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Maharashtra. 

 
 

April 13, 2024 
 
Department of Corporate Services 
BSE Limited 
Phiroze Jeejeeboy Towers 
Mumbai – 400001 
Scrip Code - 509820 
 
 
 

The Listing Department,
National Stock Exchange of India Ltd., 
Exchange Plaza, 
Bandra Kurla Complex 
Bandra (East), 
Mumbai 400 051 
Symbol – HUHTAMAKI 

Sub.:   Intimation regarding publication of notice in newspapers with respect to 74th AGM and e-voting 
information. 
 

Ref:   Regulation 47 and 30 of Securities and Exchange Board of India (Listing Obligations and Disclosure 
Requirements) Regulations, 2015.  

 
Dear Sir, 
 
Pursuant to Regulation 47 read with Regulation 30 of the SEBI (Listing Obligations and Disclosure Requirements) 
Regulations, 2015, as amended from time to time, please find enclosed herewith copies of notice published in 
Business Standard, English language newspaper (All India edition) and Sakaal, vernacular (Marathi) language 
newspaper (Mumbai edition) on Saturday, April 13, 2024, regarding the 74th Annual General Meeting of the 
Company and e-voting information as per Section 108 of the Companies Act, 2013 read with Rule 20 of the 
Companies (Management and Administration) Rules, 2014, as amended from time to time.   
 
We request you to kindly take the same on your record. 
 
The notices are also being placed on the website of the Company www.flexibles.huhtamaki.in. 
 
Thanking you, 
 
For Huhtamaki India Limited 
 
 
 
Abhijaat Sinha 
Company Secretary & Legal Counsel 
 
Encl.: As above. 
 
 



Election...
Makrani is a wholesale manu-
facturer who services mainly
corporate clients, but his busi-
ness circle extends to those
who cater to political parties.

A manufacturer who does
notwish to benamed says one
of their Surat-based partners
recently delivered onemillion
caps to theBJP.

“The party has also placed
an order of about 20 million
bags with various vendors
across the country,” he says,
adding that he hasn’t seen
much demand from regional
parties this time round. The
demand,headds,couldalsobe
mutedbecausethemodelcode
of conduct is now inplace.

A party worker from Ozar
(Mig), a town roughly 20 km
from Nashik, Maharashtra,
feels the reason could be
because polling in their con-
stituencyisoveramonthaway.

Maharashtra will vote in
five phases, from April 19 to
May20.

“There is still a lot of time
to go before we hit elections
here,” says the party worker.
“Moreover, in smaller towns
like ours, there’s usually less
demandforelectionmaterials”
– unless it is a local body or
state election.

Some, like Pune-based
manufacturerAkashMore, say
they have stopped taking
orders from political parties
even though they have full-
fledgedoperationsforprinting
banners, posters and pam-
phletsofall sizes.“Partiesdon’t
settle the accounts once the
election is over,” says More.
“We work only for those with
whom we have good relations
andwhopayupfront.”

Karyakartas (party work-
ers) and heads of shakas (local
branchoffices)saytheyarefol-
lowing a multi-pronged out-
reach strategy: rallies, pam-
phlets andbanners, and social
media engagement.

“We are engagingwith vot-
ers across different parts of
Mumbai through small rallies
in every neighbourhood,” says
the chief of a shakha from the
UddhavThackeray-led faction
of Shiv Sena. “In these rallies,
we are using saffron scarves
from our party inventory and
distributing pamphlets,” he
adds, showing a video of one
suchrally thatstartedfromthe
Siddhivinayak temple in
Prabhadevi.

Such outreach has become

an important part of the agen-
da since the party symbol has
changed, says a senior leader.
“For the Maha Vikas Aghadi
(the state-level coalition), it is
important to raise awareness
about the newparty symbols,”
hesays.Thesesymbols include
a flaming torch for Uddhav
Thackeray’sShivSena(Uddhav
Balasaheb Thackeray) and a
man blowing a tura (trumpet)
for the Nationalist Congress
Party-Sharadchandra Pawar.
“Socialmedia outreachwill be
an important strategy this
time,” the leader adds.

Meanwhile, at the Dadar
office of the party’s rival fac-
tion, led by Chief Minister
EknathShinde,pamphlets are
stacked up and ready to be
distributed.

