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Sub.:  Unaudited Quarterly Financial Results – Newspaper Advertisement 

 

Dear Sir/Madam, 
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enclosed the copies of the advertisement published in English and regional (Marathi) 
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Marico to invest in more D2C 
brands; food, digital in focus
Company has set a target to reach ₹450-500 crore revenue in FY24 for its digital-first portfolio

Saugata Gupta, MD and CEO of Marico, said the higher cost of customer acquisition within the ecosystem of digital-first 
brands had made advertising and promotional spends prohibitive. MINT

By AP
feedback@livemint.com

H yundai and Kia are 
rolling out software 
updates to stem a raft 

of auto thefts related to a Tik-
Tok challenge that authorities 
said led to at least 14 reported 
crashes and eight fatalities.   

The updates are free for mil-
lions of vehicles missing a key 
anti-theft device, which was 
exploited on social media and 
led to rampant theft of cars.

The software is updating the 
theft alarm logic to extend the 
length of sound from 30 sec-
onds to one minute, and will 
also require the key to start the 
ignition. About 3.8 million 
Hyundai and 4.5 million Kia 
cars will be eligible for the soft-
ware update, National High-
way Traffic Safety Administra-
tion said Tuesday.   

Hyundai said updates start 
on Tuesday for 4 million vehi-
cles beginning with 2017-20 
Elantra, 2015-19 Sonata, and 
2020-21 Venue. The upgrade 
will be available for remaining 
eligible vehicles by June.  “We 
prioritised upgrades availabil-
ity for owners of our highest 
selling vehicles and those most 
targeted by thieves in order for 
dealers to service them first,” 
Randy Parker, CEO, Hyundai 
Motor America, said.   

Kia said it started updating 
its software for some vehicles.   
In September, Highway Loss 
Data Institute said Hyundais 
and Kias without immobilisers 
had a vehicle theft claim rate of 
2.18 per 1,000 insured vehicle 
years, while the rest combined 
had a rate of 1.21. 

Hyundai, Kia 
upgrade 
security after 
TikTok car  
theft scare

Suneera Tandon
suneera.t@htlive.com
New Delhi

M arico Ltd plans to invest 
in more direct-to-con-
sumer startups to 
expand its bouquet of 
digital-first brands, as 

the maker of Parachute and Saffola oils 
hopes to harvest the benefits of scaling 
up smaller consumer brands. 

“We look at spaces where we believe 
that digital-first has a right to win, and 
where we are not present and we can’t 
grow organically. So, we continue to look 
for portfolios there,” Saugata Gupta, MD 
and CEO, Marico said. “I think we now 
have an operating model where Marico 
is a preferred strategic investor in terms 
of helping founders grow, and ensure 
that they build good businesses. We will 
continue to look for these opportunities. 
And I hope that over the next 12 to 24 
months, we add more to this portfolio,” 
Gupta said in an interview.

Marico has already invested in com-
panies such as male-grooming brand 
maker Beardo and skin and hair care 
brand Just Herbs. Last year, it acquired 
a majority stake in digital-first break-
fast and snacking brand True Ele-
ments. Its own portfolio of digital-
first brands includes bath and skin 
care products under the Pure Sense 
brand, and Coco Soul, a range of 
cold pressed coconut oils. 

The company has set a target to 
reach ₹450-500 crore revenue in 
FY24 for its digital-first portfolio. 

Food business and digital business 
are two places where Marico will scout 
for investment opportunities, he said.

In the December quarter, Marico’s 
revenue from operations rose 3% to 
₹2,470 crore, with the domestic vol-

umes rising 4% from a year earlier. For 
the digital-first portfolio, the company 
expects to exit FY23 at an annual recur-
ring revenue (ARR) of ₹250 crore.

The move comes as large fast-mov-
ing consumer goods companies step up 
investments in direct-to-consumer 

brands tapping small but growing mar-
kets for personal care, well-being and 
packaged foods. A funding squeeze 
within the start-up ecosystem is pre-
senting an opportunity for traditional 
companies to raise their stakes in the 

direct-to-consumer market.
“Having said that, I think there is still 

a journey, we have done well...but there 
are there miles to go. As we grow the 
digital business, how do we accelerate 
our path to profitability, and what will 
help us is perhaps, I think there will be 

much more sanity with respect to adver-
tising and promotional (A&P) invest-
ments in the digital space as things have 
now cooled down a bit,” he added. 
Gupta said the higher cost of customer 
acquisition within the ecosystem of digi-

tal-first brands had made advertising 
and promotional spends prohibitive. 

Commenting on the demand for 
packaged consumer goods, Gupta said 
the worst is behind the industry in 
terms of inflation but demand may take 
two more quarters to improve. Accord-

ing to data from researcher Niel-
senIQ, FMCG volumes were down 
0.3% in Q3.

