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Investor Release For Immediate Release 

 

Robust performance for FY19 

Our continued focus on distribution, execution and increasing value-added 

products mix yields results 

 Revenue growth of 23% YoY to Rs. 23,957 million 

 EBITDA growth of 16% YoY to Rs. 2,235 million 

 PAT growth of 39% YoY to Rs. 1,207 million, with a PAT Margin of 5.0% 
 

Mumbai, May 11, 2019: Parag Milk Foods Ltd., a leading manufacturer and marketer of dairy-based 

branded products in India announced its Audited Financial Results for the quarter and year ended 31st 

March 2019.  

 

The company has recommended a dividend of Re.1 per equity share (10% of face value) subject to 

shareholders approval.  

 

Performance Highlights for FY19 

Consolidated Revenue from Operations for FY19 reported a growth of 23% YoY to Rs. 23,957 million as 

compared to Rs. 19,545 million in FY18. Growth was driven by an increase in revenue from Milk Products 

by 24% YoY to Rs. 15,846 million. 

The share of Milk Products for FY19 is 66.1% of total revenue, while that of liquid milk was 17.7% and the 

same for Skimmed Milk Powder was 14.3%. 

Gross Profit for FY19 recorded a growth of 26% YoY to Rs. 7,383 million as compared to Rs. 5,866 million 

in FY18. Gross Profit Margins improved by 80 bps YoY to 30.8% as compared to 30.0% in FY18.  

EBITDA for FY19 grew by 16% YoY to Rs. 2,235 million as compared to a Rs. 1,933 million in FY18. EBITDA 

Margin for FY19 stood at 9.3% post robust investments in Talent acquisition & development, Sales & 

Distribution, Marketing spends and futuristic infra investments to improve reach and range. 

PAT for FY19 recorded a robust growth of 39% to Rs. 1,207 million as compared to Rs. 871 million in FY18. 

The PAT Margin further improved from 4.5% in FY18 to 5.0% for FY19. 
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The Company reiterated its commitment to continuously improve the overall working capital cycle and 

we have improved the same to 68 days in FY19 from 72 days in FY18.  

The overall focus on working capital improvement and enhanced operating performance has also led to 

higher ROCE which stands at 17.6% in FY19.  We also reported a Free Cash Flow of Rs. 640 Million as on 

31st March 2019. 

 

Key Updates of the Quarter:  

1. New Product Launch - Avvatar Absolute Isorich 

 

Key Features – 

 100% Whey Protein Isolate that gets rapidly absorbed in 

your digestive tract allowing quick delivery of protein 

 Contains 29 g protein per scoop – one of the highest in the 

category along with naturally occurring BCAAs and EAAs 

 High on protein content and low on carbohydrates and is 

suited for people who are lactose intolerant 

 1st Indian brand to be certified by Informed Sports – A global 

leader in Sports Nutrition Certification. 

 

Sport Nutrition Market Size – Rs. 1,400 – 1,600 Crs, Growing at more than 25% CAGR 

 

2. New Product Launch - Gowardhan SWARNA Ghee  

 

Key Features – 

 SWARNA Ghee is the sub brand of Gowardhan Ghee which is specially 

designed for the southern market 

 Different in terms of packaging, method or preparation, and aroma 

 Raw material sourcing and manufacturing will be done at the Palamaner 

plant in Andhra Pradesh 

 Available in packs of 1 Kg, 500 gms and 200 gms with a shelf life of 12 

months 

 

The southern region of India is the largest market for Ghee consumption in the country, hence this will 

help to penetrate further in the Southern Markets i.e. Karnataka, AP, Tamil Nadu, Kerala & Telangana 
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3.  New Product Launch - Gulab Jamun & Rasgulla 

 

Key Features –  

 Ready-to-Eat Indian desserts 

 Made from pure cow ghee and cow milk 

 Available in 1 kg pack sizes at Rs. 190/- 

 Products have been launched across India 
 
The Indian sweets market is ~Rs. 7,000 -8,000 Crs in size. 
 
 

4. Pride of Cows introduced in Delhi / NCR Market 
 
Key Features –  

 Milk will be transported via Air from the Pune Farm to Delhi 

 Currently Available in South Delhi and Gurgaon 

 Aims to expand it in the entire NCR region soon 

 Priced at Rs. 120 /- per litre in Delhi 
 
Delhi NCR is the largest milk market in India valued at ~Rs. 11,000 crores. 
 
Future Plans – 

 Aim to almost double the Pride of Cows revenues over the next 2 years  

 Planning to expand the product portfolio by introducing new milk variants under Pride of Cows 
 

Commenting on the performance, Mr. Devendra Shah, Chairman said “I am very pleased to inform you 

that our performance for FY19 has been robust; we grew by 23% as compared to the last financial year. 

