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A TATA Enterprise

IHCL

ASPIRATION X EXECUTION = PERFORMANCE

IMORGAN STANLEY INDIA INVESTOR FORUM | 6t June 2023
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l IHCL A STORY OF ASPIRATION, EXECUTION & PERFORMANCE

ASPIRATION TO RESET DURING SIGHTS ON THE

EXECUTION COVID-19 FUTURE

v v

CONSISTENT EMERGING AHVAAN
PERFORMANCE STRONGER 2025
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WE PROMISED PROFITABILITY,
WE DELIVERED RECORD PERFORMANCE
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' RECORD FINANCIAL PERFORMANCE Achieving Key Milestones

X11,000 Crore X1,000 Crore X1,000 Crore | 50,000 Crore

Enterprise Consol. Free Cash Market
Revenue PAT Flows Capitalization

v i v i v i A 4

PRE-COVID LEVEL
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' RECORD PERFORMANCE /n Every Single Quarter of FY 2022/23

X Crores

Q1 (Apr.-Jun.) Q2 (Jul.-Sept.)
1,293
1,057 1029 1,258
210 405 - 182 319
I ] — I
Q119/20 Q122/23 Q219/20 Q222/23
Q3 (Oct.-Dec.) Q4 (Jan.-Mar.)
1,744 1,655
462 655 246 565
Q319/20 Q322/23 Q419/20 Q422/23

H Revenue M EBITDA

CONSISTENT OUTPERFORMANCE
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l POSITIONED TO WIN /n RevPAR Growth

WIDENING REVPAR PREMIUM (X)

FY 2019-20 FY 2022-23

B Industry RevPAR IHCL Premium

Source: STR, Company Data
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Premiumizing Our Portfolio

Strong Brand Equity

Quality Market Share Gains

Smart Renovations

IHCL




' UNDERPINNED BY Resilient Balance Sheet, Strong FCF

FROM NET DEBT TO NET CASH STRONG REBOUND IN FREE CASH FLOWS

98

Net Cash Positive

FY 19-20 FY 20-21 FY 21-22 FY 22-23 FY 19-20 FY 20-21 FY21-22 FY 22-23

X [crores % /crores
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WE PROMISED A RE-IMAGINED BRANDSCAPE,
WE DELIVERED PERFORMANCE ACROSS BRANDS
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l WE CONTINUED TO INVEST Strongly in BRAND-BUILDING

&
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' FOCUS ON F&B Scaling-up Brands, Introducing New Concepts

SCALING-UP EXISTING BRANDS

Howse o W MACHAN A SHAMIANA
— .

INTRODUCING NEW CONCEPTS

r

o ALEEL ////P/’ FILOOTE
; SEVEH ~ 228 :
ilomad RIVERS T @ 5\

BREWING CO.
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l RE-IMAGINED WELLNESS J Wellness Circle Evolving to 50+ Hotels

L\
‘.‘T\\\\._
Enhancement of value proposition for a -
shift from spato a wellness brand
Unravel
the Secret to

Wellness

FACADE SIGNAGE

WELLNESS RETAILPRODUCTS
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l NEW BUSINESSES Creating Brand Value

GMin

Qmin QSR | Qmin Food-trucks | Qmin Airport | Delivery Experiential escapes
X 150 Crore GMV since inception 120+ properties across 50+ Locations
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' UNLEASHING THE Power of All Brands

Enterprise Revenue (X Crores) FY 2017-18 FY 2022-23

o
%

Val¥

TA > 46:00 80:00
SELEQQTIONS 4+ V/IVANTA » 18?00 18i00
> zéo 3%0

> 4%0 6%10

IHCL Enterprise Revenue > /7,000 11,000

Note: Rounded off-values
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WE PROMISED GROWTH,
WE DELIVERED UNPRECEDENTED EXPANSION
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' DEVELOPMENT STRATEGY ASSET SMART

