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SURAJEETDASGUPTA
NewDelhi, 24September

Netflix, Amazon Prime
Video or Disney+
Hotstar, players in the

video-on-demandor over-the-
top (OTT) business are aggres-
sively pushing for more sub-
scription revenues in India.
That is understandable.

Hong Kong-based Media
Partners Asia (MPA) has esti-
mated that subscription rev-
enues will go up nearly four-
fold to hit $1.85 billion in 2025,
from just $0.5 billion in 2020.
Advertising revenues will
grow relatively slower, mov-
ing up threefold to hit $2.6 bil-
lion in 2025. And with OTT
players expected to invest
over $700 million annually
(including sports), theywould
alsowant subscriptions rather
than depend only on adver-
tisers for revenue. On average,
OTTplayers earn about 36 per
cent of their revenue from
subscriptions; the rest comes
from advertising.

But Google’s YouTube, the
biggestplayer in this space, can
afford to take a contrarian call.
With a 43 per cent share of the
onlineOTTrevenues in2020, it
is sittingpretty. Its nearest rival
Disney+ Hotstar has a 16 per
cent share, according to MPA.
And with 325 million unique
viewersmonth onmonth, who
areabove18yearsofage,accord-
ing to Comscore, a US media
measurement and analytics
company, it is far ahead of its
rivals and can continue to take
a contrarian call. What’s more,
it does not invest upfront on
content—whichisamajorcost
for otherOTTplayers.

YouTube plans to leverage
its advertising prowess to gar-
ner a larger share of that grow-
ing revenue.

Google declined to com-
ment on its strategy in India.
Advertisers and research
agencies who interact closely
with the company say that the
subscription target is moder-
ate—a 10-15 per cent share in
the next 10 years from virtu-
ally zero today. And their
assessment is that the adver-
tisingpiewill continue to grow
fast, especially in amarket like
Indiawhere the ability for cus-
tomers to pay is limited.

Says Sandeep Goyal, man-
aging director of Rediffusion:
“YouTube has a very lucrative
advertising model. The sheer
volume of traffic is very large
and constantly growing. It is
also the ‘television’ for teena-
gersandupcountryaudiences”.

The challenge to retain its

current dominance in adver-
tising revenueswill, however,
remain. YouTube controls
over 67 per cent of the online
video-on-demand ad pie. But
MPA projects that its share
would come down to 55 per
cent by 2025, not least
because competitors are also
looking at a larger share of the
ad pie, especially in markets
where they know that sub-
scribers are not willing to pay
beyond a point.

Then there
are TikTok
clones, which
arebattlingitout
to fill the vacu-
um after the
Chineseappwas
banned in the
short video
space. These,
such as
Facebook’s
Reels, inMobi’s
Glance, Josh,
MX Taka Tak,
are growing in
popularity and
subscribers. Before TikTok
closed, it had over 600 million
downloads challenging
YouTube’s reach and had just
started monetising this cus-
tomer base with ad revenues
goingupby50percentinayear.

But YouTube won’t be
handing over all subscription
revenues to its rivals on aplat-
ter. So it is offering YouTube
Premium, amonthly subscrip-
tion channel of ~99 that allows
access to all YouTube content
ad-free. And you can top it up
with theYouTubemusic chan-

nel without ads for ~129 a
month. Industry estimates say
that it has already attracted
over 3-4 million subscribers
on the music channel. But
competition in the online
music space is cutthroat with
half a dozenwell-fundedplay-
ers in the game — Spotify,
Wynk from Airtel, Jio Saavn
and Gaana.

Themore innovative strat-
egy is to offer creators of con-
tent a subscription model

option for their
channel that will
be managed by
YouTube on a rev-
enue-share basis.
“There is somuch
content, which,
unlike, say, a
music videowon’t
get you mass
viewers but only a
niche audience.
Sowhile advertis-
ing share won’t
generate much
revenue, they can
charge subscrip-

tion membership which they
share with YouTube,” said
a creator who is using
this option.

Themove is catching on as
YouTube already has thou-
sands of creators in gaming,
learning, news and finance
who have a subscription-like
feature on their channel. The
channels offer content that
could range from horoscopes
to stockmarket tips and stock
market literacy, amongst oth-
ers, to subscribers. For
instance, chartered account-

ant Rachana Phadke enabled
a channel last year on the
stock market, with subscrip-
tions ranging from~59 to ~399,
and has garnered revenues of
over $100,000.

There are other areas that
YouTube is exploring (e-com-
merce being one), targeting
small businesses that can use
the channel to showcase as
well as fulfil orders and with
the option to pay through
Google Pay.

Of course, there is specula-
tion thatGoogle could get into
buying content, especially in
sports (it hadmadeanaborted
attempt to acquire digital
rights for the Indian Premier
League, or IPL). But the
expected spiralling cost of
buying such rights due com-
petition amongst broadcasters
and OTT players has encour-
aged the giant from going
down this route.