“The worst is behind in infla-
tion. We see gradual demand 
improvement. Rural is more 
stressed. In urban, modern trade 
and e-commerce is doing better 
than general trade. Food is doing 

better than home and personal care. If 
a catch-up happens, the recovery will 
be gradual. Negative (sales) will start 
reversing within two quarters, espe-
cially in rural, and home and personal 
care,” Gupta added.

new vistas
Marico has already 
invested in firms 
such as Beardo, and 
skin and hair care 
brand Just Herbs

In Q3, its revenue 
from operations 
rose 3% to ₹2,470 cr, 
with domestic 
volumes rising 4% 

Food and digital biz 
are categories where 
Marico plans to 
scout for investment 
opportunities

for digital-first 
portfolio, the firm 
expects to exit FY23 
at annual recurring 
revenue of ₹250 cr

 Over the last two years, digi-
tal adex has doubled in size 
from ₹16,974 crore to ₹ 34,405 
crore and out of home adver-
tising or OOH has registered a 
68% increase, crossing 2019 
levels, and contributing 4% to 
adex, the report added. 

From an overall advertising 
perspective, including digital, 
fast-moving consumer goods 
brands continued to be the 
largest contributor to adver-
tisement spending, but its 
share fell from 38% in 2020 to 

32% in 2022.
E-commerce 

established itself 
as the second big-
gest category for 
ad expenditure  
with a 14% share 
in 2022, from 
4.9% in 2019. 

 Top five adver-
tisers in adex were 

Hindustan Unilever, Reckitt 
Benckiser, Reliance Industries, 
fantasy sports company 
Dream11 and confectionary 
firm Mondelez International. 

Due to the funding winter, 
advertising by startups is likely 
to shrink further. In 2021, 15 
startups featured in the top 50 
list for ad spending, which was 
down to 11 last year. 

Staff Writer
varuni.k@livemint.com

W hile digital adver-
tising fast outpaces 
traditional adver-

tisements, ad spending on tra-
ditional media is expected to 
reach ₹62,000 crore in 2023, 
up 10% from last year, accord-
ing to estimates by local media 
agency network Madison. 

The ‘Pitch Madison Adver-
tising Report 2023’ released 
on Wednesday said television 
will account for 32% of tradi-
tional advertising at ₹33,500 
crore, followed by print with a 
19% share to ₹20,133 crore.

 Digital ads, which has been 
growing faster than ever, will 
account for ₹43,036 crore of 
all advertising spends, up 25% 
from 2022. 

Overall  advertising expend-
iture (adex), rose from ₹74,231 
crore in 2021 to ₹89,803 crore 
in 2022, recording the second 
highest growth in the last two 
decades. Adex is expected to 
grow 16% to cross 
the ₹1 trillion 
mark in 2023. 

Digital adver-
tising pipped TV 
(34%) with a 38% 
share to grab the 
largest medium.  
Traditional adex 
grew by 14%, and 
digital grew by 
35%. TV grew less than 
expected at 9% versus projec-
tions of 14%.

“Media habits of Indians are 
rapidly changing and this is 
reflected in our adex numbers 
and commentary. Advertisers 
who ignore these changes will 
do so at their own peril,” Sam 
Balsara, chairman of Madison 
World, said. 

TV, print media ads 
to touch ₹62k crore 
in 2023: Madison

Adex is expected to grow 16% to 
cross ₹1 trillion in 2023. ISTOCK

Overall  
advertising 

expenditure 
(adex), rose from 

₹74,231 crore in 
2021 to ₹89,803 

crore in 2022

DELHI JAL BOARD, GOVERNMENT OF N.C.T. OF DELHI
OFFICE OF THE ADDITIONAL CHIEF ENGINEER (M)-1

EXECUTIVE ENGINEER (T-1) M-1
M-16, POCKET-E, MAYUR VIHAR, PHASE-II

Phone No. 011-22727815, Mail ID: - eeeast1djb@gmail.com

PRESS NOTICE TENDER
(NIT NO. 53 (2022-23)

Sl.
No.

Name of Work Estimated Contract
Value (ECV)/ Amount

put to tender

Earnest
Money
(EMD)

Tender
Fees

Date of Release of
tender in E-Procurement
Solution & Tender ID No.

