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DIPANKAR DE
Company Secretary

Linc Limited (Formerly known as Linc Pen & Plastics Ltd.) A: Aurora Water Front, 18" Floor, GN 34/1, Sector-V, Salt Lake
Kolkata- 700091, India. T: -91 33-6826 2100 W: www.lincpen.com, CIN: L36991WB1994PLC065583, E: linc@lincpen.com


http://www.lincpen.com/

pentonic

The Pn of [rofic

driven by design

www.linclimited.com



PN e ae s SR

A S o P e s Al e

MAY 2024

LTNC
LTNC

.
.
.
.

NSE
BSE

LTNCIN

.
.

Bloombera



LINC

Safe Harbour Statement

This presentation may contain certain “forward-looking statements” within the meaving of applicable securities laws
and regulations, which may include those describing the Company's strategies, strateaic direction, objectives, future
projects and/or prospects, estitmates etc. Tuvestors are cautioned that “forward looking statements” are based ow
certain assumptions of future events over which the Company exercises wo control. Therefore, there can be wo
guaravtee as to their accuracy and readers are advised ot +o place any undue reliavce on these forward-looking
statements. The Company undertakes vo obligation +o publicly update or revise any forward-lgeking statements,

whether as a result of new information, future events, or otherwise. These statements involye a number of risks,

uicertainties and other factors that could caunse actual results or positions to differ vnm’r’qﬁ"om those that may
be projected or implied by these forward-looking statements. Such risks and Mwoerm‘lvﬁ—ies uclude, but are not limited
to; growth, competition, acquisitions, domestic and international economic conditions' affecmg demand, supply and price
conditions v the various business's verticals in the Company’s portfolio, changes ég:amvnevﬁ’ regulations, laws,

statutes, judicial pronouncement, tax regimes, and the ability to attract avd retam Wigh quality humaw resource.
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Future of Writing Instruments

Why traditional pens will persist alongside digital tools?

Cultaral Significance — Writing Tustruments hold Cultural and traditional importavce v many
societies. Rituals, Ceremonies, Cultural Practices continue to drive the dewmand for pens and
other writing tools

Education Sector — The Education Sector remains a siomificant driver. Tucreased enrolimewnt in

schools and colleges, conpled with focus o learving aids, continues to drive the veed for writing
instruments despite digital advancements

Corporate Use — Writing Iustruments are often used v a corporate settivg for vote takivg,
siguing documents, and other tasks

Corporate (Fifting & Promotions — Writing Tustruments are popular choices for gifting, cross
promotions and bravding




LINC

Future of Writing Instruments

Why traditional pens will persist alongside digital tools?

Artistic & Creative Expression — Pens, Markers and other writing tools are essewtial for
Artists and Creative professionals

Stationery Culture — The Stationery Culture, driven by a love for well designed notebooks,
planvers, and writing accessories, contributes to the demand for dquality writing instruments,

Tactile Experience — Despite digital advances many people still appreciate, the tactile

experievce of Writing with pen and paper, contributing +o +he ongoing demand for Writing
Instruments.

Population & Literacy - Increase in Population and Literacy in developing economies will
continue to drive usage of traditional writing instruments

A study of Japanese university students and recent graduates has revealed that writing on
physical paper can lead +o more brain activity when remembering 1he information an hoar later.
Researchers say that the anique, complex, spatial and tactile information associated with writing by L
hand on physical paper is likely 1o lead +o improved memory. (Soarce: Science Paily)
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Global Stationery Iudustry Opportunity

Global Statiovery Products Market

o 217.9 » The stationery industry is divided into paper and non-paper stationery,
&’\' the latter accounting for the larger share
Vs
» (S Warket estimated at US$52 B in 2020.

192.2

= China Market projected to arow D CAGR 2.6, to reach US$42 Bw
Auring 2.020-27 period.

