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BSE Limited National Stock Exchange of India Limited
Corporate Services, Exchange Plaza,

Piroze Jeejeebhoy Towers, Bandra Kurla Complex,

Dalal Street, Bandra (East), Mumbai 400051
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Dear Sirs/Madam,

Sub: Notice of the Twenty Third (23¥) Annual General Meeting and Annual
Integrated Report for the Financial year 2021-22 and Secretarial Audit Report
of Material Unlisted Subsidiary - Compliance under Regulation 24A, 30 & 34(1)
of the SEBI (Listing Obligations and Disclosure Requirements) Regulations,
2015 (SEBI LODR).

Pursuant to Regulation 30 and 34(1) of SEBI LODR, we enclose herewith the Annual
Integrated Report of the Company for the Financial Year ended on 315t March, 2022, along
with the Notice of the Twenty Third (23) Annual General Meeting (AGM) of the Company
scheduled to be held on Wednesday, 27" July, 2022, at 4:00 P.M. (IST) at Y. B. Chavan
Centre, General Jagannath Bhosle Marg, next to Sachivalaya Gymkhana, Mumbai 400 021.
The brief details of the agenda items proposed to be transacted at the AGM are given in

Annexure A.

Electronic copies of the Notice of the AGM, inter-alia, indicating the process and manner of
e-voting along with Attendance Slip and Proxy Form and Annual Integrated Report for 2021-
22 have been sent to all members whose email IDs are registered with the Company /

Registrar and Share Transfer Agent / Depository Participant(s). Printed copies of the Notice
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of 23 Annual General Meeting of the Company, inter-alia, indicating the process and manner
of e-voting, Annual Report for FY 2021-22 along with Attendance Slip and Proxy Form have
been sent to members whose email-ids are not registered with the Company / Registrar and
Share Transfer Agent / Depository Participant(s) and to those members who have requested
for a physical copy, in the permitted mode. The PDF version of the above-mentioned
documents are available on the website of the Company

https://www.mahindralifespaces.com/investor-center/?category=annual-reports.

Members holding shares either in physical form or in dematerialized form, as on the cut-off
date of Wednesday, 20" July, 2022, may cast their vote electronically on the Ordinary and
Special Business as set out in the Notice of the AGM through electronic voting system of KFin
Technologies Limited (KFin). The remote e-voting shall commence on Saturday, 23 July,
2022 (9:00 AM IST) and end on Tuesday, 26™" July, 2022 (5:00 PM IST). The facility for voting

through electronic voting system shall also be made available at the AGM.

Further, as per Regulation 24A of SEBI LODR, the Secretarial Audit Reports of material
unlisted subsidiary companies are annexed to the Board's Report in the Annual Report. The
Secretarial Audit Reports does not contain any qualification, reservation or adverse remark or

disclaimer.

The Dividend on Equity Shares for the year ended 315t March, 2022, as recommended by the
Board of Directors and as may be approved and declared at the AGM, will be paid/dispatched
after 27 July, 2022 to those Shareholders or their mandates:

a. whose names appear as Beneficial Owners as at the end of the business hours on
Wednesday, 20" July, 2022, in the list of Beneficial Owners to be furnished by National
Securities Depository Limited and Central Depository Services (India) Limited in respect

of the shares held in electronic form; and
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b. whose names appear as Members in the Register of Members of the Company as at the
end of the business hours on Wednesday, 20th July, 2022, after giving effect to valid
request(s) received for transmission/transposition of shares and lodged with the Company/

its Registrar & Share Transfer Agents on or before Wednesday, 20th July, 2022.

The information is being also uploaded on the website of the Company

www.mahindralifespaces.com.

Thanking you,
Yours faithfully,

For Mahindra Lifespace Developers Limited,

Digitally signed by ANKIT MANOJ SHAH

A N K I T DN: c=IN, 0=PERSONAL, title=9372,
pseudonym=06de19cac914d0399eb38ba
365f5e30073f56c1c56111aa437cd1d1c3e6

M A N OJ 0311e, postalCode=400067,
st=Maharashtra,
serialNumber=82e40c93b4e5a9631cc148
d7176d0afeaedbcc34715¢1305dcb14f5a6

S H A H a9399ab, cn=ANKIT MANOJ SHAH
Date: 2022.07.02 15:56:56 +05'30"

Ankit Shah

Asst. Company Secretary & Compliance Officer
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Annexure A
Resolution Details of Business Ordinary / Special
No. Resolution
Ordinary Business
1. To receive, consider and adopt the audited standalone Ordinary

financial statement of the Company for the financial year
ended on 31st March, 2022 and the Reports of the Board
of Directors and the Auditor’s thereon.

2. To receive, consider and adopt the audited consolidated Ordinary
financial statement of the Company for the financial year
ended on 31st March, 2022 and report of the Auditor’s

thereon.

3. To declare Dividend on equity shares for the financial Ordinary
year ended on 31st March, 2022

4. To appoint a Director in place of Dr. Anish Shah (DIN: Ordinary

02719429), who retires by rotation and being eligible,
offers himself for re-appointment.

5. Re-appointment of Statutory Auditors of the Company. Ordinary
Special Business
6. Re-appointment of Mr. Ameet Hariani (DIN: 00087866) Special

as an Independent Director of the Company for a
second term of five consecutive years.

7. Appointment of Ms. Asha Kharga as a Director Ordinary

8. Ratification of Remuneration to Cost Auditor Ordinary

9. Approval for Material Related Party Transaction(s) with Ordinary
Tech Mahindra Limited

10. Approval for Material Related Party Transaction(s) with Ordinary
Mahindra Holidays & Resorts India Limited

11. Approval for Material Related Party Transaction(s) with Ordinary
Mahindra Homes Private Limited

12. Approval for Material Related Party Transaction(s) with Ordinary
Mahindra World City (Jaipur) Limited

13. Approval for Material Related Party Transaction(s) with Ordinary
Mahindra World City Developers Limited

14. Approval for Material Related Party Transaction(s) Ordinary

between Mahindra World City Developers Limited and
Tech Mahindra Limited
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Net Zero Pledge

We have taken the pledge, that we’ll
develop only Net (Energy, Waste,
Water) Zero buildings from the
year 2030 onwards, as part of
our commitment to the Mahindra

Group’s 2040 Carbon Neutrality

goals.

We envision an urban future where
all buildings will craft healthy and

balanced lives that are one with

nature.

/
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About
the Report

This is Mahindra Lifespace
Developers Limited’s first
Annual Integrated Report
published for Financial Year
ending 31t March, 2022.

The Report provides detailed
disclosures on our strategy,
governance, and prospects,
through which we have brought
in greater transparency in
sharing information on our
material issues and strategic
performance. It contains
information and disclosures that
are aimed at enabling investors
to make an informed assessment
of Mahindra Lifespaces ability to
create and deliver holistic value.

)
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Financial and Non-Financial
Reporting

The Report is prepared mainly to
provide relevant information to the
shareholders. The Report extends
beyond financial reporting and
includes non-financial performance,
opportunities, risks, and outcomes
that may impact our ability to create
value and may have an influence on
the decisions of our stakeholders. The
financial information is balanced with
a commentary on the most material
sustainability matters, opportunities,
and risks.

Reporting Frameworks

This Report has been developed in
accordance with the guiding principles
and content elements of the Integrated
Reporting <IR> framework from the
International Integrated Reporting
Council (IIRC) and Global Reporting
Initiative (GRI) Standards: Core Option.
It has also been aligned with the
recommendations of the Task Force on
Climate-related Financial Disclosures
(TCFD) framework.

The detailed statutory statements
and Financial Reports are also a
part of this document and are in
line with the requirements of the
Companies Act, 2013 (including
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the rules made thereunder), Indian
Accounting Standards, the Securities
and Exchange Board of India

(Listing Obligations and Disclosure
Requirements) Regulations, 2015 and
the applicable secretarial standards.

Board Responsibility
Statement

The Board of Directors takes
responsibility for the integrity of this
Report. The Board of Directors review
the material issues and Mahindra
Lifespaces strategic orientations

and oversees its implementation.
The Report addresses all material
issues and presents the integrated
performance of Mahindra Lifespaces
and its impact in a fair, accurate and
transparent manner.

Reporting Principles and
Approach

The Report considers the guiding
principles of strategic focus and
future orientation, consistency

and comparability, reliability and
completeness; and connectivity of
information. Stakeholder relationships
and materiality form the foundation

of our reporting process. The KPIs
measured against each capital

are in alignment with the GRI and
IIRC Standards.
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About the Report

Materiality

We have applied the principles

of materiality in assessing what
information is of interest to our
stakeholders and should be included
in our Integrated Report. In this Report,
we have focused on the issues,
opportunities and challenges that have
a material impact on our business,

and our ability to deliver sustained
value to our shareholders and key
stakeholders. We consider an issue to
be material if it can substantively affect
the organization’s ability to create value
over the short, medium, and long term.

Scope and Boundary

The information covered in the Report
is for the period of 1st April, 2021 -

31t March, 2022, and encompasses
all key facets of Mahindra Lifespace
Developers Limited primary
operations. The key material

aspects identified and discussed

are relevant to the operations of
Mahindra Lifespaces, as well as its
value chain partners, customers,
communities, and other stakeholders.
We have detailed Mahindra Lifespaces
performance trend to give investors

a clear understanding about the Key
Performance Indicators (KPIs) that are
contributing to value creation.
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This Report covers Mahindra
Lifespaces operations under the
brands of ‘Mahindra Lifespaces’

for premium residential projects;

value homes under the ‘Mahindra
Happinest®’ brand; and Integrated
Cities and Industrial Clusters under the
‘Mahindra World City’ and ‘Origins by
Mahindra’ brands respectively. There
have been no significant changes
from the previous reporting period in
reporting scope and boundary. The
Report excludes details of the following
subsidiaries and joint ventures.

e Mahindra World City
(Maharashtra) Ltd.

e |ndustrial Township
(Maharashtra) Ltd.

e Anthurium Developers Ltd.
¢ Knowledge Township Ltd.

e Mahindra Infrastructure
Developers Ltd.

e Mahindra Water Ultilities Ltd.
e Moonshine Construction Pvt. Ltd.
e Deep Mangal Developers Pvt. Ltd.
e Mahindra Construction
Company Ltd.
¢ Mahindra Knowledge Park
(Mohali) Ltd.

Defining Report content

The content of this Report depicts both
quantitative and qualitative disclosures
on how our business and strategy is
aligned to create long-term value for
all our shareholders and Mahindra
Lifespaces performance on the
material issues for the period 15t April,
2021 - 31t March, 2022. Through the
Report, we aim to provide an insight
into our strategy and how it enables

us to create value in short, medium,
and long term. It also highlights

the alignment of our strategy to the
global agenda and our contribution

to the United Nations Sustainable
Development Goals.

External assurance

The content and data disclosed in this
report has been externally assured

by KPMG India as per International
Standard on Assurance Engagement
(ISAE) 3000 (Revised) — limited
assurance criteria and AA1000
Assurance Standard v3.

We welcome your feedback on our
Report and performance at
mildl.sustainability@mahindra.com






About the Report

We understand how well-designed spaces
are enabler of health, holistic well-being, and
success. Our new brand promise revolves
around this understanding.

At Mahindra Lifespaces, our new brand promise
“Crafting Life” reflects how the built environment
ensures improved outcomes for individuals,
families, and businesses. Our environment-
friendly, self-contained developments are replete
with category-defining features and amenities,
ready services for end use, and strategic
alliances for ease of living and working.

Our projects are all about looking at end-to-
end processes in design and construction
through the lens of sustainability. Our projects
are engineered to bring out some of the finest
life experiences by balancing beauty and
purpose. With a long-term view of design

and development, we remain committed to
crafting spaces that can positively influence life
outcomes for generations to come.

We are redefining real
estate as a category
across our portfolio
of urban residences
and integrated cities
& industrial clusters
by harnessing
technology, innovation,
climate-responsive
design thinking and
sustainability.
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Mahindra Lifespace Developers Limited — by the Numbers

25+

Years of Legacy

43

Residential Projects

14,000+

Happy Residential
Customers

30 Msft

Development footprint of
Residential Business

200+

Employees

Msft = Million Square Feet

2 Business
Verticals

Residential and Integrated Cities and
Industrial Clusters (IC & IC)

100%

Green Portfolio

5,000+ Acres

Development footprint of IC & IC
Business

19.2 Msft

Development completed in
Residential Business

6 Cities

Presence in Residential
Business

3 Cities

Presence in IC & IC

189

IC & IC clients

3
locations

across

15+
countries

90+

Awards

Mahindra Lakewoods, Chennai



About the Report

Who We Are

Established in 1994, Mahindra
Lifespace Developers Limited
(‘Mahindra Lifespaces’) brings the
Mahindra Group’s philosophy of ‘Rise’
to India’s real estate and infrastructure
industry through thriving residential
communities and enabling business
ecosystems. Mahindra Lifespaces’
development portfolio comprises
premium residential projects;

value homes under the ‘Mahindra
Happinest®’ brand; and integrated
cities and industrial clusters under the
‘Mahindra World City’ and ‘Origins

by Mahindra’ brands respectively.

We leverage innovation, thoughtful
design, and a deep commitment to
sustainability to craft quality life and
business growth.

Learn more about
Mahindra Lifespaces® at
www.mahindralifespaces.com

Mahindra Lifespaces-Residential

Our development footprint spans 29.9
million sq. ft. (2.78 million sg. m.) of
completed, ongoing and forthcoming
residential projects across six

Indian cities.

Our projects uphold sustainable living
and espouse green design, with
projects across multiple city-clusters
in India. Business responsibility

and sustainability are part of its

DNA as evident from high degree of
transparency and disclosures. We
upholds philosophy of sustainable
urbanization to build, promote and
maintain dynamic, inclusive, and
environment-friendly ecosystems.
Concurrently, we also seek to achieve
highest possible returns, to strengthen
the faith reposed by shareholders.

Mahindra Lifespaces-Integrated
Cities & Industrial Clusters

Our IC & IC development footprint
spans over 5,000 acres of ongoing
and forthcoming projects under
development/management at its

REAL
ESTATE
_ SECTOR ORIGINS
Mahindra 4 by Mahindra
Lifespaces World City
Premium

Housing

Mahindra
Happinest
Affordable
Housing

integrated developments/industrial
clusters across four locations.

In addition to residential business,
Mahindra Lifespaces has pioneered
the concept of integrated city built on
philosophy of ‘Livelihood-Living-Life’,
and industrial clusters which offers
specialized services creating an
ecosystem that foster development.

Our Commitment

A pioneer of the green homes
movement, Mahindra Lifespaces®

is the first real estate companies in
India to have committed to the global
Science Based Targets initiative (SBTi).
Our developments are characterized
by thoughtful design and a welcoming
environment that enhance overall
quality of life for both individuals

and industries.

With 100% green portfolio, Mahindra
Lifespaces is the first Indian real
estate company to have voluntarily
released its triple bottom-line focused,
externally assured Sustainability
Reportin FY 2011 based on the GRI

Industrial
Clusters

Mahindra
World City
Integrated
Cities

(Global Reporting Initiative) framework
and its first Integrated Report in

FY 2022. Mahindra Lifespaces

has a ‘Sustainability Roadmap
2020-2025’ to track the progress
against its sustainability commitments
aligned with the Carbon Neutrality
(CN) target of 2040. It has signed

to be part of ‘net zero mission’ of
IGBC in line with the CN target and
the efforts are reflected through
‘Climate Responsive Design

(CRD)’ considerations for all its
residential portfolio.

Q)
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What Defines our Developments

Our 100% green-certified developments are characterized by thoughtful design, green features, and a welcoming environment
that enhances the quality of life for individuals and industries. We are a pioneer in Sustainable development with several firsts
under our belt. We are committed to this path and are continually raising the bar on ESG efforts in Real Estate Sector

2013-14

e Materiality mapping
for business verticals
201213 e MWC Jaipur - Stage
2 Climate Positive
Development
Certification from

e Sustainability
roadmap and

developed annual 2016-17
targets in four areas C40 Group .
e First Green e Launched Green ° !ndustnal parks
Township in India Army - Aim to " ST;nald bad
_ Mahindra World create 1 million and Ahmedaba
; h i caring citizens e Strategic partnerships
(F:,”yt% emalez | 2014-15 jie the Mahindra
e First Green in
India — Mahindra * Capacity building, 7fTEER| ﬁemre
World City Jaipur collaborations, of Excelience
institutionalizing
2011-12 best practices,
e Sustainability and .knowledge
Roadmap around the sharing
triple bottom line
e Construction of 2015-16

green buildings S
e Sustainability

Roadmap 2020

e Founding signatories
of Sustainable
Housing Leadership
Consortium (SHLC)

e Suppliers and
Contractors to
cascade sustainability

e 1t Real Estate
Company to publish a
Sustainability Report
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About the Report

2017-18

e ‘Joyful Homecomings’

as the customer

value proposition

TR
T

2018-19

e Building Beyond
Tomorrow —
Sustainability 2.0

e Sustainability Policy

e Making Sustainability
Personal

e Mahindra TERI
Centre of Excellence
came to life

2019-20

Approved Science-
based targets
Roadmap to become
carbon neutral

by 2040

Supplier and
Contractor Code

of Conduct

Site Sustainability
Maturity Assessment
ESG and Climate Risk
Integration into ERM

2020-21

e Roadmap 2025

e Climate-responsive
design & nature-
based actions

e MWC Chennai - India’s
first and World’s 2
Integrated City to
be Zero Waste to
Landfill Certified

e Restructured customer
value proposition

e Only Real Estate in
India with Leadership
(A-) rating - Carbon
Disclosure Project (CDP)
Climate Change

e | eadership rating
— CDP Supply
Engagement Leader

e GRESB -
Public disclosures,
1stin Asia, Development,
2" in Asia, Standing
Investment, 3 in Asia

2021-22

India’s First Net Zero
Energy Residential
Homes

Launched business
charter for
decarbonizing

the building and
construction sector

Signed the GRI

Charter on Sustainability
Imperatives

Initiated Sustainability
Integration across

value chain
Standardized

customer

value proposition
Concluded Phase 1

and launched Phase 2 —
Mahindra TERI

Centre of Excellence

:l_
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Our Genesis Three pillars of the Mahindra Group

We belong to the Mahindra Group,

which commenced as a steel business Accepting no limits Alternative thinking Driving positive change
in 1945, and today encompasses

operations spread across 12 business

verticals. Guided by its three pillars, Our Purpose Our Mission Our Vision
Mahindra Group strives to build

: : To bring Crafting the To enable a million
not just products and services, but . : . :
o alive spaces. future with people to live, smile
also new possibilities for a truly :
ainable fut environmentally and prosper by
sustanaple future. and socially 2026 by building
ible h h i ial
The Group enjoys a leadership position resp9n3|b e. omes omes, |ndg§tr|a
in farm equioment. utility vehicles and industrial parks and cities that
quip ’ y ' developments. provide integrated

information technology and financial
services in India and is the world’s
largest tractor Company by volume.
It also has a strong presence in
renewable energy, agriculture, logistics N« J < 10
and hospitality. i ZAAN O

ecosystems through
design, experience
and acceleration.
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About the Report

Our Values Our Key Differentiators
Strong brand and parentage
Good Corporate Citizenship Quality Focus 6 . N B
As in the past, we continue to Quality is the key to delivering Consistent positive cashflows
seek long-term success that is value for money to our customers.

in alignment with our country’s We continue to make quality a ~ N
needs. We continue to do this driving value in our work, in our Diversified geographies
without compromising on ethical products and in our interactions

business standards. with others. — -

Access to capital at low cost

5 - -
_ Good corporate governance
Professionalism Customer First and transparency
We have a qualified, experienced, We exist and prosper only — -
anq dgdicated management team, begausg of our oustomers and Strong execution focus
which is supported by a capable their satisfaction continues to be
and motivated pool of employees. our priority. _ _
We will support innovation and Differentiated products and
well-reasoned risk-taking, but will customer experience

demand performance.

— —\
Sustainable development

Dignity of the Individual

We value individual dignity, uphold
the right to express disagreement,
and respect the time and efforts
of others. Through our actions,

_ we nurture fairness, trust @
L and transparency.

Strong collection visibility
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Key Operational Highlights

Residential
Total Sales
Number of Residential Units Saleable Area Sales
(Million square feet) (% Lakh)
1,408 1.28 102,765
1.259 1.07
69,519
I [ | | |
2020-21 2021-22 2020-21 2021-22 2020-21 2021-22
Collection Construction completed Units handed over
(% Lakh) (Million square feet) (Units)
115,300 1.30 925
75,800 605
0.39
I [ | I | |
2020-21 2021-22 2020-21 2021-22 2020-21 2021-22

Project Snapshot (As on 31°* March, 2022)

Location Completed Development Current Development Future Development
MMR* 3.98 2.52 3.25
Pune 3.47 0.69 1.20
Nagpur 1.04 0.52 -
NCR** 3.90 - 0.43
Bengaluru 0.87 - 0.79
Chennai® 4.50 0.31 1.05
Hyderabad 1.08 - -
Jaipurn 0.40 - -
Total 19.24 4.04 6.72

* MMR includes Mumbai, Boisar, Palghar, Thane, Kalyan and Alibaug
**NCR includes Delhi, Gurugram and Faridabad
A Includes residential and commercial developments inside MWC Chennai and Jaipur
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Integrated Cities &
Industrial Clusters (IC & IC)

9,066

Acres

Combined Gross Area

99.6

Acres

Land leased in FY 2020-21

X295

Lakh

Average price per acre
in FY 2020-21

3,620

Acres

Leasable Potential

110.6

Acres

Land leased in FY 2021-22

280

Lakh

Average price per acre
in FY 2021-22

2147

Acres

Cumulative Area Leased

k12,870

Lakh

Lease premium generated
in FY 2020-21

128

Total Number of
Operational Industrial
Customers

k29,750

Lakh

Lease premium generated
in FY 2021-22

Mahindra World City, Chennai
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Awards & Accolades

Entity
MWC Jaipur
Name of award

Gold Award in the Service Sector/
4" National Safety Practice Competition -
CII - For excellence in workplace safety

Facilitator name
Cll National Safety Practice Awards

Entity

Mahindra Lifespaces

Name of award

‘One of India’s Top Builders 2021" in
the National category

Facilitator name

Construction World Architect And
Builder (CWAB) Awards 2021

Entity
Mahindra Lifespaces

Name of award

Ranked 1t in Asia in Public Disclosure
(2" year in a row)

Mahingrs Lavspace Duveligers Limibsd
Facilitator name T p— -
P
Global Real Estate i St

Sustainability Benchmark

Entity

Mahindra World City, Chennai, SEZ
Name of award

Export Excellence Awards for the years
2016-17 and 2017-18*

Facilitator name

MEPZ SEZ & HEOUs, Office of the
Development Commissioner, Chennai

Entity
Mahindra Integrated Township Limited
Name of award

Developer Of The Year
Residential Chennai

Facilitator name

Real Estate Infrastructure Summit &
Awards 2021
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Entity
MWC Jaipur and MWC Chennai

Name of award

Ranked as ‘Leaders’ and among
India’s top 13 Special Economic
Zones (SEZ), in the Industrial Park
Rating System report (IPRS 2.0)

Facilitator name

DPIIT (Department for Promotion of
Industry and Internal Trade), GOI

As a Supplier Engagement
Leader, we're taking action
to measure and reduce
environmental risks within
our supply chain

Entity

Mahindra Lifespaces

Name of award

“Supplier Engagement Leader 2021”
Facilitator name

Carbon Disclosure Project (CDP)



Awards & Accolades

Entity
Mahindra Lifespaces

Name of award

‘Leadership’ status ‘A-" band in the 2021 Global Climate

Change report by CDP

Only real estate company from India - ‘Leadership’ ranking
One of only ten Indian companies: ‘A-‘band for Climate

Change in 2021

Facilitator name
Carbon Disclosure Project (CDP)

IN'CDP

DISCLOSER

Entity
Mahindra World City, Jaipur
Name of award

Gold Award in Real Estate &
Construction Sector for Outstanding
achievement in Occupational Health
& Safety

Facilitator name

Sustainable Development Foundation

Entity
Mahindra Lifespaces
Name of award

‘Plaque Award’ for “Special Recognition”
in Category Il - Climate Change of

“ICAl International Sustainability
Reporting Awards 2020-21"

Facilitator name

ICAl International Sustainability
Reporting Awards

Entity
Mahindra Lifespaces
Name of award

1%t position in “Sustainability
Performance Award” category in 121"
edition of Corporate Governance &
Sustainability Vision Awards — 2022
(39 year in a row)

Facilitator name
Indian Chamber of Commerce (ICC)

Entity

Mahindra World City - Jaipur

& Chennai

Name of award

“Chairman’s Commendation Award”

Facilitator name

Construction Industry Development
Council (CIDC) Vishwakarma Awards

Entity

Mahindra World City — Chennai
Name of award

Best Smart City/Sub City Projects
Facilitator name

Construction Industry Development
Council (CIDC) Vishwakarma Awards

Mahindra Lifespaces | 15
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Financial Capital

% 30,650 Lakh

Total Income i % \ Green portfolio since 2014

% 4,289 Lakh 3 ~ 1.28 Msft

Net Profit et o Y A Total residential area sold

? 1,49,130 Lakh = a0 YN 2.147 Acres

Net Worth e ., Cumulative area leased in
- ' IC & IC segment

100%

digital sales and customer
onboarding platform

Mahindra TERI Centre

of Excellence (MT CoE):
More than 150 construction
materials tested till date,
including over 30 emerging
building materials

Approved science-based
targets: Enabler for Carbon
Neutrality by 2040

Net Zero Developments
by 2030: Launched India’s
first Residential Net Zero
Energy building

Climate Responsive
Design approach — base for
Net Zero Buildings



Key Highlights Across Six Capitals

Natural Capital

% 2.01 Lakh

Revenue per GJ of
energy consumed

0.00019
Specific Scope | & Il GHG
emissions at Residential

(tCO,e/sq ft.)
e
& % 3,547
% e Revenue per m® of
S~ = 4 | water consumed
s '
lrl__. y J /._,:I’_.-
/
- _,n"l
"""'-u.._\__‘.-"_
T/ . ' ¥ 10,094 hours
=4
~ Relationship Capital P oy
Ny 19.67%

Total CSR expenditure : [i%e ; A of new hires are Females

stood at C :
: : A : 94%
3 133.26 Lakh S = employees trained on human

Introduced LifeSlice, a rights aspects

customer research initiative
providing consumer insights

Introduced M-Life, a mobile
app for customers which
helps them contact dedicated
teams for administrative tasks
during the pandemic
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Message
from the Chairman

The home has taken renewed
importance in recent times, as the
aftermath of COVID-19 established

the importance of a familiar and safe
space. While the purchase of a new
home is often perceived as the delivery
of a physical structure, in reality it is
the starting point of a new life journey.
Similarly, new factories and offices are
markers of a change in the trajectory of
the business. At Mahindra Lifespaces,
we have always viewed our purpose,
strategy, and culture as instruments

to create sustainable value through
crafting spaces that seek to constantly
satisfy evolving customer preferences.

This year, our first Integrated Report
brings to the fore our shared values

and furthers our new brand promise,
‘Crafting Life’.

Today, we have a built portfolio of over
30 million sq. ft. of completed, ongoing
and forthcoming residential projects
across six Indian cities; and over

Sustainability is embedded
into our projects right from
land acquisition through
design, planning, construction,
and operations.

/

Chairman
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Message from the Chairman

5000 acres of land under development
at our Integrated Cities and Industrial
Clusters across four existing locations.
Our thoughtfully designed homes
boost mental and physical health, offer
nourishment the mind needs, and a
plethora of social avenues to nurture
social health. The Mahindra World
Cities and Origins have become the
benchmark of well-planned integrated
cities and industrial clusters with state-
of-the-art infrastructure and operations.

Shaping sustainable
urbanisation

Sustainability is an important goal

in our promise of ‘Crafting Life’. We
are harnessing advances in science,
technology, and innovation to
accelerate the pace of change, drive
new and disruptive ways of doing
business, and shape sustainable
urbanization in the Indian context. As
early adopters of the Science-Based
Targets Initiative (SBTI) and with a
100% green-certified built portfolio,
we have an ambitious decarbonization
roadmap and are keen to pave the way
to a global Net Zero energy system.

Sustainability is embedded into our
projects right from land acquisition
through design, planning, construction
and operations. We are adopting
climate-responsive design strategies
and thoughtfully-curated features.

Our homes and workplaces offer our
customers a life with more meaning
and productivity and enhance their
physical, mental, and social wellness.

Catalysing growth

The impetus for infrastructure
development in India will further
economic growth, create more jobs
and help build supply chain resilience.
Despite the onset of the pandemic
affecting the real estate sector, it
remained largely resilient and is

now set on a strong footing showing
signs of revival across segments —
residential, commercial, and industrial.
Home ownership continues to be

deeply aspirational yet low, and as
India breaks the shackles from a
low-income economy and graduates
to a mid-income demography, most
observers expect rapid acceleration
in home ownership. Continued policy
push, revival in economic activity,
enhanced household savings and low
mortgage rates are driving residential
growth. The regulatory environment
has evolved rapidly over the past few
years, bolstering consumer confidence
in the category. Today, the sector is
brimming with new product concepts,
innovative solutions and efficient
practices. We are also witnessing a
new investment cycle in manufacturing,
triggered in part by shifting geo-
political alignments and the
regionalization of supply chains. Here
too, favourable industrial investment
promotion policies are bearing fruit.

Leading with responsibility
At Mahindra Lifespaces, as demand
for practical, safe, and resource-
efficient habitats increases, we are
unlocking its growth potential through
rapid innovation and digitalisation.
Going forward, we will continue to
benefit from and contribute to the
government’s continued focus on
infrastructure development and
industrial growth.

Being a pioneer in the development

of integrated cities and industrial
clusters, we are present in some of the
most important industrial corridors in
India. Our strategy is to offer multiple
destinations that provide plug-and-play
infrastructure based on customers’
needs and catering to major

industrial sectors.

With a well-positioned development
pipeline and an unwavering sense

of responsibility, we are set to
transform habitats through sustainable
urbanisation, innovation and design,
technology and digitalisation. Smarter
products built on deep consumer
insight coupled with rapid construction

methods and new materials are helping
us realise our potential and contribute
to a better world.

Strengthening our capabilities

With our strategic building blocks

in place, we hope to become even
sharper on cost, efficiency, quality,
and value-accretive development.
With good corporate governance

as the bedrock of everything we do,
we are always looking for areas of
improvement to keep pushing the
envelope with regards to transparency,
ethics, and values. Being a people-
focused and professionally run
enterprise and operating in a multi-
cultural environment, we are committed
to increase our social equity. We

are also leapfrogging to the next-
generation scalable technology
platforms to improve business
processes and deliver a differentiated
customer experience.

| take this opportunity to thank

our customers, communities,
shareholders, vendors, partners and
other stakeholders for their support
in this journey. | also compliment our
leadership team and associates for
weathering the vicissitudes of these
past two years. | do believe we have
emerged stronger and more hungry
to grow and to challenge established
norms in our category.

My colleagues and | hope you will
join us in shaping a world that is
healthier, more productive, and
more sustainable.

Wishing you all good health.

Regards,

foguk

—_—
Arun Nanda
Chairman

Mahindra Lifespaces | 19
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Message from the
Managing Director & CEO

Arvind Subramanian
MD & CEO

20

We will continue to drive
innovation in and shape India’s
built environment.

Dear Stakeholders

| am pleased to present to you our
first Integrated Report highlighting

the key milestones and significant
developments over the past financial
year. This Integrated Report
showcases business practices that we
are confident will result in continued
healthy business and operational
performance and significant beneficial
social and environmental impact.

Shrugging of the impact of a severe
second wave of COVID at the start

of the year, FY 2021-22 has been a
year of strong growth at Mahindra
Lifespaces across our residential

and industrial businesses. Taking
inspiration from our vision and values,
we embarked on a journey to introduce
a new brand promise — “Crafting Life”.
Taking a long-term view on design and
development, we remain committed

to crafting sustainable, resilient, and
vibrant spaces, that deliver positive
outcomes over a long term. The
integrated reporting process was
initiated within Mahindra Lifespaces in
FY 2020. It helps investors understand
the performance of the Company
across the six capitals and materiality
of ESG issues, providing a fuller picture
of the way in which we create value.
Adopting integrated thinking is helping

/ us prepare better for the future.



Message from the
Managing Director & CEO

Year in brief

Despite the ever-present shadow of the
pandemic, India’s real estate sector
witnessed marked improvement in
consumer sentiment and business
confidence as the year progressed.
Historically low interest rates combined
with enhanced household savings
bolstered affordability in the residential
segment. Some states provided
support to the sector in the form of
development cost and duty waivers.
These demand and supply side
actions, taken together, provided

a much-needed fillip to pre-sale of
apartments in all major cities. With

the shifting geo-political tides and
redesign of global supply chains,
manufacturing investment in India also
witnessed an upswing.

Timely investments in talent, process
and technology of the past few years
helped Mahindra Lifespaces deliver
superior performance on all operational
and financial parameters over the year
gone by. We are proud to have taken
important strides, clocking record
pre-sales and leasing in the Residential
and Industrial Parks businesses
respectively. This accomplishment has
been underpinned by differentiated
products, high-quality infrastructure,
disciplined sales and an improved
customer experience.

Strategic thrust

We are committed to accelerating
growth in our residential business.
Our strategy in this business is

built on four key pillars — design
differentiation, a technology-enabled
scalable sales model, rapid and
high-quality construction and optimal
cost, and orchestrating an enhanced
living experience. We will continue to
serve the affordable and mid-market

segments, as we seek to deepen

our footprint in the chosen cities of
Mumbai, Pune and Bengaluru. In our
IC & IC business, our strategy will

be to offer multiple destinations to
prospective customers with plug-and-
play infrastructure and ease-of-doing-
business. We believe our born-green
industrial parks should be the pre-
eminent choice for forward-thinking
multinational and domestic companies
seeking to expand their manufacturing
presence in the country.

Net Zero plan

Sustainability is a core part of

our product differentiation and is
woven into projects right from their
conception. Being India’s first real
estate company to have approved
Science-Based Targets (SBTi), we aim
to become carbon neutral as a part
of our commitment to the Mahindra
Group’s 2040 Carbon Neutrality
Goals. As part of this commitment, we
have taken a pledge to develop only
Net Zero (energy, waste, and water)
buildings by 2030, a full 20 years
ahead of the Paris agreement.

Moving forward

Our residential land acquisitions

over this past year, with a combined
development potential of 3.08 million
sq. ft. and an estimated Gross
Development Value of around ¥ 3,800
crore sets us up well for growth over
the coming years. We are building the
organizational muscle for significant
growth in the residential business
and gearing up for multiple launches
across our priority markets. Similarly,
our leasing pipeline for the industrial
segment also continues to be strong.
With both business engines poised

to fire over the coming years, we are

optimistic about charting a course for
profitable growth.

At Mahindra Lifespaces, our corporate
governance is the touchstone that
embodies our culture, policies and our
relationship with all stakeholders. Our
multiple checks and balances, strong
internal controls and governance
assures asset quality and create a
platform for sustainable value creation.
We are fortunate to have passionate
leaders and industry-leading talent
that is charged with our purpose and
committed to deliver ongoing value
creation to all stakeholders.

* Kk ok ok Kk

In closing, | extend my sincere
gratitude to our customers for reposing
their faith in us. Our associates have
been instrumental in achieving our
business goals. Our consultants,
partners, suppliers and other
stakeholders have provided the wind in
our sails as we voyage on.

We will continue to drive innovation and
shape India’s built environment. We
stand firm in our commitment to build a
sustainable business, deliver value to
all our stakeholders and contribute to
India’s vibrant economy. Together, we
hope to move ahead on our mission of
crafting life and shape futures, creating
value for the environment and the
society at large.

Warm regards,

Arvind Subramanian
Managing Director & CEO
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Governance and Compliance

At Mahindra Lifespaces, we believe that sound and effective corporate governance practices serve
the long-term interest of our stakeholders. We continue to operate with the highest standards of
ethical conduct and in compliance with all the laws and regulations. In this pursuit, we are guided by
our governance philosophy, policies, and codes.

Sustainability is a cornerstone of our business and key to all our long-term goals. Our Sustainability
Roadmap 2020-25 progress on goals aligned with governance for residential and IC & IC
businesses is as follows:
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Governance and Compliance

Sustainability Roadmap progress for Residential - Governance

Impacted Sustainable Development Goals

Material Topic Long Term - Target Status
P Business Goal  2021-22 2021-22 Target Outcomes
Achieved
Governance and Achieve gold 1. ESG Risk Achieved Target 9.1: Develop 1. Climate and ESG
Compliance standard in Identification, sustainable, resilient, and risks integrated
Governance Monitoring and inclusive infrastructures into Enterprise Risk
1. Create an Mitigation plan Target 9.4: Upgrade Management (ERM)

organization that is
resilient

2. Mitigate
business risk
due to Corporate
Governance
issues and non-
compliance

3. Mitigate
business risk due
to Public Policies
and exploring
opportunities

2. Financial
impact of
Climate

Risks and
Opportunities —
Reassessment
and updating

promote inclusive

industrialization

action to combat
climate change
and its impacts

all industries and
infrastructures for
sustainability

Target 9.A: Facilitate
sustainable infrastructure
development for
developing countries

Target 9.5: Enhance
research and upgrade
industrial technologies

Target 13.3: Build
knowledge and capacity
to meet climate change

Target 13.B: Promote
mechanisms to raise
capacity for planning and
management

Framework

2. All the risk due
to climate change
and other ESG risk
are quantified and
part of the ESG risk
register

15% of Balance In
Scorecard Progress
(BSC)

integrated with
sustainability

goals &

commitments

of the

organization

promote inclusive
and sustainable
industrialization

Target 9.1: Develop
sustainable, resilient, and
inclusive infrastructures

Target 9.4: Upgrade
all industries and
infrastructures for
sustainability

Target 9.A: Facilitate
sustainable infrastructure
development for
developing countries

Target 9.5: Enhance
research and upgrade
industrial technologies

10% of In

Goal Sheet Progress
integrated with
sustainability

goals &

commitments

of the

organization

promote inclusive
and sustainable
industrialization

Target 9.1: Develop
sustainable, resilient, and
inclusive infrastructures

Target 9.4: Upgrade
all industries and
infrastructures for
sustainability

Target 9.A: Facilitate
sustainable infrastructure
development for
developing countries

Target 9.5: Enhance

research and upgrade
industrial technologies

Sustainability is
integrated into our
balance scorecard,
and linked directly
and indirectly with
every parameter
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Impacted Sustainable Development Goals

Material Tobic Long Term - Target Status
P Business Goal  2021-22 2021-22 Goal Target Outcomes
Achieved
Compliance In 9 Jmmany Target 9.1: Develop Risk monitoring and
Digitization Progress & sustainable, resilient, and mitigation is part of
inclusive infrastructures the risk management
Build resilient Target 9.4: Upgrade policy, but yet to be
infrastructure, all industries and digitized
promote inclusive  infrastructures for
and sustainable sustainability
industrialization o
and foster Targgt 9.A: Famlltate
innovation sustainable infrastructure
development for
developing countries
Target 9.5: Enhance
research and upgrade
industrial technologies
Sustainability, =~ Achieved [y Target 9.1: Develop Sustainability
compliance & sustainable, resilient, and related initiatives,
risk and action inclusive infrastructures actions, updates,
updates, Build resilient Target 9.4: Upgrade risk and impact are
Quarterly to infrastructure, all industries and communicated to
board and promote inclusive i astructures for leadership monthly
Monthly to and sustainable sustainability (Management team
leadership industrialization . updates), and to
team and foster Targgt 9-A: Famhtate the board quarterly
innovation sustainable infrastructure (through board
development for notes)
developing countries
Target 9.5: Enhance
research and upgrade
industrial technologies
Policies on In § dsioorue Target 8.5: Full Human Rights is
human rights Progress fl/i employment and decent  part of our code of
work with equal pay conduct, and we
Promote Target 8.6: Promote youth 2re in the process
sustained, employment, education, of exploring an
inclusive and and training independent Human
chJzt: (l;jizle 'I_'arget 8.8: Protect labor Rights policy
growth, full nghts and promote safe
and productive working environments
employment and
decent work
for all
Participation Achieved TR Target 17.2: Implement all Engaged with
in Solar @ development assistance  number of
Decathlon, commitments sustainability
BEE star rating, Strengthen Target 17.16: Enhance partners such
Reside Post the means of the global partnership for S BEEP, Solar
Occupancy Implementation ¢ stainable development Decathlon, Reside
Engagement, and revitalize Post Occupancy
DST project, the global Engagement, and
BEEP project partnership for many others to
Sustainable develop strategies

Development

for our Net Zero
Energy, Water

and Waste and
other sustainability
commitments and
allied activities
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Sustainability Roadmap progress for IC & IC - Governance

Impacted Sustainable Development Goals

Material Tobic Long Term - Target Status
P Business Goal ~ 2021-22 2021-22 Goal Target Outcomes
Achieved
Governance and Achieve gold 1. ESG Risk Achieved [ Target 9.1: Develop 1. Climate and ESG
Compliance standard in Identification, & sustainable, resilient, and risks integrated
Governance Monitoring and inclusive infrastructures  into Enterprise Risk
1. Create an Mitigation plan: Build resilient Target 9.4: Upgrade Management (ERM)
organization that is 100% projects infrastructure, all industries and Framework for 100%
resilient covered promote inclusive i astructures for IC & IC projects
2. Mitigate 2. Financial and sustainable g sainapility 2. All the risk due
business risk impact of ndustrialization Target 9.A: Facilitate to climate change
d Climate Risks & and foster - ; and other ESG risk
ue to Corporate . . sustainable infrastructure
Governance Opportunities - innovation development for are quantified and
issues and non- meaiur?ng & 13 e developing countries part (t)f t?e E%(S' /riskf
: monitoring: register for % 0
com.plhanoe 60% projects @ Target 9.5: Enhance IC & IC projects
3. Mitigate covered research and upgrade
business risk due Take urgent industrial technologies
to Public Policies action to combat Target 13.3: Build
and exploring climate change knowledg;a .and capacity
opportunities and its impacts to meet climate change
Target 13.B: Promote
mechanisms to raise
capacity for planning and
management
10% of BSC Achieved [ Target 9.1: Develop Sustainability is
integrated with & sustainable, resilient, and integrated into key
sustainability inclusive infrastructures responsibility areas
goals & Build resilient Target 9.4: Upgrade across functions
commitments infrastructure, all industries and aligned with the
of the promote inclusive i astructures for sustainability
organization and sustainable sustainability roadmap 2025
:r? g fgs'?e"rz AlON  rarget 9.A: Facilitate
innovation sustainable infrastructure
development for
developing countries
Target 9.5: Enhance
research and upgrade
industrial technologies
10% of Achieved [y Target 9.1: Develop
Goal Sheet sustainable, resilient, and

integrated with
sustainability
goals &
commitments
of the
organization

Build resilient
infrastructure,
promote inclusive
and sustainable
industrialization
and foster
innovation

inclusive infrastructures

Target 9.4: Upgrade
all industries and
infrastructures for
sustainability

Target 9.A: Facilitate
sustainable infrastructure
development for
developing countries
Target 9.5: Enhance

research and upgrade
industrial technologies
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Key elements of our governance philosophy

Compliance with corporate
governance standards

Compliance with laws of the
geographies in which
we operate

Corporate success
much above

individual preferences

Our Governance Framework

Governance Structure

Complete transparency
and adequate
disclosure practices

Trusteeship of
shareholder capital rather
than ownership

Communicate externally,
how we run internally

Our multi-tiered governance structure has well-defined roles and responsibilities of different groups within the organization.
The Board of Directors are at the helm and are responsible for overseeing the formulation and implementation of our
strategy and direct our affairs in an ethical manner. The management of our day-today activities rests with our MD & CEO
and other members of senior leadership. As on 31t March, 2022, our Board comprises six members, including one woman
Director. More details on the Board, Board Committees, its composition, responsibilities, and nomination process can be
read in the Report’s Corporate Governance section.

Our Committees

(- )

s

~

~

e A

-

Committee for
Corporate Social . Investment In
o Risk Management : : : Share Transfer &
Responsibility . Residential Joint .
) Committee Allotment Committee
Committee Venture/Large Format
Development
\_ VRN RN AN
e N N ([ N\
Loans Nomination Stakeholder
& Investment & Remuneration Relationship Audit Committee
Committee Committee Committee
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Governance and Compliance

Our Board Expertise
Skills/Expertise/Competence of The Board Of Directors

The list of core skills / expertise / competencies identified by the Board of Directors required in the context of our business
for it to function effectively and those available with the Individual Board members are as under:

Arun Ameet Amrita Anish S. Arvind Asha
Nanda Hariani Chowdhury Shah Durgashankar ~ Subramanian Kharga

Industry Knowledge/Experience

Experience of real estate business

P , ° ° ° °
and market dynamics
Awareness of applicable laws [ J [ J [ J [
International experience in

, <P ° ° ° °

managing business
Experience in managing risks

P gng ° ° ° ° °

associated with business

Governance Skills

Practical experience in

best practices pertaining to
transparency, accountability, and
corporate governance

Technical Skills/Expertise

Knowledge of relevant technology

and innovation ® ® ® o ®

Specialized knowledge in an area

or subject such as accounts,

finance, auditing, marketing, [ [ [ Y o ) [
construction, legal, strategy,

engineering, etc.

Behavioral Competencies

Values, mentoring abilities, ability
to positively influence people

and situations, leadership skills,
communication, and interpersonal
skills, decision-making abilities,
conflict resolution, adaptability, etc.

Ms. Asha Kharga appointed as an Additional Director of Mahindra Lifespaces in the category of Non-Executive Non-Independent Director effective
13" May, 2022.

Mr. S. Durgashankar, consequent to his retirement from the services of Mahindra & Mahindra Limited, resigned as a Non-Executive Non-Independent
Director of Mahindra Lifespaces effective from the conclusion of the Board Meeting held on 13" May, 2022

&

— ol

200
oS
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Board Composition, Status, Attendance at Board Meetings and at the last Annual General Meeting

As on 31st March, 2022, our Board comprised six members. The Chairman of the Board is a Non-Executive Non-
Independent Director. The Managing Director & Chief Executive Officer is an Executive of Mahindra Lifespaces.
Two members of the Board are Non-Executive Non-Independent Directors and remaining two members are
Independent Directors.

Corporate Codes and Policies

Our corporate policies and codes form a key component of the governance framework. They guide our employees and
other stakeholders across the value chain to uphold our commitment to ethics, transparency, and sustainability. All our
policies are published on our website and disseminated to employees and supply chain partners during induction and
onboarding to enhance transparency. The policies are also translated into local languages, wherever required. Further,
refresher trainings are provided through the internal communication portal.