Last date/time of receipt
of tender through

E-procurement solution
1. Replacement of old/damaged CI water line for

removal of contamination in 13/471, 13/452
lane central park 13-Block and 12-13 main road
Trilokpuri in AC-55 in East-I

29,93,330/- 59,900/- 500/- 11.02.2023
2023_DJB_236452_1

03.03.2023 at 3.15 PM

2. Replacement of old/damaged CI water line for
removal of contamination in 15/480, 15/360 lane,
central park 15-Block and 15 Block main road
near DDA Market Trilokpuri AC-55 in East-I

29,61,658/- 59,300/- 500/- 11.02.2023
2023_DJB_236452_2

03.03.2023 at 3.15 PM

3. Providing/laying 150 mm dia and 100 mm dia
water for removal of contamination in Block
7 & Block 8 Trilokpuri AC-55 Trilokpuri under
AEE M-55

48,82,876/- 97,700/- 500/- 11.02.2023
2023_DJB_236452_3

03.03.2023 at 3.15 PM

4. Replacement old damaged sewerage system
facility in RSC colony block 31 and 18/447 lane
Trilokpuri in AC 55 under EE M 55

44,97,847/- 90,000/- 500/- 11.02.2023
2023_DJB_236452_4

03.03.2023 at 3.15 PM

5. De-silting of 450 mm to 900 mm dia peripheral/
Trunk sewer line by super sucker from New Ashok
Nagar Metro Station to New Ashok Nagar in AC 55

45,81,230/- 91,700/- 500/- 11.02.2023
2023_DJB_236452_5

03.03.2023 at 3.15 PM

6. De-silting of 450 mm to 900 mm dia peripheral/
Trunk sewer line by super sucker from Block 31 to
Block 36 Trilokpuri in AC 55

28,89,232/- 57,800/- 500/- 11.02.2023
2023_DJB_236452_6

03.03.2023 at 3.15 PM

7. Repair and maintenance of 23 Block Trilokpuri
UGR/BPS 23 Block along with Refurbishment of
damaged UGR/sump (1st Phase) in AC-55 under
AEE M-55

36,42,769/- 72,900/- 500/- 11.02.2023
2023_DJB_236452_7

03.03.2023 at 3.15 PM

8. Replacement of settled sewer line by Static
Bursting Method in Bag Wali Gali in 15 -Block
Kalyanpuri in AC-56 Kondli constituency

Item Rate 52,000/- 500/- 11.02.2023
2023_DJB_236452_8

03.03.2023 at 3.15 PM

9. Replacement of old RCC sewer pipe by 350
mm dia HDPE pipe in lane of 11/271 in 11 Block
Kalyanpuri in AC-56 Kondli constituency (Static
Bursting Method)

Item Rate 77,900/- 500/- 11.02.2023
2023_DJB_236452_9

03.03.2023 at 3.15 PM

Further details in this regard can be seen at https://govtprocurement.delhi.gov.in

ISSUED BY P.R.O. (WATER) (Madan Singh)
Advt. No. J.S.V. 499 (2022-23) EXECUTIVE ENGINEER (T)-1

“STOP CORONA: Wear Mask, Follow Physical
Distancing, Maintain Hand Hygiene”

DELHI JAL BOARD
(Govt. of N.C.T. of Delhi)

OFFICE OF THE ADDL. CHIEF ENGINEER (C)-5
THROUGH EXECUTIVE ENGINEER (C) DR-III

Kanhaiya Nagar, Delhi-110035
Phone: 011-27394876, Email: eecdr3@gmail.com

PRESS NIT No.-06 (2022-23)

S.
No.

Name of Work Amount Put to
Tender (Rs.)

EMD (Rs.) Non-Refundable
Tender

processing fee
(Rs.)

Date of Release
of Tender/
Tender ID

Last date/time of
receipt of tender

1. Construction of chambers for House
Sewer Connections for Sant Nagar
GOC falling under Coronation Pillar
Catchment area in Delhi.

63,33,03,190/- 1,26,66,100/- 1500/- 13.02.2023/
2023_DJB_
236522_1

09.03.2023
upto 3.00 P.M.

Further details in this regard can be seen at http://govtprocurement.delhi.gov.in
ISSUED BY P.R.O. (WATER)
Advt. No. J.S.V. 500 (2022-23) EE(C) DR-III

“STOP CORANA; Wear Mask, Follow Physical
Distancing, Maintain Hand Hygiene
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Name of the Borrower /
Co-Borrower/ 

Guarantor/ 
Loan Account No/ 

Old Loan Account No.

Mortgage Property Address Demand Notice 
Date / 
O/s Amount /
O/s Date 

Aravind Govind 
Nakka/
Ishwaribai 
Govind Nakka/ 
8020HL001042730

All That Piece And Parcel Of Flat No. 302, Area Admeasuring 570 Sq. Ft 
Equivalent To 52.97 Sq. Meters (Built Up) Area On The 3rd Floorin The Building 
Known As Jay Mata Di Complex, Constructed On Land Bearing Grampanchayat 
House No. 565, Old Survey No. 88/2/2 Corresponding To New Survey No. 
4/2/2, Situated At Village Shelar, Taluka Bhiwandi, District Thane, Bounded as 
Under:- East:Internal Road, West:House, North:House, South:Chawl

11-Jan-23  
Rs. 14,38,420.00
As on Date
10-Jan-23

Adani Housing Finance Private Limited
Shikhar, Nr. Mithakhali  Circle, Navrangpura, Ahmedabad-380009, Gujarat, India

