


SAMREEN AHMAD

Online grocer BigBasket recently
made headlines for being in talks
with the Tata Group to sell a

majority stake in the company for around
$1 billion. If the deal goes through,
BigBasket could become a part of the
Tata group. In its journey, the unicorn
has seen a frugal existence. It had a hum-
ble beginning nine years ago in a small
office in the Domlur area of Bengaluru
with five people on board — V S
Sudhakar, Hari Menon, Vipul Parekh,
Abhinay Choudhari and V S Ramesh,
who had earlier started one of the first
online businesses in India, Fabmart.com.

From the worry that the building
might collapse any day and
with rats running above the
ceiling, which was “music
to their ears to keep them
awake and going,” Menon
and his team have come a
long way. The Alibaba-
backed company is cur-
rently recording about 
20 million orders per month
and recently reached the milestone of 
$1 billion run-rate in annual revenues.

Today, it has a corporate head office
that houses over 500 employees of the
25,000 workforce, about 70 per cent of
which are blue-collared employees —
delivery boys, warehouse pickers, pack-
ers, stackers, fruits and vegetables segre-
gators, loaders and unloaders.  

“I spent a lot of time with the employ-
ees, especially the blue-collar workforce
whom we call associates. Second, I spend
a lot of time with our farmers and then
customers,” says Menon, co-founder and
CEO of the company. Menon’s three
mantras are happiness of blue-collar
workers, happiness of farmers and hap-
piness of customers. “If I get these three
right, my business can’t go wrong.”

The problem with a large blue-collar

staff is that attrition on account of
poaching may not be a major worry, but
absenteeism is very high. For example,
if there is an election or a festival, they

go back to their villages.
Workforce is critical for the
company and even if 10-15
people are absent, sales
could suffer. So BigBasket
runs a lot of rewards and
recognition programmes
throughout the month to
keep them motivated. 

The company also
works closely with the farmers and over
80 per cent of BigBasket’s fruit and veg-
etables sales are directly procured from
them. It runs a programme called Farmer
Connect under which it collects the pro-
duce directly and the payment is sent to
their bank accounts. 

“If a farmer in our network decides to
sell his produce to somebody, he should
tell them I love working with BigBasket
and I will first supply them. That is what
we want to achieve,” says Menon.

Menon also believes that a cus-
tomer is never wrong. He has put out
his email ID in the public domain and
several customers write to him direct-
ly. The moment Menon gets home
from office in the evening, he starts
looking at customers’ mails and begins
addressing them directly or through

his customer service team.  
An early riser who begins his day with

morning walk and yoga, Menon is also
pushing his company on the environ-
ment-friendly road. While its last-mile
delivery fleet is turning electric, all its
warehouses have gone solar. The com-
pany is also targeting to move the entire
business to organic in the next 3-5 years.
“Our goal is to see if we can supply tradi-
tional (organic) fruits and vegetables and
staples at the same price without charg-
ing a premium,” explains Menon.

Currently operating in 24 cities,
BigBasket has put a hold on its expansion
strategy. With grocery providing such
huge scope, the company is betting on
the idea of going deeper into each market
instead of spreading and thinning out.
“The moment you are spreading yourself
thinner, you are not capturing each mar-
ket completely,” says Menon.

The online grocery business has been
a slow starter in India but Covid-19-
induced tailwinds and participation from
conglomerates are likely to accelerate
growth. According to a Redseer report,
from the overall 0.3 per cent, the seg-
ment could touch 2.3 per cent of the over-
all food and grocery market by 2024,
which would make it a $18 billion market
growing at a CAGR of 57 per cent.

With the pandemic putting e-com-
merce at the forefront, BigBasket is seeing
an 84 per cent increase in the number of
new customers accompanied by 50 per
cent higher retention rates over pre-
Covid levels. Apart from immunity boost-
ing categories such as fresh fruits, indul-
gence categories such as chocolates, cup
noodles and savoury snacks registered
50 to 140 per cent growth over February.

Still, with marquee players such as
Amazon, Walmart and Reliance mak-
ing serious bets in the grocery space,
and lack of visibility in terms of invest-
ments from large investors, experts
point out the company will need seri-
ous money to stay in the game. If the
start-up becomes part of the Tata
group’s investment basket, it may be
well placed to take on the challenge.
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A bigger basket
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After offline retail, two of the coun-
try’s richest men, Mukesh Ambani
and Radhakishan Damani, are

fighting for a share of the online shopping
pie. The approach the two are taking, how-
ever, is different. Ambani is bringing his
speed, agility and scale to his online ven-
ture, JioMart. Damani has opted to be slow
and steady in the race to grab market share.

The verdict is not out yet on whose
strategy is better, but analysts believe
that DMart will have to up the pace if it
intends to become a substantive player in
the online grocery space, a segment that
is growing fast following the Covid-19
pandemic, which has restricted move-
ment of people.

In the September quarter, Avenue
Supermarts, which runs the DMart chain of
stores, shut two outlets in Mumbai to con-
vert them into online fulfillment centres.
The move was significant since it was the
first time that an offline champion such as
DMart was shutting two of its stores to
make way for e-commerce.

DMart has been running its app, DMart
Ready, for over four years in Mumbai. The
app works on a click-and-pick business
model that allows a customer to buy online
and pick up the products at multiple deliv-
ery centres in catchment areas.

While the lockdown in April-May did
see DMart experiment with convenience
by increasing home deliveries for those
ordering online, operating some stores on
a 24-hour basis and bringing DMart prod-
ucts to large housing societies via trucks,
these initiatives have been curbed since
the Unlock phase began in June.

Neville Noronha, managing director
and chief executive officer, Avenue
Supermarts, said there were stores within
a four-km radius in the areas where the
two Mumbai outlets were shut, implying
there’d be no impact on offline business.

From an online perspective, analysts
said that the move was required as traction
from the e-commerce channel was increas-
ing. “Revenue from DMart Ready has dou-
bled from ~42 crore to over ~88 crore in the
second quarter of FY21. The company
increased footprint of DMart Ready to
Pune and opened fulfillment centres in
Mira Road and Kalyan to increase reach
in those markets,” said Himanshu Nayyar,
lead analyst, institutional equities at bro-
kerage Yes Securities.