®

Sustainability
Policy

L)

Supplier and Contractor
Code of Conduct

6

Code of Conduct
for Senior Management
and Employee

O

Whistle
Blower Policy

Environment, Occupational
Health, & Safety

)

Quality
Policy

0

Equal
Opportunity Policy

m;

Policy on Remuneration
of key Managerial Personnel
and Employees

Green Supply Chain
Management Policy

A
2
Corporate Social
Responsibility Policy

Policy on Prevention of
Sexual Harassment

The four key pillars of our Sustainability Policy are Sustainable Products, Sustainable Sites, Sustainable Offices, and

Sustainable Communities. These pillars help us in realizing our mission and creating greener, safer, and healthier buildings
for all. These sustainability-related policies provide a foundation for assessing ESG and climate-related risks and integrating
sustainability into our operations. Our Green Supply Chain Management Policy and Supplier Code of Conduct strengthen
our commitment to reduce environmental and social impact across the supply chain.
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https://mldlprodstorage.blob.core.windows.net/live/2021/10/Sustainability-Policy.pdf
https://mldlprodstorage.blob.core.windows.net/live/2021/10/Sustainability-Policy.pdf
https://mldlprodstorage.blob.core.windows.net/live/2022/02/Green-Supply-Chain-Management-Policy.pdf
https://mldlprodstorage.blob.core.windows.net/live/2022/02/Green-Supply-Chain-Management-Policy.pdf
https://mldlprodstorage.blob.core.windows.net/live/2021/10/62622960be560-62622960be561Environment-Occupational-Health-and-Safety-EOHS-Policy.pdf.pdf
https://mldlprodstorage.blob.core.windows.net/live/2021/10/62622960be560-62622960be561Environment-Occupational-Health-and-Safety-EOHS-Policy.pdf.pdf
https://mldlprodstorage.blob.core.windows.net/live/2022/02/Supplier-Contractor-Code-of-Conduct.pdf
https://mldlprodstorage.blob.core.windows.net/live/2022/02/Supplier-Contractor-Code-of-Conduct.pdf
https://mldllifespacebucket01.s3.amazonaws.com/media/investor/codes-and-policies/Code%20of%20Conduct%20for%20Senior%20Management%20and%20Employees.pdf
https://mldllifespacebucket01.s3.amazonaws.com/media/investor/codes-and-policies/Code%20of%20Conduct%20for%20Senior%20Management%20and%20Employees.pdf
https://mldllifespacebucket01.s3.amazonaws.com/media/investor/codes-and-policies/Code%20of%20Conduct%20for%20Senior%20Management%20and%20Employees.pdf
https://mldlprodstorage.blob.core.windows.net/live/2021/10/Revised-Whistle-Blower-Policy.pdf
https://mldlprodstorage.blob.core.windows.net/live/2021/10/Revised-Whistle-Blower-Policy.pdf
https://mldlprodstorage.blob.core.windows.net/live/2022/02/Quality-Policy.pdf
https://mldlprodstorage.blob.core.windows.net/live/2022/02/Quality-Policy.pdf
https://mldllifespacebucket01.s3.amazonaws.com/2019/07/Mahindra-Real-Estate-Sector-Equal-Opportunity-Policy_9th-November-2017.pdf
https://mldllifespacebucket01.s3.amazonaws.com/2019/07/Mahindra-Real-Estate-Sector-Equal-Opportunity-Policy_9th-November-2017.pdf
https://mldllifespacebucket01.s3.amazonaws.com/2019/06/policy-on-remuneration-of-key-managerial-personnels-and-employees.pdf
https://mldllifespacebucket01.s3.amazonaws.com/2019/06/policy-on-remuneration-of-key-managerial-personnels-and-employees.pdf
https://mldllifespacebucket01.s3.amazonaws.com/2019/06/policy-on-remuneration-of-key-managerial-personnels-and-employees.pdf
https://mldllifespacebucket01.s3.ap-south-1.amazonaws.com/2021/05/MLDL_CSR_Policy_21052021-signed.pdf
https://mldllifespacebucket01.s3.ap-south-1.amazonaws.com/2021/05/MLDL_CSR_Policy_21052021-signed.pdf
https://mldlprodstorage.blob.core.windows.net/live/2021/12/Mahindra-Real-Estate-Sector-Policy-on-Prevention-of-Sexual-Harassment.pdf
https://mldlprodstorage.blob.core.windows.net/live/2021/12/Mahindra-Real-Estate-Sector-Policy-on-Prevention-of-Sexual-Harassment.pdf

Governance and Compliance

Pillars of our Sustainability Policy

Sustainable
Products

Our endeavor to have
100% green certified
portfolio and deliver
products on time to
our customers

Sustainable

We strive towards
sustainable construction
to ensure resource
conservation, biodiversity
conservation, climate

Sites Offices

change abatement, and
contractual worker welfare

Sustainable

We aim to create a
safe, nurturing and
inspiring workplace
for all our employees

and stakeholders

Sustainable
Communities

We are committed to drive
a positive change in the
neighborhood around our
project sites through CSR
interventions. We also
endeavor to promote the
sustainability agenda within
our stakeholders

Business Ethics and Compliance

At Mahindra Lifespaces, we are
committed to conduct our business
ethically and with integrity. The Code of
Conduct for our Independent Directors,
Directors, Senior Management and
Employees communicates our stance
of “zero tolerance” to bribery and/or
corruption to the employees. Our Code
of Conduct guides us on:

e Recognizing and dealing with
ethical issues and fostering a culture
of honesty and accountability

e Conflicts of interest and
appropriate disclosures

e [nvolvement in political activities

e Dealing fairly with customers,
suppliers, competitors, regulators,
and employees

e Protection and use of our assets,
confidential information, and
intellectual property (IP) rights,
including respecting the IP rights
and trademarks of third parties

e Behavior and conduct at
the workplace

e Reporting violations

A strict adherence is ensured

to conducting compliances and

a project is launched only after
relevant approvals are received. We
understand the legal obligations that
apply while executing our duties and
responsibilities on the job. This is also
supported by an inhouse regulatory
risk management process that maps
emerging regulations. With this, we
ensure a seamless transition in the
regulatory regime.

The implications of anti-competitive
practices on the business and
reputation of Mahindra Lifespaces are
well understood by us. We seek to
compete fairly, ethically and within the
framework of applicable competition
laws. We streamlined the processes
related to contractual obligations

to customers and litigations to
strengthen our legal accountability and
implemented the below measures:

e Streamlined and standardized
processes related to customer
relationship management

(benchmarked with peer industry
practices) facilitating the customer’s
response related to cancelations,
defaults, and other transaction-
related decisions

¢ Digitization of legal-handled
litigations, providing a macro-level
view of region-wise litigations
(associated with forfeiture or defects
in projects) and enabling root cause
analysis to inform business or
management perspective

We are advocates of good
governance, enhanced transparency
and accountability. However,
governance practices require
constant improvement as the external
circumstances change. Therefore,
we regularly evaluate and refine our
processes and policies to remain
relevant and up-to-date

We conduct a periodic review and
evaluation of policies internally through
The Mahindra Way (TMW) as well

as through Integrated Management
System (IMS).
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All stakeholders can freely
communicate their concerns and
grievances through vigil mechanism
set down in our Whistle Blower Policy.
Our Corporate Governance Cell
periodically reviews the efficacy of
the codes and policies and suggests
amendments on the basis of market
trends, global good practices, and
feedback provided by stakeholders.

Acting as Crisis Managers

The legal team believes in
demonstrating integrity, accountability,
empathy and positivity in the work
that we do and the way we conduct
ourselves. This attitude has led the
team to close several complex deals
within stretched timelines and achieve
successful launches. During the
pandemic, the legal team acted as
crisis managers. With teams working

remotely due to COVID-19 lockdown
restrictions, we upgraded our time
management skills to enhance our
productivity and act as a catalyst
for growth.

Furthermore, the team provides legal
advice with a deep understanding of
the goals, risks, competitive landscape
and nuances of the business, mutually
respectful relationship with other
departments within our company.
Being approachable and solution-
oriented, we are viewed as a sounding
board and a collaborator for business.
Our team has spent considerable

time in document management and
has set up scheduled discussions
with departments to reduce the

time spent, thereby seeking to
streamline communication.

Key Sustainability Topics presented to Board

)

We identify ourselves as a group
that focuses on raising the bar.
We work on the principle of
being trust-based and operate
with a “can do” spirit. We used
the pandemic time to move

from adversity to advantage by
building new capabilities.

— Parveen Mahtani
Chief Legal Officer

\_

9

Strategic Initiatives

Sustainable Products

Sustainable Sites

Sustainable Offices

Sustainable Communities

e |ntegrating e Green e Zero Waste to e Energy efficiency e Mahindra TERI Centre
Sustainability certifications Landfill o ‘Make the of Excellence
in Business for projects Surveillance Switch-Energy e Industrial Customer

e (Climate scenario e (Customer Benefit e Site Sustainability Conservation’ Engagement sessions:
analysis - Quantification Maturity e Sustainable Energy & Waste
Impact Assessment Assessment Office Guidelines ~ * ‘The Green Army’

e Water Risk e Water workshop for our
Assessment for Resilient Site residential customers
specific locations #MakingGroundwater

Visible

e Capacity building
Climate Responsive
Design Workshop

Sustainability Governance at Mahindra Lifespaces

We have integrated sustainability into our existing governance structure. This helps us enable strategic oversight of
sustainability issues and facilitate long-term value creation. Working closely with the Board of Directors, our senior
leadership oversees the implementation of sustainability initiatives by different functions. We also leverage the
Enterprise Risk Management (ERM) framework to identify and mitigate ESG and climate-related risks and capitalize on

the opportunities.
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Sustainability governance structure

Board of Directors

e Formulate vision & aspiration of e Sustainability performance reviews- e Quarterl
Mahindra Lifespaces Board Note (risk and initiatives) Y
MD & CEO
e Review and Approve strategic « Project Basis

sustainability initiatives*
(*sustainability disclosures, strategy
and the roadmap of the organization)

Head - Sustainabilit Chief Financial Officer/ Chief of Design/Chief of Projects/
y Chief of BD Chief of Sales and Marketing

e |dentify initiatives to embed

* Integrated into Business Dashboard e Annually for investor disclosure,
SBT and Carbon Neutrality

e Guide strategic sustainability

sustainability in all aspects of » Review the risks and opportunities initiatives
busmgss (Investor/Customer/ including ESG and climate- . o
Associates) related risks 0 ’I\?/le\alev; suitfamabﬂny disclosures of
I~ ahindra Lifespaces
* Deployment of sustainability strategy * Review strategic priorities and , spac
& roadmap sustainability roadmap . Re(\jnew Zustamabnny strategy
* Identify ESG and climate-related risks * Review sustainability disclosures of and readmap .
& opportunities Mahindra Lifespaces e Review and communicate customer

e Monitor sustainability performance vl piE peElen

e Sustainability initiatives progress

review
) - ) e Climate risks & opportunities review ) »
e Sustainability performance review Sustainability strat & Road e Sustainability MOR
5 q e Sustainability strate oadma
with Senior Management review v < o e Customer value proposition and
consumer awareness
e Weekly with Chief of Marketing e MOR - Monthly Operational Review

) o e As per Investor Disclosure Cycle
e Project basis with MD & CEO andpas per land acquisition y e Project basis reviews (sustainability

e Monthly Management team updates maturity)/GTM

. - Project Manager/Sustainability & CSR Champions/
Corporate Sustainability Team
Architects/Sales and Marketing Managers

e |dentify and implement sustainability initiatives

e FEvaluate innovative materials & technologies to enhance e |dentify and implement sustainability initiatives

green portfolio e Define project specific sustainability goals & targets

e Respond to all sustainability, ESG/Investors

e Establish project specific sustainability data management
related disclosures proj p y g

: . . e Maintain periodic Sustainability data
* Analyze project level sustainability data/trends, ) ) o
Maturity assessment ¢ |dentify and drive CSR initiatives

e Support communication team to drive sustainability * Design, develop and maintain green buildings

communication for customers e Drive sustainability communication for customers
e Drive structured Associate engagement initiatives, Trainings

e Progress review meetings with Head of Sustainability e Scorecards of sustainability maturity assessment

e Progress review meetings with Senior management e Progress review meetings on CSR initiatives

e Periodic engagement with Project Manager/ Architects, * Project review meetings with Chief of Design/Chief of
Sales & Marketing Team and Sustainability/CSR champions Projects/Chief of Sales and Marketing

e Monthly, Quarterly and Annual engagements e Quarterly engagements

* Project basis reviews ® Project basis reviews
Responsibilities Mode of Engagement Frequency
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The Operating Context

The world is currently experiencing noticeable effects of climate change and accelerated
biodiversity loss. Rising ESG awareness amongst investors and regulatory authorities has
resulted in increased scrutiny and reporting requirements. However, as businesses recover
post COVID, the real estate sector has seen an impressive growth. Upheaveal caused by
recent geopolitical events have impacted commodity prices in the sector. This has temporarily
disrupted the supply chain.

On the brighter side, eco-consciousness amongst consumers has seen increased demand for
green products. However, increased consumer interest and demand for our green products are
positive indication for the year ahead.

4 )

Turnaround in global growth

Global economic activity witnessed an impressive turnaround in performance in 2021, recovering from the
COVID-19 induced slowdown. World output grew by 6.1% in 2021, compared to 3.1% contraction in the
previous year.

Geo-political tensions

Economic risks intensified due to the Russia-Ukraine war, which disrupted global supply chains, triggering
spiraling inflation in global commodities including energy, food, fertilizers, metals, and minerals.

India’s rising GDP growth

India registered a sharp turnaround in performance, emerging as the fastest growing large economy. Its
Gross Domestic Product (GDP) grew at an impressive 8.9% in 2021-22, after a contraction of 6.6% in the
previous year.

COVID-19 disruption

COVID-19 related risks declined due to high penetration of vaccines globally, infrastructure to
deal with hospitalizations and related emergencies and preparedness to deal with the pandemic-
induced lockdowns.

Growth in construction sector

The construction sector, which accounts for around 7.5% of GDP, grew at an impressive 10% in 2021-22,
compared to a decline of 7.3% in 2020-21.

Strong demand momentum

Demand for residential development recovered as lockdowns were lifted. Improved momentum was
witnessed due to strong consumer sentiment, housing affordability, well-identified needs and declining
interest rates.

Preference for established developers

An increased preference was noted for established developers with a good track record and strong
balance sheet, which helped developers achieve better traction among home-buyers, opening up
significant opportunities.

. J

Read more in the Management Discussion and Analysis section of the report
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Our Value Creation Process

Our value creation process is at the heart of integrated thinking. The key purpose of our value
creation model is to create and deliver value for our stakeholders and shareholders. We strive to
achieve this, while driving our business towards profitability in a sustainable manner.

Key Inputs
Financial strength

We derive our financial strength

from execution excellence and

timely delivery of projects. We have
conceptualized the inclusion of new
market developments like Net Zero
and climate resilient infrastructural
aspects into our project portfolio. Our
internal and statutory auditors ensure
efficient implementation of our project
targets and also our financials. Our
low borrowings, robust sales outlook
and cash flow contributes to our
financial strength.

Strong relationships

Through our streamlined and
standardized process, we facilitate
fruitful stakeholder engagement where
their key concerns are well captured
and addressed. We conduct special
initiatives for the internal stakeholders
like skill enhancement and various
celebration meet-ups, which
encourages them in developing strong
relationships with the management. We
also extend our initiatives to our value
chain partners and create platforms
for mutual interaction on ESG matters,
such as supplier meets. Through
development programs, we proactively
engage with communities for driving
positive impact.

People strength

The essence of our business lies

in inspiring people and purposeful
galvanization of human capital towards
our business purpose. We will continue
to formulate working models for
modulating a fair and safe environment
and generate long-term value.

34

Our Competitive Strengths
Best-in-class platform

We are the pioneers in creating
India’s best built platforms. We
integrate sustainability, technology
and innovation within our projects
for crafting healthy and sustainable
living spaces.

Unique locations

We choose unique locations for
our projects to ensure a refreshing
experience for the habitants with
world-class amenities to promote
healthy living.

Attractive development pipeline

Our project pipeline consists of
projects satisfying emerging market
needs of sustainable homes, aspects
like consumer’s increased interest

for climate resilient and Net Zero
developments. Our new projects in the
pipeline combine the key aspects of
affordability and sustainability.

Innovation

We consider several innovation-related
aspects during our project design
stage. Use of eco-friendly colors,
green surroundings, facilities for health
and mental well-being are a few of
these. The deployment of various
state-of-the-art technologies fosters
better customer experience easing our
customers’ home-buying journey.

Long-term commitment to ESG

We are exploring all the opportunities
in the real estate sector to integrate
ESG considerations into the operations
—right from land acquisition to
management of assets. An ESG
governance framework is streamlined
into the Board’s agenda and existing
governance systems.

Our Business Approach

We are built on a robust foundation
anchored on core values of the
Mahindra Group. Good Corporate
Governance, Professionalism,
Customer Centricity, Quality, and
Transparency are the core values that
the Group thrives on. We operate in a
regulated sector which has undergone
a drastic shift in regulatory norms and
market dynamics. These changes
have been instrumental in providing
customers with provisions for taking
legal actions against infringement of
their rights. For us, the impact of such
changes has been minimal. We remain
committed to sustainable business
practices and ethical values, and
continue to drive a positive difference
in our stakeholders and communities.

Delivering Value to our
Stakeholders

Our value creation process is based
on the key pillars of our Sustainability
Policy - Sites, Products, Offices and
Communities. It incorporates all the
stakeholder requirements and enables
us to focus on material issues for the
organization’s long-term sustainability,
while mitigating risks and leveraging
opportunities. Determining the nature
of our stakeholders and understanding
the importance of engaging with

them is crucial to decide on issues
material to Mahindra Lifespaces and to
create value.

Customers

At Mahindra Lifespaces, we prioritize
customer health and safety, customer
satisfaction and land remediation. By
way of customer satisfaction surveys
(CSS), we periodically engage with
our residential customers to gauge
and understand their requirements
and experience.



Our Value Creation Process

Communities

We build long-term relationships

with the communities around our
project sites and strive to create a
lasting change in their lives. This

helps us understand their needs and
expectations, plan CSR activities and
policy advocacy. These actions help us
to achieve environmental conservation,
skill development, improved
livelihoods, and women empowerment.

Partners and Suppliers

Our suppliers and partners are
essential stakeholders in the business.
We proactively engage with them to
create further value by addressing
their concerns.

People

Our employees and contractual
workers are core to the business.

At Mahindra Lifespaces, we seek to
attract, groom, and retain the best
and brightest talent. By engaging
with our people, we develop and
empower them, allowing them to learn
and develop as the business grows.
Through our business, we also ensure
gender and generational diversity
within the organization. This helps us
with a productive workforce, higher
retention rates, zero fatalities at the
workplace, and employee well-being.

Shareholders

Creating value for our shareholders is
central to our business. By conducting
ethically aligned with our values and
keeping abreast of ESG context

we ensure derisking our business.

We focus on increasing sales,
earnings, and free cash flow to create
shareholder value.

Our Approach to Value
Creation

Our value creation is based on RISE
philosophy guided by Sustainability
Policy of our Company. It follows the
Mahindra Rise principles and Core
values and is aligned to the Group

Sustainability Framework of Building
Enduring Business, while Rejuvenating
the Environment, and Enabling
Stakeholders to Rise. We have aligned
this to our economic performance.

Economic performance

Our presence in residential and
industrial sectors has been a significant
source of comfort during the slowdown
in our economic performance. It is
crucial to the stakeholders and our
Company for revenue generation.

On the residential side, our presence
across product segments, including
affordable housing, coupled with

a customer-centric approach, has
helped mitigate product-market risks.

Environmental well-being

Environmental well-being is a

key material focus area. It covers
energy, water, waste, emissions and
green buildings during all stages of
development of our products. We
ensure through design, construction
and use phase environmental well
being is maintained. Pollution mitigation
measures during construction ensures
we adhere to all norms and regulations
such that the impact created on the
environment is minimal.

Customer well-being

We prioritize customer health and
safety, customer satisfaction through
development of thoughtful and
sustainable green products. We
engage with customers periodically
to gauge and understand their
experience and satisfaction through
customer satisfaction surveys (CSS).
Our industrial developments are
based on principles of sustainability
and our residential homes are climate
responsive, close to nature homes
ensuring customer health and well-
being through ample natural light
and ventilation.

Employee well-being

Employee wellbeing is key material
focus area. During Covid we ensured
our associates are vaccinated and
received adequate support to tide the
pandemic waves through key initiatives
such as life insurance, meeting with
doctors, health and wellbeing sessions.

We continued to augment capacity
building through customized need
based training programs on various
topics for technical skill improvement,
safety, environment health and
wellbeing topics. Worker welfare is
taken care through various initiatives
at site taken up by projects team.

Supply chain

Our green supply chain management
policy guides our procurement actions.
We ensure that the project activities
carried out on site by our contractors
and the products and services
provided by our suppliers adhere

to guidelines outlined in ESG code

of conduct.

Community well-being

Our CSR strategy is to contribute to
the local communities that we operate
in. We enable this by focusing on
education, skill development, health,
environment, and sustainability. Every
year, in line with the Companies

Act, 2013, we pledge to spend a
minimum of 2% of the average net
profits made during three immediately
preceding financial years on CSR
initiatives. During FY 2021-22, we
conducted education and skill
development initiatives, environment
and sustainability initiatives, and
health-related initiatives for the under-
privileged community members.
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Our Value Creation Model

The key purpose of our value creation model is to create and deliver value for our stakeholders and
shareholders. We strive to achieve this while driving our business towards profitability in a sustainable
manner. Our value creation process is at the heart of integrated thinking.

Inputs Role Across the Value Chain Linkage to Material Issues
Financial Capital e Manufacturing e Economic performance
=7 o Netborrowings - 316,481 Lakh e Construction (revenue)
e QOperating expenditure - 22,921 Lakh e Owners (Investors, Shareholders)
e (Cash flow - ¥18,010 Lakh e Occupants
e Working capital —¥84,490 Lakh e Deconstruction

e Paid-up capital - ¥15,452 Lakh
e Equity - ¥149,130 Lakh

- e
o @ Manufactured Capital e Deconstruction e Sustainable construction
- ﬁ e Number of ongoing projects: e Manufacturing (Green buildings)
1. 4under IC &IC e Construction e Statutory compliance
2. 13 residential projects e Socio-economic compliance
e Number of forthcoming projects: * Anti-competitive behavior
1. 3 residential projects
2. 1underIC&IC
1 e Incentives received from government urban
1 - local bodies for green buildings
L l e 79% of materials sourced from local suppliers
N, 1
!! ‘ W Natural Capital e Construction e Energy
- i e Total Energy Consumption (direct and * Occupants e Water
indirect) — 15,238.35 GJ e Deconstruction e Emissions
'_-"?._ e Total Water Consumption (IC & IC and e Effluent and Waste

Residential) — 864,017.33 m?®

e Total consumption of recycled materials —
27%

e Total expenditure on Environmental Initiatives
—%985 Lakh

e Sustainability Maturity model for project
management

Management

Sustainable construction (Green
buildings)
Land remediation




Our Value Creation Model

Our value creation model presents our valuable resources and relationships (inputs), leading to visible results (outputs
and outcomes). The objective of presenting our value creation model is to give our stakeholders an idea about the
impacts our business creates, which further act as inputs for our onward progress. This provides us with a tool to
connect our purpose and strategy, for creating and delivering value across the six capitals.

Outputs Value Retained Value Delivered Linkage with
UN-SDGs
* Proposed Dividend - ¥3,090.68 Lakh e Growth of assets * [ong-term value g inacuo |  demonowny
S e GRS e e Infrastructural growth generation for stakeholders ﬁ/i & >
« Salaries & benefits paid to employees - for the management of e Net worth per employee — —
77955 Lakh projects %270.65 lakh 13
e Community investment - ¥133.26 Lakh * Climate resilient

: infrastructure development
e Asset turnover ratio — 0.2 P

* Revenue generated - 30,650 Lakh

e Revenue generated per employee —
%¥55.63 Lakh

e 125% increase in revenue

e |ndirect jobs created at IC & IC - 62,121 e Learnings into the market e Owned O&M during the 10 Eeas.
« Completed developed area dynamics with the project construction and &"’
) : completion of projects 24 months post project
1. 192.3 lakh sg. ft. of residential development ) ) e pe— D—
» B e A e e Value retained with the oYl Rt 13
e eIt employment of ESG e Sustainable buildings & O

e All projects are green building certified practices

(IGBC/GRIHA) e Best-in-class infrastructure

e Resource Efficiency y \

e Zero liquid discharge e Brand reputation e Enhanced indoor air
e Waste diverted away from landfill ¢ Resource efficiency quality s
(Residential) — 99% e Community trust * Monetary benefits from e,
ici T CES
* Waste diverted away from landfill (IC &1C)-97% o |mproved environmental resource efficiency s E
 Energy intensity (Residential) — 0.0010 GJ/sq.ft. stewardship ° Slflsta'”able construction of O
nfrastructures
e Renewable Energy Intensity (IC & IC) - I . .U Y 12 G
0.243 GJ/acre e Transition to Low carbon (e'e)
infrastructures

e Non-renewable Energy Intensity (IC & IC) - ) N
3.38 GJ/acre e Climate resilient

|
e Energy intensity (IC & IC) — 3.37 GJ/acre developments

e \Water consumption intensity — 0.05 m?® per sq.
ft. at residential; 208.05 m® per acre at IC & IC

e Revenue per GJ of energy consumed -
%2.01 Lakh

e Reduction in Scope 1 & 2 GHG Emissions —
0.52%

e GHG Emission Intensity — Residential: 0.00019
(tCO,e/sq.ft) IC & IC: 0.73 (tCO,e/acre)
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Our Value Creation Model

Linkage to Material Issues

Inputs

Intellectual Capital

e Expenditure on Mahindra TERI Centre of
Excellence - 340 Lakh

e |nvestment at innovation and digitalization
e |everaging technologies for construction and

sales management

e (Collaborations/associations with
13 organizations

Role Across the Value Chain

e Manufacturing
e Deconstruction
e Construction

e (QOccupants

Customer satisfaction
Customer health and safety

Sustainable construction (Green
buildings)

Human Capital
e Number of employees - 551
e Strength of contractual workforce - 2,636

® [nvestment in learning and development
programs
— 10,094 hours of training to permanent
employees increased by 16.73%

— 268,693 hours of safety training to
contractual workers

e KPIs linking ESG/performance to rewards

e Specialized domain training

e Construction

e Manufacturing

e Deconstruction

e QOccupants (Employees)

Employment

Occupational health and safety
Training and education
Non-discrimination

Human rights

@ Social and Relationship Capital
e Community investment - ¥133.26 Lakh
e Suppliers/contractors reached through
trainings - 67%
e Timely engaging with customers and
addressing their specific requirements

e Qwners
e QOccupants (Customers)
e Manufacturing (Suppliers)

e Construction (Suppliers and
Contractors)

Customer health and safety
Customer satisfaction
Supply chain management

Local communities

Resettlement of displaced
population
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Outputs Value Retained

UN-SDGs

Materials tested at Mahindra TERI CoE - 150
materials

Studies published - 7

Material database made available as a tool on
the CoE website

Outreach to developers by developing design
and incorporation in building/construction
codes and bye-laws

Technological innovations
Digital solutions

Economic benefits owing
to the use of sustainable
materials and digital
solutions

Highly motivated and
skilled employees for
better execution of
upcoming projects

Bridging the knowledge
gap for market-ready,
scalable, and viable
technologies and
materials.

Enable informed decision-
making for selection of
energy efficient material
assemblies

Short turnaround time

=

&) W

Diversity ratio — 15.79%

Attrition rate — 29%

2 cases of fatalities or reportable injuries
Revenue per employee —%55.63 Lakh
Expenditure per employee —%13.17 Lakh

Scope | & Il GHG emissions per employee —
5.481tCO.e

Paper consumption per employee reduced
by 7.5%

100% employees availed employee benefits

Highly skilled and
motivated employees

Healthy, safe and fair
workplace

Enhanced productivity via
increased learning and
development

Fair and safe working
practices

=
> | i
R =
3 'GOOD HEALTH
ot

Direct beneficiaries through CSR activities —
11,242

Sessions for customers on Green Army — 100%

Supplier compliance to code of conduct
Customer satisfaction score — 39
>79% materials sourced from local suppliers

Customer trust and
satisfaction

Sustainable and long-
lasting relationship with
suppliers and contractors
Extending ESG best
practices for the value
chain partners

Community development

Upskilling the suppliers on
ESG aspects

Tangible and Intangible
benefits to the customers
for the sustainable use of
materials

D CONMUNTES ANDMRASTRICTRE
‘Eé‘ &
nEEE

§ omwoncuo |l 17 snsies

ECONONCGRONTH FOR THE GOALS

T
ADSTRONG CONIAPTION
BSITUTONS ANDPRODLCTON

Mahindra Happinest Palghar
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Our Strateg

IC

Objectives and Priorities

Sustainability is about long-term growth in a manner that nurtures the entire eco-system. While the
pandemic affected the normal course of business, we were changing gears in FY 2021-22 to cater to
ever-evolving consumer preferences not just for wholesome homes, but also for better quality of life

with strong communities.

Four factors that have helped us to deliver strong business outcomes are:

g N\ N\ N )
Consumer shift Ability to attract lower Focus on innovation Economic tailwinds
towards corporate- cost of capital due to and technology, in both residential
backed real strong governance particularly in areas and industrial asset
estate developers and adherence to such as construction classes, precipitated

ethical practices and sustainability by the gradual
return to pre-
pandemic normalcy
\_ DN AN 0 J

We are now poised to grow
aggressively with significant investment
earmarked each year for acquiring
new assets (land parcels for residential
development) and the aim to further
increase market share in our focused
markets of Mumbai, Pune and
Bengaluru. By the year 2025, we have
set ourselves a target of ¥ 2,500 crore
of sales in our residential business

and % 500 crore of leasing value in our

S

Mahindra Bloomdale, Nagpur

40

industrial parks. Our performance in
FY 2021-22 has helped lay a strong
foundation to achieve the goal.

To further enable the organization to
meet its long-term objectives, we have
strengthened our leadership team and
modified our business processes over
the past year, while also investing in
digitalization and data analytics for
better consumer insights and decision-

l“-‘

making. Moreover, we are also
investing in innovative construction
technology and materials that would
help us build faster, cheaper, and
better. We have also invested heavily
in sustainability, which we believe will
be a key differentiator for Mahindra
Lifespaces and will help us play a key
role in long-term decision-making.




Our Strategic Objectives and Priorities

Our Strategic Framework

We have analyzed our entire ecosystem to assess the risks and opportunities, external environment, and our
long-term goals to determine which matters are most material to our ability to create value in the short, medium,
and long term. As such, we have identified strategic objectives (SO) that enable creation of sustained value and

help us in achieving our ambition.

Material Topics Long-term Business Goals

Customer Well-Being

Value Chain

Strategic Objectives Linkage to

SDGs

1. Customer health e To berecognized among ®
and safety the most trusted brands in

Product Handover & Use

the markets we operate
through reputable

2. Customer satisfaction .

Product Handover & Use

survey(s) .

3. Land remediation

Site Selection & Land
Acquisition

e Customer acquisition
and engagement

3 Witk 11

Customer centricity

e Ahead of time delivery
with best-in-class and
quality

Employee Well-Being

1. Employment e To ensure a safe o
workplace -

GTM* (Planning and
Design)

Improved productivity by
providing safe work
environment

2. Occupational health
and safety

e To ensure an inclusive

GTM* (Planning and
Design)
Construction

3. Training and education and fair workplace

GTM* (Planning and
Design)

Construction

4. Non-discrimination o

GTM* (Planning and
Design)
Construction

5. Human rights .

Community Well-Being

GTM* (Planning and
Design)
Construction

e Increased employee T I

WO NFRASTRUCTUE | ECDIONIC GROWTH

engagement & o
e Ensure the highest
standards of site 5 G 4 ?..umm_
and workmen safety g Ul
10 Seies
«=

1. Local communities e To create sustainable o
communities

Site Selection & Land
Acquisition

GTM* (Planning and
Design)

2. Resettlement of °
displaced population

Site Selection & Land
Acquisition

3. Anti-competitive behavior o

Site Selection & Land
Acquisition

GTM* (Planning and
Design)

* Increased employee 16 fosio - I
engagement E
Y, | sl

* Go-To-Market

Mahindra Lifespaces | 41



Mahindra®
Lifespaces

Annual Integrated Report 2021-22

Material Topics

Long-term Business Goals

Value Chain

Strategic Objectives Linkage to

SDGs

Economic Performance

1. Economic performance e
(revenue)

Supply chain management

Sustained economic
performance

Value creation for all key
stakeholders

GTM (Planning and
Design)
Product Launch

Raw Material and Labour

DECENT WORK AND
ECONOMIC GROWTH

o

® Increased operational
throughput
and effectiveness

e | and acquisition for
future growth

e Reduction in time
of New Product
Development cycles

e Explore opportunities
and new growth
avenues in line with
our strategic intent and
value system

1. Supply chain o
management

Governance and compliance

To reduce emissions due
to materials

To work only with
vendors and partners,
maintain high standards
of governance and
compliance

GTM (Planning and
Design)

Raw Material and Labor
Construction
Product Handover & Use

Increased operational
throughput and
effectiveness

o= [
sl
17 hesis

1. Statutory compliance o

2. Socio-economic
compliance

To create an organization
that is resilient

To reduce business

risk due to corporate
governance issues, non-
compliance and public
policies

To maintain the highest
standards of governance
and ethical practices and
be the industry leader in
these

Site Selection & Land
Acquisition

GTM (Planning and
Design)

Product Launch

Raw Material and Labor
Construction

Product Handover & Use

Site Selection & Land
Acquisition

GTM (Planning and
Design)

Product Launch

Raw Material and Labor
Construction

Product Handover & Use

Increased operational [
throughput and z (ee)
effectiveness -




Our Strategic Objectives and Priorities

Material Topics

Environmental Well-Being

Long-term Business Goals

Value Chain

Strategic Objectives Linkage to

SDGs

1. Energy

2. Water

3. Emissions

4. Effluents and waste
management

5. Sustainable construction
(Green buildings)

e To further augment our
green portfolio

e To achieve carbon
neutrality by 2040,
achieve SBT targets by
2033

* To make our development
water secure by 2030

e To achieve zero waste
to landfill for offices and
homes by 2030

Site Selection & Land
Acquisition

GTM (Planning and
Design)

Raw Material and Labor
Construction

Product Handover & Use

Site Selection & Land
Acquisition

GTM (Planning and
Design)

Raw Material and Labor
Construction

Product Handover & Use

Site Selection & Land
Acquisition

GTM (Planning and
Design)

Raw Material and Labor
Construction

Product Handover & Use

Site Selection & Land
Acquisition

GTM (Planning and
Design)

Raw Material and Labor
Construction
Product Handover & Use

Site Selection & Land
Acquisition

GTM (Planning and
Design)

Raw Material and Labor
Construction

Product Handover & Use

Increased operational 13 e PE=
throughput and O &;ﬂ

effectiveness
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Sustainability Integration Strategy

What has helped us, is deeper integration of ESG into all functions and all aspects of business decision-making.
The three pillars of integration that we have leveraged are:

Strategic integration means incorporating sustainability into the core business strategy.
Each business function has specific sustainability responsibilities and strategic integration
involves enhancing and leveraging business processes in delivering sustainability goals.

Strategy
Purpose,
priority, goals,
and competitive
advantage

Our business growth pillars of Business Development, Product Standardization, Sales,
First Time Right, Construction Management and Customer Experience are aligned with
sustainability and deeply integrated in all business activities involving site selection,
planning and design, product launch, material selection, construction management

/ to handover.

Operational integration means executing and reviewing of performance of sustainability
strategies and understanding operational effectiveness. We have institutionalized the same
in our Standard Operating Procedures (SoPs), policies and processes and are monitored
using our Sustainability Maturity Model.

Operation
Processes,
policies,
practices

Cultural integration means leveraging the existing strengths, perspectives,
relationships, and values of unique culture for collaboration, synergies, and innovation.
Through our unique induction program, associate trainings, initiatives on ‘Making
Sustainability Personal’, and ‘In conversation’ series, we have created a culture of
sustainability within the organization.

Culture
Identity,
strength, value,

relationship

44



Our Strategic Objectives and Priorities

We have mapped out the value chain and integrated sustainability across all functions aligned with our business
growth pillars.

Residential || % 2,500 crore annual sales by 2025 |
Target .
Integra?ed Cities & % 500 crore in annual lease by 2025
Industrial Clusters
Crafting Future with environmentally and socially responsible homes and industrial developments ‘
Growth Business Product Sales First Time Construction Customer
Pillars Growth Standardization Right Management Experience (CE)
Business Business Design, Sales Procurement, Projects (Quality, CE, Facility
Function(s) Development Marketing Contracts Safety & others) Management
Value Site Selection & GTM (Planning Product Launch Raw Material Construction Product Handover
Chain Map || Land Acquisition and Design) and Labor & Use
Site (Climate * Climate * End-to-end * Vendor ¢ Sustainability ||* Product
and ESG) Risk responsive product onboarding Maturity Handover SOP
Assessment design (CRD) sustainability (code of Assessment « Compliance
 Environmental || ¢ Energy features conduct-ESG || . 5op (EC, CTE,
Impacts Simulation, handholding to parameters) development CTO) and other
o Ethical land Solar/wind sales » Raw material and training handovers to
acquisition analysis, Water || e Product related sourcing « Site level RWAs
and use ﬁRainwgter) . zustafi:la?ility (a.”r?r:jed. measures * Resident Assist
arvesting), enefits for with design (Energy, water |
Sustainability || Site Finalization Waste (RRC in customers guidelines) and waste gui::‘?;irc‘;are
Integrated || « Environmental design) * Strict adherence || reduction) sugport
Activities Impact ¢ Material to labor .
Product level ||¢ cystomer
Assessment specifications compliance measures Engagement
Em- || s per design « Training & skill || (RWH, _ Make The
C?wronmenta guidelines development STP, Waste Switch
earance e Green Building of workers & Management)
Precertification contractors « Final
Certification
— =
~ ! /
- n n
I 11l I°I I
l o |
f 11 11 .
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Materiality Matters

The construction industry faces numerous risks and opportunities across the value chain. Several of
these risks are volatile in nature and require due importance and effective strategies to manage them
and nullify their adverse effects on the business. We, at Mahindra Lifespaces, apply an integrated
thinking approach to identify the matters influencing the short, medium and long-term goals. The
materiality assessment process is aligned with changing regulatory requirements, market needs,
customer preferences, evolving sustainability and climate discourse, commitment to Science based

Targets initiative, and Mahindra Group commitments.

Materiality Determination Process

[

Identifying the potential
material topics

-

N

Assessing the importance

of topics by extensive
engagement exercise

with internal and external
stakeholders (customers,
employees, senior leadership,
suppliers and contractors etc.)

Prioritization of material
topics in consultation with
senior leadership

Materiality Matrix

It highlights topics that have a direct or indirect impact on the organizational potential for value creation.

N

High

(5]

Important to Stakeholder
Medium

Low

Low

(1]
©

o O
OGP
(2]

Medium

09 g

Economic performance

1. Economic perfomance
(revenue)

Supply chain management

1. Supply chain management

Governance and compliance
1. Statutory compliance
2. Socio-economic compliance

o (1)

Enviromental well-being

1. Energy

2. Water

3. Emissions

4. Effluents and waste
management

5. Sustainable construction
(Green buildings)

4]
(2]

High
AN

Customer well-being

1. Customer health and safety
2. Customer satisfaction

3. Land remediation

46

Important to Leadership

Employee well-being

1. Employment

2. Occupational health and safety
3. Training and education

4. Non-discrimination

5. Human rights

7

Community well-being

1. Local communities

2. Resettlement of displaced
population

3. Anti-competitive behaviour



Materiality Matters

Embedding Material Issues in Business

Integrating sustainability into various aspects of the business is guided by the material issues. Our Roadmap covers
material areas embedded as functional KRA that drive business decision-making.

Benchmarking

relevant real
estate companies

R

Classify
Embeq . material topics
sustainability (High, Medium
into business ngypeople ’

Planet, Profit)

Y

N8
Develop KRAs
and roadmap in
alignment with
material topics

Tat

Check suitability of
material topics for
residential and IC &
IC business

Process of materiality
assessment and
embedding sustainability
into business

-

T

Conduct materiality
assessment survey
for prioritization

Align items from

benchmarking
and survey

1™

Identify of top
material issues

W Symbol denotes the stages where stakeholders were consulted

Way Forward

Our Sustainability Roadmap 2025 for residential and IC & IC businesses are in line with the key material issues as enlisted
in this section. The roadmap targets set in conjunction with our sustainability commitments and aligned with our carbon
neutrality action plan, helps us monitor, track, and measure the progress against these targets. The progress against

the targets under each material aspect has been presented in the respective capital section in this report. With our new
commitments on Net Zero developments by 2030, we have initiated refining our key performance indicators against the
material aspects aligned with the new commitments and would update our Roadmap to cover the 2030 timeframe.

Mahindra Lifespaces |
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Engaging with our Stakeholders

Our stakeholders are essential to our current and future success. At Mahindra Lifespace Developers
Limited, we recognize the importance of maintaining strong relationships with our varied stakeholder
groups for long-term value creation, fulfillment of purpose and business goals. We devise a systematic
approach to actively engage with relevant stakeholders to integrate their ideas and concerns into
strategic decision-making. We strive to embrace our stakeholder relationships through various
mechanisms and make informed decisions to deliver an impact for them as well as our Company.

We have identified 9 key important stakeholder groups on the basis of their ability to influence our
business and vice versa. We have divided the stakeholder groups into inner coterie and outer coterie
and our stakeholder engagement mechanism is summarized below:

Media

& |

Community Consultants
. Suppliers/ .
Contractors Employees
Mahindra’
Lifespaces
[01@]6]
228 i
Cust Investors/
N ustomers Shareholders
(1000
Government Partners/Think tanks
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Engaging with our Stakeholders

List of Stakeholder Groups Engagement Channels

Key Concerns

Linkage to Material Topics

Impact on Capitals

Investors/Shareholders

00
imh

Quarterly held
presentations and
earning calls

Investor conference
and meetings with
analysts

Sustainable growth of e
business

Timely receipts of
financial disclosures

Timely receipts of
dividends and shares

Sound corporate
governance
mechanisms

Business resilience
and green recovery

Economic performance e
(revenue) o

Financial Capital

Manufactured
Capital

Intellectual Capital

Social and
Relationship Capital

Natural Capital

Customers

Newsletter &
Brochures

Customer satisfaction
surveys

Resident assist:
Guidance document
for our customer

Meetings and events

Product quality and °
safety

Adequate information e
on products .
Green building .
certifications

Amenities related to
ventilation, natural

Customer health and o
safety

Customer satisfaction o
Energy

Water

Emissions

Effluents and waste

Social and
Relationship Capital

Natural Capital

lighting, space for management
work-from-home, e Sustainable
use of loT and other construction (Green
technologies buildings)
e Timely delivery
e Maintenance
of privacy/
O O O confidentiality
C\Q \ e Fair and competitive
pricing
Employees e Making Sustainability e Nurturing work * Employment e Human Capital
Ferseiel environment e QOccupational health e Financial Capital
e Annual ‘MSpire’ e (Career growth and safety
leadership conclave prospects « Training and education
2 CommineRien * Personal e Non-discrimination

meets

Employee
engagement activities
Monthly mailers
informing special
offers

Mahindra Group
newsletter

Annual surveys of
‘MCARES’

Quarterly Pulse
Surveys

Various trainings held
throughout the year
MSPIRE and key
festival celebrations
Celebrating moments
Annual Team Day

MLDL LIFEcast and
MLDL Lifepost

development

Diversity and equal
opportunity

Health and well-being

Transition to work-
from-home

Job security

Fair and competitive
pricing

Human rights
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List of Stakeholder Groups Engagement Channels

Key Concerns

Linkage to Material Topics

Impact on Capitals

Suppliers/Contractors

Annual Suppliers and
Contractors’ meet

Tool box talks

Trainings for suppliers
on ESG

Inclusion of local
suppliers/contractors

Timely payment
Raw material costs
Labor productivity
Labor welfare
Skilling and training
Health and safety of

Supply chain
management

Social and
Relationship Capital,

Manufactured
Capital
Financial Capital

—K@ S workforce

Community Community Livelihood e Local communities Social and
development and opportunities Relationship Capital
well-being Develop impactful

CSR programs
for community
development

Access to affordable
and quality
healthcare, especially
during COVID-19
pandemic

Mitigate impact of
construction activities

Consultants

O
-

Project design and
execution discussions
at frequent intervals

Capacity building on
requirements of green
building certifications
and other sustainable
construction
technologies

Sustainable
construction
(Green buildings)

Social and
Relationship Capital

Human Capital
Intellectual Capital

Partners/Thinktanks

Lo

Meetings and
conferences held at
frequent interval

Advocacy and
collaboration

Sustainable
construction (Green
buildings)

Human Capital
Intellectual Capital

Government

)

—_
]
1
—_

Conferences
organized by ClI,
FICCI, and other
bodies

Policy advocacy
initiatives with TERI
and WRI

Statutory compliance

Transparency in
disclosures

Tax revenues
Sound corporate

governance
mechanisms

Environmental
impacts of business

Statutory compliance
Socio-economic
compliance
Anti-competitive
behaviour

Financial Capital
Natural Capital

Social and
Relationship Capital

Media

g

Press conference,
round tables,

road shows, press
releases throughout
the year

Transparent and
accurate disclosures

Statutory compliance

Financial Capital
Natural Capital

Social and
Relationship Capital

Intellectual Capital

Manufactured
Capital
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Managing Risks

De-Risking Our Journey
Towards Net Zero

World Economic Forum’s Global
Risk Report 2022 ranks Climate
Action Failure, Extreme Weather, and
Biodiversity Loss as the top 3 risks
encountered globally. At Mahindra
Lifespaces, we are cognizant of
the changing scenarios as well as
the risks the business faces from a
global perspective. We define risks
as events that may impact our ability
to deliver sustained value creation
to stakeholders. The complexities
in the post-pandemic period are
ever-changing and ever-evolving
which elicits a strong and timely
response to identify and act on the
threats without jeopardizing the
direct interests of our stakeholders.
We have adopted, and are guided
by, an enterprise-wide approach

to risk management, which means
that every identified material risk is

included in a structured and systematic

process of risk management. The
Enterprise Risk Management (ERM)
framework identifies, monitors,

and mitigates business risks from
operations, compliance, strategy,

financials, governance, reputation, and

processes. This is driven by a Risk

Management Committee, consisting of

two Directors and the Chief Financial
Officer, that periodically reviews the
risk management plan and oversees
the complete process. The ERM
framework for Mahindra Lifespaces
is dynamic and has evolved with the
integration of climate and other ESG
risks for improved risk mitigation.

Our commitments and actions
oriented towards becoming carbon

52

neutral by 2040 and making all new
developments Net Zero by 2030

are an opportunity to de-risk our
business. We leverage the globally
recognized reporting frameworks and
disclosures such as Carbon Disclosure
Project (CDP), Global Real Estate
Sustainability Benchmark (GRESB),
and Task Force on Climate related
Financial Disclosures (TCFD) to
include the coverage of climate-related
risks and opportunities as well as the
impact these risks would have on the
business from a financial perspective.
We also identify short, medium, and
long-term climate and ESG risks for our
operations, suppliers, and customers.
Financial planning is conducted

based on these risks and their impact
on business continuity. We explore
opportunities to chart out a recovery
plan incorporating mitigation of ESG
risks. Areas we are actively exploring
and implementing and totally aligned
with the transition actions as derived
from the scenario analysis include:

Interventions and initiatives

on energy demand reduction,
use of renewable energy, use
of energy-efficient appliances,
and procurement of green
construction material

Mitigating water stress at our larger
formats, i.e., IC & IC. At Mahindra
World City, Chennai, we have
conducted hydrological studies to
inform our interventions, reduced
stormwater discharge, strengthened
infrastructure for grey water,

and rejuvenated Kolavai lake at
the location

Enhancing productivity and
operational costs related to worker
stress due to heat and exhaustion

Our Climate Resilience

Climate change being an urgent and
emerging risk to our business, we are
cognizant of the significance of its
impact on financial and non-financial
sectors and have surfaced a demand
for appropriate disclosure information.
This becomes more evident with

the number of assessments on ESG
aspects of the business in FY 2022
conducted through third-party by

our investors. In the last two financial
years, we carried out extensive
climate risk assessment and scenario
analysis to consolidate our climate-
related disclosures aligned to the
TCFD reporting framework. These
measures in stepping up our corporate
reporting demonstrates our resilience
and decision-making through climate
accounting of risks & opportunities
available to Mahindra Lifespaces.
Broadly, TCFD focuses on climate
change and related potential risks of
financial impact in the following ways:

e Financial Impact owing to extreme
weather events such as high
temperature leading to reduced
productivity and associated delays,
infrastructural damage owing
to floods, etc. These risks are
categorized as ‘Physical risks’

e Financial Impact on the reporting
organization owing to transition
to a low-carbon economy, such
as from a Company adopting
advanced technologies to mitigating
exposure to potential adverse
climate scenarios. These risks are
categorized as ‘Transition risks’



Managing Risks

Development of Our Climate Risk Management Approach

Ve

Updated Risk
Register & Risk
Management Plan

Embed climate
risk into Enterprise
Risk Management

Mitigation measures
including innovation in
building design and project
site climate-preparedness

Build Adaptive
Capacity

List of financial &
strategic indicators
for monitoring

Monitor Maintain
Early Warning Benchmarking
Indicators Analysis

List of comparative
indicators for benchmarking
analysis for emissions and
disclosure-related risks

. J
Our Enterprise Risk Management (ERM) Framework
Identification Site Level Corporate level
e (Cash management, contractor performance e (Climate, ESG, and
and compliances, financial reporting, risks identified
quality, safety, supply chain, technology, through materiality
and project planning and execution e |dentified by cross-
e |dentified by Risk Champions functional teams
Categorization Categorization Risk rating
e Strategic e Low
e QOperational e Medium
e Financial e High
e Compliance
Migration Migration strategies
Measures e Developed at the site level for Board’s approval
e Specific action plans prepared for critical risks
X0
xO0
Monitoring * Project-level risks are reviewed by regional managers on a monthly basis and
presented to the top management during quarterly reviews
e Risk audits are conducted across locations
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Climate and ESG Risk

Risk Description

Mahindra Lifespaces’ Mitigation Strategy

Capitals impacted

Extreme weather events such as heavy rains o
leading to flooding

ACUTE (CATASTROPHIC EVENTS)

Monsoon preparedness plan

Disruption to construction activities

Costs to repair/replace damaged assets

Manufactured
Financial

TH

PFI

CoM

@

5

CHRONIC (CHANGE IN WEATHER PATTERNS AND RESOURCE AVAILABILITY)

Physical Risk

Change in climate patterns and extreme e Diversification of Suppliers e Manufactured  TH @
variability in weather events o Climate Responsive Design e Financial
e Increased Cost - Supply Chain Disruption o Beat the Heat e Human PFI
* Damage to assets and revenue generation
oroand com 2B B
e Heatwaves — High cooling demand & poor
working/living conditions
e Increased insurance costs - Flooding e Disaster Management Plan - e Manufactured  TH @
during construction stage Emergency Response Plan e Financial
PFI
Com [
e |nadequate Rainfall e Hydrogeological Studies e Manufactured  TH @
e Decreased Groundwater levels e Rainwater Harvesting e Financial
PFI
e Sewage Treatment Plant e Human
* Low Flow Fixtures CoM |=,

CURRENT REGULATION

Transition Risk

Non-Compliance to Environmental & Social
regulations, & SEBI mandated BRSR .