Party workers say most of
the planning, management
andstrategyaroundcampaign
material has been centralised.
The core party leadership has
takenon the task of streamlin-
ing vendor management,
ordering campaign material
and choosing the medium for
outreach.

Unlike localbodyelections,
it is theleadershipthat isdecid-
ing everything, says a party
worker from the Raj
Thackeray-led Maharashtra
NavnirmanSena.

NewDelhi:Easy-on-the-ear
election?
ThewholesalemarketsofNew
Delhi, which would ordinarily
be busy selling poll-related
merchandise ahead of a
nationalelection,arealsomiss-
ing the frenzied activity this
time round.

“Sadar Bazaar, despite
beingoneof the largestwhole-
sale markets of Asia, has seen
fewer orders,” says Manoj
Kumar of Garg Enterprises,
whichdeals inmerchandise.

Headdsthat theBJP,which
is expected to place huge
orders, is bringing campaign
material fromGujarat.“Ahand-
fulof tradersaregettingorders
for50,000-plus flags,butsmall
traders are being ignored,” he
says.

The merchandise with “Ab
ki baar, 400 paar” is in huge
demand, says Gulshan
Khurana, another trader from
SadarBazaar.

“We are focusing on the
BJP. For other parties, we are
manufacturing only after get-
ting an order,” Khurana says.
The Bahujan Samaj Party and
Aam Aadmi Party, he adds,
have placed some orders. For
Congress merchandise,
though, there isn’t much
demandyet, he says.

At the nearby Bhagirath
electronic market, one of the
largest foraudiosystems, loud-
speakers and amplifiers, the
viewis that thiselectionwillbe
easier on the ears than the last
one. “Earlier,sixtoeightampli-
fiers would be installed on
every rickshaw. This year, we
have hardly seen that trend,”
says the owner of Elco Sound
Equipment.

“Rules related to amplifiers
havebecomestringentoverthe
years.Also, theelectionexcite-
ment is yet to begin,” he adds.

Another trader says given
the rising temperatures, it
would be tough to have after-
noon roadshows inDelhi.

The centralised approach
adopted by political parties to
organiseeventshasalsoaffect-
ed the tent industry. There is,
however, hope that business
willpickup.“Delhiwill seevot-
ing in the sixth phase, onMay
25. So, the rally buzz is yet to
begin,” says the proprietor of
Decent Decorators & Caterers,
a west Delhi-based tent
provider.

Kolkata:Along-drawn
affair
PageyaPatty inBurrabazar is a
riot of colour – saffron, red,
orange and green. Shops sell-
ing election paraphernalia at
this patty (market) enthusias-
ticallywelcomeeverypotential
customer. However, given the
longelection, theshopsare just
about warming up to the poll
season.

“Right now, people are just
coming in to take the quota-
tions, but we have already
ordered the fabric,” says Ravi
Shankar, a shopkeeper.

Partyflagsare infulldisplay
in almost all the stores dealing
in election material. Masks of
PrimeMinisterNarendraModi,
WestBengalChiefMinisterand
Trinamool Congress chief
Mamata Banerjee and its gen-
eral secretary Abhishek
Banerjee are also visible. The
Trinamoolhasavisibleedgein
themerchandisehere.

“It’s a little dull right now
because this time the election
is spreadover sucha longperi-
od,” says Rohit Gupta of
Novelty Traders. He expects
business topickup soon.

Not everyone, though, is
unhappy about the long-
drawn-out election. Says
Sanjay Chandarana, whose
family has been in this busi-
ness for over 70 years, “If the
election is held over a shorter
span of time, then sometimes
it becomes difficult for us to
(even) have lunch or dinner.”

Vi...
VIL has set the price band for
the FPO at ~10-11 per share.
After thepricingwasdisclosed,
VIL’s shares fell asmuch as 5.8
per cent to ~12.2 apiece during
intraday trade on Friday, but
later recovered to end at ~13.2,
a gain of 1.54 per cent from its
previousday’sclose.The lower
endof theFPOpricebandis24
per cent lower than the last
closeanda32percentdiscount
to the recently approved
~2,075-crore preferential issue
to the promoter Aditya Birla
group. In February, the telco’s
board approved an equity
fundraise of ~20,000crore and
a total of ~45,000 crore,
through a mix of equity and
debt. Vodafone Idea is one of
the most indebted and finan-
cially stressed firms in the
country,with a total outstand-
ing debt of ~2.38 trillion and a
negative net worth of ~74,359
crore (as ofMarch 2023).

