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E-Retail : On a Growth Trajectory



REACHING MORE BOOKS 
to MORE READERS

through MORE CHANNELS!
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A) Focus – Growth in the e-Retail Business

Capitalize on the huge e-Retail Opportunity

Increasing Ratio of e-Retail business in overall 
business mix Q on Q

Aggressive Content Acquisition

Increasing Reach through New Channels, B2B, 
Geographical Replication

Focused investment in Technology

Induction of New Age Human Resources

Focus on Branding and Marketing

FY 2021-22 : Q4 and Annual Strategic Results

1. Repro - Strategic Direction 2021-22



B) Beginning of Post Pandemic Growth Phase

Physical Retail
Retail outlets are opening 
and there has been 
increase in consumption. 

e-Retail
The significant vehicle for 
sales for Publishers

Schools and Colleges
Schools and Colleges  
are opening across the 
country and demand is 
picking up in Q4

1. Repro - Strategic Direction 2021-22 (contd.)

FY 2021-22 : Q4 and Annual Strategic Results



2. REPRO : Executive Summary

E-retail Business Review : Q4 and Annual Strategic Result 



e-Retail Business – the year so far (Annual Result and Q4) : 
On a growth Trajectory

In keeping with our strategy of e-Retail – the focus has been to grow the business. 
This has resulted in :

153% Revenue growth - Rs. 93.18 Cr in F.Y. 2021-22 compared to Rs.36.82 Cr in 
F.Y. 2021-22

23% Revenue growth - Rs.27.21 Cr in Q4-F.Y. 2021-22 compared to Rs.22.16 Cr in 
Q3 F.Y. 2021-22

Increase in EBIDTA margins – from negative 3.32% to positive 1.37% : 
Rs.(1.22) Cr in F.Y. 2020-21 compared to Rs.1.28 Cr in F.Y. 2021-22

98 % increase in investment of Human Capital and Talent in  12 months
No of Person increase to 107 as on March 22 from 59 as on March 21

Executive Summary : Q4 & Annual Result 

Executive Summary – Repro Books : Highlights of Annual Results



Source: Repro Internal MIS  
Notes: [1] – Includes E-books & GDP [2] – Intercompany transactions are excluded 
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e-Retail – Focused Growth – over 8 Qtrs

Growth in no. of books produced and dispatched
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e-Retail – Continuing focus – over 8 Qtrs
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3. REPRO : Executive Summary

Consolidated Business Review – Q4 and Annual Result



Repro’s print business : crossing pre-covid levels in Q4
poised to growth

• Delayed school/ college opening
• Increased raw material & other costs
• Increased GST from 12% to 18%

Industry Challenges

Integrated print & distribution for 
coaching & distance education

Strategic focus on MNC 
publishers

Fulfilment solutions for 
EdTech companies
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Repro Print – Business Performance



Annual growth uptick in results 
Growth in the e-Retail Business, Post Pandemic revival in existing business

108% Revenue growth - Rs.287.43 Cr in F.Y. 2021-22 compared to Rs.138.04
Cr in F.Y 2020-21

Increase in EBIDTA margins – from negative 3.84% to positive 4.65% : 
Rs.(5.31) Cr in F.Y. 2020-21 compared to Rs.13.39 Cr in F.Y. 2021-22

41% increase of Investment in Human Capital and Talent – 232 professionals 
joined

Total Debt reduced to Rs.102 Crores from 2020-21 to Rs.66 Crores in F.Y. 2021-22

Debt Equity reduced from 0.40% in F.Y. 2020-21 to 0.24% in F.Y. 2021-22

Debtors days reduced from 211 days to 81 Days in F.Y.2021-22

Decrease in Interest Cost by 20%

Executive Summary : Q4 and Annual Result 

3. Executive Summary Highlights : Consolidated Annual Results



4. REPRO : Financial Highlights

FY 2021-22 Annual Result and Q4 Results



Rs. In lacs

Q4 2021-22 Financials



The Future of the Publishing Industry is here!

Books on Demand… Anytime. Anywhere!


