therapies
in Alzheimer’s and anxiety/depression are expected
to drive growth in neurology and mental health
spending. Next-generation bio-therapeutics, including
cell, gene, and RNA therapies, are expected to grow
threefold in the next five years, with an addition of

50 new therapies.
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Technology to bring in efficiencies in R&D and
Supply Chain

Companies are expected to build on advances in
big data analytics as well as digital innovations to
improve R&D efficiencies and enhance the patient
outcomes and experiences. With the pandemic
accelerating virtual trials, R&D can be transformed from
drug discovery and development to regulatory approval
through real-world evidence (RWE), new approaches to
clinical trials and partnerships, and Al.

Likewise, the volatility of the pandemic and geopolitical
concerns affecting logistics as well as the complexity of
next-generation treatments such as personalised cell

and gene therapies have compelled pharmaceutical
companies to streamline their manufacturing processes,
make their supply chains agile and sustainable, and
enhance real-time tracking through advanced digital
systems. To enable this, pharmaceutical companies are
now integrating technology with business through the use
of Al, Internet of Things (loT), blockchain, etc.

R&D Spend Growth (%)

O O
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Taking Patient-Centricity beyond the Pill

Companies are expanding their patient-centric approaches
beyond drug and medical device manufacturing to create
a digital ecosystem, with the intent of better understanding
patient experience and needs. Prescription-based digital
therapeutics, decentralised diagnostics and virtual

clinical trials using wearable devices are creating an
interoperable ecosystem, contributing to patient-centricity.
Preventive health solutions and use of digital tools
have the potential to be transformative in the way that
healthcare is delivered and managed.

Increasing need for Responsible Leadership

Pharmaceutical companies can make a significant difference
with their approaches towards their people, patient and
planet. Improving clinical trial diversity, tailoring products
specifications to diverse needs (e.g. multilingual packaging)
and improving access to affordable, quality medication

and innovative solutions can help reduce health equities.
Companies need to continue to be mindful of the
environmental impacts of their operations including their
supply chains as well as antimicrobial resistance issues.

Last but not the least, responsible leadership extends to the
inclusiveness of their people practices as well as the culture of
integrity and high standard of business ethics. Sustainability
can provide opportunities for market differentiation,
operational efficiency, talent retention, access to new
revenue streams, and improved financial performance
and can create value for the organisation.

Statutory Reports
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Financial Statements

About our Company

Driven by ‘Good Health Can’t Wait’, Dr. Reddy’s

Laboratories Ltd (‘Dr. Reddy’s’, ‘DRL’, or ‘our Company’) is
committed to accelerating access to affordable and innovative
medicines to help patients lead healthier lives, creating
healthy ecosystems and strong communities.

6& are an integrated global pharmaceutical enterprise

and we operate across two core business segments:

Pharmaceutical
Services and Active
Ingredients (PSAI),
comprising Active
Pharmaceutical
Ingredients (APIs)
and Aurigene
Pharmaceutical
Services (APSL)

Global Generics

(GG), which includes
branded and unbranded
prescription medicine as
well as over-the-counter
(OTC) pharmaceutical
products. It also
includes the Company’s
biosimilars business

In addition, our wholly-owned subsidiary, Aurigene Oncology
Limited (AOL), focussed on the drug discovery business, is
reported under the ‘Others’ segment.

We operate 23 manufacturing facilities and 8 R&D
facilities worldwide. We are present in 76 countries with
the key geographies being the US, Europe, India, Russia,
Commonwealth of Independent States (CIS) countries,
Brazil, South Africa, China, Australia, among other markets.

ﬁmaximise our impact and reach more patients, our

growth strategy is built on three pillars, which enables
access to affordable and innovative solutions:

[ ] [ ] [ ]

Market Operational Patient-focussed
leadership in excellence and innovation

our chosen continuous

spaces improvement to

drive productivity
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Dr.Reddy’s Q3¢

/Whitespaces in healthcare access, equity and quality

have further provided us meaningful opportunities to
build ‘businesses of the future’, which would improve
the lives of patients across the illness-to-wellness
spectrum. To realise these opportunities, we are
following a structured approach through strategic
initiatives such as :

Novel assets to address
unmet patient needs,
including New Chemical
Entities (NCEs)/ New =

Biological Entities Digital therapeutics
(NBESs), biologics, cell solutions, condition

and gene therapy (CGT). management, and the like.

Clinically-proven nutrition
and OTC products.