But some experts think it would be
important for DMart Ready to expand into
more places at a time when JioMart has
pushed its presence to 200 cities in one go.
At Reliance Industries’ annual general
meeting in July, Chairman Mukesh
Ambani had indicated that JioMart would
be taken to more locations in the months
ahead as digital shopping habits grow in
the country.

A report by Avendus Capital last week

shows that online retail would expand
from around $40 billion (~3 trillion) to
$200 billion (~15 trillion) in the next five
years. This is a five-fold growth and will
be led by people seeking convenience,
safety and ease of shopping, said Neeraj
Shrimali, executive director, digital and
technology investment banking,
Avendus Capital. The shift to online
shopping also comes as people remain
wary of spending time out of home for
fear of catching the virus, a point that
DMart conceded during its September
quarter results.

Store visits were down, but basket val-
ues had increased, the grocery chain said,
pointing to the trend of fewer shopping
trips made by people.

Avendus estimates that the habit of
online shopping is expected to sustain
even after a vaccine for Covid-19 is
found, making the online channel an
important segment for retailers in the

future. Most players including Reliance
have anticipated this trend. Some such
as Aditya Birla Fashion have tied up with
online players such as Flipkart for an
omnichannel presence, while Reliance
has wooed global investors, who’ve
pumped ~37,710 crore in eight rounds in
the last one month in its bid to have a
seamless offline-to-online retail play.

Amazon has already committed an
additional $1 billion (~7,500 crore) for India
this year, while Flipkart raised $1.2 billion
(~9,000 crore) from Walmart in July.

“E-tail will increasingly become India’s
organised retail. And those players who
think digital-first will have a distinct advan-
tage in this new world order,” Shrimali said.

While some experts argued that gro-
cery shopping will still have a high pro-
portion of offline sales, a recent report by
Goldman Sachs debunks the myth. It
says that online grocery will see the
biggest incremental growth for e-com-
merce, touching $29 billion (~2.17 trillion)
in five years from around $2 billion
(~15,000 crore) now.

That puts the pressure on players such
as DMart, said experts, who are taking a
calculated approach to e-commerce.

However, Abneesh Roy, executive vice
president, research (institutional equi-
ties), Edelweiss, said that DMart would
take its time, rather than rush into e-com-
merce, which involves significant cash
burn. “The grocery opportunity is huge in
the country and there is scope for multi-
ple players to operate both offline and
online,” he reasoned.

Though DMart Ready more than dou-
bled its FY20 revenue to ~354 crore versus
~144 crore reported the previous year, net
loss widened to ~80 crore from ~51 crore
a year earlier. Analysts estimate that
DMart’s online revenues could cross the
~500-crore-mark in FY21, though losses
will continue to grow as it takes its oper-
ations to more places.

The grocery chain clearly has its 
hands full.

DMart Ready on the
tortoise route

BigBasket has seen
an 84 per cent
increase in 
new customers
accompanied by
50 per cent higher
retention rates over
pre-Covid levels

In contrast to the rapid scale-up by JioMart and others in the online grocery
business, DMart Ready remains measured with its e-commerce expansion
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In the two weeks since cinemas reopened,
what has been the experience of the multi-
plex industry — in terms of audiences
returning and the screening content?
We are quite pleased by the response. It is
heartening to see people rejoice at the feel-
ing of watching movies on the big screen
again. At this point, our aim is to honour the
trust our customers have shown by choos-
ing to return to the cinemas by offering
industry-defining safety and hygiene.

In terms of the numbers, some states
have shown exemplary response, with West
Bengal booking full house with 50 per cent
capacity — the maximum that is allowed
right now.

We are currently screening content
that has performed well in the
past as part of our film festi-
vals such as “Unmissable
Hits”, “Halloween Film
Festivals”, et cetera. We
reopened with Bollywood
blockbusters like Tanhaji,
Thappad, Shubh Mangal
Zyada Saavdhan, moved to
Hollywood award-winning hits like
Parasite, Joker, Ford v Ferrari and are cur-
rently excited about horror favourites like
Conjuring 2, It and the newly released The
Rental. A large variety of regional content
has also been made available to the public.

We are working on bringing new con-
tent and offerings such as “PVR Private
Screening” to enjoy movies exclusively with
one’s friends and family. The whole the-
atre can be booked privately with the assur-
ance of enhanced safety, starting at ~1,999.
We have also launched festive discounts
and attractions.

What kind of confidence-building steps
have been taken? 
We are strictly adhering to the safety guide-
lines laid down by the home ministry in
addition to our practices aligned with the

standards prescribed by the
Global Cinema Federation. The
footfalls will increase once our
audience is satisfied with the
safety practices, and we hope
they will spread the word and
build trust on our behalf. 

What is the response of the audience and
the stakeholders?
The industry is pleased by the faith the gov-
ernment has shown in us by allowing 50 per
cent occupancy. Our immediate and pri-
mary objective is to ensure the safety and
well-being of our patrons and employees in
every way and to build confidence in them
to return to the theatres, and only then
focus on measuring their response.

Not every state has allowed cinemas to
open. What has been the effect of that? 
The response to reopening cinemas has
been different in every state owing to varied
sentiments prevailing in the particular
state. It is undoubtedly very important for
cinemas across the country to open up so
that the producers can start planning the
release of new films. Maharashtra, in par-

ticular, is a very important state and con-
tributes approximately 20 per cent of the
Hindi films’ revenue; therefore, reopening
of cinemas in the state is vital for the release
of new Hindi films.

What are the challenges that you’re
currently facing?
Primarily to ensure the safety and well-
being of our patrons and employees. To
accomplish this, we are taking stringent
measures: chequered auditorium seating;
social distancing at all levels; digital con-
tactless transactions; fibre and glass shields.
The premise undergoes a complete ULV
(ultra-low volume) sanitisation process at
regular intervals and a deep cleaning and
disinfection regime is followed every night
using medical-grade disinfectant chemi-
cals, apart from the cleaning and sanitisa-
tion after every show.

The next challenge is the release of
new content. We are certain that once new
films start coming out, it should be 
business as usual.

