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MaxiVisionplans
expansioninMaha,
eyes IPOin2years

ANUSHKA BHARDWAJ
NewDelhi, 14February

F rom weekend gigs to social
media dominance, stand-up
comedyhasflourishedinIndia,

and brands are capitalising on this
growth. Companies across industries
— including ride-hailing platform
Uber, food aggregator Zomato, wear-
able major boAt, and car trade plat-
formSpinny—arecollaboratingwith
comedians like Samay Raina, Ravi
Gupta, andShreejaChaturvedi.

“Brands across various sectors,
whether new-ageD2C (direct-to-con-
sumer),FMCG(fast-movingconsumer
goods), or BFSI (banking, financial
services, and insurance), are increas-
ingly exploring collaborations,” said
PreranaaKhatri,chiefbusinessofficer
at Only Much Louder, a Mumbai-
based artistemanagement firm.

However, the sensitive nature of
comedyand the rise of cancel culture
make brands cautious. “Brands work
with comedians as long as the part-
nershipdrivesengagement.Theypri-
oritise return on investment, and if
the comedian’s popularity translates
intoaudienceinteraction, thecollabo-
rationmakes sense,”Khatri added.

Controversyandcaution
A recent example of brand risk in
comedy is India’s Got Latent (IGL), a

YouTubetalentshowhostedbyRaina.
Despitestrongbrandengagement, the
showwas removed fromYouTube for
“inappropriate content” and the
matter was also raised in Parliament,
with oneMP calling for a law to regu-
late social media. The controversy
prompted some brands to withdraw
their sponsorships. Apparel brand
XYXX reportedly had planned spon-
sorshipdealsworthRs35lakhperepi-
sode,whichhavesincebeencancelled.
XYXXdidnotrespondtoqueriesfrom
Business Standard. Meanwhile, food
chainKFChasdisabledcommentson
its Instagram campaign featuring
Raina.

“Shows like IGL always carry the

riskofbacklash.Brandsengagingwith
edgycontentneedtofactorinthispos-
sibility,”saidSmitBhanushali,general
manager of Strategy and Operations
at Black Hat Talent Solutions.
However, he added, that brands with
solidagreementsandriskclausescan
mitigate potential fallout.

An agency that worked closely
with IGL said that going ahead,
“brands are likely to take a more
proactive stance. This includes rigor-
ousvetting,clearcontractsandcrisis-
management strategies.”

Despitetheoccasionalcontroversy,
industry experts believe comedy
remainsavaluabletool formarketing.
“Unless a comedian is involved in

something society deems unforgiv-
able, theyusuallybounceback if their
talent remains strong,” said Samit
Sinha, founder of Alchemist Brand
Consulting. “Stand-up comedy will
always be a sensitive subject, but
brandswilling to take the plunge can
position themselves as bold, progres-
sive, and attuned to younger
audiences,” Bhanushali added.

Opportunityandrisk
Risks notwithstanding, brands con-
tinue collaborating with comedians
duetotheiruniquestorytellingability.

“Most comedians are also writers.
Their knack for delivering messages
with timing, relatability, and authen-
ticitymakes themvaluable for digital
marketing,”saidPankajMalani,senior
vice president of Revenue at Only
MuchLouder.

ShubhamChawla,Raina’smanag-
erwho spokewithBusiness Standard
before the IGL controversy erupted,
highlighted the impact. All brands
thatpartneredwithIGLsawanuptick
in sales, he claimed, adding,
“Vastrado’s sales doubled within a
month, and Spinny saw increased
market presence.”

Beyond humour, brands focus on
reachand relatability.

Uber recently partnered with
comedians Shreeja Chaturvedi,
Shreya Priyam Roy, and Shashi
Dhiman for its ‘Women Safety Isn’t a
Joke’ campaign, balancing a serious
topic with a light-hearted approach.
Meanwhile, boAt collaborated with
comedianRaviGuptatochallengethe
‘Made inChina’ perception of its pro-
ducts. “His witty, shudh desi style
madehim the right pick,” said a boAt
spokesperson.

Unlike scripted campaigns, live
shows pose greater risks due to their
unpredictability. “In scripted cam-
paigns, brandsensuremessagealign-
ment, but this comes at the cost of

authenticity and spontaneity,”
Bhanushalisaid.Thatsaid, fewbrands
arecomfortablewithunpredictability,
sheadded.Mostarehesitanttoengage
in live collaborations.However, some
optforcontrolledenvironments, such
as private corporate events, where
theysetguidelines forcomediansand
restrict audience recordings.