Mandatory ECO Niwas Samhita (ENS) - °
Energy Conservation Building Code for .
Residential Buildings (ECBC-R) by Ministry

of Power, India

Stringent building bylaws
Mandatory Green Building certification
Enhanced criteria to meet — IGBC/GRIHA

ESG Risk integrated into ERM

Institutional monitoring and mitigation
plan

EMERGING REGULATION

ESG Risk integrated into ERM

Institutional monitoring and mitigation
plan

e Sustainable Design Guidelines
e (limate Responsive Design

Mahindra TERI Centre of Excellence
(MTCoE)

Natural
Manufactured
Financial

Natural
Manufactured
Financial
Human

Social &
Relationship

TH

PFI

CoM

TH

PFI

CoM

@

?

@@

TH: Time Horizon

@ Short - 0-1 year
@@ Medium - 1-5 years
@@@ Long - 5-15 years

PFI: Potential Financial Impact
Low — up to % 10 lakh

Medium - 10 lakh - 100 lakh
High — Greater than 100 lakh

CoM: Cost of Mitigation
Low — up to % 10 lakh

Medium - 10 lakh - 100 lakh

High - Greater than ¥ 100 lakh




Managing Risks

Risk Description Mahindra Lifespaces’ Mitigation Strategy Capitals impacted

e Carbon pricing mechanisms e Pilot Carbon pricing - WRI e Natural TH @ @
e Carbon tax by government e Deployment of internal carbon e Manufactured R
pricing e Financial PFI

CoM = =

LEGAL
e Litigation - Flooding, Water demand, e Risk integrated into ERM e Social & TH @
Energy source, and building structural e Institutional monitoring and mitigation relationship
quality plan e Manufactured  PFI
e Financial Com L EE&. EE&.
* Land acquisition risk - Flooding, * Site risk assessment by sustainability e Natural TH @ @ @
Contamination, Water stress, Proximity to team e Social &
CRZ, etc. e Sustainability maturity assessment relationship PFI
e Non-compliance to E&S regulations e Manufactured
Com (= E= E=
e Financial
TECHNOLOGY
_ﬁ e Rising cost of ownership (for customer) for e IGBC/GRIHA Certification e |Intellectual TH @ @
= buildings and maintenance e Climate Responsive Design e Manufactured N
o
- e Financial PFI
{=
§ CoM
* Transition to low emission technology by e Peer review * Intellectual TH @ @
competitors e Customer Survey (Perception) e Manufactured
. : PFI
e MTCoE e Financial
e Natural CoM [=2 =
¢ Risk to sustainability commitments e Carbon Neutrality Action Plan e Intellectual TH @ @
e Sustainability Roadmap e Manufactured
e Natural PFI

MARKET

e Erosion of shareholder value and market e Transparent and Complete e Financial TH @ @
capitalization disclosures

PFI

CoM =

TH: Time Horizon PFI: Potential Financial Impact

@ Short - 0-1 year
@@ Medium - 1-5 years
@@@ Long - 5-15 years

Low — up to % 10 lakh
Medium - Z 10 lakh - 100 lakh

High — Greater than % 100 lakh

CoM: Cost of Mitigation
Low — up to ¥ 10 lakh

Medium — % 10 lakh - 100 lakh

High — Greater than ¥ 100 lakh
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Risk Description Mahindra Lifespaces’ Mitigation Strategy Capitals impacted
e Reduced demand for products and e Go-To-Market (GTM) and Market e Social & TH @ @
services analysis Relationship
e Shift in consumer preference e Product diversification and e Manufactured PFI
penetration e Financial
e Customer Value Proposition standard CoM
template
e (Challenges in access to new and emerging ® Dynamic product portfolio to match e Social & TH @ @
markets changing customer preference Relationship
o Manufactured ~ PFI
¢ Financial
CoM [== ==
e Increased cost of raw materials e Procurement as per Green Supply ¢ Natural TH @ @
Chain Management (GSCM) policy e Manufactured
= &5 &
¢ Financial PFI
e Intellectual CoM [=,
REPUTATION
2
£ e Increased stakeholder concern or negative e Compliance monitoring e Social & TH @
s stakeholder feedback e Stakeholder Survey Relationship — e e
S e Sustainability assessment & third * Manufactured ~ PFI
= t dit ¢ Financial
lg party assurance/audits i i CoM =
e Changing customer behavior e Customer Value Proposition e Manufactured  TH @ @
e Green Partnerships e Financial ===
o Awareness and Training (Internal) & PFI
Customers
CoM [= = =
SOCIAL
e Worker unrest and unskilled worker e Sustainability Maturity Assessment e Social & TH @
o Worker skill development programs/ Relationship
trainings e Manufactured PFI
e Mission BOCW e Financial
CoM [z,
e Community unrest e Environmental quality monitoring & e Social & TH @
mitigation Relationship
e Community Engagement — Training & ¢ Financial PFI
Awareness e Natural
CoM [==
TH: Time Horizon PFI: Potential Financial Impact CoM: Cost of Mitigation
@ Short — 0-1 year Low — up to % 10 lakh Low — up to % 10 lakh
@@ Medium - 1-5 years Medium — % 10 lakh - 100 lakh Medium ~ % 10 lakh - 100 lakh
@@O@) vLong-5-15years High — Greater than ¥ 100 lakh High — Greater than ¥ 100 lakh
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Managing Risks

Understanding the implications of climate scenarios on the business value

With increased investor and
stakeholder interest on the climate

and ESG-related risk, impact, and
mitigation measures by businesses,
which is evident from the recent

ESG assessment by our investors
across 3 locations, use of climate
scenario analysis becomes important.
Climate scenario analysis helps in
understanding the adequacy of the
organization’s risk mitigation strategies,
and to project business growth in the
context of rising global temperatures
over a time horizon. Under the Paris
Agreement, corporate action on climate
mitigation has identified scenarios in
limiting rise in global temperatures

to around 1.5°C and 2°C above
preindustrial levels. TCFD recommends
use of at least 2 scenarios - one
aligned with Paris Agreement limiting
global temperature rise to below 2°C
above pre-industrial levels, & other that
exceeds the 2°C goal (business-as-
usual scenario) to help companies with
better climate change assessment &
planning. This allows the reasonable
assessment and mitigation planning
for a range of potential outcomes,
because of mapping climate-related
risks and opportunities.

In 2021, we identified two scenarios
based on the Intergovernmental

DA e G g Veme b T8 R 4D W

ety Do

Panel on Climate Change’s (IPCC)
Representative Concentration
Pathways (RCPs) and the Shared
Socioeconomic Pathways (SSPs).

The RCPs cover the range of GHG
emissions, while the SSPs represent
the socioeconomic impacts. Based on
compatibility between RCPs and SSPs
as closely representing our operational
environment, we considered 2
scenarios,

1. Best-case scenario - Global
average temperature increases by
less than 2°C (RCP 2.6 and SSP1,
“Sustainability-Taking the green
road”) and

2. Intermediate scenario - Global
temperatures increase between
2° and 3.7°C (RCP 6.0 and
corresponding SSP4, “Inequality”)
by the 2100

Transition actions used as input
variables & assumptions for the
selected scenarios include,

1) Energy supply - Shift from fossil
fuels to clean energy, Heavy tax
imposition on Coal, Qil, natural
gas, & Subsidies on renewables

2) Carbon price - Carbon tax per
MT CO,
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3) Energy efficiency & electrification
of transportation & buildings
- Including retrofitting of
old infrastructure

4)  Population & economic growth -
Mimics UN population scenario

5) Land & industry emissions -
Related to deforestation & GHG

6) Carbon removal - Using Carbon
sinks & carbon dioxide removal

Below 2°C scenario (B2DS) involves
GHG emissions peaking in 2020s, &
then declining linearly & become net
negative before 2100 & points to our
transition to low-carbon economy.
Other scenario (2 - 3.7°C) involves
GHG emissions peak in 2060 &
decline leading up to 2100 with less
stringent measures (resource & energy
use) & severe physical impacts. This
is aligned with our business growth
scenario. The scenarios cover our
direct operations - offices, buildings,
project sites, transportation. Policies
governing energy efficiency & emission
mitigation are limited to organizational
boundary. BAU scenario directly
impacts our work through damage,
work stoppage, resource unavailability
due to extreme weather events leading
to increased costs impacting our
business continuity plan.
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Intermediate Scenario (RCP 6.0 and SSP4 - “Inequality”)

Best-Case Scenario (RCP 2.6 and SSP1: Sustainability - Taking the green road)
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In a move towards greater climate risk
transparency, TCFD’s recommended
disclosure pillar on strategy requires
organizations to describe how resilient
their strategies are to climate-related
risks and opportunities, taking into
consideration a transition to a lower-
carbon economy consistent with a 2
degree scenario (2DS) and a below

2 degree scenario (B2DS). Using

the scenarios (BAU/1.5 DS/ 2 DS)

we determine the potential impacts
on our business and our response
and business strategy towards the
same. In FY 2022, we extended our
earlier work on scenario analysis and
required transition actions, to account
for mitigation efforts of actual and
potential risk faced by the business

to determine its value. The validation
of the same would be analyzed in the
upcoming year, and we will continue to
evaluate the outcomes and alignment
with the 1.5 degree or 2 degree world,
based on implementation of derived
transition actions and measure the
progress yearly.

Climate-induced business valuation

is a strong proposition for enhancing
business resilience. Building on this
provides insights for the investor
community as well as TCFD’s recent
changes emphasizes on how financial/
climate metrics can inform financial
materiality of the organization. So, in
FY 2022 we went a step ahead and
calculated the impact of the climate

related physical and transition risk on
the business value and would continue
to deploy the required transition
actions and verify the methodology
too on a periodic basis. In the context
of a real estate business, impacts of a
business-as-usual scenario (aligned to
a 3.6-degree scenario or higher) can
be anticipated to include:

e Direct impact to the construction
industry because of damage to
assets and disruptions to work, due
to extreme weather phenomena

e Constraints related to resource
availability and increased
production costs (energy, fuel,
carbon taxation etc.) would
challenge business continuity plans

Our Climate risk related mitigation measures comprise our transition actions and inform our climate change mitigation
strategy. Briefly, we have implemented the key transition actions that would contribute to Mahindra Lifespaces transition to a

low carbon economy (2DS or lower), as shown below:

Transition Actions aligned with 2DS and lower

Initiatives by Mahindra Lifespaces

Energy supply

co
E Carbon price
A
N
f Energy efficiency & electrification
CJ

Land & industry emissions

Carbon removal

Widening adoption of renewable energy at our residential and
IC & IC projects

Waste to Energy project at Mahindra World City, Chennai
Green power procurement

Exploring the use of internal carbon price as a tool for
pollution abatement

Green-certified buildings and net zero buildings

Building energy demand reduction based on climate
responsive design

Energy-efficient processes and influencing customer behavior

Creation of long-term sustainable urban forests with 4 lakh
trees at MWC Chennai and 15,000 at ORIGINS projects, to
restore tree cover

Adoption of a nature-positive approach in design (10-point
Naturesolution) and construction of buildings

Partner with relevant stakeholders to identify measures to
decarbonize cement and concrete

Use of low-embodied construction material in our projects

Procurement aligned with Green Supply Chain Management
(GSCM) policy



Managing Risks

Physical Risk Scenario Analysis — Application at Mahindra Lifespaces

\rainfall leading to floods.

Use of forward-looking scenarios in assessing risk, has helped us strengthen our climate mitigation methodology
and resilience planning by incorporating both transition and physical risks using scenario analysis. This is evident
from the mitigation measures that have been undertaken in FY 2022 for one of our projects in Mumbai. The project
location and its adjoining developments had experienced critical flooding events in recent past. Also, there was
an adjoining Nallah which could overflow into the site during floods. Based on our preliminary analysis, we carried
out a detailed flood mitigation study with help of external experienced partners. We considered 3 scenarios

for the analysis — Present, Future, and Sea Level rise scenarios along with a certain magnitude of rainfall return
periods — 2, 5, 10, 25, 50, and 100-year period. Present scenario considered the land use in the project location at
present situation. Future case considered land use to be densely populated, and sea level rise used 2 scenarios
— lower end RCP 4.5 and extreme scenario RCP 8.5. Based on these scenarios, the grade elevation level of the
development was analyzed to mitigate the impact of flooding. The risk pertaining to each scenario was analyzed,
and associated mitigation measures were recommended with the final decision of elevating the site grade through
filling. Thus, scenario analysis has helped us mitigate the huge impact of extreme weather events such as heavy

Expected outcome:
Alignment of our climate
strategy to TCFD

With a futuristic approach across

its operations, Mahindra Lifespaces
signed up itself as a TCFD supporter
in February 2021, making us the first
real estate sector brand from the real
estate management and development
industry in India to do so. By being

a TCFD supporter, we express our
belief towards its recommendations
as a useful framework to increase
transparency on climate-related risks
and opportunities within financial
markets. We have already started

to realize the benefits of utilizing the
TCFD principles in our operations
through the below mentioned areas:

Risk assessment: Through integration
of climate-related risks in the ERM,
the TCFD framework has helped us
streamline the process and act quicker.

Strategic planning: We have already
identified the climate and other risks
and developed mitigation strategies for
them based on the short, medium, and
long-term impacts. This enables early
detection of a potential ESG risk across
our project locations.

Capital allocation: Our Sustainability
Roadmap and climate action plan are

aligned with our committed climate
goals. Business decisions related
to capital allocation for each site
are aligned with these climate goals
and roadmap.

Brand value: All the preceding
steps ultimately helps us design a
resilient and future-ready product.
Transparency and completeness of
our disclosures on climate and other
risk with mitigation measures provides
for increased brand reputation and
investments. This is evident from our
leadership ratings for investor and
public disclosures like CDP (A- rating
and A rating — Supplier Engagement)
and GRESB (1! rank in Public
disclosure in Asia).

Future Proofing the ERM
framework

Like Climate and other ESG risk are
deeply integrated into our Enterprise
Risk Management Framework, we take
cognizance of other risks impacting
our value creation process, and devise
measures to mitigate the same. Few of
these risks include geopolitical risks,
risk due to data privacy, inefficient
systems & processes, rapidly changing
regulatory landscape for the built
sector, increased attrition across
industries, supply chain crisis, etc.
Considering these risks and related

mitigation measures are paramount
to the sustainable operations at
Mahindra Lifespaces, and thereby aid
in future proofing our risk management
framework. One of the recent examples
of geo-political risk rippling through
the global economy was the Ukraine-
Russia war conflict. The housing and
real estate market was no exception,
which experienced the impact of
rising raw material costs. This was
due to rise in energy prices, crude

oil, packaging material, rise in USS$,
and many more. Rise in diesel and
petrol prices, impacted our business
due to increased transportation cost
of construction material, increase in
gas prices impacted our value chain
partners (requiring fuel for heating

to manufacture goods) such as
manufacturers of steel, cement, tiles,
CP Fittings, etc., increased dollar
rates caused increase in cost of
imported materials. Similarly, another
risk experienced across sectors post
the pandemic was the rise in attrition
due to opening of new and better
opportunities for the workforce. The
impact of attrition was increased cost
of hiring, and time invested in hiring
and capacity building of the workforce.
Our significant outlook towards every
risk type helps align the mitigation
measures thereby future proofing

our risk management process and
our business.
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Financial &
Capital

Creating sustained
value and delivering a
balanced performance

Prudent management and utilization
of financial capital is fundamental for
our ability to create sustained value for
the stakeholders. Maintaining sound
credit metrics and managing total cost
of capital drives financial sustainability
and permits fund expansion of

our distributable income-earning
assets base.

Omny AN
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Key Outcomes

3,856 Lakh

Fixed Assets

0.70%+ a

10.9%

Operating Margin

500% a

16,481 Lakh

Borrowings

32.41% a

X 38 Lakh

Payments to Providers of Capital

Sales Share

102,770 Lakh

Residential

29,750 Lakh

IC&IC

18,010 Lakh

Cash Flow

52.63% a

0.2

Asset Turnover Ratio

100% «

A |ncrease over previous year

All figures are for the reporting year.

45.96% a

R7,255 Lakh

Salaries & Benefits Provided to Employees

9.98%

W Decrease over previous year

Mahindra Happinest Palghar



Financial Capital

Roadmap 2020-25 progress on goals aligned with economic performance for residential and IC & IC businesses as follows:

Sustainability Roadmap progress for Residential - Economic Performance

Impacted Sustainable Development Goals

Material Tobic Long Term - Target Status
P Business Goal  2021-22 2021-22 Goal Target Outcomes
Achieved

Economic Increase As per On Track Promote sustained, § Ionwsn Annual Sales in
Performance shareholder value  Business inclusive and /\/|' FY 2022

by significantly Scorecard sustainable i Residential -

enhancing Annual economic growth, Target 8.1: Sustainable 102,770 Lakh

return on capital Sales by full and productive economic growth

employed while 2025 employment

setting and Residential - and decent work

upholding the % 2,500 crore for all

highest standards
of ethics &
transparency with
all our stakeholders

Roadmap progress for IC & IC segment

Impacted Sustainable Development Goals

Material Topic Long Term - Target Status
P Business Goal  2021-22 2021-22 Goal Target Outcomes
Achieved
Economic Increase As per On Track Promote sustained, § oo Annual Sales in
Performance shareholder value  Business inclusive and ﬁ/" FY 2022
by significantly Scorecard sustainable IC&IC -
enhancing Annual economic growth, Target 8.1: Sustainable 29,750 Lakh
return on capital Sales by full and productive economic growth
employed while 2025 employment
setting and IC&IC - and decent work
upholding the % 500 crore for all
highest standards
of ethics &

transparency with
all our stakeholders

After a challenging and eventful
period and business disruptions
posed by COVID-19, the real estate
sector registered a healthy rebound
in FY 2022. Supported by strong
economic growth, the sector quickly
picked up momentum, catalyzed by
low interest rates, affordability, rising
demand for bigger homes and other

favorable factors that expanded growth
in the sector.

As per data from IBEF, India’s real
estate sector is projected to grow

to a market size of US$ 1 trillion by
2030, from US$ 200 billion in 2021.
By then, it will account for 18-20%
of India’'s GDP. Rapid urbanization is

Projected growth in market size of India’s Real Estate Sector

uss$ 200 Billion

CY2021

us$ 1 Trillion

CY2030

pushing the growth of real estate in
the country. The emergence of nuclear
families and rising household incomes
continue to be the key drivers for
growth in all spheres of real estate. An
ideal mix of robust demand, attractive
opportunities, policy support and
increasing investments are likely to
help the country achieve this pursuit.

18-20%

Contribution of real estate to India’s
GDP by CY2030
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We have implemented a
business model that is not
only agile, it is adaptable to
the dynamic requirements of
the stakeholders, regulators
and investors. We have
managed to post excellent
numbers in the past financial
year, marking a clear recovery
from the pandemic-induced
business disruptions. We
remain focused on driving
improvements in our portfolio
by keeping an eye on business
and ESG risks. We are
contributing to India’s pledge
of Net Zero 2070 by setting up
a strong risk management plan
through our TCFD disclosures
to mitigate climate risks across
the value chain.

— Vimal Agarwal
Chief Financial Officer

\_

0 —

Business Model

Our robust and structured business
model helped us in faster recovery
from the challenges posed by the
COVID-19 pandemic. Firstly, our
diversified product portfolio is a unique
and distinctive mix of affordable,
mid-premium and luxury projects in
residential as well as Integrated Cities
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Performance Trends

We acknowledge that financial capital
— as a stock of value — enables value
creation, directly and indirectly, across
all other capitals. Managing our
financial capital prudently enabled

in securing better access to funding
capital, navigating risks, building on
future opportunities and contributing to
a strong balance sheet during the year.
During FY 2021-22, our net revenues
increased to ¥ 30,650 lakh, compared
to ¥ 13,639 lakh in the earlier year.
Profit After Tax stood at ¥ 4,289 lakh
vis-a-vis a loss of ¥ 5,225 lakh earlier.
Return on Capital Employed (ROCE)
stood at 2%.

A key achievement has been the
addition of the stock in the MSCI India
Small Cap Index during the year. Also,
India Ratings has affirmed a long-term
issuer rating of IND AA/Stable, with

a “Stable” outlook. Our share prices
performance has been improving
since the past few years, indicating
good buying. During the year under
review, the share price performed

well on the stock exchanges and is

at an all-time high — almost doubling
from its 52-week low level. Our market
capitalization stood at ¥ 612,500 lakh
as on 31t March, 2022.

Sale of 1,408 residential units was
registered during the year, aggregating
1.28 million sq. ft. of saleable area. This

& Industrial segments. The demand
for affordable housing in particular has
been robust, given the onset of the
pandemic and with the burgeoning
middle-class segment looking to buy
their first homes. Adding to this, the
long-standing partnerships forged with
investors over the years have eased

translated into total sale of ¥102,800
lakh, compared to ¥ 69,500 lakh in the
earlier year. Despite the challenges
faced during the year, we completed
construction of 1.30 million sq. ft. in

FY 2021-22 and handed over 925 units
to homeowners. The IC & IC vertical
saw an increase in land leased at 110.6
acres in FY 2021-22 as compared to
55.6 acres in FY 2020-21. The lease
premium generated was ¥ 29,750 lakh
in FY 2021-22 as compared to ¥ 12,870
lakh in FY 2020-21.

Leveraging capital input costs such
as working capital, cash reserves,
borrowings and shareholder equity

to build our products; and promoting
innovation, research and development
helped enhance the productivity of
human capital and make investment in
socially responsible initiatives. This is
aimed towards our achieving our goal
of sustainably increasing shareholder
value and return on capital, while also
measuring and limiting our impact on
the environment and social spheres.

We have set an ambitious target of
achieving ¥ 2,500 crore of revenue
by FY 2025-26. In order to achieve
our goal, we have set a clear
strategy in place to work cohesively
and produce a sustainable and
balanced performance.

raising of funding capital. Finally, our
focus on timely and efficient project
execution, operational excellence
and an uncompromising quality
management system, at par with the
Mahindra brand, helped us create
and deliver long-lasting value for
our customers.



Financial Capital

Built

Portfolio

Gaining Easy Access to Capital

The strong governance of Mahindra
Lifespaces and its unparalleled brand
value provides for access to cost-
effective funding. Our well-balanced
business model and judicious financial
management helped us navigate

the pandemic. We also leveraged
Mahindra Lifespaces strong credentials
to raise capital either via debt or equity.
In a market where the risk for the real
estate industry continues to be high,
we managed to sustain our cost of
development within single digits. The
Board has been equally supportive

of our endeavors, while our top
shareholders have been completely
aligned with our business operations
and futuristic vision.

Strong demand potential

Our well-balanced business model and
judicious financial management helped
us navigate the pandemic. Even as

the COVID-19 period was tough for
everyone, it helped people understand
the need to have bigger homes for self.
The residential real estate sector looks
promising from here on. There is also

a significant pent-up demand over the
previous year. As Mahindra Lifespaces
realizes the requirement for an arsenal
of funds with future growth, we are

Strong
Partnerships

already in the process of fortifying

our existing partnerships, while
building new ones. Our objective is to
strengthen our existing platforms and
also create new platforms to effectively
engage with our shareholders,
targeting a higher return on equity.

As the economy opens up post-
COVID, there are expected to be
significant risks of rising inflation and
increased labor costs. Nonetheless,
we expect to grow in the commercial
leasing segment, and also projects
rising demand in the residential
sector, which had been suppressed
for two years due to the COVID-
related challenges.

Our Commitment to Tax

At Mahindra Lifespaces, our key
emphasis continues to be on

full compliance and continuous
improvement of tax processes with
automation and digitalization. Our
strategy revolves around conducting
an in-depth analysis before
responding to even the smallest of
queries; solid preparation to ensure
it builds trust and transparency with
the authorities through adequate

Execution
and QMS

disclosures; complete availability to
the authorities whenever required; and
maintaining the highest standards of
corporate governance.

To ease tax-related compliances,
advanced technological developments,
specifically at the base level
transactions, were inculcated. These
resulted in significant improvement

in data capturing for GST purpose,
statutory compliance using data
analytics and data-based MIS. Some
of our recent challenges included
transfer pricing (international taxation),
which, if not represented aptly, would
have led to adverse situations. Having
integrated SAP with the GST portal
through a compliance platform, thus
eliminating manual processing of GST
returns, we are currently in the process
of automating TDS returns. To better
enable document management, we
are in the process of implementing a
litigation management portal where

all orders, appeals and submissions
will be archived and made accessible
to everyone.
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Key Performance Indicators

FY 2020-21

-4.24%

FY 2021-22

1.64%

Return on Capital Employed (%)

FY 2020-21

0.0026

Net Debt/Equity (No. of Times)

FY 2021-22

-0.0138

FY 2020-21

-3.39

FY 2021-22

2.78

Basic Earnings Per Share (%)

FY 2020-21

-3.99%

Return on Average Net Worth (%)

FY 2021-22

2.92%

Financial Performance

(% Lakh)
KPI FY 2020-21
Economic Value Generated 13,639 30,650
Economic Value Distributed
Operating Costs 8,132 22,921
Other Expenses 4,911 7,544
Employee Wages and Benefits 6,531 7,255
Payments to providers of Capital 18 38
Payment to Government (Tax) -1,742 -2,039
Community Investments 208.4 133.26
Economic Value Retained* -4,419.4 -5,202.3

*Economic value retained = economic value generated — economic value distributed

Value Creation — Future Priorities

Despite pandemic exigencies, the
sector continued to show resilience
and steady growth. In the post-
pandemic era, improving economic
activity will lead to a growing interest
in bigger, independent homes for self-
occupancy purpose. Our meticulous
and continued focus in the key
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markets of Mumbai and Pune remain
our top priority, while the markets

in Bengaluru and Jaipur are in the
process of facing consolidation with
most of the inventories getting sold
out. Mumbai being a land-starved city,
we remain particularly focused on it.
With a well-devised strategy to identify

opportunities for acquiring stressed
assets, redevelopment projects

and asset-light models through joint
development, joint ventures and
development management routes with
landowners, our focus on Mumbai
continues to be high.












Material topics Pillars of Stakeholder group
Human capital sustainability policy Employees

Training and education Sustainable sites

Non-discrimination Sustainable offices
Employment

Occupational health
and safety

Human rights

Key Outco = _j_:j =
Scope | & I GHG emissio Eefe% yee— -_‘:_E E ;
85% v == B e
S
27BBGJ == _
Energy used per employee e — i Training:to perrrian'e'nt associates
3% w e o B 1673% a

6.72 hours 21 hours

Average safety training per contractual worker Average training per employee
No Change 23.3% a
A |ncrease over previous year W Decrease over previous year

All figures are for the reporting year. Clubhouse @Mahindra Happinest Kalyan



Human Capital

Sustainability Roadmap progress for Residential - Employee Well-Being

Roadmap 2020-25 progress on goals aligned with employee well-being for residential and IC & IC businesses is as follows:

Impacted Sustainable Development Goals

Material Tobic Long Term - Target Status
P Business Goal  2021-22 2021-22 Goal Target Outcomes
Achieved
Employee Ensure a safe Zero - Not 3 g Target 3.8: Achieve 2 fatalities in
Well-Being workplace Injury rate Achieved _Mf, universal health coverage FY 2022
- Improyeq Target 3.9: Reduce
productivity Ensure healthy  jjinesses and deaths from
through providing lives and hazardous chemicals and
safe work promote pollution
environment well-being
for all at
all ages
1.7 hof Achieved [IFZ® Target 4.4: Increase the 1. Environment,
training/labor/ ml number of people with Occupational Health
month relevant skills for financial and Safety training
2. Basic EOHS Ensure inclusive  success provided to all
training for and equitable Target 4.5: Eliminate stakeholders - both
offices quality education 4| giscrimination in internal and external
Ia'lfnclj prolmotel education 2, ~6.72 hrs of
ifelong learnin i ;
g leaming Target 4.6: Universal training provided
opportunities . per worker
for all literacy and numeracy
Target 4.7: Education for
sustainable development
and global citizenship
Number of Achieved [EFm Target 3.8: Achieve 1. Regular Audits
audits and Mmfe universal health coverage and inspections
inspections Target 3.9: Reduce done by project, and
4 by BH/Yearly. Ensure healthy illnesses and deaths from Safety team
2 by PH/ Per lives and hazardous chemicals and 2. External
month promote well- pollution assurance
4 by PM/ Per being for all at conducted as part
month all ages of sustainability
6 by PE/ Per process
month
3. Internal

quarterly audits by
sustainability team

- Sustainability
maturity assessment

Ensure an inclusive
fair workplace

Progressively
improve the
employee
engagement
levels -
MCARES
recognition
score

Achieved RFEW
-~

«=»
v

Reduce
inequality within
and amongst
countries

Target 10.2: Promote
universal social,
economic and political
inclusion

MCARES score
increased to 4.23

in FY 2022 as
compared to 4.11 in

Target 10.3: Ensure equal " 2021

opportunities and end
discrimination
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Impacted Sustainable Development Goals

Material Tobic Long Term - Target Status
P Business Goal ~ 2021-22 2021-22 Goal Target Outcomes
Achieved
Employee 100% In [ Target 4.4: Increase the 1. Sustainability
Well-Being coverage of Progress !ﬂl number of people with theme-based

all Executives
(specialized
theme-based
training)

25 average
hours of
training per
employee

Ensure inclusive
and equitable
quality
education and
promote lifelong
learning
opportunities
for all

relevant skills for financial

success

Target 4.5: Eliminate
all discrimination in
education

Target 4.6: Universal
literacy and numeracy

Target 4.7: Education for
sustainable development

and global citizenship

trainings such as
Climate Responsive
Design, Energy
Efficient Offices,
Sustainable

Office Guidelines
conducted for 100%
executives

2. 18 average hours
of training per
employee across
the organization on
varied topics

40% associates In

10 Een
INEDUALTES

Target 10.2: Promote

1. Diversity and

sensitized on  Progress =) universal social, Inclusion committee
D&l = economic and political isin place
Reduce ~ inclusion 2. Sensitization
inequality within- target 10.3: Ensure equal of associates on
and amongst opportunities and end D & | and related
countries discrimination activities/programs
is in progress
100% Achieved e Target 4.4: Increase the 1. Sustainability
mandatory mﬂl number of people with trainings are

sustainability
training for all
new Joinees

Ensure inclusive
and equitable
quality
education and
promote lifelong
learning
opportunities
for all

relevant skills for financial

success

Target 4.5: Eliminate
all discrimination in
education

Target 4.6: Universal
literacy and numeracy

Target 4.7: Education for
sustainable development

and global citizenship

provided as part of
induction for all new
joinees

2. Separate topical
trainings conducted
for relevant
stakeholders
covering 100% of
employees
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Impacted Sustainable Development Goals

Material Tobic Long Term - Target Status
P Business Goal ~ 2021-22 2021-22 Goal Target Outcomes
Achieved
Employee 2 Sustainability Achieved [FEr Target 9.1: Develop 1. Sustainability
Well-Being idea/project & sustainable, resilient, and Initiatives
per site inclusive infrastructures are planned,
suggested and Build resilient Target 9.4: Upgrade implemented and
implemented infrastructure, all industries and tracked by each
by associates promote inclusive insrastructures for project per quarter
andt e sustainability 2, Assessment
sustainable it At
. o Target 9.A: Facilitate of the initiatives
industrialization - ) done through site
sustainable infrastructure g
and foster development for visits and quarterly
innovation

developing countries

Target 9.5: Enhance
research and upgrade
industrial technologies

sustainability
maturity assessment

3. More than 2
initiatives were
planned and
implemented across
projects such as
replacement of
conventional lights
with LEDs, use of
curing compound to
save water, use of
wastewater for dust
suppression, and
many others

Sustainability Roadmap progress for IC & IC — Employee Well-Being

Impacted Sustainable Development Goals

Material Tobic Long Term - Target Status
P Business Goal ~ 2021-22 2021-22 Goal Target Outcomes
Achieved
Employee Ensure a safe Zero - Achieved [EFm Target 3.8: Achieve Maintained a Zero
Well-Being workplace Injury rate Mmle universal health coverage injury rate
- Improved Target 3.9: Reduce
productivity Ensure healthy  jjinesses and deaths from
through providing lives and hazardous chemicals and
safe work promote well- pollution
environment being
for all at all ages
1.7hof Achieved  [IFEH Target 4.4: Increase the 1. Environment,

training / labor/
month

2. Basic EOHS
training for
offices

L]

Ensure inclusive
and equitable
quality
education and
promote lifelong
learning
opportunities
for all

number of people with

relevant skills for financial

success

Target 4.5: Eliminate
all discrimination in
education

Target 4.6: Universal
literacy and numeracy

Target 4.7: Education for

Occupational
Healthy and Safety
training provided
to all stakeholders
- both internal and
external

2. ~13.983 hrs of
training provided
per worker

sustainable development
and global citizenship

Mahindra Lifespaces |
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Impacted Sustainable Development Goals

Material Tobic Long Term - Target Status
P Business Goal ~ 2021-22 2021-22 Goal Target Outcomes
Achieved
Number of Achieved [EFEIZ® Target 3.8: Achieve 1. Regular Audits
audits and _,\,\/\, universal health coverage and inspections
inspections Target 3.9: Reduce done by project, and
4 by BH/ Yearly. Ensure healthy illnesses and deaths from safety team
2 by PH/ Per lives and hazardous chemicals and 2. External
month promote well- pollution assurance
4 by PM/ Per being conducted as part
month for all at of sustainability
6 by PE/ Per all ages process
month
3. Internal
quarterly audits by
sustainability team
- Sustainability
maturity assessment
Ensure an inclusive Progressively  Achieved ™ Target 10.2: Promote MCARES score
fair workplace improve the =) universal social, increased to 4.23
employee = economic and political in FY 2022 as
engagement Reduce inclusion compared to 4.11in
levels - inequality within Target 10.3: Ensure equal FY 2021
MCARES and amongst opportunities and end
recognition countries discrimination
score
100% In 4 Target 4.4: Increase the 1. Sustainability
coverage of Progress Ul number of people with theme-based

all Executives
(specialized
theme-based
training)

25 average
hours of
training per
employee

Ensure inclusive
and equitable
quality
education and
promote lifelong
learning
opportunities
for all

relevant skills for financial
success

Target 4.5: Eliminate
all discrimination in
education

Target 4.6: Universal
literacy and numeracy
Target 4.7: Education for

sustainable development
and global citizenship

trainings such as
Climate Responsive
Design, Energy
Efficient Offices,
Sustainable

Office Guidelines
conducted for 100%
executives

2. 18 average hours
of training per
employee across
the organization on
varied topics

40% associates In

10 e
INEDUALTES

Target 10.2: Promote

1. Diversity and

sensitized on  Progress =) universal social, Inclusion committee
D&l = economic and political is in place
Reduce ~ inclusion 2. Sensitization
inequality within - rarget 10.3: Ensure equal of associates on
and amongst opportunities and end D & | and related
countries discrimination activities/programs
is in progress
100% Achieved [ Target 4.4: Increase the 1. Sustainability
mandatory Ul number of people with trainings are

sustainability
training for all
new Joinees

Ensure inclusive
and equitable
quality
education and
promote lifelong
learning
opportunities
for all

relevant skills for financial
success

Target 4.5: Eliminate

all discrimination in
education

Target 4.6: Universal
literacy and numeracy
Target 4.7: Education for
sustainable development
and global citizenship

provided as part of
induction for all new
joinees

2. Separate topical
trainings conducted
for relevant
stakeholders
covering 100% of
employees
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— Krity Sharma
Chief People Officer

\_

The key essence of our business lies in purposeful galvanization of
human capital towards our business purpose. We believe in an inclusive
work environment that helps attract and retain the best talent. The
pandemic has taught us that there is no monolithic style of working.
Using our three pillars of engagement strategy — Career, Connect

and Care, we will continue our zest towards ensuring that employee’s
direct day-to-day experience and their perception of organization-wide
support are positive. Our organizational work culture is about respecting
everyone and supporting the expression of individual perspectives in
way that create belonging and empowerment for all.

Advancing Diversity & Inclusion

The need to promote D&l amongst
the workforce is an imperative to
make our business more sustainable
and profitable. A rich and diverse
employee base leads to productive
interactions, strong work culture and
better decision-making. We completely
abide by the Human Rights Charter

of the United Nations (UN). Thus, we
do not differentiate people based

on color, creed and gender. People
from all ethnic groups and cultures
receive an equal opportunity in
recruitment, location, promotion, or
any matter related to employment,
and this is based solely on individual
performance. We also promote a
strong culture of gender diversity
through policy design and project
implementation. We have implemented
policies to attract and retain talent and
to ensure a supportive environment

in the workplace. Supporting women
to become agents of change and to
challenge cultural and social norms in
their environment is our key ethos.

Historically, real estate and
construction has always been
considered to be a male-dominated
domain. Though in recent years
women have made inroads in the
real estate sector. We are taking all
efforts to increase gender diversity

in the business through a roadmap.
The roadmap guides us to create
awareness on D&, review targets
within a set timeframe, ensuring 100%
accountability on SDG 5. We ensure
Employee Sensitization is cultivated
during the induction program. We
also circulate mailers and newsletters
for continuing the good vibes

across the organization. This year,
our gender diversity ratio stood at
15.79%. Gender diversity among the
Board of Directors was 16.67% (one
female director among 6 directors).
Among the Senior Management
Personnel, gender diversity was
18.18% (2 female members out of
11). As compared to the earlier year’s
ratio, this ratio indicates we could

PP —

fairly maintain a stable diversity ratio
and there were no complaints on
discriminatory employment.

The International Women’s Day was
celebrated on March 8 across the
organization and was themed “Spark
New Thinking”. The discussions were
conducted on “How Workplaces -
Not Women - Need to Change to
Improve Equality”.

We are an equal opportunity

employer. We strive to ensure there

is no difference in the remuneration

of a male and female employee, and
the remuneration is solely based

on performance. We are trying to
improvize the gender mix in our
workforce by employing women not
only in corporate roles, but also as

site engineers, quality management
executives and finance functions.

We strongly believe that a diverse
workforce brings out greater efficiency.
Young women hires at the base level
have a good appetite for fast growth
and bring in loads of energy and
commitment to achieve our set targets.
We also have in place a D&l council

to inculcate the essence of D&l in
daily operations.

Total Employees (by Gender)

464
422
85 87
I ' | |
2020-21 2021-22
H Male ® Female
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Promoting a Productive and Dynamic Workplace

SRR Value Creation Story: Diversity & Inclusion as a Key Growth Driver

Strategic Objective Alignment with SDGs structures and policies into place

To ensure Diversity & Inclusion in  pyem for an inclusive work environment

the workforce g' and for exploring the full potential

Target Area of employees

Human capital development Summary 2 B el mbseeliEEnt

Material Topic Addressed We believe in a diverse and inclusive tt;]aecggroun.ds and functlonglmes,
ouncil focuses on various

. work environment and to support this, . . .
Employee well-being- we are taking the below initiatives: actionables for improving D&l

I
|
I
|
I
|
I
|
|
|
|
I nondiscrimination across the organization
|
I
|
I
|
|
|
|
I
|
I

e \We are crafting our path towards . o
Key Risks Considered “Inclusion as a Way of Life” for e With this initiative, we would be
In the absence of non-promotion building organizational resilience Igrgatu;g a Iqq?-lfgtglg |mpa(d:t and
of diversity and equality at and harnessing a wide range of ving the spint o every day
work, the organization can lose opportunities through our Inclusion
diverse workforce and a stable & Diversity Committee

work ecosystem, which supports 4

The Committee functions by meeting
economic development.

up on a quarterly basis to align the

An Empowered workforce is a Our employees feel a sense of stock ownership and also a sabbatical
productive workforce. Our workforce belonging to the organization owing to  for higher education. Our employee

is from a diverse background, and a transparent work culture and open data reflects a fairly stable scenario
they bring along with them a wide communication. Our compensation with respect to our headcount for
array of skill-sets and rich virtues. We structure is one of the best in the permanent employees. This year, our
are an equal opportunity employer industry. We also offer a wide range attrition rate stood at 29%.

and our selection of talent is based of benefits including life insurance,

completely on meritocracy. We healthcare, disability and invalidity

provide a dynamic and enriching coverage, pension, provident fund,

environment to our employees to bring
out their best performance.

Total Number of Employees Total Employees (by age group)
2,975 3,014 420 426
2,636
103
514 507 551 65 I
22 22
| | l LK :
2019-20 2020-21 2021-22 2020-21 2021-22
B Permanent and Third-party contractual employees Hm Below 30 B 30-50 m Above 50

W Contractual workers
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Senior
Management

N\ J

Middle Management

e Animportant link between the junior and
senior management

e Guides the junior cadre to achieve
strategic vision

e Support top management by
maintaining a defined and robust system
of functioning

(. )

Junior Management

L J

The above infographic indicates that our major employee population is in the middle management (30-50 years age group).
The trend remains uniform with an average retention of 94.7%. A key advantage of having maximum employees in the
middle management bracket indicates a fairly stable people management process.

Human Rights

We abide by the UNGC’s human rights
principles and local regulations across
all our functions and operational
boundaries to ensure a fair workplace.
We prohibit the practice of child labor/
forced labor across our own operations
and those of our value chain partners.
We have a “zero tolerance” towards
any sexual harassment and abide by
procedures of POSH in accordance
with The Sexual Harassment at
Workplace (Prevention, Prohibition and
Redressal) Act, 2013 for dealing with
any such incidences.

There were no POSH related
complaints received during the
reporting cycle. There were also no
complaints received against violations
of any Human Rights issues. The
strategies on POSH and Human
Rights are overseen regularly by the
senior management including the
Board, MD & CEO. Based on the
performance, corrective actions are
taken, as required.

We aim to provide a work-life balance
for our employees and hence
encourage the employees to avail
flexible working hours, remote working,
and parental leaves. During the

reporting cycle, 5 male employees and
1 female employee availed parental
leaves. 100% of male employees
continued to work with us post the
parental leave ending in FY 2022 and
one female employee’s leave extends
into FY 20283, while 50% male and 60%
female employees who took parental
leaves in FY 2021 continue to be a part
of the organization, after 12 months of
joining back from the parental leave.

We have conducted 301 hours of
training on the aspects of Human
Rights Policies and Procedures,
ensuring 94% employees were
trained against the Human

Rights aspects.

Employee entitlements:

e All employees (excluding contract
workers) are entitled to benefits
such as Life Insurance of % 30
lakh, ¥ 20 lakh and % 10 lakh,
respectively, for the senior, middle
and junior management respectively

e Healthcare benefits are provided
for a definite sum assured for
their cadre, including the contract
workers. A disability and inability
coverage of ¥ 30 lakh, ¥ 20
lakh and ¥ 10 lakh is provided
to senior, middle and junior
management respectively

e Parental leave of 26 weeks for
female employees and 2 weeks for
male employees is offered

e Retirement benefits is offered at the
age of 60, while benefits of stock
ownership is applicable for the
senior leadership

e To make the process of transition
to retirement smoother, we
communicate with the employees
regularly, as part of our extended
superannuation process. During
this period, we not only offer
consultation on health and financial
management through partnering
agencies, but also help them
engage with advisors based on their
expertise and interest
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Policy Framework for Human Resource Management

A strong HR function requires a backbone of robust policy frameworks applicable for the employees’ benefits. We have a

well-defined HR policy framework which consists of:

s

Human Resource Policy

This policy exclusively deals
with employee development,
grievance redressal and
counseling of employees.

\

(

Maternity, Paternity &
Adoption Policy

This policy covers benefits
like 26 weeks of fully-paid
maternity leave and ten days
of paternity leave.

Prevention of Sexual
Harassment Policy

The policy deals with
grievance redressal with
respect to sexual harassment,
in light of our “zero tolerance”
approach towards prevention
of sexual harassment at

the workplace.

Wellness Policy

This policy contains the
elements of training (learning
& development), preventive
healthcare and wellness
activities, promoting

sound health.

~

Employee Relations
Policy

The policy covers

key aspects on equal
opportunity and diversity
across the workforce.

-

78

Work-Life Integration
Policy

The policy covers

the aspects of work

from home alternative,
concierge services,
sabbaticals, and work-life
counseling facilities.

Working Hours Policy

The policy covers aspects

of flexible working hours for
effective work-life balance and
efficient work execution.

~

Health & Safety Policy
The policy covers stringent
aspects of ISO 45001: 2018
requirements to assure a
100% safe workplace.
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Strategic Objective

24x7 Ethics Helpline for Mahindra
Lifespaces Stakeholders

Target Area

Ethics & Compliance
Material Topic Addressed
Governance & Compliance
Key Risks Considered

In the absence of a proper
grievance redressal mechanism,
the management may not be able
to avoid, mitigate, or remediate
negative impacts or enhance
positive impacts.

Alignment with SDGs
8 O

=

b RED (?'

Summary

e As a part of our culture,
we run our business on
three key principles of
Integrity, Transparency and
Professionalism. It is our
shared responsibility not
only to practice these three
principles, but also help bring
to light any unethical practices
and prevent any breaches

e We have introduced a 24x7
Ethics Helpline available to all
our employees. This secure

o Value Creation Story: ETHICS Helpline

and confidential Helpline, a part
of the Speak Up campaign, is our
endeavor to keep our workspaces
safe, transparent and friendly for
people to work

The Ethics Helpline is managed

by Conversant, an external partner
known for its expertise in this area.
This platform will ensure that your
concerns and conversations remain
completely confidential. You can
access the Helpline on a toll-free
number 0008001004175 or log on
to https://ethics.mahindra.com. You
can also continue to reach out to
your manager, or any member of
management to raise your concerns

We have launched the Ethics
Helpline across the organization.
The Group has partnered with the
global company Conversant to offer
their globally admired, totally secure
and confidential platform to report
issues related to Code of Conduct
violations. Please report any
unethical behavior or violations at:

Toll-free number — 000 800 1004175

Web-portal: https://ethics.mahindra.
com

Some features of the Ethics Helpline

Stakeholders: Employees, Suppliers,
Dealers, Distributors, Vendors, etc.

Languages: Currently in English.
Shortly in Hindi, Tamil, and Telugu

Availability: 24x7

Epaa Lip Haipine: Ranon Code of Condut Yickasony

g e — R —

Csilln Formu i g Puiom g o o

How to raise a complaint?
e Make a call

e Use the portal: Lodge a complaint

through the portal https://ethics.
mahindra.com

e Provide detailed factual evidence
for the complaint to be addressed

e Anonymous complaints can be
filed on the helpline. These will be
investigated only if they contain
sufficient verifiable information
and data

What happens to a complaint once

it is raised?

e The relevant Committee views
the complaint and decides on the
course of action depending on
the evidence provided. Trained
investigators investigate the case
and provide detailed report to the
relevant committee

e The Committee decides the
course of action to be taken as per
the complaint handling framework

e The confidentiality and non-
retaliation against the complainant
are ensured by giving the accused
a fair hearing
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Talent Acquisition &
Retention

We adopt diverse mechanisms to
acquire and manage human talent
across our business operations. Our
talent acquisition is not limited to
campus hiring, but is complemented
by grooming the employees to rise

to the next level by acquiring the
desired competencies via regular skill
enhancement initiatives at group and
function level. We have a well-planned
induction mechanism for on-boarding
the new recruits. During induction,

the new hires are made aware of the
Group’s value systems to be inculcated
into all the work aspects.

Trainings for New Hires

The new hires undergo a Code of
Conduct training, during which they
are made aware of various policies
across functions:

e HR Systems and Policies

e Prevention of Sexual Harassment at
Work (POSH)

e Environment, Health & Safety (EHS)

e [nformation Security
Management Systems

183

Hired new talents

19.67%

of new hires are Females

2.37 times

higher in FY 2021-22 vs FY 2020-21

Total New Employees

Total New Employees

Total Employee Turnover

Total Employee Turnover

hired (By gender) hired (By age group) (By Gender) (By Age Group)
147 115 104 100
67 63
60 64
47
I I ‘ | A N
I | | - i | | : °
2020-21 2021-22 2020-21 2021-22 2020-21 2021-22 2020-21 2021-22
H Male ® Female H Below 30 m 30-50 m Above H Male ™ Female H Below 30 m 30-50 m Above
50 50

The total hiring rate standing at 38%,
the hiring ratio for the new hires with
respect to age also indicates a fairly
stable pattern for previous two years.

e 62% of the new hires fell in 30-50
years age group

e 35% of the employees hired were
below 30 years

e 3% hiring occurred for age
group above 50 years for top
management positions

The data also indicates that the
overall organizational employees fall
into a middle management cadre.
This represented the right balance
to manage the younger employees
and form a bridge of experience

80

between the top management and
junior employees for a smooth
organizational functioning.