What support do you expect from the
government?
We have made several requests to local gov-
ernments to support the industry, including
waiving of licence fee for the year, conces-
sions in electricity and demand charges,
waiver of GST dues for the next few months,
loans and grants to give liquidity support to
the sector, et cetera. We would also need
support from both central and state gov-
ernments to relax the capacity restrictions
over the next few months.

Cinemas were among the last businesses
to get a green signal to operate and, expec-
tedly, this had a financial impact on the
industry. What’s the picture like now?
We are not just hopeful but are quite posi-
tive that the situation will improve in the
coming months. The festival season, too,
should significantly contribute to this.

It is very dynamic right now, and it may
take 3-4 weeks for the confidence to start
building up and for the new content to start
coming in. However, it can be both sooner
or later than that. 

Once new films come out, it’ll be
business as usual: PVR CEO

GAUTAM DUTTA
CEO, PVR Cinemas

It is 15 days since cinema halls reopened. Not every state, however, has given them permission
to resume business. So, PVR Cinemas, a leading multiplex operator with 845 screens across 
71 cities, is currently operating only 450 screens in 10 states and four Union Territories. 
While the number of screens might be nearly half, the first few weeks have been encouraging,
GAUTAM DUTTA, CEO of PVR Cinemas, tells Veenu Sandhu. Edited excerpts.

SIZE OF INDIA’S E-TAIL MARKET

DMART’S ONLINE BUSINESS
PERFORMANCE

(figures in ~ trillion)

�Netsales  �Netloss (figures in ~ crore)

*period is calendar year
**figures for FY21 are analysts estimates
Source: Avendus Capital/DMart/Analysts

*Period Size
2020 3
2025 15

FY19 FY20 **FY21

144

-51
-80 -110

354
500

Extracts of standalone unaudited financial results for the Quarter ended September 30, 2020
(Amount in Lakhs)

Sr.
No.

Particulars Quarter Ended Six Month Ended Year Ended
30/09/2020
(Unaudited)

30/06/2020
(Unaudited)

30/09/2019
(Unaudited)

30/09/2020
(Unaudited)

30/09/2019
(Unaudited)

31/03/2020
(Audited)

1. Total Income from Operations 20,663.47 13,983.32 10,054.58 34,646.79 19,223.96 41,000.84

2. Net Profit / (Loss) for the period
(before Tax, Exceptional and/or
Extraordinary items )

2,825.64 2,043.46 453.62 4,869.10 915.21 3,606.02

3. Net Profit / (Loss) for the period
before tax (after Exceptional and/or
Extraordinary items )

2,825.64 2,043.46 453.62 4,869.10 915.21 3,606.02

4. Net Profit / (Loss) for the period
after tax (after Exceptional and/or
Extraordinary items )

2,011.67 1,529.16 323.75 3,540.83 647.71 2,523.67

5. Total Comprehensive Income 2,011.67 1529.16 323.75 3,540.83 647.71 2,498.16

6. Equity Share Capital 1,379.92 1,379.92 1379.92 1,379.92 1379.92 1,379.92

7. Reserves (excluding Revaluation
Reserve) as shown in the Audited
Balance Sheet of the previous year

- - - - - 16,405.88

8. Earnings Per Share (of Rs. 10/- each)
(for continuing and discontinued
operations)
1. Basic: (per shares Rs.)
2. Diluted:(per shares Rs.)

14.58
14.58

11.08
11.08

2.35
2.35

25.66
25.66

4.69
4.69

18.29
18.29

Note:
1. The above results were reviewed by the Audit Committee and approved by the Board of Directors of the Company in at their respec-

tive meeting held on October 29, 2020.
2. As the Company was listed in SME segment of BSE Ltd as on 31st March 2019 andmigrated toMain Board on 29thMay 2019, Ind-AS

is applicable from 1st April, 2020. Hence, the company has adopted Indian Accounting Standard (“Ind AS”) as notified under Section
133 of the Companies Act, 2013 (“the Act”) read with the Companies (Indian Accounting Standards) Rules, 2015 for first time from
April 1, 2020. The above financial results have been prepared in accordance with principles as laid down in Ind AS-34 - Interim
Financial Reporting.

3. The figures of the previous period have been regrouped whenever necessary.

Date: 29/10/2020
Place: Thane

FOR BAJAJ HEALTHCARE LIMITED
Sd/-

Aakash Keshari
Company Secretary

BAJAJ HEALTHCARE LIMITED
Registered Office: 602-606, Bhoomi Velocity Infotech Park, Plot No.B-39, B-39A, B-39 A/1,Rd No.23, Wagle Ind. Estate Thane

West, Thane- 400 604
CIN: L99999MH1993PLC072892

Tel.: 022-6617 7400; Fax: 022-6617 7458
Website: www.bajajhealth.com; Email Id: investors@bajajhealth.com

NOTICE
Pursuant to Regulations 29 & 47 of the SEBI 
(LODR) Regulations, 2015, notice is hereby 
given that a meeting of the Board of 
Directors of the Company will be held on 
Thursday, November 12, 2020, inter-alia, to 
cons ider and approve Unaud i ted
Standalone & Consolidated Financial
Results of the Company for the second 
quarter and half year ended September 30, 
2020.
The above intimation is also available on the 
Company’s website www.eichermotors.com 
and also on the website of stock exchanges 
i.e. NSE-www.nseindia.com and BSE-
www.bseindia.com.

