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Business Update
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Business Update

* Comfy, Roll-On for Head, Body and Electro Plus continue to be growth drivers.

e Covid related growth is not seen anymore.

* Super Stockist net work continues to be built to drive rural penetration.

* Comfy is the 4th largest Sanitary Napkin brand in India by volume market share (Source: Nielsen)

* Plans are under way to launch various period management products in the coming quarters
(menstrual cups, panty liners etc)
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FY22 Performance
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Financials — FY22

(Rs. in Crores)

Gross Sales Profit Before Tax
455.85
367.78 90.58
81.90
FY22 FY21 FY22 FY21
Growth: 23.95% Growth: 10.60%
Gross Sales - E Comm. Profit After Tax
67.19
9.55
I 4.43 61.19
FY22 FY21 FY22 FY21

Growth: 115.58% Growth: 9.81%
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Financials — FY22

(Rs. in Crores)

Employee Benefit Expenses

48.23

41.70

FY22 FY21

Increase: 15.66%

Advertisement & Selling Expenses

55.03
45.99
FY22 FY21

Increase: 19.66%
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Other Expenses

42.64

30.21

FY22 FY21

Increase: 41.15%




Financials — FY22 — OTC Division

(Rs. in Crores)

Gross Sales - OTC
416.73

346.75

FY22 FY21

Growth: 20.18%

Gross Sales - Comfy

69.50
54.36

FY22 FY21
Growth: 27.85%

~
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\_

/Notes:

N

Key raw material - Menthol Crystal
price is lower when compared to
FY21.

The prices of packing materials are
higher when compared to FY21.

Advertisement spend for FY22 is
Rs.38.53 cr against Rs.26.52 cr for
FY21. Advertisement spend for
Comfy has increased from Rs.9.77 cr

for FY21 to Rs.17.43 cr for FY22.




Financials — FY22 — Beverage Division
(Rs. in Crores)

g"
/ Gross Sales - Beverages \ / \

37.34
Notes:
19.51
e @Gross Margin has improved by 1,131
basis points when compared to
FY22 FY21

FY21 mainly due to product mix.

e Advertisement spend is at 5.57 cr

Gross Sales - Electro Plus for FY22 against 3.10 cr for FY21.

30.26
e Business is continuing to be

12.82 healthier with complete cash

. collected for Fruitnik.

FY22 FY21

K Growth: 136.04% / k /
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Key Financial Ratios

38.00%
37.00%
36.00%
35.00%
34.00%
33.00%
32.00%
31.00%

Return on Capital Employed %

37.09%
33.43%
FY22 FY21

25.00%
24.50%
24.00%
23.50%
23.00%
22.50%
22.00%
21.50%
21.00%

Operating Profit Margin (%)

24.76%

22.44%

FY22 FY21

16.00
15.75
15.50
15.25
15.00
14.75
14.50
14.25
14.00

Debtors Turnover Ratio

15.09
14.52
FY22 FY21

19.00
18.50
18.00
17.50
17.00
16.50
16.00
15.50
15.00
14.50

Inventory Turnover Ratio

18.68

16.17

FY22 FY21
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Q4 FY22 Performance
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Financials — Q4 FY22

(Rs. in Crores)

Gross Sales
124.37
104.74
Q4 FY22 Q4 FY21

Growth: 18.74%

Investor Presentation | Quarter and Year Ended 31st March 2022

Profit Before Tax

20.02

13.71

Q4 FY22 Q4 FY21

Profit After Tax

14.71

10.23

Q4 FY22 Q4 FY21

Growth: 46.02%

Growth: 43.79%
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Financials — Q4 FY22

(Rs. in Crores)

Gross Sales - OTC

108.94
94.31
Q4 FY22 Q4 FY21

Gross Sales - Beverages

14.83

9.88

Q4 FY22 Q4 FY21

Growth: 15.51%

Growth: 50.10%

Gross Sales - Comfy

18.66
I 14.74
Q4 FY22 Q4 FY21

Gross Sales - Electro Plus

12.93
6.78
Q4 FY22 Q4 FY21

Growth: 26.59%
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Growth: 90.71%
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Way Forward
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Way Forward

-

-

We remain focused on executing our key priorities:

Expand distribution

Go global

Go digital

Grow E-Commerce vertical

Costs control
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