US$ Rillion

= Japan to grow at 0.2, Cavada to grow at 1.3%% and Germany to
arow at 0.7%% during 202.0-27 period

2020 2027t

Source: Globenewswire.com, TBEF, GWresearch, grandviewresearch.com, kamarketinsights.com; €-book vs Printed Book graph (from Statista): Estimated share of popalation that purchased and 6—book/,z>r§4%5&/ book in 21


https://www.globenewswire.com/en/news-release/2021/05/13/2228944/28124/en/Global-Stationery-Products-Market-Report-2021-Market-is-Estimated-at-192-2-Billion-in-2020-is-Projected-to-Reach-a-Revised-Value-of-217-9-Billion-by-2027-Growing-at-a-CAGR-of-1-8.html

Global Stationery Industry Opportunity

Global Writing Instruvments

Market!
32.9
22.5
§ CAGR 3.9
"‘CA'
V3!
=
2022 202 At
Global Ball Point and Gel Pen
Market?
15.7
§
_‘QA.
2 = I CAGR12.5%%0

2022% 20320F

Share of Relevant Market
2020 2027
Ball & Gel Pen 36% 41%
Roller 9% 9%
Total 45% 50%

US$ Billiow

Global Luxury Pew Market?

2%

2021

3.8

20207

I CAGR 5.2 o

Writing & Marking Instraments Market Size?

= The USA is estimated at US$4.7 Billiow v the year
2022,

China is forecasted +to reach a projected market size of
US$®.7 Billiov by the year 2020 at CAGR of 14.7%%
by 2020

Japav and Cavada, each forecasted to grow at 4.6%%

and 7.7%0 respectively over the 202.2-2020 period,
while Germany is forecasted to grow at ~ 5.6%% CAGR.

Market Scope
= Corporate gifting market at $12.0

= Colonring ivstrument demand growing faster, due +o
surge n demand for highlighters, markers, etc

= Pens continue to be the Im@@er share at ~ oD%

Source A : www.adroitimarketresearch.com 2. www.pruewswire.com & www.researchandmarkets.com ; 3: timesofindia ; : Globenewswire.com ; Company Amual Report FY23



https://www.adroitmarketresearch.com/industry-reports/writing-and-marking-instruments-market
https://www.prnewswire.com/news-releases/global-writing-and-marking-instruments-strategic-business-report-2023-popularity-of-gel-pens-strengthens-pen-industry-301777455.html
https://www.researchandmarkets.com/reports/338790/writing_and_marking_instruments_global?utm_source=CI&utm_medium=PressRelease&utm_code=9gd8j4&utm_campaign=1832099+-+Global+Writing+and+Marking+Instruments+Strategic+Business+Report+2023:+Popularity+of+Gel+Pens+Strengthens+Pen+Industry&utm_exec=jamu273prd
https://timesofindia.indiatimes.com/blogs/voices/the-future-of-fine-writing-instruments-shines-bright/

Opportuvity v the Indian Market

Tudian Writing & Creative Lndian Education Industry Writing Instruments Market Growth Drivers
Iustruments Market

225 = Rising Populations:
o Largest population in age bracket of 5-24 vears ~560
milliown.
o Twdiav working population to grow ~20%% and education
CAGR market to grow ~14%% , hence Writing Instrument growth
12.8% prospects are very stroug

140 - 145

96.8
117

Z Billion

CAGR
F.7% - ©.4%

US$ Billion

Over 250 willion sehool going students and over 22 willion
studewnts enrolled n higher education

e 25 RIZOh Y20 . Vi

Rising literacy rate: Govt. witiative such as Sarva Shiksha has
; : _ : strengthened India's literacy from ¢5% v 2001 +o ~F7.70% iv
Tudian School Stationery® Supplies Ludian Scheols Market 2021. The objective of attaining 1007 literacy levels by 2025

Warket conld have a positive impact on the writing instruments sector.
3,205 4 . .
' ¥, = Educational Spending : Budoet estimates for 2023-24 show that
the government will spend T 142 lakh crore in the coming fiscal
year on education — the highest ever and av increase of around
44 CAGR .27 than what was pegged v 2022-23

12.%%

2,240

CAGR
©.2%0

US$E Williow
US$ Billiow

= NEP 2020 aims to achieve 100770 GER? by 2030 i prechool-
secondary level. Policy also seeks to ncrease public investment v
education to 6% of GPP from 2.5% in fiscal 2024 budgetary