Date  : 30.10.2020
Place : Gurugram, Haryana

For Eicher Motors Limited
Sd/-

Manhar Kapoor
General Counsel &

Company Secretary

CIN : L34102DL1982PLC129877
Regd. Office: 3rd Floor-Select Citywalk,

A-3 District Centre, Saket, New Delhi-110017
Corp. Office: #96, Sector 32,
Gurugram-122001, Haryana

Telephone: +91 124 4415600
Website: www.eichermotors.com

Email: investors@eichermotors.com



{ÉÆVÉÒEÞòiÉ EòÉªÉÉÇ±ÉªÉ: MÉÉbä÷{ÉxÉ, EòÉä]õÉ, ®úÉVÉºlÉÉxÉ-325208
BiÉnÂùuùÉ®úÉ ºÉÚSÉxÉÉ nùÒ VÉÉiÉÒ ½èþ ÊEò EÆò{ÉxÉÒ Eäò xÉÒSÉä =±±ÉäÊJÉiÉ |ÉÊiÉ¦ÉÚÊiÉªÉÉå ½äþiÉÖ |É¨ÉÉhÉ{ÉjÉ MÉÖ̈ É ½þÉä
SÉÖEäò/JÉÉä MÉB ½éþ/MÉÉªÉ¤É ½þÉä SÉÖEäò ½éþ* <ºÉ ºÉÆ¤ÉÆvÉ ¨Éå EÆò{ÉxÉÒ EòÉä ºÉÚSÉxÉÉ nùÒ MÉ<Ç ½èþ iÉlÉÉ ¨ÉéxÉä/½þ¨ÉxÉä
bÖ÷{±ÉÒEäò]õ ¶ÉäªÉ®ú |É¨ÉÉhÉ{ÉjÉÉå Eäò Ê±ÉB EÆò{ÉxÉÒ Eäò ºÉ¨ÉIÉ +É´ÉänùxÉ nùÉÊJÉ±É ÊEòªÉÉ ½èþ*
EòÉä<Ç ¦ÉÒ ´ªÉÊHò ÊVÉxÉEäò {ÉÉºÉ ºÉÆ¤ÉÆÊvÉiÉ |ÉÊiÉ¦ÉÚÊiÉªÉÉå Eäò ºÉÆ¤ÉÆvÉ ¨Éå EòÉä<Ç nùÉ´ÉÉ ½þÉä iÉÉä ´Éä <ºÉ iÉÉ®úÒJÉ ºÉä
15 ÊnùxÉÉå Eäò +Ænù®ú +{ÉxÉÉ nùÉ´ÉÉ EÆò{ÉxÉÒ Eäò {ÉÉºÉ =ºÉEäò {ÉÆVÉÒEÞòiÉ EòÉªÉÉÇ±ÉªÉ ¨Éå nùVÉÇ Eò®åú, +xªÉlÉÉ
EÆò{ÉxÉÒ Ê¤ÉxÉÉ EòÉä<Ç nùÉä¤ÉÉ®úÉ ºÉÚSÉxÉÉ |ÉnùÉxÉ ÊEòB bÖ÷{±ÉÒEäò]õ |É¨ÉÉhÉ{ÉjÉ VÉÉ®úÒ Eò®úxÉä EòÒ |ÉÊGòªÉÉ +É®ú¨¦É
Eò®ú näùMÉÒ*
vÉÉ®úEò |ÉÊiÉ¦ÉÚÊiÉ EòÉ |ÉEòÉ®ú |ÉÊiÉ¦ÉÚÊiÉªÉÉå ºÉÌ]õÊ¡òEäò]õ Ê´ÉÊ¶É¹]õ
EòÉ xÉÉ¨É B´ÉÆ ¨ÉÚ±É ¨ÉÚ±ªÉ EòÒ ºÉÆJªÉÉ xÉ¨¤É®ú ºÉÆJªÉÉ
+EÖò±ÉÉ xÉÉMÉÉ <ÎC´É]õÒ ¶ÉäªÉ®ú 200 173841 45288307 ºÉä
´ÉåEò]õÉ ¨ÉÚ±É ¨ÉÚ±ªÉ B´ÉÆ 406 iÉlÉÉ 407
ºÉÖ¤¤ÉÉ®úÉ´É ¯û. 10/- 173842 ºÉä 506