One BKC, C-Wing, 1004/5, 10th Floor, Bandra Kurla Complex, Bandra (East), 
Mumbai  400 051. Maharashtra, India. 
CIN: U65999GJ2017PTC098960, Website : www.adanihousing.in

You the below mentioned Borrowers, Co-borrower(s) / Guarantor have availed loan/s facility(ies) from Adani Housing Finance 
Private Limited. (the “AHFPL”) by mortgaging your immovable properties (Securities). Consequent to your defaults your loans were 

under Section 13(2) of The Securitization and Reconstruction of Financial Asset and Enforcement of Security Interest Act, 2002 (the 
Act), the contents of which are being published herewith as per Section 13(2) of the Act read with rule 3(1) of the Security Interest 
(Enforcement) Rules, 2002 as and by way of service upon you. Details of the borrowers, co-borrowers, properties mortgaged, 
outstanding dues, demand notice sent under Section 13(2) and amount claimed there under are given as under:

DEMAND NOTICE UNDER SECTION 13(2) OF THE SARFAESI ACT, 2002

You the Borrower/s and Co-borrowers/Guarantor are therefore called upon to make payment of the above mentioned demanded 
amount with further interest as mentioned herein above in full within 60 days of this notice failing which the undersigned shall be 
constrained to take action under the act to enforce the above-mentioned securities. Your attention is invited to provisions of sub-
section (8) of section 13 of the act by virtue of which you are at liberty to redeem the secured asset within period stipulated in the 
aforesaid provision. Please note that as per section 13(13) of the said act, you are restrained from transferring the above-referred 
securities by way of sale, lease or otherwise without our consent. For Adani Housing Finance Private Limited

Sd/-Place  : Maharashtra
Date   : 16.02.2023
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¶wQ>rH$ E§Q>aàm¶Oog {b{‘Q>oS> 
Zm|. H$m¶m©b¶ … 912 Eå~oñgr g|Q>a, O‘Zmbmb ~OmO ‘mJ©, Zar‘Z nm°BªQ>, ‘w§~B©-400021. 

(grAm¶EZ … Eb52100E‘EM1985nrEbgr037767) Xÿ … 91+22-2288 6100, B©‘ob … info@utique.in / www.utique.in 

31 {S>g|~a, 2022 amoOr g§nboë¶m {V‘mhr Am{U ZD$ ‘{hÝ¶m§gmR>r AboImnar{jV {dÎmr¶ {ZîH$fmªMm CVmam 

4. Ë¶m§Zm VwbZm ¶mo½¶ H$aÊ¶mgmR>r Amdí¶H$Vo Zwgma ‘mJrb H$mbmdYr/dfm©gmR>rÀ¶m AmH$S>odmarMr nwZa©MZm/nwZJ©R>Z Ho$bo Amho. 
5. 28 Owb¡, 2022 amoOr H§$nZr A{Y{Z¶‘, 2013 À¶m H$b‘ 248 A§VJ©V H§$nZr {Z~§YH$m§H$S>o A°nb A°goQ> ‘°ZoO‘|Q> {b{‘Q>oS> (""EEE‘Eb''), H§$nZrMr EH$ g§nyU© ‘mbH$sMr CnH§$nZrZo Ho$boë¶m 

30 ‘mM©, 2022 {XZm§{H$V AOm©À¶m AZwf§JmZo H§$nÝ¶m§À¶m Zm|Xdhr ‘YyZ EEE‘Eb Mo Zmd ImoSy>Z Q>mH$bo Am{U EEE‘Eb Mo {dgO©Z Ho$bo Am{U åhUyZ H§$nZrZo EH${ÌV {dÎmr¶ {ddaUo ~Zdbobr 
ZmhrV.  

g§MmbH$ ‘§S>imÀ¶m AmXoemZo 
{R>H$mU … ‘w§~B© Oo. Ama. Ho$. g‘m© 
{XZm§H$ … 14 ’o$~«wdmar, 2023 g§MmbH$

Q>rnm … 
1. B§S> EEg 108 bm AZwgéZ H$moUVohr doJio Ahdmb¶mo½¶ {d^mJ ZmhrV. 
2. 14 ’o$~w«dmar, 2023 amoOr Pmboë¶m Ë¶m§À¶m g§~§{YV ~¡R>H$m§‘Ü¶o darb {ZîH$fmªZm boIm narjU g{‘VrZo nwZ{d©bmo{H$V Ho$bo Am{U g§MmbH$ ‘§S>imZo ‘§Owa Ho$bo. H§$nZrÀ¶m d¡Ym{ZH$ boImnarjH$m§Zr 

darb {ZîH$fmªMo ‘¶m©{XV nwZ{d©bmoH$Z Ho$bo Amho. 
3. ‘mJrb df©/H$mbmdYr n¶ªV, g‘^mJm§‘Yrb Jw§VdUyH$m àË¶j IMm©Ym[aV H$idë¶m Om¶À¶m Am{U Ë¶m§À¶m {ZJwªVdUwH$sZ§Va hmoUmar àmár/VmoQ>m Z’$m Am{U VmoQ>m {ddaUmV JUmbm Om¶Mm. 