FI22  FY20F 2022 2029%F gpnates,

Source : verifiedmarketresearch.com ; www.indiabudget.gov.in ; hindustantimes.com ; www.ibeforg ; www.prnewswire.com ; www.mbarendezvous.com ; 4: www.imarcgroup.com ; 1:GER: Gross Bwrolliment Ratio
Crisil: Av assessment of writing and creative instruments industry and steel bottle industry in India



https://www.verifiedmarketresearch.com/product/india-writing-instruments-market/
https://www.indiabudget.gov.in/doc/eb/vol1.pdf
https://www.hindustantimes.com/india-news/union-budget-2023-education-sector-gets-highest-ever-allocation-centre-plans-digital-library-to-overcome-learning-loss-during-covid19-101675258693213.html
https://www.ibef.org/industry/education-sector-india
https://www.prnewswire.com/news-releases/preschool-market-in-india-to-grow-by-usd-735-13-million-during-2021-2025--key-vendor-insights-and-forecasts--17000-technavio-reports-301273409.html
https://www.mbarendezvous.com/general-awareness/writing-instrument-industry-in-india/
https://www.imarcgroup.com/india-school-stationery-supplies-market

Twdian Writing Tustrument Industry Opportuvity

Indian Writing Instruments Market
at Wanufacturer’'s Realization, in T Billion

) )

CAGR
.60 - F.F%0
1
m---- 333% ----» (04
: 5.1 &
I
:———— N4T - - - > 49 2%%0
! 3.9 2o
: 20
ZAL
2.8 Ao
210
©5%0
©2%0
@070
FY21 Y22 ERS, -

mPens = Peucils  Warkers and Highlighters

Source : An assessment of writing and creative instruments industry and steel bottle industry in Tndia —Crisil Jun'22

> d1.5 - de

6.5-7

FI20F

25713

©D%To

Tudian Pen Segment
*  Demand is driven by students and working-class population

*  As of FY23 Pens occupy (5% share v Writing Tustruments, and
expected to ncrease market share +o 6% oy FI26

*  Pen WMarket is expected to grow at a CAGR of 7.5% - 3.5
from Z 424 Bnin FY22 t0 Z G2 - 65 v in FI2.D.

Tudiav Pencil Segment
*  Pewcilis the primary writing instrument il class 5™, and hewce
devand is driven by students in class 5™ and below.

*  Wooden peuncils continue to dominate the market despite
movations like mechanical pewcils.

«  Pewcils are expected to arow at a CAGR of 4.5% - 5.5% from Z
1.2 min FY22 10 2 23 - 24 bn in FY2D.

demvn Warker and Highlighter Segment
Markers are primarily used by office workers, white board
markers being the most popular choice in office workers and
studewts.

e« Warker and Hi@l/]li@l/w@r Market is expected +o grow at a CAGR
of 5% - ©.5% from Z 54 v in FI22 t6 T (.5 - F bv in FY2D.

ik



Twndian Writing Instrument Tndustry Opportuvity

Indian Pen Seqment WMarket Size Twdian Pen Market subsegments
in TG > &7-dD 15-2.0%%0
CAGR
e 15-20%%
S P R 0 Prewminm =
{ m Wid-Prewminm
WRP ra %0 Figk
! 42.5 Mass 70-75%
264 62 - 65
43.1 Pev Subsegments Price Criteria
30.4
. WMass Market RENE*.15
WMid Preminim Rs. 16 -100
N2 FY22 Y23 TY20F Preminm >Rs 100

Source

WMarain earved by Distribution Chanvels B Pen Seament at Manufacturer's Realisation

= Wass Market Pews are driven by volume, this subsegment is highly competitive
(price dewominations play a crucial role in salability).