Some analysts believe that
the fresh capital infusion from
the FPO will enable the com-
pany to improve subscriber
retention. Others question if
~18,000 crorewill be sufficient
given the company’s accumu-
lated losses of nearly ~1.4 tril-
lionandthesubstantialcapital
required to bridge the growing
capability gap between VIL’s
network and its larger peers.

Mkts...
Thebenchmarkyieldhasrisen
by 12 bps in April, so far. Bond
yields and prices are inversely
related. The rupee weakened
23 basis points versus the
greenback as the dollar index
strengthened to 105.82. The
rupeesettledat83.42perdollar
onFriday.The localunit fellby
0.1 per cent in theweek.

“Risingbondyieldsaredue
to higher inflation (in the US)
and indicate that interest rates
will remain higher for longer.
Moreover, Asianmarketswere
somewhatweak,which iswhy
Indian markets came off from
their highs,” said Andrew
Holland, CEO of Avendus
Capital Public Markets
Alternate Strategies.

Naveen Singh, vice-presi-
dent of ICICI Securities’ pri-
mary dealership, said: “These
levels should hold and not go
beyond 7.20 per cent (yield on
the benchmark bond). There
arenolocal reasonsforaselloff
in bonds, and external factors
have their limitations in terms
of creatingbigger selloffs.”

Moreonbusiness-standard.com

> FROM PAGE 1

Japan’s MUFG in talks for
$1.7 bn stake in HDFC unit
BLOOMBERG
12 April

MitsubishiUFJFinancialGroup is
in talks to acquire a roughly
$1.7billionstake inHDFCBank’s

consumer-lending unit to tap booming
demand for personal finance loans in
India,peoplefamiliarwiththemattersaid.

Japan’s biggest lender is nearing the
purchase of a 20 per cent stake in HDB
Financial Services,whichoffers personal,
gold and auto loans. Itwouldmark one of
thebiggest financialsectordeals involving
lenders of the twocountries.

Negotiations are in the final stages,
terms may change and it’s possible that
noagreementwillbereached, theyadded.
Shares of HDFC, which fell 1.5 per cent in
earlier trading, recouped some of those
losses after the news about the deal talks.

The move marks the latest in a string
ofacquisitionsbyJapan’s topbanks inthe
country,amarketwhichisrapidlybecom-
ing a pillar of their growth plans after
building out a presence in Asia’s other
emerging economies. Rival Sumitomo

MitsuiFinancialGroupbought amajority
stake in Fullerton India Credit for about
$2 billion in 2021, purchasing the remain-
der of the company lastmonth.

“Today, some media reported on our
bank’s strategic investment in India,”
MUFGsaid in a statement onFriday. “But
it is not made public from our company

or our bank.” A representative for HDFC
didn’t immediately respond to a request
for comment.

India’s biggest lender, which owns a
95 per cent stake in HDB Financial
Services,hasbeenseekingwaystosellpart
of its non-bank lending subsidiary for
years.The firmwasslated forastockmar-
ketdebutabout fiveyears agobefore end-
ing the plan in favor of finding a strategic
investor. More recently, the bank once
again revived plans for an initial public
offeringof theunit,EconomicTimeswrote
lastmonth.

Facing sluggish growth at home,
Japan’sbiggest lendershavebeenscouring
fordeals inAsia that canboost their lend-
ingrevenueswhilebuildingout theirWall
Street investment bankingoperations.

India’s population overtook China’s
last year, and its economy is set to
surpass Japan in 2026, according to the
InternationalMonetaryFund.MUFGand
Sumitomo Mitsui rank among the top
arrangers of Indian offshore loans in the
last fewyears,althoughtheyweretoppled
byHSBCHoldings last year.

AJAI SHUKLA
New Delhi, 12 April

In what could be the govern-
ment’s largest-ever purchase
of indigenously-built military
equipment, the Ministry of
Defence (MoD) has issued
Hindustan Aeronautics Ltd
(HAL) a request for proposal
(RfP) for 97 Tejas Mark 1A
fighter aircraft.

A HAL spokesperson has
confirmed that the defence
public-sector undertaking
(DPSU) has been given three
monthstorespondtotheMoD’s
RfPwithadetailedproposal.