ºlÉÉxÉ: MÉÉbä÷{ÉxÉ iÉÉ®úÒJÉ: 30.10.2020 +EÖò±ÉÉ xÉÉMÉÉ ´ÉåEò]õÉ ºÉÖ¤¤ÉÉ ®úÉ´É

ºÉÚSÉxÉÉ
SÉ¨¤É±É ¡òÌ]õ±ÉÉ<VÉºÉÇ BÆb÷ EäòÊ¨ÉEò±ºÉ Ê±ÉÊ¨É]äõb÷

IY¶ªff Àfc¨f³ff [´fdSXdVf¿MX IV d³f¹f¸f 8(1)]
ªf`Àff dIY, A²fûWXÀ°ffÃfSXe ³fZ ´fid°f·fcd°f dWX°f Ad²fd³f¹f¸f, 2002 (2002 IYf 54) IYe d½fØfe¹f AfdÀ°f¹fûÔ °f±ff
´fi½f°fÊ³f IZY ´fid°f·fcd°fIYSX¯f E½fa ´fb³fd³fÊ¸ffÊ¯f IZY ´fif½f²ff³fûÔ IZY °fWX°f °f±ff ´fid°f·fcd°f dWX°f (´fi½f°fÊ³f) d³f¹f¸f, 2002
IZY d³f¹f¸f 3 IZY Àff±f ´fdNX°f ²ffSXf 13(12) IZY °fWX°f ´fiQØf Vfd¢°f¹fûÔ IZY CX´f¹fû¦f ¸fZÔ ³fZVf³f»f WXfCXdÀfa¦f ¶f`ÔIY
(´fc¯fÊ øY´f ÀfZ ·ffSX°fe¹f dSXªf½fÊ ¶f`ÔIY IZY À½ffd¸f°½f ¸fZÔ) IZY Àff±f ´faªfeIÈY°f WXfCXdÀfa¦f RYfB³fZÔÀf IY¸´f³fe SmX»fe¦fZ¹fSX
WXfCXdÀfa¦f OZX½f»f´f¸fZÔMX RYfB³fZÔÀf IYfg´fûÊSmXVf³f d»fd¸fMZXOX (AfSXE¨fOXeERYÀfeE»f) IYf Ad²fIÈY°f ´fifd²fIYfSXe WXû³fZ IZY
³ff°fZ ßfe ¸fûWX¸¸fQ °ffdSXIY ´fbÂf ¸fûWX¸¸fQ Vf¸Àfe °f±ff Vf¶f³f¸f ªfWXf³f ´f°³fe ¸fûWX¸¸fQ °ffdSXIY (IYªfÊQfSX E½fa
ÀfWX-IYªfÊQfSX) Qû³fûÔ d³f½ffÀfe : 104, ªfeERY, ¦f»fe ³fa. 18, ¸f¹fcSX d½fWXfSX, d³fIYMX ´fi°ff´f ³f¦fSX, dQ»»fe-
110091 IYû IYd±f°f Àfc¨f³ff IYe ´fifd´°f IYe d°fd±f ÀfZ 60 dQ³fûÔ IZY ·fe°fSX Àfc¨f³ff ¸fZÔ CXd»»fdJ°f SXfdVf ÷Y.
8,10,895.23/- (18.03.2019 ÀfZ CXÀf ´fSX ¶¹ffªf ÀfdWX°f) IYf ´fb³f·fbÊ¦f°ff³f IYSX³fZ IYû IYWX°fZ WbXE
19.03.2020 IYû EIY ¸ffh¦f Àfc¨f³ff d³f¦fÊ°f IYe ±feÜ
IYªfÊQfSX IZY SXfdVf IZY ´fb³f·fbÊ¦f°ff³f ¸fZÔ AÀfRY»f WXû³fZ IZY IYfSX¯f E°fõfSXf IYªfÊQfSXûÔ °f±ff ªf³fÀff¸ff³¹f IYû Àfc¨f³ff
Qe ªff°fe W`X dIY A²fûWXÀ°ffÃfSXe ³fZ ´fid°f·fcd°f dWX°f (´fi½f°fÊ³f) d³f¹f¸f, 2002 IZY d³f¹f¸f 8 IZY Àff±f ´fdNX°f
Ad²fd³f¹f¸f IYe ²ffSXf 13 IYe CX´f²ffSXf (4) IZY °fWX°f CXÀfZ ´fiQØf Vfd¢°f¹fûÔ IZY CX´f¹fû¦f ¸fZÔ 28 A¢McX¶fSX, 2020
IYû ³fe¨fZ ½fd¯fÊ°f Àf¸´fdØf¹fûÔ ´fSX IY¶ªff IYSX d»f¹ff W`XÜ
d½fVfZ¿f øY´f ÀfZ IYªfÊQfSX °f±ff ªf³fÀff¸ff³¹f IYû E°fõfSXf Àf¸´fdØf IZY Àff±f dIYÀfe ´fiIYfSX IYf Àfa½¹f½fWXfSX ³f IYSX³fZ
IYe ¨fZ°ff½f³fe Qe ªff°fe W`X AüSX Àf¸´fdØf IZY Àff±f IYûBÊ Àfa½¹f½fWXfSX ÷Y. 8,10,895.23/- °f±ff 18.03.2019
ÀfZ CXÀf ´fSX ¶¹ffªf IZY d»fE kkAfSXE¨fOXeERYÀfeE»fll IZY Ad·f¹fû¦f IYf d½f¿f¹f WXû¦ff :
IYªfÊQfSX IYf ²¹ff³f Ad²fd³f¹f¸f IYe ²ffSXf 13 IYe CX´f²ffSXf (8) IYe AûSX AfIÈY¿MX dIY¹ff ªff°ff W`X, ¹fdQ
IYªfÊQfSX d¶fIiYe ¹ff A³°fSX¯f IZY d»fE d³f²ffÊdSX°f d°fd±f ÀfZ ´fc½fÊ dIYÀfe ·fe Àf¸f¹f Àf¸fÀ°f »ff¦f°fûÔ, ´fi·ffSXûÔ E½fa Af¹fZ
½¹f¹fûÔ ÀfdWX°f kkAfSXE¨fOXeERYÀfeE»fll IZY ¶fIYf¹fZ IYf ·fb¦f°ff³f IYSX QZ°ff W`X °fû ´fid°f·fc°f AfdÀ°f¹fûÔ IYe d¶fIiYe
¹ff A³°fSX¯f kkAfSXE¨fOXeERYÀfeE»fll õfSXf ³fWXeÔ dIY¹ff ªff¹fZ¦ff AüSX ´fid°f·fcd°f AfdÀ°f¹fûÔ IZY A³°fSX¯f ¹ff d¶fIiYe
WZX°fb kkAfSXE¨fOXeERYÀfeE»fll õfSXf IYûBÊ A³¹f IYf¹fÊ½ffWXe ³fWXeÔ IYe ªff¹fZ¦feÜ

Àf¸´fdØf IYe A³fbÀfc¨fe
´»ffgMX Àfa. 56, μ»f`MX Àfa. ERYERY 02, ´fi±f¸f °f»f, E»fAfBÊªfe JÀfSXf ³fa. 367, JbVf»»fWXfSX ¦fif¸f,
ÀffQb»»ff¶ffQ ´fSX¦f³ff, »fû³fe  °fWXÀfe»f, dªf»ff ¦ffdªf¹ff¶ffQ CX.´fi. IYf Àf¸´fc¯fÊ ·ff¦fÜ 
À±ff³f : ¦ffdªf¹ff¶ffQ Ad²fIÈY°f ´fifd²fIYfSXe 
d°fd±f : 28.10.2020 ¸f`ÀfÀfÊ SmX»fe¦fZ¹fSX WXfCXdÀfa¦f OZX½f»f´f¸fZÔMX RYfB³fZÔÀf IYfg´fûÊSmXVf³f d»fd¸fMZXO

SmX»fe¦fZ¹fSX WXfCXdÀfa¦f OZX½f»f´f¸fZÔMX 
RYfB³fZÔÀf IYfg´fûÊSmXVf³f d»f.