Currently, most brand partner-
ships with comedians are short-term
and last between three to sixmonths,
often capitalising on trending topics,
saidMalani. “Long-termpartnerships
align with our core category entry
points, while short-term collabo-
rations tap into ongoing conversa-
tions,” said the boAt spokesperson.
Khatri said there was also a growing
interest in long-termdeals. “Westruc-
ture collaborationswhere comedians
endorsebrandsacrossmultiplechan-
nels andeven serve as brandconsult-
ants,” she said.

Comedyconundrum
Controversyincomedyisnothingnew
in India — comedians like Tanmay
Bhat andVirDashave facedbacklash
before. While this limits some
endorsement opportunities, experts
believe theoverall impact isminimal.

“Public perception of artistes can
change, butwe focus on their current
relevance, authenticity, and align-
ment with our brand,” said the boAt
spokesperson.

There is also the view that
comedy’s edgy nature restricts its
appeal to certainbrands.

“Most stand-up content is con-
sumed individually on mobile
devices, allowing comedians to push
boundaries. This makes them less
suitable for brands targeting family
audiences,” saidSinha. “It’s adouble-
edged sword — established brands
are more cautious with comedians
than they are with film and sports
celebrities.”

Fame & fury: Brands walk a
tightrope with comedians
AfterIndia’sGotLatentcontroversy,agenciessaybrandsmaytakemeasures
likevettingofcontractsandtweakingcrisis-managementstrategies

OPPORTUNITY
nComedians’popularityand
highreturnoninvestment

nBrandscanposition
themselvesasbold,
progressive,andattunedto
youngeraudiences

RISK
nSensitivenatureofcomedy

nContentpushesboundaries,
hence, lesssuitableforbrands
targetingfamilyaudiences

ILLUSTRATION: BINAY SINHA

ANJALI SINGH
Mumbai, 14February

MaxiVision, the south India’s
eye care hospital chain led by
industry veteran GSK Velu, is
noweyeingexpansioninwest-
ern India and has earmarked
~500 crore investment fund
forMaharashtra.

The firm is also setting its
sights on the stock market
debut, with plans to go public
within thenext twoyears.

The firm has announced a
partnership with Ojas Group
ofEyeHospitals tostrengthen
itspresenceinMumbai,where
it plans to establish five new
hospitals next year.

BeyondMumbai, thegroup
is eyeing expansion in key
Maharashtra cities such as
Nagpur, Nashik, Pune and
Kolhapur, tapping into exist-
ing ophthalmology practices
andenhancingthemwithcut-
ting-edge technology. Two
brownfield acquisitions are
also planned in Mumbai,
though details of the acqui-
sitions remainundisclosed.

Speaking on the partner-
ship, GSK Velu, promoter and
chairman of Maxivision Super
Speciality Eye Hospital said,
“Thiscollaborationalignswith
our vision to expand footprint
across Maharashtra for which
~500crorehavebeenallocated.
Our first phase of expansion

will focus on key cities in
Maharashtra before moving
into tier-two and tier-three
cities using a hub-and-spoke
model.Within thenext 2 years
ourgoalistoreach100centres.”

MaxiVisioncurrentlyoper-
ates 52 centres, with twomore
beingadded,bringingthetotal
to 54. The company projects
exceeding 60 centres by the
endofMarchandaimstoreach
100within the next two years.

Forthisthecompanyis lev-
eraging strategicpartnerships
andinvestments toachieve its
growthtargets.NiteenDedhia,
promoter and chairman, Ojas
Eye Hospitals said, “This col-
laborationwillenableustolev-
erageMaxiVision’s investment
capabilities and expand our
practise across Mumbai and
Maharashtra.This investment
will be utilised primarily for
infrastructureandequipment.
Currently we are looking to
expand to South Bombay,
Central Bombay, Thane,
Mulund, and New Bombay,
essentially covering the
entirety ofBombay.”

