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in startups that have already
clocked $1 million in revenue
and can scale up to $10 million.

DVP aims to benefit from
Neemuchwala’s expertise in IT
services and digital transfor-
mation as he led the $8-billion
IT services company Wipro
Ltd.

Android 11 is 

here: Check if 

you can install 

Google OS on 

your phone 

right now

bit.ly/2ZDyMFc

Tata Motors preps 
for festival bounce

Tata Motors is planning to 

launch two models in Q4. MINT

multi-utility vehicle named
Gravitas in Q4 FY21.

“While the Gravitas is a sev-
en-seater based on the Harrier
SUV, the company is betting
on the Hornbill for good vol-
umes,” the third person added.

Declining to comment on
planned production sched-
ules, Shailesh Chandra, presi-
dent, passenger vehicle busi-
ness unit, Tata Motors, said

that while the
demand growth is
s i g n i f i c a n t l y
h i g h e r ,  t h e
momentum is
expected to con-
tinue through the
festive season.

“We continue
t o  w i t n e s s  a
robust recovery

and our supplies are being
steadily ramped up to cater to
the growing demand, despite
industry-wide challenge in the
supply chain,” he said. “Post
that we will have to see how
the demand sustains.”

Chandra said the company
is witnessing a growing prefer-
ence among consumers in the
top 50 cities. “This gets
reflected in a 450 bps jump in
market share in these top 50
cities as compared to 300 bps
at the all-India level,” he said.

Amit Panday

amit.p@livemint.com

MUMBAI

R
iding a pandemic-fu-
elled demand for both
small cars and sports

utility vehicles, Tata Motors
has ramped up monthly pro-
duction to 16,000-18,000 cars
for the coming months, three
people aware of the company’s
production schedules said.

The move comes after Tata
Motors reported its lowest
domestic wholesales in a dec-
ade in FY20, with average fac-
tory dispatches sliding to less
than 11,000 units per month. 

However, fears of infection
from public transport have
spurred sales of vehicles post
the nationwide lockdown, and
the company saw its passenger
vehicle wholesales cross
18,000 units in August. Tata
Motors last produced over
18,000 units in April 2019.

“The planned production
volumes, which are 50-75%
higher year-on-year, are
driven by demand for three
key models—Nexon (a com-
pact SUV), Altroz
and Tiago,” one
of the three peo-
ple said, request-
ing anonymity.

The Nexon
continues to be
the top-selling
passenger car for
Tata Motors, fol-
lowed by the
Tiago, a hatchback, while
Altroz, also a hatchback, is
beginning to pick up momen-
tum in the market, he added.

“Even as the company is
bullish on the demand offtake
during this year’s festive sea-
son, it has lined up two new
vehicle launches for the March
quarter that will ensure decent
production volumes,” said the
second person.

Tata Motors plans to launch
a compact SUV codenamed
Hornbill and a seven-seater

Betting big on 
festive season, 
the automaker
has ramped up  
production to 
16,000-18,000 
cars a month

muchwala. 
DVP aims to “democratize”

the venture capital industry by
providing broader, continu-
ous and repeat investment
opportunities for family offi-
ces, corporate venture arms,
high net worth individuals,
fund-of-funds, pension funds,
institutional investors and
entrepreneurs, the company
said. 

DVP has so far invested in 21
startups globally with multiple
exits and with a combined
portfolio enterprise value of
more than $1 billion. 

Neemuchwala resigned
from Wipro in February citing
“family commitments”.

He was succeeded by Thi-
erry Delaporte, who joined the
Bengaluru-based company as
its new CEO and MD in July. 

“Neemuchwala has been a
statesman of the IT services
industry and a thought leader
advising global CXOs on digi-
tal transformation. His rich
experience in business and
technology, and extensive net-
work, will benefit the startup
ecosystem worldwide,” DVP’s
managing director Dayakar
Puskoor said. 

India is a “thriving hub” for
innovation and software-as-a-
service (SaaS) startups and the
fund will help these compa-
nies scale up, Neemuchwala
said. 

“I will play my part in nur-
turing innovation, mentoring
startups, and celebrating
entrepreneurship… With a
focus on B2B SaaS companies,
we will help startups acquire
global customers,” said Nee-

Ayushman Baruah

ayushman.b@livemint.com

BENGALURU

F
ormer Wipro chief exec-
utive and managing
director Abidali Nee-

muchwala has joined Dallas
Venture Partners (DVP) as
venture partner, as the Texas-
based investment firm looks to
ramp up investments in India.

