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Safe Harbor orvrrms

This presentation and the accompanying slides (the “Presentation”), which have been prepared by V2 Retail Ltd. (the “Company”),
have been prepared solely for information purposes and do not constitute any offer, recommendation or invitation to purchase or
subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or binding commitment
whatsoever. No offering of securities of the Company will be made except by means of a statutory offering document containing
detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the
Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth,
accuracy, completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive
and may not contain all of the information that you may consider material. Any liability in respect of the contents of, or any omission
from, this Presentation is expressly excluded.

This presentation contains certain forward looking statements concerning the Company’s future business prospects and business
profitability, which are subject to a number of risks and uncertainties and the actual results could materially differ from those in such
forward looking statements. The risks and uncertainties relating to these statements include, but are not limited to, risks and
uncertainties regarding fluctuations in earnings, our ability to manage growth, competition (both domestic and international),
economic growth in India and abroad, ability to attract and retain highly skilled professionals, time and cost over runs on contracts,
our ability to manage our international operations, government policies and actions regulations, interest and other fiscal costs
generally prevailing in the economy. The Company does not undertake to make any announcement in case any of these forward
looking statements become materially incorrect in future or update any forward looking statements made from time to time by or on
behalf of the Company. Competition




COVID -19 - Our Response




Covid 19 - Our Response

Health & Safety First

= Opening of stores with utmost precautions, implementing highest standards and protocol
on safety and hygiene to make them absolutely safe for employees and customers
= Working with local authorities to obtain permissions to start balance stores

Cost Rationalization to the extent possible

» Rentals renegotiations
= Control over variable costs
= Renegotiation with trade partners and suppliers

Cash Conservation

= All planned capital expenditure being relooked.
= Strict Inventory control measures implemented.

Online Platform

= Making our products more accessible through launch of our online platform www.v2kart.com
= Making available our products on other e-commerce websites.




Q4 FY20 Highlights
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Highlights Q4 & FY20 (Standalone)
REVENUE

= 1,292 Mn in Q4 FY20 as compared
t0X 1,639 Mn in Q4 FY19.

= X7,012 Mn in FY20 as compared to X
7,484 Mn in FY19

GROSS PROFIT

= X298 Mn in Q4 FY20 as compared
to X656 Mnin Q4 FY19.

= 1,960 Mn in FY20 as compared to
X2,421 Mnin FY19.

EBIDTA

= 30 Mn for Q4 FY20 as
compared to 43 Mn in Q4
FY19.

= X760 Mn for FY20 as
compared to X469 Mn in FY19

PBT PAT

" X(155)  Mn for QA FY20 as * X(116) Mn for Q4 FY20 as compared
compared to 15 Mn in Q4 FY19. ] to X42 Mn in Q4 FY19.

" X(21) Mn'for FY20 as compared to = X101 Mn for FY20 as compared to
X417 Mn in FY19 %205 Mn in FY19

IND AS 116 became applicable effective annual reporting period beginning April 1, 2019. The Company has adopted the standard, using the modified
retrospective approach for transition. As such EBIDTA and PBT figures may not be exactly comparable with other periods




Highlights Q4 FY20

% Number of stores at 76 in Q4 FY20
v/

Same Store Sales growth (18) % in Q4 FY20

ASP for Q4 FY20 was X 276. Average Bill Value for Q4 FY20 was X 744

@ Revenue at X 1,292 mn J

7,

Sales per Square feet (per month) is X 505




Highlights FY20

Number of stores 76 in FY20 (addition 4, close 5). Total Retail area of
~8.4 lakh sqg.ft.

Same Store Sales growth (8.5)% compared to FY20

ASP for FY20 was X 279 . Average Bill Value for FY20 was X 743

@ Revenue atX 7,012 Mn

Sales per Square feet (per month) is X 672




Financial Highlights

Revenue (X Million) Gross Profit (X Million) and Gross Profit Margins
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IND AS 116 became applicable effective annual reporting period beginning April 1, 2019. The Company has adopted the standard, using the modified retrospective
approach for transition. As such EBIDTA and PBT figures may not be exactly comparable with other periods