H$mbmdYr‘Ü¶o H§$nZrZo YmoaUmV AZwg§‘Vr H$éZ Aem Jw§VdUwH$m B§S> EEg 109 À¶m AZwnmbZm§V AÝ¶ gd©g‘mdoeH$ CËnÞm ‘m’©$V amñV ‘yë¶mg H$idë¶m AmhoV. VWm{n, ‘mJrb 
df©/H$mbmdYt‘Ü¶o H$idbobr eoAg©Mr {dH«$s AMyH$ Amho. 

‘yimV H$idbobm Z’$m Am{U nwZa©{MV Zâ¶mMm g§{já nwZ‘}i Imbrbà‘mUo… 
^mJ I…- {dÎmr¶ {ZîH$fmªda 

Vnerb
g§nbobr {V‘mhr g§nbobo ZD$ ‘{hZo g§nbobo df©

31.12.2022 
AboImn[a{jV

30.09.2022 
AboImn[a{jV

31.12.2021 
AboImn[a{jV

31.12.2022 
AboImn[a{jV

30.09.2021 
AboImn[a{jV

31.03.2022 
boImn[a{jV

àdV©ZmVyZ EHy$U ‘hgwb/CËnÞ 994.46 1,403.45 313.87 4,166.80 567.47 2,519.32
H$mbdYrgmR>r {Zìdi Z’$m/(VmoQ>m) (H$a Am{U AndmXmË‘H$ ~m~tnydu) 27.82 (127.70) 280.33 94.80 348.40 (87.26)
H$mbmdYrgmR>r {Zìdi Z’$m/(VmoQ>m) (H$anyd© Am{U AndmXmË‘H$ ~m~tZ§Va) 27.82 (127.70) 280.33 94.80 348.40 (87.26)
H$mbmdYrgmR>r {Zìdi Z’$m/(VmoQ>m) (H$a Am{U AndmXmË‘H$ ~m~tZ§Va) 86.96 (95.48) 366.44 24.15 447.62 (105.37) 
H$mbmdYrgmR>r EHy$U gd©g‘mdoeH$ CËnÞ  
(H$mbmdYrgmR>r Z’$m/(VmoQ>m) (H$amoÎma) Am{U BVa gd©g‘mdoeH$ CËnÞ (H$amoÎma) Yê$Z)

(2.37) (37.72) 501.14 (457.16) 1,764.79 2,093.65

^aUm Pmbobo g‘^mJ ̂ m§S>db (Xe©Zr ‘yë¶ é. 10 àVr g‘^mJ) 5,567.01 5,567.01 5,567.01 5,567.01 5,567.01 5,567.01
BVa B{¹$Q>r - - - - - 1,460.63 
à{V g‘^mJ àmár (B©nrEg) (àË¶oH$s é. 10 Mo Xe©Zr ‘yë¶) (Adm{f©H$)
1. ‘yb^yV … 0.16 (0.17) 0.66 0.04 0.80 (0.19) 
2. gm¡på¶H¥$V … 0.16 (0.17) 0.66 0.04 0.80 (0.19) 

31 {S>g|~a, 2021 amoOr g§nbobr {V‘mhr  
é. bmIm§V

Vnerb ‘yimV H$idbobo AZwg§‘V Ho$bobo nwZa©{MV
H$a nyd© Z’$m 280.33 - 280.33
H$amoÎma Z’$m 280.33 86.11 366.44
BVa gd©g‘mdoeH$ CËnÞ (H$am§À¶m {Zìdi) - 134.70 134.70
EHy$U gd©g‘mdoeH$ CËnÞ 280.33 220.81 501.14
‘yb^yV Am{U gm¡på¶H¥$V B©nrEg 0.50 0.66

31 {S>g|~a, 2021 amoOr g§nbobo ZD$ ‘{hZo 
é. bmIm§V

31 ‘mM©, 2022 amoOr g§nbobo df© 
é. bmIm§V

Vnerb ‘yimV H$idbobo AZwg§‘V Ho$bobo nwZa©{MV ‘yimV H$idbobo AZwg§‘V Ho$bobo nwZa©{MV
H$a nyd© Z’$m 348.40 - 348.40 1,231.51 (1,318.77) (87.26) 
H$amoÎma Z’$m 348.40 99.22 447.62 1,229.54 (1,334.91) (105.37) 
BVa gd©g‘mdoeH$ CËnÞ (H$am§À¶m {Zìdi) - 1,317.17 1,317.17 - 2,199.02 2,199.02 
EHy$U gd©g‘mdoeH$ CËnÞ 348.40 1,416.39 1,764.79 1,229.54 864.11 2,093.65 
‘yb^yV Am{U gm¡på¶H¥$V B©nrEg 0.63  0.80 2.21  (0.19) 