However, in the ad space
the growing popularity of
short video has not escaped
YouTube’s attention. So it is
also offering this option in
“Shorts”, which has been
launched in beta version as
part of YouTube and not as a
separate app. “Other competi-
tors havehad toheavily invest
in this area to build the plat-
form as well as advertise its
launch. YouTube already has
a ready platform, so it did not
have to make aggressive
investments,” says a source in
the know of Google’s strategy.
In short, Google is not giving
up its dominance in this space
anytime soon.

SUBHOMOY BHATTACHARJEE
NewDelhi, 24September

Aukus, a trilateral security pact
between Australia, the United
Kingdom,andtheUnitedStates,
isn’t bad news for India but it
essentiallymeanstheUSwillbe
minding its business in the
Atlantic rather than looking to
the Indo-Pacific.

Whatisthegeographical
thrustofAukus?
Aukus ispossiblypivotedmore
towards the Atlantic than the
Indo-Pacific.Sure, the firstport
of call for the alliance of USA,
UK and Australia is to secure
the firstnuclear-propelledsub-
marines for Australia to fend
against the massive Chinese
navy.But evenwith sucha sub,
Australia, India and Japan
know “they must share the
region with China— and have
no desire to seek a confronta-
tion or pursue the impossible
goal of containing a rising
superpower”, as C RajaMohan
writes in Foreign Policy. The
Indo-Pacific is thus going to
remain a contested region for
thenext decade ormore.

Aukus is instead the first
decisive evidence that the US,
underitsAmericaFirstpolicy, is
more concerned with develop-
ments nearer home. This is
becausewhileChinawithitsvast
navy can knock on the Pacific
door of the US, it will be most
unpleasant if it also knocks on
the Atlantic door. This has
becomeapossibilitybecausethe
ArcticSeaisbecomingnavigable
astheicedisappears.Alongwith
Russia,Chinahasalreadymade
plans to use this route,much to
the chagrin of environmental
groups.Thereisnonavytoblock
this combined armada from
arriving in the North Atlantic

unless the UK gets into the act
with the support of theUS. The
sealanesoftheIndianOceanare
notveryvital toboththeUSand
theUKasthefossil fueleraends
anddependenceonsupplylines
fromWestAsiagetsover.

What’sthealternative
economicrationalefor
Aukus,likeNATO?
For members of NATO, the
organisation was mandated to
carry out economic analysis to
assess the security and defence
implications of current and
potential economic develop-
ments. This was under Articles
2 and 3 of the North Atlantic
Treaty.WhileAukus
is also a military
treatyalliance,those
elementsofthepact
arenotyetpublic.

Aukus brings in
its fold two of the
three global finan-
cial centres: New
York and London,
leavingonlyTokyo
out. This is a huge
economic heft.
Nationsnowoften
do not need to
wage war with
gunpowder but
more often with
financial power.
The US has
demonstratedthis
repeatedlywith its
financial sanc-
tions on Iran,
Russia and even
China to some
extent. It is not yet given, but
thecomingcloserof theUSand
UK can tie their financial cen-
tres even more closely against
joint enemies, through legisla-
tions like the Foreign Account
Tax Compliance Act (FATCA).
It requires that foreignfinancial

institutions and often non-
financial foreign entities need
to report on the foreign assets
held by their US account hold-
ersorbesubject towithholding
onwithholdable payments.

Within days of Aukus being
announced, US Treasury Secr-
etary Janet Yellen was on the
telephone lines with both the
UK Prime Minister Boris
Johnson and his finance min-
ister, Chancellor of the
Exchequer Rishi Sunak. There
wasnoother immediate trigger
forthechatsinSeptember,adif-
ficultmonthforherwhenthere
weretalksoftheUSgovernment
breaching the debt ceiling.

Along with some
anodyne remarks
about the impor-
tance of reaching a
compromiseonthe
withdrawalofdigi-
tal services taxes
and UK’s leader-
ship of the G7, she
“expressed grati-
tude for the close
cooperation
between the US
and UK”. The
trans-Atlanticnei-
ghbours have sig-
ned deals to stro-
ngly link their
bankingandinsu-
rance sectors to
the same standa-
rds. A UK finance
company will
enjoy domestic
status in the US,
andvice versa.

Whatarethekeydifferences
betweentheQuadandAukus?
TheQuad is a dialogue and not
a treaty. It brings on the same
table US, India, Japan and
Australia to counter China’s
ascendancy as a superpower.

The leaders of the four nations
issued a joint statement in
March 2021, “The Spirit of the
Quad”.Theprimaryfocusofthe
Quad nations is to maintain a
free andopen Indo-Pacific. The
theme of the declaration is to
counter China’s geographical
claimonterritoriesofseveral lit-
toral countriesof the region.

While Quad members now
holdseaexerciseseveryyear,yet
despite US prodding, it has not
becomeasecurityalliance.Both
the Trump and the Biden
administrations had suggested
the Quad should evolve as an
Asian NATO. Instead, it is
becomingmore broad-based. It
nowincludesaclimateworking
group,avaccinegroupandacrit-
ical and emerging technology
group, among others. Both
JapanandIndiahaveresponded
to concerns from their neigh-
bours that theQuad should not
beadefencepact.

