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Cautionary Statement 

  

  

This presentation may contain certain forward-looking statements relating to Orient Bell Ltd. and its future business, 

development and economic performance. These statements include descriptions regarding the intent, belief or current 

expectations of the Company, its subsidiaries and associates and their respective directors and officers with respect to 

the results of operations and financial condition of the Company, subsidiary or associate, as the case may be. 

Such forward-looking statements are not guarantees of future performance and are subject to known and unknown 

risks, uncertainties and assumptions that are difficult to predict. These risks and uncertainties include, but are not 

limited to (1) competitive pressures; (2) legislative and regulatory developments; (3) global, macroeconomic and 

political trends; (4) fluctuations in currency exchange rates and general financial market conditions; (5) delay or 

inability in obtaining approvals from authorities; (6) technical developments; (7) litigation; (8) adverse publicity and 

news coverage, which could cause actual development and results to differ materially from the statements made in 

this presentation. 

Company assumes no obligation to update or alter forward-looking statements whether as a result of new information, 

future events or otherwise. Any forward-looking statements and projections made by third parties included in this 

presentation are not adopted by the Company and the Company is not responsible for such third party statements and 

projections. 

This presentation has been prepared by the Company based on information and data which the Company considers 

reliable, but the Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall 

be placed on, the truth, accuracy, completeness, fairness and reasonableness of the contents of this presentation. 

This presentation may not be all inclusive and may not contain all of the information that you may consider material. 

Any liability in respect of the contents of, or any omission from, this presentation is expressly excluded. This 

presentation and its contents are confidential and should not be distributed, published or reproduced, in whole or in 

part, or disclosed by recipients directly or indirectly to any other person. 
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@ Business Environment — Q2FY21 
= Phased improvement in demand post lifting of the lockdown — smaller towns picked up faster 

than the metros 

= Project activities regained traction as well 

=" Exports continue to do well — impact of Anti Dumping Duties imposed by Gulf Co-operation 

Council (GCC) so far not visible due to opening of new markets and general preference for 

Indian goods over those from other competing Asian countries 

= Supplies improved too — a few plants at Morbi yet to restore operations fully though 

= Logistic Costs on the rise impacting landed costs for raw material and finished goods 

= Fuel Costs increased sequentially in Q2FY21 as well but still lower on a y-o-y basis supporting 

margins 

=" New tax regulations introduced w.e.f. 1-Oct-20 — E-invoicing and TCS 

*GCC — Gulf Co-operation Council ; TCS — Tax Collection at Source 
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OBL's Key Financial Highlights — Q2FY21 

Volumes en Revenue 
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Net Debt* reduced substantially — almost close to Zero as at 30-Sept-20 
Note : *Net Debt = Debt — Cash & Cash Equivalents 5 
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OBL’s Other Key Highlights — Q2FY21 

   

    

    

       

   

= Sale from HVP a — | Sale from products % Marketing investments restored during 

Q2FY21 — 1.3% of topline (~2.6X of QIFY21 

spend)        
    

    

  

= No. of OBTB’s added — 25 (total no. of active 

OBTB’s as on 30-Sep-20 = 188) 

    

    

  

   
   

    

    
   

  

   
   

First ever Digital launch of New Products : 

+ 300 SKU’s added 

= 400X400 Pavers — Rhino 

= Germ Free Tiles — Wall & Floor 

= 300X450 High Gloss Germ Free — Sparkle Series 

= 300X600 Elevation Tiles 

= New designs introduced in GVT 

Future ready — New regulations on E-invoicing and TCS already automated from Day 1 at OBL 

Note : *DIO - Days Inventory Outstanding; DSO - Day Sales Outstanding 

Strong focus on Working Capital 

management continued — DIO and DSO* 

improved significantly 

    
     

   
    

    
Credit Rating reaffirmed in Sept-20 by 

CRISIL as A-/Negative. 
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Tiles Revenue — Volumes, Prices & Mix of Products 
Tiles Revenue : Rs. Crs. Trading + JV WS Own Manufacturing Tiles Volume : Lakh m2 28%) -28% 
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Q2FY20 Q2y21 6MFY20 6MFY21 : Q2FY20 Q2FY21 6MFY20 6MFY21 

ASP —- Rs. per m2 Vitrified Mix” 
— Trading + JV — Own Manufacturing — Blended : Ceramic W) Vitrified 

<< 100% 254 950 
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240 } 
033 930 235 235 

Q2FY20 Q4FY20 Q1FY21 Q2FY21 5 Q2 FY20 Q2 FY21 

Note : Q4FY20 & Q1IFY 21 impacted on account of lockdown post Covid-19 . * Vitrified include GVT, FBT, PVT/NANO, DC, PC 

as.   
 



@ Abridged Income Statement & EBIDTA Bridge - Standalone 
Rs. Lakhs 

Topline Growth +6% y-o-y led by 

renewed focus on NPD, Displays and 
Channel Engagements. 

Revenue from Operations 6.2% -26.9%5 

Other Income -3 7.0% -56. 6% 

Operating Expenses 3.8% -25.4%% 

EBITDA 39.1% “37.9% 

EBITDA Margin%o 7.9% -5.0% 

Depreciation and Amortisation 17.2% 17.5% 

EBIT 67.9% -250. 7% 

Interest and Financial Charges -2 7.3% -18.2% 

Profit Before Ta 270.6% “351.1% 

PBT Margin % 2.2% -F 4% 

Tax Expenses 169.4% -f56. 7% 

Profit After Tax(PA 327.1% -901.6% 

PAT Marginn % “5.1% 

EBITDA margin +8% - concerted 

efforts on cash fixed costs and KPI’s 

continue 

Own Manufacturing sales ~68% 

EBITDA loss of Q1FY21 fully 
recouped in Q2FY21 

On a consolidated basis (including 

impact of OBL’s share of profit/(loss) 
from Associates), PAT for Q2FY21 
was Rs. 3.3 Crs. against Rs.1.0 Cr. in 

Q2FY20.          
  