(é. bmIm§V)
    

  

Am{e©¶m {b{‘Q>oS> 
grAm¶EZ … Eb93000E‘EM1981nrEbgr024747 

Zm|XUrH¥$V H$m¶m©b¶ … 205 Am{U 206 (^mJ), 2 am ‘Obm, grOo hmD$g, {edgmJa BñQ>oQ>, E’$ ãbm°H$, S>m°. A°Zr ~oP§Q> amoS>, 
dair, ‘w§~B© - 400018, XÿaÜdZr H«$. 022-42305500, B©‘ob Am¶S>r … info@arshiyalimited.com, do~gmB©Q> … www.arshiyalimited.com 

31 {S>g|~a, 2022 amoOr g§nboë¶m {V‘mhr Am{U ZD$ ‘{hÝ¶m§gmR>r AboImn[a{jV A{bá {dÎmr¶ {ZîH$fmªMm CVmam 
(é. bmIm§V)

31 {S>g|~a, 2022 amoOr g§nboë¶m {V‘mhr Am{U ZD$ ‘{hÝ¶m§gmR>r AboImn[a{jV EH${ÌV {dÎmr¶ {ZîH$fmªMm CVmam 
(é. bmIm§V)

Q>rnm … 
1. darb ‘m{hVr åhUOo go~r ({bñQ>tJ Am°pãbJoeZ A±S> {S>ñ³bmoOa [a³dm¶a‘|Q>g²) ao½¶wboeÝg, 2015 À¶m ao½¶wboeZ 33 A§VJ©V ñQ>m°H$ E³ñM|O H$S>o gmXa Ho$boë¶m {V‘mhr {dÎmr¶ {ZîH$fmªÀ¶m 

Vn{ebdma {ddaUmMm EH$ CVmam Amho. 31 {S>g|~a, 2022 amoOr g§nboë¶m {V‘mhr Am{U ZD$ ‘{hÝ¶m§gmR>r A{bá Am{U EH${ÌV {dÎmr¶ {ZîH$fmªMo g§nyU© {ddaU ñQ>m°H$ E³ñM|O À¶m do~gmB©Q>g 
(www.nseindia.com) Am{U (www.bseindia.com) da Am{U H§$nZrMr do~gmB©Q> www.arshiyalimited.com da CnbãY Amho. 

2. darb AboImn[a{jV {dÎmr¶ {ZîH$fmªMo nwZ{d©bmoH$Z boImnarjU g{‘VrZo Ho$bo Amho Am{U 14 ’o$~«wdmar, 2023 amoOr Pmboë¶m Ë¶m§À¶m ~¡R>H$sV g§MmbH$ ‘§S>imZo Vo ‘§Oya Ho$bo. 
Am{e©¶m {b{‘Q>oS> À¶m g§MmbH$ ‘§S>imÀ¶m dVrZo Am{U gmR>r 

AO¶ Eg. {‘Îmb 
{R>H$mU … ‘w§~B© AÜ¶j Am{U ì¶dñWmnH$s¶ g§MmbH$ 
{XZm§H$ … 14 ’o$~«wdmar, 2023 S>rAm¶EZ … 00226355

A. 
H«$.

Vnerb g§nbobr {V‘mhr g§nbobo ZD$ ‘{hZo g§nbobo df©
31.12.2022 30.09.2022 31.12.2021 31.12.2022 31.12.2021 31.03.2022

(AboImn[a{jV) (AboImn[a{jV) (AboImn[a{jV) (AboImn[a{jV) (AboImn[a{jV) (boImn[a{jV)
1 àdV©ZmVyZ EHy$U CËnÞ  1,259.36  797.27  1,393.35  3,590.23  4,932.00  7,012.30 
2 AndmXmË‘H$ ~m~r Am{U H$anyd© Z’$m/(VmoQ>m)  (2,969.95)  (3,591.10)  (3,691.43)  (7,993.36)  (9,975.84)  (7,087.23)
3 H$anyd© Z’$m/(VmoQ>m)  (2,969.95)  (3,591.10)  (3,691.43)  (7,993.36)  (9,975.84)  40,157.04 
4 H$amoÎma {Zìdi Z’$m/(VmoQ>m)  (2,969.95)  (3,591.10)  (3,691.43)  (7,993.36)  (9,975.84)  40,157.04 
5 H$mbmdYrgmR>r EHy$U gd©g‘mdoeH$ CËnÞ 

(H$mbmdYrgmR>r Z’$m/(VmoQ>m) (H$amoÎma) Am{U BVa 
gd©g‘mdoeH$ CËnÞ (H$amoÎma) Yê$Z