IndiaandAukus
TheformationofAukushastak-
en away the pressure on India
to sign a security alliance with
the US. As a member of Quad,
some of whose members also
sit in thedefencealliance, India
can be seen to be close to the
Western nations, yet will have
the freedom to pursue its own
course. Ineconomicdiplomacy,
this isanadvantage, sinceIndia
wants to encourage invest-
ments fromasmanynationsas
possible, like those from West
Asia, on its own terms. The
membershipofAukusdoesnot
conferanyeconomicadvantage
onIndiaat this stage.Thethree
main drivers of the Aukus (US,
UK and Australia) are all
extremely keen to sign a Free
Trade Agreement with India
but for different reasons. This
should suit India fine.

YouTube’s contrarianview WhatAukusmeansforIndia
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Amazonhasmorethan800peopleworking
onwhatsoundlikevideoconferencegadg-
ets on wheels, but it isn’t sure that cus-
tomerswant them.

Apple has spent nearly a decade and
untoldbillionsofdollarsstarting,retreating
fromandrepeatedlyreworkingaprojectto
developacar thatmayneverhit the roads.

Google and Facebook continue to
spend billions buying and building fancy
complexeswhennooneisconfidentabout
the post-pandemic needs of in-person
officework.

Wewantsuccessfulcompaniestotinker
with expensive projects, even if they don’t
panout.Wandering and stumbling is how
inventionhappens.Butthatmaynotbeall
that’s happening in the research labs and
corporate suites of America’s tech giants.

Part ofwhatwemaybe seeingnoware
companies thataresorichthat theysome-
times throw money around in ways that
holdbackothercompaniesandthemselves
frombreakthrough innovations.

Yes, I’m really asking if it’s possible to
be toorich. (Andyes, this isaproblemthat
Iwould like tohave.)

Letme explainwhywe should care if a

handfuloftechgiantsarewa-
sting their time and money.

Not having enoughmon-
ey can strain a company or
entrepreneur, but it can also
foster focus and inventive-
ness.There’s anaxiomabout
technologystart-ups that the
onesfoundedindirefinancial
timesoftenturnout tobe the
biggest successes. Young
companies and their leaders
learntodomorewithlessand
devotetheirattentiontoonly
theirbest ideas.

And likeawealthy friendwhoinstalled
gold toilets in each of his 25 bathrooms,
having somuchmoney can compel com-
panies topursuehalf-baked ideas.

The Wall Street Journal reported on
WednesdaythatAmazonistestingconcepts
foradepartmentstorewithdigitalclothing
tagsthatcustomerscanscanwiththeirpho-
nestotryonitemsandmaylateraddrobots
…forsomereason.Techdoodadsareprob-
ably not the way to improve the shopping
experience for humans, but Amazon can
experiment with overly complicated con-
ceptsbecausehey,whynot?Itmightwork.

WhenAmazonthrowsmoneyataprob-
lem, other companies often respond with

theirownhigh-techcountermeasures.Not
longafterAmazonboughttheWholeFoods
supermarket chain, Kroger cooked up a
planforfuturisticstoreswithdigitalshelves
to alter product prices quickly and help
people shop more quickly. Walmart and
otherstoresdeployedrobotstodetectwhen
itemswereoutof stockandtestedsystems
toautomate thecheckoutprocess.

Some kinds of technology for retail,
particularly automation of the parts that
shoppers never see, may turn out to be
majoradvances.Butthetrapthattheretail-
ers and Amazon fall into is a fixation on
the flashy over the genuinely useful. Did
anyonestoptoask: Isafussydigital touch-
screen or a robot the best way to do this?
Walmart lastyeargaveuponitsshelf-scan-
ning robots because simpler alternatives
were just as good.

Amazon can try all this because it has
seemingly endless money. But what else

couldAmazon,KrogerorWal-
mart do that is more likely to
improveshoppingratherthan
chasing expensive dreams of
TheJetsons?

Many smaller tech com-
panies also fear that tech
giants are hoarding talent
because they can. Imagine
the midlevel software engi-
neer making bank at Google
who might otherwise start a
driverless car company, or a
Facebook manager who
might instead be steering a
second-tier e-commerce

company to become the next Amazon.
The people who own America’s tech-

nology giants — stockholders — mostly
trust Google, Facebook, Amazon, Apple
andMicrosoft to follow the right routes to
riches. (Sometimes stockholders doworry
that these companies are wasting money,
and ithas resulted inexecutivechangesor
other companyactions.)

WewantBigTechtocontinueinvesting
tocomeupwithfreshproductsandservic-
es. But we all know that having so much
money canmake people, and companies,
undisciplinedand impulsive.