HAL is close to completing

an earlier MoD order for 40
Tejas Mark 1 fighters (two
squadrons).Followingthat, the
MoD placed an order in
February 2021 for 83 Tejas
Mark 1A fighters (four
squadrons) worth ~45,700
crore. The six Tejas squadrons
already ordered will now be
supplemented by five
squadrons (97 Tejas Mark 1A),
taking the number of indige-
nous Tejas fighters to 11
squadrons.

The new 97 Tejas Mark 1A
jetswill havemore than65per
cent indigenous content.
Contracted deliveries of the
aircraft are expected to com-

mence in February 2024.
Designed by the Defence

Research & Development
Organisation(DRDO)andbuilt
mainlybyHAL, themulti-role
Tejas fighter can perform the
roles of air defence, maritime
reconnaissance and strike,
switching roles with the press
of a button.

Thismulti-rolecapability is
furtherenhancedby theTejas’
multi-mode airborne radar,
helmet-mounted display
system, a self-protection suite
and a laser designationpod.

The Tejas is built to be an
inherently unstable fighter. It
hasasophisticatedquadruplex

flight control system that
allows its pilots carefree
handling and enhanced
manoeuvrability. The issue of
theTejasRfP improves visibil-
ity on HAL’s order inflow and
long-termexecution.

While the Tejas is being
built innumbers to replace the
IAF’s affordable, lightweight
MiG-21 and MiG-27 fighters,
China and Pakistan are devel-
oping the JF-17 Thunder as a
cheap, lightweight fighter for
the Pakistan Air Force (PAF).

More than 100 JF-17
Thunder jetshavebeeninduct-
ed into service with the PAF
since 2007.

HALgets~65KcrMoDtender for
97moreTejasMark 1A fighter jets

Theagreement, if finalised,wouldbeone
of thebiggest in the financial sector
involving lenders of the twocountries

Planstobuy20%inHDBFinancialServicesthatofferconsumerloans
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Extract of the audited consolidated financial results for the year ended March 31, 2024

Extract of the audited standalone financial results for the year ended March 31, 2024

Three month
period ended
March 31,

2024

Year ended
March 31,

2024

Three month
period ended
March 31,

2023
Revenue from operations 61,237 2,40,893 59,162
Profit before exceptional item and tax 16,849 62,955 15,391
Profit before tax 16,849 61,997 15,391
Profit after tax 12,502 46,099 11,436
Total comprehensive income for the period 12,240 46,336 11,775
Paid up equity share capital (Face value: `1 per share) 362 362 366
Total reserves (including non-controlling interests)* 90,957 90,957 90,840
Earnings per equity share:- Basic and diluted (`) 34.37 125.88 31.14

Three month
period ended
March 31,

2024

Year ended
March 31,

2024

Three month
period ended
March 31,

2023
Revenue from operations 51,488 2,02,359 49,780
Profit before exceptional item and tax 15,180 58,560 13,045
Profit before tax 15,180 57,602 13,045
Profit after tax 11,393 43,559 9,800
Total comprehensive income for the period 11,609 43,724 9,970

(` crore)

(` crore)

*Balances for three month and year ended March 31, 2024 represent balances as per the audited consolidated balance sheet for the year ended
March 31, 2024 and balances for three month period ended March 31, 2023 represent balances as per the audited consolidated balance sheet for the year
ended March 31, 2023 as required by Securities and Exchange Board of India (Listing Obligation and Disclosure Requirements) Regulations, 2015.

Notes:

1. The audited consolidated financial results and audited standalone financial results have been reviewed by the Audit Committee and approved by the
Board of Directors at its meeting held on April 12, 2024. The statutory auditors have expressed an unmodified audit opinion on these results.

2. The Board of Directors at its meeting held on April 12, 2024, has proposed a final dividend of `28.00 per equity share.

3. The above is an extract of the detailed format of financial results filed with the Stock Exchanges under Regulation 33 of the Securities and
Exchange Board of India (Listing Obligations and Disclosure Requirements) Regulations, 2015.The full format for three month and year ended
March 31, 2024, are available on the BSE Limited website (URL: www.bseindia.com), the National Stock Exchange of India Limited website
(URL: www.nseindia.com) and on the Company’s website (URL: www.tcs.com/investors).

For and on behalf of the Board of Directors

K Krithivasan
CEO and Managing Director

Mumbai
April 12, 2024
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