A Unique Induction

We understand that a meaningful

and rewarding career is something
everyone strives for. We are fully aware
that having supportive managers is

a key to a good career. And hence,
we focus on a few unique things for
learning and growth for our new hires.

Our unique induction initiatives
Welcoming our new colleagues:

The best way to ease an employee’s
transition into a new working
environment is through a successful

employee onboarding. With 183 new
associates joining Mahindra Lifespaces
during the financial year, below are a
few things we did to help new hires feel
more valued, welcome, and at home.

Before day 1 of the candidates
accepting the offer to joining, the
manager and HR teams stay in
connect, helping the employees and
the employer in getting to know each
other. Employee benefit documents
and forms are sent in advance, giving
employees the opportunity to review
and complete them prior to their

start date.
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Day 1 of onboarding: Talking about the Mahindra culture, the
organization’s ways of working and reviewing the key policies

e Assigning a buddy wherever needed

e Functional onboarding plans within sales and projects

e Onboarding survey

e 30-60-90 days reporting of what’s working well and what

needs improvement

e People Managers ensure that conversation on setting goals is
completed within 30 days of the joining of a new employee

Acquiring and Developing
Skills: Training and Education

We believe competency augmentation
is a continuous process. Skill
upgradation and knowledge
development are essential for
overcoming new challenges posed

by the ever-changing business
scenario. Our performance appraisal
system is instrumental in training

need identification, succession
planning and career management.
The leadership teams have developed
resilience and built a mechanism

to ensure employees working in
multiple locations are motivated in

a continuous learning environment,
keeping in tune with the organizational
values of building an agile and
dynamic workforce.

The learning and development
initiatives focus on skill enhancement
of employees via:

e Internal training courses

e Funding support for external training
or education

e Provision of sabbatical periods with
guaranteed return to employment

We support our employees by way of
transition assistance programs to sail
through retirement or a termination via:

e Pre-retirement planning for
intended retirees

e Retraining for those intending to
continue working

e Severance pay, which can take into
account employee age and years
of service

e Job placement services

e Assistance (such as training,
counseling) on transitioning to a
non-working life

In collaboration with the Human
Resource Department, the Business
Heads analyze the training needs

of employees to formalize an annual
training calendar. ‘My Real Learning’
portal is utilized to deliver the
scheduled learning and development
programs, track attendance, share
observations with the Business Heads,
and seek feedback from participants
on continual improvement.

During FY 2021-22, we conducted
focused training workshops not only for

our employees, but also included our
customer relationship managers and
facilities managers. This was done with
the objective of developing a deeper
understanding of service excellence,
conflict management, and customer
satisfaction. The pace at which we are
transforming ourselves digitally enables
us to transform our standard operating
procedures on an online platform for a
faster and consistent learning.

In order to drive upskilling and
upgradation, we identified some
employees as “Champions of Change”
and the key drivers for delivering
extensive learning programs across
functions. We encouraged these
employees to take up self-development
and high-value learning programs.

10,094 training hours

for permanent employees
reported in FY 2021-22 vs
8,647 hours in FY 2020-21

1.16-fold increase reported in
training Rate in FY 2021-22
vs FY 2020-21

Gender-wise training data
indicates increased training
hours for Male and Female
employees

Total Training hours

Training hours

(by employee category) (by gender)
5,607.27 8,628
5,097 7,642.40
4,492
2,413.93
I 625.98 o5 1,004.78 1,465
2020-21 2021-22 2020-21 2021-22
| Junior | Middle m Senior B Male ® Female
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The skill upgradation for the employees uses a two-tier approach, where some of the skill enhancement initiatives are run
on a group basis, while others are at Mahindra Lifespaces level. The following learning and development initiatives were
conducted during FY 2021-22.

Learning & Description E :

Development '} HMM Spark FAQGs *
Programs . #DidYouKnow

B iy (o
g 1! e e 4 b i 14 P s

People Manager Launched in 2020 and benefiting nearly 100+

Program managers, we provide our managers with People
Manager 101 program, a learning journey spread
over 3 months giving our people a chance to
learn various aspects of managing self, teams
and business

SCALE In September 2021, SCALE was launched for
General Managers (GMs) and Senior General —
Managers (Sr. GMs). About 24 of associates are .
going through the first batch of this 8-month long _. O s i o

leadership development program, working to emsdmaciodinsanisthiatioone e st i

enhance their strategic and leadership capabilities

Leadership This is a nine-month training program for leadership
Capability capability building
Building Program

HMM This is a self-learning platform for skill enhancement.
Spark Platform Currently, 67% of the employees are using this
platform for self-development.

We abide by human rights in all aspects of our business extending it to the value chain partners too. We ensured that 100%
of our new hires received training on the Human Rights aspects as a part of their induction program. Furthermore, we didn’t
receive any complaints related to child labor, forced labor, or sexual harassment. We have changed our annual performance
appraisal pattern to a quarterly mode from the earlier annual mode. This enables our employees to engage better into their
tasks and giving us an opportunity to have more productive ‘performance conversations’.
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X Value Creation Story: Harvard ManageMentor Spark (HMM Spark)

Strategic Objective

To ensure professional and
personal development

Target Area
Human capital development

Material Topic Addressed

Employee Well-Being,
Training & Education

Key Risks Considered

Absence of Programs for
upgrading employee skills will
not allow an organization to plan
skills acquisition that equips

the employees in meeting their
strategic targets in a changing
work environment, negative
impacts or enhance positive
impacts.

Rewards & Recognition

Our organization’s goals serve as
the foundation for endeavoring
culture, stability and growth. We
institutionalize and adapt to the
organizational goals through our
unique and ever-evolving Learning
& Development interventions. The
individual employees and functional
teams are appropriately empowered
and rewarded according to their
contributions to the organization’s
goals. Our rewards mechanism
establishes a linkage between KPI
and KRAs at the beginning of the
financial year, which then are used
for rewarding the employees on
their performance. Additionally, we
also have rewarded the efforts of
employees who contribute towards
the organization’s goals.

Alignment with SDGs

4 17 nessues
EDUCATION FOR THE GOALS

Summary

We believe more skilled employees
enhance the organization’s human
capital and contribute to employee
satisfaction, which correlates strongly
with improved performance. Hence,
we have successfully collaborated
with the Harvard University for

skill development initiatives for

our employees.

® |n our constant endeavor to
empower employees to advance in
their careers, we have launched a
highly engaging and personalized
learning experience via HMM Spark

Mahindra Rise

The program is based on the
belief that for advancements in
career, it is essential to build skills
in the areas of self-development
and team management

The HMM Spark allows employees
to learn the required skills at their
own pace

The platform provides multiple
learning formats including
21,000+ assets updated on a
daily basis with 60+ skills, 1,300+
videos, 18,000+ HBR articles,
1,400+ Podcasts and 200+ HBR
Case Studies

The platform covers all the
aspects ranging from agility
to time management and
navigating uncertainty

The annual event, the Mahindra Rise Awards, promotes and celebrates Rise,
which drives everything that the Group stands for. Every year at the Annual Rise
awards, employees of the Mahindra Group are recognized and rewarded who
embody the “Rise” philosophy. This year too, the employees came together
virtually to celebrate their achievements at the Mahindra Rise Awards 2021.

Awards presented on below categories

Employee
Innovation

(ESOPs)

Sustainability

Safety

Social Options

National Skill
Competition

Diversion
and Inclusion
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Mahindra Lifespaces bagged 5 Awards

Sustainability Performance Award 2021

Mahindra World City, Chennai

Mahindra Group Most Impactful

Sustainability Champion

Dr. Sunita Purushottam*

Mahindra Group Most Impactful

Sustainability Project Award-
Zero Waste to Landfill

Mahindra World City, Chennai

ESOPS Star Performer Location Award-
Non-Factory Locations (51-500 employees)

Mahindra World City, Chennai

ESOPS Star Performer Location Award-
Non-Factory Locations (1-50 employees)

Mahindra World City, Jaipur

M Location Winner

MSPIRE

MSPIRE awards is an annual event
celebrating Rise behaviors across
Mahindra Lifespaces. Nominations
are sent from projects and business
functions on varied innovations
implemented within the respective
areas, along with the realized impact
across the three categories are
embedded in our core values, as
mentioned. The best projects across
three categories are awarded during
the awards ceremony.

1. Accepting No Limits - Rise by
daring to disturb the universe

e Think big, think global

e Challenge conventional thinking
e Agility with discipline

e Take well-reasoned risks

e Seek breakthrough solutions
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*Individual Winner

2. Alternative Thinking - Rise with
your ingenuity

e Pursue new approaches
e Celebrate diversity

e Focus innovation on
customer needs

e Invent your way to growth

3. Driving Positive Change — Rise by
shaping destinies

e Step into your customer’s shoes
e Build quality to delight customers
e Forge strong relationships

e Work hard. Have fun.

In 2021-22, the following projects
won awards with various theme-
based categories

¢ Mahindra Happinest Kalyan won
the Chairman’s Rolling trophy award

e Alternative Thinking - Hybrid
Construction Technology using
“Stay in Place Formwork System”

— Mahindra Happinest Palghar 2
(Runner-up)

Driving Positive Change - Brand
Campaign - The marketing
team of Mahindra Lifespaces
were declared as runner-up on
the theme

Chairman’s Rolling Trophy
- Customer Acquisition
Mahindra Luminare

Chairman’s Rolling Trophy - Projects
- Mahindra Happinest Kalyan
(Winner)

Accepting No Limits — Sales,
Marketing, IT - Mahindra Happinest
Palghar (Runner-up)

Alternative Thinking - Usui Land -
Canal Re-routing/Cross-Functional
Team — ORIGINS Chennai
(Winner)

Driving Positive Change — Zero
Waste to Landfill - Sustainability and
Mahindra World City, Chennai
(Winner)
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Employee Engagement at Mahindra Lifespaces

Employee engagement is a workplace

approach resulting in the right
conditions for all members of an
organization to give their best each
day, committed to the organization’s
goals and values, motivated to
contribute to organizational success,
with an enhanced sense of their own
well-being.

Our employee engagement
mechanism helps in identifying the
stakeholder concerns. This gives

the Management an opportunity

for meaningful and productive
conversations around the stakeholder

employees a sense of teamwork via a
highly communicative environment.

Other initiatives

e (Celebrating milestones, work
anniversaries special occasions

e Ask Me Anything (AMA) -
Conversation sessions are
conducted with the MD & CEO
(location and function wise)

MCARES

We conduct an annual employee
engagement survey (EES) - MCARES
— at the Group level. As part of this,

4.23

MCARES Score

46%
81%

Participation rate

* score out of 5

we solicit feedback on our efforts

to build an inclusive, diverse, and
decent workplace. It helps collective
intelligence for shaping a better future.

concerns. As every year, this year
too, we celebrated Team Day across
our locations, which inculcates in our

Mahdrinn Lo

e

Beoling Extendedi]
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MCARES - Top 3 Statements FY 2022
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4.58 4.53 4.43
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Alignment: | feel that Empowerment: |

I am contributingto  am treated fairly

the overall vision of irrespective of my age,
my company gender, religion, etc.

Alignment: | feel
proud to say that
| work for this
company

m-ﬁdr-‘

MCARES" 5 Maninara's annual 8 mphdiyea
BngagermEnt suray and give us insights into
whail iy e 1o oo 10 mosie our workplacs

engaging, productive and joyiul.

MCARES - Bottom 3 Statements FY 2022

394 4.05 4.07

MCARES 2022 is coming soon!
Watch this spoce or more.

Carper | Action | Rocognhion | Erpewer | Sotsioctian

Career: | see career Empowerment: Alignment: | believe
opportunities in | see people in that colleagues |

line with my career ~ my organization interact with adhere to
aspirations. collaborate to make commitments made.

others succeed.

wWEocousoYouMatber
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Employee Promoter Score — Pulse Survey

Besides conducting an employee engagement survey, we also undertake Employee Promoter Score on a scale of 1-10,
where the employees rate the employers. This rating is based on the employees’ overall experience in the organization.
Based on the scoring pattern, the employees are divided into three main categories. The employees who rate between 9-10
fall into the Promoter category, who would promote the organization by word of mouth. Those employees who rate between
7-8, fall into the Passive category, who is open to work with the competitors and his/her score is not considered for EPS
calculation. The employees who rate between 0-6, are Detractors, signifying dissatisfaction with the employment.

N\ ([ N [ )

Communication MLDL Lifecast MLDL Lifepost Active Listening

Survey We have launched 10 This monthly newsletter Through Training &

We reach out to our episodes of our podcast. contains all the keys Development

employees twice a year The initiative also allows and is an engaging and We ensure that our

for feedback on internal the employees to informative document managers learn the

communications. nominate their peers, for all associates. art of active listening
apart from telling their through our People
own stories by writing Manager 101 Program.
on MLIFECORPORATEHR.

\. RN J \ J J

Business as Usual Post Pandemic
The initiatives undertaken in this regard were as mentioned below:

1. Apollo Homecare Program

At the start of the financial year, we initiated the Apollo Homecare Program for any associate testing COVID-19 positive.
This is a comprehensive program of medical care and advisory services required to take care of COVID-19 patients for
the complete duration of home quarantine. We strengthened this support further with the launch of our Family Assistance
Policy, covering all COVID-19 support guidelines. From vaccination support (covering the cost for employees and their
spouses) to daily well-being, which meant a tie-up with personal counseling service, we wanted to ensure these benefits
and measures provided a feeling of safety and comfort to our associates and their families.

2. Physical Well-Being: Cult Challenge
) ) ) Mahindra Lifespaces” cL
This challenge was conducted in December 2021, with 30

associates participating and pushing themselves and each (= onaratu |.\*: i | oOns
other to build exercise into their routines and learning tips N N
and tricks of a healthy diet. Inspired by this:

to all our WINNERS of mahindra tifespaces’
30-day Tronsformation Chaollenge!

e The Design team started a ‘Step Set Go’ challenge where
they competed amongst themselves on the number of
steps walked on a daily basis

e The Customer experience team took up ‘eating right’ very
seriously and is consumed curated diets

e The Business development team celebrated a month-
long of ‘10k steps every day’ challenge

e As we moved back to office and sites, we added various
healthy options at our tea/coffee stations — Green Tea with
Vitamin C, detox Kahwa Tea, Tulsi and Ginger options.
‘As life returned to normalcy, sports enthusiasts across
various teams came together. A cricket tournament
was organized at Kalyan, while our Worli-based team
members also started to practice cricket.
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Making Sustainability Personal

Imbibing sustainability values among
the people is the most effective way
for a business to drive sustainability

in thoughts and action. The powerful
“Making Sustainability Personal”
(MSP) program, in line with the M&M
Group, was revamped in 2018. It
harnessed individual shifts in behavior
of our people to internalize the
sustainability principles in professional
and personal lives. Our program

Our approach towards MSP

focuses on significant operational
aspects of business such as reduced
paper consumption, increased
energy efficiency, reduced plastic
consumption and systematic waste
segregation and management.

We conduct various events and
campaigns to align our workforce with
our key focus areas. We recognize
employees who make informed
lifestyle changes by implementing

(. N [

resource conservation initiatives,
becoming a source of inspiration for
others and cascading a sustainable
culture across the organization. To
make MSP a success, we drive the
program in an interactive manner, with
employee involvement being the most
critical aspect of this initiative. We
seek more ideas from our employees
on incorporating sustainability into
our operations.

N (.

~

Communication

A formal
communication
platform for a
holistic engagement

Awareness
Generation
Events / trainings for
creating awareness
for employees apart

Participation

Creating a interactive
and dynamic
environment
for employee

Partnership

Interactive platform
for Innovative ldeas
& rewarding the
best ideas

-

from inculcating
Sustainability a part of
Induction program

.

j J

e Paperless Transactions

e |ncreasing Energy Efficiency in
Administrative operations

e Reduction in Plastic consumption

Day Celebrations
e Health & Wellness

e Team Day Celebrations °

- N\

Make the Switch

e Theme-based Environment

Initiative

Inputs

Outcome

SDG Impacted

Going towards 100%

We are aiming to reduce our paper

Our Absolute paper consumption increased

gz

paperless operations  consumption in our offices 10% year-on-year. by 0.57% during the reporting period. (')

To achieve the same, we have introduced We used 3.43 tons of paper during the year.

a software (DMS software) which requires Our emissions from use of paper increased

access for printing, as also we have Cregted @ from 32.29 tCO,e in 2020-21 to 32.47 tCO,e

system-based approval system for drawings 4 202122

and other relevant documents.

The digital transformation at Mahindra

Lifespaces aims to go completely paperless

for claims and billing systems.
Reduction in Plastic We have been discouraging the use of single  All sites are single use plastic free - PR
usage use plastic across operations over the past &;" P

few years. We are using steel spoons over
plastic ones, avoiding PET bottles, using flex
free banners, eco-friendly banners at our
offices.

We have also formalized ‘Single-use plastic
ban policy’ which is exclusively used as an
internal guidance document for apprising the
employees on avoidance of plastics.
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Initiative Inputs Outcome SDG Impacted
Team Day This year, TEAM DAY was organized with The event led to the saving of: 11 acas Y 12 cu

Celebrations

sustainable event guidelines. Local cuisine,
reusable cutlery, earthen pots for water,
outdoor team bonding and games, bus
transportation, healthy snacks, and tree
plantation were some of the highlights of

the day. This was done across locations
eliminating the need for traveling to a central
location for team bonding.

e 314 litres of Diesel Consumption leading to
avoidance of 711 Kg of CO,e

AZEE
e By avoiding usage of Plastic, emissions 9 i
equal to 0.5 Kg of Co,e could be avoided g
e By opting for Bus Travel, we could avoid
emissions equal to 2,166 Kg CO,e

World Water Week
Celebrations

Water Week Celebrations were organized from
23-27" August, 2021 via expert interventions.

The employees learnt about interesting and
simple ways to conserve water during a
conversation with passionate young CEO,
‘Mr. Arun Subramanian’, who helped the
associates understand everything about
‘Aerators’ and its use in water savings and
resilience.

Over 80 colleagues attended the conversation.

Water Resilience through Digital
Intervention: Serial Entrepreneur ‘Mr. Ganesh
Shankar’, CEO - Flux Gen Technologies,
explained how Mahindra Lifespaces can make

cities water-resilient through digital intervention.

The use of Aerators can easily save over 11 smcores
50% of water; water use is a mindset; and “mw
water and energy are correlated. ﬁEQE

The digital intervention helped in

understanding — a resource cannot be

managed if not measured; water savings

lead to energy savings; and technology can

facilitate behavioral change

Health & Wellness
Initiatives

Skin Care and Wellness initiative was
organized where the product alternatives
with respect to skin care and wellness were
discussed thereby driving home the agenda
of sustainability.

As part of the session, Geeta Prakash, CEO
and Founder, Parama Naturals, explained the
usefulness of Turmeric-powered natural daily
essentials for skincare.

Ms. Prakash shared her thoughts and g g
experiences with respect to the need for _M/\,
sustainable skin care products using the

age-old Turmeric, and how it can lead

to wellness and sustainable livelihood

opportunities for the wider community.

Make the Switch

An initiative by Mahindra Lifespaces which helps everyone choose to switch to options that are kinder to the planet as well as pockets.

It aims to influence stakeholder behavior to adopt sustainable lifestyle, thereby positively impacting the planet. Provides an opportunity for
those conscious stakeholders who want to make the switch to a better life and planet

Energy Conservation

Stakeholders were provided support on the
varied options to look at when it comes to
energy conservation at home, followed by
a conversation with a guest speaker —

Mr. Kaushik Bose, Co-Founder & CEO,
Sustlabs to understand their product and its
use for energy conservation

The initiative was arranged for both our 13 couwe
associates and customers to help bring about >
behavioral changes that could be adopted

at homes and workplaces to aid in energy
conservation and earn savings

Eco-Friendly Ganesh
Utsav

An initiative was conducted across the
organization for celebrating an Eco-Friendly
Ganesh Utsav in September 2021, wherein
employees were encouraged to participate
and share the Ganesh pooja preparations with
the organization with respect to eco-friendly
idols, decorations, puja samagri, prasad and
immersion. The session and the competition
was extended to our customers as well

Employees and customers participated
wholeheartedly and shared their eco-friendly
preparation and celebration photos with the
organization.

1l 13 iov

The regular way was done away with and

a new eco-friendly way was adopted by
employees to celebrate the festival spirit in a
sustainable manner.

The winners were recognized with the trees
being planted in their name.

Eco-friendly Diwali

An initiative was conducted for our customers
in celebrating an Eco-Friendly Diwali, wherein
customers were encouraged and provided
varied ways to celebrate Diwali the eco-
friendly way

Customers participated wholeheartedly
and adopted the measures suggested in
celebrating the festival sustainably

12 G, | 13 it

Q0 | &
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A glimpse of sustainability initiatives undertaken

Makhir
L

SUSTAINABILITY?

¥ea! This Barth Doy, meset Koushlk Bose, Co-founder & CEQ
at Sustlabs (ameng top 10 #stortups by #Googke
IBunchpad accelerator), and a Chavening Rolls-Royos
Tallow of the University of Owfond

Sustlobs” product 'Ofn Assistond” hos helped thousands of
fomilies across Indio reduce thelr slectricity bilks

Whant to know how?

T T Y T Rt
__for o tete-a-tete with Kaushikl

‘Make the Switch - Power Conservation’ - In Coversation with Kaushik
Bose, CEO SustlLabs

‘Make the Switch - Eco-friendly Ganesh Utsav’ celebration by our
associates across Group companies

Reviving Faith in Indian Culture to combat Climate Change - In Conversation
with Gaurav Shorey, Founder Member - Swaraj

Mahindra Lifespaces g
P

Skincars snd Wellness dternsirses 1fhat are
Baintalnable lor Propie ard Plansl

In Conversation

I. Geeta Prakash &

Bpmputins wend 420

Health and Wellness Alternatives that are sustainable for people and planet -
In Conversation with Ms. Geeta Prakash, CEO - Parama Naturals

All About Aerators - In Conversation with Arun Subramanian, MD - EarthFokus
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Occupational Health & Safety Management

“Safety is Paramount” - Safety is
always a part of organizational culture
and has been demonstrated in
different ways such as well-established
Environment, Occupational Health
and Safety (EOHS) policy, safety
management system and evolving
process to fulfill the standard
requirements of ISO 45001:2018.

We believe in continually raising the
performance and sustaining the
culture. We do believe that setting
self-benchmarks and putting every
effort to strengthen the laid down
process and exceeding them is

the most realistic way to improve

the style and proficiency of an

organization’s occupational health and
safety management.

We prioritize and focus on all the
stakeholders and never compromise
on the safety of our employees and
workers. Our leadership actively
engages and manifests a rigorous
approach to occupational health safety
management. Mahindra Lifespaces
vision towards safety is leading to
advancing and upgrading all the
employees which help them to actively
participate in assuring safe and secure
working conditions, including all those
working on our project sites.

In India, the construction industry

is known for its inconsistencies and
high turnover of manpower. For a
compelling and a progressive set of
employees which constitutes either
unskilled or semi-skilled manpower,
continuous perception and awareness
is one of the important factors related
to not only the employees, but all the
stakeholders too for avoiding the risks
and accidents. Awareness with strong
rigorous programs has redefined us
as an organization with a safe and
functional culture, in order to embrace
the concept of an “inclusive security
culture”.

(

Rise for Safety

-

“Everyone goes
home safe everyday”
|, at Mahindra, will
do all that is possible
to achieve this

First time Right
and Empowering
the people

Positive
Safety Culture

Inclusive
Safety Culture

Positive
Talented Clari.ty Qoals Train Process Empower Outcome Increased
People Objec_t'YeS and Procedure > Employele.to Trust &
and Vision Make Decisions More Autonomy

Return to Level 2 4‘

Negative Outcome

Furthermore, our transition to ISO 45001:2018 occupational health and safety management system is
complementary to our OHS risk management strategies.

Our structured OHS management
enables us to identify and mitigate risk
at a preliminary stage, while deploying
early warning systems to ensure a

safe workplace. We have well-defined
‘Hazard Identification Risk Assessment
(HIRA) and Control’ standard operating
procedure (SOP) for risk identification
and mitigation. These warning

systems help us in ensuring safety at
the workplace.

90

Our experienced engineers, with
support from the staff, critically
assess all the projects to recognize
the operational risks, unsafe practices
and concerns on work sites. All

the recognized risks hazards are
represented by SMARRT (Safe Method
and Risk Reduction Technique) card,
which have all the safety-related
information for all the possible
identified risks on job sites.

As part of SMARRT, inter-project
trainings are conducted to help

the users gain expertise on risk
handling and management across

the projects. Additionally, we also

use monitoring tools such as Daily
Work Management (DWM), to
conduct periodic inspections, and the
analyzed incidents are shared with the
Head Office.
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Safety Management as a part of
Institutional DNA

At the project level, we undertake the
following measures for a continuously
evolving safety culture:

e Weekly meetings with contractors
to understand safety and well-
being issues

e Weekly meetings with
contractors to review their
performance and identification of
improvement measures

e Weekly meetings of the safety staff
to assess existing scenarios and
recognize unsafe practices

e QOur workers welfare programs
like “Beat the Heat”, “Monsoon
preparedness and action plan” are
customized for responding to the
climate change implications

e Pandemic precautionary measures
like preparation of guidelines and
escalation matrix, daily monitoring,
meetings, trainings with all the
relevant stakeholders proved
effective in reducing the impact
across the locations.

e Daily Work Management (DWM) is
a new tool introduced in FY 2022

Emergency Response Team

We have a structured Emergency
Response Team (ERT) with a clear
vision, defined responsibilities,
identification and engagement

of necessary stakeholders in an
emergency. Structured roles and
responsibilities have been defined, and
fire-fighting equipment is upgraded at
frequent intervals to cater to chemical/
gas fire situations. Procurement of
appropriate PPEs is also done to be
ready for any emergency situations.
The clarity on roles and responsibility
for each team member through

mock drill training allows for effective
coordination with stakeholders. This
has resulted in improved emergency
preparedness and effective response
time within the organization.

to ensure focused inspection of
safety aspects at the sites and
findings captured in the standard
observation format, and status of
compliance is reviewed monthly in
safety meetings

Some of the notable initiatives added
to the safety culture of organization

in FY 2022 include rope grab fall
arresters, safety catch nets. Mandatory
usage of ‘rope grab fall arresters’ to
ensure fall protection for critical works
in shafts, Rope Suspended Platforms
(RSPs), external works has also been
added. Also, safety catch nets are
provided for external works (window
fixing, plumbing works, etc.), as a
measure for fall protections.

At headquarter level, we undertake
the following measures to maintain
a safe environment:

e The corporate safety team with the
safety head of Mahindra Lifespaces
liaises with the Safety Managers of
all projects to assess and discuss
existing safety standards, promote
safety at new levels, new programs,
encourage global best practices,

We have embarked on a path to

create a benchmark in the culture of
occupational health and safety, a path
which is on continuous upgradation
since the past five years. We have
grown into a safety-centric organization
by adapting risk identification and
improving them in all manners.

In occupation health and safety,
everything in the system works with a
continuous awareness of ‘safety is a
way of life and our colleague’s actions
in safety can be influenced by our own.
It enables us to recognize and prevent
accidents in the first stage by giving
early warning systems and ensure a
safe working environment.

legal reviews and updates. A yearly
conclave is organized for a holistic
discussion around safety issues and
their management

e The Central Safety Council,
consisting of all the Functional
Heads, meets once every two
months for all the information
sharing, updated law enforcement
and regulations and regulatory
compliance, and for setting up new
targets for the future

e InFY 2022, working conditions
at 100% of our project locations
was audited by Mahindra Group
Central safety team. The resulting
observations from assessments led
to identification of corrective actions
at sites and feasibility of taking up
new initiatives

At Group level, the Group Central
Safety Council meets on a quarterly
basis to discuss and share good
practices, make estimates and
benchmarking, based on which the
future targets are set.

Training is the key to enhance the
awareness to have a responsive
workforce and create an inclusive
safety culture. The reporting period
saw an average of 1,658 hours of
safety training to workers per month at
site level, with a total of 268,693 hours
in training.

We had two fatalities and reportable
work-related injuries and ill-health,
while accumulating 83.4 million hours
of safe man hours till date. The work-
related injuries have been calculated
based on 1,000,000 hours worked.
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FY 2020-21 FY 2021-22
0 0.18

Safety Incident/Number
Lost Time Injury
Frequency Rate (LTIFR)

FY 2020-21 FY 2021-22
0 0

Safety Incident/Number
Total recordable
work-related injuries

FY 2020-21 FY 2021-22
0 2

Safety Incident/Number
No. of fatalities
(safety incident)

FY 2020-21 FY 2021-22
0 0

Safety Incident/Number
High consequence work-
related injury or ill-health

(per one million-person
hours worked)

(excluding fatalities)

Health and Safety

Assessment of health, safety, and working conditions of our value chain partners in FY 2021-22 resulted in number of
improvement and creative opportunities to implement unique initiatives across projects. Some of the corrective actions
along with initiatives are as mentioned below:

@ )

Combing operations —
Initiated across all projects
wherein our personnel or
representative inspects the
respective project to initiate
the findings and corrective
action on the same

. (1) J
—/

Project OHS Evaluation
parameters were revised to
improve the effectiveness of
the outcome and impact

- ) J
—/

(. )

BOCW forms are introduced
in confirmation with
legal compliances

- (%) J
N\rg

Value Creation — Future Priorities

The pandemic has renewed our focus
on human assets. We understand
that businesses which upskill their
employees and build resilience for

a steady performance even in the
most uncertain situations emerge as
market leaders. We aim to improve
our workforce diversity and inclusion
which brings together to increase

the knowledge base, have better
innovation and problem-solving skKills,
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improved talent attraction and retention
and increased employee engagement
for a higher efficiency. The Mahindra
Group expects its employees to be
ethical, collaborative, agile and bold.
We will continue to provide a safe
workplace with fair treatment and
equal opportunity to our workforce,
including our contract workers. This will
be as per our vision of “Crafting Life”,
based on three defined behaviors of

@ N [ )
Daily Work Management Work Permit revision
(DWM) tool - Revised existing work
permit systems to improve
its effectiveness
\- () 2N (3) J
\—/ o/

Monthly OHS Performance
report is evaluated, and
actions are taken against
improvement areas

\- () J
o/

“Make it happen”, “Care & Dare” and
“Stay True”. In the coming years, we
are targeting to further strengthen the
safety management system and align
ourselves to the needs & expectations
of our valuable stakeholders. Every
stakeholder’s involvement and
engagement is visible, and we will
continue to work together to sustain
safe workplaces.









Socialand &
Relationship
Capital

Making our
customers,
employees and
communities
smile

At Mahindra Lifespaces, we regard
Social and Relationship Capital as
the lever for preserving strong and
healthy relationships with all our
stakeholders. We ensure to enhance
the individual and collective well-
being of our stakeholders through
sustained relationships.
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Material topics

Pillars of sustainability policy

Stakeholder group

e Local Communities e Sustainable Communities e Customers
e Customer Satisfaction e Sustainable Products and e Suppliers
e Customer Health & Safety Sustainable Sites e Partners/Thinktanks

Key Outcomes

9235

Units handovers during the year

e Employees
e Communities

39

Customer Satisfaction score

93.55% a

66%

Customer complaints resolved within TAT

>00%

Suppliers received trainings on ESG aspects

67.5% a

X133.26 Lakh

Community investments

36.06%

a0

School children and Family members reached

through Green Army

95% a

100%

Contractors trained on Code of Conduct

11,242

CSR Beneficiaries

31.65% v

1 ,631 .9 hours

Employee volunteering

9.21% =

100%

Customers received post handover
sessions on Green Army

No Change

A |ncrease over previous year W Decrease over previous year

All figures are for the reporting year.

Mahindra Lakewoods, Chennai




Social and Relationship Capital

Roadmap 2020-25 progress on goals aligned with Supply Chain and Customer Well-being for residential and IC & IC
businesses as follows:

Sustainability Roadmap progress for Residential — Supply Chain and

Customer Well-Being
Impacted Sustainable Development Goals
Material Topic Long Term - Target Status
P Business Goal ~ 2021-22 2021-22 Goal Target Outcomes
Achieved
Supply Chain Building and Initiate 1 Achieved [FES Target 12.2: 1. Tile packaging in
Management maintaining a packaging &"’ Sustainable management clothing and cloth
Sustainable Supply recycling and use of natural taken back by the
chain initiative with Ensure resources vendor for reuse
. o tier 1 supplier sustainable Target 12.4: Responsible 2. CP Sanitary
20% reduction in consumlpnon and management of packaging in
;se phase (SfOpe pr(iflucUon chemicals and waste cardboard and not
emissions from atterns :
2())18 a5 base yoar P Target 12.5: Substantially P1astic or husk,
reduce waste generation andkcar.dboars
. packaging taken
Tar?gt 1;'7' Prglmote back by the vendor
sustainapie tpu 'Ct. for recycling and
procurement practices reuse
Sustainability Achieved [ Target 9.1: Develop 1. >50% suppliers
Awareness & sustainable, resilient, and trained
anq Qapaoity , - inclusive infrastructures 2. 100% contractors
Building: Build resilient Target 9.4: Upgrade trained as part of
1. Supplier infrastructure, gy industries and the sustainability
training: 50% promote inclusive  infrastructures for maturity assessment
2. Contractor f’i”dd Stuls’[?'”?ble sustainability and other capacity
industrialization oA
training: 100% and Target 9.A: Facilitate building workshops
3. Self- foster innovation sustainable infrastructure 3. 33 suppliers
assessment development for self-assessment
of selected 10 4o developing countries completed in
suppliers & !ﬂl Target 9.5: Enhance FY 2022
contractors Ensure inclusive re;earth andhuplgraQe
and equitable industrial technologies
quality Target 4.4: Increase the
education and number of people with
promote lifelong  relevant skills for financial
learning success
opportunities Target 4.5: Eliminate
for all all discrimination in
education
Target 4.6: Universal
literacy and numeracy
Target 4.7: Education for
sustainable development
and global citizenship
60% of total Achieved [ Target 8.4: Improve 79% of our
procurement ,/|' resource efficiency procurement is done
by cost (within (L in consumption and locally within 400 km
400 km) Promote production from manufacturing
sustained, Target 10.2: Promote plant
inclusive and universal social,
sustainable economic and political
economic inclusion
growth, full and
productive

employment and

decent work
for all

Mahindra Lifespaces | 97



Mahindra®
Lifespaces

Annual Integrated Report 2021-22

Impacted Sustainable Development Goals

Material Tobic Long Term - Target Status
P Business Goal  2021-22 2021-22 Goal Target Outcomes
Achieved
Sustainability In 10 B Target 10.3: Ensure equal Sustainability
criteria Progress ) opportunities and end criteria is part
weightage: % discrimination of the supplier
15% in pre- Reduce Target 12.2: Sustainable pre-qualification
qualification of inequality within management and use of ~ Process, but
suppliers and amongst natural resources weightage is less
countries than 15%
eER . .
arget 12.7: Promote
O sustainable public
Ensure procurement practices
sustainable Target 13.3: Build
consumAptlon and knowledge and capacity
production to meet climate change
patterns
19
P Target 13.B: Promote
mechanisms to raise
Take urgent capacity for planning and
action to combat Management
climate
change and its
impacts
Customer Be recognized Customer Achieved (R Target 4.4: Increase the 1. CSS Improved
Well-Being among the most Satisfaction number of people with across all phases of

trusted brand
for customers in
the markets we
operate

Score aligned
to Customer
satisfaction
metrics tracked
by business

L]

Ensure inclusive
and equitable
quality
education and
promote lifelong
learning
opportunities
for all

relevant skills for financial
success

Target 4.5: Eliminate

all discrimination in
education

Target 4.6: Universal
literacy and numeracy
Target 4.7: Education for
sustainable development
and global citizenship

the project except a
slight decline in post
possession phase

2. Changed the
value proposition
template to
communicate the
overall savings on
maintenance for
a customer due
to incorporation
of sustainability
features in the
homes

6 ceumm
XD SANTATION

v

Ensure
availability and
sustainable
management
of water and
sanitation for all

Target 6.3: Improve
water quality, wastewater
treatment, and safe reuse

Target 6.4: Increase
water use efficiency

and ensure freshwater
supplies

Target 6.A: Expand water
and sanitation support to
developing countries

Ensure access
to affordable,
reliable,
sustainable
and modern
energy for all

Target 7.1: Universal
access to modern energy

Target 7.2: Increase
global percentage of
renewable energy

Target 7.A: Promote
access, technology and
investments in clean
energy
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Impacted Sustainable Development Goals

Material Tobic Long Term - Target Status
P Business Goal ~ 2021-22 2021-22 Goal Target Outcomes
Achieved
Customer 11 oo Target 11.3: Inclusive and
Well-Being ‘Eé‘ sustainable urbanization
—— N Target 11.6: Reduce the
Make cities environmental impacts
and human of cities
isneg;tes??gjf afe, Target 11.7: Provide
resilient and access to safe and
sustainable mclu.swe green and
public spaces
10 s Target 12.2: Sustainable
N management and use of
O natural resources
Ensure Target 12.4: Responsible
sustainable management of
consumption and  chemicals and waste
production )
Target 12.5: Substantially
patterns .
reduce waste generation
Target 12.7: Promote
sustainable public
procurement practices
Customer Achieved =N Target 4.7: Education for 1. Customers are
outreach !m sustainable development communicated
through and global citizenship about the
newsletter/ Ensure inclusive sustainability
green events and equitable features through
and Green tour quality digital means
in each project education and such as videos,
promote lifelong digital brochures,
learning etc. moving away
opportunities from the manual
for all brochures resulting
in resource
conservation and
savings
2. Benefits of each
of the sustainability
features provided
in the homes is
communicated
through relevant
video messaging
On-time In | Target 4.7: Education for
delivery for Progress mm sustainable development
100% of and global citizenship
projects Ensure inclusive

and equitable
quality
education and
promote lifelong
learning
opportunities
for all
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Long Term Impacted Sustainable Development Goals
. . . Target Status
Material Topic - Business 2021-22 2021-22 Goal Target Outcomes
Goal Achieved
Community Create 1. 15% Increase  In Progress  [IFEM Target 4.4: Increase the number Number of
Well-being sustainable in no. of !!” of people with relevant skills for volunteers was less
and healthy Employees financial success owing to less CSR
communities  volunteered than Ensure inclusive Target 4.5: Eliminate all fund
last year and equitable discrimination in education
2800 ESOPs quality education
Hours and promote
lifelong learning
opportunities for all
120 Schools/ In Progress s Target 4.6: Universal literacy and 11 Schools were
workshops numeracy covered in FY 2022
covered Target 4.7: Education for owing to less CSR
(children, Achieve gender sustainable development and fund
citizens) equality and global citizenship
empower all women
and girls
10 Mahindra Achieved 11 Schools were
Green School covered in FY 2022
engagement owing to less CSR
fund
All completed Achieved Target 5.1: End discrimination Community
Mahindra against women and girls engagement
projects to have Target 5.5: Ensure full participation Programs are part
community in leadership and decision-making ©f €very project
engagement Target 5.A: Equal rights to
programs :
economic resources, property
ownership and financial services
Target 5.B: Promote empowerment
of women through technology
Impact In Progress Impact assessment
Assessment for of our projects is
all projects done internally, and
in the process of
going for third party
assessment
Y-O-Y progress Achieved § tnene Target 8.6: Promote youth MT CoE research
as per approved ,/|' employment, education, and activities and
Business Model (L training outcomes are
for MT CoE (to be Promote sustained, updated regular
self sustained) inclusive and to the designated
sustainable committee and

economic growth,
full and productive
employment and

decent work for all

disseminated
periodically to all
the stakeholders

10 2252
WEQALTES
-
=)
v

Target 10.2: Promote universal
social, economic and political
inclusion

Target 10.3: Ensure equal

opportunities and end
discrimination

B

O

Target 13.3: Build knowledge and
capacity to meet climate change
Target 13.B: Promote mechanisms
to raise capacity for planning and
management

16 f aoree
ANDSTRONG
INSTITTIONS

Y,

Target 16.3: Promote the rule of
law and ensure equal access to
justice
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Sustainability Roadmap progress for IC & IC - Supply Chain and Customer Well-Being

Impacted Sustainable Development Goals

Material Topic Long Term - Target Status
P Business Goal ~ 2021-22 202122 Goal Target Outcomes
Achieved
Supply Chain Building and Initiate 1 Achieved S Target 12.2: 1. Tile packaging in
Management maintaining a packaging (%" Sustainable clothing and cloth
Sustainable Supply recycling management and use  taken back by the
chain initiative with Ensure sustainable of natural resources vendor for reuse
tier 1 supplier consumption and Target 12.4: 2. CP Sanitary
20% reduction in production patterns Responsible packaging in
use phase (Scope management of cardboard and not
gé?gn'ss'sns from chemicals and waste  plastic or husk,
as base year Target 12.5: and cardboard
Substantially reduce packaging taken
waste generation fback by The ven(;jor
or recycling an
Target 12.7: Promote ycing
i ) reuse
sustainable public
procurement practices
Sustainability Achieved [ Target 9.1: Develop 1. >50% suppliers
Awareness & sustainable, resilient, trained
and Capacity and inclusive 2.100% contractors
Building: Build resilient infrastructures trained as part of
1. Supplier infrastructure, Target 9.4: Upgrade  the sustainability

training: 50%
2. Contractor
training: 100%

promote inclusive
and sustainable
industrialization

all industries and
infrastructures for
sustainability

maturity assessment
and other capacity
building workshops

and foster .
3. Self- innovation Target 9.A: 3. 33 suppliers
assessment Facilitate sustainable self-assessment
of selected 10 infrastructure completed in
suppliers & development for FY 2022
contractors developing countries
Target 9.5: Enhance
research and upgrade
industrial technologies
() Target 4.4: Increase

L]

Ensure inclusive
and equitable
quality

education and
promote lifelong
learning
opportunities for all

the number of people
with relevant skills for
financial success

Target 4.5: Eliminate
all discrimination in
education

Target 4.6: Universal
literacy and numeracy

Target 4.7: Education
for sustainable
development and
global citizenship
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Impacted Sustainable Development Goals

Material Tobic Long Term - Target Status
P Business Goal  2021-22 2021-22 Goal Target Outcomes
Achieved
60% of total Achieved § tmommsn Target 8.4: Improve 79% of our
procurement by M resource efficiency procurement is done
cost (within 400 “' in consumption and locally within 400 km
km) Promote sustained, production from manufacturing
inclusive and plant
sustainable
economic growth,
full and productive
employment and
decent work for all
Sustainability In Progress o Target 10.2: Promote Sustainability criteria
criteria <£> universal social, is part of the supplier
weightage: v economic and political pre-qualification
15% in pre- Reduce inequality inclusion process, but
qualification of within and amongst Target 10.3: Ensure weightage is less than
suppliers countries equal opportunities and 9%
end discrimination
s Target 12.2: Sustainable
AT management and use of
cO natural resources
Ensure sustainable  Target 12.4: Responsible
consumption and management of
production patterns  chemicals and waste
Target 12.5: Substantially
reduce waste generation
Target 12.7: Promote
sustainable public
procurement practices
13 oo Target 13.3: Build
@ knowledge and capacity
to meet climate change
Take urgent action to - Target 13.B: Promote
combat climate mechanisms to raise
change and its capacity for planning
impacts and management
Customer Be recognized Customer Achieved 4 Target 4.4: Increase
Well-Being among the most Satisfaction the number of people

trusted brand for
customers in the
markets we operate

Score aligned
to Customer
satisfaction
metrics tracked
by business

L]

Ensure inclusive and
equitable quality
education and
promote lifelong
learning
opportunities for all

6 toe
D SANTATION

v

Ensure availability
and sustainable
management

of water and
sanitation for all

with relevant skills for
financial success

Target 4.5: Eliminate
all discrimination in
education

Target 4.6: Universal
literacy and numeracy

Target 4.7: Education for
sustainable development
and global citizenship

Target 6.3: Improve
water quality, wastewater
treatment, and safe reuse

Target 6.4: Increase
water use efficiency
and ensure freshwater
supplies

Target 6.A: Expand
water and sanitation
support to developing
countries
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Impacted Sustainable Development Goals

Material Tobic Long Term - Target Status
P Business Goal ~ 2021-22 2021-22 Goal Target Outcomes
Achieved
Target 7.1: Universal
access to modern
energy
Ensure access 10 arget 7.2: Increase
affordable, reliable, global percentage of
sustainable renewable energy
and modern energy
for all Target 7.A: Promote
access, technology
and investments in
clean energy
11 Sazons Target 11.3: Inclusive
‘Eé‘ and sustainable
pELE urbanization
Make cities and Target 11.6: Reduce
human settlements  iho environmental
mcl.gswe, safe, impacts of cities
resilient and T . )
sustainable arget 11.7: Provide
access to safe and
inclusive green and
public spaces
Target 12.2:
mm Sustainable
management and use
Ensure sustainable of natural resources
consumption and Target 12.4:
production patterns Responsible
management of
chemicals and waste
Target 12.5:
Substantially reduce
waste generation
Target 12.7: Promote
sustainable public
procurement practices
50% of Achieved [ Target 4.7: Education 1. Customers are
Customers mm for sustainable communicated
reached development and about the
through Ensure inclusive global citizenship sustainability
trainings/ and equitable features through
outreach quality digital means

education and
promote lifelong
learning
opportunities for all

such as videos,
digital brochures,
etc. moving away
from the manual
brochures resulting
in resource
conservation and
savings

2. Benefits of each
of the sustainability
features provided
is communicated
through relevant
video messaging

3. >50% Customers
were trained on
waste and energy
management
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Impacted Sustainable Development Goals

Material Tobic Lon_g Term - Target Status
P Business Goal  2021-22 2021-22 Goal Target Outcomes
Achieved
Community Create sustainable  1.20% Increase In Progress XM Target 4.4: Increase 1. >20% increase in
Well-Being and healthy in no. of ml the number of people employee volunteers
communities Employees with relevant skills for as compared to
volunteered than Ensure inclusive and  financial success FY 2021
last year equitable quality Target 4.5: Eliminate 2.1,631.5 ESOP hours
2. 1,000 ESOP education all discrimination in
Hours ?‘nd promote education
lfelong Iggrn|ng Target 4.6: Universal
opportunities for all )
literacy and numeracy
Target 4.7: Education for
sustainable development
and global citizenship
1. Conduct need In Progress [ Target 5.1: End 1. Need assessment
assessment g‘ discrimination against conducted for more
for more than women and girls than 80% initiatives
80% initiatives Achieve gender Target 5.5: Ensure implemented during
implemented equality and full participation in FY 2022
during the year empower all Women  eadership and decision- 2. Impact assessment
2. Conduct third and girls making conducted for 2
party impact Py Target 5.A: Equal rights projects per location
assessment M to economic resources, at MWC Chennai &
for at least 2 | property ownership and  Jaipur
projects per Promote sustained,  financial services
location inclusive and Target 5.B: Promote
sustainable empowerment of women
economic growth, through technology
full and productive
employment and
decent work for all
4,000 Achieved ¥R Target 8.6: Promote ~11,000 beneficiaries
beneficiaries @ youth employment, supported through
supported education, and training education and
through Reduce inequality skill development
education within and amongst programs, and other
and skill countries social activities
development 10 Target 10.2: Promote
programs e

v

Take urgent action
to combat climate
change

and its impacts

16 re aooe
ANDSTRONG
NSTITUTIONS

Y,

Promote peaceful
and inclusive
societies for
sustainable
development,
provide access to
justice for all and
build effective,
accountable

and inclusive
institutions at all
levels

universal social,
economic and political
inclusion

Target 10.3: Ensure
equal opportunities and
end discrimination

Target 13.3: Build
knowledge and capacity
to meet climate change

Target 13.B: Promote
mechanisms to raise
capacity for planning
and management

Target 16.3: Promote the
rule of law and ensure
equal access to justice

104



Social and Relationship Capital

The robust demand witnessed in
recent years by the real estate sector
in India establishes the premise for
leveraging attractive opportunities.
The value we create for our customers
and other stakeholders relies primarily
on preserving and maintaining strong,
healthy and enduring relationships with
every stakeholder. We aim to enhance
the well-being of our stakeholders by
sustaining these relationships.

The Mahindra 3 Promise (Customer Articulation)

M3 for Residential Segment:

e Thoughtful Design: Our
objective is to make our customers
experience our homes crafted with
signature designs, technology and
environment-friendly features. We
continue to craft wholesome living
through our thoughtful designs.