= Ttis difficult to increase price without losing significant sales. Students drive
the demand, deep retail penetration is essewtial

The Iudian pev industry is characterised by a wide ravge of options at various
price levels, each with distinet value propositions

WMarket for Pen below Z 15 growivg at ~&% & above T 15 growivg at ~ 107
Line, Cello, Flair, and Reynolds are the major players in the Indian pen market in
the mass segment cateqory

Numerous brands offer bundled packs of 5 pieces or above, allowivg thew in
pricing units at odd multiples

= Prewmium Pevs are driven by price, this subsegment is characterized by high
bravd leverage, as the premium is built on product bravdivg. Focus is on
Professionals and Corporate Gifting v

: An assessment of writing and creative instruments industry and steel bottle industry in India - Crisil Jun'22



Peus - Global Trade Perspective

4,886 Top 10 Exporters of Pens in CY 2023 (Javw — Nov) 1,782
1,467
g V2
= 5
= AR = 898
\2 1,524 & 572
751 742 =
442 - 306 283 283 256
A ees e .
B China Germany Japan USA Wexico mUSA Germany
® India m Ttaly m Czechia m Netherlands m Spain WMexico = Spain
n Twndia’s Export of Pens
43 23
s 0 i =
= 24 6 23 24 24 =
N = N
2 g
5 .8
North America Africa Middle East South & Europe South East Central & Others
Central Asia South Asia
merica
3 Clgt mCY23

Source : fradestat.commerce.aqov.v ; comtradeplus.mm.org ; oecworld

Top 10 Importers of Pens in CY 2023 (Jan — Nov)

%9 530 461  aa4 4o Bt

United Kingdom Canada
m (hina m Czechia

‘Pen Exports from ITudia

238 240

183
155

Y20 mCY21 22 mCY23


https://tradestat.commerce.gov.in/
https://comtradeplus.un.org/
https://oec.world/en/profile/hs/ball-point-pens?redirect=true

Our Jourviey

Pentonic GRT lanuched

) O D Rs 40 (a
Umergaon Pentonic was launched. retractable gel pen)
Production It was a Game Changer
comimevced in that featured
new factory WMivimalistic design & 508
/ Live Gilyeer, Price ot Rs 10 430
i/ TM@ COW\PQV]\{IS W\H’S(Ablsl/ll
Ocean Gel highest selling pen acquired 137 N—’
was launched was lauched Stake in Line ' o/
| | N =400
Highest Selling Gel Pen 369
Price atRs. 5 345 351 pio8
- 06 314 319 5
Launched Twndia's e
first plastic Ball
Pen 2% S
Line Supreme Line got 220

147
129 137

W W O,
LINC 64

was founded

Uniball ball & Roller Pens
‘W”bdazii;;gikt§;“;w?”“*“ P03 FY04 FY05 FY0Ge FY07 FY0B FY04 FHMO FY1 FHU2Z FHM3 FH4 FHI5 FHe FHAT FHUB FHUA FY20 FY21 FY22 FY23 FY24
pan

Total Revenne (Rs. Cr.) s



Our Portfolio of Products

= Among Top 3 brawds in
Twdia for Writing
Twustruments.

= Presence in the

affordable seament for

over 4 decades.

pentonic

driven by design

" New Writing

Tustrument brand

laumched in F1Q by Live

in MRP 210 and above

segment.

» Kuown for its super

simooth writing and sleek
desig.

MITSUBISHI PENCIL

» Global brand from
Witsubishi Pencil Co. Ltd,
Japaw,

= Preseunce across all
cateqories of Writing
Tustruments —Roller Pew,
Gel Pen and Ball Pen.

= Asia’s lameﬁ
stationery giawnt,

= Presevce across all

statiovery categories

with over 2000
Products.
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Recent Launches

Pentonic G-RT
Z 40 Retractable Gel Pen

Q2FY24 r--J---------------------------------; QAFI24  re=======samm- l ------------- 1
| I | f— Gliz
i
- e B | | \\}\ i’ / 7
(T i (s — g \\ i A /
— e — = | — f— , AN
G
Pewtonic Ball Pewn Pewtonic B-RT ?;':g)gcngrl? OFfix SE Pens
210 Ball Pew Z 20 Pall Pen o 7 5 Ball Pen

Variants Variants
10
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Upcoming Launches

