W

TATA

HQ/CS/CL.24B/17495

April 21, 2023

National Stock Exchange of India Limited BSE Limited

Exchange Plaza, Bandra Kurla Complex, P.J. Towers, Dalal Street,
Mumbai — 400 051 Mumbai — 400 001
SYMBOL: TATACOMM Scrip Code: 500483

Dear Sir / Madam,

Sub: Press Release - Tata Communications announces 3C Sustainability strategy;
Commits to Net Zero by 2035.

Please find attached herewith the press release on the captioned subject being issued
today.

Kindly take the same on your records.

Thanking you,
Yours faithfully,

For Tata Communications Limited
ZUBIN ADIL 2o sianea by
PATEL Date: 2023.04.21

12:22:11 +05'30'

Zubin Adil Patel
Company Secretary and Compliance Officer

TATA COMMUNICATIONS
Tata Communications Limited
Regd. Office: VSB Mahatma Gandhi Road Fort Mumbai — 400 001
Tel: 91 22 6659 1968 email: zubin.patel@tatacommunications.com
CIN: L64200MH1986PLC039266 website: www.tatacommunications.com



TATA COMMUNICATIONS '|'
Digital Ecosystem Enabler TATA

PRESS RELEASE

Tata Communications announces 3C Sustainability
strategy; Commits to Net Zero by 2035

Mumbai, INDIA - 215 April 2023 — Tata Communications, a global digital ecosystem
enabler, today announces its commitment to be Net Zero by 2035 across its global
operations. On this Earth Day 2023, Tata Communications aims to ‘Invest in our Planet’ in
its drive to accelerate and make a stronger sustainability promise for the Earth.

As part of this, the Company outlines the 3Cs for environment protection and empowering
enterprises through:-

e Climate Action — By enhancing energy efficiency and deploying renewable energy
measures globally. With this, the Company is set to become Carbon Neutral* by
FY 2030 and Net Zero** by 2035.

e Customer GHG (Green House Gas emission) Savings — By developing and
delivering green or low carbon solutions via loT solutions, Media & Entertainment
Services, Cloud, Business Collaboration platforms helping customers’ supply
chains to be environmentally friendly and increasing their competitiveness. For
this, the Company’s customers’ GHG emission reduction potential is to the tune
of 20X by FY 2027 (X is Tata Communications Scope 1 and Scope 2 emissions*).

e Circular Economies in India — By deploying its own loT solutions including smart
metering to track real-time water usage and leakages at key facilities as well as
implementing rainwater harvesting and increasing water and waste recycling
across the Company’s key campuses in India. With this, the Company aims to
reduce 20% freshwater consumption by FY 2030 (compared to FY 2020). In
addition, the Company is committed to zero waste to landfill by 2027 in India
whereby the waste is either reused, recycled or composted.

“Sustainability is at the core of our business strategy and we are committed to creating a
more sustainable future for our ecosystem,” said A.S. Lakshminarayanan, MD & CEO,
Tata Communications. “Our Net Zero goal reflects our responsibility to innovate,
integrate and empower with inclusive and sustainable solutions. We believe
technology is a key enabler of global growth, at the same time, catalysing societal
evolution and climate action.”
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Leading with trust and leveraging its digital capabilities, Tata Communications ison a
mission to help create sustainable solutions, scalable impact and secure ecosystems. Its
Sustainability strategy has been inspired by the United Nations Sustainable
Development Goals and the Tata Group Sustainability Strategy, with the intent to create
shared value for all.

Tata Communications environmental roadmap and more information about the
Company’s Environment Sustainable Governance (ESG) achievements are available here.

* Carbon neutral is with respect to Scope 1 and Scope 2 emissions. Scope 1 emissions refer to direct emissions
from owned or controlled sources. Example includes emissions from Diesel Generator sets. Scope 2 emissions
refer to indirect emissions from the generation of purchased electricity, i.e., grid electricity.

** Net Zero is with respect to Scope 1, Scope 2, and Scope 3. Scope 1 and Scope 2 are outlined above. Scope 3
includes all other indirect emissions that occur in a company’s value chain. Example includes GHG emissions
occurring in supply chain, through business travel, etc.
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About Tata Communications

A part of the Tata Group, Tata Communications (NSE: TATACOMM; BSE: 500483) is a global
digital ecosystem enabler powering today’s fast-growing digital economy in more than 190
countries and territories. Leading with trust, it enables digital transformation of enterprises
globally with collaboration and connected solutions, core and next gen connectivity, cloud
hosting and security solutions and media services. 300 of the Fortune 500 companies are its
customers and the company connects businesses to 80% of the world’s cloud giants. For more
information, please visit www.tatacommunications.com
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Forward-looking and cautionary statements

Certain words and statements in this release concerning Tata Communications and its prospects, and other statements, including those relating to Tata Communications’ expected financial
position, business strategy, the future development of Tata Communications’ operations, and the general economy in India, are forward-looking statements. Such statements involve known and
unknown risks, uncertainties and other factors, including financial, regulatory and environmental, as well as those relating to industry growth and trend projections, which may cause actual
results, performance or achievements of Tata Communications, or industry results, to differ materially from those expressed or implied by such forward-looking statements. The important factors
that could cause actual results, performance or achievements to differ materially from such forward-looking statements include, among others, failure to increase the volume of traffic on Tata
Communications’ network; failure to develop new products and services that meet customer demands and generate acceptable margins; failure to successfully complete commercial testing of
new technology and information systems to support new products and services, including voice transmission services; failure to stabilize or reduce the rate of price compression on certain of the
company’s communications services; failure to integrate strategic acquisitions and changes in government policies or regulations of India and, in particular, changes relating to the administration
of Tata Communications’ industry; and, in general, the economic, business and credit conditions in India. Additional factors that could cause actual results, performance or achievements to differ
materially from such forward-looking statements, many of which are not in Tata Communications’ control, include, but are not limited to, those risk factors discussed in Tata Communications
Limited’s Annual Reports.

The Annual Reports of Tata Communications Limited are available at www.tatacommunications.com. Tata Communications is under no obligation to, and expressly disclaims any obligation to,
update or alter its forward-looking statements.

© 2023 Tata Communications Ltd. All rights reserved.

TATA COMMUNICATIONS and TATA are trademarks or registered trademarks of Tata Sons Private Limited in India and certain countries. All other trademarks belong to their respective owners.
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