 (2,971.61)  (3,592.77)  (3,693.01)  (7,998.35)  (9,980.58)  40,150.39 

6 ^aUm Pmbobo g‘^mJ ̂ m§S>db 
(Xe©Zr ‘yë¶ àVr ̂ mJ é. 2/-)

 5,269.52  5,245.52  5,245.52  5,269.52  5,245.52  5,245.52 

7 BVa Bp³dQ>r  85,955.28 
8 à{V g‘^mJ àmár (àË¶oH$s é. 2 Mo) 

(AI§S>rV Am{U I§S>rV H$m‘H$mOmgmR>r)
 - ‘wb^yV  (1.13)*  (1.37)*  (1.41)*  (3.05)*  (3.80)*  15.31 
 - gm¡på¶H¥$V  (1.13)*  (1.37)*  (1.41)*  (3.05)*  (3.80)*  15.17 
(*Adm{f©H$)

A. 
H«$.

Vnerb g§nbobr {V‘mhr g§nbobo AY© df© g§nbobo df©
31.12.2022 30.09.2022 31.12.2021 31.12.2022 31.12.2021 31.03.2022

(AboImn[a{jV) (AboImn[a{jV) (AboImn[a{jV) (AboImn[a{jV) (AboImn[a{jV) (boImn[a{jV)
1 àdV©ZmVyZ EHy$U CËnÞ  3,909.40  3,975.42  3,853.78  12,341.42  11,683.66  24,688.21 
2 AndmXmË‘H$ ~m~r Am{U H$anyd© Z’$m/(VmoQ>m)  (5,086.33)  (6,439.09)  (6,203.58) (14,997.97) (17,325.94)  (5,839.11)
3 H$anyd© Z’$m/(VmoQ>m)  (5,086.33)  (6,439.09)  (6,203.58)  (6,776.14) (17,325.94)  43,149.88 
4 AI§S>rV H$m‘H$mOmVyZ H$amoÎma {Zìdi Z’$m/(VmoQ>m)  (5,086.33)  (6,471.72)  (6,206.96)  (6,822.48) (17,356.73)  43,121.06 
5 I§S>rV H$m‘H$mOmVyZ Z’$m/(VmoQ>m)  (0.78)  (0.85)  (208.37)  (2.02)  (435.60)  (730.29)
6 H$amoÎma {Zìdi Z’$m/(VmoQ>m)  (5,087.11)  (6,472.57)  (6,415.33)  (6,824.50) (17,792.33)  42,390.77 
7 H$mbmdYrgmR>r EHy$U gd©g‘mdoeH$ CËnÞ 

(H$mbmdYrgmR>r Z’$m/(VmoQ>m) (H$amoÎma) Am{U BVa 
gd©g‘mdoeH$ CËnÞ(H$amoÎma) Yê$Z)

 (5,088.93)  (6,474.40)  (6,416.51)  (6,830.00) (17,796.16)  42,383.39 

8 ^aUm Pmbobo g‘^mJ ̂ m§S>db 
(Xe©Zr ‘yë¶ àVr ̂ mJ é. 2/-)

 5,269.52  5,245.52  5,245.52  5,269.52  5,245.52  5,245.52 

9 BVa Bp³dQ>r  25,977.10 
10 à{V g‘^mJ àmár (àË¶oH$s é. 2 Mo) 

(AI§S>rV Am{U I§S>rV H$m‘H$mOmgmR>r)
 - ‘wb^yV  (1.93)*  (2.47)*  (2.45)*  (2.60)*  (4.34)*  16.16 
 - gm¡på¶H¥$V  (1.93)*  (2.47)*  (2.45)*  (2.60)*  (4.34)*  16.11 
(*Adm{f©H$)

  
 

  

OrB© nm°da B§{S>¶m {b{‘Q>oS> 
grAm¶EZ : Eb74140E‘EM1992nrEbgr068379  
Zm|X. H$m¶m©b¶ : aoJg ‘°½Z‘ {~PZog g|Q>g© 11 dm ‘Obm, ßb°{Q>Zm, Or ãbm°H$, ßbm°Q> gr-59, dm§Ðo-Hw$bm© g§Hw$b, dm§Ðo nyd©, ‘w§~B©, ‘hmamï´>, ̂ maV-400051. 
do~gmB©Q> : https://www.ge.com/in/ge-power-india-limited & B‘ob Am¶S>r>:  in.investor-relations@ge.com 

31 {S>g|~a, 2022 amoOr g§nbobr {V‘mhr Am{U ZD$ ‘{hÝ¶m§gmR>r A{bßV Am{U EH${ÌV AboImn[a{jV {dÎmr¶ {ZîH$fmªÀ¶m {ddaUmMm CVmam 
(é. Xebj, àVr eoAa S>oQ>m gmoSy>Z) 

g§nbobr {V‘mhr              g§nbobo ZD$ ‘{hZo g§nbobr {V‘mhr              g§nbobr {V‘mhr              g§nbobo ZD$ ‘{hZo g§nbobr {V‘mhr              