Currently Ojas Group of
Hospitals has presence in
Bandra and Kandivali. Going
ahead, they will further look
into expanding in tier-two
areasaroundMumbai, includ-
ingPalghar,Daman,andparts
near Namdev, which are
strong catchment areas.
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PARTICULARS

Rs. In Lakhs

Total Income 4,938.97 4,960.69 14,914.94 16,818.14 21,951.69 1,770.38 1,929.13 5,626.65 5,349.47 7,324.16
Net Profit / (Loss) fromOrdinary activities 548.15 358.09 1,192.28 1,324.65 1,539.08 178.42 252.96 693.57 801.94 1,046.26
(before tax, Exceptional &/
or extra-ordinary items
Net Profit / (Loss) (before tax, After 548.15 358.09 1,192.28 1,324.65 1,539.08 178.42 252.96 693.57 801.94 1,046.26
exceptional &/or extra-ordinary items
Net Profit / (Loss) for the period after tax 367.55 271.16 855.37 1,078.08 1,167.35 115.61 169.19 483.85 602.09 793.73
(after Extraordinary items)
Total Comprehensive Income for the period 367.55 271.16 855.37 1,078.08 1,143.12 115.61 169.19 483.85 602.09 769.50
(Comprising Profit (Loss) and other
Comprehensive Income for the period)
Equity Share Capital 1,329.68 1,329.68 1,329.68 1,329.68 1,329.68 1,329.68 1,329.68 1,329.68 1,329.68 1,329.68
Earning Per Share (of Rs.1/- each)
(a) Basic 0.28 0.20 0.64 0.80 0.86 0.09 0.13 0.36 0.45 0.58
(b) Diluted 0.28 0.20 0.64 0.80 0.86 0.09 0.13 0.36 0.45 0.58

31.12.2024
(Un Audited)

Place : Hyderabad
Date : February 14, 2025

Note : The above is an extract of the detailed format of quarter and nine months ended financial results filed with the Stock
Exchanges under Regulation 33 of the Securities and Exchange Board of India (ListingObligations andDisclosure Requirements)
Regulations, 2015. The full format of the quarter and nine months ended financial results are available on the Stock Exchange
websites, www.nseindia.com, www.bseindia.com and Company's website www.xtglobal.com. The results can be accessed by
scanning the QR code given below.
The results have been prepared in accordance with the IndianAccounting Standards (IndAS) prescribed under the Companies
(IndianAccounting Standards) Rules, 2015 as amended by Companies (IndianAccounting Standards)Amendment Rules, 2016.

For XTGlobal Infotech Limited
V Sreedevi

Wholetime Director
DIN: 02448540

XTGLOBAL INFOTECH LIMITED
CIN: L72200TG1986PLC006644

Plot No 31P and 32, Tower A, Ramky Selenium, Financial District, Nanakramguda, Hyderabad, Telangana – 500032
E-mail- company.secretary@xtglobal.com, Tel: 040-66353456 Website: www.xtglobal.com

STATEMENT OF FINANCIAL RESULTS FOR THE QUARTER AND NINE MONTHS ENDED 31ST DECEMBER, 2024

QUARTER
ENDED

CONSOLIDATED
NINE MONTH
PERIOD ENDED

STANDALONE
YEAR
ENDED

QUARTER
ENDED

NINE MONTH
PERIOD ENDED

YEAR
ENDED

30.09.2024
(Un Audited)

31.12.2024
(Un Audited)

31.12.2023
(Un Audited)

31.03.2024
(Audited)

31.12.2024
(Un Audited)

30.09.2024
(Un Audited)

31.12.2024
(Un Audited)

31.12.2023
(Un Audited)

31.03.2024
(Audited)
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Follow:

��ఇం�� 
��ం�  ���  ర��
�����: �ం� �ం�ం� ప��� 
�� ఇం�� ��ం�� ప� క�న 
చర�� ���న� మ��� ఆ� �ఐ 
�� ���� �� ర��  ��ం�. �-
ల�పర�న ��ల వ�� ���� 12 
�లల �� స��ం�  ��న��  ���ం�. 
�త� ���  ఇవ��డద�, ����  �� 
�ల� ఆ� �లల �� ఆ�ల� స�ష�ం 
��ం�. ��� 28 �ం� � ఉ���. 
��ం� �ర�హణ �సం ఎ� �ఐ �� 
అ��� ��ం� � అ�����ట� � 
�య�ం�ం�.