Geltovic Pentonic CLR Pentonic EVO

Z 20 Gel Pen Z 20 Pall Pen Z 2D Gel Pen
Variauts Variants

Line Geometry Box &
Line Tllustrator Geo Box

Kolor World Play Pough
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Trend of Finavcial Performance

CAGR @.4%
&
§ 50,785
i 39,699 35,496
25,666
FY20 Y21 Y22 Y23 Y24
B Operating Twucome
CAGR15.5%
6%
6.6%
740
3,421
4.8% ’
S
<
~ |
t 1,925 2.3%

0.0% 813

Y20 FY21 22 V23 Fi24
I PAT PAT Wargin “To

FY 24 is consolidated; comparative figures are standalone
PAT is PAT attributable to the owners of the parent

24.7% e
9,805
FY20 21

B (ross Profit

14.9% 14.8%

CAGRN2.9%
31.2% 31.3%

23.8%

8,441

22 23 24

15,909

Gross Profit Warain

30.2%

23.4% 23.1%

18.0%

7.7%

0.0%

(0.6)%

Y20 Y24

5.9%

22 23 F124

B ROCE mROE

CAGRAD-2 1, 3

11.1%
9.6% r
5,642
6.1%
4.0%
2,153
Y20 Y21 22 23 24

mm Operating EBLTDA

1.19
0.78
0.33
0.13
0.06 > (0.04)

(0.12) (0.14) (0-04)

20 Y21 22 Y23 24

B Net Debt/Operating EBITDA Net Delrt/Eauity

Operating EBLTDA Wargin
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Leadership

WMR. PEEPAK JALAN

WMavaging director,

= Commerce graduate with 3% vears of experievce

= Responsible for the overall operations with a specialization in
wtervwational operations

= TRespousible for the Company's strategic direction

WMR. ALOKE JALAN

Whole +ime director,

= Colmmerce @m&lmaﬁr@ with 33 years of experience in the business

*  Looks after the Company’'s marketing operations with special
emphasis on Western and Southerw regions

WMR. ROHIT DEEPAK JALAN
Whole +ime director,

" BAHous. in Management studies from Wiversity of Nottingham, UK
and P Piploma in Business Management with specialization in

WMarketing

] -H@m{ivl@ TIwternational Business and WMarketing Departiment of the
Company

WR. N.KDUJART

Director finavce & CFO,

»  Chartered Accomntant with 34" Rank (All Tndia) and a
Company Secretary

= Alwmans of St.Xavier's College, Calcutta with over 35 vears
of professional experience v varied fields

= Joined Linc v the year 2000

WMR. ANIL KOCHAR ‘
Independent, Nov-executive director,

= Postgraduate in Commerce and LLB
= An eminent advisor on income tax matgers

WS, SUPRTYA NEWAR .-

Twndependent, Now-executive director,

*  Author, Writer aud a Communications specialist with
over two decades of invaluable experience

= PBelieves in both the beauty and the might of the peu

WMR. NARESH PACHISIA
Twdependent, Non-executive director, k
= Founder & MD, SKP Securities Ltd.

= SKP Securities Ltd is Eastern Iudia's leading investment banker, wealth
mavager and stockbroker with over 40 vears’ experievce in capital markets

WR. SANIAY FHUNFHUNWALLA

Twndependewnt, Now-executive director,

= Commerce graduate with over 35 ears of experievce
across diverse areas

= Specialization v retail-driven growth

= Whole Time Director & driving force behind Turtle
Tudia

WMR. Mohit Kampani

Twdependent, Non-executive director,

= B.Com from from Calcutta University and WBA from Xavier Institute of Management
= 3D years of experievce in the retail and consumer industries

*  Founded Sumosave Retail in November 2022 and is currently the CEO.
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Focus on
reminmization,
consistently
angmenting
the contribution
of high-margjiv
products to its
overall revenue

(Geographic
Expansion;
Focusing ov
increasing its
expor+s
revenue and
developing
newer
markets

Tvroads into
Stationery
Products;
widening
product
portfolio by
ewtering high -
value & high -
margiv
stationery
seqment

