
 
 
 
 
 
 

 

November 14, 2024 
 
BSE Limited 
Corporate Relationship Department, 
P J Towers, Dalal Street 
Mumbai – 400 001 
Scrip Code- 523558 
 
Sub: Outcome of Board Meeting held on November 14, 2024 – Un-Audited Financial 

Results for the quarter and half year ended on September 30, 2024 
 
Dear Sir/Madam, 

 
Pursuant to Regulation 30 and 33 read with Schedule III of SEBI (Listing Obligations and 
Disclosure Requirements) Regulations, 2015, this is to inform that the Board of Directors of the 
Company in its meeting held on Thursday, 14th November, 2024, have adopted and approved Un-
audited Financial Results (Standalone and Consolidated) for the quarter and half year ended 30th 
September, 2024. 
 
The said un-audited Financial Results prepared in terms of Regulation 33 of the SEBI (Listing 
Obligations and Disclosure Requirements) Regulations, 2015 together with the Limited review 
report by the Statutory Auditors are enclosed herewith. 
 
These results are also being uploaded on the Company’s website at www.swissmilitaryshop.com. 
 
The Board meeting commenced at 12.00 P.M. and concluded at 01.30 P.M. 
 
Kindly take the above on record. 
 
 
Thanking You, 
 
For SWISS MILITARY CONSUMER GOODS LIMITED 

 
 
 
VIKAS JAIN 
COMPANY SECRETARY  













 

 

Dear Investors, 

As we reflect on the financial performance for the second quarter and first 

half of the financial year 2024-25, I am pleased to report that the 

Company has delivered robust growth across key financial metrics. On a 

consolidated basis, the company has achieved a total revenue of Rs. 55.56 

crores for Q2 of FY 2024-25, with a profit before tax (PBT) of Rs. 2.78 

crores. These results reflect a 27.57% growth in turnover and an 8.89% 

increase in earnings when compared to the same period in FY 2023-24. 

Furthermore, on a half-yearly basis, we have posted a total revenue of Rs. 

101.94 crores and a PBT of Rs. 5.11 crores for the first half of FY 2024-25, 

representing a 21.23% growth in turnover and a 4.62% growth in 

earnings compared to H1 of FY 2023-24. These figures are a testament to 

our ability to adapt to the changing market landscape and our continued 

focus on enhancing operational efficiencies and strengthening our product 

offerings. 

On a standalone basis, the company achieved a total revenue of Rs. 53.77 

crores and PBT of Rs. 2.65 crores in Q2 of FY 2024-25. For the half year, 

the standalone revenue stood at Rs. 99.09 crores, with a profit before tax 

of Rs. 5.72 crores. This consistent performance across both consolidated 

and standalone segments highlights the robustness of our core business and 

our ability to drive growth even in a competitive and challenging 

environment. 

We have achieved another strong financial quarter, thanks to robust turnover 

growth and significant strategic initiatives. Our renovation and innovation 

offerings are rolling out progressively with an encouraging response backed 

by festival season. Our strategic initiatives are driving tangible results, and 

we remain on track to meet our annual goals.  

 

 

From The Chairman's Desk 

 



This quarter has been marked by several key achievements: 

Significant Progress in Strengthening Core Business Operations: We have 

made substantial progress, not only in strengthening our core business 

operations but also in making strategic investments for long-term growth. 

I’m proud to say that the company’s efforts to balance profitability with 

innovation and sustainability are bearing fruit. 

Brand Recognition and Market Expansion: Our brand continues to be 

recognized for quality, durability, and reliability, traits that resonate deeply 

with our customers. Our focus on expanding the brand into new markets 

within India has begun to take shape, with notable growth in regions such 

as Southern and Western India. 

Effective Cost Control and Operational Efficiency: Our disciplined approach 

to cost control and operational efficiency has allowed us to maintain healthy 

profit margins. We have focused on optimizing our supply chain, which has 

helped offset some of the inflationary pressures we faced on raw materials 

and other input costs. 

Completion of Rights Issue: I am also extremely proud to announce that we 

have successfully completed the rights issue of equity shares during the 

second quarter of FY 2024-25. The issue was oversubscribed by an 

impressive 220%, a clear testament to the confidence our shareholders have 

in the company’s future. This rights issue has not only provided us with the 

capital required to fuel our strategic growth plans but also underscores the 

strong support we have from our investor community. 

Strategic Milestone in Scaling Operations: Rights issue is an important 

milestone in our growth journey and one that aligns perfectly with our vision 

of scaling operations. With the additional capital, we are poised to move 

forward with our plans to establish our own manufacturing facility for 

luggage and travel gear. This expansion will enable us to meet the growing 

demand for our products, improve production efficiency, and further 

strengthen our position in the market. It is also a key step in our broader 

strategy to diversify our product offerings and tap into new market segments. 



