——— @}\ brightcom group

~ ’ ILL:+971 (40) 67449910 EFAX . +81 (22) 66459617

August 03,2020

BSE Limited National Stock Exchange of India Limited
P.]. Towers, 25t Floor, Exchange Plaza, Bandra Kurla Complex,
Dalal Street, MUMBAI - 400001. Bandra (E), Mumbai-400051.
Scrip Code: 532368 Symbol: BCG

Dear Madam/Sir,

Sub: An overview of Programmatic Advertising
Please find a presentation that gives a brief overview of Programmatic Advertising. Brightcom is
considered one of the global leaders in Programmatic Advertising. Kindly disseminate the same

to the shareholders of the Company through Stock Exchanges.

The same is also being made available on the website of the Company at
www.brightcomgroup.com.

This is for your information only.
Thanking you.

Yours faithfully,

For BRIGHTCOM GROUP LIMITED
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M. SURESH KUMAR REDDY
CHAIRMAN & MANAGING DIRECTOR
DIN: 00140515

brigh’(com group limited (Formerly Lycos Inlernel Limited) (.'\e\\

FLOOR: 5, FAIRFIELD BY MARRIOTT, ROAD NO: 2, NANAKRAMGUDA, GACHIBOWLI, HYDERABAD - 500032, TELANGANA, INDIA. ST\
EMAIL: IR@BRIGHTCOMGROUPCOM ~ WEB : WWW.BRIGHTCOMGROUP.COM CIN : L64203TG1999PLLO309S6


http://www.brightcomgroup.com/
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PROGRAMMATIC ADVERTISING
AN OVERVIEW
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¥ Direct Traffic
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W Search Engines
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& Referring Stag
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e We provide an ad sales platform for our

media owners or digital publishers |
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e Qur focus on the needs of our publishers .
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allows us to offer premium traffic,
quality assurance and exclusive media
opportunities to ad buyers

e Most buyers are ad agencies or other
technology companies
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900 ON DESKTOP

450 ON MOBILE

ROW MANY ADS
JOES ONE SEE IN A

JAY?

200 ON FB

30 VIDEO ADS

Pl 7 AUDIO ADS
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ALMOST O PRINT ADS
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AOW IS THE SPEND DIVIDED?

AUDIO
MOBILE 19

10%

TV / VIDEQ IHE ADVERTISING SPEND

027

i ALWAYS FOLLOWS THE

SEARCH

o CONSUMER USAGE
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HUGE CHANGES ARE COMING
ACROSS ADVERTISING BEYOND
JUST MOVING 10 DIGITAL
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YES, ALL TRANSACTIONS WILL BE
JONE BY PROGRAMS

e Eventually big part of ads will be digital

e Future of media is digital and programmatic
e $730B global ad spend

e $230B linear TV ads

e $50B is display ads
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PROGRAMMATIC ADS

Programmatic advertising refers to real-time advertising
technology that allows websites and advertisers to
participate in a “stock exchange” type of a trading arena

After setting the parameters and goals, they can sell and
buy advertising space in hundreds of sites to reach a
target audience, with thousands of changes and
adjustments made every second.

Marketers will continue to move in the direction of
programmatic because this is a more measurable and
accurate domain in terms of reaching a specific viewer
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ST AD SPEND

ADVERTISERS/ AGENCIES (1)1

PIE SIZE

DEMAND SIDE PLATFORMS

NETWORKS/ EXCHANGE

AD SERVING

OUR PLATFORM REDUCES THE
MIDDLEMEN AND MAKES IT
EFFICIENT FOR BOTH ENDS:
AGENCIES AND PUBLISHERS

DATA PLATFORM

SUPPLY SIDE PLATFORMS/ YIELD MANAGEMENT

PUBLISHERS/ CONTENT OWNERS ( $0.40 - $0.50 )
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Provide a self-service platform to agencies to
pick 2-3 billion digital ad opportunities each

day from huge choice of options

Provide a platform for the digital publishers to

put their ad inventory, so that they maximize

monetization




AGENCIES

We provide agencies a software platform
Creating room for their advantage

We are an enabler not a disrupter
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WE ARE OMNI CHANNEL

CTV/OTT
EMAIL, DISPLAY,




Wt BUY FROM ACROSS THE ENTIRE INTERNET

EVEN MEDIA THAT IS NOT DIGITAL WILL ALSO BE TRANSACTED DIGITALLY OVER THE INTERNET

@Ue Seattle Ehe New AJork Times
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SUME OF THE MARQUEE BRANDS WE WORK WITH

MOST OF THE MAJOR ADVERTISERS HAVE RUN A COMPAIGN THROUGH OUR SYSTEM ONE TIME OR ANOTHER
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TESTIMONITALS
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Agencies (and their brands) need a trusted tech
partner to share their data

They also need someone with deep reach into the

publishers universe to access the most relevant
iInventory

Publishers need a dependable platform that caters
to their monetization needs




JUR TECHANOLOGY
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JATA MANAGEMENT PLATFORM

OUR DECISIONING TECHNOLOGY USES:

THIRD PARTY DATA BCG DATA

1ST PARTY DATA (SITE
BASED AND CRM)

LEADS TO DECISION
MAKING

brightcom group



Wt WIN MORE OF THE BUDGET

AGENCY PROGRAMATIC DATA AND
TRADING DESK PARTNER TECH

OTHER @ MARKETING o AD SOFTWARE o
PLATFORMS AND SULUTION

PROMOTION COMPANY

POWERED BY BRIGRTCOM GROUP
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LARGE BRANDS HAVE JUST STARTED IN PROGRAMMATIC.

Large advertiser

Large advertiser total media spend (2017) programmatic media spend (2015 2017)

598 $150M

$88

$120M

$68B $100M
$70M
$3B $50M
$2B
$30M
$0B SOM
TOTAL MEDIA SPEND SPEND 2015 2016 2017
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REPORTING

e Most transparent and most detailed

e Simplified user interface

e | eads to transparent reporting

tcom group
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e Future of TV is ad funded |
e Cost of no ads is too great for .

MOST coOoNnsumers

e Ad-funded model is winning

over the subscription model




WHAT'S ThHe FUTURE

e OTT based Ads

e Global expansion

e Al based tools to assist the buyers and
sellers

e Continue to provide a platform for buyers
to objectively and precisely buy ads

e Continue to be the destination of choice
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for the top publishers, apps and widgets
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MEASURED APPROACH OF
PROGRAMMATIC ADVERTISING
ENSURES THE BEST RESULTS




