
 

 

 

 

 

 

 

 

 

 

Ref: Sec/SE/373/2023-24 

March 20,2024 

 

BSE Limited 

Phiroze Jeejeebhoy Towers 

Dalal Street 

Mumbai- 400001 

 Scrip Code: 531213 

National Stock Exchange of India Limited 

5th Floor, Exchange Plaza 

Bandra (East) 

Mumbai – 400 051 

Scrip Code: MANAPPURAM 

 

Dear Sir/Madam, 

 

 

Sub: Newspaper Advertisement of notice of transfer of Equity shares of the Company to 

Investor Education and Protection Fund (IEPF)Authority. 

 

Please find enclosed herewith the copy of Newspaper Advertisement published on 20th March 

2024 in Mathrubhumi (Thrissur Edition) and Business Line (All India Edition) of notice of 

transfer of Equity shares of the Company to Investor Education and Protection Fund (IEPF) 

Authority. Kindly take the same on your record. 

 

 

Thanking you. 

 

Yours Faithfully, 

For Manappuram Finance Limited 

 

 

 

 

 

Manoj Kumar V.R 

Company Secretary 
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Unilever said on Tuesday it
would spin o� its ice cream
unit, home to popular brands
such as Magnum and Ben &
Jerry’s, and cut 7,500 jobs in a
new cost-saving programme.

Investors cheered the
plan, sending Unilever
shares up more than 5 per
cent in early trading. The
spin-o� will begin immedi-
ately and is expected to com-
plete by the end of 2025,
London-listed Unilever said.
The ice cream business is “in
the process of moving to a
separate head o�ce in Ams-
terdam” but CEO Hein Schu-
macher said on a call with
journalists that he was “open
to options” regarding where
it could list.

SALES GROWTH

Unilever aims to deliver mid-
single-digit underlying sales
growth and modest margin
improvement after the split,
it said. The ice cream busi-
ness accounts for about 16
per cent of Unilever’s global
sales, and in some countries

contributes a third or 40 per
cent.

The consumer goods
group also launched a pro-
gramme to save costs of
around €800 million ($869
million) over the next three
years. The proposed changes
would impact around 7,500
jobs globally, mostly o�ce-
based, with total restructur-
ing costs anticipated to be
around 1.2 per cent of overall
turnover during the period.

The cuts will a�ect about 5.9
per cent of Unilever’s work-
force of about 1,28,000
people. “We are looking
across the organisation, so in
our head o�ce, corporate
centre, as well as in business
group coordination points,
as well as in business units in
countries,” Schumacher
said.

Unilever’s shares jumped
5.4 per cent in early trading.
The stock has dropped 5.8

per cent over the past year.
The move is a big state-

ment from Schumacher, who
became CEO in July and in
October laid out plans to win
back investor confidence by
simplifying the business
after admitting Unilever had
underperformed in recent
years. His predecessor Alan
Jope was criticised for allow-
ing the group’s brand portfo-

lio to grow to about 400, leav-
ing management distracted
from its best performers.
“Great news for sharehold-
ers regarding the ice cream
division as it has been a drag
on the business as a whole
for some time, share price
should respond accordingly
this morning,” Oberon In-
vestments portfolio man-
ager Jack Martin said.

Unilever to spin off ice cream business,
axe 7,500 jobs globally to cut costs
THUMBS UP. Investors cheer the plan, send the company’s shares up over 5 per cent in early trading

Reuters

MAJOR MONEY-SPINNER. The ice cream business accounts
for about 16 per cent of Unilever’s global sales, and in some
countries contributes a third or 40 per cent BLOOMBERG

Xiaomi’s sales up, thanks to
smartphone market upturn

Xiaomi Corp. posted
better-than-expected revenue
after the smartphone market
showed signs of life during the
holiday quarter, spurring hopes
of an end to a years-long global
electronics slump. The
Beijing-based firm reported a
11 per cent rise in sales to 73.2
billion yuan ($10.2 billion) in
the December quarter, versus
the average analysts’ estimate
of 72.5 billion yuan. BLOOMBERG

QUICKLY.

Cognizant taps GenAI 
to aid drug discovery 

Chennai: Cognizant is advancing
the application of generative AI
(GenAI) technology through the
NVIDIA BioNeMo platform to help
speed up drug discovery in the life
sciences industry. By leveraging
gen AI tech, clinical researchers
can rapidly sift through extensive
datasets and more accurately
predict interactions between drug
compounds, said a Cognizant
release. OUR BUREAU

Hindustan Unilever Limited
stated that the company is
evaluating options for the Indian
ice cream business in light of the
Unilever announcement. The ice
cream business contributed
around 3 per cent of HUL’s
revenue in FY23. “We will discuss
this with the HUL Board and
Unilever management in the
coming months. Once the
approach is finalised, we will
communicate further. We have a
very robust cost-savings

programme in HUL called
Symphony, that we have been
driving for many years now.
Through an end-to-end focus
across all lines of the P&L, we have
been generating gross savings
which constitute 6 per cent of the
turnover every year. This provides
us crucial fuel for growth allowing
us to invest competitively behind
our brands and future
capabilities. We will closely assess
the global initiatives of Unilever
under the productivity
programme and assimilate best
practices to take Symphony to its
next phase,” said a company
spokesperson to businessline.

