
  

 

United Spirits Limited 
 

Registered Office: 

‘UB Tower’ 

#24, Vittal Mallya Road, 

Bengaluru – 560 001 

Tel: +91 80 2221 0705 

Fax: +91 80 3985 6862 

www.diageoindia.com 

 

 

Corporate Identity Number: L01551KA1999PLC024991                      contactus.india@diageo.com 

7th June 2023 

 

BSE Limited 

Listing Department 

Dalal Street,  

Mumbai 400 001 

Scrip Code: 532432 

National Stock Exchange of India Limited 

Exchange Plaza, C-1 Block G, 

Bandra Kurla Complex, 

Bandra East, Mumbai- 400051 

Scrip Code: MCDOWELL-N 

  

Dear Sirs, 

 

Sub: Media interaction 

 

A media interaction is scheduled to be held today i.e., 7th June 2023. Please find enclosed the presentation 

proposed to be made for the same. 

 

This is for your information and records. 

 

Thank you, 

 

For United Spirits Limited 

 

 

 

Mital Sanghvi 

Company Secretary 

 

Encl: As above 

http://www.diageoindia.com/
mailto:contactus.india@diageo.com
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Where we are today..
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Profitable Growth
Transformed 

reputation

Big shifts in 
talent & culture

₹
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Modern Aspiration
New codes of Aspiration 

Easy
Social

New codes of Socialising

Tradition 
Redefined
New codes of

Status
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Society 2030: Spirit of Progress
UNDERPINS 
OUR GROWTH

We want to change the way the 
world drinks for the better, 

by celebrating moderation and 
changing attitudes to 

tackle underage drinking, drink 
driving and binge drinking

We will champion inclusion and 
diversity across our business and 
together with our partners and 

communities we aim to help shape a 
more tolerant and equal society

We have long been committed to preserving the 
natural resources on which we all depend.

We will continue to partner to preserve water 
for life, accelerate to a low-carbon world and 

become sustainable by design.

Create a positive impact on our 
company, within our communities 

and for society. It is how we 
celebrate live every day, 

everywhere.
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