DVP on Monday said it will
be investing $300-500 million
in startups in the country over
10 years. DVP plans to focus on
early stage and growth stage
startups working on cloud
infrastructure, artificial intelli-
gence/machine learning (AI/
ML), mobile and emerging
technologies. 

It will invest in transactions
with deal sizes of $2-10 million

Former Wipro chief joins DVP as partner

Abidali Neemuchwala had quit 

Wipro in February. MINT

the government to keep
extending a deadline to bid.
The offer, announced in Janu-
ary, was sweetened to pass on
only the debt related to plane
purchases to the new owner.
The airline had $8.4 billion in
total debt at the end of March,
2019 and posted a loss of $1.2
billion that year—its highest
ever.

Despite the losses, the airline

has some lucrative assets which
include prized slots at London’s
choked Heathrow airport, a
fleet of more than 100 planes
and thousands of trained pilots
and crew. The airline will have
to shut down if it can’t find a
buyer, aviation minister Hard-
eep Singh Puri told Parliament
last year. The new proposal
sweetens the deal.

A spokesman for the aviation

TOP ST    RIES

Japnam Bindra
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S
enior advocate Prashant
Bhushan on Monday filed
a review petition in the

Supreme Court challenging his
conviction for contempt of
court in the suo motu case for
his two tweets criticizing the
judiciary. 

The top court on 14 August
had held Bhushan guilty of
contempt for his tweets and on
31 August imposed a ₹1 fine as
punishment. The activist-law-
yer had been ordered to deposit
the fine with the top court by 15
September. A default would
result in a three-month impris-
onment and he will be barred
from practising law for three
years, the apex court had said.

On Monday, Bhushan
deposited the ₹1 fine but said it
did not mean he is accepting
the court’s judgment.

“I am going to the Supreme
Court registry to deposit the ₹1
fine imposed on me in relation
to the contempt of court case.
That I am depositing the fine
does not mean I am accepting
the judgment. I will be filing a
review petition against it
today,” he told mediapersons in
the apex court’s precinct earlier
on Monday. 

In the review petition filed
later, he not only sought a
review of the order holding him
guilty of contempt, but also
sought oral hearing of the case
in open court. Generally,
review petitions are decided in
the judge’s chambers.

He argued that there were
many procedural shortcom-
ings in the case, from the cogni-
zance of the case to the delivery
of its judgment. He contended
that the contempt proceedings
should not have been heard by
a bench that included former
Justice Arun Mishra.

Bhushan 
files review 
plea against 
conviction

Bloomberg

feedback@livemint.com

I
ndia is proposing to drop a
condition that the winning
bidder for Air India Ltd will

have to take on $3.3 billion of
aircraft debt, people with
knowledge of the matter said,
as the government struggles to
sell the loss-making carrier
kept afloat by taxpayer-funded
bailouts.

Prime Minister Narendra
Modi’s administration is being
advised to drop the rule on con-
cern it will deter buyers, the
people said, asking not to be
identified as the proposal isn’t
public. A group of bureaucrats
has vetted the plan, and under
the new proposition, potential
buyers will be allowed to bid on
the enterprise value and not on
the entity value, the people
said.

A renewed attempt to sell Air
India, which hasn’t made
money since 2007, has been
hurt by the pandemic, forcing

ministry referred queries to the
department of investment and
public asset management, a
unit of the finance ministry. A
finance ministry spokesman
wasn’t immediately available
for comment.

At least two previous
attempts to sell the airline
—once about two decades ago
and another in 2018—have
flopped. In 2001, Singapore
Airlines Ltd dropped its bid for
a stake in Air India, citing politi-
cal opposition as one of the rea-
sons. The South-East Asian car-
rier was seeking a 40% stake
with India’s Tata Group.

Potential buyers this time
have requested the govern-
ment to extend the deadline to
submit initial bids due to the
coronavirus pandemic, the
government said last month.
Tata SIA Airlines Ltd, a joint
venture between Singapore
Airlines and Tata group, is eval-
uating a possible bid, its chair-
man Bhaskar Bhat had said ear-
lier this year.

Centre looks to further sweeten AI offer

Centre has proposed to drop a condition that the winning bidder 

for Air India will have to take on $3.3 billion of aircraft debt. MINT

are returning to the market now.
Do you see more demand for
entry-level cars currently?