HUL looking at options

Our Bureau
Mumbai

The Bank of Japan scrapped
the world’s last negative in-
terest rate, ending the most
aggressive monetary stimu-
lus programme in modern
history, while also indicating
that financial conditions will
stay accommodative for now.

The bank’s board voted 7-2
to set a new policy rate range
of between 0 per cent and 0.1
per cent, shifting from a -0.1
per cent short-term interest
rate, according to a statement
at the conclusion of its two-
day meeting on Tuesday. The
BOJ also scrapped its com-
plex yield curve control pro-
gramme while pledging to
continue buying long-term
government bonds as
needed, and ended purchases
of exchange-traded funds.

The lack of signalling on
any future rate hikes weighed
on the yen — which slid past
the closely watched 150 mark
versus the dollar — while
benchmark government
bond yields edged lower. The
weaker currency supported
Japanese equities, helping
the Nikkei 225 Stock Average
reclaim the key 40,000 level.
“We judged that achieving

the goal of sustainable 2 per
cent inflation has come
within view,” Governor
Kazuo Ueda said at a post-de-
cision press conference. “The
large-scale monetary easing
policy served its purpose.”

Ueda emphasised that
even with the end of the neg-
ative rate, it’s important that
financial conditions remain
accommodative. “There is
still some distance to 2 per
cent, if we look at it from the
perspective of the expected
inflation rate,” he said. “Con-
sidering the gap, I think we
will conduct normal policy as
I mentioned earlier, keeping
the importance of maintain-
ing an accommodative envir-
onment in mind.”

Bank of Japan ends era of
negative rates with few
clues on further hikes
Bloomberg

Kazuo Ueda, Governor, 
Bank of Japan REUTERS

Magic Eraser for photographs,
generative wallpapers based
on keywords and circle
something to automatically
look it up on Google are some
of the many on-device AI
experiences consumers have
experienced on handsets in
the last couple of years. All the
experiences mentioned here
are driven by smartphones
that most likely run on the
Qualcomm Snapdragon
processor. As the SVP and
GM, Mobile Handset,
Qualcomm Technologies,
Chris Patrick and his team
have been at the helm of this
shift. 

As the engineering lead for
the mobile business unit,
Chris spends his workday at
Qualcomm focusing on the
right technologies to invest in.
Chris also spends a lot of time
with handset manufacturers
to know what their current
challenges are and what their
vision for the future is.

In an exclusive interview
with businesslineduring MWC
2024, Chris discussed
generative AI on
smartphones, changing
consumer preferences and
privacy and security for the
common consumer in the
future.

Some new AI tech is
emerging on devices, such
as Magic Eraser, helping us
write emails and translate
SMSes. How long have
these features been in the
pipeline?

Things move slowly and then
very quickly in tech. We didn’t
call it AI when we started
working on it a decade ago.
Last year at the MWC we
demoed a very small side
project: We built this
billion-parameter model to do
Stable Di�usion, which could,
for example, generate an
image of a cat riding a
motorcycle. That caught fire.
The industry got a huge
reaction, and our partners
asked if they could integrate
that into their devices.

What are your favourite
on-device GenAI features
to use right now?
The text and image features

are fun! The feature we don’t
have today, but I’m looking
forward to, is having an AI
assistant that processes your
voice and decides your exact
intent based on the command
you give it. Can we have an
assistant who pays attention
to your texts, emails, and
calendar and who can react
more intuitively? For example,
it would know when I’m
arriving at my destination and
book a car for me just in time.

What will GenAI will look
like in the next 5-10 years?
I think my crystal ball is as
cloudy as everybody else. It
takes all of us to think and
imagine this stu�. At
Qualcomm, our philosophy is
to be a horizontal enabler. We
try to enable every possible
handset vendor to make
incredible handsets. So, our
goal is not to prescribe what
the future should look like, but
to enable it.

What are some of the
changes you see in
consumer preferences?

We do see consumers looking
for more premium
experiences in some regions,
for example, in India. People
are looking for more out of
their devices. Something
we’re always passionate about
is mobile gaming, and there is
particularly increasing
interest in mobile gaming. So,
we want to meet that demand.
We see consumers bifurcating,
where many people are
moving towards the premium
segment, and there’s still very
healthy volume in lower tiers.

Is Qualcomm planning to
bring powerful processors
at a low price range,
especially in the Indian
market?
Yeah, absolutely. You know
the mobile handset market is
over a billion units per year, so
the premium segment is
fantastic, and that’s where we
put a lot of our mindshare. But
my team spends as much time
and energy on things below
premium as well. So one of the
big initiatives we are launching
is the Gigabit 5G phone for
$99. The concept is to get 5G
connectivity even to entry-tier
phones.