Standalone Profit & Loss

Particulars (X million) Q4FY20 Q3 FY20 Q4FY19 FY20 FY19
Revenue from Operations 1,292 2,190 1,639 7,012 7,484
Total Income 1,298 2,204 1,656 7,035 7,583
Gross Profit 295 656 481 1,960 2,421
GP Margin (%) 22.9% 29.9% 29.3% 27.9% 32.3%
EBIDTA 30 337 43 760 469
EBIDTA Margin (%) 2.4% 15.4% 2.6% 10.8% 6.3%
Other Income 6 13 16 23 99
Depreciation 121 123 43 505 144
Finance Cost 70 74 2 299 7
PBT Before Exceptional Item (155) 154 15 (21) 417
PBT Margin (%) -11.9% 7.0% 0.9% -0.3% 5.5%
Exceptional Item (Gain) / Loss 0 (125) 0 (125) 266
PBT (155) 279 15 105 151
PBT Margin (%) -11.9% 12.7% 0.9% 1.5% 2.0%
PAT (116) 208 42 101 205
PAT Margin (%) -8.9% 9.4% 2.5% 1.4% 2.7%
Total Comprehensive Income (117) 205 42 96 204
EPS Basic (X per share)? 3.40 6.09 1.23 2.97 6.02
EPS Diluted (X per share)? 3.40 6.09 1.23 2.97 6.02

A Not Annualised

IND AS 116 became applicable effective annual reporting period beginning April 1, 2019. The Company has adopted the standard, using the

modified retrospective approach for transition. As such EBIDTA and PBT figures may not be exactly comparable with other periods
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Standalone Profit & Loss - Reconciliation

To the extend the performance of the current period is not comparable with previous period results, the reconciliation of above

effect on statement of the profit and loss for the quarter and year ended March 31, 2020 are as under:

X million
Q4 FY20 FY20
Adjustment to Increase / Decreases in Changes due Changes due
Net Profits Compa.rable toind AS 116 As Compa-rable toind AS 116 As
Basis Increase / Reported Basis Increase / Reported
(Decrease) (Decrease)

Other Expenses 242 (116) 125 1,054 (478) 576
Depreciation & Amortisation Expenses 42 79 121 169 336 505
Finance Cost 2 69 70 18 282 299
Profit before Tax (124) (31) (155) 244 (139) 105
Less: Tax Expenses / Credit (31) (8) (39) 39 (36) 3
Profit after Tax (93) (23) (116) 205 (104) 101

IND AS 116 became applicable effective annual reporting period beginning April 1, 2019. The Company has adopted the standard, using the modified

retrospective approach for transition. The table highlights the adjustments to Net Profits
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Standalone Balance Sheet

Particulars (X in Mn) FY2020 FY2019 Particulars (X in Mn) FY2020 FY2019
ASSETS EQUITY AND LIABILITIES
Non-current assets Equity
Property, plant and equipment 889 977 Equity share capital 341 341
Right to use Assets 2,394 - Other equity 2,464 2,613
Other intangible assets 12 21 Total - Equity 2,805 2,954
Intangible assets under development 41 41
Financial assets LIABILITIES
Loans 59 48 Non-current liabilities
Other financial assets 123 16 Borrowings 8 10
Investment in Subsidiary 150 - Lease Liability 2,658 -
Deferred tax assets (net) 212 110 Financial liabilities 1 1
Income tax assets (net) 19 17 Provisions 24 17
Other non-current assets 173 219 Other non-current liabilities - 45
Total - Non-Current Assets 4,073 1,448 Total Non-Current Liabilities 2,691 72
Current assets
Inventories 1,962 2,711 Current liabilities
Financial assets Borrowings 226 93
Cash and cash equivalents 605 83 Lease Liability 213 -
Ban!< balances other than cash & cash 70 i Trade payables 1,094 1394
equivalents
Other financial assets 3 10 Other financial liabilities 12 19
Trade Receivables 130 - Provisions 19 10
Other current assets 230 266 Other current liabilities 12 20
Total - Current Assets 2,999 3,070 Total - Current liabilities 1,576 1,536
Assets classified as held for sale ) 124 Liabil.it.ies directly associated with assets 81
classified as held for sale
TOTAL - ASSETS 7,072 4,643 TOTAL - EQUITY AND LIABILITIES 7,072 4,643
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Store Presence

Jammu & Kashmir (2) Uttarakhand (4)

Kathua; Jammu

Himachal (1)
Solan
NCR (3)

Mahipalpur; Faridabad;
Kapasehra

Rajasthan (1)
Kota

Madhya Pradesh (3)

Jabalpur; Sagar; Rewa
Goa (1)

Panaji

Telangana (1)

Hyderabad

Karnataka (6)

Hubli; Belgaum, Udupi,
Vijaynagar, Davanagere,

Gulbarga

Arunachal (1
Haldwani; Roorkee; Haridwar, (1)

i Khat|ma ------------ |tanagar
O Uttar Pradesh (13)
Gorakhpur 1; Gorakhpur 2; Assam (6) & Tripura (1)

Azamgarh; Sitapur; Varanasi;
Padrauna; Gazipur; Pratapgarh;
Farrukhabad; Lucknow 1;
®, ' Behraich; Lucknow 1, Akbarpur,
Varanasi