Eoo @ R

Margin Asset
Strategic Enhancement Management Relationships Tracking
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| INDUSTRY LEADING Growth In Portfolio

PORTFOLIO OF HOTELS

SHIFT IN
189 81 PORTFOLIO MIX
Operational Q Pipeline e 2 7 0 50 . 5 O

Owned V/S Managed

102 83 85

8¢

pla VIVANTA
TA] SELEQI]ONS N G E R

As on 31t May 2023
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| PORTFOLIO GROWTH

NO. OF HOTELS

200 175 187 189
160 145 149 158 165
120 81
» I 56 60 /3
N ER = H BN
. — [ ] [ ] - .
2017-18 2018-19 2019-20 2020-21 2021-22 2022-23 2023-24
W Operational ™ Pipeline (YTD 31st May)

.

g
TA SELEQIIONS

Note: Including pipeline

5o\ . @ O ..
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| NEW OPENINGS

NO. OF HOTELS

5 .

2018-19 2019-20 2020-21 2021-22 2022-23
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TAJ WAYANAD RESORT & SPA, KERALA



WE PROMISED ICONIC HOSPITALITY,
WE DELIVERED WORLD-CLASS CUSTOMER CENTRICITY
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l EXCELLENCE - BEST NPS SCORES & REVIEWS GLOBALLY

70 68.6
68 67.8 B GO g|€

tripadvisor Booking.com Reviews

66

64

62 60.3

° o ~ & @ ©
58

56

Peer Set Avg. 2nd Best TAJ*

B NPS
Peer Set 86.92
Brands inthe NPS subscriber base: Mandarin Oriental, Fairmont, Pullman, Sofitel, Grand Mercure,

Aman, Movenpick, Oakwood Luxury & Resorts, Swisshotel, M Gallery

Peer Set for onlineratings comprises of Hyatt, Marriott, Oberoi
Source : Trust You NPS, Comp Index

*Taj reported here includes Taj, Vivanta, IHCL SeleQtions, excludes Ginger
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PALACE

Bl
1 i

U e |

Source : 2023 Travellers’ Choice Awards by TripAdvisor
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l LOYALTY REIMAGINED TATA NEU

. 4.2 Mn
< - Total Members
TAJ

[ NNERCIRCLE

REWARDS & PRIVILEGES

(1 110% Vs FY19-20)

X2200 Cr+

Loyalty Led Revenues

Award-winning Enhanced Scale, (1 83% Vs FY19-20)
Signature loyalty Efficiency and Customer o
program of IHCL Engagement 20%

contribution to
IHCL Enterprise Revenues

. _ oL TA TATA bl TATA
e [Nodet croma & [HCL im§ cLq cua T Qesrsioe

cul't.flt LUXURY
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ENABLED BY FOCUS ON
CULTURE & ESG
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l LIVING THE /HCL Values

o—
o—
o— “o3l¥p o™

Oz
(o)

o—

IHCL’s core values serve as
guiding principles forits
culture, work environment

AWARENESS

s TAJ SELEQTIONS  VIVANTA GINGER amé Qmin IHCL.



' CULTURE OF RESPONSIBLE BUSINESS paathyé

PROMOTE
Environmental Stewardship

PRESERVE
Heritage & Brand

PROMISE
Social Responsibility

PROGRESS
Sustainable Growth

PRUDENT
Corporate Governance

PARTNER
Transformation
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' CULTURE OF RESPONSIBLE BUSINESS paathyé

PAATHYA 2030 TARGETS

5 @ 3 5 $

Waste Waste Water Energy All hotels to provide Green Meetings
100% elimination of 100% operating hotels 100% water 50% energy useto EV charging stations 100% business meetings
single-use plastic will have an organic recycling be from renewables & conferences to go
waste management green
system

