
 
 

 

 
 
Ref-LTF/ SE/ 2023-24/                             Date: December 06, 2023 
 
To, 

BSE Limited 
Phiroze Jeejeebhoy Towers  
Dalal Street 
Mumbai- 400001 

National Stock Exchange of India Ltd. 
Exchange Plaza, C-1, Block G, 
Bandra Kurla Complex, 
Bandra (E) 
Mumbai – 400 051 

 
Sub: Press Release 
 
Ref. Code: 532783. Scrip ID: LTFOODS 
 
Dear Sir /Madam, 
  
Please find enclosed herewith copy of Press Release on LT Foods brand ‘ ’ Basmati 
recognised as the ‘Top Brand’ in Canstar Blue’s dry rice ratings in Australia 
 
Thanking you. 
Yours truly, 
 
For LT Foods Limited 
 
 
Monika Chawla Jaggia 
Company Secretary 
Membership No. F5150 



 

 

                  

Press Release 

LT Foods brand ‘ ®’ Basmati recognised as the ‘Top Brand’ in 
Canstar Blue’s dry rice ratings in Australia 

 
New Delhi (India), December 6, 2023: LT Foods, the more than 70-year-old Indian-origin global 
FMCG Company in the consumer food space, is proud to announce that it’s flagship brand 

® has been recognised as the ‘Top Brand’ in the Canstar Blue’s latest dry rice ratings 
in Australia.   
 
Canstar Blue is a leading consumer review and comparison website that helps Australians make 
better-informed decisions about more than 300 different goods and services. 
 

® scored 5 stars in the rating encompassing parameters like taste, texture, packaging 
convenience, variety and range as well as overall satisfaction. The sample comprised of 
Australians who had bought dry rice from a supermarket or grocer in the last 3 months. The 
respondents were asked to rate their satisfaction on a scale of zero to ten, with zero accounting 
for ‘extremely dissatisfied’ and ten for ‘extremely satisfied’. 
 
LT Foods offers multiple types of dry rice under the brand ‘ ®’ to Aussie and South-Asian 
consumers to choose from, with the majority of its range a variant of basmati rice, which is a 
long-grain rice that is considered more aromatic than traditional white rice.  
 
In addition, the company also offers ® Quick Cooking Brown Rice, ® Sehat, a 
vitamin and iron-fortified rice, ‘ ® Biryani Kit’ and ‘ ® Cuppa Rice’ to meet the 
unique requirements of global consumers. 
 
Mr. Ritesh Arora, CEO, India Business & Far East, LT Foods Ltd., said, “We are glad that our 
brand ® is  recognised as a top brand’ in Canstar Blue’s dry rice ratings in Australia. This 
accolade is a testament to our unwavering commitment to providing high-quality and satisfying 
culinary experiences to our consumers globally. At LT Foods, we remain focused on sustainably 
unlocking the goodness of food for community, country and planet, thereby creating superior 
shared value for our stakeholders.” 
 
Separately, the market share of the ® brand in India stands at 30.2% (MAT September 
23; AC Nielsen Retail Survey Audit). The number of ® consuming households stands at 
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48 lakhs (Source: Kantar Households Panel Branded Basmati Rice MAT September 23) in India. 
In the U.S., our brand, ‘Royal’ holds more than 50% of the market share in North America with 
more than 1.6 MM households consuming ‘Royal’ Basmati. In Israel also, ® holds a 
leadership position.  
 
About LT Foods 
LT Foods Ltd. [NSE: DAAWAT, BSE: 532783] is a more than 70-year-old Indian-origin global FMCG 
company in the consumer food space.  It is a leading player globally in the speciality rice and 
rice-based foods business. The company is committed to nurturing the goodness of food for 
people, the community and the planet. With nurturing goodness at the heart of everything they 
do, the company delivers the finest quality and taste experiences in more than 80 countries 
across India, the U.S., Europe, the Middle East, the Far East and the Rest of the World. The 
company’s flagship brands include ‘ ®’, one of India’s most loved and consumed Basmati 
brands, ‘Royal’, North America’s No. 1 Basmati player and many more. The company is proudly 
expanding into the future food preferences of millennials by offering organic staples through 
the brand ‘Ecolife’ in global markets and supplying organic agri-ingredients to leading 
businesses. 
 
With a consolidated revenue of around Rs. 6,979 crore as of FY’23, LT Foods has an integrated 
“Farm to Fork” approach with a well-entrenched Distribution Network with Global Supply Chain 
Hubs backed by automated state-of-the-art and strategically located Processing Units in India, 
the U.S. and Europe, and a robust distribution network with 1300+ distributors across the globe. 
 
For further information, please contact:   

 
Additional information on LT Foods Limited:    
Corporate Identification No: L74899DL1990PLC041790   
Registered Office Address: Unit No. 134, First Floor, Rectangle – 1, Saket District Centre, New 
Delhi - 110017  

Monika Chawla Jaggia 
Vice President – Finance & Strategy, 
LT Foods Limited  
E-Mail: monika.jaggia@ltgroup.in 
M: +91 9818200721 

Mansha Urrahman Waris 
Sr. Manager – Corporate 
Communications, 
LT Foods Limited  
E-Mail Id: mansha.waris@ltgroup.in  
M: +91 9205430516 

Akansha Gupta 
Concept PR 
E-Mail: 
akansha@conceptpr.com  
M: +91 8447843309 
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Corporate Office Address: 4th Floor, MVL iPark, Sector – 15, Gurugram - 122001 
Website: www.ltgroup.in 
 
Disclaimer: Statements in this document relating to future status, events, or circumstances, 
including but not limited to statements about plans and objectives, the progress and results of 
research and development, potential project characteristics, project potential and target dates 
for project related issues are forward looking statements based on estimates and the 
anticipated effects of future events on current and developing circumstances. Such statements 
are subject to numerous risks and uncertainties and are not necessarily predictive of future 
results. Actual results may differ materially from those anticipated in the forward-looking 
statements. The Company assumes no obligation to update forward-looking statements to 
reflect actual results changed assumptions or other factors. 

http://www.ltgroup.in/
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