©2021TheNewYorkTimesNewsService

It’spossible tobe toorich

Unlikeitscompetitors,theGoogle-ownedsocialmediaplatformisfocusing
onadvertisingrevenuesratherthansubscriptions

ForBigTechcompanies,havingendlessmoneycanholdthemandusback

The membership
of Aukus does
not confer
any economic
advantage on
India at this stage.
Its three main
drivers (US, UK and
Australia) are all
extremely keen to
sign a Free Trade
Agreement with
India but for
different reasons

DECODED

YouTube won’t be
handing over all
subscription
revenues to its
rivals on a platter.
So it is offering
YouTube Premium,
a monthly
subscription
channel of ~99
that allows access
to all YouTube
content ad-free

Many smaller tech
companies also
fear that tech
giants are hoard-
ing talent because
they can. Imagine
the midlevel
software engineer
making bank at
Google who might
otherwise start
a driverless
car company
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1) Revenue from operations 7,394 11,466 13,698 50,363
2) Profit / (Loss) before tax (3,531) (15,681) (2,303) (22,881)
3) Net profit/(Loss) after tax (3,531) (1,09,689) (2,303) (1,16,901)
4) Total comprehensive income for the period (comprising profit/(Loss)

for the period after tax and other comprehensive income after tax)
including share of profit /(Loss) from joint venture (3,682) (1,10,375) (2,682) (1,16,603)

5) Paid-up equity share capital (par value Rs. 10/- each, fully paid) 5,854 5,854 5,854 5,854
6) Other equity (as at 31 March) (72,642) (72,642) 43,306 (72,642)
7) Earnings per share (par value Rs. 10/- each)

Basic [in Rs.] (5.91) (188.63) (4.43) (198.15)
Diluted [in Rs.] (5.91) (188.63) (4.43) (198.15)

(Rs. in lakhs, except per share data)

S.No. Particulars
Quarter ended

Quarter ended

Year ended

Year ended

30.06.2020
Unaudited

30.06.2020
Unaudited

31.03.2021
Audited

31.03.2021
Audited

31.03.2021
Audited

31.03.2021
Audited

30.06.2021
Unaudited

30.06.2021
Unaudited

Place : Chennai
Date : 24.09.2021

SICAL LOGISTICS LTD
CIN: L51909TN1955PLC002431

REGD.OFFICE: "SOUTH INDIA HOUSE", 73, Armenian Street, Parrys, Chennai - 600 001
Ph: 044-66157071; Fax: 044-66157017 Website: www.sical.com e-mail: secl@sical.com

EXTRACT OF UNAUDITED CONSOLIDATED FINANCIAL RESULTS FOR THE QUARTER ENDED 30.06.2021

Revenue from operations 3,652 8,577 10,406 37,651
Profit/(Loss) before tax (3,133) (1,09,444) (2,123) (1,14,968)
Profit /(Loss) for the period (3,133) (1,09,444) (2,123) (1,14,968)

Particulars

Notes:
(1) The above is an extract of the detailed format of unaudited consolidated financial results for the quarter ended 30 June 2021 filed with the stock exchanges under

Regulation 33 of the SEBI [Listing Obligations and Disclosure Requirements] Regulations, 2015 duly reviewed, approved and authenticated by the Resolution
Professional at the meeting held on 24 September 2021. The full format of the unaudited consolidated financial results for the quarter ended 30 June 2021
are available on the websites of the stock exchanges BSE (www.bseindia.com) and NSE (www.nseindia.com) and on the Company's website
www.sical.in/investors/financial results.

(2)Unaudited financial results of Sical Logistics Limited (Standalone information)

Prepared in compliance with the Indian Accounting Standard (Ind-AS)
[Pursuant to Regulation 47[1][b] of the SEBI [Listing Obligations and Disclosure Requirements] Regulations, 2015]

T. Subramanian
Director

S. Rajappan
Director

V. Radhakrishnan
Company SecretaryTaken on Record

Sripatham Venkatasubramanian Ramkumar
Resolution Professional for Sical Logistics Limited
IP Registration no. IBBI/IPA-001/IP-P00015/2016-17/10039

Printed and Published by S Jayaraam on
behalf of Business Standard Private
Limited and printed at MNS Printers
Private ltd,76/1,Noombal Village ,

Poonamallee High Road, Velappanchavadi,
Chennai-600 077 and published at

Business Standard Private Limited, C/o.
Regus Citi Centre, Level 6,10/11,

Dr. Radhakrishnan Salai,
Mylapore, Chennai - 600 004

Editor : Shyamal Majumdar

RNI No. TNENG/2013/53820

Readers should write to the editor at
feedback@bsmail.in

Ph:044-24322608,Fax:+91-44-24320094

For Subscription and Circulation
enquiries please contact:

Ms. Mansi Singh
Head-Customer Relations

Business Standard Private Limited.
H/4 & I/3, Building H, Paragon Centre,

Opp. Birla Centurion,
P.B.Marg, Worli, Mumbai - 400013

E-mail: subs_bs@bsmail.in
“or sms, REACHBS TO 57575”

DISCLAIMER News reports and feature articles
in Business Standard seek to present an unbi-
ased picture of developments in the markets,
the corporate world and the government. Actual
developments can turn out to be different
owing to circumstances beyond Business
Standard’s control and knowledge. Business
Standard does not take any responsibility for
investment or business decisions taken by read-
ers on the basis of reports and articles published
in the newspaper. Readers are expected to form
their own judgement.
Business Standard does not associate itself with
or stand by the contents of any of the advertise-
ments accepted in good faith and published by
it. Any claim related to the advertisements
should be directed to the advertisers concerned.
Unless explicitly stated otherwise, all rights
reserved byM/s Business Standard Pvt. Ltd. Any
printing, publication, reproduction, transmis-
sion or redissemination of the contents, in any
form or by any means, is prohibited without the
prior written consent of M/s Business Standard
Pvt. Ltd. Any such prohibited and unauthorised
act by any person/legal entity shall invite civil

and criminal liabilities.