Strowg
Balance Sheet
with negative
net
debt; strong
top & bottom
live growth

Consistently

endeavors to

practice good
Corporate

(Governavce
founded ov
travsparency,
accontability,
independent
monitoring &
environmevtal
CONSCIOUSNESS

Rapidly
expanding
distribution
network Added
over 1.7 lac
touch points
over the last 4

years




Focus on Preminmization

Pewtonic brand introduced in F119 as a @Growth n average realization of Pens

minimalistic yet contemporary pev, knoww for 29
5.80 :

Its aesthetics as well as writing simoothness 553 5.62 5.57 5.62

19 Y19 Y 20 21 FiL2.2 Y 2% 24

——Average Peuntonic

21



In Lacs

Focus on Preminmization

Number of Pevs

7,00

5,114

Y23
Line
W Pevtonlc

7,219

4,411

Y24
Uniball

* Pentonic positioned at Z 10 + segment

s Pewtonic GPM ~ 410

* Siguificant increase i revenne share of
"Pentonic’' over the last 5 vyears

* Pewtonic volume grew by ~1F%%

Pewns above and below Z 10

20%

62%

80%

Tl 24

mBelowRs 10 m10 & Above
A



Focus on Preminmization

Peuntonic’s Contribution +o Total Revenwne

= Tucerease in share of Pentonic in total revenne
led +o higher GPWM at the company level.

= New Launches in the upcoming duarters will
drive preminmization

™ 15t Quarter 2% Quarter ™ 3" Quarter ™ 4Y Quarter

31.2% 31.3%

24.7% 23.8%

0,
UL P gedbe 34.3%

55 oz 29.9%
. (0]

17.2% 20.0%

1% T4 FY20 FY21 FTY22 FY23  FY24
Company PM  —=Pentonic Share in Revenne 23



Increasing it's Global Footprint As Well

Linc’s Geographic Reach —F12.4.

Nor+h America

South America
21.5%0

Africa
17.%5%

Europe TucludingRussia

Pen EXports from Iudia - (Y23 u51\7/0vl\l/\(/'|‘l6liow . Glror)\:—?\il;\/cr
South & Central America (SA) 24 -21%%0
Middle East (ME) 29 -6l
Africa 46 Ao
South East Asia (SEA) 24 20
Europe e VL i
Total Exports 240

Global Ball & Gel Pen demand expected +o grow at a CAGR of 12.5%% over the
next #-% vears

Demand to grow faster n the developing world

Tuereasing literacy in the developing world to drive this growth

This poses excellent opportunity o increase exports to the developing world
Line exports at T 4,721 lacs is ~ 101% of it's revenue in FI124

Focus on North Awmerica, East Africa and South American markets
Distributor appoivted for US.A., Canda & Mexico

To improve pevetration in the fast-growing African market, the company has
acquired a majority stake in Kewyan manufacturer & seller of writing

wmstruments
24
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Recent Participation in Global Expos
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Scofex, South Africa, 2023
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Recent Participation in Global Expos

Escolar, Bmul 2023
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Recent Participation in Global Expos




Twroads into Statiovery Products

Targeting 21 Billion of revenne from Deli by F12.7

Deli offers a ravge of over 200 products i Tudia

Company fo largely focus on Calculators, Scissors & Desk

Or@avﬂa@rs

Deli should cowtribute ~0 “lo of company’s revevne oy

20

Deli’'s GPW is around 2.0




Z LACS

Focus on Shareholder Value Creation

Net Cash from Operating Activities Vs Dividend Paqout

3,317

1a 20 21 jiRi2.2: 23 24

. NCOA # Dividend  ——7Dividend Payout “lo

*  NCOA continmes to be strong in F124
* (Consistent Dividend Pay-out track record (Other +han Covid

years due to cash conservation)

Note
# NCOA is Net Cash generated from Operativg Activities

Z LACS

Net Debt and Net Debt/Operating EBTTDA

2.44
6194 mm Net Debt
4,562 Net Delot/
110 Operating EBITDA
0.78
797 290
- 0.]13m== -
(0.12 5 1,
(760) (765)
1a FY20 mi2d 22 Y23 24

Steady and significant decrease in Net Debt

NCOA used judicionsly +o reduce Delbt — Net Debt of T (F65)
lacs as on WMar'2.4

Capex beivg done v modular fashion and commitiment funded
largely throngh internal cash generation

Net Debt [ Operating EBTTDPA reduced significantly from peak

of 254 n FY 2018 o (014) in Y24 =3



i
- -

D¢/

r ] N
Linc’s plans to ncrease its existing capacity at Guarat have beew
deferred as the expansion of its facility vear Kolkata, WB has +aken
precedevce.