Guwahati 1; Guwahati
2;Guwahati 3; Silchar; Barpeta;
Jorhat; Agartala

Bihar (18)

Patna ; Gaya; Darbhanga;
Bhagalpur; Bettiah; Arrah; Purnia;
Chapra; Siwan; Bihar Sharif;
Begusarai; Sitamarhi; Motihari;
Saharsa; Lakhisarai, Samastipur,
Barh; Banka

Jharkhand (7)

Jamshedur; Ranchi; Hazaribagh;
Deogarh; Rajdhanwar, Chas,
Dumka

Odisha (8)

Cuttack; Berhampur;
Bhuwaneshwar 1; Jeypore;
Bhuwaneshwar 2; Bhuwaneshwar 3,
Jajpur, Angul
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Our New Initiative — Online Retailing

It is pretty evident that online retailing (e-com) and brick and mortar store are complementary to each other. E-com also enhance brand
visibility.
India is in the midst of a digital revolution. The number of Internet users is likely to cross 650 million by 2020 and it is expected that half of

the Indian population will be online in the next 3 years

Digital innovation, rising globalization, and changes in consumer spending habits have catapulted the fashion industry into the midst of

seismic shifts.

By adopting a omni-retailing business model, faster adoption of online services, better variety and convenience, we are convinced that our

initiative will help in improving our reach and overall performance.

We are exited with the initial response received from our e-commerce venture (www.v2kart.com)

SS 20 EDIT
Sizzling
Summer

Collection

over 300 tops
under X199

Your
favourite §
store Is now
Online.

www.vZkart.com
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Our Brands
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Promotions — Campalgns Q4 FY20
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Promotions — Campalgns Q4 FY20
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Promotions — Campaigns Q4 FY20
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Promotions — Campaigns Q4 FY20 m
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Board of Directors
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Comfort

PERFECT DRESSING
FOR MEN'S




Board of Directors

Mr. Ram Chandra

Chairman and Managing Director

Mr. Agarwal holds a bachelor’s
degree in Commerce.

Has a vast experience of ~ 25 years
of entrepreneurial and business

He has been a member of the Board
of Directors since inception.

He provides strategic direction to the
Company and is the driving force
behind the establishment and
growth of the Company.

He is the pioneer in value retailing
and brought this concept in India.

He was conferred several awards at
different forums such as Ernst &
Young Entrepreneur of the vyear
award in 2008 and 4Ps Power Brand
Award in 2007.

Mrs. Uma Agarwal

Whole Time Director

Mrs. Agarwal holds a
bachelor’s degree in Arts.

Has a vast experience of ~ 15
years in the retail industry.

Has been a member of the
Board of Directors since
inception.

She oversees the marketing
strategies of the Company.

Mr. Akash Agarwal

Whole Time Director & CFO

* Mr. Akash Agarwal holds a
bachelor’s of business
administration from Lancaster
University, UK

* He has more than 7 years of
experience in the Retail
Industry.

* He looks after E-Commerce,
Procurement and Financial.

Nominee Director

Ms. Rochelle Susanna Dsouza
holds BE in Electronics &
Communication and an MBA. She
is also a CFA Level lll Candidates

Is a Principal at Lighthouse , a
mid-market consumer focused
private equity fund.

Prior to Lighthouse, she worked
at SBI Capital Markets,
Investment Banking Division,
where she focused on equity
capital market transactions.




Board of Directors

Vb £ War v

Mr. Habir Singh Sidhu
Independent Director

A Graduate (BA HONS) from
Cambridge University having
vast experience of 44 years.

Mr Sidhu has taught
Economics at Punjab
University and JNU &
worked as consultant with
Planning commission.

He has vast experience in
retail industry, he has
worked with: 1.Ebony Retail
Holding as Operations
Manager 2.Vishal Mega
Mart as Operations
Manager 3.Koutons Retail as
Executive Vice President
4.Credo Brands Marketing
Private Limited (Mufti) as
CEO

Dr. Arun Kumar Roopanwal
Independent Director

Mr. Lalit Kumar
Independent Director

He has over 35 Years of
extensive experience in
working with various retail
companies.

He is having a vast experience
the field of Marketing, Product
Development, Business
Development, Strategic
Planning and Administration.

He has over 30 Years of
experience in India and
Dubai. As an
Entrepreneurial Profits &
Growth strategist, he has
worked with multiple
sectors like Finance,
Retail, Education & Skill
Development,
Infrastructure etc..

Mr. Lalit has extensive
experience in Retail
Industry. He was
associated with various
retail chains both in India
and Dubai. He has also
been a visiting faculty to
NIFT, New Delhi.