M3 for IC & IC Segment:

e Enabling Ecosystem: We
make doing business easy
by offering a responsive and
efficient ecosystem — crafted
with high-quality infrastructure
and robust governance.

e Thriving Communities: We
aim to create a well-crafted,
self-sustaining and inclusive
environment with co-located
social and residential

The economic impact created in * Trust & Transparency: Our

our operating locations in terms relationships are built on courtesy,
of employment and infrastructural dignity, a spirit of win-win and
development, liaisons our continued simplified processes. We are

engagement with our customers,
suppliers and the communities we
operate within. We seek to uphold

our business purpose of making a
difference in people’s lives through
thoughtful innovations and sustainable
characteristics of our projects.

crafting trust through clear and
transparent communication.

Thriving Communities: We aim

to make our customers experience
life crafted with a ready ecosystem

of amenities and services that
foster community living. We are
crafting a better world through

infrastructure, where work
and living go hand-in-hand,
enhancing quality of life.

Commitment to Sustainability:
We endeavor to create a safe
and sustainable environment
which nurtures growth and
enables one to fulfill the

communities that inspire. ESG commitments.

)

— —

\ v

HoHop
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Customers

Customers continue to be our utmost
priority while designing our residential
and IC & IC projects. Our customer-
centric approach is underpinned by
understanding and timely responding
to our customers’ concerns. We
strive to enhance the satisfaction of
our customers in their homebuying
journey by effectively catering to their
needs in terms of design and other
infrastructural facilities.

We continue to build relationships
with our customers on the back of
transparency and trust. To meet their
expectations and needs through
judicious allocation of resources
and deliver uncompromised value,
we constantly accelerate our
activities. Further, we respond to the
ever-evolving climate proofing by
incorporating climate considerations
into our 100% green portfolio.

7

Sustainability for customers

We work diligently during the designing
and construction phase of the project
with a key focus on enhancing the
sustainable characteristics. With this,
we aim to deliver more tangible and
intangible benefits to the customers
and to the communities we operate
within. Our USPs and features of
designing products aimed towards
combating climate change and severe
global risks are well appreciated by
our customers.

By embedding sustainability principles
into project design and construction,
we create a nature resembling
ecosystem with less disruption in the
surrounding communities. Also, we
proactively handle pollution mitigation
measures during the construction
phase. With the above, we fabricate
an environment fostering a sustainable
and healthy lifestyle for the residents
around every project.

Mahindra g4l
Ha ppin&ﬂt %ﬁ"

Live A Sustainable Future Today
With IGEC Pre-Certified Platinum Green HomMes
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With the integration of green building
and sustainability proponents, we
dispense various tangible and
intangible benefits to the occupants.
As part of our efforts to demystify
sustainability, we continue to showcase
some of these benefits at several
touchpoints in our Show Flats and the
Sales Gallery. Detailed information
about the pre-certification/certification
labels by IGBC/GRIHA along with their
benefits are communicated through
our website and through individual
project brochures to the customers.
This helps them understand the
quantitative and qualitative benefits

of how they can craft their lives by
owning the product. Some of these
key benefits include improved annual
energy savings per unit of area owned
due to passive design features,
efficient equipment, annual water and
cost savings due to low flow fixtures,
water treatment plant onsite, rainwater
harvesting, as well as savings and
value earned from waste management.

In our projects, we formalize
comprehensive waste management
guidelines for sustainable management
and disposal. This is achieved through
centralized vendor ecosystem and
customized technology platforms
screening real-time diversion rates.

We have also trained our industrial
customers to achieve Zero Waste

to Landfill.

Our marketing tools are in perfect
alignment with RERA Act, 2016 and the
Mahindra Group’s brand guidelines.
We ensure 100% compliance with
regulations and/or voluntary codes on
product and service information. We
also ensure there are no confirmed
incidents of non-compliance on
marketing communications during the
reporting period.
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Crafting Life — A new brand
promise

Through our new brand promise of
“Crafting Life”, we pledge to develop
well-designed spaces. We endeavor
to make our spaces the true enablers
of health and well-being by ensuring
improvised experiences for individuals,
families and businesses. By providing
uninterrupted services through our
unique design proposition, we have
emerged as a differentiated real
estate group with an inclusive climate
response design in the building

plan. With this, we make thriving and
supporting communities the first line in
combatting climate change.

Crafting Life: Key Features
Our campaign on “Crafting
Life” aims at supporting the
communities with unique features
and amenities and enable

transparent and hassle-free
consumer experiences.

B The campaign ensures an
environment which fosters care,
nurtures growth and accelerates
their well-being and success. The
built environment is sustainably
developed with low impact.

B The campaign integrates the
long-term view of design and
development with high-quality
infrastructure. It showcases how
we create environment-friendly,
self-contained developments
replete with category-defining
features and amenities, ready
services for end-use and strategic
alliances (with partners in
healthcare and education, among
others) for the ease of living

and working.

With our 100% green portfolio, we engage with all our stakeholders all through
the year, including our customers, through varied sustainability-themed marketing
campaigns and outreach initiatives throughout the year. Most of these campaigns
are aimed towards encouraging the stakeholder to bring about behavioral
changes in their lifestyle and craft a sustainable life. Benefits of these behavioral
interventions are communicated to the customers through these campaigns.

The most successful campaign of the reporting year was ‘Make the Switch

— Ganesh Chaturthi’ contest, where we engaged our stakeholders through a
competition and communicated traditional and eco-friendly ways to celebrate
festivals. The campaign was well received by our stakeholders with 2.6 lakh
(approx.) impressions and with ~7,000 people engaged. Our brand campaign on
‘Crafting Life’ received a massive 37.8 million impressions with 11.7 million people
engaged. We also revamped the website to highlight our sustainability journey
more effectively and convey the benefits of green homes to our customers.

World Environment Day

World Water Celel?rati_ng
Week Sustainability
Days

®

World Earth Day

Energy Efficiency Day

e Customer Value Proposition

Being a pioneer in the
development of green homes in
India, we involve our customers
in our sustainability journey.

The process of calculating and
demonstrating the customer
benefits in qualitative and
quantitative terms through the
Customer Value Proposition was
standardized in FY 2021-22 to
accommodate for integration

of all the sustainability features
and their benefits to customers
at the unit level. We restructured

our customer value proposition
to highlight the key sustainability
features/USPs of our products
and the offering’s ability to
address climate change,
pollution, water scarcity and a
natural living. We communicate
the tangible benefits to our
customers in the form of reduced
maintenance and total cost

of ownership. Our marketing
tools are aligned with RERA
Act, 2016 and Mahindra Group
brand guidelines.
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Thoughtful
—>»> .
Design
We support and
strengthen the channels
for customers to ease
their process of buying
Customer Value a residential or business Three pillars of Trust &
Proposition space property which our brand Transparency
ultimately adds value and
joy to their life. We direct
our actions guided by the
four pillars of brand
Thriving
4, s
Communities

Quantitative Benefits for our Customers

Performance Benefits* Features and Monetary Benefits Alignment with Alignment
measures Brand Pillar with SDGs
© 74% 1. Use of Low flow fixtures Thoughtful Design § couwm
S Reduction in 2. Onsite Sewage Treatment Plant for treating Trust & Transparency E
Water dependency on wastewater and use in gardening and flushing
Stewardship external water source 3 Rajnwater harvesting
4. Use of smart water meters

~% 1 crore saved annually on procuring external
water

33% 1. Passive Design Features Thoughtful Design
% Annual Energy 2. Energy-Efficient appliances Trust & Transparency
Energy Savings 3. Use of Renewables Thriving Comrmunities
Eificlency % 287 per sq. m. saved annually

Annual savings of ¥ 287 per sg. m.

= 90% 1. Organic waste composting on site Thoughtful Design 11 soscones
11 Waste Diversion away 2. Primary and Secondary Segregation facility %U?’t‘& Trcz:ansparerllgy ﬁE -
Waste from Landfill 3. Recycling of dry waste through authorized vendor riving L-ommunities
Management 1000/° partners

Organic waste

Treatment on site

84% 1. 10-point nature resolution by Mahindra Lifespaces  Thoughtful Design 15 50
% Flora saved onsite 2. Sustainable Construction practices to conserve Trust & Transparency -

Biodiversity

species

Thriving Communities

Conservation 3. Retain, Transplant, and 10x plantation as required

4. Protect the species onsite
> 29% 1. Use of low carbon materials Thoughtful Design 1 oo
DEE] Carbon emission 2. Use of Renewables Trust & Transparency
Carbon reduction Thriving Communities
Emissions
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Passive architecture for

accommodating features
for differently abled and

Qualitative Benefits for our Customers

©

Improved health
and well-being
through better indoor
environmental quality

aoonoo
anooo
S 9 A

Universal design Best-in-class amenities
for a global experience

Green mobility
enhanced daylighting
and ventilation design
for vehicles

energy demand
and consumption
senior citizens

©

Expansive green cover
through tree conservation
and plantations around

the site

at Bengaluru
**The average savings enjoyed by our customers across 3

energy, 64% reduction in dependence on fresh water, 90%
waste diversion from landfill, and 14% reduction in carbon
emissions

infrastructures with
e-charging facilities

Solar roof-tops reducing

*The quantitative benefits are derived for Mahindra Eden project

of our projects in Bengaluru, Mumbai, and Pune are 16% on

Half the global population already lives in cities, and by 2050 two-thirds
are expected to live in urban areas. As urbanization increases, citizens
are confronted with various environment issues and therein lies the
opportunity of making a difference through sustainable developments.
Quantifying tangible and intangible benefits of our 100% green products
is an important consumer-oriented lever that can transform purchase
decisions in this sector. With the launch of India’s first net zero energy
homes at Bengaluru, Mahindra Lifespaces continues to be a front-runner
in sustainable development in India. We are committed to crafting a
future for our customers with sustainability at its core, reinforced by our
commitment to build net zero (energy, waste, water) homes by 2030.

— Viral Oza
Chief Marketing Officer

\_

Digital Solutions for Customers

Innovative steps are continually
adopted by us to understand changing
consumer needs and implement

their expectations in product

designing. We employ best-in-class
digital technologies, audio-visual
communication forms and social

media in our operations to enhance
customer experience. As we faced the
COVID-19 challenges, we battled the
tough times through our digital solutions
and online platforms and used 3D
models to illustrate the facilities and
amenities to our customers. LifeSlices is
a customer research initiative providing
consumer insights.

e Zero-touch product launch and
sales — 100% digital sales and
customer onboarding platform with
features like virtual walkthroughs and
site visits, e-KYC, online booking
and payments

e |Integrated sales and service —
Enabling seamless customer
interaction across functions like
pre-sales, sales, CRM, marketing,
facilities management (FM)
and feedback

e ‘M-Life’ — A mobile app for
customers which helps them contact
dedicated teams for administrative
tasks during the pandemic

e ‘Customer Assist’ tool — A single
contact number to address any
queries covering the post booking
stage and until post handovers
helps us log and track all our
customer queries

e ‘Back Office’ — Dedicated team
involved in critical administrative
activities such as invoicing
and payments and document
management, continued to support
our customers during the 2" wave of
the pandemic

e Online registrations of flats

¢ Digital platforms for traditional
value-added services such as
interior solutions, electrical fittings
and lighting
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e HappiEdge, a mobile app for
channel partners which serves as
a repository for project marketing
material and includes modules
for learning and development,
lead management and
transaction processing

While we actively channelize digital
solutions to enhance customer
experience, we also understand our key
agenda in protecting customer privacy.
Reasonable measures are undertaken
to prevent the loss of customer data.
Our privacy policy guides the daily
practices for ensuring data security
and customer privacy. We ensure
there are no leakages of any individual
identifiable information to third-parties

without the respective consent from
respective stakeholders. During

FY 2021-22, the organization did not
receive any substantiated complaints
concerning breach of customer privacy
and loss of customer data.

We understand our customer
behavior, and their interests and
preferences, and measure our
customer satisfaction levels and
identify areas of improvement. To
illustrate, we understand the metrics
of engagement rates and retention
rates to measure our engagement
strategy’s effectiveness and accelerate
timely actions on adopting changing
customer needs. Our Customer
Satisfaction Survey (CSS), a tool to

understand their satisfaction level and
capture their sentiments, is conducted
across all our projects. Our CSS score
improved during the year across all the
parameters and stages of ownership,
except post-possession. With 1,347
respondents, the survey analysis
indicates significant improvement in
customer engagement with enhanced
customer experiences. Being easily
approachable during the first contact
for enquiry and supplying of quality
flats during the handover has emerged
as our benchmarks for customer
engagement. We also conduct
periodic cross-functional engagements
between various teams and the senior
management to review our customer
related strategies.

Supply Chain Management

At Mahindra Lifespaces, we build
trusted relationships with our
stakeholders based on the key tenets
of sustainability — environmental
stewardship, social sustainability,
and transparency. Our procurement
practices comply with all the laws,
rules and regulations of the operating
regions. Our aim is “To reduce the

Sustainability for Supply
Chain partners

We live up to our brand values and
work towards becoming the leading
players in sustainability. We also take

several steps in imparting sustainability

characteristics to all our stakeholders
across the value chain — vendors,
suppliers, contractors and consultants.
This agenda is guided through our
Green Supply Chain Management
Policy, which facilitates the creation
of a low-carbon economy with
reduced environmental footprint. Our
sustainability mission with regards

to supply chain has been explained
through four key components.
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embodied energy of our products by
procuring 50% of the building materials
(in cost terms) from the local suppliers
within 400 kms radius of each project”.
In line with this, we encourage

local procurement of materials and

aim to realize the global agenda

of decarbonization.

Screening
of suppliers/
contractors at pre-
construction phase on
environment, health,

safety along with
quality check

Providing

process

engagement through

7N

information about
processes, practices
during onboarding

Mahindra Lifespaces was the recipient
of “Supplier Engagement Leader 2021”
rating by Carbon Disclosure Project
(CDP). This acknowledges our best
practices in engaging with the supply
chain partners as we transition towards
a low-carbon economy.

Capacity
building and

annual meets

Monitoring
performance
periodically and
seek feedback
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m Sustainability Assessment

During the onboarding process, we
screen every supplier on several
sustainability parameters. This
includes their categorization into
three levels — Minimum, Qualifying
and Leadership Suppliers. Every
supplier has to meet the criteria for all
the three tenets for becoming eligible
to engage in business activities

with Mahindra Lifespaces.. We also
have a self-assessment tool for
suppliers and contractors to evaluate
their individual performance on
environmental, social and governance
factors. In FY 2021-22, over 50%

of our suppliers demonstrated their
excellence in adherence to the Code
of Conduct (CoC) through the self-
assessment tool.

IE Ethical Code

The Code of Conduct (CoC) for
suppliers and contractors on
environmental and social responsibility
requires compliance with statutory
regulations. The Code outlines section
wise requirements with respect to
Environment, Labor and Business
Ethics. We conduct periodic audits for
assessing the compliance with section-
wise requirements, as detailed below.

8
Environmental: This includes
our effective environment policy,
use of precautionary approach for
environmental matters, and deploying
environment-friendly technologies,
monitoring the performance of
various key areas like Waste, Air
Emissions, Energy Management and
Water Consumption.

1]
(=D

Labor: This encompasses adherence
to prevention of social injustice

such as Child Labor, Discrimination,
Forced Labor, Harassment, Harsh

or Inhumane Treatment, Health and

Safety Monitoring and Right to Privacy.

O

Business Ethics: This includes
adherence to high ethical standards
like anti-bribery, conflict of

interest, gifts and hospitality and
information security.

E Training and Development

Our training programs for suppliers
and contractors discuss exposing the
stakeholders to various sustainability
aspects and global best practices.
Our stakeholder meets every year
provides a platform to interact with
our suppliers and other stakeholders.
Through these platforms, we
familiarize the stakeholders on our
sustainability agenda, supply chain
sustainability and global best practices
and in turn an opportunity for us to
deeply integrate sustainability into
the value chain thereby aiding the
decarbonization of the construction
and building sector value chain. We
continue to educate our partners
(contractors, suppliers, and vendors)
on sustainability through not just
training and capacity building, but also
regular engagement and monitoring.

Capacity Building on Climate Responsive Design

Climate responsive design has
emerged as the solution for demand
reduction through the development
of innovative passive design features.
It results in a reduced need for
air-conditioning and artificial lights
during the day which helps to

reduce the demand by ~ 30%. We
have adopted 3-pronged approach
including CRD for achieving Net Zero
target which is supported by Indo-
Swiss Building Energy Efficiency
Project (BEEP). With an aim of
bridging the skill gap on developing
energy-efficient buildings and lack

of application of passive design
principles, We conducted a 5-day
workshop program for our value chain
partners including internal design,
and projects teams and external
architect partners, and consulting
firms. The workshop covered varied
topics under CRD and ended with

a session on ways to integrate
Renewable energy in the design.

The sessions were rather unique as it
comprehensively discussed aspects
of climate responsive design from
the perspectives of the architects,
engineers, developers, and the end
users. The striking conversations
really provoked one to go beyond the
drawing board and think the bigger
picture to where the industry is headed
and what role everyone must play

in its fruition. This helped everyone
understand that better buildings
were not only lighter on the pocket
over the lifetime of the building, but
they ensured health benefits through
thermal and visual comfort realized
through climate responsive design.
The session was well-appreciated by
the participants and evident from their
valuable feedback.
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Stakeholders Meet

India’s recent commitment to reaching
Net Zero by 2070 at COP 26 and
deep ESG scrutiny by investors

are some of the drivers for looking
beyond organizational boundaries.
Environment and Social challenges
have come to the fore and it was

time to look at further integration

of sustainability in our value chain.
Sustainability is integrated in our
supply chain and governed by our
Green Supply Chain Management
Policy that ensures minimal
environmental impact from the
products and services we source.

We continue to educate our partners
(contractors, suppliers, and vendors)
on sustainability through not just
training and capacity building, but also
regular engagement and monitoring.

We organize our annual stakeholders
meet which provides a platform to
interact with our suppliers, contractors,
and other stakeholders. These
platforms provide an opportunity to our
stakeholders to familiarize themselves
on our sustainability agenda, supply
chain sustainability and global best

practices, and in turn an opportunity
for us to deeply integrate sustainability
into the value chain thereby aiding the
decarbonization of the construction
and building sector value chain. Our
value chain partners — Suppliers/
Contractors have been part of our
ESG journey since 2012. This was the
decadal stakeholders meet where
Mahindra Lifespaces recognized the
efforts of its value chain partners. The
theme for this year was ‘Rising ESG
awareness — Crafting Transparency
across the value chain’, which
emphasized the need for embracing
ESG and integrating sustainability
within the business operations across
the value chain. We had 193 attendees
including 10 guest speakers and
internal and external stakeholders. Our
value chain partners were informed
about the ESG journey of Mahindra
Lifespaces and their contribution in
achieving the supplier engagement
leadership ranking as part of CDP
Supplier Engagement ratings and
appreciated by our MD & CEO for
their valuable contribution in the

P,

Stakeholders Meet 2022 (Virtual event for our value chain partners)
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innovation and ESG growth journey

of Mahindra Lifespaces. This was
followed by sharing of ESG best
practices by our guest speakers from
Jan Sahas, Sattva, Saint Gobain,
UltraTech Cement, and Doctor Sand,
who emphasized the need and
benefits of doing Ethical, Social, and
Environmentally Responsible Business
that would help decarbonize the sector.
Our guests from Rockwool, H&R
Johnson, Greendams, and Greenlam
Laminates showcased their innovative
sustainable products, and how they
were revolutionizing the sector and
helping in building a sustainable value
chain. Presentations by our guest
speakers encourage our value chain
partners to innovate themselves and
integrate sustainability in their business
operations. The meet was concluded
with a refresher session on Code of
Conduct for our suppliers/contractors
which was a continuous improvement
process for integrating sustainability

in their business operations and
thereby helping maintain a sustainable
relationship with Mahindra Lifespaces.

- ‘Rising ESG awareness — Crafting Transparency across the value chain’,
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Sustainability Vendors Roadshow

We extended our efforts on deeper
integration of sustainability in

the value chain by organizing a
sustainability vendor roadshow.

At the event, our MD&CEO, Chief
of Design, and Chief Marketing
Officer speed dated 8 start-up firms

across the building and construction
sector value chain which included
new building materials, customer
enablers, to waste management.
Carbon Craft Design, Strawcture Eco,
JANS Bamboo, Sustlabs, Recykal,
Zecomy, Malba Project (MyMalba

Construction Workers — Ensuring Social Security

We are cognizant of the social security
and welfare aspects for our on-roll
employees and construction workers.
Therefore, we have collaborated

with Jan Sahas, an NGO under its
flagship program Migrants Resilience
Collaborative (MRC) on their “Mission
BOCW:’ project. This project creates
awareness regarding the government
social security schemes, facilitates the

entire process of registering workers,
and helps them avalil eligible social
security benefits. Through this, we

are working towards providing all our
construction workers with government
social security benefits like pension
and accidental insurance, child-care
and education benefits, food security,
a safety net against shocks, health and
toolkit benefits.

App), and DoctorSand participated

in the roadshow and presented their
sustainability aligned products and
their value proposition. Products
were evaluated in alignment with
Mahindra Lifespaces sustainability
commitments and current challenges.

|
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‘Mission BOCW'’ - Worker Registration commencement in FY 2023 at Mahindra Lifespaces
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Solid Waste Management, a CSR initiative in Anjur Village by MWC Chennai

Community Well-Being

We are continually fostering the
creation of a diverse and inclusive
environment, where a deeper impact
is embodied through activities
undertaken for communities.
Throughout this journey, we
consistently demonstrated our strong
commitment towards community
development by focusing on the

key CSR areas of intervention

We also encourage employee
volunteering programs for community
development. During FY 2021-22,
1,601 hours in-person and 30.5 hours
of virtual community volunteering was
recorded for all our entities.
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The CSR activities are guided by
our CSR policy which delineates

the governing mechanism for
executing them. These activities

are implemented by the collective
functioning of Sector CSR council,
Sector CSR team and Business
ESOP champions. The Sector CSR
council remains the overall reviewing
authority which periodically inspects
the activities identified by the CSR
team and ESOP champions. We
also accommodate the feedback

of communities for effective
implementation of our initiatives.

In FY 2021-22, the organization’s
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total CSR expenditure amounted
to ¥ 133.26 lakh, as per the
statutory requirements.

This year, the Group (M&M) has
redefined the CSR focus areas
for all group companies. They are
in the areas of Women Economic
Empowerment, Girl Education
and Environment. At Mahindra
Lifespaces, we have redefined
the focus areas to align with the
Group. We continue to invest in
community need-based programs
in various areas under health and
skill development.
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Girl Education

Nanhi Kali

At Mahindra Lifespaces, we are of the
strong belief that early education to a
girl child can empower positive change
in communities and strengthen them.
Kickstarted in 1996, Nanhi Kali is a
flagship program with a key purpose
of providing all-round educational
support to under-privileged girls of

up to 15 years age. This program is
carried out in association with the
K.C. Mahindra Education Trust and
Naandi Foundation. With incredible
commitment from our stakeholders,
Nanhi Kali has today transformed into
a national sponsorship program. It
provides access to quality education
and offers material support including
books, shoes, uniforms and stationery.
In addition, it provides social support
to the girl child, which involves
counseling of parents and the
community. In the reporting year, 18
Nanhi Kalis had to be replaced due to
families migrating to other locations.

Women Empowerment and Skill Development

Hunnar

Empowering the domestic women in
rural and under-privileged areas with
market-oriented skills and vocational
training programs facilitates financial
support. Hunnar is a high-impact CSR
program with an objective to provide
skill development and vocational
training to the youth and women for
creating job opportunities and building
entrepreneurial competencies.

Mahindra World City, Jaipur in
association with Technology Business
Incubator-KIET, is jointly working

to develop a model of creating a
knowledge-based enterprise for
these under-privileged children and
women. This knowledge forum is
being developed through vocational
skill development programs and the
formation of self-help groups (SHGS).

o, o ) U afowp of Institntions] Jaipor
apon. By.: Mahindra Worid City, Jaipur .

‘Handicraft making’ skill development training near MWC Jaipur

Our training programs are
centered around the below skills:

Electronic
Tally and

Goqc!s Accounting

Repairing

e -

CoBr:‘s:ﬁter Desk Top

Trair’:ing Publication
/

Fashion Beautician

Designing Training
Spoken .
English Handicrafts

During FY 2021-22, about 250 rural
youth were provided training and

skill development programs through
Hunnar. In addition, 202 women were
acquainted about the opportunities
provided by SHG platforms.

2,423

rural youth and 1,746 women
successfully trained through Hunnar

20

SHGs formed for trade activities like
Handicraft, Beautician, Mehendi
Design and Stitching and Tailoring

‘Tally and Accounting’ training
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Environment

Green Army

The Green Army program aims to
create one million caring citizens
who have embraced a sustainable
lifestyle. The program involves
educating children to carry out various
activities to facilitate an environment-
friendly lifestyle. Kickstarted in

2014, the program has played an
inevitable role in creating an army of
school-going children enlightened
about the practices on healthy and
sustainable living.

During the pandemic, when the
schools functioned virtually, we
implemented the “Green Army Family”
through an online platform. This
involved participation from children
and their families. In FY 2021-22, this
initiative was carried out in a school
through two workshops involving

90 individuals.

Hariyali

At Mahindra Lifespaces, we
understand and recognize the need
for development of a large green
cover to offset carbon emissions and

o

s
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preserve biodiversity. As a part of
“Mahindra Hariyali” program, we plant
trees in the Government-approved
forest, areas and villages around a few
of our projects. Mahindra World City
Jaipur, Mahindra World City Chennai,
Mahindra Water Ultilities Limited, and
Mahindra Bloomdale Developers
Limited are to name a few. During

FY 2021-22, we planted 20,745 trees
through the Hariyali program and
successfully raised 11,809 saplings.

Mahindra Water Ultilities Limited
undertook the project ‘Vanaththukul
Tirupur'. This project is targeted at
plantation of trees and rare saplings in
and around Tirupur in Tamil Nadu. As
part of this, about 9,000+ rare saplings
have been planted and maintained.

Green Guardians

At Mahindra Lifespaces, we provide
our unflinching support to India

as it transitions to a low-carbon
economy and develops sustainable
communities. Several projects have
been implemented as part of this
program, in order to realize our key

objective of sustainable development.
Installation of LED fixtures in rural
homes, temples, panchayats and
government schools C40 Climate
Positive Development initiative are a
few of these initiatives. In FY 2021-
22, LED fixtures were successfully
installed in 2,130 rural homes and
other locations. Under the Swachh
Bharat initiative, cleanliness drives and
awareness sessions were conducted
in four government schools and
public areas in Mahindra World City,
Jaipur, creating a positive impact on
500 individuals.

Solid Waste Management

The initiative on Solid Waste
Management was kicked off at
Chengalpet village near Mahindra
World City, Chennai. The communities
were sensitized on sustainable waste
management practices with the aim of
achieving our ultimate objective of Zero
Waste to Landfill. Household waste-
bins were distributed to 940 families
and cloth bags were provided to 1,200
families to promote recycling, re-using
and eliminating single-use plastic.

(Miahin cira WORLD CITY

Waste bins distribution as part of Solid Waste Management in Chengalpet village near Mahindra World City, Chennai.
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Other Areas of Work

Health

We have been instrumental in
extending healthcare support to

the communities we operate within.
Through this initiative, we enable
access of quality healthcare services
to the under-privileged sections of
the society.

Quality healthcare services

provided to the under-privileged

Supporting 100 deaf and mute
under-privileged children with
cochlear implants

B Distributing dry ration kits to 728
people in Rajasthan to support
communities during the pandemic

B Supplying vaccine carriers and
deep freezers to Primary Health
Centers to store vaccines and
avoid vaccine storage

B Distributing reusable face masks,
face shields and hand sanitizers
to 350 frontline health workers,
rural communities and migrant
workers around Mahindra World
City, Jaipur

B Constructing bio-toilets in
Government schools and colleges
near Mahindra World City, Jaipur

B Supporting needy cancer patients
in the vicinity of Mahindra World
City, Jaipur; donated Mahindra
SUPRO Ambulance to a
government hospital in Rajasthan

(D
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Construction of Bio-Toilets in Government school, near MWC Jaipur

Value Creation — Future Priorities

Customers, Contractors, Suppliers, and
Communities are our key stakeholders
mapped to Customer well-being,
Supply chain, and Community well-
being focus areas. Our key imperative
is to strengthen, build enduring long-
term relationships. We aim to continue
delivering on projects and serving the
evolving needs of our customers and
communities by offering differentiated
and targeted products and services.

In alignment with our commitments
and the business charter on “Value-

chain Approach to Decarbonizing the
Building and Construction Sector in
India”, we will continue our approach
on inclusion of sustainability doctrine
across our value chain and engage
with our stakeholders.

As we continue our efforts towards
this, we are also leveraging the new
traits of digitalization and technologies
to promote a low-carbon economy
and fulfilling our brand promise of
“Crafting Life”.
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Developing vibrant
and sustainable urban
neighborhoods

With our 100% green portfolio
since 2014, we have set up
ambitious Net Zero and science-
based emission reduction targets.
Committed to the Group’s 2040
carbon neutrality goals, we

have decided to construct only
Net Zero buildings from 2030.
With our design-led approach
which strengthens our innovation
towards green buildings, we aim
to harness the maximum possible
value for the consumers through
our offerings.
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Key Outcomes

X815.9 Lakh

Revenue Per sq.ft. Residential Development

160.23% a

280 Lakh

Average price per acre at IC & IC

5.08% «

107.5 Lakh sq. ft.

Ongoing Residential development

159.04% a

67.2 Lakh sq. ft.

Area of forthcoming Residential Projects

3049% a

<9.68 Lakh

Revenue per acre of IC & IC developed
and maintained

124.73% a

192.3 Lakh sq. ft.

Completed residential development

6.54% a

1 1 D.B acres

Area leased at IC & IC

99% a

A |ncrease over previous year W Decrease over previous year

All figures are for the reporting year.

Mahindra Eden, Kanakapura


http://sq.ft
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Customer experience —

Construction__
management

First time right —

Green & future-ready
product portfolio

The world is at an inflection point in the
race against climate change, as also
brought about in the third assessment
report of IPCC. The need of the hour,
in this post-pandemic world, is to
create a more sustainable world and
build back better. If India needs to
meet its Net Zero targets by 2070,

as stated in COP-26, the preparation
should begin now. We firmly believe
that India’s projected massive
urbanization and industrialization must
be sustainable and inclusive, while at
the same time, it should also provide
value to the consumers.

India’s Real Estate industry is
67% stress free; and recorded an
impressive turnaround, despite the
second wave of the pandemic.

/

— Business growth
Growth
PiII:Irs __Product
(Residential) standardization
— Sales

At Mahindra Lifespaces, we were always cognizant of this, and hence, we worked
on establishing a 100% green portfolio since 2014. We also set ambitious Net
Zero and science-based targets for ourselves. As a responsible developer, we
have decided to construct only Net Zero buildings from 2030, in addition to
alignment with Group’s commitment to 2040 carbon neutrality goals.

As a company, we are not just building the four walls, we are also trying to
harness the maximum possible value for the consumers through our offerings.

We have systematically distributed our business segments into Residential
housing and the Integrated Cities and Industrial Clusters (IC & IC) segment.

e The Residential segment features the value and premium homes

e The IC & IC segment offers ‘plug & play’ industrial infrastructure to over 189
companies, representing over 15 countries. The products are marketed under
the below two formats:

= Large integrated cities under the brand ‘Mahindra World City’
= Smaller industrial clusters under the brand ‘ORIGINS by Mahindra’
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Crafting Life

We understand that buying a new
home is a life-changing experience.
With the onset of the pandemic, there
is an increasing focus on a healthy
built-in environment. To incorporate
the principles of a healthy and a
purposeful living, we created a new
brand promise of “Crafting Life”, which
builds on several ways in which the
built environment ensures improved
outcomes for individuals, families
and businesses.

Redefining real-estate as a
category through:

e climate-responsive design

e thriving, supportive communities

e thoughtfully curated features
and amenities

e transparent and hassle-free
consumer experiences

~ 00

Our performance

Mahindra Lifespaces has posted

a strong recovery post-pandemic.
During the year, we witnessed a strong
performance across both our business
segments, with no balance inventory
in our previous projects. We remain
cognizant of our strengths, and have
been focusing on select geographies
to move ahead. We have several
ongoing and planned residential
projects in the Mumbai Metropolitan
Region and Pune region. We also
furthered our IC & IC segment through
developments in Mahindra World Ctity,
Chennai and Mahindra World Ctity,
Jaipur, as well as ORIGINS Chennai
and ORIGINS Ahmedabad.

Key Achievements of the year:
ORIGINS Chennai ranked
amongst the first industrial areas

to reopen after the pandemic-
induced lockdown

B Mahindra World City, Chennai
and Jaipur, provided employment
to about 62,121 people, while
contributing to cumulative exports
to ¥ 1,671,965 lakh

B The IC & IC segment reported
a year-on-year in area leased
(110.60 acres) and total leased
premium generated

(¥ 29,800 lakh)

B The four projects collectively
catered to 18 new customers,
which is a compelling signature
of Mahindra Lifespaces agility in
the wake of the pandemic and
associated disruptions

Designing for the future

To design for the future, we remain
strongly committed to continue building
on our 100% green portfolio. With

our commitment to develop Net Zero
buildings from 2030, our 3-pronged
approach to develop Net Zero Energy

aj

Demand Reduction
through Climate
Responsive Design

AN I /
@
Energy
Efficiency
J

Integration of
Renewable Energy

Demand Reduction through

Climate Responsive Design

Climate Responsive Design involves
designing for “least possible air-
conditioning, and no artificial lights
during the day”. This is accomplished
by minimizing solar radiation ingress
through windows in summer through
appropriate building orientation, shading,
and sizing, minimize heat gains through
walls and roof through proper insulation
& reflective materials, maximizing

the building’s potential to cool via
natural ventilation through provision

of appropriate window openings, and
ventilation, and designing for adequate
daylight through proper orientation,

and use of proper wall, roof, and
window material.
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Energy Efficiency Integration of Renewable Energy Considering cooling and lighting

The remaining energy requirement The final reduced energy requirement ~ equirements account for nearly 60% of
post the demand reduction through post demand reduction and use of electricity consumption in a residential
climate responsive design is further efficient equipments, is met through setup, the benefits of demand

reduced through use of energy- use of energy generated using reduction through CRD presents great
efficient equipments such as star renewable energy sources such as value to the consumer, present unique
rated appliances — Air Conditioner, solar, wind, and others either onsite or ~ Proposition in improved quality of living

Refrigerators, Washing Machines, and  supplied from grid. as well as reduced cost of ownership.

others, LED lights, Energy-efficient
fans, and other efficient equipments.

Climate Responsive Design Feature

Project Initiatives Proposed Impact
Mahindra Eden, 1. Application of roof insulation 1. 65-95% reduction in discomfort
Bengaluru 2. Application of high SRI paint on all walls and 2. 15% energy savings
roof or internal insulation on exposed east 3. % 4.40 million: Annual savings on
and west wall electricity
Mahindra Happinest 1. Application of Roof Insulation and/or High 1. Up to 70% reduction in discomfort
Kalyan 2, Mumbai SRI paint 2. Up to 20% energy savings
2. Use of High SRI paint on external wall 3. ~ % 4.9 million: Annual savings on
3. Use of Movable shading / Low SHGC glass electricity
Upcoming Project 1. Optimized wall to window ratio (WWR) 1. 7% reduction in energy demand
Pune 2. Interior paints with Low Volatile Organic 2. 75% common area demand offset
Compounds (VOC) by on-site Solar PV
3. Roof coated with High Solar Reflective Index (SRI)
Paint

=

e R : i
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Climate, Sun Path & Solar . .
Radiation Analysis SHECIIE RS
RETV / Building
% = Envelope

L - i b Heat Gain
Analysis
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e (Rt N Cost

Comfort and Energy Analysis Daylight Analysis Analysis

Example of several analysis performed to ascertain the impact of the CRD interventions planned for a project
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Making of India’s First
Net Zero Energy
Residential Home

At present, 40 crore or 33% of the
Indians live in urban areas. In line with
the projected increase in urbanization,
by 2050, this number is projected to
increase by 81 crore, adding stress
on infrastructure and resources if not
planned accordingly. Buildings and
construction sector accounts for 36%
of the total energy consumption and
about 40% of the carbon emissions,
on the back of a sustained increase of
1-2.5% per year since 2015. If these
trends continue, it will render the
entire area prone to severe stress and
drastic changes in micro-climate. For
instance, the city of Bengaluru, which
has seen a population growth of over
1000% since 1973, has witnessed

an average temperature increase of

2 to 2.5°C over the last decade and
deteriorating air quality. The water
bodies in the city have declined by
79%. It has also experienced frequent
flooding since 2000. Hence, there

is an urgent need to act sustainably
and urgently. We have taken sincere
efforts to introduce Net Zero energy,
Net Zero waste and Net Zero water
principle in our Net Zero buildings.

In partnership with the Indo-Swiss
Building Energy Efficiency Project
(BEEP), we initiated the development
of climate-responsive design strategy
for the residential portfolio. This has
helped ensure all our projects to be
energy-efficient, resulting in savings
for our customers, and mitigating our
impact on climate change.
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Mahindra Eden — India’s First Net Zero Energy

Residential Homes

At Mahindra Lifespaces, we have been taking several initiatives for
sustainable growth and have successfully demonstrated its acceptance
and high demand amongst our consumers. We recognize our
responsibility as developers, and hence, we moved a step forward

by launching India’s first net zero energy homes, Mahindra Eden, in
Bengaluru which enable us to give back to nature what we take from it.
These homes will be powered by 100% renewable energy (solar and
wind), and will be designed to positively impact the local flora and fauna
through several nature-friendly measures, and in the process, positively

contribute to
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AN SANTATION

i 12 e 13 o
sl <

Mahindra Eden provides a support system where nature thrives alongside
humans. We utilized our resources in conceptualizing and bringing to

life India’s first Net Zero energy homes at Mahindra Eden in Bengaluru.
We managed to achieve this by focusing on reduced energy demand,
capitalizing on our learnings on implementation of CRD projects.

Sustainable initiatives at
Mahindra Eden:

e Passive Design interventions (Wall
and Roof insulation, Window to Wall
ratio)

e Usage of solar heat reflective paint

e Solar panels and Wind turbines on
the rooftops

e Green power from grid

e |ow flow fixtures in the apartments
e Rainwater harvesting

e Sewage Treatment Plant

Waste Recycling at Mahindra
Eden

e Recycling 100% of
e-waste collected

e Sending zero waste to landfills

e Treating and re-using 100% of
collected waste water

Note: Above are features specific to
Mahindra Eden

Nature Positive development

We integrated the native plant
palette to create a botanical
landscape with bird baths, bird
feeders, nature corridors, herb
garden, floral garden and a
butterfly park

Our strategy for nature positivity
involves retention of trees wherever
possible, and also transplantation
and planting 10x trees for every
tree removed

Green corridors are built between
towers, highlighting the area’s
natural biodiversity, while

giving it additional support to
continue thriving

Biodiversity conservation during
construction by cordoning

the natural pond to minimize
disturbance, protected nutrient-rich
topsoil, transplanted trees by root
balling to areas of the project which
will not be disturbed

Implementing measures for air,
noise and light pollution control



Manufactured Capital

Serving customers’ post-
pandemic needs

Taking the brand promise of “Crafting
Life” forward, the needs of customers
in a post-pandemic world is well
understood. This can be seen through:

e Anincreased demand for health
and wellness aspects from the built
environment and how we reacted
to it

e Natural lighting, ventilation,
improved air quality, reduced noise
levels, and use of materials with
minimal impact on occupants are
the key customer demand

e We meticulously design and
analyze these features for better
reciprocity in real-life conditions.
These include thoughtful
fenestration design, climate,
solar radiation, shading, site
level CFD, daylight, thermal and
energy analyzes

The health and safety impacts of all
our products are regularly assessed
and adequately managed through our
thoughtful design. We have standard
SoPs to ensure products are in a
habitable state before handing over
the units to our customers. Post-
handover, we also ensure that the
regulatory requirements associated
with fire safety and environment are
communicated to the Resident Welfare
Associations. During the reporting
year, there were zero reported
incidents related to customer health
and safety, leading to fines or warnings
from the regulatory bodies.

Product green rating

As a realty developer, our reliance on guidelines for green building rating systems
IGBC (Indian Green Building Council) has led our projects to ensure resource
efficiency and indoor environmental quality. This collectively helped us widen

our environmentally responsible built portfolio. In India, increased environmental
awareness among customers, increasing regulatory mandates and incentives
highlighted the need to align to green building certifications, such as IGBC

and GRIHA.

During the reporting period, the following projects received pre-certification
ratings for the applicable green building certifications:

e Mahindra Alcove (IGBC Green Homes - Gold)

e Mahindra Eden (IGBC Green Homes - Platinum and IGBC Net Zero -
Net Zero Energy)

e Mahindra Happinest Kalyan 2 (IGBC Green Affordable Housing - Platinum)
e Mahindra Happinest Palghar 2 (IGBC Green Affordable Housing - Gold)

<47

With the launch of India’s first Net Zero
residential project at Bengaluru, we
have achieved a new milestone in our
sustainability journey. The project is
literally a dream come true given its
aspects of nature and positivity in an
urban neighborhood and environment.
With this, we embark on a journey of
committing ourselves to resilient designs
with the ultimate objective of creating
sustainable habitats.

- Jitesh Donga

\Chief of Design
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Delivering Quality

We recognize that each product
purchase is a significant investment
for our customers. As such, we make
it a priority to deliver high quality
products with appropriate standards of
workmanship. Delivering high quality
products and services is critical for
enhanced customer satisfaction, our
brand reputation, sales, and building
sustainable and scalable operations.
Mahindra Lifespaces is steadfast in its
commitment to improve quality of the
products and deliver them first time
right. Reducing rework reduces our
operational costs and environmental
footprint, while delivering higher
EBITDA margins. In keeping with our
commitment to timely execution of

i
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our projects and delivery of quality
products, Mahindra Lifespaces had

adopted the principles of Total Quality

Management (TQM) — as part of the

Mahindra Group’s integrated approach

“The Mahindra Way” (TMW) to
promote operational excellence. Both
residential and IC & IC businesses
are covered in the TMW assessment.
At Mahindra Lifespaces, we have a
robust quality management system
in place to achieve exacting quality
standards and meet the expectations
of our customers. This commitment
is reflected in our comprehensive
Quality Policy and management
system based on Plan-Do-Check-
Act (PDCA) approach that ensures

product quality, defect-free delivery
and customer satisfaction. In 2013, we
achieved certification for Integrated
Management System (IMS) and
upgraded to ISO 9001:2015 quality
management system in 2016-17.
Additionally, Standard Operating
Procedures have been defined for all
service functions and construction
activities. Quality metrices have

also been integrated in all internal
functions and monitored periodically.
At project sites, we have dedicated
Quality Managers, who oversee the
daily operations to address any quality
concerns. We migrated from OHSAS
18001 to ISO 45001 standard for
Health, Safety & Environment in
2018-19.
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ISO 9001:2015 Quality Management
System Upgraded in 2016-17

ISO 45001:2018 Occupational Health
and Safety Upgrade from OHSAS 18001
in 2018-19

ISO 14001:2015 Environmental
Management System Upgraded
in 2016-17
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Manufactured Capital

Quality Control at Mahindra Lifespaces

Quality control is a dynamic process, which evolves over time to integrate rising consumer expectations. We take
customers’ feedback seriously and have in place well-established procedures for monitoring feedback. We conduct
customer satisfaction surveys at four stages: purchase, waiting, possession, and post-possession phase to assess their
experience and solicit feedback for improvement. We regularly interact with our customers to seek feedback and identify

areas of improvement.

Awareness / Training Plan

Revision of SOPs

Bi-annual SOP review

Technical SOPs (59)

Activity Checklists (68)

Inspection & Test Plans (36)

Assessment Technical Specifications (13)
i & Quality Planning
Analysis of CSS Standardization (QA) Standardization Handbook

Analysis of Anomalies

Standard Project Quality Plan

Internal Audits & External Audit

Monitoring
& Control (QcC)

Site Visits & Quality Walks

Monthly Quality MIS

Management Review

QMS Scorecard

P -Plan; D - Do; C - Check; A - Act

Initiatives to Improve Quality of Products

Quality Control Audits RCC Beam/Patli of 200mm

In order to enhance quality at the height at kitchen platform level

construction sites, we undertake We substituted autoclaved aerated

internal quality audits. Dynamic Audit concrete (AAC) blocks used for

is being conducted across all projects construction at kitchen wall with RCC

on Quarterly basis. Patli of 200mm height. The substitution,
in addition to providing stability and

Enhancing Quality Culture durability, have replaced chemical

In order to inculcate a quality culture fasteners with normal fasteners.

within the organization, we have

undertaken initiatives such as World Functional Capability Building:

Quality Month celebration and Trainings

Kaizen drives. 10 Activity base training module has
been prepared and implemented on

Use of Curing compound site for all newly joined our staff within

We have replaced traditional method 3 months of timeframe.

of Water curing with use of compound
thus saving in water consumption.

Implementation

Pre-qualification &
Periodic Evaluation

Material Inspection

In-process Snagging

Int. Final Prod. Inspection

Construction Stage Pass

MS Water Stopper at
Construction Joint

We have replaced water swellable
bar with MS plate of 250mm wide and
1.5mm thick at construction joints of
Raft and Retaining wall.

Use of Smart Sensors in Raft &
Footing

Smart sensor is being used for Mass
concreting in Raft and footing to track
real-time temperature & strength of
concrete through App based.

Standardization of Waterproofing
System across projects
Waterproofing systems of sub
structure & super structure has been
standardized across all project sites
with Dr. Fixit products.
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With organizations rapidly moving back to
a “business-as-usual” scenario, we have
been taking every bit of care to maintain
a sustainable and safety culture at our
project sites. Being a responsible player,
we battled through the challenging times
exceptionally well and delivered our
projects on time, without compromising
on quality and well-being of manpower.
Keeping up our brand promise, we
continue to demonstrate a strong
resilience in project management through
sustainable use of resources as well as
our best-in-class technology.

— Sudharshan KR

\Chief Project Officer

9=
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Trends we see

Homes doubling as workspaces

We always listen to our consumers and

market trends and understand the changing
requirements of users of the built environment.
Post COVID-19, the home has taken on a new
dimension — doubling as a workplace. The

need for well-planned interior and thoughtfully
designed exterior spaces are no longer excluded
from preferences of practical homebuyers. Our
recent project ‘Happinest Tathawade’ features
working pods to enable work-from-home, with the
added convenience of social distancing and a
utilitarian appeal.

Mahindra Luminare, Gurugram
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Enhanced digitalization

We realize that an agile organization
such as ours will need to adopt
digitalization to reinforce our core
activities and expedite our product
delivery. To provide structural
reliability of concrete infrastructure
at project sites, we adopted a real-
time online monitoring platform that
allowed sensor-based monitoring of
concrete and laser-based leveling
instrumentation — all of which were
extremely useful in ensuring quality
construction. Through partnerships,
collaborations, and R&D activities, we
incorporated several technological
improvements in our business

and overall product quality. These
have been further discussed in

the ‘Intellectual Capital’ section of
the Report.

Value Creation —
Future Priorities

Our firm resolve remains to stand out
and craft products which facilitate
increased value creation for all the
stakeholders, while preserving the
realized value over a long term.
Following a strong performance, we
remain steadfast in approaching our
goal to triple our residential sales

by 2025. We also plan to step forth
in the redevelopment business and
focus on addressing reliability issues
in this space by leveraging our
expertise, experience and business
reputation. Our key focus for the next
few years remains will continue to

be on affordable-to-mid-premium
residential projects and developing
plug-and-play infrastructure in the IC
& IC business. The IC & IC segment
already has a healthy mix of Indian
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Clubhouse @Mahindra Luminare, Gurugram

and foreign companies, as has
registered a strong performance
during the year. Apart from the already
implemented sustainability initiatives
in the IC & IC segment, several
projects are in the pipeline which
include planning for water resiliency,
solid waste management, marble
slurry management, on-site solar
energy augmentation and switching to
biogas generators.

We plan to activate and monetize our
existing land parcels, and actively
pursue new acquisitions in Mumbai,
Pune and other urban locations. As our
responsibility to further climate action,
we will continue with the existing
partnerships and focus on Net Zero
buildings to reduce the impact on the
planet and continue adding to our
100% green portfolio.
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Setting New
Benchmarks
through Technology
Branding &
Marketing

We are firm believers of the thought
that technology will not just drive cost
and scale, it can also drive quality
control, safety and other related
aspects in the real estate sector. In
order to develop a resilient and an
innovative organization, we have
adopted large-scale technological
changes and have invested in
strengthening our digital capabilities in
various areas of the business.
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Material topics
e Energy

e Emissions

e Water

e Effluents & Waste
Management

Key Outcomes

7

Studies published

133% a

150

walling and roofing materials tested for
thermo-physical properties

25% a

Enable informed decision-making for
selection of energy-efficient material
assemblies

Bridging the knowledge gap for
market-ready, scalable, and viable
technologies and materials

A |ncrease over previous year W Decrease over previous year

All figures are for the reporting year.