Actual Revenue Other Materials Power Inventory Other Actual 
Q2FY20 Income +Stock &Fuel Change expenses Q2FY21 

in Trade 
* The Reported Results for Q2FY21 includes the first time adoption impact of IND AS 116 “Lease Accounting” — net impact on PBT is negligible 

* Q4FY20 & QIFY 21 impacted on account of lockdown post Covid-19 
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6 Debt - Development 
) Short Term Debt [J Long Term Related Party Debt {) Long Term External Debt 

Rs. Crores 

Net Debt (net off cash and 

cash equivalents) as at 

30-Sept-20 ~ Rs. 3 Crores   

  

    

Debt 31-03-2019 Repayments Debt 31-03-2020 Repayments Debt 30-09-2020 
FY20 1THFY21 
  

# Significant improvement in Debt position led by concerted efforts on cash costs and working capital management 

" Moratorium on principal and interest — not availed. 

" Credit Rating re-affirmed as A-/Negative by CRISIL in Sept-20 
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Abridged Balance Sheet - Standalone 
Rs. Crores 

uity Share 

Other u 

Net Worth 

Borrowi 

Trade P-. 

Other Liabilities 

Liability for Lease Assets 

Leverage reduced further during 6MFY21 — 

Net Debt ~ Rs. 3 crores 

Plant and ui 

Lease Assets 

Investments 

Inventories 

Trade Receivables 

Cash & Cash uivalents 

Others Assets   
Note : 
1. Other Liabilities : Deferred Tax Liabilities, Employee Cost Provisions, Unpaid Dividends, Statutory dues & provisions 
2. Other Assets : Deposits with Government and others, Advance Tax (Net of Provisions), GST Receivable (Net of Payables) and advances. 
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NPD Update : 300+ SKUs launched online 

YouTube + Zoom sessions 
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Sparkle Wall Tiles | Glossy & 
Gemfree Tiles | Orientbell... 

896 views * 1 month ago 

Unlock Growth || NPD Launch August 2020 || 

Orientbell Tiles    Ke 

  

2:27 

. Elevation Wall Tiles | Outdoor 

NPD Launch — Unlock Growth Germ-free Tiles Launch and Indoor WallTiles With... 

8370 views 26300 views 828 views * 1 month ago 
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NPD Update : Multiple Channels to engage CPs 

   

  

  
  

    

Catalogues 
1. High Depth Punch ~ 4mm 1. New Designs & Colors 

1. Highest Gloss Ever * Real Stone / Wood Look * Slate / Wood / Stylised 
: . . . * HD-P Elevation 

2. New Colors 2. Wide Grooves 2. Geometric Design https://www.orientbell.com/media/p 

- Aqua - Easy Cleaning - Endless Laying Options dUHD-P-Elevation-Catalog. pdf 
- Yellow . 

3. Floor Body 3. Offered as GFT ° Sparkle High Gloss GFT 
. ttps: orientbell. i 

3. Germ Free * Strong / No Breakage > At Same Rate Wisivve/Sparkle 300450 mm W 
- Wall & Matching floor all Tiles Catalogue.pdf 

¢ Estilo 12x18 and 12x24 
https://www.orientbell.com/media/p     dt/Estilo-Catalouge.pdf 

* Autumn’20 FI-GFT 
https://www.orientbell.com/media/p 
dt/DORA%20NPD-600- 

600% 20mm-compressed.pdf 

  

      
    
 



@ Specifiers : Building Engagement at multiple touch points 

a 

THANKING THOSE WHO 
MAKE IDEAS BLOOM 

THANK THE ARCHITECTS 
YOU KNOW BY TAGGING THEM 

AND GET A CHANCE TO 
WIN VOUCHERS! 

#WorldArchitectureDay 
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Architects Of 
Change 

& 

Founding Partner & Principal Architect, 
Ace Group Architects 

ALOK AGARWAL 
CMO, Orientbel Tes 

Topic: Designing Educational Spaces 

On 30th May, Saturday at 4pm! 

Ql 
1.5 lakh views 

  

  

www.orientbell.com 

05 Oct, 2020 

Color Blocking in Interior Architecture 

Know What is Color Blocking in Interior Architecture and how 

color blocking can create a stunning interior space. Read more 

about how you can create your color block wall for a perfect 

interior. 
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1 Million+ views 

1000+ architect registrations 13 
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People & Social Connect at OBL during H1FY21 (1) 
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People & Social Connect at OBL during H1FY21 (2) 

Do’s & Don'ts: Covid Safety 
  

    

  

    
      

  

  

  

  

Reward Recognition 

Social Welfare Initiatives by OBL 
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Joy of giving week 

  

      

Virtual Townhall 

15 

  

 



©) OBL Network and Facilities 
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Orient Bell Limited — Investor Relations Contact 

  

Himanshu Jindal 
Chief Financial Officer 

Email: himanshu.jindal@orientbell.com 

Tel: +91-11-4711-9100 (B) 

Address: 

lris House, 16 Business Centre, 

Nangal Raya, 

New Delhi 110046, 

India 

Website: www.orientbell.com     
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