FY 22/23 UPDATE

@ & £ S

100% elimination of 20 hotels have 42% water recycled, 35% 310 EV 8 hotels
plastic straws, avoiding bottling plants to ahead of stated target Renewable charging Innergise —Green Meetings
2 million plastic eliminate use of single- of 35% by 2025 energy stations across Targetlaunch in June 2023
straws (equivalent to use plastic bottles 129 locations in
~5,000 kg CO,) India
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100% GREES
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THE RESULT:
DELIVERING RESPONSIBLE PROFITABLE GROWTH
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l JOURNEY OF FINANCIAL TURNAROUND - CONSOLIDATED P&L

PARTICULARS (X Crores) FY16-17 § FY17-18 § FY 18-19 § FY 19-20 j§ FY 20-21 § FY 21-22 § FY 22-23

Eﬁé‘g REVENUE > 4,076 4,165 4,595 4,596 1,740 3,211 5,949
@ EBITDA 4 665 732 913 1100 (197) 560 1,943
V‘Tﬁ% EBITDA (%) 4 16.3% 17.6% 19.9% 23.9% - 17.4% 32.7%
S paT > (63) 101 287 354 (720) (248) 1,003
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| PERFORMANCE DRIVERS

REVENUE MARGIN BALANCE SHEET
|~ ) U
Strong Indian Consumption Story Sweating Existing Assets Simplification
Hospitality Demand Supply ™ Share of High Margin Businesses Focus on ROCE
Not Like For Like Growth Enhanced Productivity Strong Free Cash Flows
Asset Light Growth Zero Interest Cost Robust Cash Reserves
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l DIVERSIFICATION OF TOP LINE AT THE CORE OF OUR STRATEGY

Asset Heavy business driving Leverage; Asset light ensuring Resilience

FY 2017-18 FY 2022-23
Others Others
Asset Light @ Asset nght
10 J$7|
V Room \7 Room
=143 ==

F&B

F&B E

% Share of Consolidated Revenue
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WELL POSITIONED FOR THE FUTURE
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' INDIAN HOSPITALITY A Market Penetration Story

Hotel Demand Grew By Rooms Supply Grew By
oatalitt
11.1% E
nn
AN (vs. FY20) IN FY23, (vs. FY20) IN FY23,
Growth In All Key Supply Growth To Remain
Markets Tepid

DEMAND GROWTH CONTINUES TO OUTPACE SUPPLY

Source: STR
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l AHVAAN 2025

2 B

e ICONIC AND :

33% HOSPITALITY COMPANY 300+

EBITDA MARGIN N | RE-ENGINEER " HOTEL PORTFOLIO

MARGINS

REZIMAGINE . 40\ " RE-STRUCTURE
BRANDSCAPE L v PORTFOLIO

o
CULTURE ONE TATA EXCELLENCE
DIGITAL PAATHYA PORTFOLIO

Ny
L

INTEGRITY, EXCELLENCE, UNITY,

TRUST, AWARENESS, JOY RESPONSIBILITY, PIONEERING

s TA] SELEQTONS VIVANTA GINGER amé Qmin o] - IHCL



l CLEARASPIRATIONS, ROBUSTSTRATEGY & POWERFULEXECUTION ENGINE

. . 1 Strong tailwinds for Indian economy & hospitality sector
Confidentin our ]

strate gy an d abil |ty 2] IHCL has an advantaged portfolio and footprint
to d E| IVer 3] Our culture and capabilities are our competitive advantages
Responsible

4] We invest for the long-term and are focused on ROCE
Profitable Growth

5] We do business the right and responsible way
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A TATA Enterprise

IHCL

ASPIRATION X EXECUTION = PERFORMANCE

IMORGAN STANLEY INDIA INVESTOR FORUM | 6t June 2023
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l Disclaimer