No Air Surcharge

Weekend
Business Standard

CHENNAI EDITION



கா���ர , ெச$. 25–-
கா���ர  மாவ'ட)*+ ஊரக 

உ1ளா'4 ேத8த9+ அ.*.;.க. 
சா8<+ ப+ேவ> பத?க@AB 
ேபா'CDE  ேவ'பாள8கைள, 
;Gனா1 ;தலைமJச8 எட$பாC 
ேக.பழMசாN அO;க$பE)*னா8.
தNழக)*+ ?Eப'E1ள 9 

மாவ'டQக@Aகான உ1ளா'4 
ேத8த+ அE)த மாத  நைடெபற 
உ1ளT.  இVWைலD+, கா���ர  

ெச?9 ேம'C+ உ1ள ஒY 
*Yமண ம[டப)*+, ;Gனா1 
;த+வ8 எட$பாC ேக.பழMசாN 
கா���ர  மாவ'ட)*+ அ.*.
;.க. சா8<+ ேபா'CDE  மாவ'ட 
க\G4ல8, ஒGOய க\G4ல8, 
ஊரா'4 மGற தைலவ8, வா8E 
க\G4ல8 ஆ_ய பத?க@AB 
ேபா'CDE  `a>AகணAகான 
ேவ'பாள8க1 ஒேர ேமைடD+  
அO;க$பE)*னா8. 
அ$ேபாT அவ8 b>ைகD+, 

‘‘அைனவY  ெபYவாcயான 
ஓ'EAக1 ?)*யாச)*+ 
ெவaO ெபற ேவ[E , அ.*.
;.க., ெபா>$பாள8க1, கள)*+ 
W>)த$ப'E1ள அைன)T 
ேவ'பாள8க@  ெவaO$ ெபற 
இர\ - பகலாக ேத8த+ பeகைள 
ெசfய ேவ[E . 9 மாவ'ட 
உ1ளா'4 ேத8த+ ;gவ*h  
அ.*.;.க.தாG ெவaO ெபaறT 
எGற ந+ல ெசf*ைய  நா  
ேக'க ேவ[E . அVதள\AB 
நமT ெபா>$பாள8கiG  பe 
4ற$பாக இYAக ேவ[E ’’ 
எGறா8.
?ழா?+ ;Gனா1 அைமJச8க1 

*[EAக+ �MவாசG, எj.ேகாBல 
இV*ரா, காமராk, ெப�சNG,  

மாவ'ட ெசயலாள8 ?.ேசாமlVதர ,  
அைம$� ெசயலாள8க1 வாலாஜா 
பா) பா.கேணசG, ைம*9 
*Yநா\A கரl,  அைன)Tலக 
எ nஆ8 மGற W8வா_ கா�4 
பGo8ெச+வ ,  மாவ'ட எ .
n.ஆ8 மGற ெசயலாள8 pAகைட 
ஆ8.C.ேசக8 மாWல எ nஆ8 
இைளஞ8 அe W8வா_ எj.எj.
ஆ8.ச)யா, ;Gனா1 எ .எ+.ஏAக1 
கா�� ெஜf பாலாn, ேக.பழM,  
மாவ'ட கழக அைவ)தைலவ8 
B[ணவாAக  ஆ8._Ysணt8)*, 
*Yவ1u8 ம)*ய மாவ'ட 
W8வா_ ேபாv8 காlஜனா8)தன , 
கா���ர  நகர வQ_ தைலவ8 
?.பாலாn,  அ*;க W8வா_க1 
மாQகாE <ேர ேசக8, பர)ராk, 
மாவ'ட இலA_ய அe W8வா_ 
க?ஞ8 எj.;Yகேவ1, மY)Tவ 
அe W8வா_ ெமCAக+ <.wனா, 
அ*;க W8வா_க1 மா8Aெக' 
வாலாஜாபா) அcABமா8,   ேக.x.
எj.ேசாமlVதர , y.வ1iநாயக , 
ப'E b'Eற\ சQக தைலவ8க1 
n. ?jவநாதG, xவராk எG_ற 
Tைர, ேக.வாl, ராதா_YsணG, 
ஏ.ேகசவG, ;Gனா1 நகரமGற 
உ>$<ன8 இ.க[ண<ராG  உ1பட 
பல8 கலVT ெகா[டன8.