´faªfeIÈY°f IYf¹ffÊ»f¹f : ´fe-14 45/90, ´fe-¶»ffgIY, ´fi±f¸f °f»f, IY³ffgMX ´»fZÀf, ³fBÊ dQ»»fe-110001
IZY³ýie¹f IYf¹ffÊ»f¹f : ´fi±f¸f °f»f, ´fif¹fÀf ¦»fû¶f»f MXfg½fSX, E-3, 4, 5, ÀfZ¢MXSX-125, ³fûEOXf-201301

AMBER ENTERPRISES INDIA LIMITED
Registered Office: C-1, Phase – II, Focal Point, Rajpura Town – 140 401, Punjab

Corporate Office : Universal Trade Tower, 1st Floor, Sector - 49,
Sohna Road, Gurugram – 122 018, Haryana

E-mail: info@ambergroupindia.com; Website: www.ambergroupindia.com
Tel: +91 124 3923000; Fax: +91 124 3923016, 17; CIN: L28910PB1990PLC010265

Notice
Notice is hereby given that pursuant to Regulation 29 read with Regulation 47 of 
the Securities and Exchange Board of India (Listing Obligations and Disclosure 
Requirements) Regulations, 2015, as amended, the meeting of the Board of Directors 
of the Company is scheduled to be held on Saturday, 7 November 2020 to consider 
and approve inter alia:
i) the unaudited financial statements (standalone and consolidated) of the

Company for the quarter and half year ended 30 September 2020;
ii) Any other matter brought before the Board, with the kind consent of the chair.
Further, in accordance to the Regulation 46 of the Securities and Exchange Board 
of India (Listing Obligations and Disclosure Requirements) Regulations, 2015, as 
amended, the details of the aforesaid meeting are available on the website of the 
Company i.e. www.ambergroupindia.com and the website of the Stock Exchanges 
where the Company’s shares are listed viz. BSE Limited (www.bseindia.com) and the 
National Stock Exchange of India Limited (www.nseindia.com)

For Amber Enterprises India Limited
Sd/-

Place: Gurugram Konica Yadav
Date:  30 October 2020 Company Secretary and Compliance Officer

ºÉÚSÉxÉÉ
Ê±ÉÊ¨É]äõb÷ ±ÉÉªÉÎ¤±É]õÒ {ÉÉ]ÇõxÉ®úÊ¶É{É +ÊvÉÊxÉªÉ¨É, 2008 EòÒ vÉÉ®úÉ 13 EòÒ ={É-vÉÉ®úÉ (3) iÉlÉÉ
Ê±ÉÊ¨É]äõb÷ ±ÉÉìªÉÎ¤±É]õÒ {ÉÉ]ÇõxÉ®úÊ¶É{É ÊxÉªÉ¨ÉÉäÆ, 2009 Eäò ÊxÉªÉ¨É 17 Eäò ¨ÉÉ¨É±Éä ¨Éå

Ê±ÉÊ¨É]äõb÷ ±ÉÉªÉÎ¤±É]õÒ {ÉÉ]ÇõxÉ®úÊ¶É{É +ÊvÉÊxÉªÉ¨É, 2008, vÉÉ®úÉ 13(3) Eäò ¨ÉÉ¨É±Éä ¨Éå

iÉlÉÉ

ºÉ®ú±ÉÉ |É¨ÉÉä]õºÉÇ B±ÉB±É{ÉÒ {ÉÆVÉÒEÞòiÉ EòÉªÉÉÇ±ÉªÉ B1/3, ¦ÉÚiÉ±É, ´ÉºÉÆiÉ Ê´É½þÉ®ú, xÉ<Ç Ênù±±ÉÒ-
110057 Eäò ¨ÉÉ¨É±Éä ¨Éå

....... ªÉÉÊSÉEòÉEòkÉÉÇ

BiÉnÂùuùÉ®úÉ ºÉ´ÉÇ ºÉÉvÉÉ®úhÉ EòÉä ºÉÚÊSÉiÉ ÊEòªÉÉ VÉÉiÉÉ ½èþ ÊEò B±ÉB±É{ÉÒ uùÉ®úÉ +{ÉxÉä {ÉÆVÉÒEÞòiÉ
EòÉªÉÉÇ±ÉªÉ EòÉä “Ênù±±ÉÒ Eäò ®úÉ¹]ÅõÒªÉ ®úÉVÉvÉÉxÉÒ {ÉÊ®úIÉäjÉ” ºÉä “½þÊ®úªÉÉhÉÉ ®úÉVªÉ” ¨Éå ºlÉÉxÉÉÆiÉÊ®iÉ
Eò®úxÉä EòÒ +xÉÖ¨ÉÊiÉ |ÉÉ{iÉ Eò®úxÉä ½äþiÉÖ Ê±ÉÊ¨É]äõb÷ ±ÉÉªÉÎ¤±É]õÒ {ÉÉ]ÇõxÉ®úÊ¶É{É +ÊvÉÊxÉªÉ¨É, 2008 EòÒ
vÉÉ®úÉ 13(3) Eäò +vÉÒxÉ EÆò{ÉÊxÉªÉÉå Eäò {ÉÆVÉÒªÉEò, Ênù±±ÉÒ Eäò BxÉºÉÒ]õÒ B´ÉÆ ½þÊ®úªÉÉhÉÉ Eäò ºÉ¨ÉIÉ
BEò ªÉÉÊSÉEòÉ nùÉªÉ®ú Eò®úxÉä VÉÉ ®ú½þÒ ½èþ*

EòÉä<Ç ¦ÉÒ ´ªÉÊHò ÊVÉxÉEòÉ Ê½þiÉ B±ÉB±É{ÉÒ Eäò {ÉÆVÉÒEÞòiÉ EòÉªÉÉÇ±ÉªÉ Eäò |ÉºiÉÉÊ´ÉiÉ ¤Énù±ÉÉ´É ºÉä
|É¦ÉÉÊ´ÉiÉ ½þÉä ºÉEòiÉÉ ½èþ, BäºÉä ́ ªÉÊHò +{ÉxÉÒ +É{ÉÊkÉ <ºÉ ºÉÚSÉxÉÉ Eäò |ÉEòÉ¶ÉxÉ EòÒ iÉÉ®úÒJÉ ºÉä 21
(<CEòÒºÉ) ÊnùxÉÉå Eäò +Ænù®ú {ÉÆVÉÒEÞòiÉ b÷ÉEò uùÉ®úÉ EÆò{ÉÊxÉªÉÉå Eäò {ÉÆVÉÒªÉEò, Ênù±±ÉÒ Eäò BxÉºÉÒ]õÒ
iÉlÉÉ ½þÊ®úªÉÉhÉÉ÷ Eäò EòÉªÉÉÇ±ÉªÉ ¨Éå nùVÉÇ Eò®ú ºÉEòiÉä ½éþ iÉlÉÉ ºÉÉlÉ ¨Éå Ê½þiÉ EòÒ |ÉEÞòÊiÉ B´ÉÆ Ê´É®úÉävÉ
Eäò EòÉ®úhÉ, ªÉÊnù EòÉä<Ç ½èþ, EòÉ =±±ÉäJÉ Eò®åú B´ÉÆ =ºÉä ½þ±É¡òxÉÉ¨ÉÉ uùÉ®úÉ ºÉ¨ÉÌlÉiÉ Eò®ú ¦ÉäVÉå*
=ºÉEòÒ BEò |ÉÊiÉ ªÉÉÊSÉEòÉEòkÉÉÇ B±ÉB±É{ÉÒ Eäò >ð{É®ú =±±ÉäÊJÉiÉ {ÉÆVÉÒEÞòiÉ EòÉªÉÉÇ±ÉªÉ ̈ Éå ¦ÉÒò¦ÉäVÉå:
{ÉiÉÉ: ºÉ®ú±ÉÉ |É¨ÉÉä]õºÉÇ B±ÉB±É{ÉÒ
¨ÉEòÉxÉ xÉÆ. 1052, ºÉäC]õ®ú-40, Eäò Ê±ÉB iÉlÉÉ =xÉEòÒ +Éä®ú ºÉä
MÉÖ¯ûOÉÉ¨É ½þºiÉÉ/-
½þÊ®úªÉÉhÉÉ +Ê¨ÉiÉ +OÉ´ÉÉ±É
ÊnùxÉÉÆEò : 30.10.2020 (¨ÉxÉÉäÊxÉiÉ ºÉÉZÉänùÉ®ú)