A{bá              EH${ÌV
àdV©ZmVyZ EHy$U CËnÝZ  
H$mbmdYrH$[aVm {Zìdi Z’$m/(VmoQ>m) (H$a, AndmXmË‘H$ 
Am{U/qH$dm AZÝ¶gmYmaU ~m~tnyd©) 
H$anyd© H$mbmdYrH$[aVm {Zìdi Z’$m/(VmoQ>m) 
(AndmXmË‘H$ Am{U/qH$dm AZÝ¶gmYmaU ~m~tZ§Va) 
H$aníMmV H$mbmdYrH$[aVm {Zìdi Z’$m/(VmoQ>m) 
(AndmXmË‘H$ Am{U/qH$dm AZÝ¶gmYmaU ~m~tZ§§Va) 
H$mbmdYrH$[aVm EHy$U gd©g‘mdoeH$$ CËnÞ 
(Á¶mV H$mbmdYrH$[aVm (H$aníMmV) Z’$m /(VmoQ>m) 
Am{U BVa gd©g‘mdoeH$$ CËnÞ (H$aníMmV) YéZ) 
g‘^mJ ̂ m§S>db 
nwZ‘y©ë¶m§H$Z amIrd dJiyZ amIrd* 
à{V eoAa àmár (àË¶oH$s é. 10/-)  
(AI§S>rV d I§S>rV H$m‘H$mOmgmR>r) 
‘wb^yV    : 
gm¡å¶rH¥$V :

* {XZm§H$ 31 ‘mM©, 2022 amoOrg à‘mUo H$mbmdYrH$[aVm nwZ‘y©ë¶m§H$Z amIrd dJiyZ amIrd é. 6,056.9 Xebj hmoË¶m. 
{Q>nm : 
E) go~r ({bpñQ>¨J Am°pãbJoeÝg A°ÝS> {S>ñ³bmoOa [a¹$m¶a‘|Q>g²) ao½¶wboeÝg, 2015 À¶m ao½¶wboeZ 33 A§VJ©V ñQ>m°H$ E³gM|Oog‘Ü¶o gmXa Ho$boë¶m 31 {S>g|~a, 2022 amoOr g§nbobr {V‘mhr Am{U ZD$ ‘{hÝ¶m§gmR>r {dÎmr¶ 

{ZîH$fmªÀ¶m Vnerbdma {ddaUmMm CVmam da XoÊ¶mV Ambm Amho. 31 {S>g|~a, 2022 amoOr g§nbobr {V‘mhr Am{U ZD$ ‘{hÝ¶m§gmR>r {dÎmr¶ {ZîH$fmªMo g§nyU© {ddaU ñQ>m°H$ E³gM|OogMr do~gmB©Q (www.bseindia.com/ 
www.nseindia.com) Am{U H§$nZr do~gmB©Q> (www.ge.com/in/ge-power-india-limited) ¶oWo CnbãY Amho.  

~r) darb {ZîH$f© boIm n[ajU g{‘VrÛmao nwZ{d©bmo{H$V H$aÊ¶mV Ambo AmhoV Am{U g§MmbH$ ‘§S>imÛmao 14 ’o$~«wdmar, 2023 amoOr Pmboë¶m g^oV g§MmbH$ ‘§S>imÛmao ‘§Oya H$aÊ¶mV Ambo. 31 {S>g|~a, 2022 amoOr g§nbobr Mmby 
{V‘mhr Am{U ZD$ ‘{hZo H$[aVmMo {ZîH$f© H§$nZrÀ¶m gm§{d{YH$ boImnarjH$m§Ûmao ‘¶m©{XV nwZ{d©bmoH$Z Ho$bo Amho. 

gr) AndmXmË‘H$ Am{U/qH$dm AZÝ¶gmYmaU ~m~r ¶oWo à¶moÁ¶ Agboë¶m B§S>-EEg éëg/EEg éëg AZwgma Z’$m Am{U VmoQ>çm§À¶m {ddaUnÌmV g‘m¶mo{OV H$aÊ¶mV Amë¶m AmhoV. 
g§MmbH$ ‘§S>imÀ¶m dVrZo Am{U gmR>r 

(àem§V {Ma§Ord O¡Z) 
{R>H$mU : Zm°¶S>m ì¶dñWmnH$s¶ g§MmbH$ 
{XZm§H$ : 14 ’o$~«wdmar, 2023 S>rAm¶EZ : 06828019

AZw. 
H«$. Vnerb

www.freepressjournal.in

Thespirit of Mumbai 
is now 94 years old!
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