The demand is not skewed to the
traditional entry products, which
are supposed to be the cars costing
less than ₹4 lakh. Today, the cus-
tomer has really evolved. The
first-time cus-
tomer also selects a
product that is
quite high in the
price range.

So, while the
Nexon SUV is see-
ing good traction
in the market, we
are seeing a large
number of first-
time buyers. The
percentage of first-
time buyers has
significantly moved up in the last
two months for Nexon and Altroz.

We understand that features like
safety and design are now given far
more weightage in the purchase
decisions.

The extended festive season this
year augurs well for the indus-
try.

Yes, it does. Onam was last
month, it started off very well. It
could be a superstition but generally

it is felt that if Onam
starts off well, it usu-
ally turns out to be a

good year for all festivals. So, we are
positive about the festive season
stretching for four months with
Durga Puja (October) and Diwali
(November) coming up.
Is it the pent-up demand or fresh
demand that is driving car sales
in the market? How would you
differentiate between the two?

While I would say that it’s a mix of
both in the market currently, I think
it is very difficult to differentiate
between the two. On an average,
people take around six months to
actually make up their minds as
online research starts much earlier.
March onwards, there was pent-up
demand in the market. Consumers
who had postponed their purchases

Amit Panday

amit.p@livemint.com
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T
ata Motors sold more than
18,000 passenger vehi-
cles in August and expects
the demand momentum
to sustain through the

coming months on the back of an
extended festive season. Speaking in
an interview, Vivek Srivatsa, head,
marketing, passenger vehicle busi-
ness unit, Tata Motors, said the com-
pany is seeing an increase in market
share in the bigger cities driven by
demand for its popular models
Nexon and Altroz. Edited excerpts:
How do you see demand picking
up for Tata Motors passenger
cars during this year’s festive
season?

We have had a good run in August
and it is across all products, pan-In-
dia. We have a sharper range of cars
and our new products such as the
BS-VI Harrier, Altroz and the
updated Nexon are doing very well.
We are seeing higher growth in
terms of market share in the bigger
cities even as good growth is also
coming from the smaller cities. This
could be because of two reasons—
awareness around safety and design
are more pronounced
in larger cities; these
markets also act as a
lighthouse and similar demand per-
colates down to the smaller cities.

The festive season is considered
to be a good purchase period for cars
as these are high-value purchase
items and also see high involvement
of the family in taking that decision.
So, this suits the festival purchase
sentiment.

We believe this year, people are
prioritizing on how they should
spend their money. While it is an
indisputable fact that personal
transportation is safer now, proba-
bly this year, people are prioritizing
buying a car over purchasing gold
and property. Meanwhile, good
monsoons and robust agricultural
produce is driving rural demand.

How long do you think the cur-
rent demand cycle could last?

The fundamental rule of driving
an economy is that initially it has to
be fed and then it must become self-
sustainable. The demand-driven
production ramp up has resulted in
many of our vendors operating at
full capacity. This will ensure flow of
funds across the value chain and
would contribute to a sense of job
security, purchasing power and
improve sentiments. Also, we are
fortunate that good monsoon lead-
ing to robust agricultural produce is
playing a key role in building rural
demand.

That said, vehicle scrappage pol-
icy, which is overdue, would move
demand too. Hopefully the govern-
ment will roll it out soon.
As of today, what is a bigger chal-
lenge—demand or supply?

As of today, supply is a bigger
challenge, definitely for Tata
Motors. Our production team is
doing great work in ramping up out-
put over the last two months. While
we will be producing many more
cars, we don’t have enough coverage
(inventory) at our dealerships, so
stock is moving quickly. Hopefully,
this should sustain, as this is the ideal
way to manage the business. We
would like to ensure faster deliveries

to our customers.
H o w  i s  T a t a
Motors prepar-
ing ground for
the launch of its
anticipated com-
pact SUV HBX in
Q4FY21?

While we won’t
be able to share the
time of launch of
this model, we
know that it would
be a unique car in
its segment. As the

concept showed (Delhi Auto Expo),
it would be a very capable SUV and
would provide all the safety features
of a Tata car. We are already seeing
a lot of enquiries and demand
around this product.

‘We see a higher market 
share growth in big cities’

INTERVIEWm

The vehicle scrappage 
policy, which is long 

overdue, would move 
demand too. Hopefully, 

the government
will roll it out soon

Vivek Srivatsa

Marketing head (passenger 
vehicles), Tata Motors
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