Mahindra Roots, Kandivali



Intellectual Capital

Advancing digitalization
and innovation for
operational excellence

We have invested in strengthening
our digital capabilities in various
areas of our business. Digitalization
has been extended in the zero-touch
sales model, which enabled the entire
sales experience to be conducted
online — from prospecting to closure,
registration of apartments. In addition,
it is also present in a host of other
business aspects including customer
relations, project construction

cycle and platforms to handle our
procurement services.

Institutionalizing technology in
several processes:

We institutionalized the use of
technology via adopting - nPulse,
as well as DMS. We also introduced
tech-enabled checks and balances
for key activities at the sites

Our Technology Manual details

out Preparatory Works, Safety
Precautions, right tools, step-

wise methodology aided with
pictographic views, Pre and Post
Checklists, Do’'s & Don’ts and Tests
for all construction activities. This
currently covers 24 key activities
executed at our sites

We have placed checks and
balances in the way of a ‘Stage
Pass’ tracking system. A unit’s
lifecyle is mapped and broken
down into four checkpoints to give

Project management platform - nPulse

nPulse is the single-most project management platform to digitize operations value chain and achieve reliable
schedule, cost and scope control through real-time monitoring. nPulse system is currently live across 10 projects.

Below are the modules currently live across projects:

e Issues & Meetings module
which is integrated to Project
Schedule activities, helps track
and close critical issues

* Projects & Bill of quantities
(BOQ) module integrates
and tracks Project Master
Schedule with Bill of quantities
level Project Cost (SAP system
integrated) allocation and gives
us a 360-degree view on time

and cost performance via KPI
dashboards — Earned Value,
Project Delay Analysis, S Curve
Performance. Site Engineers
give progress updates via
mobile application with real-time
performance of the project

Safety & Quality module
includes Quality Checklists,
Request for Work Inspection
(RFWI), Non Conformance (NC)

clearance for next stage gate -
Unit level activity-wise checklists
are used to provide clearance

to succeeding activities in the
stage, as per the approved master
construction sequence

Stage Pass checklists are deployed
by Quality Team to ensure all
activities are completed as per the
process. Targets for units clearing
the stage gate are broken down
month-wise and week-wise and
tracked periodically

Tracking unit readiness at granular
level and giving projected
completion through number of
units ready for handover helped
streamline the FM Inspection and
Handover Process and align the
units for handover

under Quality and Incidence
Management, Inspection &
Observations Management,
and Permits & Checklist
under Safety

Dashboards & Reports
includes EV performance,

Cost & Progress S Curves,
Delay Analysis, Billing
Enablement (BE), and Quality &
Safety Dashboards
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Data Management System (DMS)

DMS is a cloud-based automated
workflow driven solution for data
management. This has been
implemented across our residential
business, projects function (18
Projects, adding mid-premium and
Happinest) in the last three years. This
has led to sequential, streamlined
and data-driven decision-making.
Having realized the benefits of DMS
in the residential business, we have
onboarded the IC & IC segment also

with key stakeholders to decide on
workflow framework and document
architecture. Business Requirements
Document (BRD) now concluded and
development is in progress.

Digital in Marketing

We continued to leverage the digital
technologies medium for our marketing
strategy. A new communication tool
was also implemented, which helped
engage with leads and customers
through multiple channels such as

WhatsApp, SMS, and automated
calls, while maintaining a complete
interaction history. With optimization
of resources and customer centricity
being our focal points, we are already
the pioneers in automating our land
acquisition process. We have become
the only real estate developer in

India to have achieved this. We also
implemented Product Cost and
Lifecycle Management to our projects
and developed a 100% digital sales
and customer onboarding platform.

onto DMS. Workshops were conducted

~

We continue to use sector-specific and
unique digitalized sales processes

and zero-touch products introduced
during the pandemic. It is also hugely
encouraging to witness increasing
consumer consciousness. Happy to share
that our continued focus on customer
centricity has resulted in significantly
improved Turnaround time (TAT) for all
customer queries. Our continued focus
on Sustainability has strengthened our
communication to customers on benefits
of green buildings in terms of health

and well-being. We share with them the
economic benefits and positive impacts
by inculcating technological changes in
the construction process, which ensures
better built quality. Some of these
includes the introduction of automation
in real estate and continued innovations
by virtue of engaging with our partners.
We are projecting shifting trends and
demographics of new homebuyers

who are younger, value conscious

and becoming strongly focused on
product sustainability.

— Vimalendra Singh
Chief Sales & Service Officer
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Auditorium (in Clubhouse) at Mahindra Luminare, Gurugram
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Product & Process
Innovation

Some of the key challenges faced

by the real estate industry include
resource scarcity, demand for climate
resilient structures, energy efficient
products and rising input costs. We
are focussing on innovative solutions
to address these challenges, both
economically and to fulfil the changing
consumer preferences. Some key
examples of innovative technologically
disruptive solutions we have adopted
are highlighted below.

Enabling faster construction and
innovation for product quality

* Usage of Stay-in-Place
formwork: We became India’s
first real estate developers to have
used the Stay-in-Place Formwork
technology at our Mahindra
Happinest Palghar 2 project. This
technology is combined with
holographic computing using
cloud-based, real-time, multi-
stakeholder collaboration across
design-to-development value
chain for easy stakeholder co-
ordination, BIM LAD 500 for instant
construction drawings and BOQs,
and quicker construction enabled
by Rebar automation.

* Drone surveying: To measure and
map land parcels, we used drones
which proved to be low-cost and
captured high-resolution imagery of
the topography. The images could
also be analyzed for measurement
of distance and contours.

Rapid

Increased
possibility to
use alternative
building
materials

carbon

Reduced
usage of natural
resources like

water and
sand

Introducing automated
processes in construction

* Robotic assistance to placement
of concrete blocks: In the previous
financial year, we collaborated with
an overseas technology provider
to develop a system for automation
and using robots for placing blocks
for walls. This made the process
quick and less labor-intensive.

* Robotic-assisted reinforcement
cages: The technology included
robotic welding of bars to create
cages for walls, slabs and ceiling.

construction

Key
benefits of
Stay-in-Place
Reduced Framework Precision
embodied

Improved
wall finishes

engineering

Design
flexibility

During the year, we introduced
several innovations for
product improvements:

e Moved from Cementitious
Waterproofing to PU
Waterproofing for lower failure
rate and higher durability in all
external areas

e Replaced laminated
Veneer Lumber to Marine
Ply based-doors for better
mechanical properties, stability
and durability

e Colored Silicon sealant used
at Toilet and Wash-basin
areas for watertightness and
clean aesthetics

e Replaced cementitious
grouts to Epoxy waterproofing
for toilets
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Partnerships for
Sustainability

At Mahindra Lifespaces, we believe
partnership and collaboration is the key
to achieving sectoral decarbonization
and circularity. With our presence, we
try to bring about systemic changes
in the way we develop our portfolio
for increased capacity building and
environmental sustainability. As a part
of our commitment to the Sustainable
Development Goals, we are directly
contributing to achieving SDG 17
through our partnerships through our
initiatives. These collaborations and
partnerships are mentioned below.

Sustainable
water use
in habitat

Mahindra-TERI Centre of
Excellence (MT CoE):

This is the first-of-its-kind research
facility aiming to create an ecosystem
to power a transformative green shift
in the built environment across cities
and towns. This collaboration between

Standardization
of Building
Materials

Key Focus
Areas of Building
Mahindra-TERI Envelope
Centre of studies
Excellence

Thermal &
Visual Comfort
studies

Mahindra Lifespaces and ‘The Energy
and Resources Institute’ (TERI) was

initiated in 2016, with a vision to build
a greener urban future by developing
innovative energy-efficient solutions.

e Mainstream sustainable housing by offering wide
range of indigenous materials with their thermal
efficiencies, scalability and affordability

These solutions are specifically
tailored to Indian climates and are
focused on developing market-ready,
scalable and viable building materials
and technologies. This will help the
real estate sector diversify and use
efficient building material substitutes.
State-of-the-art research techniques

®

Impact of \

MT CoE
Research on
the Real Estate

Industry
®

O

e Reduce energy footprint of
real estate industry

are utilized to generate performance
data and metrics, leading to large-
scale implementation of energy-

e Influence building materials industry to adopt
sustainable materials, encourage R&D & to
enable Green Supply chain

o

2
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Thermal comfort Visual comfort Energy-efficient
materials

* Released guidebooks on: e Prepared abridged version e Tested more than 150
- Integrated daylight systems of the “Glare Management construction materials,
for affordable housing in India Guidelines for Artificial including over 30 emerging

- Thermal Comfort prescription Lighting building materials

for cooling dominated Indian

tate-of-the-art NABL
Residential buildings * State-of-the-ar

accredited material
Launched the Eco-Niwas testing facility
Samhita Design Aider Tool

Perception study being
conducted for Indian residential
buildings to ascertain the
approach and identify gaps in
design for occupant thermal
comfort and daylight

Sky modelling Water
management

First-of-its-kind study in India e Published guidelines on
to predict with certainty, water-efficient measures for
what kind of standard residential townships

sky conditions plreva|| on « Developed The WATER
the current location of -
data recordin (Water Availability and
atarecording Treatment for Efficient
Conversion of sky scan Reuse) Calculator
patterns to CIE (International
Commission on lllumination)
standard sky formats

e Water Sustainability
assessment conducted for
Chennai and Gurugram

Mahindra TERI Centre of Excellence
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Key milestones achieved under Phase 1 [FY 2017 - FY 2022]

I
N
State-of the-art aboratory

* SVAGRIHA 5 star rated facility * Guidebooks - 5 ¢ Building-level rapid water
audits for 5 residential

[ ] i i i [ ] -
National Accreditation Board Reports - 5 townships of Mahindra

for Testing and Calibration

i * R h articles — 2 i i
Laboratories (NABL) esearc 'ar icles papers L|fespalces such as, Antheia
under review township, Pune; Bloomdale,
* Enlisted under GRIHA Nagpur; Nova and Iris
product catalog townships in MWC Chennai,

Blueridge township in Pune
(Paranjape developers)

Sky monitoring station Web-based toolkits Material testing

* CIE standard based Sky * Eco-Niwas Samhita (ENS) * Over 150 material samples
scanner for illuminance and design aider tool tested including new &
irradiance measurement of innovative technologies for

e Water (Water Availability
and Treatment for Efficient
® Solar monitoring unit for Direct Reuse) calculator
Normal Irradiance (DNI) and
Diffuse Horizontal Irradiance
(DHI)

the sky hemisphere

their thermal properties

® Building materials database
and tool

Phase 2 — Mahindra TERI Centre of Excellence

We concluded our phase 1 of research
work in November 2021 and launched the
key findings of the research work. These
findings comprised guidebooks and
toolkits and were launched in the presence
of Mr. Durga Shanker Mishra, Secretary,
Ministry of Housing and Urban Affairs
(MoHUA), Government of India on

22" November, 2021. Mahindra
Lifespaces and TERI also announced the
commencement of Phase-2 of research
efforts at MTCoE, which will continue

to focus on developing science-based
solutions for India’s construction industry.
The launch was followed by 2-day webinar
sessions on dissemination of the 5-year

research work to external stakeholders Commemorating the MTCoE Phase 2 Extension - MoU signing between Mahindra Lifespaces
across the globe. and TERI in the presence of Mr. Durga Shanker Mishra, Secretary, Ministry of Housing and
Urban Affairs (MoHUA), Government of India on 22" November, 2021
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The Indo-Swiss Building Energy Efficiency Project (BEEP):

Operational since 2011, BEEP is a
bilateral cooperation project between
the Ministry of Power, Government of
India, and the Federal Department

of Foreign Affairs (FDFA) of Swiss
Confederation. Its central focus is to
help India mainstream energy-efficient
and thermally comfortable (EETC)
building design for commercial and
residential buildings.

The collaboration also involves
preparing a policy paper based on
CRD analysis of the projects to align
ENS, IGBC, GRIHA and BEE star
rating program. It also includes revising
the IGBC and GRIHA rating systems
as well as the BEE star rating program.
ENS, which has been developed

by the government with technical
assistance from BEEP, provides for
CRD to reduce heat gains, improve
natural ventilation and daylighting.

Mahindra Happinest Kalyan 2,
Mahindra Eden and our upcoming
project directly benefited via BEEP
during the year. It strengthened our
CRD design specifications and energy
demand reduction. We also ensured
that all future projects would be
compliant to ENS with strategic inputs
from BEEP.

i

As part of the BEEP RE project,
we also collaborated with IIEC
which integrates renewable energy
in buildings. This was realized by
deploying solar and wind energy
hybrid systems at Mahindra Eden,
India’s first Net Zero residential

building. The project was visited by
the Swiss Ambassador to India and
Bhutan, Embassy of Switzerland, and
His Excellency. Dr Ralf Heckner is
leading the Swiss delegation and by
the BEEP and BEEP RE team.

Road to Net Zero Energy Buildings

100% BEEP BEEP RE
S Minimize energy Efficient systems Use renewable
S . requirements and operations energy
s ~
~
~
~
~
~
~
c s ~
. N.
"a ~
€ AN
2 Business As Usual ~
5 “
O S .
3 Climatt_e S
) Responsive N on-site B bi
h Design or Active Measures n-site fenewable

Passive Measures

Energy Generation

S Net Zero
~

Minimize heat
gain/loss, Improve
Daylight & Natural
Ventilation Potential

g NnturaP oult

oy s gk
o

Efficient Cooling
& lighting
system

L

Swiss delegation led by His Excellency Dr. Ralf Heckner, meeting the MD& CEO of Mahindra Lifespaces, Mr. Arvind Subramanian & the executives at
Mahindra Eden, India’s first Net Zero energy residential project
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Business Charter: Value Chain
approach to decarbonize India’s
building & construction sector

Decarbonization of the construction
sector is a definite need of the hour.
This is especially true as we take

into account the overall lifespan of
buildings and the projected growth

of India’s real estate and construction
sector. The building and construction
sector has a diverse and fragmented
value chain. In order to effectively
de-risk from climate risks, participation
and a co-ordinated action from all the
value chain players is a must.

We, in partnership with core partners,
Alliance for an Energy Efficient
Economy (AEEE), EcoCollab, and
WRI India, engaged with stakeholders
to carve out an impactful pathway

to decarbonize the sector across

the value chain and inform the
business charter. Architects, structural
engineers, developers, corporates,
conventional and alternative raw
material manufacturers, construction
and demolition waste processors,

etc. were engaged with to inform the
business charter.
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The signatories of the charter committed to six priority actions, aligned with
Net Zero, as highlighted below:

$01

005

006

Design Net Zero buildings:

Adopt climate-responsive design, life-cycle assessment, and mainstream
low-carbon materials to minimize emissions during construction and
operational phase.

Adopt science-based Net Zero targets:

Commit to science-based targets and develop 25% of new buildings
as Net Zero by 2030 through climate responsive and low carbon
design practices.

Improved operational efficiency for Net Zero buildings:

Commit to efficiency improvement targets and make public ESG
disclosures on building energy and resource consumption to report and
track performance against targets and low carbon design practices.

Mainstream low-carbon materials for Net Zero buildings:

Commit to Environmental Product Declaration (EPD) and declaring
embodied emissions for all the products and mainstream 4-R (Reduce,
Reuse, Remanufacture and Recycle) by 2025.

Develop and mainstream climate-aligned building codes
and standards:

1. Work with government stakeholders or bodies to update codes and
adopt and implement material standards aligned with country’s
long-term climate goals and build capacities to implement low-
carbon solutions.

2. Develop clear guidelines on Life Cycle Assessment (LCA), performance
indicators and quantitative key metrics for building efficiency, in line
with India’s long-term climate goals.

Enabling monitoring and tracking performance of a Net Zero building:

By 2025, aim to install building performance monitoring systems for all the
upcoming buildings.
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Intellectual Capital

Solar Decathlon

We recognize that buildings cause
significant energy-related greenhouse
gas emissions, and the Net Zero
energy-water and resilient buildings are
the future. The Solar Decathlon India is
a competition conducted by the Indian
Institute for Human Settlements and
the Alliance for an Energy-Efficient
Economy under the aegis of the
Indo-US Science and Technology
Forum addressing Climate Change

in the building sector and brings new
ideas and designs. It encourages
postgraduate and undergraduate
students to innovate for net zero
energy, net zero water, net zero waste,
and climate-resilient buildings. Student
teams develop affordable and industry
ready solutions for real projects with
the help of their project partners.

As a Project Partner of Solar Decathlon
India, we continue to guide teams on
climate responsive design and green
techniques and provide information
about our building projects to the
participating teams for the Solar
Decathlon India challenge, and these
designs and innovations give us ways
for implementing climate responsive
and clean energy solutions in

our projects.

In the reporting year, Mahindra
Lifespaces participated as a partner
to four teams. One of our teams,
Team Niwas 2.0 from the Institute

of Engineering and Management in
Kolkata qualified as the runner-up.

Value Creation —
Future Priorities

Innovative thinking and courageous
decision-making have enabled us

to deliver a 100% green portfolio

on time for the greatest customer
satisfaction. It is a continuous process
to bring in more digitally disruptive
technologies and use them to improve
the product offering, while maintaining
our key focus on sustainability. Our
stay-in-place-formwork technology is
classic example.

We are also experimenting with

other processes like precast and
prefabrication which have yielded
good results in the pilot projects.
These changes will bring real change
with huge economical savings for
the end-user and the developer.
Technology has also helped adapt

to a post-COVID world through our
ability to automate transactions,

LIVE

o

=) ——¥

/.
=0

Sales Gallery, Mahindra World City Chennai
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increase reach via digital marketing
campaigns and use chatbots for
enhanced customer experience. The
pandemic-induced restrictions have
enabled us leapfrog the adaptation to
a digital way of working as evident in
our work from home practice as well
as several technological innovations
highlighted throughout this section. All
this enables resilient operations. We
are also looking at other transformative
technologies and future collaborations
for research as well as improved
investment in innovative technologies,
and integration of existing

technical tools.

Sustainability and technology are 2
key levers for innovation and growth.
We will continue to be frontrunners
in sustainability by leveraging
engineering and information
technology to our advantage.
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Key Outcomes

2.01 Lakh

Revenue per GJ of energy consumed

113.2% a

141.1 Lakh

Annual savings from energy saving initiatives

25.5% w

0.00019 tCO.e/sq. ft.

Specific Scope | & Il GHG emissions at Residential

208.05 m?

Water used per acre at IC & IC

10.42%

0.73 tCO.e/acre

Specific Scope | & Il GHG emissions atIC & IC

744% «

R0.21 Lakh

Revenue per T of waste generated

255% a 65.24%
33,547.38

Revenue per m? of water consumed

125.33% a

A |ncrease over previous year W Decrease over previous year

All figures are for the reporting year.



Natural Capital

Environmental Well-Being — Journey towards nature positivity

As an aware and responsible
corporate citizen, we acknowledge our
symbiotic relationship with the natural
environment. With nature being a
shared resource, it is our responsibility
to operate in an ethical and ecological
manner, to achieve our goal of
sustainable habitat development and
efficient use of natural resources.

At Mahindra Lifespaces, we identify
natural capital as all the renewable
and non-renewable environmental
resources and processes that support
the current and future prosperity for
our business and all the stakeholders.

We monitor our expenditure on Y-0-Y
basis on sustainability interventions
related to energy, waste, water,
biodiversity, etc. and calculate the
related savings and explore how the
natural capital performance has a
bearing on the financial output of
Mahindra Lifespaces. Y-o0-Y trends

Mahindra World City, Jaipu

of revenue generated per unit of
resources consumed — revenue/GJ

of energy consumed, raw material
consumed, water consumed, and
revenue/waste generated are also
monitored. During the reporting period,
we incurred an expenditure of ¥ 985
lakh for the implementation of our
initiatives. In addition, we were able

to generate savings on environmental
parameters related to the consumption
of resources (energy and water)

as well as management of waste.

We deliver future-proof homes with
energy-efficient design, reduced water
consumption and homes that are one
with the surrounding environment

to foster sustainable growth. This
commitment was taken a step higher
with our launch of India’s first certified
Net Zero energy residential project,
Mahindra Eden.

Our Sustainability and EOHS Policy,
Standard Operating Procedures
and guidelines demonstrates

our responsibility to minimize our
environmental impact and ensure that
all developmental activities are in full
compliance with relevant statutory
and regulatory requirements. Our
sustainability roadmap along with
carbon action plan is leveraged

to monitor, evaluate, and improve
our sustainability performance.
Sustainability performance across
the projects and the organization

is periodically reviewed by the MD

& CEQ during the project review
meetings, leadership updates, and
quarterly by the Board through Board
notes. Sustainability integration
within the project is evaluated by the
sustainability team through quarterly
sustainability maturity assessments
and helps in crafting a culture

of sustainability throughout the
construction stage.
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Roadmap 2020-25 progress on goals aligned with environmental well-being for residential and IC & IC businesses

as follows:

Impacted Sustainable Development Goals

Material Tobic Long Term - Target Status
P Business Goal  2021-22 2021-22 Goal Target Outcomes
Achieved
Environmental Green Buildings Achieve Achieved [FFS Target 13.3: Build 100% of our
Well-Being - To reinforce our required level @ knowledge and capacity  portfolio is
green portfolio of certification to meet climate change 1. IGBC Gold &

for 100%
Projects

1. IGBC - Gold
and above
2. GRIHA -
4-Star and
above

As defined
in Net Zero
targets

3. Net Zero -
Energy

Take urgent

action to combat

climate change
and its impacts

Target 13.B: Promote
mechanisms to raise

capacity for planning and

management

above certified

2. GRIHA 4-star and
above

3. 1 project is

Net Zero Energy
certified

Climate Change
and Emissions

1. Achieve carbon
neutrality by 2040

2. Achieve SBT
targets by 2033

2.1 63% reduction
in operational
(absolute Scope

1 & 2) emissions
from 2018 as base
year

2.2. 20%
reduction in use
phase (Scope 3)
emissions from
2018 as base year

1. Identification In
of energy
efficiency
measures
for sites +
Contractor
sensitization

2.15%
reduction in
absolute Scope
3 emissions
with FY 2021 as
base year

(Alignment
with Net
Zero Energy
strategy)

3. Demand
reduction
through design

4. Energy
efficiency

5. Integration
of Renewable
Energy

Progress

Ensure access
to affordable,
reliable,

sustainable and

modern
energy for all

B

Take urgent

action to combat

climate change
and its impacts

Target 7.1: Universal

access to modern energy

Target 7.2: Increase
global percentage of
renewable energy

Target 7.A: Promote

access, technology and

investments in clean
energy

Target 13.3: Build

knowledge and capacity
to meet climate change

Target 13.B: Promote
mechanisms to raise

capacity for planning and

management

1. Sustainable
Design Guidelines
developed and
disseminated

2. Sustainable Office
Guidelines in place

3. Our Net Zero
Energy Strategy,

3.1 Demand
Reduction through
Climate Responsive
Design

3.2 Energy-Efficient
Equipments

3.3 Integration of
Renewable

4. Scope 1, 2

and 3 emissions
increased compared
to FY 2021 owing

to non-alignment

of existing portfolio
under development
with our Net Zero
strategy

5. 60% Common
Area Lighting is
powered using
renewable energy

Make our
development water
secure by 2030

15% reduction In
in water
intensity Y-o-Y

Water
consumption
40% less
than baseline
criteria as
defined by
GRIHA

Progress

Lo
D SANTATION

v

Ensure
availability and
sustainable
management
of water and
sanitation for all

Target 6.3: Improve

water quality, wastewater
treatment, and safe reuse

Target 6.4: Increase
water use efficiency
and ensure freshwater
supplies

Target 6.A: Expand water
and sanitation support to

developing countries

1. Water Use
intensity has
increased by 81.8%

Water Consumption
less than 50% than
baseline in GRIHA
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Material Topic

Long Term -
Business Goal

Status
2021-22

Target
2021-22

Impacted Sustainable Development Goals

Goal

Target

Outcomes
Achieved

13 e

L P 2

Take urgent
action to combat
climate change
and its impacts

Target 13.3: Build
knowledge and capacity
to meet climate change

Target 13.B: Promote
mechanisms to raise
capacity for planning and
management

Sustainability Roadmap — FY 2022 Progress for IC & IC Segment

Impacted Sustainable Development Goals

Material Topic Long Term - Target Status
P Business Goal  2021-22 2021-22 Goal Target Outcomes
Achieved
Environmental Green Buildings 1. Implement Achieved [ES Target 13.3: Build 1. Sustainability
Well-Being - To reinforce our and track the @ knowledge and capacity ~ Strategies

green portfolio

committed
strategies
under Green
Cities for
allIC &IC
projects (MWC
Jaipur, Origins
Ahmedabad
and Chennai)
2. Implement
C40 CPDP
Roadmap -
MWC Jaipur

Take urgent
action to combat
climate change
and its impacts

to meet climate change

Target 13.B: Promote
mechanisms to raise
capacity for planning and
management

implemented across
IC & IC projects

in line with the
commitments in the
IGBC certification

2. C40 CPDP
roadmap tracked,
monitored and
measured yearly

Climate Change
and Emissions

1. Achieve carbon
neutrality by 2040

MWC Jaipur

2. Achieve SBT
targets by 2033

2.1 63% reduction
in operational
(absolute Scope

1 & 2) emissions
from 2018 as base
year

2.2 20% reduction
in use phase
(Scope 3)
emissions from
2018 as base year
MWC Chennai

3. Achieve SBT
targets by 2031

3.1 63% reduction
in operational
(absolute Scope

1 & 2) emissions
from 2016 as base
year

MWC Chennai In

5% reduction in  Progress
absolute Scope

1 & 2 emissions

with FY 2021 as

base year

MWC Jaipur
4% reduction in
absolute Scope
1 & 2 emissions
with FY 2021 as
base year

MWC Chennai In

5% reduction Progress
in specific

emissions with

FY 2021 as

base year

MWC Jaipur
4% reduction
in specific
emissions with
FY 2021 as
base year

Ensure access
to affordable,
reliable,
sustainable and
modern energy
for all

B
O

Take urgent
action to combat
climate change
and its impacts

Target 7.1: Universal
access to modern energy

Target 7.2: Increase
global percentage of
renewable energy

Target 7.A: Promote
access, technology and
investments in clean
energy

Target 13.3: Build
knowledge and capacity
to meet climate change

Target 13.B: Promote
mechanisms to raise
capacity for planning
and management

MWC Chennai
17% reduction in
absolute Scope 1 &
2 emissions with
FY 2021 as base
year

MWC Jaipur

2% increase in
absolute Scope 1 &
2 emissions with
FY 2021 as base
year

MWC Chennai
17% reduction in
specific emissions
with FY 2021 as
base year

MWC Jaipur

2% reduction in
specific emissions
with FY 2021 as
base year
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Impacted Sustainable Development Goals

Material Topic Long Term - Target Status
P Business Goal  2021-22 2021-22 Goal Target Outcomes
Achieved
Renewable Achieved Renewable Energy
Energy capacity by FY 2023
capacity by MWC Chennai
FY 2023 26% of total demand
MWC Chennai met using RE from
5.5 kWP external third party
MWC Jaipur in FY 2022
(a) eVolve/ MWC Jaipur
Utilities: 450 (a) eVolve/Utilities:
kWp 607 kWp by FY 2023
(b) Clients: 5.5 (b) Clients: 7.43
MWp MWp by FY 2022
Achieve zero waste 50% diversion  Achieved [FEES Target 12.2: Sustainable 1. 100% food and
to landfill by 2030  away from &;" management and use of ~ garden waste
landfill for MWC natural resources composted onsite
Jaipur Ensure Target 12.4: Responsible 2. 73% diversion
sustainable management of away from landfill for
gﬁgsgggﬂggon chemicals and waste MWC Jaipur
patterns Target 12.5: Substantially 3- >99% diversion
reduce waste generation ~ &way from landfill for
13 S MWC Chennai
Target 12.7: Promote
© sustainable public
Take urgent procurement practices
action to combat
climate change Target 13.3: Build
and its impacts knowledge and capacity
to meet climate change
Target 13.B: Promote
mechanisms to raise
capacity for planning and
management
Make our 40% of water Achieved [FeN Target 6.3: Improve 88% of total
development water recycled and E water quality, wastewater ~wastewater is
secure by 2030 reused at treatment, and safe reuse recycled and reused
MWC Chennai Ens.ure. ' Target 6.4: Increase at MWC Chennai
ava"?b"'ty and water use efficiency
sustainable and ensure freshwater
management of .
water and supplies

sanitation for all
13 i

Take urgent

action to combat

climate change
and its impacts

Target 6.A: Expand water
and sanitation support to
developing countries

Target 13.3: Build
knowledge and capacity
to meet climate change

Target 13.B: Promote
mechanisms to raise
capacity for planning and
management
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Sustainability Integration across our projects

Environmental (E), Social (S),

and Governance (G) aspects as
conceptualized and integrated in the
product design is implemented and
monitored throughout the project
lifecycle until the product handover
phase. Monitoring on the ESG
aspects is done for all our projects to
assess the maturity of sustainability
integration within the project. To assess
the sustainability measures across
project sites, Mahindra Lifespaces
institutionalized the sustainability
maturity model, an assessment
mechanism to engage, and improve
site sustainability performance,
which has resulted in an improved
performance, heightened awareness,
and implementation of sustainability
initiatives across locations. Developed
with the long-term goal of ‘Elevating
the sustainability performance

of the project sites to meet the

global benchmark and contribute

to the sustainable growth of the
organization, and subsequently
accelerate to set new global

standards’, the assessment tool is
used to ‘set up uniform processes
across all project sites pertaining to
Environment Management System
and Sustainability’. The maturity model
provides a one-stop platform for
tracking project compliances and the
bottom-up approach drives integrated
thinking and facilitates sustainability
centered decision-making. Project
sites are scored on 5 parameters

of Engagement & Awareness, Data
Governance, EMS requirement under
IMS, Site Initiatives, and Compliance
tracking process.

Best project sites/team members
are rewarded annually on multiple
categories basis their yearly
performance. With the current
objective of establishing uniform
processes across all projects, the
model is refined to accommodate
for changes in global sustainability
benchmarks. In the reporting year,
Mahindra Lakewoods was the top
scoring project with deep integration

of sustainability within the project in
terms of water conservation, value
engineering in design resulting in
resource and cost savings thereby
reducing environmental impact,
supply chain engagement, energy
conservation, etc. Awards were also
presented for other categories such
as consistent performance, data
champions, waste management
champions, SBT Champions,
sustainability architect, Safety
Champions, and many others. This
encourages the project teams to
deepen the integration of sustainability
during the construction phase. With
the help of the model, we have been
able to build a culture of sustainability
across projects. The model introduced
across projects created a healthy
competition, and knowledge-sharing
between the projects and helped share
best practices and thereby helped set
up sustainable construction practices
across the projects.

Environment
Management

Initiatives by

Engagement
and

Awareness

‘ Sustainability ‘

Maturity
Model

Project
Teams

Compliance
Tracking
Process

Governance

Parameters to measure Sustainability Maturity across projects
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Race towards Net Zero

The United Nations Climate Change
Conference (COP26) held at Glasgow
during the year was historic, with India
committing to achieve Net Zero carbon
emissions by 2070. The building and
construction sector being a key driver
of the Indian economy and responsible
for major portion of GHG emissions,

it becomes important to work towards
sectoral decarbonization and thereby
contribute to achieve the net zero
target. With our commitment to make
Net Zero developments by 2030, we
continued to set high benchmarks for
ourselves, with the launch of Mahindra
Eden, India’s first Net Zero energy
residential homes. This was achieved
by careful planning and design by
including existing biodiversity into

the project and with minimal impact
on the environment. More details on
our first step towards Net Zero nature
positive development is provided in
the manufactured capital section of
this Report.

& cn) &=

IGBC MISSION ON NET ZERO

Indn Grean Bullding Councl (1GBC) Congratutalass

Mahindra Lifespace Developers Ltd

for signing "IGBC Mission on NET ZERO® on 22 April 2021 towards tha
vision - “India to become one of the foremost countries transforming
to Net Zoro by 20507

wﬂ"'{ s —

K 5 Venkatagiri
Enpcitivwe Drwotor
CH - Gineteny B

IGBC Net Zero commitment of Mahindra Lifespaces

Apart from making all new developments Net Zero by 2030, we have
strengthened our efforts to decarbonize the sector with the launch of business
charter in partnership with WRI India, AEEE, and EcoCollab. The Decarbonization
business charter is a first-of-its-kind initiative that will focus on identifying the
priority actions and key opportunities for various stakeholders on reducing
emissions from buildings and the construction value chain.

(Read more in Intellectual Capital)

Our Journey towards Carbon Neutrality

Our Climate Strategy

‘Climate Action Failure’ ranks at the top
of the Global Risks Report 2022 by
World Economic Forum. At Mahindra
Lifespaces, we are committed to

our climate goal of carbon neutrality
guided by our science-based targets.
Our climate action strategy is based on
focus inward and focus outward. This
approach helps us clearly delineate
our approach for all stakeholders

and maintain our leadership position.
Our carbon action plan outlines
measures for our residential and
industrial businesses.

Focus inward comprises establishing
a baseline greenhouse gas (GHG)
inventory, annual updating, and
reporting of GHG emissions due to
our operations. Engaging with internal
stakeholders across projects, design
and operations and maintenance

150

teams is key to achieving our data Climate-related risks are integrated

collection and mitigation objectives. into our Enterprise Risk Management
(ERM) Framework. We continuously

We monitor, measure, and mitigate monitor, and mitigate the related

these emissions across all the impacts through various initiatives,

project stages under relevant actions outlined in our carbon

scope for both residential and IC & action plan.

IC business through the following
mitigation strategies outlined in carbon  Focus outward comprises
action plan. establishing industry partnerships

and collaborations (Decarbonization
Charter, BEEP (Building Energy

@ Demand Reduction

Enhance Energy Efficiency

Efficiency Program), Solar Decathlon),
<
Jiﬁ Integrate Renewables

Research and Development through
Sequester Carbon

N

establishment of Mahindra TERI Centre
of Excellence.
(Read more in Intellectual Capital)

N

NN




Natural Capital

Our ‘Emission Scope’ Coverage

Residential IC&IC

Project Office and Sales Gallery Project Office and Common Area Amenities

Coverage (STP, WTP, Street Light, etc.)
GHG emissions from GHG emissions from
e Fuel (Diesel) - Used in Diesel Generator sets e Fuel (Diesel) - Used in Diesel Generator sets
Source for offices as power backup for offices as power backup, and operating
other common area amenities such as STP,
WTP, etc.

Caic

Project Office and Sales Gallery Project Office and Common Area Amenities

S (STP, WTP, Street Light, etc.)
GHG emissions from GHG emissions from
Source e Electricity purchased from Grid - Used to * Electricity purchased from Grid - Used to
power offices power offices, and other common area
amenities
Residential IC &IC
c e Construction Stage Project Office and Common Area Amenities
overage -
& e Occupancy Stage - Residential Homes (STP, WTP, Street Light, etc.)
GHG emissions from GHG emissions from
* Construction (Operation) Stage * Development, Operation & Maintenance

- Purchased goods & services SIEED

. - Purchased goods & services
- Upstream transportation

- Waste generation in operations 7 SRR )

. - Waste generation in operations
- Travel for business 9 P

Source - i
- Employee Office commute U el | S EnEss

- Upstream leased assets - Employee Office commute

- Upstream leased assets
- Downstream leased areas

- Downstream leased areas
¢ Occupancy Stage

- Use of sold products * Occupancy Stage (Industrial Customers)

- Use of sold products
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Emission Reduction measures across the project lifecycle
We have integrated emission reduction measures across all the 3 stages of a project lifecycle as listed below:

Lifecycle Stage Design Stage Occupancy Stage

Project Office, Sales Gallery,
and Residential Homes

Demand Reduction through

Climate Responsive Design

e Passive design strategies
are incorporated to achieve
comfortable internal
temperatures - through
appropriate use of walling,
roofing materials

e For optimal lighting, effective
wall-window ratio is used

Effective shading to reduce

solar heat gain

Initiatives . .
fhatv e Selection of low embodied

carbon materials

Energy-Efficient Equipments

e Design for energy-efficient
lighting requirements

e Design for usage of solar
lights, water heating systems

e Design for use of energy-
efficient water pumps

Integration of Renewable
Energy

e Design for use of onsite
(rooftop) solar, wind, etc.

Project Office, Sales Gallery

* Energy Sensitization -
Posters, etc. (Behavioral
Interventions)

* Metering for office and
contractor electricity usage

e Use of Energy-Efficient
equipments - Star rated ACs,
refrigerators, fans, lights, etc.

¢ Process Improvements (as
applicable)

¢ Use of low embodied carbon
materials and those aligned
with our Green Supply Chain
Management Policy

* Waste Management: Organic
Waste Composting onsite
and treatment of recyclables
with authorized vendors

Residential Homes

e Energy Sensitization
(Behavioral Interventions)

e Use of Energy-Efficient
equipments - Star rated ACs,
refrigerators, fans, lights, etc.

e Use of Renewable energy for
powering home appliances

| Business | Ic &1
m Development Stage Operation and Maintenance Stage

Source

e Use of Low embodied carbon materials and
those aligned with our Green Supply Chain
Management Policy

e Use of energy, resource efficient, low carbon
amenities such as STP, WTP, streetlights

¢ Integration of Renewable Energy for powering
common area amenities such as streetlights,
and project offices

e Provision of Waste Management Facility within
the site

* Use of energy, resource efficient, low carbon
amenities such as STP, WTP, streetlights

e Use of Renewable energy powered from grid
or onsite renewable energy generation and
consumption

¢ 100% organic waste composting onsite and
treatment of recyclables and other waste
through authorized vendors
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Our Greenhouse Gas Inventory

We revised our methodology for estimating and reporting GHG emissions from the organization in 2018-19 in line with our
Science Based Target Initiative (SBTi). The Scope 1 and 2 emission intensity at IC & IC has reduced by 7.44% as compared
to 2020-21, with an increase of 52.52% across residential business due to increase in the number of projects and switching
over to electricity from diesel power.

Scope Unit Residential IC &IC
2020-21 2021-22 2020-21 2021-22
ABSOLUTE GHG EMISSIONS
Scope 1 tCO,e 95.60 62.72 245.03 239.88
Scope 2 tCO,e 441.50 644.72 2,255.63 2,074.66
Scope 3* tCO,e 292,264 406,064.44 140,022.12 189,934.13

GHG EMISSIONS INTENSITY

tCO,e/sq. ft

{CO,e/acre 0.00012 0.00019 0.79 0.73

Scope 1 & Scope 2

*: Includes the following categories

Category 1 - Purchased goods and services; Category 4 - Upstream transportation & distribution; Category 5 - Waste generated in operations; Category 6 -
Business travel; Category 7 - Employee commuting; Category 8 - Upstream Leased Assets; Category 11 - Use of sold products; Category 13 - Downstream
leased assets

Various initiatives have been undertaken across projects in both our businesses, and the resultant decrease in emissions
are a result of the same. The list of initiatives has been tabulated in the section on Natural Capital under energy.

Smart LED streetlights at MWC Chennai
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Our Carbon Neutrality action plan

We have committed to become carbon neutral by 2040 in line with our Mahindra Group ESG commitment. We have
implemented a time-bound action plan to reduce the emissions across our value chain and achieve our commitment and
has been approved by our MD & CEO. We continue to monitor the impact of the actions, and performance against the

targets defined in our Sustainability Roadmap 2025.

scope | Coverage | action |

Status (Actions undertaken)

Demand Reduction

1. Office Design: Design
EPI — thermal and visual
comfort

Developed and integrated Guidelines for
e Sustainable Design
e Sustainable Offices

2. Measurement and
monitoring

Separate electricity metering in place for
e Project Office & Sales Gallery

e Contractor (Construction)

e Sensor (Cabins/Bathrooms) - IC & IC

3. Behavioral

Sensitization done through

e Toolbox talks

° Awareness sessions on sustainability topics

* Make the Switch campaign

e Energy & Water saving posters/messaging (nudges)
within the office and site

Energy Efficiency

1. Lighting: LED, Lighting
Control, Sensors
Project

Office &
Sales
Gallery

Scope 1 & 2

Identified and implemented energy saving ideas for

efficient lighting and cooling such as

e Replacement of conventional lighting with LEDs
Use of Star rated ACs - Set point above 24 + Use of
Fan

e Use of Timer controls in streetlight

e Smart LED Streetlighting in IC & IC Reviewed through
site visit and quarterly site sustainability maturity score
model

2. Efficient DGs

Integration of Renewables

e Non-dependence on DG (35% of our existing offices)

e Exploring Generators running on renewable energy/
fuels

e Exploring Battery storage systems

1. On site solar

e |ndia’s first Net Zero Energy project - Mahindra Eden,
Bengaluru
- Sales Gallery run on onsite solar

e Rooftop solar (Evolve building) at MWC Jaipur

e 33% of total electricity demand at MWC Chennai -
Renewable energy from grid (third party)

2. On site waste to
energy — biogas

e MWC Chennai - Biogas generated from onsite food
waste is used to fuel 2 Buses and Tractors

3. Energy management
standard

e To be Explored

1. Tree plantation

e Avenue plantation (as part of CER)/Alternative clean
energy project

e ESOP: Project Hariyali - Tree plantation
(certified offsets)
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| scope L Adtion | Status (Actions undertaken)

Aligned with our Green Supply Chain Management
(GSCM) Policy

Scope 3

Product
(Residential
Homes)

Purchased goods and services

Local procurement

Material selection — high
recycled content, low
embodied carbon
Contractor energy efficiency

Locally procured (within 400 km distance from
manufacturing plant)

High recycled content - in major construction & interior
material (cement, glass, steel, gypsum, aluminum)
GreenPro materials or vendors providing EPD
certificates

Climate-friendly fire suppression and cooling systems

Supplier Energy Efficiency
Initiatives

Aligned with our Supplier/Contractor Code of Conduct
(CoC)

Self-assessment by 50% suppliers//contractors on ESG
parameters

Code of Conduct training for 100% existing contractors
CoC - now part of General Contractual conditions
(GCC)

Capacity building workshops on Energy, Water and
Waste Management conducted for suppliers and
contractors

Annual Stakeholders Meet - Awareness on ESG and
need to integrate within the operations

Use of sold goods

Identified and implemented energy saving ideas for
efficient lighting and cooling such as

Design EPI — Building
envelope

Replacement of conventional lighting with LEDs

Use of Star rated ACs - Set point above 24 + Use of
Fan

Use of Timer controls in streetlight

Smart LED Streetlighting in IC & IC Reviewed through
site visit and quarterly site sustainability maturity score
model

Switch to PNG for all feasible
projects

Yet to be explored

Renewable for common area
up to 100%

100% renewable for common area lighting

Customer energy efficiency

Resident Assist - Helps the customer understand the

usage of services within the product

Behavioral Interventions

- Make the Switch - Power Conservation (Residential
Customers)

- Capacity Building workshop on Energy
Management (Industrial Customers at MWC Jaipur)

Employee Commute

Employees

EV

Exploring option for partnership with vendors for pool
cabs run on clean fuels

Work from Home

Encouraged and aligned with ‘Work-Life Integration’
Policy

Cycling/Walk

Encouraged and employees/workers do commute to
office through walking (nearby travel) and cycling

5.5 lakh km traveled by walking/cycling by employees
in FY 2022
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| scope | Covenge ]| Action |

Business Travel

Status (Actions undertaken)

Employees/

Video/Virtual Conference

Third Party
Contractors/
Customers

Waste Management

e Encouraged and not mandated
Audits over VC e Exploring options to reduce the business travel

e Waste Segregation - 2 Bin system

Project Office Zero Waste to Landfil Cqmposting of organic waste initiated at 1 project
and Sales (ZWL) office
Gallery e E-waste - Centrally managed through third party
vendor — Eco eMarket
e Aligned with the IGBC/GRIHA criteria on waste
management
- 100% composting of organic waste on site
Sites ZWL for sites - >95% recyclables diversion away from landfill
through partnership with authorized vendors
e Net Zero Waste Certification for projects to be
undertaken
e 2 waste bins provision to residential customers
(Primary Segregation)
Residential e Provision of Resource Recovery Center (Secondary
Homes Segregation point) in 100% projects
and ) . e 100% composting of organic waste onsite
Integrated E'\;Vn:ef:/rlge;ldgm'al e MWC Chennai - India’s first Integrated City to be
Cities and ZWL certified
Industrial e MWC Jaipur - 100% composting of food and
Clusters garden waste onsite

e >90% of recyclables treated by authorized

recyclers

Our Science based targets

The Science Based Targets Initiative
(SBTI) is a joint initiative of CDP,

the UN Global Compact, the World
Resources Institute, and WWF. It
intends to encourage businesses to
take ambitious climate actions by
mobilizing them to set GHG reduction
targets in line with the decarbonization
required to limit warming to less than
1.5°/2°C. So far, 3,091 companies

156

are taking action, 1,429 companies
have approved science-based
targets, and 1,090 companies have
Net Zero commitments. Mahindra
Lifespaces committed to reduce its
GHG emissions with its SBT targets
approved in November 2019 and in
line with 1.5°C pathway, making it
the first and only Indian real estate
company to get its targets approved.

SBT acts as an enabler to achieve
Carbon Neutrality by 2040 for Mahindra
Lifespaces. Achieving SBT targets
along with Carbon offsets would help
us reach the carbon neutrality target.
We continue to monitor and measure
the performance against the approved
targets for each of the businesses and
aligned our Sustainability Roadmap
2025 with these targets.
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SBT Targets and Progress for FY 2022

Mahindra Lifespaces

Target Statement Target Year Emissions Base Year Emissions Progress and Status — FY 2022

Reduce 63% of absolute Scope 1 and 2 emissions: Scope 1 and 2 emissions:  Scope 1 and 2 emissions:

Scope 1 and 2 GHG 133.9tCO.e, by 2033 363 tCO,e in 2018 707.44 tCO.e in FY 2022

emissions by 2033 with Behind target

2018 as the base year (95% increase from base
year)

Reduce 20% of absolute Scope 3 emissions: Scope 3 emissions: Scope 3 emissions:

Scope 3 GHG emissions 499,085 tCO,e by 2033 623,856 tCO,e in 2018 406,064 tCO,e in FY 2022.

by 2033 from 2018 as base Target achieved

year (Reduced by 34.9% from
base year)

Mahindra World City, Chennai

Target Statement Target Year Emissions Base Year Emissions Progress and Status — FY 2022
Reduce 63% of absolute Scope 1 and 2 emissions: Scope 1 and 2 emissions:  Scope 1 and 2 emissions:
Scope 1 and Scope 2 GHG ~ 889.9 tCO,e by 2031 2,405 tCO,e in 2016 1,199.75 tCO,e in FY 2022.
emissions by 2031 with

2016 as the base year (50% reduction achieved

from base year - 2016)

Mahindra World City, Jaipur

Target Statement Target Year Emissions Base Year Emissions Progress and Status — FY 2022

Reduce 63% of absolute Scope 1 and 2 emissions: Scope 1 and 2 emissions:  Scope 1 and 2 emissions:

Scope 1 and 2 GHG 133.9tCO,e, by 2033 942tCO,e in 2018 977 tCO,e in FY 2022.

emissions by 2033 from Behind target

2018 as the base year (Increased by 3.73% from
base year - 2018)

Reduce 20% of absolute Scope 3 emissions: Scope 3 emissions: Scope 3 emissions:

Scope 3 GHG emissions 10,723.48 tCO,e by 2033 613,404 tCO,e in 2018 2,492 tCO,e in FY 2022.

by 2033 from 2018 as base Target achieved

year (89% reduction from base
year - 2018)

Our Carbon neutrality action plan

for integrated cities and industrial
clusters broadly focuses on enhanced
energy efficiency during operation

and maintenance, increased adoption
of renewable energy, and offsetting
emissions. Apart from our SBT and
L

Carbon Neutrality commitments, our

integrated city at MWC Jaipur is a C40
Climate Positive Development Program
(CPDP) Stage 2 certified development.
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Mahindra World City Chennai —

Established in 2002, Mahindra World City Chennai is India’s
first integrated business city and corporate India’s first
operational SEZ and is promoted by the Mahindra Group

in partnership with Tamil Nadu Industrial Development
Corporation (TIDCO), spanning over 1,500 acres and
comprising multi sector Special Economic Zones (SEZs)

Moving towards the 1.5° world

and a Domestic Tariff Area (DTA). Being India’s first IGBC
Gold (Stage 1) certified Green Township, with approved
Science Based targets aligned with 1.5° pathway, the
actions implemented to achieve the same shows its
climate-friendly operations that serve more than 67 blue
chip companies.

How did it achieve?