4

/A A
FY'25 demand would be met by the existing capacity & steppivg-up
outsourcing, which has already beew tied up

A %

“ N

New Twufra adiacent to the existing location (wear Kolkata) +o rationalize
logjistics and economic synergies
. J

4 2

Infra Cost of ~Z2,500 lacs

S ¥
4 B

Estimated to be completed by Q1 FY 26

. Z

. A

Tnvestiment in machineries will be in modular way — i line with the
market demand.

\ J




Wider Pevetration across Iwndia

Tudia has over 10 W non-stationery ontlets Break-up of Region-wise Touch Points — FY24
Broken tradition by expanding o veighbourhood grocery stores (Kirana, Medical stores,

Pan stores, etc.)

We have already crossed the wmilestone of 1 laklh non-stationery outlets

Focus will be on increasing revenne per touchpoint

Total Touchpoints ncreased +o 2,565,356 in FY24 and the wamber of Kiranas, Wedical 22%
stores, etc ncreased +o 1,49,3263

Inereasing footprint in West and South India and steadily moving towards a more

homogevons presevce across India

Revenne Share Y19 Revenne Share FY24

16.0%
0 29% 25%

21.0%

w W East Tudia North India
west Twdia South Tudia 32




= Pentonic’s individual
plastic wrapper
packaging has been
conscionsly substituted
with paper box

packaging of 10/20pcs

» This step has saved
the planet from arouwd
as MT of plastic waste
m FY23 while also
having saved company ~
Z 300 lacs w packaging
cost

= Strowgly believes in
diversity in the
workforce and has
~,600 female employees

= Employs a simall specially-
abled workforce, also
providing training +o
these employees o
enable efficient
performance

» Lovg-standing partuer
of “Friends of Tribal
Society” in providing

support for education &

other welfare activities

" Consistently
endeavored to practice
9ood Corporate
Governance

= Pelieves such
practices are founded
upon the core values

oAk

o e,

of travsparency,
empoweriment,
acconntability,
independent monitorivg
and ewvironmental Dl
i 1 ,r"a
CONSCIOUSNESS B 1 S S
- $N)~
3‘1‘ ‘J—,’
i



why does a pew
company want You 1o
stop buying pens?

B ke

Ves, i1's a weapon. But discarded carelessly, a plastic pen becomes a weapon of mass destruction.

For starters, it is difficult to recycle and emits toxic The vext time vou throw a plastic pew away, think

chemicals. Plastic pollution also plays havoce on soll nutrients anain. All 1t takes is +o by a refill. An act that will
and contaminates the water. As a result, trees wither slow down pollution and buy some wmore time for this
away and avimals die by aetting poisoned, chocked or pierced ovly planet of ours

mercilessly.

>4
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Operational Hio

Revewune

FYo24
Sales Contribution (“7o)

FY23
Sales Contribution (“%o)

Growth YoY

X Lacs

Writing Tustruments Other Products

Own Brauds Licensed Brands Own Brauds Licensed Brands
Peuntonic Line & Others Uni-Ball Pentonic Line & Others Peli
16,387 20,427 7,777 1,124 2,597 2,799
32.1% 40.0% 15.2% 2.2% 5.1% 5.5%
14,079 22,596 6,644 406 2,633 2,448
28.8% 46.3% 13.6% 0.8% 5.4% 5.0%
16.4% (9.6%) 17.1% 176.9% (1.3%) 14.3%

Note: 1. Revenue does not include Re-Sale of raw wmaterial and export incentive
2. Line & Others includes subsidiary revenue