கா���ர !" ேபா&'()* அ!,க ேவ&பாள/க0: 
எட3பா' பழ5சா7 அ8,க3ப) !னா/

ெச�ைன, ெச�.25–
இ�" உலக &ைர(ர)  

*ன+. இதைனெயா13  
‘‘4ைக637தைல ைக89ேவா+ ;  
&ைர(ரைல�  பா>கா�ேபா+ ’’ என 
ஓ.ப�ABெச)வ+ ேவC9ேகாD 
897>DளாB.
இTBO)T அ[ணா 

*.;.க. ஒYQ_ைண$பாளY , 
;Gனா1 ;தலைமJசYமான 
ஓ.பGo8ெச+வ  ெவiD'E1ள 
அOAைகD+ bற$ப'E1ளதாவT:-–   
மMத உட9G  ெசய+பாEக@AB 

ஒ{ெவாY உ>$�   ;A_ய)Tவ   
வாfVதT எGறாh  , உடhAB உD8  
சA*ைய)  தY   உGனத$  பeயா   
வாx$  பcமாaற)ைத ேமaெகா1@   
இGOயைமயா$  பeைய |ைர}ர+  
ெசfT வY_றT.   
காaO+  உ1ள <ராண வாxைவ 

ர)த)*+  ேச8)T, ர)த)*+  
உ1ள கcயNல வாxைவ <c)T 
உட99YVT ெவiேயa>வT, 
இதய)ைத அ*8\கi9YVT 
கா$பாa>வT, ;A_ய 
ேவ*$ ெபாY'கைள உaப)* 
ெசfவT, 4ல ேவ*$ ெபாY'கைள 
ெசய9ழAகJ  ெசfவT ேபாGற 
உடhAB உD8  தY   பeகைள 
|ைர}ர+  ேமaெகா1வதா+ , 

இதG  ;A_ய)Tவ)ைத உண8VT 
ெச$ட ப8  25–   நா1  உலக |ைர}ர+  
*னமாகA  ெகா[டாட$பE_றT.   
இ$பC$ப'ட இGOயைமயா)  

தGைம வாfVத |ைர}ரைல$  
பாTகாAக ேவ[CயT 
ஒ{ெவாYவcG  கடைம ஆB  . 
�ைக$  <C)த+  காரணமாக 
கc)Tக1க1  |ைர}ரhAB1  
ெசG> அQேகேய பCVT, 
இவaOh1ள WேகாCG  எGற 
ேவ*$ெபாY1  ர)த)*+  உ1ள 
கMம$  ெபாY1கiG  அள\கi+  
மாaற)ைத ஏaபE)Tவதா+ , 
ப+ேவ> wQBக1  ஏaபE_Gறன. 
�ைக$  <C$பவ8க@AB 
ம'Eம+லாம+ , அவ8க@AB 
அY_+  உ1ளவ8க@AB   இVத$  
பா*$�க1  ஏaபE_Gறன.   
இவaைற த?8Aக, உலக |ைர}ர+  

*னமான இG> அைனவY   
'�ைக$<C)தைல �றAகe$ேபா  ' 
எGற உ>*ெமா�ைய எE)TA  
ெகா1ள ேவ[E   எG> ேக'EA  
ெகா1_ேறG .   
‘�ைக<C)தைலA  ைக?Eேவா  , 

|ைர}ரைல$  பாTகா$ேபா  .   
இ{வா> ஓ.பGo8ெச+வ  

bOx1ளா8.   

�ைக���தைல ைக#$ேவா( ; 
)ைர+ரைல,  பா.கா,ேபா( :

ஓ.ப123ெச6வ( ேவ7$ேகா8

ெத�காF, ெச�.25– 
அCணா *.I.க. அரF� ந)ல 

*1டLகைள எ)லா+ *.I.க. அரM 
IடNOPDள> எ�"  எட�பா3 
பழRசாS  TUறWசா13னாB.
ஊரக உ1ளா'4) ேத8தைல 

;GM'E அ[ணா *.;.க. இைண 
ஒYQ_ைண$பாளY , ;Gனா1 
;தலைமJசYமான எட$பாC பழM 
சாN ேநa> ;G*ன  *Y$ப)�8, 
ேவ�8, ராe$ேப'ைட ஆ_ய 
மாவ'டQகi+ கழக W8வா_கைள 
சV*)T கலVTைரயாCனா8. அ$ேபாT 
அவ8 கழக)*G ெவaOAகாக 
W8வா_க1, ெதா[ட8க1 எ$பC 
உைழAக ேவ[E  எG> அO\ைர 
வழQ_னா8.  
இVWைலD+ ேநa> 2–வT 

நாளாக  எட$பாC பழMசாN 
சQகரG ேகா?9+ ெதGகா4 
வடAB மa>  ெதGகா4 ெதaB 
மாவ'ட கழக W8வா_கைள சV*)T 
கலVTைரயாCனா8. 
அ$ேபாT அவ8 ேப4யதாவT:–
இV*ய அர4ய+ வரலாaO+ 

ஒேர ஆ[C+ 11 மY)Tவ 
க+�cைய ெகா[E வVதT 
அ மா?G அரசாB . நாG 
;தலைமJசராக இYVதவைர �*தாக 
6 மாவ'டQகைள உYவாA_ 
ெகாE)T உ1ேளG. 2011 ச'டமGற 
ேத8த9+ �ர'4)தைல? அ மா 
தாfமா8க@AB _ைர[ட8, NA4, 
NG?4O வழQக$பE  எG> 
bOனா8. அைத 100 சதyத  
WைறேவaOனா8. *.;.க.?ன8 
Wலமaற ?வசாDக@AB Wல  
வழQக$பE  எG> bOனா8க1. 
ஆனா+ அடAக  ப[�வதaB bட 
Wல  வழQக?+ைல. அைத bட 
ப'டா ேபா'E ?'டன8. 
*.;.க. கவ8J4 ேபJl
ேத8த9+ *.;.க. கவ8J4கரமாக 