Replaced Induction
Streetlight with LED
Smart streetlight

STP Treated water
used for flushing
and landscaping

26% of total electricity
consumption per month
from grid - powered using
renewable energy

668 units
saved per day

88% reduction in
dependence on freshwater

199.5 MWh of renewable
energy consumed
in FY 2022

SBT Trend - MWC Chennai (FY 2017-22)

SBT Progress - MWC Chennai

~. Achieved

ts_50%
------ - R To be achieved
Ao 26%
‘ ~~~~~ >
I
FY17 FY18 FY19 FY20 FY21 FY22 FY17 FY22 FY31
@m» Scope 1 @mw Scope 2 --O -Scope 1&2

MWC Chennai is on track to achieve the SBT targets well ahead of the target year of 2031, with 50% (out of 63%) reduction
in absolute Scope 1 & 2 emissions from base year (2016) achieved in FY 2022.
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Spread across 3,000 acres,
Mahindra World City, Jaipur

is a joint venture between
Mahindra Group and Rajasthan
State Industrial Development
Corporation (RIICO), an agency

of the Government of Rajasthan.
As a pioneer of the concept of

an Integrated Business City in
India, it aims to create sustainable
urban communities by establishing
integrated business cities which
enable the transformation of ‘Life,
Living and Livelihood’. MWC Jaipur
is the world’s largest integrated
city to be C40 Climate Positive
Development Program (CPDP)
Stage 2 certified. As a participant
in C40’s Climate Positive
Development Program, Mahindra

World City Jaipur strives to be a
model urban project, with an aim
towards not only reducing our on-
site greenhouse gas emissions but
also improving the emission profile
of the neighborhood community
at large. A detailed roadmap

was created, approved, and
actionized to achieve the climate
positive outcome. At project
completion, Mahindra World City,
Jaipur will have had a net impact
of reducing over 60,000 tons of
CO,e per year. Compared with
their business-as-usual baseline
of over 800,000 tons of CO,g, the
impact of the development being
built is huge. The roadmap acts as
a guiding document in the design,
planning and implementation of

210 kWp - Rooftop Solar, @Evolve, Mahindra World City, Jaipur

all currently unplanned areas of
the development. We continue

to measure and verify the
positive environmental impact
through tracking and monitoring
the development’s operational
carbon impact and implementing
measures to reduce and offset
the impact.

Read the detailed Roadmap here

We would be validating our
inventory and progress against the
C40 CPDP roadmap with the help
of an external third-party partner,
and make the necessary revisions
in the roadmap, and action plan
based on the stage of development
and impact of the initiatives.

S Sedel o
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Energy

The energy demand in buildings

is expected to increase by 50% by

the year 2050. The building and
construction sector combined are
responsible for 36% of global final
energy consumption and nearly 37% of
total direct and indirect CO, emissions,
making it one of the major contributors
of climate change. With nearly 70%

of the building stock that will be there
in 2030, yet to be built, the sector is

responsible for 24% of India’s annual
CO, emissions, contributing to global
warming and poor air quality.

We, at Mahindra Lifespaces,
understand and acknowledge the
reality of human-induced climate
change and we're already taking
action to decarbonize our businesses
by improving energy efficiency in our
operations. With our commitment to

Consumption of Energy at Mahindra Lifespaces

Residential Integrated Cities and
SRS Industrial Clusters (IC & IC)

Project Office and Sales

Gallery

¢ Diesel - Diesel Generators as
power backup

¢ Electricity from Grid [&
Renewable Energy (onsite &
from grid)]

Project Office
e Diesel - Diesel Generators as
power backup

e Electricity from Grid [&
Renewable Energy (onsite &
from grid)]

Product (Residential homes)

e Construction Phase (Used
by contractors)

- Diesel - Diesel Generators
& other equipments during
construction

- Electricity from Grid

¢ Occupancy Phase (Used by

Residential customers)

- Diesel - Diesel Generators
as power backup for
common area

- Electricity from Grid [&
Renewable Energy (onsite &
from grid)]

- LPG - Used for cooking
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Common Area Amenities (STP,
WTP, Street Light, etc.)
e Diesel - Diesel Generators

e Electricity from Grid
[& Renewable Energy (onsite &
from grid)]

.

!

0.
2

build all new developments as Net
Zero by 2030, we have taken concrete
steps towards resource-conscious,
sustainable development and have
had a 100% Green portfolio since
inception, and the approach to build
Net Zero Energy homes is covered
under the section on Manufactured
Capital.

real)

r 0
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Energy consumption within the Organization

. Residential IC &IC
Parameter Source Unit
2020-21 2021-22 2020-21 2021-22
Direct Energy Renewable Gigajoules (GJ) 0.00 0.00 0.00 0.00
Consumption Non-Renewable Gigajoules (GJ) 1282.55 841.46 1280.11 1236.10
Indirect Energy Renewable Gigajoules (GJ) 0.00 0.00 52.60 768.66
Consumption Non-Renewable Gigajoules (GJ) 1938.31 2937.95 9902.76 9454.18
Total Energy Renewable Gigajoules (GJ) 0.00 0.00 52.60 768.66
Consumption Non-Renewable Gigajoules (GJ) 3220.86 3779.42 11182.87 10690.27
Specific Energy Renewable GJ/unit of area 0.00 0.00 0.0166 0.243
Consumption Non-Renewable GJ/unit of area 0.00074 0.00101 3.53 3.38
Denominator Area Sq. ft/acre 4349900.86 3756574.52 3167.30 3167.30
Energy consumption outside the Organization
. Residential IC&IC
Parameter Source Unit
2020-21 2021-22 2020-21 2021-22
Purchased Goods and Renewable Gigajoules (GJ) 0 0 0 0
Services Non-Renewable Gigajoules (GJ) 7079.00 5549.20 NA 600.41

DOWNSTREAM

Renewable Gigajoules (GJ) bata bata Data Data
Purchased Electricity o4 unavailable unavailable unavailable unavailable
by Cust o
y Lustomers Non-Renewable Gigajoules (GJ) 825055.00 821655.50 597617.00 794048.32
Data Data Data Data
Fuel Consumption Renewable Gigajoules (GJ) ) ) ) )
unavailable unavailable unavailable unavailable
(Energy, Heat, Steam)
L Data Data
by Customers Non-Renewable Gigajoules (GJ) 227099.63 298125.95 ) )
unavailable unavailable
Downstream leased Renewable Gigajoules (GJ) NA NA 1097.11 1079.10
assets Non-Renewable Gigajoules (GJ) NA NA 10914.9 9446.5

We had revised our methodology for
calculating and reporting the energy
consumption within the organization

in 2018-19 to align with Science
Based Target Initiative (SBTi) - 1.5
degree world. Energy consumption
within our organization varies across
different stages and for different
stakeholders. Our direct energy
consumption consists primarily of
high-speed diesel consumed in diesel
generators used as a power backup
and during construction, and indirect
energy consists primarily of purchased
electricity from grid to operate

project and sales offices, and for

use in construction by our third-party
contractors. As energy consumption
constitutes a larger portion of our
operational expenditure, impacting
our emissions footprint, we encourage
our stakeholders in optimizing the
energy use throughout the life cycle.

Our energy efficiency initiatives also
act as a medium for us to pass on the
benefits of energy and cost benefits to
our customers and other stakeholders.
Additionally, we also strive to increase
the share of renewable energy in the
energy mix. As we expand our product
footprint, our absolute emissions

Switch off
lights and electric
appliances when
not in use,

Py WER

continue to grow due to our energy
requirements. However, we saw a
reduction in energy intensity for energy
consumed within the organization for
our IC & IC business in 2021-22.

This was possible due to our unique
energy saving initiatives across

IC & IC business.

Energy Conservation sensitization measures across project offices in Mahindra Lifespaces
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Energy demand reduction interventions across project lifecycle

Lifecycle Design Stage Occupancy Stage
Stage

Project Office, Sales Gallery, and Residential

Homes

Demand Reduction through Climate
Responsive Design

e A solar access study is done to determine the

building orientation

e Passive design strategies are incorporated
to achieve comfortable internal temperatures
- through appropriate use of walling, roofing

materials

e For optimal lighting, effective wall-window

e s ratio is used
Initiatives

e Effective shading to reduce solar heat gain

Energy-Efficient Equipments

¢ Design for energy-efficient lighting
requirements

Project Office, Sales Residential Homes

Gallery e Energy Sensitization

(Behavioral
Interventions)

e Energy Sensitization -
Posters, etc. (Behavioral
Interventions) e Use of Energy-

Efficient equipments

- Star rated ACs,

refrigerators, fans,

lights, etc.

e Use of Energy-Efficient
equipments - Star rated
ACs, refrigerators, fans,
lights, etc.

e Use of Renewable

energy for powering
home appliances

e Process Improvements
(as applicable)
¢ Independent Electricity

Metering for office and
contractor usage

e Design for usage of solar lights, water heating

systems
e Design for use of energy-efficient water
pumps

Integration of Renewable Energy

e Design for use of onsite (rooftop) solar, wind,

etc.

e Sustainable Design Guidelines
e Sustainable Office Guidelines
e |GBC Green Homes/GRIHA criteria

e Energy Conservation Building Code for
Residential Buildings (ECBC - R)

Reference
Materials

Resident Assist
Marketing
Collaterals and
Brochures

e Sustainable Office °
Guidelines °

e Energy-efficient, green building portfolio

Impact * Reduction in lifecycle cost

Reduction in
maintenance cost
e Improved Health
and Well-being

e Reduction in construction e
cost

Additionally, the architects and the project teams (including
the MEP, admin team and others) underwent a behavioral
and design-based training workshop, based on energy-
efficiency measures. There was also a session conducted
on construction waste management. During FY 2021-22, the
offices which reported more than 15% reduction in energy
consumption in their operations were declared as ‘SBTi
Champion of the Year'. Design interventions that resulted

in significant energy savings in offices/sales galleries were
declared as ‘SBTi Champions’ on account of energy
demand reduction owing to design.
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Energy Saving Initiatives across projects

¢ Evolve and Horizontal, MWC Jaipur: Several initiatives
like replacing LED lights, energy-efficient pumps, and
limit switches helped save more than 37,000 kWh and
installation of a solar car park project

e MWC Chennai: Replacing induction streetlights with
LED smart streetlights, 26% of total electricity consumed
per month is from renewable sources, installation of DG
emission control kits

e Across Mahindra Lifespaces, sensitization and
trainings were carried out to create awareness about
the individual steps which can be taken to reduce our
energy consumption
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Water

Our Journey towards Net Zero and Water Secure developments

Aligned with the Net Zero Energy
strategy, we have even developed
our strategies for Net Zero Water and
Net Zero Waste and would implement
them in our upcoming developments.
Similarly, our approach for Net Zero
Water involves use of low flow fixtures
to reduce external water demand,
installation of onsite Sewage treatment
plant (STP) to treat wastewater and
reuse for flushing in residential homes
and gardening onsite, provision of
rainwater harvesting facility either to
recharge groundwater levels or reuse
within the homes and use of smart
water meters to influence customer
behavior to reduce water requirement.

Mahindra Lifespaces, a real estate
development company is heavily
dependent on water throughout the
lifecycle of a residential project for
activities such as preparation of
mortar, mixing of cement concrete
and for curing work, dust suppression,
etc. In IC & IC, we are utility service
providers to industrial customers.
Regular availability of good quality
water is an essential requirement for
our residential and industrial customers
during the occupancy stage. With
dwindling water reserves, and 70% of
the urban development yet to be built
in India, it becomes more important
for us to build Net Zero or Water
secure developments.

Water is withdrawn from freshwater
sources such as rainwater,
groundwater sources such as
borewells, & third-party sources
such as tanker water, municipal
water, wastewater from another
source, and treated water onsite
from sewage treatment plants. Our
water sustainability strategy for
future-readiness has guided us to
develop mitigation measures based
on best available practices. Due to

our dependence on groundwater,

we have classified all our sites into
safe, critical, and over-exploited

based on groundwater availability.

The classification allows us to create
customized mitigations plans which are
integrated at every stage of the project
lifecycle, from the designing of our
building, to measuring, and monitoring
consumption during construction and

occupancy stages. We also undertake
initiatives to recharge groundwater in
majority of the sites as per feasibility
and detailed hydrogeological study for
projects with groundwater recharge
potential and flood risk mitigation. A
detailed hydrological study at one of
our projects in Mumbai helped develop
and incorporate solutions for flood

risk mitigation.

@ Gurugram

6 Jaipur

Q Ahmedabad

Q Nagpur

Mumbai % Pune

Q Bengaluru

Water Zones
6 Stressed
6 Non-Stressed

6 Chennai
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Water Conservation Interventions to achieve Net Zero Water developments across project lifecycle

Residential

gltm;e:;/cle Pre-Design Stage Design Stage Construction Stage Occupancy Stage

e Preliminary

assessment of
groundwater levels
using available
tools such as WRI
Aqueduct tool, India
Water Tool, WWF
Water Risk Filter, &
climate central

Water Resilience
and Flood Risk
Mitigation - Detailed

Project Office & Sales
Gallery

Demand Reduction

Provision of low flow
fixtures

Provision of
rainwater harvesting
and use for offices

Residential Homes

Design for Demand

Use of treated
wastewater from
external source

for flushing,
gardening, and dust
suppression

e Use of rainwater
collected and stored
onsite for domestic
and construction
requirement

e Use of Curing

Smart water

meters (behavioral
interventions) to
reduce consumption

Low Flow Fixtures
for reduced water
demand

e Sewage treatment

plant onsite for
usage in gardening
and flushing

Initiatives tth h reduction through Rainwater harvesting
assessment troug provision of compound and andor recharge
hydrogeological - Low Flow Fixtures other materials to
study (based on conserve water
results of preliminary - Sewage treatment i

. e Metering of
assessment) plant onsite
) Groundwater
. Ramwa'ter extraction points as
harvesting and/or per CGWA norms
recharge
- Smart water
meters
(behavioral
interventions)
WRI Aqueduct tool e Sustainable Design e Sustainable Office Resident Assist
India Water Tool Guidelines Guidelines

ATerence . \\WF water Risk * CFT proposed * Sustainable

Wiaterials Filter solutions Construction
Climate Central practices
Development of o Water Efficient Water Efficiency during Net Zero Water
Water conservation Offices and construction Homes

Impact measures Residential Homes * Savings on

* Net Zero Water Maintenance cost
Homes
<o
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Water Conservation Interventions to achieve Net Zero Water developments across project lifecycle

Integrated Cities and Industrial Clusters (IC & IC)

L|fecycle Operatlon and

e Preliminary assessment of

groundwater levels using
available tools such as WRI
Aqueduct tool, India Water
Tool, WWF Water Risk Filter, &
climate central

Water Resilience and Flood
Risk Mitigation - Detailed

Project Office

Demand Reduction
e Provision of low flow fixtures

e Provision of rainwater
harvesting and use for offices

Common Area

e Use of treated sewage water
from STP for flushing and
gardening

e Use of rainwater collected
and stored onsite for
domestic and other
requirements

Initiatives e Design for Demand reduction e Metering of Groundwater
assessment through through provision of extraction points as per
hydrogeological gtgdy (based - Sewage treatment plant CGWA norms
on results of preliminary onsite
assessment)

- Rainwater harvesting
and/or recharge
- Smart water meters
(behavioral interventions)
* WRI Agqueduct tool e CFT proposed solutions e Water Security Plan
Reference ¢ |ndia Water Tool
Materials e WWF Water Risk Filter
e Climate central
Impact e Development of Water e Water Efficient Offices Water secure development

conservation measures

e Net Zero Water developments

Currently, our water consumption

has increased for residential area
developments owing to increased
water dependent activities during

the reporting period. On the other
hand, our water intensity (Water
consumed per acre) across IC & IC
has decreased by 10.4% as compared
to FY 2021.

With an onsite Sewage Treatment
Plant (STP) in 100% of our residential
projects, the treated water is reused
within the project for landscaping,
flushing, and cooling, resulting in our
projects to be Zero Liquid Discharge
sites. In our integrated cities and
industrial clusters, wastewater from our
industrial customers is treated in the
onsite STP, as mandated by the Central
Pollution Control Board. The sludge
produced from the STP is disposed

as per the local regulations. Research
studies at Mahindra TERI Centre of
Excellence (MTCoE) on ‘Sustainable
Water Use in Habitats’ involves audit
and study of various residential and

large-scale developments across
real estate sector companies and

the research outcome in turn helps
implement the suggested solutions to
mitigate the impact of scarce water.

Sewage Treatment Plant at Mahindra World City, Jaipur
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(A) Water withdrawal by source

Surface water m? NA NA NA NA
Groundwater m3 49,734.6 89,048.85 907,304 910,520
Seawater m? NA NA NA NA
Produced water m?® NA NA NA NA
Third Party water m3 80,835.39 115,965.1 499,183.74 5083,197.38
Others m? 0 0 818,112 818,592
Total Water Withdrawal m? 130,569.99 205,013.95 2,224,599.74 2,232,309.38

(B) Water discharge by destination and level of treatment

Surface water m?® 0 0 0 0
No treatment m?® NA NA NA NA
With treatment m?® NA NA NA NA
Groundwater m? 0 0 0 0
No treatment m?® NA NA NA NA
With treatment m?® NA NA NA NA
Seawater m?® 0 0 0 0
No treatment m?® NA NA NA NA
With treatment m?® NA NA NA NA
Third-party m?3 0 0 1,488,878 1,673,306
No treatment (Freshwater) m?3 NA NA 1,308,225 1,364,216

With treatment

(STP treated water) m3 NA NA 180,653 209,090
Others m?® 0 0 0 0
No treatment m?® NA NA NA NA
With treatment m?® NA NA NA NA
Total water discharged m3 0 0 1,488,878 1,573,306

(C) Water Consumption

Total Water Consumption m? 130,569.99 205,013.95 735,721.74 6,590,03.38
Water Use Intensity m?3/sq. ft. or 0.03 0.05 232.29 208.06
m®/acre
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Like every year, ‘World Water Day’ was celebrated
this year too across all our projects through the
#MakingGroundwaterVisible challenge aligned with
the theme for the day, and to encourage implement
unique water conservation initiatives. The project
demonstrating the maximum number of water
initiatives and savings were adjudged the winner of
the challenge.

Based on the conditions for the challenge, Mahindra
World City Jaipur and Mahindra Happinest Kalyan

won the challenge through implementation of initiatives
such as use of RO reject water for landscaping,
collection and reuse of rainwater, water sensors on
taps, use of aerators to reduce freshwater use, use of
curing compound, and the likes, which helped save
72,000 kl and 7,280 kI of water respectively by these
project teams. Our water soldiers across projects
continue to utilize such opportunities and otherwise
too, to innovate and implement unique initiatives within
the project thereby saving resources and cost too.

Water Saving Initiatives across Mahindra Lifespaces

We implemented various water saving measures like
installation of water sensors, garden pop-up sprinklers,
smart water meters & mist aerators as well as re-used
rejected water from RO for irrigation, thereby saving

72,140 KI. Apart from these initiatives, sewage water is
treated and reused for landscaping and flushing, and
rainwater is harvested and reused, thereby reducing
the dependence on freshwater.

RO water reject reused for landscaping

Use of rainwater and recycled water
for landscaping

Use of Water tap sensors

Use of aerators for water taps
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MWC Chennai

MWC Chennai also treats sewage water through its STP and reuses the same for flushing and landscaping. It has treated
557,788 kI of sewage water and reused 492,161 kl in FY 2022. Smart water meters are also installed which helps arrest
the unaccounted water within 2%. Also, the project has planned to increase the use of treated water to 45-50% through
greywater augmentation to be commissioned by FY 2023.
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Smart Water meter app water consumption readings across Mahindra World City, Chennai

Mahindra Roots

Mahindra Roots project made use of rainwater for
leakage proof testing before commencement of tiling
work which helped save 15 kl of water.

Mahindra Vicino

Mahindra Vicino used block jointing mortar in place

of conventional cement-sand mortar and used ACP
(reusable aluminum material) instead of brick masonry,
thus saving more than 1,100 ki of water.

Smart Water Meter at Mahindra World City, Chennai

S\ i g

Mahindra Happinest Kalyan

1 g 2
y Curing compound was used in place of water at

Mahindra Happinest Kalyan thereby saving 7,280 kI
% of water.
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Integrating Circularity in construction

The construction industry generates
the largest volume of waste globally.
30-40% of the waste generated
globally is ‘Construction & Demolition’
(C&D) waste — of which 10% is created
during the construction process and
90% is created during the demoalition
process. Only 1% is recycled
responsibly. This problem can be dealt
with responsible material management
during the construction process.
Principles of circularity are

e Minimizing the extraction of
natural resources

e Maximizing waste prevention

e Optimizing environmental, social,
material and economic values

We, at Mahindra Lifespaces, employ
innovative techniques to minimize
waste generated during three

Lifecycle
Stage

Product (Residential Homes)

Design for

e Resource Recovery Center
(Material Recovery Facility)

stages of a project namely: design,
constructions and occupancy. We
minimize waste production by value
engineering design interventions,
reusing, recycling, and safe disposal
at designated sites during construction
and zero waste to landfill approach
during use phase.

Design Stage: Our primary objective
is to reduce material wastage through
first time right and through value-
based innovative design interventions.
We incorporate waste materials such
as fly ash (up to 35%) in our concrete
mix, and secondary steel with
recycled content in our projects. These
initiatives are well aligned with our
GSCM policy and paves the way for
integrating circularity in construction.

Construction Stage: Our idea of
integrating circularity in construction
is based on the business model

Project Office and Sales
Gallery

e Provision of organic waste
composters/composting pots

of using materials for as long as
possible, while reducing waste through
reuse, recycling, and upcycling and
maxmizing waste prevention. We are
cognizant of the need to integrate
optimal material use and waste
management into our construction
activities towards crafting Net Zero
construction process. Our Sustainable
construction waste management SOP
further provides for standardized waste
management process to be followed
throughout the project lifecycle.

Occupancy Stage: Net Zero Waste
plan for use phase involves 100%
composting of organic waste onsite
through provision of primary and
segregation facilities within the project,
and recycling and treatment of other
waste types through partnerships with
authorized waste handlers

Residential

Design Stage Construction Stage Occupancy Stage

Product (Residential Homes)

e Provision of waste bins (dry
and wet waste) for every
household unit

itiatives within the site onsite * 100% Organic waste
. ) e Partner with authorized composting onsite
e QOrganic waste composting recveling vendors ' .
units/pits within the site yeing * >95% diversion of
R . ¢ Reuse of construction waste recyclables from landfill
¢ Partnership with authorized as per feasibility within the .
recyclers for treatment of P y * 100% recycling of e-waste
project
recyclables
e Sustainable Design e Sustainable Office Guidelines e Resident Assist
Reference - . .
. Guidelines e Sustainable Construction
Materials )
practices
e Net Zero Waste homes e Resource Efficiency e Net Zero Waste homes
Impact e Zero Waste to Landfill - e Zero Waste to Landfill homes

Construction phase
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m Integrated Cities and Industrial Clusters (IC & IC)

gltfae;zcle Development Stage Operation and Maintenance Stage

Provision of 100% organic waste composting onsite

* Resource Recovery Centre (Material Recovery ~ ® Partner with authorized recycling vendors
Initiatives Facility) within the site ¢ Reuse of development related waste as per

* Organic waste composting onsite feasibility within the project

e Partnership with authorized recyclers for e 100% treatment of recyclables with authorized

treatment of recyclables vendors

Reference e Sustainable Waste Management SOP e Sustainable Waste Management SOP
Materials

¢ Net Zero Waste developments e Resource Efficiency
Impact

e Zero Waste to Landfill

| Responsible E-waste

disposal Creating Value out of Waste
As per the E-Waste (Management) Our efforts to maintain Zero Waste to a C40 Climate Positive Development
Rules, 2016, Mahindra Lifespaces Landfill (ZWL) in our Integrated Cities Program (CPDP) - Stage 2 certified
had undertaken the task for continued to show exemplary results development, sustainable waste
responsible disposal of e-waste. with Mahindra World City Chennai, management becomes crucial.
Mahindra Lifespaces has tied maintaining its 100% waste diversion Training session was organized and
LD Gt (260 S MENER, ey away from landfill as recognized conducted on ‘Waste Management’
handles and recycles the e-waste . . . . . .

. . through the first surveillance audit in for MWC Jaipur industrial customers
generated at Mahindra Lifespaces. D , f the C40-CPDP acti |
We have even provided e-waste ec 2021 by reoggm;ed external body  as part of the A actlf)n plan
bins at our residential homes and !oost its ZWL perhﬂcahon ayvardgd stlrategy to sensitize them on ‘How
have included them as part of our in 2020. Mahindra World City Jaipur Circular Economy was the new lens for
Net Zero waste action plan. showed great progress in diverting waste management leading to Higher

, ) 100% of organic waste away from Savings’ and seek their active support
I 72 rEpeiiting Beec] landfill through composting on-site in achieving the Climate Positive

approximately, 576.5 kgs of
e-waste was generated and
collected from the locations at

|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
I and working towards diversion of other ~ Outcomes for MWC Jaipur.
|

' Pune, Mumbai and Chakala. The
|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

types of waste. MWC Jaipur, being

waste led to the recycling of the
components including 71% metals,
10% glass, 14% plastic, and 5% of
mixed waste. 0.5% mercury and
lead components were disposed —
off in a controlled landfill and
as per the MOEF/Chemical and
Fertiliser policy.

The recycling of the e-waste has
allowed Mahindra Lifespaces to

N\
avoid 1,472.3 kg CO_e emissions, /
17,117.69 litres of water and 633.62 N
litres energy equivalent of fuel

o

through recycling of waste. The
recycling has also allowed us to
avoid 7,043.64 m?® of landfill.
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@ @

Zero Waste to Landfill [ZWL) Verification Report Section 2: Overall Results
Section 1: Basic audit data
Clenthddmss: Cliant IDF CMPY-157HSS

shindes World City Dewslopers Limited

W Acticn Required
Adminitrative  Block, Cemiral  Rveres, i) Tt wilrthe FRUARBEMEN] Tyl wis husd 0o be bully eMectiee | fndenloimitie
Mshindrs Word Oy, Chengalpst Talul, imnndl), The Lardfill Devpryian Rate of 100% huy been schipved, snd conbinusd
EI'LK-MWIM Dk, , Tomil Masdha, 603004, DRIt HTHETEIOE reComime redid

Audit Criteria: Imenek WL Pregram Requinesents Action Reguired

Duateia) of sl 27 Sapt 2031 o Thi wathe sranagement sysbem b ol fully sflecie. the Landfill Dierion Rane of
100 b b Beieved, fed Sonlifued e LIGOA B iciomBesded pindng

it Auiiwity 1] il it « Stage | ) Stage 1 [ acoepiance of comective action requests,
(=] Suresilance aust Ha WS-1
] Fov-cerfication Audt Immediate Aotaen Required
3 hanoe o e hchy. oo 2. D It et o s et e o e ey o
] Bpeecial marvedlance parpose (specly) rrcnmmended # tho time.
[mi- 2
1] Bocumantation ceview inchaded Secthon 3: Exscutive summary
awcin Toam o= and ; from tog m e
from sl bewel of organiaation,
Losaad s Bunil Medge A Dayis): 1 oe-siie; Tra - seam
1.0 ol-ine
Bt (O reeced) Ay Duryia] Wil mamaged MIWC
Rastine f resestest) Audit Dayls] Sl broumriopapleg withln s o of Wi
Cemmrvns (f reeded) A Dayin) Good Continusl rince gap udiy
beentar (¥ rasdo) Afiaion: Ini honne Bogan sad compoalte plank dor diapoaal of foods
maile and g deneg sanben

Zero Waste to Landfill (ZWL) - 1¢ Surveillance audit certificate for MWC Chennai

Unlocking the Power of Waste!

MWC Chennai, being a ZWL certified customers is composted too to generate manure and utilized within the site. Thus,
Integrated City has been composting composting has helped divert 100% of the organic waste from MWC Jaipur away
garden waste through windrow from landfill and generating value out of it.

composting and generating biogas
from food waste. Efforts to achieve
ZWL is visible across MWC Jaipur
through its unique ways to treat
organic waste. MWC Jaipur has

a huge population of unique tree
species — native and others, which
not only makes a preferred choice for
customers, but also provides comfort
from the extreme heat in the region. To
sustain such diverse flora, MWC Jaipur
has not only set up a greenhouse
(nursery) on-site where saplings are
grown and maintained and planted
within the site, but also the garden or
tree-waste is composted to generate
manure and utilized. So, the material
never goes to waste and remains in
the system as a useful resource — a
perfect example of Circular Economy.
Apart from garden waste, food waste

from within the site from our industrial Composting of Garden waste at Mahindra World City, Jaipur
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BEE Value Creation Story: Creating wealth from waste

Strategic Objective Alignment with SDGs
To further integrate circularity in

tiviti 11 o Tathawade: The Old office
our activities AOFRODCTON s . . .
& -1 O (= location was coming in
“Eéﬁ = construction area of Phase-1 and

e Mahindra Happinest

Positive Development Program
(CPDP) - Stage 2 certified
development, sustainable waste
management becomes crucial.

saving cost and resources.

I

I

I

I

I

: Target Area

' Circular economy and would create logistic constraints.
' waste management Summary It was demolished & re-usable
I Several waste management and materials were stacked on-site.
I Material Topic Addressed circular economy projects were More than 90% of those were

I Effluents and Waste envisioned and executed in the year for re-used for construction of the

I Management, the economic value generated as well new Tathawade PrOjeCt Office.

' Statutory compliance as part of our commitments: This included 6 MT of structural
I steel, 550 sq.m of puff panels,

| Key Risks Considered » Mahindra Roots: Broken bricks, 28 sg.m. of windows and 100%
I Improper waste disposal is considered as construction waste of the furniture. Due to these

I not only detrimental to the were reused for terrace and canopy interventions, not only were

I surrounding environment, it waterproofing. Broken block pieces we able to save our time in the
| would lead to fines and penalties were used for packing gaps behind procurement process but also

I as well. Furthermore, MWC lobby shaft door frames, thereby saved more than ¥ 11 lakh. Old
I Jaipur, being a C40 Climate leading to reuse of about 83 MT of furniture was reused at our new
| brick debris. project office in Pune thereby

I

I

I

I

- -t |

D e R % -

oy T g LT S P PRSI i i R

New project office constructed using reusable waste from old office at Mahindra Happinest Tathawade
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Category of waste “

Residential IC&IC

(A) Waste Generated

Plastic waste tons 0.365 0.3255 406.8232 109.7939
E-waste tons 0.078 0.5765 0 0
Bio-medical waste tons NA NA NA NA
gg;sgl:ﬁgﬂoxaiTg tons 19,856.37 142,288.8 NA NA
Battery waste tons NA NA NA NA
Radioactive waste tons NA NA NA NA
Other Hazardous waste tons 537.29 0 0 5.8727
goé:eerr:tlgg'hazardous waste tons 25.15 120.74 1,507.14 1,886.656
Metal tons 9.05 30.18 3.06 0
Bio-degradable tons 13.86 55.14 1,471.71 1,818.9
Cardboard tons 2.15 12.73 0 0
Glass tons 0 0 2.21 0.856
Paper tons 0.09 22.69 19.13 51.22
Coconut shells tons 0 0 9.38 10.79
Textiles tons 0 0 1.61 4.62
Thermocol tons 0 0 0.04 0.27
Total Waste Generated tons 20,419.25 142,410.4 1,913.963 2,002.323

(B) Waste Diverted from Disposal

Category of waste

Recycling tons 32.93 43.85 1,5632.94 1,939.32
Preparation for reuse tons 19,319.02 140,911 0 0
Other recovery operations tons NA NA NA NA
Z‘i’s‘;'o‘;":f‘e diverted from tons 19,351.95 140,954.9 1,532.94 1,039.32
(C) Waste Directed to Disposal
Category of waste
Incineration tons 0 0 0 0
Landfilling tons 1,067.3 1,455.53 381.01 62.99
Other disposal operations tons NA NA NA NA
Total i

otal waste directed to tons 1,067.3 1,455.53 381.01 62.99
disposal

Residential IC&IC

== Diverted from
Disposal - 99%

= Directed to
Disposal - 1%

== Diverted from
Disposal - 97%

= Directed to
Disposal - 3%
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Single-Use Plastic Free

Our ‘Single Use Plastic Ban’ policy
helps divert the plastic waste away
from landfill. We initiated this in year
2020. All our sites and offices are
single use plastic free.

Interventions such as replacing
plastic spoons with steel spoons,
elimination of plastic bottles, Flex free
banners, eco-friendly folders and
removal of other single use plastics
have been adopted across our offices
and reflected in other organizational
activities such as team day events,
conferences, stakeholder meets,

and the likes. Regular awareness

and training session on single use
plastic ban and celebration of plastic
free July events together with all our
stakeholders including construction
workers, contractors, and suppliers
has helped us in our journey to remain
single use plastic free.

In the reporting period, we have
partnered with suppliers providing
materials with recyclable or zero
packaging. Plastic packaging for

CP Sanitary is strictly prohibited,

and cardboard packaging is taken
back by the vendor. Similarly, plastic
packaging for tiles is discouraged and
cloth-based packing is encouraged
with the cloth package material being
taken back by the vendor. Also, the tile
vendors are encouraged to provide
cover only on shiny surfaces, thereby
avoiding huge amounts of plastic
waste generation and diversion away
from landfill.

0.
2

O

T
F—r0
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Single use plastic free campaign at Mahindra Luminare

Swachh Bharat Initiative

As part of Mahindra Lifespaces core values on health and hygiene,

all our stakeholders and all locations participated in the Swachh Bharat
Initiative. The ‘National Cleanliness Week’ was celebrated across our
project locations and witnessed participation from all employees and
workers. Our projects - ‘Mahindra Happinest Tathawade,

Mahindra Lakewoods, Mahindra Happinest @ MWC Chennai, and
Mahindra Aqualily’ were adjudged winners based on their level of
engagement and initiatives undertaken.

Activities conducted:

Single-use plastic free campaigning through training and toolbox talks

Poster making on the importance of cleanliness

Awareness sessions for workers

Importance of recycling of waste and revenue generation potential
Innovations in reuse of waste material communicated through e-mails
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Maintaining Clean Environment and Good Health

Minimizing Air Pollution

Both ambient (outdoor) and household
(indoor) air pollution are identified

as the biggest environmental risks
affecting health and well-being

around the world. Construction and
allied activities generate and release
dust and other air emissions such

as PM2.5, PM10, SOx, and NOx,
originating from various onsite activities

such as excavation, drilling, material
transportation, loading and unloading,
concrete and mortar making, cutting
and filling, and the movement of
equipment. If left unmanaged, these
remain suspended in the air for a long
period, causing adverse impact on the
health of onsite workers and the quality
of life of people living in the vicinity. We
constantly monitor the air quality within
our project sites, while undertaking

actions to reduce emission of such
particles in the atmosphere. Going
beyond the compliance requirement,
at MWC Jaipur, we have installed

an online monitoring station which
indicates daily value of ambient air
quality criteria pollutants. We have
taken several measures to monitor
and improve our ambient air quality
both during the construction and the
occupancy stage.

Lifecycle Stage Construction Stage Occupancy Stage

e Regular monitoring of air, water, noise o
e Dust suppression measures °
e Water sprinkling on loose soll

Maintain ambient air quality

Use of landscaping to purify and improve air
quality and circulation

e Use of low VoC paints to reduce indoor air

Initiatives °

Covering of construction materials

e Wheel washing facility at the entrance pollution

« PUC check of incoming vehicles e Selection of outdoor plants that help reduce

air pollution
e Earth slope protection using green Net

Ambient Air Quality - MWC Chennai
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Ambient Air Quality - MWC Jaipur
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With sustainable construction
practices, and standard operating
procedures in place to reduce the
impact of construction activities,
emission levels are within the NAAQS
permissible limit. With regular
monitoring of air, water, noise, and

Treated wastewater sprinkling for dust
suppression during construction

Minimizing Noise Pollution

Construction Noise Mitigation at
Mahindra Luminare — A Case Study

Noise pollution affects almost
everyone, whether living near a busy
or high-traffic area, school, college
or residential place with a nearby
construction site, and many more.
Noise has huge health impact beyond
a certain tolerance level. Building and
Construction sector does involve use
of heavy machinery daily to complete
the developments. These produce
huge levels of noise, which not only
affects the health and well-being of
construction workers or personnel
onsite, but also those in the vicinity of
the construction sites. So, it becomes
important for a real estate company
like ours which aims to craft future
with environmentally and socially
responsible homes and industrial
developments, to mitigate the impacts
of noise pollution along with other
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soil quality across locations during
construction phase has helped us
meet the regulatory requirements
and maintain a clean and healthy
workplace. Also, we do have real
time air quality monitoring systems
in place at our project in Gurugram,

environmental and social impacts.

We have detailed Standard Operating
Procedures and processes to monitor
the air, noise, soil, water, and others
on regular basis, to understand the
compliance aligned with the same.
Also, we have detailed mitigation
measures in place for all the probable
impacts due to construction activities
such as excavation, drilling, RMC
operations, etc. Apart from this, one of
the innovative solutions implemented
by our projects team at Luminare,
Gurugram project was use of insulation
material to suppress the noise

during construction.

Our project at Luminare, Gurugram
involves 2 towers with residential
occupation and 1 tower under
construction between the other two.
Construction activity being undertaken
poses number of challenges both

Mahindra Luminare. Apart from the
monitoring system to detect air quality,
our pollution mitigation measures

also involve regular sprinkling of
water through sprinklers (made using
reusable pipes) and use of anti-smog
gun during construction stage.

Anti-Smog Gun for dust suppression
at Mahindra Luminare

for the workers and residential
occupants in the vicinity. Continuous
monitoring and mitigation measures
in place helps us keep the risks and
associated impacts within control.
One of the risk encountered due to
use of concrete mixer was high levels
of noise measured at 100+ dB, which
could pose a huge impact to both the
workers and our residential occupants
of the 2 nearby towers. To mitigate
the related impacts due to such huge
noise, our project team researched
and devised a solution to lower the
noise levels through use of rockwool
insulation. The insulation helped
suppress the noise levels within the
threshold limits (<55 dB), and thus the
impacts on health, well-being, and
other parameters were avoided.
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This was a unique initiative across our projects and included
as part of standard operating procedure across projects
going forwards.

In 2021-22, our residential and IC & IC businesses
experienced a decrease in point source emissions as the
projects procure electricity from the grid. Though we have
DG sets being used as backup for operating STPs installed
in the integrated cities, process improvements through
application of six sigma has helped reduce the DG use and
hence the emissions.

Particulate Matter

0.14

0.07
0.04 0.04
| 003 | 0.02
I I ' |
FY 21 FY 22
@ \ahindra Lifespaces
@m» Mahindra World City Chennai
Rockwool insulation around cement mixer for noise pollution mitigation at @» |\ahindra World City Jaipur
Mahindra Luminare
All units in tons
Nitrous Oxide and Hydrocarbons Carbon Monoxide
2.32 1.80
113 0.91
0.72 0.72
0.82 0.83 0.45
| 0.35
| 0.52 ‘ 0.40 I I
I I ' | | |
FY 21 FY 22 FY 21 FY 22

@ \ahindra Lifespaces
@m=» Mahindra World City Chennai
@ |ahindra World City Jaipur

All units in tons

@ Mahindra Lifespaces
@m» Mahindra World City Chennai
@ |ahindra World City Jaipur

All units in tons
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Biodiversity

Nurturing The Nature, We Need and Maintain

More than half of the world’s
economic output is dependent on
nature, according to estimates by the
World Economic Forum. But human
activity has already wiped out 83%

of mammals, and half of all plants.
The high dependency of the global
economy on nature means nature loss
represents significant risk to corporate
and financial stability. The risks of
inaction are immense. ‘Biodiversity
Loss’ continues to be in the top five
risks in terms of impact and likelihood
over the coming decade of ‘The World
Economic Forum’s Global Risk Report
2022’. But the opportunities from
action are equally huge. Task Force on
Nature-related Financial Disclosures
(TNFD) was also launched with the
backing of financial institutions,
corporates, and governments.

We, as a real estate firm, take
inspiration from nature and our
developments are examples of
symbiotic relationship with the
environment. Realizing that, protection
and development of biodiversity

when designing urban developments
is both sustainable and beneficial,

we adopted a ten-point resolution to
protect and enhance biodiversity at
our project sites. The protection of
biodiversity provides many ecosystem
services. Increasing agrobiodiversity
in our projects is a simple solution to
providing better health for residents.
Simple amenities of organic vegetable
garden, composting, chemical-free
landscapes, native fruit, and vegetable
plants are well integrated into our
residential products. Biodiversity is an
essential element in site development
and part of landscape design at all
our locations. Our land assessment
process involves environmental impact
assessment which aids in developing
strategies for biodiversity conservation.
Though none of our projects are in
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sensitive zones, we do undertake
biodiversity studies through external
partners for projects rich in biodiversity
and conserve the natural ecosystem
(during construction too through our
sustainable construction practices

and regular biodiversity assessment
for such areas). We strive to preserve
existing plantations at sites. We assess
the biodiversity of the property, retain
the old trees, replant as necessary,
and plant 10x times what is in the
building footprint. This enables us to
ensure cooler temperatures and clean
air for the future dwellers. In certain

cases, where preservation may not
be possible, we transplant trees to

a suitable location, where there is
no danger of being cut down. We
also strive to restore the area around
our developments so that our urban
areas flourish.

Realizing that, protection and
development of biodiversity when
designing urban developments is

both sustainable and beneficial, we
adopted a ten-point resolution to
protect and enhance biodiversity at our
project sites.

Mahindra Lifespaces’ #natuResolution to
protect and enhance Biodiversity at our sites

Protect natural
grass and
reduce turf

Introduce
bird baths

No fires for
clearing sites

Mulch garden
waste to preserve
moisture

Integrate food

fruit) bee farming
in projects

#ForNature
#RiseForGood

N’

farming (vegetable/

Preserve top
soil and make your
own soil by
composting

Create eco
habitats and
urban forests

Protect and
retain trees

Educate all
stakeholders

Eliminate use
of artificial
pesticides/

fertilizers
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Integration of Biodiversity Conservation across project lifecycle

| Business
Pre-Design Stage Design Stage Construction Stage Occupancy Stage

e Biodiversity Design for Follow 10-point Nature Regular
Assessment maximum solution assessment and
(through external preservation of e Follow Sustainable maintenance
third-party partners) biodiversity onsite Construction practices - with support
Initiatives Species Count e Selection of Conservation of Biodiversity from external
(Flora and Fauna) materials (with during construction phase third-party
least impact on ¢ Periodic assessment of partners
biodiversity) biodiversity as per the
proposed conservation plan
- e 10-point Nature ¢ 10-point Nature solution ¢ Resident Assist
Reference solution * Sustainable Construction
Materials ¢ Sustainable Practices
Design Guidelines
e Helps understand e Conservation Preservation of maximum e Preservation
Impact the rich biodiversity of maximum biodiversity onsite of biodiversity
of selected projects biodiversity onsite onsite

Urban Forest — Mahindra World City Chennai

Mahindra World City, Chennai, undertook plantation of 400,000 native species on a large scale in 2018-19. The Miyawaki
method of plantation, that involved planting different types of species close together in a small area led to the creation of
an ‘Urban Forest’. This initiative held in partnership with our partners communiTREE, helped restore the tree cover and
facilitated enhanced biodiversity of native species.

The forest cover acts as an excellent filter for urban pollutants and fine particulates which not only improves the air quality
but also reduces temperature by 2-4° C, which in turn reduces the cost of operating artificial climate control systems. It also
acts as a noise and dust barrier and creates small habitat for birds and animals, increasing urban biodiversity. The urban
cover has turned into a beautiful forest with rich biodiversity.

Urban forest at Mahindra World City, Chennai

Also, at our project in Nagpur, Mahindra Bloomdale, we have successfully transplanted over 10 full-grown trees within the
project sites. Also, in our Integrated City at MWC Jaipur, we have a homegrown nursery where we grow saplings and plant
them within the site.
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Value Creation Story

As a part of our customer value proposition, a biodiversity study was conducted at Mahindra Eden, Kanakapura.

e The project has a rich fauna comprising 25+ species of birds and butterflies, 5+ species of reptiles and
2 species of mammals

e There are 108 species of plants belonging to 47 families, and 342 existing trees with a detailed plan to plant
800+ more trees and transplant 108 trees

4
Indian black turtle

)

Pentas lanceolata

Yellow-billed Babbler (Turdoides

L

affinis

Hibiscus rosa-sinensis

Value Creation — Future Priorities

On the back of our deep
understanding of sustainability, we

are working to spur widespread
development of Net Zero homes as
the mainstay of our portfolio. We aim to
create Net Zero (Energy, Water, Waste)
homes by 2030 in alignment with our
commitment.

We have committed to become
carbon neutral by 2040, 10 years
ahead of the Paris Agreement.

We will further increase renewable
energy consumption, reduce material

consumption, and recycle and reuse
100% waste collected.

Our climate action plan, circularity-
focused material management and
waste diversion away from landfill,
water resiliency and nature positive
strategies are significant mechanisms
towards achieving Net Zero homes,
offices, and sales galleries. We also
persevere to educate and involve

all the relevant stakeholders and
customers in our objective to achieve
this goal.
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te

We are extremely proud to

have a 100% green portfolio e
since 2013. We have pledged —
to encompass sustainability E —-

in both our residential and —“" l‘

IC & IC portfolios. Our N 1~ A ]
actions to address climate . : == =it g | =
change and achieve Net Zero : T p I ] [T T

. . o 15 O W e
emissions are a testament to - R AR N ——— A NI

our commitment to operate a
sustainable business. The

IC & IC portfolio is a one-of-its-
kind solution which promotes
a circular, low-resource
consumption for communities
and businesses based on the
principles of Life, Living and
Livelihood. We have managed
to onboard all the stakeholders
progressively, with a focus

to leverage planning and
technology for conservation

of energy, renewable energy
initiatives, water, and waste
management programs.

- Rajaram Pai
Chief Business Officer -
Industrial (IC & IC)

N .

Greenhouse Nursery at Mahindra World City, Jaipur
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The Road Ahead

In the last financial year the term
ESG - has become very common
amongst all stakeholders. Both ESG
and Sustainability cover people,
planet and profit. ESG is more of an
internal risk management framework
and for investors a definitive tool to
scoring companies.

The latest IPCC report released in
August 2021 emphasized the urgent
need for strong and sustained
reduction in emissions to help
address the climate crisis. But we
saw COP 26 falling short — even if all
countries were to meet their targets,
we would only be able to keep the
temperature rise to 1.8 degrees C.
The transition to Net Zero economy
has accelerated and the pace is only
going to increase. Interestingly, Scope
3 emissions have become material

for many organizations — so they are
reaching out to customers, suppliers,
contractors, and key value chain
members to help achieve their climate
targets. We are seeing increasing
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youth voice in India resulting in

key shifts in various aspects of
environmental protection, increased
volunteerism, and youth action.
Augmented sustainability awareness
amongst customers is another key
driver in the real estate sector.

Investor Scrutiny: More and more
investors are starting to realize that a
company cannot be understood only
through its financial performance.
Non-financial performance possesses
critical risks to an organization — which
could translate to fines, brand and
reputation loss and in extreme cases
stoppage of business operations.
Investors measure the same using
scorecard such as CDP, DJSI, GRESB
or independent ratings such as
Sustainalytics, MSCI etc.

At Mahindra Lifespaces, increased
investor scrutiny on ESG aspects this
year resulted in ESG audits, requests
for ESG information and environmental
due diligence. Our robust ESG
processes and reporting systems
enabled through more than a decade
of ESG reporting has aided us in timely
responses to investor requests.

Increased Collaboration: In a major
shift this year from our end leading
discussions for collaborative action
saw a positive call for collaboration
from our supply chain and banking
partners. This is a welcome shift which
indicates a willingness to shift to a
new collaborative era of creating a
better world.

In a unique collaboration, we have
partnered with another real estate
organization to understand the
challenges of construction waste

management and devise appropriate
solutions. This work will continue in
FY 2023 as well.

Our persistent quest for
decarbonization solutions in the

built environment led to the birth

of a unique “Business Charter”. In
this effort, we partnered with World
Resources Institute India (WRI India),
Alliance for an Energy Efficient
Economy (AEEE), and EcoCollab, to
develop a voluntary business charter
that will act as a platform to explore
common challenges and opportunities
and identify priority actions for key
stakeholders to decarbonize the
building and construction sector.

Year of Net Zero: One would not be
wrong in saying that 2021 was the
year where “Net Zero” was added

to everyday vocabulary. At COP 26
held in 2021 in Glasgow, India has
pledged to become Net Zero by 2070
(Amrit Tatva or 5 commitments of

the country). Net Zero, or becoming
carbon neutral, means not adding to
the amount of greenhouse gases in
the atmosphere. If you are still unclear
about what is Net Zero — here are few
answers to the common queries for
your easy reference.

Apart from our Carbon neutrality by
2040 pledge, in April 2021, we signed
up the IGBC Net Zero pledge. We
commit to design and construct all new
buildings as Net Zero by 2030!