Operational Highlights

Trade Chanvel Wise Break-up of Operating Revenue

Z Lacs
9,781 19%
Exports BT R 1y,
1,506
€ commerce E commerce e
I 872 B 2%
Woderv Trad > 5%
oaern | raaé ()
. 2,545 Woderv Trade N s
o 4,854
rporate 9%
Corporate
. 2,449 P - 5%
32,382

Geveral Trade _
I oci  Gieveral Trode ;
I, 579

24 mTY23
Y24 mTEY23

Note: Reveuue does not include Re-Sale of raw material and export incentive
Export includes subsidiary revenue EA,



Profit & Loss Summary

Particulars

Operating Income 36,694
@ross Profit 7,434
@aross Profit (“%) 20.3%
Operating EBTTDA 2,539
Operating EBITDA WMargin (7o) 6.9%
PAT 515
PAT Wargiv (“%) 1.4%
Cash Profit 1,561
e 1 3.48

Note:

1. Prior period figures are restated wherever vecessary

2. FY 24 is consolidated, and comparative figures are standalone
3. PAT is PAT attributable to the owners of the parent

39,699

9,805
24.7%
3,826
9.6%
1,925
4.8%
3,179

12.94

25,666

5,753
22.4%
1,017

4.0%

0.0%
1,273

0.03

35,496

8,441
23.8%
2,153
6.1%
813
2.3%
2,095

5.47

48,676
15,197
31.2%
6,136
12.6%
3,740
7.6%
5,151

25.15

Z Lacs

50,785

15,909
31.3%
5,642
11.1%
3,421
6.6%
4,919

23.00
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Balance Sheet Summary

Z Lacs

Particulars

Net Worth 12,337 13,697 13,471 14,285 17,722 20,585
@aross Debt 6,205 4,575 812 299 - 692

Cash & Cash equivalent 11 13 14 ) 760 1,456

Net Deb+ 6,194 4,562 797 290 (760) (765)
Capital Employed 19,388 19,199 15,025 15,178 18,730 23,867

Net Fixed Assets (incl CWIP) 7,541 7,870 7,106 8,215 9,038 12,359

Net Current Assets? 6,087 7,219 5,437 6,072 7,748 8,102
Total Assets 23,240 24,535 20,046 20,162 23,746 30,962

Note:

1.Capital Emploved = Net worth + Gross Delt + Other long-term liabilities + Lease Liabilities

2.Net current assets does vot include Cash & cash eduivalents 39
2FY 24 is consolidated, and comparative figures are standalone



Particulars Ratios

SolvencyRatios Net Delrt/Equity
Net Delt/Op EBTTDA
EBIT/Interest
Operational Ratios Current Ratio

Fixed Asset Turnover
Total Asset Turnover
Twuventory DPays
Deltor Days
Pavable Days
Cash Conversion Cycle
ReturnRatios ROE
ROCE
Note:

ROCE = EBLT [ Average Capital Emploved & ROE = Net Profit [/ Average
Net worth
YTD figures are anualized

0.50
2.44
2.76
1.68
5.15
1.56
107
44
40
111
4.2%

9.0%

0.33

1.19

5.26

1.85

5.15

1.66

113

39

45

107

14.8%

14.9%

0.06

0.78

-0.39

1.92

3.43

1.15

154

56

86

124

0.0%

-0.6%

0.02

0.13

15.81

2.14

4.63

1.77

98

36

60

74

5.9%

7.7%

(0.04) (0.04)
(0.12) (0.14)
79.78 18.91
2.56 2.22
5.64 4.75
2.22 1.86
89 105
27 33
48 57
68 81
23.4% 18.0%
30.2% 23.1%
40



LINC

Shareholding Patterv

As on March'24

- Promoters

® Witshubishi Pewcil Co Ltd
TEPF

" NRI, FIT, ATF ete.

O+her Public

41



LINC

For further details please contact
LINC

Director Finance & CFO

N.KDujari

Email: mvestorsOlivelimited.com
Landline: +91 33 62262100

1

@ Uirtus Advisors

Twuvestor Relations Advisor
SanjeeVv Sancheti

Email: rDuirtus.v
welbsite: www.nirtus.iv
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