Our key pillars of growth in this financial year has been our focus on value-added product portfolio, 

increased distribution strength in terms of both reach and range, strengthening our brands and building 

on our procurement strength. The current share of our value-added products stands at 66% and has grown 

by 24% which is above the overall company growth rate. This is mainly due to the various innovative 

product launches that we have done during the year. Further, growth has been very well supported by 

our brand strength. We will continue to invest behind our brands for continued growth momentum going 

forward. Our distribution footprint has expanded significantly over the last year on the back of a unique 

Theory of Constraints model that we have adopted as well as North & East distribution development 

which was facilitated by the acquisition of the Sonipat facility. We continue to build our relationship with 

farmers to ensure good quality supply of milk in abundance. With this strong performance we are well on 

course to achieve our vision 2020 that we had outlined last year.” 
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About Parag Milk Foods Ltd: 
 
Parag Milk Foods Limited, established in 1992, is the largest private dairy FMCG Company with a pan- 
India presence. We have our own manufacturing facilities with in-house technology which are 
strategically located at Manchar in Maharashtra, Palamaner in Andhra Pradesh and Sonipat in Haryana. 
 
We sell 100% cow’s milk products which are healthy and nutritious. Our integrated business model 
and strong R&D capabilities has helped us emerge as the leader in innovation. 
 
Our dairy farm, Bhagyalaxmi Dairy Farm Private Limited house more than 2,500 Holstein Friesian cows, 
with a mechanized milking process. Under brand “Gowardhan”, we offer traditional products like 
Ghee, Dahi, Paneer etc. while under brand name “Go” we offer products like cheese, UHT milk, buttermilk, 
lassi, yoghurt etc. 
 
“Pride of Cows”, the flagship brand of Parag Milk Foods was introduced with a proposition of Farm to 
Home concept targeted towards customers seeking premium quality cow milk. The Company also 
forayed into dairy based beverages with the launch of “Topp Up” and “Slurp” - a mango drink with a 
dash of milk. Recently the Company has also ventured into B2C segment for Whey Protein with the 
brand Avvatar – India’s 1st 100% vegetarian whey protein, first of its kind manufactured in India. 
 
Our goal is to become the largest dairy FMCG company that emphasizes on health and nutrition to 
consumers through innovation. 
 
Safe Harbor Statement: 
 
Statements in this document relating to future status, events, or circumstances, including but not limited 
to statements about plans and objectives, the progress and results of research and development, 
potential project characteristics, project potential and target dates for project related issues are forward-
looking statements based on estimates and the anticipated effects of future events on current and 
developing circumstances. Such statements are subject to numerous risks and uncertainties and are not 
necessarily predictive of future results. Actual results may differ materially from those anticipated in the 
forward-looking statements. The company assumes no obligation to update forward-looking statements 
to reflect actual results changed assumptions or other factors. 

For further information please contact: 

Company Investor Relations Advisors 

Parag Milk Foods Ltd 

Natasha Kedia  

Head - Investor Relations 

Email ID: natasha.kedia@paragmilkfoods.com 

Tel. No.: +91 22 43005555/ Ext: 631 

Strategic Growth Advisors Pvt. Ltd. 

Rohan Adhiya 

Email ID: rohan.adhiya@sgapl.net 

Tel No: +91 9833219522 
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2 The Standalone Audited Financial Results for the quarter and year ended March 3 I, 2019 of Parag Milk Foods Limited ("the Company") have been reviewed by the 

Audit Committee and thereafter approved and taken on record by the Board of Directors in their meeting held on May 11, 2019 and are available on the Company's 

website - https://www.paragmilkfoods.com and on the websites of BSE (www.bseindia.com) and NSE (www.nseindia.com). 

3 This Statement has been prepared in accordance with the Companies (Indian Accounting Standards) Rules 2015 (Ind-AS) as specified under Section 133 of Companies 

Act, 2013 and other recognised accounting practices and policies to the extent applicable. 

4 Based on guiding principles given in Ind-AS 108 on "Operating Segments", the Company's business activity falls within a single Operating Segment namely, "Milk and 

Milk Related Products" and hence, the disclosure requirements oflnd AS 108 arc not applicable. 

5 Statement o JPO orocee s: d Amount Rs in Million 

Amount as per Amount 
Particulars prospectus to be utilised 

Gross nroceeds of the fresh issue 3 000.00 3 000.00 
Less: Fresh issue exncnscs 212.00 159.83 
Net nroceeds of the fresh issue 2 788.00 2 840.17 

lJ T flPO t, 1sat1on o d nrocce s: Amount Rs in Million 
Amount to be Amount Pending 

Particulars utilised utilised up utilisation 

March 31, 
--,n 

Exnansion and modernisation of Plant I 477.01 1 477.01 -

Investment in subsidiary for financing the capital expenditure requirements in relation to expansion and 22.99 22.99 -

modernisation of the Bhagyalaxmi Dairy Farm 

Partial rcna•=ent of workin" can ital consortium loan I 000.00 I 000 00 -

General eornorate nurnoses 340.17 340.17 -

Total 2 840.17 2 840.)7 -

6 The above results of the Company have been audited by the statutory auditors and they have issued an unqualified audit opinion on the same. 

7 The Board of Directors of the Company has recommended a dividend of10% (Re. 1/- per share of face value of Rs. 10/-) for the financial year ended March 31, 

2019. 

8 The figures of the March quarter are the balancing figures between audited figures for the full financial year and the publiscd year to date figures upto the third quarter 

of the financial year. 

9 Previous quarter / year figures have been regrouped/reclassified wherever necessary to correspond with the current quarter I year classification / disclosure. 

Place: Mumbai 
Date: Mav 11. 20 I 9 

For Parag Milk Foods Limited 

Pritam Shah 
Manaeine Director 
DIN No.01127247 