In FY 2021, we started our work under
BEEP (Building Energy Efficiency
Program) and BEEP-RE (Renewable
Energy) on how Climate Responsive
Design could help us develop Net
Zero Buildings. On the foundation of
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The Road Ahead

this work, we launched India’s first Net
Zero Energy Residential building in
April 2022.

Year of Funding Green

In September 2021, nine organizations
pledged US$ billion over the next

ten years to assist the development,
growth, maintenance, and monitoring
of protected and preserved places on
land, inland water, and at sea. These
organizations include Bloomberg
Philanthropies, the Rob and Melani
Walton Foundation, Bezos Earth Fund,
and Re:wild.

We, at Mahindra Lifespaces, have
renewed our commitment to funding
research on Sustainable Habitat at
Mahindra TERI Centre of Excellence
in November 2021. This work is critical
as the unique center aims to develop

and provide open-source resources for

climate-resilient built environment. We

will continue to work in augmenting the

center in FY 2023.
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Integration

So, what has helped us, is deeper
integration of ESG into all functions
and all aspects of business decision-
making. Strategic integration
involves enhancing and leveraging
business processes in delivering
sustainability goals.

Our business growth pillars of
Business Development, Product
Standardization, Sales, First Time
Right, Construction Management and
Customer Experience are aligned with
sustainability and deeply integrated

in all business activities involving

site selection, planning and design,
product launch, material selection,
construction management to handover.

Road Ahead

Our new Net Zero commitment has
accelerated our action within the
organization while setting exemplar
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pathway for all within the sector. Our
new commitment calls for revisiting our
2025 Sustainability Roadmap and set
out our new 2030 Roadmap.

The road to a better world is
challenging. As we continue our
journey of Crafting Future with
environmentally and socially
responsible homes and industrial
developments, we will continue to join
hands with all stakeholders in creating
shared value for all. Afterall, we have
“Only one Earth” and one cannot do
business with an ailing planet.

- Dr. Sunita Purushottam
Head - Sustainability
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NOTICE

The Twenty-Third Annual General Meeting (“239 AGM”
or “AGM”") of MAHINDRA LIFESPACE DEVELOPERS
LIMITED (CIN: L45200MH1999PLC118949) will be held on
Wednesday, 27" July, 2022 at 4:00 p.m. (IST) at Y. B. Chavan
Centre, General Jagannath Bhosle Marg, next to Sachivalaya
Gymkhana, Mumbai 400 021, to transact the following
business:

ORDINARY BUSINESS:

1.

184

To receive, consider and adopt the audited standalone
financial statement of the Company for the financial year
ended on 31t March, 2022 and the Reports of the Board
of Directors and the Auditor’s thereon.

Toreceive, consider and adopt the audited consolidated
financial statement of the Company for the financial year
ended on 31t March, 2022 and report of the Auditor’s
thereon.

To declare Dividend on equity shares for the financial
year ended on 31t March, 2022.

To appoint a Director in place of Dr. Anish Shah (DIN:
02719429), who retires by rotation and being eligible,
offers himself for re-appointment.

Re-appointment of Statutory Auditors of the Company.

To consider, and if thought fit, to pass, with or without
modification(s), the following resolution, as an ordinary
resolution:

“RESOLVED THAT pursuant to the provisions of Section
139, 142 and other applicable provisions, if any, of the
Companies Act, 2013, and the Companies (Audit and
Auditors) Rules, 2014, as amended from time to time,
and pursuant to the recommendations of the Audit
Committee and the Board of Directors of the Company,
Messrs Deloitte Haskins & Sells LLP, Chartered
Accountants (ICAl Registration Number -117366W/W-
100018), be and are hereby re-appointed as Statutory
Auditors of the Company, to hold office for a second
term of five consecutive years from the conclusion of
this Annual General Meeting (AGM) i.e. 234 AGM until
the conclusion of the 28" AGM to be held in the calendar
year 2027, at such remuneration including applicable
taxes and out-of-pocket expenses, as may be mutually
agreed between the Board of Directors and the Statutory
Auditors.”

SPECIAL BUSINESS:

6.

Re-appointment of Mr. Ameet Hariani (DIN: 00087866)
as an Independent Director of the Company for a
second term of five consecutive years.

To consider and if thought fit, to pass, with or without
modification(s), the following resolution as a special
resolution:

“RESOLVED THAT pursuant to the provisions of
sections 149, 150, 152 read with Schedule IV and
other applicable provisions of the Companies Act,
2013 (“the Act") and the Companies (Appointment and
Qualifications of Directors) Rules, 2014 and Securities
and Exchange Board of India (Listing Obligations and
Disclosure Requirements) Regulations, 2015 (“LODR
Regulations”) [including any statutory modification(s)
or amendment(s) thereto or re-enactment(s)
thereof for the time being in force], and pursuant to
recommendation of Nomination and Remuneration
Committee and Board of Directors of the Company,
Mr. Ameet Hariani (DIN: 00087866), who was appointed
as an Independent Director of the Company at the
19" Annual General Meeting of the Company held on
30" July, 2018 for a period of first term commencing from
4t September, 2017 and ending on 3 September, 2022
and who has submitted declarations as provided under
the Act and LODR Regulations and in respect of whom
the Company has received a Notice in writing from a
Member under section 160 of the Act, proposing his
candidature for the office of Director, being eligible, be
re-appointed as a Non-Executive Independent Director
of the Company, not liable to retire by rotation, to hold
office for a second term of 5 (five) consecutive years
commencing from 4" September, 2022 to 3 September,
2027.”

Appointment of Ms. Asha Kharga as a Director

To consider and if thought fit, to pass the following
resolution as an Ordinary Resolution:

“RESOLVED THAT in accordance with the provisions of
the Section 152 and all other applicable provisions, if any,
of the Companies Act, 2013 read with the Companies
(Appointment and Qualification of Directors) Rules,
2014 and pursuant to Regulation 17(1C) of Securities
and Exchange Board of India (Listing Obligations and
Disclosure Requirements) Regulations, 2015 (including
any statutory modification(s) or re-enactment thereof for
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the time being in force) and other applicable provisions,
Ms. Asha Kharga (DIN: 08473580), who was appointed
by the Board of Directors pursuant to the provision of
Section 161 of the Companies Act, 2013 and Article
128 of the Articles of Association of the Company as
an Additional Director on 13" May, 2022 and who holds
office upto the date of this Annual General Meeting and
in respect of whom the Company has received a notice
in writing from a Member proposing her candidature
for the office of a Director of the Company, be and is
hereby appointed as a Non-Executive Non-Independent
Director of the Company, liable to retire by rotation.”

Ratification of Remuneration to Cost Auditor

To consider and, if thought fit, to pass the following
resolution as an Ordinary Resolution:

“RESOLVED THAT pursuant to the provisions of Section
148 of the Companies Act, 2013 (“the Act”) and all other
applicable provisions of the Act, the Companies (Audit
and Auditors) Rules, 2014 (including any statutory
modification or re-enactment thereof for the time being
in force) and recommendation of the Audit Committee,
CMA Vaibhav Prabhakar Joshi, Practicing Cost
Accountant, Mumbai (Firm Registration No. 101329),
appointed by the Board of Directors of the Company
as Cost Auditor for conducting the audit of the cost
records of the Company, for the financial year ended on
31st March, 2022, be paid the remuneration as set out
in the explanatory statement annexed to the Notice
convening this Meeting.

RESOLVED FURTHER THAT the Board of Directors
of the Company be and is hereby authorised to do all
such acts and take all such steps as may be necessary,
proper or expedient to give effect to this Resolution.”

Approval for Material Related Party Transaction(s)
with Tech Mahindra Limited

To consider and, if thought fit, to pass the following
resolution as an Ordinary Resolution:

“RESOLVED THAT pursuant to the provisions of
Regulation 23(4) and such other applicable Regulations,
if any, of the Securities and Exchange Board of India
(Listing Obligations and Disclosure Requirements)
Regulations, 2015 (“LODR Regulations”) and applicable
provisions of the Companies Act, 2013 and Rules
thereunder (including any statutory modification(s) or
amendment(s) or re-enactment(s) thereof, for the time
being in force) and the Company’s ‘Policy on Materiality
of and on dealing with Related Party Transactions’ and
pursuant to approval and recommendation of the Audit
Committee and Board of Directors, approval of the

10.

members of the Company be and is hereby accorded
to material related party transaction(s) to be entered
into by the Company with Tech Mahindra Ltd, being a
‘Related Party’ within the meaning of Section 2(76) of
the Companies Act, 2013 and Regulation 2(1)(zb) of the
LODR Regulations, during the financial year 2022-23,
for availing financial assistance in the form of loan, from
time to time, for an aggregate amount of upto Rs. 500
crore, in the ordinary course of business of the Company
and on an arm’s length basis, and on such terms and
conditions as set out in the explanatory statement to this
Resolution, notwithstanding the fact that such contracts/
arrangements/ transactions, whether individually and/
or in the aggregate, may exceed Rupees 1,000 crore
or 10% of the annual consolidated turnover of the
Company as per the last audited financial statements of
the Company, whichever is lower, or any other materiality
threshold as may be applicable under law/ regulations
from time to time.”

RESOLVED FURTHER THAT the Board of the Directors
of the Company (including any Committee authorised
by the Board to exercise its powers including powers
conferred on the Board by this resolution) and / or
any Key Managerial Personnel of the Company, be
and is hereby authorised to sign, execute, alter and/
or negotiate all such deeds, agreements, contracts,
transactions, applications, documents, papers, forms
and writings that may be required, for and on behalf of
the Company and to do all such acts, deeds, matters
and things as it may deem fit at its absolute discretion
to give effect to this Resolution and for resolving all such
issues, questions, difficulties or doubts whatsoever that
may arise in this regard.”

Approval for Material Related Party Transaction(s)
with Mahindra Holidays & Resorts India Limited

To consider and, if thought fit, to pass the following
resolution as an Ordinary Resolution:

“RESOLVED THAT pursuant to the provisions
of Regulation 23(4) and such other applicable
Regulations, if any, of the Securities and Exchange
Board of India (Listing Obligations and Disclosure
Requirements) Regulations, 2015 (“LODR Regulations”)
and applicable provisions of the Companies Act,
2013 and Rules thereunder (including any statutory
modification(s) or amendment(s) or re-enactment(s)
thereof, for the time being in force) and the Company'’s
‘Policy on Materiality of and on dealing with Related
Party Transactions’ and pursuant to approval and
recommendation of the Audit Committee and Board of
Directors, approval of the members of the Company
be and is hereby accorded to material related party
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transaction(s) to be entered into by the Company with
Mahindra Holidays & Resorts India Ltd (“MHRIL”), being
a ‘Related Party’ within the meaning of Section 2(76) of
the Companies Act, 2013 and Regulation 2(1)(zb) of the
LODR Regulations, during the financial year 2022-23,
for availing financial assistance in the form of loan, from
time to time, for an aggregate amount of upto Rs. 150
crore, in the ordinary course of business of the Company
and on an arm'’s length basis, and on such terms and
conditions as set out in the explanatory statement to this
Resolution, notwithstanding the fact that such contracts/
arrangements/ transactions, whether individually and/
or in the aggregate, may exceed Rupees 1,000 crore
or 10% of the annual consolidated turnover of the
Company as per the last audited financial statements of
the Company, whichever is lower, or any other materiality
threshold as may be applicable under law/ regulations
from time to time.”

RESOLVED FURTHER THAT the Board of the Directors
of the Company (including any Committee authorised
by the Board to exercise its powers including powers
conferred on the Board by this resolution) and / or
any Key Managerial Personnel of the Company, be
and is hereby authorised to sign, execute, alter and/
or negotiate all such deeds, agreements, contracts,
transactions, applications, documents, papers, forms
and writings that may be required, for and on behalf of
the Company and to do all such acts, deeds, matters
and things as it may deem fit at its absolute discretion
to give effect to this Resolution and for resolving all such
issues, questions, difficulties or doubts whatsoever that
may arise in this regard.”

Approval for Material Related Party Transaction(s)
with Mahindra Homes Private Limited

To consider and, if thought fit, to pass the following
resolution as an Ordinary Resolution:

“RESOLVED THAT pursuant to the provisions of
Regulation 23(4) and such other applicable Regulations,
if any, of the Securities and Exchange Board of India
(Listing Obligations and Disclosure Requirements)
Regulations, 2015 (“LODR Regulations”) and applicable
provisions of the Companies Act, 2013 and Rules
thereunder (including any statutory modification(s) or
amendment(s) or re-enactment(s) thereof, for the time
being in force) and the Company'’s ‘Policy on Materiality
of and on dealing with Related Party Transactions’ and
pursuant to approval and recommendation of the Audit
Committee and Board of Directors, approval of the
members of the Company be and is hereby accorded
to material related party transaction(s) to be entered

12.

into by the Company with Mahindra Homes Private Ltd
("MHPL"), being a ‘Related Party’ within the meaning of
Section 2(76) of the Companies Act, 2013 and Regulation
2(1)(zb) of the LODR Regulations, during the financial
year 2022-23, for availing financial assistance in the
form of loan, from time to time, for an aggregate amount
of upto Rs. 250 crore, in the ordinary course of business
of the Company and on an arm’s length basis, and on
such terms and conditions as set out in the explanatory
statement to this Resolution, notwithstanding the fact that
such contracts/ arrangements/ transactions, whether
individually and/or in the aggregate, may exceed
Rupees 1,000 crore or 10% of the annual consolidated
turnover of the Company as per the last audited financial
statements of the Company, whichever is lower, or any
other materiality threshold as may be applicable under
law/ regulations from time to time.”

RESOLVED FURTHER THAT the Board of the Directors
of the Company (including any Committee authorised
by the Board to exercise its powers including powers
conferred on the Board by this resolution) and / or
any Key Managerial Personnel of the Company, be
and is hereby authorised to sign, execute, alter and/
or negotiate all such deeds, agreements, contracts,
transactions, applications, documents, papers, forms
and writings that may be required, for and on behalf of
the Company and to do all such acts, deeds, matters
and things as it may deem fit at its absolute discretion
to give effect to this Resolution and for resolving all such
issues, questions, difficulties or doubts whatsoever that
may arise in this regard.”

Approval for Material Related Party Transaction(s)
with Mahindra World City (Jaipur) Limited

To consider and, if thought fit, to pass the following
resolution as an Ordinary Resolution:

“RESOLVED THAT pursuant to the provisions
of Regulation 23(4) and such other applicable
Regulations, if any, of the Securities and Exchange
Board of India (Listing Obligations and Disclosure
Requirements) Regulations, 2015 (“LODR Regulations”)
and applicable provisions of the Companies Act,
2013 and Rules thereunder (including any statutory
modification(s) or amendment(s) or re-enactment(s)
thereof, for the time being in force) and the Company’s
‘Policy on Materiality of and on dealing with Related
Party Transactions’ and pursuant to approval and
recommendation of the Audit Committee and Board of
Directors, approval of the members of the Company
be and is hereby accorded to material related party
transaction(s) to be entered into by the Company with
Mahindra World City (Jaipur) Ltd (“MWCJL"), being a
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13.

‘Related Party’ within the meaning of Section 2(76) of
the Companies Act, 2013 and Regulation 2(1)(zb) of the
LODR Regulations, during the financial year 2022-23,
for availing financial assistance in the form of loan, from
time to time, for an aggregate amount of upto Rs. 250
crore, in the ordinary course of business of the Company
and on an arm'’s length basis, and on such terms and
conditions as set out in the explanatory statement to this
Resolution, notwithstanding the fact that such contracts/
arrangements/ transactions, whether individually and/
or in the aggregate, may exceed Rupees 1,000 crore
or 10% of the annual consolidated turnover of the
Company as per the last audited financial statements of
the Company, whichever is lower, or any other materiality
threshold as may be applicable under law/ regulations
from time to time.”

RESOLVED FURTHER THAT the Board of the Directors
of the Company (including any Committee authorised
by the Board to exercise its powers including powers
conferred on the Board by this resolution) and / or
any Key Managerial Personnel of the Company, be
and is hereby authorised to sign, execute, alter and/
or negotiate all such deeds, agreements, contracts,
transactions, applications, documents, papers, forms
and writings that may be required, for and on behalf of
the Company and to do all such acts, deeds, matters
and things as it may deem fit at its absolute discretion
to give effect to this Resolution and for resolving all such
issues, questions, difficulties or doubts whatsoever that
may arise in this regard.”

Approval for Material Related Party Transaction(s)
with Mahindra World City Developers Limited

To consider and, if thought fit, to pass the following
resolution as an Ordinary Resolution:

“RESOLVED THAT pursuant to the provisions of
Regulation 23(4) and such other applicable Regulations,
if any, of the Securities and Exchange Board of India
(Listing Obligations and Disclosure Requirements)
Regulations, 2015 (“LODR Regulations”) and applicable
provisions of the Companies Act, 2013 and Rules
thereunder (including any statutory modification(s) or
amendment(s) or re-enactment(s) thereof, for the time
being in force) and the Company’s ‘Policy on Materiality
of and on dealing with Related Party Transactions’ and
pursuant to approval and recommendation of the Audit
Committee and Board of Directors, approval of the
members of the Company be and is hereby accorded to
material related party transaction(s) to be entered into
by the Company with Mahindra World City Developers
Ltd (“MWCDL"), being a ‘Related Party’ within the
meaning of Section 2(76) of the Companies Act, 2013

14.

and Regulation 2(1)(zb) of the LODR Regulations,
during the financial year 2022-23, for providing
financial assistance in the form of loan, from time to
time, for an aggregate amount of upto Rs. 250 crore,
in the ordinary course of business of the Company
and on an arm’s length basis, and on such terms and
conditions as set out in the explanatory statement to this
Resolution, notwithstanding the fact that such contracts/
arrangements/ transactions, whether individually and/
or in the aggregate, may exceed Rupees 1,000 crore
or 10% of the annual consolidated turnover of the
Company as per the last audited financial statements of
the Company, whichever is lower, or any other materiality
threshold as may be applicable under law/ regulations
from time to time.”

RESOLVED FURTHER THAT the Board of the Directors
of the Company (including any Committee authorised
by the Board to exercise its powers including powers
conferred on the Board by this resolution) and / or
any Key Managerial Personnel of the Company, be
and is hereby authorised to sign, execute, alter and/
or negotiate all such deeds, agreements, contracts,
transactions, applications, documents, papers, forms
and writings that may be required, for and on behalf of
the Company and to do all such acts, deeds, matters
and things as it may deem fit at its absolute discretion
to give effect to this Resolution and for resolving all such
issues, questions, difficulties or doubts whatsoever that
may arise in this regard.”

Approval for Material Related Party Transaction(s)
between Mahindra World City Developers Limited
and Tech Mahindra Limited

To consider and, if thought fit, to pass the following
resolution as an Ordinary Resolution:

“RESOLVED THAT pursuant to the provisions of
Regulation 23(4) and such other applicable Regulations,
if any, of the Securities and Exchange Board of India
(Listing Obligations and Disclosure Requirements)
Regulations, 2015 (“LODR Regulations”) and applicable
provisions of the Companies Act, 2013 and Rules
thereunder (including any statutory modification(s) or
amendment(s) or re-enactment(s) thereof, for the time
being in force) and the Company’s ‘Policy on Materiality
of and on dealing with Related Party Transactions’
and pursuant to approval and recommendation of the
Audit Committee and Board of Directors, approval
of the members of the Company be and is hereby
accorded to material related party transaction(s) to be
entered into between Mahindra World City Developers
Ltd (MWCDL) and Tech Mahindra Ltd. (TML) being
‘Related Party Transaction’ within the meaning of
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Regulation 2(1)(zc) of the LODR Regulations, during the
financial year 2022-23, for availing financial assistance
in the form of loan by MWCDL from TML, from time to
time, for an aggregate amount of upto Rs. 250 crore,
in the ordinary course of business of the Company
and on an arm’s length basis, and on such terms and
conditions as set out in the explanatory statement to this
Resolution, notwithstanding the fact that such contracts/
arrangements/ transactions, whether individually and/
or in the aggregate, may exceed Rupees 1,000 crore
or 10% of the annual consolidated turnover of the
Company as per the last audited financial statements of
the Company, whichever is lower, or any other materiality
threshold as may be applicable under law/ regulations
from time to time.”

RESOLVED FURTHER THAT the Board of the Directors
of the Company (including any Committee authorised
by the Board to exercise its powers including powers
conferred on the Board by this resolution) and / or
any Key Managerial Personnel of the Company, be
and is hereby authorised to sign, execute, alter and/
or negotiate all such deeds, agreements, contracts,
transactions, applications, documents, papers, forms
and writings that may be required, for and on behalf of
the Company and to do all such acts, deeds, matters
and things as it may deem fit at its absolute discretion
to give effect to this Resolution and for resolving all such
issues, questions, difficulties or doubts whatsoever that
may arise in this regard.”

NOTES:

1.
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Explanatory Statement as required under Section 102 of
the Companies Act (Act) is annexed hereto.

A MEMBER ENTITLED TO ATTEND AND VOTE AT
THE MEETING IS ENTITLED TO APPOINT ONE OR
MORE PROXIES TO ATTEND AND VOTE INSTEAD OF
HIMSELF / HERSELF AND A PROXY NEED NOT BE A
MEMBER.

A PERSON CAN ACT AS A PROXY ON BEHALF OF
MEMBERS NOT EXCEEDING FIFTY AND HOLDING
IN THE AGGREGATE NOT MORE THAN TEN
PERCENT OF THE TOTAL SHARE CAPITAL OF THE
COMPANY CARRYING VOTING RIGHTS. HOWEVER,
A MEMBER HOLDING MORE THAN TEN PERCENT
OF THE TOTAL SHARE CAPITAL OF THE COMPANY
CARRYING VOTING RIGHTS MAY APPOINT A SINGLE
PERSON AS A PROXY AND SUCH PERSON SHALL
NOT ACT AS A PROXY FOR ANY OTHER PERSON
OR SHAREHOLDER.

PROXY: A form of proxy is enclosed to this annual
report. No instrument of proxy shall be valid unless:

a. itis signed by the member or by his / her attorney
duly authorised in writing or, in the case of joint
holders, the signature of any one holder on proxy
form will be sufficient, but names of all the joint
holders should be stated or, in the case of body
corporate, it is executed under its common seal,
if any, or signed by its attorney duly authorised in
writing; provided that an instrument of proxy shall
be sufficiently signed by any member, who for any
reason is unable to write his/her name, if his / her
thumb impression is affixed thereto, and attested
by a judge, magistrate, registrar or sub-registrar of
assurances or other government gazetted officers
or any officer of a Nationalised Bank;

b. itis duly stamped and deposited at the Registered
Office of the Company not less than 48 hours
before the time fixed for the meeting i.e. by 4:00
p.m. on Monday, 25" July, 2022, together with the
power of attorney or other authority (if any), under
which itis signed or a copy of that power of attorney
certified by a notary public or a magistrate unless
such a power of attorney or the other authority
is previously deposited and registered with the
Company / Registrar & Share Transfer Agent;

Members / proxies are requested to bring duly filled
attendance slips, sent herewith, to attend the Meeting
and proxy holder shall prove his identity at the time of
attending the meeting;

Every member entitled to vote at the Annual General
Meeting of the Company can inspect the proxies lodged
with the Company at any time during the business hours
of the Company during the period beginning twenty-four
(24) hours before the time fixed for the commencement
of the Annual General Meeting and ending on the
conclusion of the meeting. However, a prior notice of
not less than three (3) days in writing of the intention
to inspect the proxies lodged shall be required to be
provided to the Company;

CORPORATE MEMBERS: Institutional / Corporate
Members (i.e. other than individuals / HUF, NRI, etc.)
are required to send a scanned copy (PDF/JPG Format)
of its Board or governing body Resolution/Authorization
etc., together with attested specimen signature(s) of the
duly authorised representative(s), to attend the AGM
on its behalf and to vote through remote e-voting. The
said Resolution / Authorisation shall be sent by email
through its registered email address to the scrutinizer at
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10.

email id: mferraocs@yahoo.com with a copy marked to
evoting@kfintech.com and to the Company at investor.
mldi@mahindra.com.

DIRECTOR RE-APPOINTMENT (RETIRE BY
ROTATION): Brief resume and other requisite details of
Dr. Anish Shah in terms of Regulation 36(3) of Securities
and Exchange Board of India (Listing Obligation &
Disclosure Requirement) Regulations 2015 (LODR
Regulations) is provided in the Corporate Governance
Report forming part of the Annual Report. None of the
Directors of the Company are inter-se related to each
other.

BOOK CLOSURE: The Register of Members and
Transfer Books of the Company will be closed from
Thursday, July 21, 2022, to Wednesday, July 27, 2022
(both days inclusive) for the purpose of Dividend.

DIVIDEND: The dividend, as recommended by the
Board of Directors, if approved at the AGM, would be
paid subject to deduction of tax at source, as may be
applicable, after 27" July, 2022, to those persons or their
mandates:

a) whose names appear as Beneficial Owners as at
the end of the business hours on Wednesday, 20"
July, 2022 in the list of Beneficial Owners to be
furnished by National Securities Depository Limited
and Central Depository Services (India) Limited in
respect of the shares held in electronic form; and

b) whose names appear as Members in the Register
of Members of the Company as at the end of the
business hours on Wednesday, 20" July, 2022
after giving effect to valid request(s) received for
transmission/ transposition of shares.

DIVIDEND THROUGH ELECTRONIC MODE: SEBI has
made it mandatory for listed companies to make all
payments to investors including dividend to Members,
by using any RBI approved electronic mode of payment
viz. Electronic Clearing Service / Direct Credit / Real
Time Gross Settlement / National Electronic Fund
Transfer etc. Members are, therefore, requested to add /
update their bank account details as under:

a) In case of holding of shares in demat form, update
your bank account details with your Depository
Participant(s) (DP) immediately.

b) In case of physical shareholding, submit bank
details such as name of the bank, branch details,
bank account number, MICR code, IFSC code
etc to the Company / KFin Technologies Limited,

11.

Registrar & Transfer Agent (KFin) in prescribed
Form ISR-1 and other forms pursuant to SEBI
Circular No. SEBI/HO/MIRSD/MIRSD_RTAMB/P/
CIR/2021/655 dated 3 November, 2021 (SEBI
Circular).

This will facilitate the remittance of the dividend amount,
as and when declared by the Company, in the Bank
Account electronically.

In case, the Company is unable to pay the dividend to
any Member by electronic mode, due to non-availability
of the details of the bank account, the Company shall
dispatch the dividend warrant / demand draft / cheque
to such members by post / speed post/registered post/
courier.

TDS ON DIVIDEND: Pursuant to the Income-tax Act,
1961, as amended by the Finance Act, 2020, dividend
income will be taxable in the hands of Members w.e.f.
April 1, 2020 and the Company is required to deduct
tax at source from dividend paid to Members at the
prescribed rates. For the prescribed rates for various
categories, please refer to the Finance Act, 2020 and
the amendments thereof.

A Resident individual Member with PAN and who
is not liable to pay income tax can submit a yearly
declaration in Form No. 15G/15H, to avail the benefit
of non-deduction of tax at source by submitting the
details online at https://ris.kfintech.com/form15/forms.
aspx?g=0 on or before Friday, 15" July, 2022. Members
are requested to note that in case their PAN is not
registered or having invalid PAN or they are Specified
Person as defined under section 206AB of the Income-
tax Act (“the Act”), the tax will be deducted at a higher
rate prescribed under section 206AA or 206AB of the
Act, as applicable.

Non-resident Members [including Foreign Institutional
Investors (Flls)/Foreign Portfolio Investors (FPIs)] can
avail beneficial rates under tax treaty between India
and their country of tax residence, subject to providing
necessary documents i.e. No Permanent Establishment
and Beneficial Ownership Declaration, Tax Residency
Certificate, Form 10F, any other document which may be
required to avail the tax treaty benefits. For this purpose
the Members may submit the above documents at
https://ris.kfintech.com/form15/forms.aspx?q=0. The
aforesaid declarations and documents need to be
submitted by the Members on or before Friday, 15" July,
2022. For further details please refer to FAQs on Taxation
of Dividend Distribution at www.mahindralifespaces.
com.
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An email communication informing the Members
regarding this change in the Income-tax Act, 1961 as
well as the relevant procedure to be adopted by them to
availthe applicable taxrate is being sent by the Company
at the registered email IDs of the Members and is also
uploaded on the website of the Company at https://
mldlprodstorage.blob.core.windows.net/live/2022/06/
COMMUNICATION-ON-DEDUCTION-OF-TAX-AT-
SOURCE-ON-FINAL-DIVIDEND-RECOMMENDED-
FOR-THE-FINANCIAL-YEAR-ENDED-31-MARCH-2022.
pdf and on the websites of the stock exchanges i.e. BSE
Ltd. at www.bseindia.com and National Stock Exchange
of India Ltd. at www.nseindia.com.

Members are requested to intimate changes, if any,
pertaining to their name, postal address, e-mail address,
telephone/mobile numbers, Permanent Account Number
(PAN), mandates, nominations, power of attorney, bank
details such as, name of the bank and branch details,
bank account number, MICR code, IFSC code, etc.:

a. For shares held in electronic form: to their

Depository Participants (DPs).

b. For shares held in physical form: to the Company/
KFin in prescribed Form ISR-1 and other forms
pursuant to SEBI Circular. The Company had sent
letters to the Members for furnishing the required
details. Members may also refer to forms and the
said SEBI Circular uploaded on the website of
the Company at https://www.mahindralifespaces.

com/investor-center/?category=agm-egm  under
heading ‘Information for holders of physical
securities’.

SEBI Circular mandated the furnishing of PAN, address
with PIN, email address, mobile number, bank account
details and nomination by holders of physical securities.
Folios wherein any one of the cited document / details
are not available on or after April 01, 2023, shall be
frozen by KFin.

Members may please note that SEBI vide its Circular No.
SEBI/HO/MIRSD/MIRSD  RTAMB/P/CIR/2022/8 dated
January 25, 2022 has mandated the listed companies
to issue securities in dematerialized form only while
processing service requests viz. issue of duplicate
securities certificate; claim from unclaimed suspense
account; renewal/ exchange of securities certificate;
endorsement;  sub-division/spliting  of  securities
certificate; consolidation of securities certificates/
folios; transmission and transposition. Accordingly,
Members are requested to make service requests
by submitting a duly filled and signed Form ISR - 4
and/or ISR-5, the format of which is available on the

14.

15.

16.

Company’s website at https://www.mahindralifespaces.
com/investor-center/?category=agm-egm under
heading ‘Information for holders of physical securities’
and on the website of KFin at: https://ris.kfintech.com/
clientservices/isc/default.aspx#isc_download_hrd.
It may be noted that any service request can be
processed only after the folio is KYC compliant.

TRANSFER OF SHARES PERMITTED IN DEMAT
FORM ONLY: In terms of Regulation 40 of LODR
Regulations, except in case of transmission or
transposition of securities, requests for effecting transfer
of securities shall not be processed unless the securities
are held in the dematerialized form with a depository.

In view of this and to eliminate all risks associated with
physical shares and for ease of portfolio management,
all Members holding shares in physical form are
requested to demat their shares at the earliest.

NOMINATION FACILITY: As per the provisions of
Section 72 of the Act and SEBI Circular, the facility
for making nomination is available for the Members in
respect of the shares held by them as under:

a. Members holding shares in physical mode:

Members who have not yet registered their
nomination are requested to register the same by
submitting Form No. SH-13. If a Member desires to
opt out or cancel the earlier nomination and record
a fresh nomination, he/she may submit the same in
Form ISR-3 or SH-14 as the case may be. The said
forms can be downloaded from the Company’s
website at https://www.mahindralifespaces.
com/investor-center/?category=agm-egm  under
heading ‘Information for holders of physical
securities’.

b. Members holding shares in electronic mode:

Members holding shares in electronic form may
contact their respective Depository Participants for
availing this facility.

IEPF AND DIVIDEND PAID: Under the Act, dividends
that are unclaimed/ unpaid for a period of seven years
are required to be transferred to the Investor Education
and Protection Fund (“IEPF") administered by the
Central Government. An amount of ¥ 18,56,442 and
¥ 18,938,720 being unclaimed/unpaid dividend of the
Company for the financial year ended 31t March, 2014
and 31t March, 2015 (interim dividend) was transferred
in November 2021 and October 2021, respectively to
IEPF.
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Notice

Members who have not encashed the dividend warrants/
demand drafts so far in respect of the unclaimed and
unpaid dividends declared by the Company for the
Financial Year 2014-15 and thereafter, are requested to
make their claim to KFin well in advance of the last dates
for claiming such unclaimed and unpaid dividends as
specified hereunder. The details of dividend declared in
last ten years is also specified hereunder:

Equity Date of Last date for Equity
Dividend  declaration of  claiming unpaid/  Dividend
for FY dividend unclaimed dividend per share
can be claimed ®)
2011-12 240 July, 2012 Transferred to I[EPF 6.00
2012-13 24" July, 2013 Transferred to [EPF 6.00
2013-14 7" August, 2014 Transferred to IEPF 6.00
2014-15 31t July, 2015 31t August, 2022 12.00*
2015-16 28" July, 2016 1 September, 2023 6.00
2016-17  25™ July, 2017 29" August, 2024 6.00
2017-18 30" July, 2018 30" August, 2025 6.00
2018-19 26" July, 2019 27" August, 2026 6.00

*Special Dividend by way of an Interim Dividend of ¥ 6 per share and
Final Dividend of ¥ 6 per share.

Members are requested to note that, pursuant to the
provisions of section 124 of the Act read with Investor
Education and Protection Fund Authority (Accounting,
Audit, Transfer and Refund) Rules, 2016 (“IEPF Rules”),
all shares on which dividend has not been paid or
claimed for seven consecutive years or more shall be
transferred to IEPF Authority as notified by the MCA.

In accordance with the aforesaid IEPF Rules, the
Company has sent individual communication to all
Members whose shares are due for transfer to the
IEPF Authority informing them to claim their unclaimed/
unpaid dividend before due date to avoid such transfer
of shares to IEPF Authority and has also published
notice in this regard in Newspapers. The complete
details of the Members are being uploaded on the
Company’s website on https://www.mahindralifespaces.
com/investor-center/?category=agm-egm

Members whose unclaimed dividends/shares are/will
be transferred to the IEPF Authority can claim the same
by making an online application to the IEPF Authority in
the prescribed Form No. IEPF-5 by following the refund
procedure as detailed on the website of IEPF Authority
http://www.iepf.gov.in/IEPF/refund.html

17.

18.

Members holding shares in physical form, in identical
order of names, in more than one folio are requested
to send to the Company or KFin, the details of such
folios together with the share certificates along with
the requisite KYC Documents for consolidating their
holdings in one folio. Requests for consolidation of share
certificates shall be processed in dematerialized form.

DISPATCH OF ANNUAL REPORT: Pursuant to Section
101 and 136 of the Act read with relevant Rules
made thereunder and Regulation 36(1)(a) of LODR
Regulations, soft copy of the Annual Report and other
communications shall be served to members through
electronic mode to those members who have registered
their e-mail address either with the Company or KFin or
with any Depositories. As per provisions of Section 20 of
the Act read with Rules made thereunder, a document
may be served on any member by sending it to him
by post or by registered post or by speed post or by
courier or by delivering at his office or address, or by
such electronic or other mode as may be prescribed
including by facsimile telecommunication or to electronic
mail address, which the member has provided to his /
her Depository Participant / the Company’s Registrar
& Share Transfer Agent from time to time for sending
communications, provided that a member may request
for delivery of any document through a particular mode,
for which he shall pay such fees as may be determined
by the Company in its Annual General Meeting. In cases,
where any member has not registered his / her e-mail
address with the Company or with any Depository, the
service of documents, etc. will be effected by other
modes of service as provided in Section 20 of the Act
read with the relevant Rules thereunder. Those members,
who desire to receive notice / financial statement /
other documents through e-mail, are requested to
communicate their e-mail ID and changes thereto, from
time to time, to his / her Depository Participant (in case
of Shares held in dematerialised form) / KFin in Form ISR
1 (in case of Shares held in physical form).

Accordingly, soft copy of the Annual Report including
the notice of the 23 Annual General Meeting of the
Company in electronic form, inter-alia, indicating the
process and manner of e-voting along with Attendance
Slip and Proxy Form would be sent to all members
whose email IDs are registered with the Company / KFin
/ Depository Participant(s). For Members who have not
registered their e-mail addresses or have requested for
a physical copy, physical copy of the Annual Report
including the notice of the 23 Annual General Meeting,

Mahindra Lifespaces | 191


https://www.mahindralifespaces.com/investor-center/?category=agm-egm
https://www.mahindralifespaces.com/investor-center/?category=agm-egm
http://www.iepf.gov.in/IEPF/refund.html

Mahindra®
Lifespaces

Annual Integrated Report 2021-22

19.

20.

192

inter-alia, indicating the process and manner of e-voting
along with Attendance Slip and Proxy Form would be
sent by permitted mode.

Members may also note that the Notice of the 239 Annual
General Meeting and the Annual Report for the financial
year 2021 - 22 will also be available on the Company’s
website https://www.mahindralifespaces.com/investor-
center/?category=annual-reports for download and also
on the website of KFin http://www.kfintech.com/. Even
after registering for e-communication, members are
entitled to receive such communication in printed form,
upon making a request for the same to the Company’s
investor email id: investor.mldl@mahindra.com.

ANNUAL INTEGRATED REPORT: In addition to
Annual Report FY 2022, the Company is pleased to
present its first Integrated Report highlighting key
milestones and significant developments in FY 2022.
The Integrated Report is emailed to all the Members
whose email ids are registered with the Company / KFin
/ Depository Participant. A copy of the Integrated Report
is also available on the website of the Company at
https://www.mahindralifespaces.com/investor-
center/?category=annual-reports.

PROCEDURE FOR REGISTERING THE EMAIL
ADDRESS AND OBTAINING THE ANNUAL REPORT,
AGM NOTICE BY THE MEMBERS WHOSE EMAIL
ADDRESSES ARE NOT REGISTERED:

The Company has made special arrangement with
KFin for registration of email address of the Members
to facilitate Members to receive Annual Report and
this Notice electronically. Members are requested to
click on the link:- https://ris.kfintech.com/clientservices/
mobilereg/mobileemailreg.aspx and thereafter, select
the Company name viz. Mahindra Lifespace Developers
Limited and follow the steps for registration of email
address.

Alternatively, the Members may also visit the website of
the Company at https://www.mahindralifespaces.com/
investor-center/?category=agm-egm under Heading
‘Shareholders Meeting’ - ' AGM/EGM’ and click on ‘Email
Registration FY 2021-22" and follow the registration
process as guided thereafter.

After successful submission of the email address, a
copy of Annual Report and AGM Notice will be made
available to the Members. In case of any queries,
Members are requested to write to KFin at einward.ris@
kfintech.com.

VOTING THROUGH ELECTRONIC MEANS LE.
E-VOTING:

a. Interms of the provisions of Section 108 of the Act
read with Rule 20 of the Companies (Management
and Administration) Rules, 2014 (“the Rules”), as
amended and Regulation 44 of LODR Regulations
read with SEBI circular dated 9" December, 2020,
the Company is providing remote e-voting facility
to those members whose names appear in the
register of members/list of Beneficial Owners
as received from National Securities Depository
Limited (“NSDL”) and Central Depository Services
(India) Limited (“CDSL”) as on Wednesday, 20"
July, 2022 being the “cut-off date” fixed for the
purpose, to exercise their right to vote at the
239 AGM by electronic means. Members may
transact the business through e-voting. A person
who is not a member as on the cut-off date should
treat this Notice for information purpose only;

b. The facility for voting through electronic voting
system shall also be made available at the meeting
and members attending the meeting who have not
already cast their vote by remote e-voting shall be
able to exercise their right at the meeting.

c. The e-voting period commences on Saturday, 23
July, 2022 (9:00 AM IST) and ends on Tuesday,
26" July, 2022 (5:00 PM IST). During the e-voting
period, members of the Company, holding shares
either in physical form or in dematerialised form,
may cast their votes electronically. The e-voting
module shall be disabled by KFin for voting after
5:00 PM IST Tuesday, 26" July, 2022. Once the
vote on a resolution is cast by a member, whether
partially or otherwise, the Member shall not be
allowed to change it subsequently or cast vote
again.

d. The members who have cast their vote by remote
e-voting prior to the meeting may also attend the
meeting but shall not be entitled to cast their vote
again at the Meeting.

e. A member can opt for only single mode of voting,
that is, through remote e-voting or voting at the
Meeting. If a member casts vote(s) by both modes,
then voting done through remote e-voting shall
prevail and vote(s) cast at the Meeting shall be
treated as “INVALID”.
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22.

The Members, who have not cast their vote through
remote e-voting can exercise their voting rights at the
AGM. The facility for voting through electronic voting
system (‘Insta Poll’) shall be made available at the
Meeting.

REMOTE E-VOTING:

The manner of remote e-voting by (1) individual Members
holding shares of the Company in demat mode, (2)
Members (other than individuals holding shares of the
Company in demat mode) and Members holding shares
of the Company in physical mode, and (3) Members who
have not registered their e-mail address are provided
hereinbelow:

1. Information and Instructions for Remote e-voting by
individual Members holding shares of the Company
in demat mode

As per circular of SEBI on e-voting facility dated December 9,
2020, all individual Members holding shares of the Company
in demat mode can cast their vote, by way of a single
login credential, through their demat accounts / websites
of Depositories / Depository Participants. Accordingly, the
procedure to login and access remote e-voting, as devised
by the Depositories / Depository Participant(s), is given
below:

PROCEDURE TO LOGIN THROUGH WEBSITES OF DEPOSITORIES (FOR USERS REGISTERED WITH NSDL/CDSL)

National Securities Depository Ltd (“NSDL”)

Central Depository Services (India) Ltd (“CDSL”)

Procedure for user already registered for NSDL IDeAS

Procedure for users already registered for Easi / Easiest facility

facility: of CDSL:
Visit URL: https://eservices.nsdl.com a. Visit URL:
a. Click on the “Beneficial Owner” icon under “Login” https://web.cdslindia.com/myeasi/home/login

under

‘IDeAS’ section.

b.
A new page will open, enter User ID and Password.
Post successful authentication, click on “Access to
e-voting”

C.

Click on company name - ‘Mahindra Lifespace

Developers Ltd" and you will be re-directed to | d.

e-voting page of KFin for casting the vote during the
remote e-voting period.

OR

Click on www.cdslindia.com and then click on New System
Myeasi / to My Easi option under Quick Login (best
operational in Internet Explorer 10 or above and Mozilla
Firefox)

Enter your registered user id and password.

The user will see the e-voting Menu. Click on e-voting link
available against the name of the Company - ‘Mahindra
Lifespace Developers Ltd" and you will be re-directed to
e-voting page of KFin for casting the vote during the remote
e-voting period.

PROCEDURE TO LOGIN THROUGH WEBSITES OF DEPOSITORIES (FOR USERS NOT REGISTERED WITH NSDL/

National Securities Depository Ltd (“NSDL”)

Central Depository Services (India) Ltd (“CDSL”)

Procedure for user NOT registered with NSDL IDeAS
facility:

a.

To register click on link: https://eservices.nsdl.com | a.

and select “Register Online for IDeAS”
OR

directly  click  at
SecureWeb/IdeasDirectReg.jsp

Proceed to complete registration using your DP ID, | c.

Client ID, Mobile Number etc.

Follow steps given in points 1

https://eservices.nsdl.com/ | b.

Procedure for user NOT registered with Easi / Easiest facility of
CDSL:

Option to register is available at

https://web.cdslindia.com/myeasi/Registration/
EasiRegistration

Proceed to complete registration using your DP ID-Client ID
(BO ID), etc.

Follow the steps given in point 1
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PROCEDURE TO LOGIN DIRECTLY THROUGH E-VOTING MODULE OF NSDL / CDSL

National Securities Depository Ltd (“NSDL”)

Central Depository Services (India) Ltd (“CDSL”)

Procedure for login directly through NSDL website:

a. Open URL: https://www.evoting.nsdl.com/

b. Click on the icon “Login” which is available under
‘Shareholder/Member’ section.

c. A new screen will open. You will have to enter
your User ID (i.e. your sixteen digit demat account
number held with NSDL), type Password (if
registered) or otherwise through OTP (in case your
mobile/e-mail address is registered in your demat
account) and a verification code as shown on the
screen.

d. On successful authentication, you will enter the

Procedure for login directly through CDSL website:
a. Open URL:

https://evoting.cdslindia.com/Evoting/EvotingLogin

b.  Provide your demat Account Number and PAN No.

c. System will authenticate user by sending OTP on registered

Mobile & Email as recorded in the demat Account.

d.  On successful authentication, you will enter the e-voting
module of CDSL. Click on the e-voting link available against
Mahindra Lifespace Developers Ltd and you will be re-
directed to the e-voting page of KFin to cast your vote

without any further authentication.

e-voting module of NSDL. Click on “Active E-voting
Cycles / VC or OAVMs” option under E-voting. You
will see Company Name: “Mahindra Lifespace
Developers Ltd” on the next screen. Click on the
e-voting link available against Mahindra Lifespace
Developers Ltd and you will be re- directed to the
e-voting page of KFin to cast your vote without any
further authentication.

PROCEDURE TO LOGIN THROUGH THEIR DEMAT ACCOUNTS / WEBSITE OF DEPOSITORY PARTICIPANT

You can also login using the login credentials of your Demat account through your Depository Participant registered with
NSDL/ CDSL for e-voting facility. An option for “e-voting” will be available once you have successfully logged-in through your
respective logins. Click on the option “e-voting” and you will be redirected to e-voting modules of NSDL/CDSL (as may be
applicable). Click on options available against the Company’s Name: Mahindra Lifespace Developers Limited or E-Voting
Service Provider — KFin. You will be redirected to e-voting website of KFin for casting your vote during the remote e-voting
period without any further authentication

Note:

194

Members who are unable to retrieve User ID / Password
are advised to use “Forgot User ID” / “Forgot Password”
options available on the websites of Depositories /
Depository Participants.

Helpdesk for Individual Members holding securities in
demat mode for any technical issues related to login
through Depository i.e. NSDL and CDSL.

Login type Helpdesk details:

a. Securities held with NSDL

Please contact NSDL helpdesk by sending a
request at evoting@nsdl.co.in or call at toll free no.:
1800 1020 990 and 1800 22 44 30

b. Securities held with CDSL

Please contact CDSL helpdesk by sending a
request at helpdesk.evoting@cdslindia.com or
contact at 022- 23058738 or 022-23058542-43

Information and Instructions for Remote E-Voting by

Members (Other than Individual Members) holding

shares of the Company in demat mode AND all Members

holding shares in Physical Mode:

Procedure for Members whose email IDs are registered
with the Company / Depository Participant(s), and who
receives email from KFin which will include details of
E-Voting Event Number (EVEN), User ID and password:



Notice

VI

VIL

VI

Launch internet browser by typing / clicking the
URL: https://evoting.kfintech.com

Enter the login credentials (i.e. User ID and
password). In case of physical folio, User ID will be
EVEN (E-Voting Event Number), followed by folio
number. In case of Demat account, User ID will
be your DP ID and Client ID. However, if you are
already registered with KFin for e-voting, you can
use your existing User ID and password for casting
the vote.

After entering these details appropriately, click on
“LOGIN”.

You will now reach password change menu wherein
you are required to mandatorily change your
password. The new password shall comprise of
minimum 8 characters with at least one upper case
(A- Z), one lower case (a-z), one numeric value
(0-9) and a special character (@,#,$, etc,). The
system will prompt you to change your password
and update your contact details like mobile
number, email ID etc. on first login. You may also
enter a secret question and answer of your choice
to retrieve your password in case you forget it. It is
strongly recommended that you do not share your
password with any other person and that you take
utmost care to keep your password confidential.

You need to login again with the new credentials.

On successful login, the system will prompt you
to select the E-voting Event Number (EVEN) for
Mahindra Lifespace Developers Ltd” and click on
“Submit”.

On the voting page, enter the number of shares
(which represents the number of votes) as on the
Cut-off Date under “FOR/AGAINST” or alternatively,
you may partially enter any number in “FOR” and
partially “AGAINST” but the total number in “FOR/
AGAINST” taken together shall not exceed your
total shareholding as mentioned herein above.
You may also choose the option “ABSTAIN". If
the Member does not indicate either “FOR” or
“AGAINST” it will be treated as “ABSTAIN” and the
shares held will not be counted under either head.

Members holding multiple folios/demat accounts
shall choose the voting process separately for
each folio/ demat accounts.

Xl.

XII.

Voting has to be done for each item of the notice
separately. In case you do not desire to cast your
vote on any specific item, it will be treated as
abstained.

You may then cast your vote by selecting an
appropriate option and click on “Submit”.

A confirmation box will be displayed.

Click “OK” to confirm or else “CANCEL” to modify.
Once you have voted on the resolution(s), you will
not be allowed to modify your vote. During the
voting period, Members can login any number of
times till they have voted on the Resolution(s).

In case email ID of Members is not re