We believe our efforts towards strengthening our core
businesses and building businesses of the future will together
take us closer to our aspirations (See Figure 3) of consistently
delivering double-digit growth, 25% margins on earnings
before interest, tax, depreciation and amortisation (EBITDA)
as well as the return on capital employed (RoCE), while
eventually serving over 1.5 bn patients and creating significant
value for the organisation.

Figure 3: Our Aspirations

Growth
Double-digit
revenue growth

& A

Returns Patient
25% EBITDA Reach
and 25% ROCE 1.5+ bn

Dr. Reddy’s Performance Update, FY2024

FY2024 has been a year of good momentum. We reported
highest ever sales, and delivered attractive financial
returns, while continuing to invest in pipeline
opportunities and advancing our innovation agenda
through partnerships and collaborations. We also made
progress on our three innovation-led future growth levers of
consumer healthcare, novel molecules and digital therapeutics.
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Consolidated revenues in FY2024 was < 279.2 bn, a
growth of 14% compared to the previous year. This was
driven by increase in base business volumes, new product
launches across our businesses, and the benefit of foreign

exchange rate gains. It was partially offset by price erosion in

our global generics segment markets in North America and
Europe as well as the divestment of some of our non-core
brands from India in the previous year.

Global Generics

Revenue from GG in FY2024 was < 245.5 bn, a growth
of 15% versus the previous year. This was driven by strong
performances witnessed in North America, Europe, and
Emerging Markets.

In FY2024, GG contributed to around 88% of our Company’s

overall sales. Some key highlights of the segment
for the year were:

* Partnered with Shanghai Junshi Biosciences for the
development and commercialisation of the anti-PD-1
monoclonal antibody, Toripalimab, in 21 countries

* Entered an exclusive development and commercialisation
deal with U.S.-based Coya Therapeutics for their product

COYA 302, an investigational combination biologic
for treatment of the neuro-degenerative disease, ALS
(Lou Gehrig’s disease)

e Atotal of 181 products were launched across
geographies in FY2024

* Atotal of 241 global filings were done in FY2024

3245.5 bn

==== Revenue from Global Generics

North America Generics (NAG)

In FY2024, our largest market, NAG, contributed to around
53% of our Company’s GG sales and 47% of overall sales.
Revenue from the region for FY2024 was X 129.9 bn or
approximately US$ 1.6 bn, representing an impressive
growth of 28% over the previous year. The growth

was largely on account of increased volumes in the base
business, including Lenalidomide as well as revenues
from new products launched in FY2024. The US generic
prescription product portfolio which was acquired from
Mayne Pharma last year was successfully integrated this
year. Growth was further aided by the strengthening of the
US dollar against the Indian rupee.
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Some key highlights of the segment for the year were:

Forayed into the OTC wellness space in the U.S.
with the relaunch of Premama®, an acquired portfolio of
dietary supplements

Acquired a leading women'’s health and dietary
supplements portfolio, MenoLabs®

Collaborated with Mark Cuban Cost Plus Drug Company,
aimed at increasing access to essential medications for
Wilson disease patients

Entered into an in-licensing agreement with Tenshi Kaizen
for launch of Loratadine for private label OTC business

Launched 20 new products, including Treprostinil Injection,
Regadenoson Injection in the U.S. as well as products
acquired from Mayne Pharma

Filed 17 new Abbreviated New Drug Applications (ANDAs)
with the US Food and Drug Administration (USFDA)

Cumulative ANDA filings as of March 31, 2024 is 325

As of March 31, 2024, we had 86 generic filings
pending approval from the USFDA. These comprise

81 ANDAs and five New Drug Applications (NDAs)

filed under the Section 505(b)(2) route of the U.S.
Federal Food, Drug, and Cosmetic Act. Of the 86 ANDAs,
50 are Paragraph IV applications, and we believe that 24
of these have the ‘First to File’ status

Over the last 25 years, our biosimilars business has
developed into a fully integrated organisation, with capabilities
across development, manufacture and commercialisation of

a range of biosimilar products in oncology and immunology.
Our current portfolio comprises six commercial products
marketed in India, with some products marketed in more

than 25 other countries. One of our products, Pegdfilgrastim,
has been commercialised in the U.S. and in Europe through
our partner. In addition, we have a pipeline of products in
oncology and auto-immune diseases, in various stages

of development for global launches, including a biosimilar
Abatacept candidate as well as a biosimilar Rituximab
candidate. The USFDA completed a Pre-Approval Inspection
(PAI) at our biologics manufacturing facility in Bachupally for
our proposed Rituximab biosimilar candidate, after which we
received a Form 483 with nine observations. In A<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>