You have the new budget
smartphone and new-gen
AI experiences across

smartphones, automotive,
and IoT. How much of that
is driven by the R&D
happening back in India?
A huge percentage. For the
new 99-dollar price point
device, virtually all technology
and product work is done in
India. More than half of the
R&D that goes into the mobile
platform is also done in India.

What’s Qualcomm doing
to make the GenAI
experience safe and secure
for the common user?
It is a complicated question.
There’s a lot of debate about
this already in the
photography community,
with increasingly generative
images and videos being used.
One of the things we’re doing
is working with a certification
company called Truepic,
which shows you whether the
image has been edited or not.
People want to do fun things
with their photos. Like, I might
want a picture of me on the
moon, but you want to be able
to tell the di�erence as a
viewer. Secondly, having
on-device AI is helpful. So, you
can be very prescriptive about
what information can ever
leave the device; that’s one way
to manage privacy; you’re
going to have the right partner
building that AI assistant,
someone you trust, and you
have to be very explicit in
stating what information can
be shared with that assistant.

Mahananda Bohidar
Chennai

bl interview

Our goal is not to prescribe what the future should 
look like, but to enable it: Qualcomm’s Chris Patrick 

One of the big
initiatives we are
launching is the Gigabit
5G phone for $99. The
concept is to get 5G
connectivity even to
entry-tier phones
CHRIS PATRICK

GM, Mobile Handset, Qualcomm 

South Korean tech giant
Samsung expects around
75 per cent of its total
handset sales to come from
5G smartphones in India
this year compared to
around 61 per cent last
year.

Announcing the launch
of Galaxy A55 5G and
Galaxy A35 5G here on
Tuesday, Akshay Rao, Gen-
eral Manager, MX Busi-
ness, Samsung India, said,
“During the first three
months of this calendar
year we have rolled out
eight handsets, all of which
are 5G sets. We launched
as many as 19 sets last year
and of that 16 were 5G.”

21 PC MARKET SHARE

Rao said the South Korean
major garnered around 21
per cent market share in
terms of volume in India’s
5G smartphones market in
2023.

“For the overall market,
volume was largely flattish
last year, although there
was some upside in rev-
enue driven by premi-
umisation. In terms of
volume we were no. 1 with
about 18 per cent market
share. Even in 5G, we were
no. 1,” he said.

In the mid-premium
segment (₹30,000-50,000),

which has been the fastest
growing, the company also
had the highest market
share of around 31 per
cent. 

“The pillars have been
laid last year. We will
double down on those and
go forward on the premi-
umisation front and 5G
front. We have been in In-
dia for 28 years. We are
committed for the long
run. We want to deliver
products and bring in

some meaningful innova-
tions for our consumers.
Both of A55 and A35
devices have been manu-
factured with the philo-
sophy of bringing in flag-
ship technologies at
a�ordable price points,”
Rao added. 

The smartphone manu-
facturer said Galaxy A
series has been the
highest-selling smart-
phone series in the country
for the last two years.

Mithun Dasgupta
Kolkata

Akshay Rao, General Manager, MX Business, Samsung India, at the
launch of Galaxy A55 5G And Galaxy A35 5G phones DEBASISH BHADURI 

Samsung expects 75% of handset sales
to come from 5G smartphones in 2024 

GlobalLogic, a Hitachi group
company that o�ers digital
engineering solutions, is
looking at expanding its base
in India through the hub-
and-spoke model. The com-
pany, which has a base of
15,000 employees in India, is
looking at opening develop-
ment centres in tier-II and
tier-III cities to tap the
hitherto untapped potential
of human resources.

As part of the strategy, it
opened a development
centre at Mahabubnagar,
which is 140 kilometres away
from Hyderabad.

The 18,000-sq ft facility,
which can accommodate 400
employees, will have 180 em-
ployees. “The spoke centres
will typically have 350-500
people. After Mahbubnagar,
we will open another centre
in Ahmedabad this year. We
might explore similar oppor-
tunities in Chandigarh and
Lucknow,” Piyush Jha, Man-
aging Director and Head (In-
dia and APAC) of GlobalLo-

gic, told businessline. “We are
expanding our horizons bey-
ond the large metros, reach-
ing into smaller towns
within 100-200 kilometers of
main hubs. Recognising the
latent potential in these
areas, in the post-Covid dis-
tributed engineering era, we
are proactively choosing to
work where the talent
resides, avoiding the need
for them to relocate,” he
said.

CONTENT ENGINEERING

The Mahbubnagar facility
would focus on content en-
gineering business opera-
tions, GIS (geographic in-
formation system)
solutions, and Generative AI
projects. “We are looking at
leveraging local talent for
strategic growth and ex-
panding its footprint across
regional markets,” he said.

The company tied up with
the Telangana Academy for
Skill and Knowledge (TASK),
an agency floated by the Tel-
angana Government to pro-
mote skilling among the
rural youth, for grooming the
young talent.

GlobalLogic looks at
hub-spoke model to tap
talent in tier-II, III cities 
KV Kurmanath
Hyderabad
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