Mrs. Archana S Yadav
Independent Director

A Chartered Accountant in
practice with more than 14
years of experience, having
expertise in GST, Income Tax,
International Tax & Corporate
Audits.

She served as Financial Advisor
to the autonomous body M/s
National Institute of Solar
Energy, under Ministry of New
& Renewable Energy. She has
also worked with various
MNC'’s as Management
Consultant, Service tax
Consultant & Direct Tax
advisor.

She was appointed as GST
Faculty by ICAI for GST
knowledge sharing across
India.




Key Financial Indicators
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Collection

Over 1000 Styles,
Under Rs.249

Shop Now




Financial Highlights — Standalone Profit & Loss Account

FY2020

X in Million

Particulars FY2016 FY2017 FY2018 FY2019
Revenue from Operations 3,199 4,720 5,594 7,484 7,012
Total Income 3,225 4,736 5,627 7,583 7,035
Growth (%) 11% 47% 19% 35% -7%
Gross Profit 956 1,388 1,804 2,421 1,960
GP Margin (%) 30% 29% 32% 32% 28%
EBIDTA 314 415 517 469 760
EBIDTA Margin (%) 10% 9% 9% 6% 11%
Other Income 25 16 33 99 23
Depreciation 44 61 84 144 505
Finance Cost 132 86 6 7 299
PBT Before Exceptional Item 163 283 460 417 (21)
PBT Margin (%) 5% 6% 8% 5% 0%
Exceptional Item (Gain) / Loss 233 266 -125
Profit for the period 122 390 311 205 101
PAT Margin (%) 4% 8% 6% 3% 1%
Total Comprehensive Income 122 390 310 204 96

* FY 2016 as per IGAAP

[

22%
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[
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)
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25%

)
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Financial Highlights — Standalone Balance Sheet

Particulars (X in Mn) FY2020 FY2019 Particulars (X in Mn) FY2020 FY2019
ASSETS EQUITY AND LIABILITIES
Non-current assets Equity
Property, plant and equipment 889 977 Equity share capital 341 341
Right to use Assets 2,394 - Other equity 2,464 2,613
Other intangible assets 12 21 Total - Equity 2,805 2,954
Intangible assets under development 41 41
Financial assets LIABILITIES
Loans 59 48 Non-current liabilities
Other financial assets 123 16 Borrowings 8 10
Investment in Subsidiary 150 - Lease Liability 2,658 -
Deferred tax assets (net) 212 110 Financial liabilities 1 1
Income tax assets (net) 19 17 Provisions 24 17
Other non-current assets 173 219 Other non-current liabilities - 45
Total - Non-Current Assets 4,073 1,448 Total Non-Current Liabilities 2,691 72
Current assets
Inventories 1,962 2,711 Current liabilities
Financial assets Borrowings 226 93
Cash and cash equivalents 605 83 Lease Liability 213 -
Ban!< balances other than cash & cash 70 i Trade payables 1,094 1394
equivalents
Other financial assets 3 10 Other financial liabilities 12 19
Trade Receivables 130 - Provisions 19 10
Other current assets 230 266 Other current liabilities 12 20
Total - Current Assets 2,999 3,070 Total - Current liabilities 1,576 1,536
Assets classified as held for sale ) 124 Liabil.it.ies directly associated with assets 81
classified as held for sale
TOTAL - ASSETS 7,072 4,643 TOTAL - EQUITY AND LIABILITIES 7,072 4,643
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Robust Financial Performance

Revenue (X Million) EBIDTA (X Million) and EBIDTA Margins
8,000 800

10.8%

7,000 700 8% 9.2%
8.8% .
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5,000 500
4,000 400 |
7,484 7.012 -
3,000 5,594 517
2,000 4,720 200
3,199
1,000 100
" 3
FY2016 FY2017 FY2018 FY2019 FY2020 FY2016 FY2017 FY2018 FY2019 FY2020
® Revenue from Operations = EBIDTA £—Margin (%)
PBT (X Million) PAT (X Million)
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300 300
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Key Operating Metrics

No. of Stores and Retail Space (lakh sq.ft.) Inventory Holding Days

140
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FY2016 FY2017 FY2018 FY2019 FY2020 _

mmmm Store Count  —{— Retail Space FY2016 FY2017 FY2018 FY2019 FY2020

Sales per Sq. Ft. (X Per Month) Rent per Sq. Ft. (X Per Month)
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Thank You

For further information please contact:

Dr. Rahul Porwal Mr. Sudhir Kumar
Marathon Capital Advisory Private Limited (Company Secretary & Compliance Officer)
Tel : +91-22-40030610 V2 Retail Limited
Email : rahul@marathoncapital.in Tel : +91-11-41771850

Email : cs@vrl.net.in
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