BSÉºÉÒB±É <Æ¡òÉäÊºÉº]ṏ ºÉ Ê±ÉÊ¨É]äõb÷
CIN: L72200DL1986PLC023955

{ÉÆVÉÒEÞòiÉ EòÉªÉÉÇ±ÉªÉ: 806, ÊºÉrùÉlÉÇ, 96, xÉä½þ°ü {±ÉäºÉ, xÉ<Ç Ênù±±ÉÒ-110 019
nÚù®ú¦ÉÉ¹É: +91 120 2520977, 2526518/519, ¡èòCºÉ: +91-120-2550923
´Éä¤ÉºÉÉ<]õ: www.hclinfosystems.com; <Ç̈ Éä±É +É<Çb÷Ò: cosec@hcl.com

ºlÉÉxÉ: xÉÉäBb÷É
ÊnùxÉÉÆEò : 30 +C]Úõ¤É®ú, 2020

ºÉÚSÉxÉÉ
ºÉä¤ÉÒ (ºÉÚSÉÒEò®úhÉ ¤ÉÉvªÉiÉÉ B´ÉÆ |ÉEò]õxÉ +É´É¶ªÉEòiÉÉBÆ) Ê´ÉÊxÉªÉ¨ÉxÉÉäÆ, 2015 Eäò Ê´ÉÊxÉªÉ¨ÉxÉ 29 Eäò ºÉÉlÉ
{ÉÊ`öiÉ Ê´ÉÊxÉªÉ¨ÉxÉ 47 Eäò |ÉÉ´ÉvÉÉxÉÉå Eäò +xÉÖ{ÉÉ±ÉxÉ Eäò iÉ½þiÉ BiÉnÂùuùÉ®úÉ ºÉÚÊSÉiÉ ÊEòªÉÉ VÉÉiÉÉ ½èþ ÊEò
30 ÊºÉiÉ¨¤É®ú, 2020 EòÉä ºÉ¨ÉÉ{iÉ ÊiÉ¨ÉÉ½þÒ B´ÉÆ Uô¨ÉÉ½þÒ Eäò Ê±ÉB BEò±É B´ÉÆ ºÉ¨ÉäÊEòiÉ +ÉvÉÉ®ú {É®ú EÆò{ÉxÉÒ
Eäò +xÉÉÆEäòÊIÉiÉ Ê´ÉkÉÒªÉ {ÉÊ®úhÉÉ¨ÉÉå Eäò ºÉÉlÉ +xªÉ Ê´É¹ÉªÉÉäÆ {É®ú Ê´ÉSÉÉ® B´ÉÆ =ºÉä +ÆMÉÒEÞòiÉ Eò®úxÉä Eäò Ê±ÉB
´ÉÒÊb÷ªÉÉä EòÉÄ£åòËºÉMÉ Eäò VÉÊ®úB EÆò{ÉxÉÒ Eäò ÊxÉnäù¶ÉEò ¨ÉÆb÷±É EòÒ ¤Éè`öEò ¶ÉÖGò´ÉÉ®ú, 6 xÉ´É¨¤É®ú, 2020 EòÉä
+ÉªÉÉäÊVÉiÉ ½þÉäMÉÒ*
Ê´ÉºiÉÞiÉ ºÉÚSÉxÉÉ EÆò{ÉxÉÒ EòÒ ´Éä¤ÉºÉÉ<]õ (https://hclinfosystems.in/investors/) iÉlÉÉ º]õÉìEò BCºÉSÉåVÉÉå
EòÒ ´Éä¤ÉºÉÉ<]õ (www.bseindia.com iÉlÉÉ www.nseindia.com) {É®ú ¦ÉÒ ={É±É¤vÉ ½èþ*

EÞòiÉä BSÉºÉÒB±É <Æ¡òÉäÊºÉº]õ¨ºÉ Ê±ÉÊ¨É]äõb÷
½þºiÉÉ/-

ºÉÖ¶ÉÒ±É EÖò¨ÉÉ®ú VÉèxÉ
EÆò{ÉxÉÒ ºÉÊSÉ´É

ºÉnùºªÉiÉÉ ºÉÆ. : B8917

Hkkjrh; izfrHkwfr ,oa fofue; cksMZ ¼lwphc) nkf;Ro vkSj izdVu vko';drk,¡½ 

fu;ekoyh] 2015 ds fu;e 29 ds vuqikyu esa ge vkidks lg"kZ lwfpr djrs gS fd 

daiuh ds funs'kd eaMy dh cSBd v‚fM;ks fotqvy ek/;e ls] 30 flrEcj] 2020 dks 

lekIr v)Zokf"kZd ds fy, daiuh ds vys[kkijhf{kr foRrh; ifj.kkeksa ij fopkj vkSj 

vuqeksnu djus ,oa vU; fo"k;ksa ,oa çklafxd ekeys gsrq lkseokj] 09 uoEcj] 2020

dks vk;ksftr dh tk;sxh ¼,dy vkSj lesfdr½A

blds vfrfjDr] bulkbMj VªsfMax ls cpus ds fy, daiuh ds fu;eu] fuxjkuh vkSj 

fjiksfVZax VªsfMax ds fy, daiuh dh vkpkj lafgrk ds vuqlkj] Vªsf<ax foaMks vius ukfer 

