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Ref: SEC/SE/2022-23 @ =
Date: February 2, 2023 a,’
India Ltd.
To,
Corporate Relation Department National Stock Exchange of India Ltd.
BSE Ltd. Exchange Plaza, 5" Floor
Phiroze Jeejeebhoy Towers Plot No. C/1, G Block, Bandra Kurla Complex
Dalal Street, Mumbai- 400001 Bandra (E), Mumbai — 400051
BSE Scrip Code: 500096 NSE Scrip Symbol: DABUR
Sub: Press Release
Dear Sir/Madam,

In compliance of SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015,
we are pleased to enclose a copy of Press Release being issued by the Company today.

This is for your information and records.
Thanking You,

Yours faithfully,
For Dabur India Limited

ASHOK
KUMAR
JAIN

EVP (Finance) and Company Secretary

Encl: as above
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DABUR INDIA LIMITED, Punjabi Bhawan, 10, Rouse Avenue, New Delhi-110 002, Tel.: +91 11 71206000 Fax: +91 11 23222051
Regd. Office: 8/3, Asaf Ali Road, New Delhi - 110 002 (india)
PAN: AAACD0474C, CIN: L24230DL1975PLC007908, Email: corpcomm@dabur.com, Website: www.dabur.com
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Dabur Q3 Consol Revenue crosses Rs 3,000-Crore Mark

Q3 Revenue Up 3.4% at Rs 3,043 Crore; 5.7% Growth in Constant Currency

New Delhi, February 02, 2023: India’s leading Science-based Ayurveda major Dabur India Ltd today
reported a 3.4% growth in Consolidated Revenue for the Quarter ended December 31, 2022, to cross the
Rs 3,000-crore mark for the time in a quarter, despite a highly challenging cost and operating
environment. Consolidated Revenue posted a constant currency growth of 5.7%.

The Board of Directors of Dabur India Ltd met here today to consider the unaudited financial results of
the company for the third quarter of 2022-23.

Dabur India Ltd braved the inflationary pressures, significant moderation in industry growth and dip in
overall consumer sentiments to deliver a competitive growth of 3.4% in Consolidated Revenue for the
third quarter of 2022-23 at Rs 3,043 crore. The International Business reported a 14% growth in constant
currency terms. Consolidated Revenue posted a 3-year CAGR of 9%, reflecting the remarkable agility and
resilience the business continues to demonstrate even in tough conditions.

Consolidated Net Profit for the third quarter stood at Rs 476 crore with the 3-year CAGR at 6.1%.

“We have delivered steady results in what continues to be a difficult cost and operating environment. We
continued to adjust prices responsibly to reflect inflation. Our India business reported a growth of 3.3%
with a 3-year CAGR of 9.5% and steady market share gains across portfolio, despite most operating
categories reporting a decline,” Dabur India Ltd Chief Executive Officer Mr. Mohit Malhotra said.

Dabur remains intensely focused on operational excellence and delivering consumer-centric innovation
to expand the total addressable market. “The impact of inflationary pressures was more pronounced in
the rural markets as marked downtrading and shift to more affordable and smaller packs led to rural |
growth lagging urban markets for the second quarter in a row for Dabur. However, we believe that this
demand slump in rural has bottomed out as we are now seeing some green shoots of revival in demand
in the hinterland. We are hopeful of rural demand reporting a smart recovery on the back of a record farm
output and increased government spending. The urban growth will be driven by softening of inflation and
buoyancy in new-age channels like Modern Trade and e-commerce,” he added.

Category Growth

Dabur’s Home care business ended the quarter with an 18.2% growth. The Ayurvedic OTC business grew
by 16.8% in Q3, while the Digestives category reported a 11.2% growth. Dabur’s Food & Beverages
business reported a 6.4% growth during the quarter, while the Toothpaste business, led by steady demand
for the flagship Dabur Red paste, ended the quarter with a 3.2% growth.
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With the business fundamentals remaining strong, Dabur posted market share gains across the portfolio,
led by a 250bps improvement in Juices & Nectars market share. Dabur also reported a 70bps market share
gain in Hair Qils to touch the highest-ever 16.2%. Dabur’s share in the Chyawanprash category improved
by 30bps. Dabur also reported a 40bps increase in Shampoo market share.

International Business

Dabur’s International Business reported a growth of 14% in Constant Currency terms, with a 3-Year CAGR
of 14.1%. The Turkey business grew by 97%, while the Egypt business was up 35%. The Sub-Saharan Africa
business reported a growth of 17%, while the SAARC market grew by 8%. :

About Dabur India Ltd

Dabur India Limited is one of India’s leading FMCG Companies. Building on a legacy of quality and experience for 138
years, Dabur is today India’s most trusted name and one of the world’s largest Ayurvedic and Natural Health Care
Company. Dabur India's FMCG portfolio today includes eight distinct Power Brands: Dabur Chyawanprash, Dabur
Honey, Dabur Honitus, Dabur PudinHara and Dabur Lal Tail in the Healthcare space; Dabur Amla and Dabur Red
Paste in the Personal care category; and Réal in the Foods & Beverages category.
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