ேபlவா8க1. ஆனா+ அைத 
காaO+ பறAக ?Eவா8க1. 
அ*கமான பாலQக1 உYவாA_யT 
ம'Eம+லாT அ*கமான _ராம 
சாைலக1, அ*கமான தா8 சாைல 
தNழக)*+ தாG உ1ளT. மAக1 
ேதைவகைள அOVT WைறேவaO 
தVத அரl அ மா அரl.  
2021 ச'டமGற ேத8த9+ 

*.;.க.?ன8 ப+ேவ> ேத8த+ 
வாAB>*கைள ெவiD'டன8. 
;த+ ப'Cய9+ 505 வாAB>* 
கைள ெவiD'டன8. இV*யா?+ 
எVத க'4x  இTேபாG> ெவiDட 
?+ைல. தNழக அர4ய+ வரலாaO+ 
இT _ைடயாT. இT ேபாதாT 
எG> ேமh  20 வாAB>*ைய 
ெவiD'டன8. ெமா)த  525 
ேத8த+ வாAB>*கைள jடா9G 
ெவiD'டா8. அ*+ இர[E tG> 
அO?$�கைள ச <ரதாய)*aகாக 
WைறேவaO உ1ளன8. 

நைக தDXப3 ெசYய�ப9மா?
5 ப\G Bைறவாக உ1ள 

நைகAகடG த1@பC ெசfய$பE  
எG> bOனா8க1. அதaB *ன  
*ன  அOAைக ?E_றாரக1. கடG 
த1@பC ெசfய?+ைல. இTவைர 
43 ல'ச  ேப8க1 அடமான  ைவ)T 
கடG ெபa>1ளன8. தaேபாT 
*.;.க. ப+ேவ> ?*கைள �B)* 
உ1ளதா+ நைக த1@பC ஆBமா 
எGற சVேதக  ஏaப'E1ளT.  
அTம'Eம+லாT b'Eற\ 

வQ_கi+ அடமான  ைவ)T1ள 
5 ப\GBAB Bைறவாக உ1ள 
கடG த1@பC ெசfவT 
ம'Eம+லாT ேத4ய வQ_கi+ 
கட�த? ெபaOYVதா+ மாWல 
அரl ெசh)T  எG> ேத8த+ 
அOAைகD+ jடா9G bOனா8. 
இTவைர ர)T ெசfய$பட?+ைல.  

அேதேபா+ தாfமா8க@AB 
ஆDர  vபாf வழQக$பE  
எG> bOனா8க1. இதனா+ ஒY 
BE ப)*aB ஆ[CaB 12 ஆDர  
vபாf _ைடAB . 5 ஆ[CaB 
60 ஆDர  vபாf வY  எG> 
தாfமா8க1 ஓ'E ேபா'டா+ 
இர[E ஏAக8 Wல  தYேவா  
எG> ெசா+9 ஏமாaOய கைதயாக 
தaேபாT உ1ளT.  
;*ேயா8 உத?) ெதாைகயாக 

ஆDர  vபாைய அ மா வழQ_னா8. 
ெதாட8VT நாG ;தலைமJசராக 
இYVத ேபாT ச'டமGற)*+ 110 
?*DG �� ;தலைமJசcG 4ற$� 
Bைற w8AB  ;கா  tல  5 ல'ச  
ேபYAB bEதலாக ஓf�*ய  
வழQக$பE  எG> அO?)ேதG. 

ஓY\*ய+ உயB] எLேக?
அதG அC$பைடD+ 90 சதyத  

;*ேயாYAB வழQக$ப'E 
உ1ளT. இதG tல  35 ல'ச  
ேப8 பயG ெபaறன8. ஆனா+ 
கடVத ேத8த+ அOAைகD+ 
;*ேயா8 உத?)ெதாைக 1500 
vபாf உய8)* வழQக$பE  
எG> bOனா8க1. இைத ந < 
;*ேயா8க1 வாAகi)தா8க1. 
தaேபாT ;*ேயா8கைள *.;.க. 
அரl ஏமாaO ?'டT.  
அT ம'Eம+லாT இைளஞ8க1, 

மாணவ8க1 வாQ_ய க+? கடG 
ர)T ெசfய$பE  எG> bOனா8க1. 
ேத4ய வQ_கi+ கடG ெபa> 
இYVதாh  ர)T ெசfேவா  எG> 
bOனா8க1. ஆனா+ இGைறAB 
வாAகi)த இைளஞ8கைள 
மாணவ8கைள ஏமாaO உ1ளT.  
அேதேபா+ மகi8 lயஉத? 