Shareholder Confidence and Long-Term Vision: The success of this Rights 

Issue is a clear indication of the trust and confidence our shareholders have 

in the company’s long-term vision. Their participation in this initiative 

demonstrates their belief in our growth potential and their support for our 

strategic investments in our core business areas. 

Market Opportunity: India Luggage and Bags Market Growth 

Looking ahead, the opportunities for growth in the luggage and bags sector 

are tremendous, particularly in India. The India Luggage and Bags Market is 

estimated to grow at a CAGR of around 14.4% from 2024 to 2030, driven 

by several key factors: 

1. Growth in Domestic and International Tourism: The increase in both 

domestic and international travel, supported by government initiatives 

promoting tourism, is one of the major factors fueling this growth. As 

more people travel both within India and abroad, the demand for quality 

luggage and travel gear continues to rise. 

2. Rising Disposable Incomes and the Growing Middle Class: The expanding 

middle-class population and higher disposable incomes are significantly 

influencing consumer behavior. With rising affluence, there is a greater 

inclination toward premium, high-quality luggage and bags. This trend is 

further supported by changing lifestyles and the desire for products that 

combine functionality with style. 

3. Evolving Fashion Consciousness and Consumer Preferences: India’s 

growing fashion-consciousness is influencing consumer demand for 

stylish, yet functional, travel gear. Consumers are no longer just looking 

for durability and practicality; they seek products that reflect their 

personal style and preferences. This has led to an explosion of innovative 

designs, materials, and features across different price segments, from 

budget-friendly options to luxury offerings. 

4. Booming E-commerce and Accessibility: With the rise of online shopping 

and the digital transformation of retail, consumers now have greater 

access to a wide range of luggage and bags. E-commerce platforms have 



made it easier for people to explore different brands and choose 

products that fit their needs, boosting sales in the category. 

5. Sustainability Trends: Increasing awareness about environmental issues 

has led to growing demand for eco-friendly products. Consumers are 

becoming more conscious of the environmental impact of their purchases, 

leading to a preference for luggage and bags made from sustainable, 

eco-friendly materials. Manufacturers, including us, are responding to 

this shift by introducing environmentally conscious lines that cater to the 

growing niche of eco-conscious consumers. 

Future Strategy: Capitalizing on the Market Growth 

With these market dynamics in mind, we have developed a clear strategy to 

position Swiss Military Consumer Goods Ltd. as a leader in the growing 

Indian luggage and bags market. Our approach will focus on following key 

pillars: 

1. Developing Manufacturing Capacity: The successful rights issue gives us 

the financial flexibility to significantly to establish our own manufacturing 

capabilities, particularly for luggage and travel gear. We will invest in 

state-of-the-art facilities and processes to improve both production 

capacity and product quality, ensuring we can meet the rising demand 

and maintain the premium standards our brand is known for. 

2. Product Innovation and Diversification: We will continue to innovate and 

expand our product range to cater to the evolving needs of consumers. 

Our focus will be on combining durability with functionality, while also 

offering modern, stylish designs that appeal to a broad spectrum of 

customers. We will also prioritize the development of eco-friendly 

products, tapping into the growing segment of sustainability-conscious 

consumers. 

3. Strengthening E-commerce and Digital Presence: As e-commerce 

continues to thrive, we will enhance our digital strategy by investing in 

online platforms and digital marketing. We will leverage the power of 

data analytics to understand consumer preferences and create 

personalized experiences for our customers. This will not only drive 



online sales but also increase brand visibility in both domestic and 

international markets. 

4. Expanding Geographically: In addition to consolidating our position in 

the Indian market, we will continue to focus on expanding our footprint 

in international markets, particularly in Southeast Asia and the Middle 

East, where we see strong growth potential for our products. We will also 

explore other emerging markets that show promise for our brand. 

5. SAP systems integration: We are in the process of implementing a full-

scale SAP ERP implementation to streamline all processes in the system 

for optimizing costs, increased efficiency, flawless coordination and 

seamless process flow throughout the system. 

6. Sustainability and Ethical Practices: We are committed to integrating 

sustainability into every facet of our operations—from sourcing materials 

to manufacturing and packaging. Our eco-friendly product lines will not 

only meet the increasing consumer demand for sustainable products but 

also position us as a responsible brand that cares about the environment. 

In conclusion, Swiss Military Consumer Goods Ltd. is entering an exciting 

phase of growth. With the strong financial performance, we’ve achieved so 

far, coupled with the capital raised through the rights issue, we are poised 

to seize the significant opportunities in the growing luggage and bags 

market. The trends we are seeing in tourism, fashion, and sustainability 

provide a clear roadmap for the future, and we are confident that our 

strategic investments in manufacturing, product innovation, and 

digitalization will ensure we are at the forefront of this expansion. 

I would like to extend my gratitude to all of you for your continued support 

and collaboration as we embark on this new chapter. Together, we will 

continue to build on our legacy of excellence and drive the company towards 

greater success. 

Thank You 

 
Ashok Kumar Sawhney 
Chairman 
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