O;fDr;ksa vkSj muds fudV laacaf/k;ksa }kjk daiuh dh izfrHkwfr esa O;kikj djus ds 

mn~ns'; ls funs'kd eaMy dh cSBd ds lekiu ds ckn 48 ?kaVs vFkkZr 1 vDVwcj] 

2020 ls daiuh dh izfrHkwfr;ksa esa ysunsu ds fy, can py jgh gSA

fnukad% 30 vDVwcj] 2020
LFkku% xq:xzke

ds fy, vkSj cksMZ dh vksj ls
foiqy fyfeVsM

gLRkk-@&
lquhy dqekj
daiuh lfpo

NOTICE
Pursuant to Regulations 29 & 47 of the SEBI 
(LODR) Regulations, 2015, notice is hereby 
given that a meeting of the Board of 
Directors of the Company will be held on 
Thursday, November 12, 2020, inter-alia, to 
cons ider and approve Unaud i ted
Standalone & Consolidated Financial
Results of the Company for the second 
quarter and half year ended September 30, 
2020.
The above intimation is also available on the 
Company’s website www.eichermotors.com 
and also on the website of stock exchanges 
i.e. NSE-www.nseindia.com and BSE-
www.bseindia.com.

Date  : 30.10.2020
Place : Gurugram, Haryana

For Eicher Motors Limited
Sd/-

Manhar Kapoor
General Counsel &

Company Secretary

CIN : L34102DL1982PLC129877
Regd. Office: 3rd Floor-Select Citywalk,

A-3 District Centre, Saket, New Delhi-110017
Corp. Office: #96, Sector 32,
Gurugram-122001, Haryana

Telephone: +91 124 4415600
Website: www.eichermotors.com

Email: investors@eichermotors.com

¨É´ÉÉxÉÉ ºÉÖMÉºÉÇ Ê±ÉÊ¨É]äõb÷
(CIN: L74100DL1961PLC003413)

{ÉÆVÉÒEÞòiÉ EòÉªÉÉÇ±ÉªÉ : {ÉÉÆSÉ´ÉÓ ¨ÉÆÊVÉ±É, EÞòÊiÉ ¨É½þ±É,
19, ®úÉVÉäxpù {±ÉäºÉ, xÉ<Ç Ênù±±ÉÒ-110125
nÚù®ú¦ÉÉ¹É xÉÆ.: 011-25739103, ¡èòCºÉ xÉÆ.:

011-25743659
<Ç-¨Éä±É: corporate@mawanasugars.com

¤Éä́ ÉºÉÉ<]õ: www.mawanasugars.com

ºÉÚSÉxÉÉ
ºÉä¤ÉÒ (ºÉÚSÉÒEò®úhÉ nùÉÊªÉi´É B´ÉÆ |ÉEò]õxÉ +É´É¶ªÉEòiÉÉBÆ)
Ê´ÉÊxÉªÉ¨ÉxÉ, 2015 Eäò Ê´ÉÊxÉªÉ¨ÉxÉ 29 Eäò ºÉÉlÉ {ÉÊ`öiÉ
Ê´ÉÊxÉªÉ¨ÉxÉ 47 Eäò |ÉÉ´ÉvÉÉxÉÉå Eäò +xÉÖ{ÉÉ±ÉxÉ Eäò iÉ½þiÉ,
BiÉnÂ ùu ùÉ® úÉ ºÉ Ú ÊSÉiÉ ÊEòªÉÉ VÉÉiÉÉ ½ è þ Ên ùxÉÉ ÆEò
30.09.2020 EòÉä ºÉ¨ÉÉ{iÉ ÊiÉ¨ÉÉ½þÒ B´ÉÆ Uô¨ÉÉ½þÒ Eäò
+xÉÉÆEäòÊIÉiÉ Ê´ÉkÉÒªÉ {ÉÊ®úhÉÉ¨ÉÉå (BEò±É B´ÉÆ ºÉ¨ÉäÊEòiÉ)
EòÉä +ÆMÉÒEÞòiÉ Eò®úxÉä Eäò Ê±ÉB EÆò{ÉxÉÒ Eäò ÊxÉnäù¶ÉEò
¨ÉÆb÷±É EòÒ ¤Éè`öEò ¤ÉÖvÉ´ÉÉ®ú, 11 xÉ´É¨¤É®ú, 2020 EòÉä
+ÉªÉÉäÊVÉiÉ ½þÉäMÉÒ*
<ºÉ ºÉÚSÉxÉÉ ¨Éå ºÉÎ¨¨ÉÊ±ÉiÉ VÉÉxÉEòÉ®úÒ EÆò{ÉxÉÒ EòÒ´Éä¤ÉºÉÉ<]õ
www.mawanasugars.com iÉlÉÉ º]õÉ ìEò
BCºÉSÉåVÉÉå EòÒ ´Éä¤ÉºÉÉ<]õÉäÆ www.bseindia.com

iÉlÉÉ www.nseindia.com {É®ú ¦ÉÒ ={É±É¤vÉ ½èþ*
¤ÉÉäbÇ÷ Eäò +Énäù¶ÉÉxÉÖºÉÉ®ú

EÞòiÉä ¨É´ÉÉxÉÉ ºÉÖMÉºÉÇ Ê±ÉÊ¨É]äõb÷
½þºiÉÉ/-

(+¶ÉÉäEò EÖò¨ÉÉ®ú ¶ÉÖC±ÉÉ)
EÆò{ÉxÉÒ ºÉÊSÉ´É

BºÉÒBºÉ-29673
ºlÉÉxÉ : xÉ<Ç Ênù±±ÉÒ
iÉÉ®úÒJÉ : 30.10.2020
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