BgAக@AB கழக ஆ'4Aகால)*+ 
கட�த? வழQக$ப'டT. *.;.க. 
ெவiD'ட ேத8த+ அOAைகD+ 
ேத4ய வQ_Dh  b'Eற\ 
வQ_Dh  கடG ெபaOYVதா+ 
ர)T ெசfய$பE  எG> bOனா8க1. 
ஆனா+ தaேபாT அO?$� தாG 
வY_றT. ேகj 49[டYAB 
100 vபாf மாMய  வழQக$பE  
எG> bO ெப[கைள ஏமாaO 
உ1ளன8. *.;.க. அரl எைதx  
Wைறேவaற?+ைல. ஓ'EAகாக 
தாG அவ8க1 கவ8J4 *'டQகைள 
அO?)தா8க1.  
100 �M' NGசார)ைத bட க' 

ப[ண$ ேபாவதாக தகவ+ வY_றT. 
கர[ைட ெதா'டா+ ஷாAகCAB . 
ஆனா+ கர[' <+ைல பா8)தாேல 
இGைறAB சாAகCA_றT. *.;.க. 
அரl W8வாக) *றைமயaற அரசாக 
உ1ளT. 

‘^1’ ேதB] ர7> எ�ன ஆன>?
நாQக1 ஆ'4AB வVதா+ 

�' ேத8ைவ ர)T ெசfேவா  
எG> ெசா+9 jடா9� , 
உதயW*x  வாAB ேக'டா8க1. 
ஆனா+ இGைறAB நாQக1 
ெகா[E வVத w8மான)ைத 
கா$<யC)T அO?)T1ளன8. 
அTம'Eம+லாம+ அதaB 
Bgைவx  WயN)T த$<Aக$ 
பா8A_றா8க1.  
அரl ப1iD+ பCAB  

மாணவ8க1 அ*க ம*$ெப[ 
ெபற ;CயாT. அரl ப1iD+ 
ஏைழ மாணவ8க1 40 சதyத  ேப8 
பCA_Gறன8. கடVத 2 ஆ[EAB 
;G� அரl ப1iD+ பCAB  
மாணவ8க@AB 8 ேப8 தாG 
�' ேத8?+ ெவaO ெபaறன8. 
ஆனா+ மY)Tவ பC$� இடQக1 
3200 இYVதT. ஆகேவ நாG 
;தலைமJசராக இYVத ெபாgT 
_ராம$�ற ஏைழ மாணவ8க1 
மY)Tவ பC$� ெப>  வ[ண  
யாY  ேகாcAைக ைவAகாமேலேய 

7.5 சதyத இடஒTA�'ைட 
அO?)ேதG. இதG tல  435 
_ராம$�ற மாணவ8க1 மY)Tவ 
பC$� பDh  ��Wைல உYவா_ 
உ1ளT.  
நாG ;தலைமJசராக இYVதேபாT 

இVத உ1 ஒTA�'C+ பயG 
ெபaற மாணவ8க1 மY)Tவ 
க+? க'டண  ெசh)த ;Cயாத 
WைலD+ உ1ேளா  எG> எGMட  
bOனா8க1. உடனCயாக மY)Tவ 
க'டண  அைன)ைதx  அரl 
ஏaB  எG> அO?)ேதG. நாG 
ெகா[E வVத 4ற$பான *'ட)ைத 
தaேபாT *.;.க. அரl ெபாODய+ 
உ1i'ட ப+ேவ> க+?DடQக1 
உ1ஒTA�E tல  Wர$ப$பE  
எG> அO?)T1ளT. இதG tல  
கழக அரl 4றVத அரl எGபைத 
*.;.க. ஒ$�A ெகா[E1ளT. 

அ+மா *1ட+ IடNக+
அ மா?G ;A_யமான *'டமான 

ெப[க@AB மாMய ?ைலD+ 
இYசAகர வாகன  வழQB  
*'மாB . அ மா மாMயமாக v.20 
ஆDர  அO?)தா8. அைத உய8)* 
v.25 ஆDரமாக நாG அO?)ேதG. 
இ)*'ட)ைத <ரதம8 ெதாடQ_ 
ைவ)T இT மAக@AB Nக\  
பய�1ள அYைமயான *'ட  
எG> பாரா'Cனா8. இ)*'ட)ைத 
;டA_ ?'டா8க1. அேதேபால 
_ராம$�ற மAக@Aகாக கழக 
ஆ'4D+ 2 ஆDர  அ மா NM 
_iMA உYவாAக$ப'டT. இ*+ 
ஒY மY)Tவ8, ஒY ெச?9ய8, ஒY 
உத?யாள8 WயNAக$ப'டன8. 
அைதx  ைக?'E ?'டா8க1. 
மAக@Aகாக 4V*)T ெசய+பE  
ஒேர அரl அ மா?G அரசாB .  
இGைறAB BCமராம)T 

*'ட)*G tல  தNழக)*+ 
�ராதாரQக1 ெபY_ உ1ளT.  
அTம'Eம+லாT BCமராம)T 

*'ட)*G tல  ?வசாDக@AB 
இலவசமாக வ[ட+ ம[ 
வழQக$ப'டT. இதG tல  
அவ8க1 ம[ைண எE)T) 
தQக1 ேதா'டQகi+ ப*)தன8. 
தaேபாT *.;.க. அரl ம[ எEAக 
;'EAக'ைட ேபா'E1ளT. இVத 
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