This pres entation contains selected information about th e activities of the Company and th e Group as at th e d ate of this pres entation. The information in this document have been collected with the purpos e to provide interested parties with information about the Group including but not limited to its operations. This
presentation does not purport to present a comprehensive overview of the Group or contain all theinformation necessary to evaluate an investment in the Company. This pres entation should be read in conjunction with the Company’s oth er p eriodic and continuous disclosure announcements, which are available at
www.ihcltata.com. This presentation is for information purposes only and is not a prospectus, disclosure document or oth er off ering document under any law, nor does it form part of, and should not be construed as, any pres ent or future invitation, recommendation or offer to purchase or sell, or any solicitation of
any offer to purchas e or subscribe for securities of the Group or an inducement to enter into investment activity in any jurisdiction. No part of this pres entation nor the fact of its distribution should form the basis of, orbe relied on in connection with, any contract or commitment to purchase or subscribe for any
securities or make any investment decisions whatsoever. If there is any subsequent offering of any security of the Company, it will be made pursuant to separate and distinct offering documentation, and in such case the information in this presentation will be superseded in its entirety by any such offering
documentation in final form. In addition, as this presentation only contains general, summary and selected information about the Group, it may omit material information about the Group and is not a complete description of the Group’s business and the risks relating to it. Therefore, this pres entation should not form
the basis of any investment decision to purchase or sell the Group’s securities. Any decision to purchase securities in the context of an off ering of s ecurities (if any) should be made solely on the basis of information contained in the offering documentation published in relation to such offering. This presentation is
being communicated to selected persons who have professional experience in matters relating to investments for information purposes only and does not constitute a recommendation regarding any securities of the Group. Other persons should not rely or act upon this presentation or any of its contents.

Certain statements made in this presentation may not be based on historical information orfacts and may be “forward-looking statements” by reason of context, including those relating to the Co mpany’s general business plans, planned projects and strategy, future financial condition and growth prospects, future
develop ments in industry and competitive and regulatory environ ment. All forward-looking statements are based on judgments derived from the information available to the company at this time. Forward-looking statements can be identified by terminology such as such as “potential,” "opportunity," “expected,”
“will?

planned,” "estimated", “targeted”, "continue", "on-going" or similar terms.

Forward looking statements are based on the current beliefs and expectations of the Company regarding future events, and are subject to various risks and uncertainties, many of which are difficult to predict. Actual results may diff er materially from anticip ated results due to factors beyond the Company’s control.
Such risks and uncertainties include, but are not limited to, challenges to intellectual prop erty, co mpetition from other products, difficulties inherent in the res earch and develop ment process, adverse litigation or government action, and changes to laws and regulations applicable to our industry. This pres entation also
contains certain financial and operational information relating to the Group that is based on management estimates. These estimates are based on management's past experience and subjective judgment, and the manner in which such estimates are determined may vary from that used for the preparation and
presentation of similar information provid ed by other companies engaged in thereal estate industry in India and globally. Neither the Company nor its affiliates or advisors or repres entatives nor any of their respective affiliates or any such person's officers or employees guarantees that the assumptions underlying
such forward-looking statements or management estimates arefreefrom errors nor does either accept any responsibility for the future accuracy of the forward-looking statements contained in this presentation or the actual occurrence of the forecasted d evelopments. Forward-looking statements speak only as of
the date of this presentation and are not guarantees of future performance. As a result, the Comp any exp ressly disclaims any obligation or und ertaking to release any update or revisions to any fo rward-looking statements in this presentation as aresult of any change in expectations or any change in events, conditions,
assumptions or circumstances on which these forward looking statements are based. Given these uncertainties and other factors, viewers of this presentation are cautioned not to place undue reliance on these forward-looking statements and management estimates. Certain numbers in these pres entations and
materials have been subject to routine rounding off and accordingly figures shown as total in tables and diagrams may not be an arithmetic aggregation of the figures that precede them.

The contents of this presentation are strictly confidential. This presentation is being provided solely for the information of the attendees and may not be copied or disseminated, reproduced, re-circulated, published, advertised or redistributed, in whole or in part, to any other person or in any media, website or
otherwise in any manner without the Company’s written consent. The distribution of this presentation in certain jurisdictions may berestricted by law and recipients by law and recipients should inform themselves about and observe any such restrictions.

This presentation is not a prospectus, astatement in lieu of a prospectus, an offering circular, an advertisement or an offer document under the Companies Act, 2013, and therules mad e thereunder, as amended, the Securities and Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations,
2018, as amended, or any other applicable law in India. This presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company does not make any representation or warranty, express or implied, as to and no reliance should be placed on, the
fairness, accuracy, completeness or correctn ess of the information contained herein or any statement made and nothing in this pres entation shall be relied upon as a promise or representation in this respect, whether as to the past or the future. The presentation has not been ind ependently verified. The Co mpany,
each member of the Group and their respective affiliates, directors, employees, advisers and representatives do not accept any liability for any facts made in or omitted from this presentation. To the maximum extent permitted by law, the Company, each member of the Group and their respective affiliates, directors,
employees, advisers and representatives disclaim all liability and responsibility (including without limitation any liability arising from negligence or otherwise) for any direct or indirect loss or damage, howsoever arising, which may be suffered by any recipient through use of or reliance on anything contained in or
omitted from or otherwise arising in connection with this presentation.

Information in this presentation includes information from publicly available information as well as industry publications and other sources. The information contained in, and the statements made in, this presentation should be considered in the context of the circumstances prevailing at the time. There is no
obligation to update, modify or amend such information or statements or to oth erwise notify any recipient if any information or statement set forth herein, changes or subsequently becomes inaccurate or outd ated. The information contained in this document is provided as at the date of this document and is subject
to change without notice. Any investor that intends to deal in any existing or prospective securities of the Company is required to make its own independ ent investigation and appraisal of the business and financial condition of the Group and the nature of the securities at the time of such dealing. Attend ees are
deemed to represent that they possess, eith er individually or through th eir advisors, sufficient investment exp ertise to understand the risks involved in dealing in any such securities. No one has been authorised to give any information or to make any repres entations other than those contained in this presentation,
and if given or made, such information or rep res entations must not be relied upon as having been authorised by the Company or their respective affiliates. The information in this presentation does not constitute financial advice (nor investment, tax, accounting or legal advice) and does not take into account an
investor’s individual investment objectives, including the merits and risks involved in an investment in the Company or its securities, or an investor’s financial situation, tax position or particular needs. Past performance information in this presentation should not be relied upon as an indication of (and is not an
indicator of) future performance.

Thesecurities of the Company have not been and will not be registered under the U.S. Securities Act of 1933, as amended (the “Securities Act”), orthe securities laws of any jurisdiction outside India, and th ese materials do not constitute or form a part of any offer to sell or solicitation of an offer to purchase or
subscribe for securities in the United States or els ewh erein which such offer, solicitation or s ale would be unlawful prior to registration under the Securities Act or the securities laws of any such jurisdiction. No securities of the Company may b e offered orsold in the United States abs ent registration or an applicable
exemption from, orin a transaction not subject to, registration requirements under the Securities Act and in compliance with any applicable state or local securities laws. The Company does not intend to make any public offering of securities in the United States. This p resentation is directed only at p ersons which, and
by participating in or accessing this presentation are deemed to represent that they and any customer they represent, are either (a) qualified institutional buyers (within the meaning of Rule 144A under the Securities Act) or (b) outside the United States (within the meaning of Regulation S under the Securities Act),
and are sophisticated investors who possess sufficient investment exp ertise to understand the risks involved in the offering, and in each case are able to lawfully receive this document under the laws of the jurisdictions in which they are located or other applicable laws. Any failure to comply with thes e restrictions
may constitute a violation of the securities laws of the United States or other applicable securities laws. The distribution of this presentation in certain jurisdictions may be restricted by law and persons into whose possession this presentation comes should inform themselves about, and observe, any such restrictions.
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