�ద��� , ���:  �కృ� ���ల� ���� ��� 
�య� ఎ���  ����   � క�� �� � ���  �� �ద�-
�� ��  ప�� ��� ���  ఇం���  ��� �త� 
����� �ప��న���  �క�ం�ం�. �త�ం 32 ఎక-
���  305 �� ం��  అం���� ఉం��. �� �� 
267 చదర� గ�ల �ం� 587 చదర� గ�ల వర� 
ఉం��. ధర� �.80 ల�ల �ం� �దల���. 
ఇక�డ �ం� ఎక���  ���� అడ��, ఏ� ఎక���  
ఓ�� ��� ల� అ�వృ�� ����. ఒక ఎకరం� ���-
�ట ఉం�ంద� �� � ���  ��  �ండ�  ��� ���� 
����. ఇ�వ� �� అ����  ��ం� (��య� 
��ం�) �య���� �� అ�� ��� మ���. త�ర� -
� �ద��� �� అ��ద� ��యం ��య�  ��ం� 
����ల� �రం���మ� ����.

�� � ���  
�ం� �త�  ���� 

���� �� �  ��  వ���ం�
�����: ఓ�� �� � �� � ��� �� �� � , �� 
��� క�� ���� �� �  �� � �ం� 
���.   �లయ�� � �ం�న వ���, �� �  
ఇం�� ��నం ఫ�తం� ఇ� �ం� క���. 
�� దగ�ర �� ల�ల గంటల��� కం�ం� , 50 
�ట�� �� �జ��  ఉ��ర� అంచ�.  స� ���ప�� 
ధర� �.149 �ం� �1,499 వర� ఉం��. 
�� ���, �� �� � �� ల  స� ����బ��  ఆ�-
��� � �త� �� � ����. ఐ��, ఐ�ఎ� , 
డ�� ��ఎ�  వం� ����� ఈ�ం��  ఈ ��  ��� 
�డవ��. ఐ�ఎ�  ��� � ��లం� క�సం 
�.149 �� � � ���� �����. 

 ��ఐ �� �నం ల� ��ం�� 
 �� �నం ��� ఇం�� (��ఐ) 

��ం���  � సందర�ం� ల� ��ం�� 
� �����  ��శ���ం�. ఇ� 95 

�తం స�చ��న, అ��రణ అ��న 
�� �నం� త�ర��య� 

���ం�. �� �నం �పంచ��ప�ం� 
��� ఎం�క ��న ���ల� 

��� ల��� ంద�, ఇ� బం�రం 
కం� ���నద� ���ం�.  మం� 

�క����, �� �� ���  �గ�న 
���� వల�  ఇ� అందం� 

క���� �.  �� �నం ల� ��ం�       � 
�శం�� ��ఖ ఆభర�ల ��� 

���ల� అం�� �� 
ఉ��య� ��ఐ ఇం�� ���ం�. 

త��న �� ��  ధర�
�����: �ర�యల వం� �� ధర� 
తగ�డం� �ంద� �ల� �� ధరల 
(�� �� ) ���ల�ణం 2.31 ���� 
త��ం�. �� ��  ��  ఇం��� (డ�� ��ఐ) 
2024 ��ంబ�� 2.34 �తం� న�ద-
�ం�. ఆ�ర ప��� ల ���ల�ణం 8.47 
�తం �ం� 5.88 ���� త��ం�. �ర-
�యల ���ల�ణం 28.65 �తం �ం� 
8.35 ���� త��ం�. ��� , �ంసం, 
�పల �షయం� ఇ� 5.43 �తం �ం� 
3.56 ���� ప���ం�. ట���, 
ఇంధనం ధర� తగ��, ఉ���యల ధర� 
����. ����క���  ఐ���  ���ల�-
ణం  2.14 �తం �ం� 2.51 ���� 
���ం�. ఈ�� ���  ���ల�ణం  ఐ� 
�లల క�ష�ం 4.31 �తం� న�ద-
�ం�. 2025� �� ���ల�ణం 2.4 
�తం�, 2026� ఇ� �� �తం� 
ఉండవచ�� ఇ� ���ం�.

���ర�త�ల�, కం��ల� ��� ఎ�� ���   అ��� �
అంద��న మం� �ధ� ��
�ద        ���, ���: � �� �� ���� ఎ�� 
��� అ���ల� �ష�మం�  ���ళ� �ధ        � �� 
అంద���. ��ధ ర        �ల ������  ����-
న� సంస�ల�, వ���ల        � � �� �� ���� ఎ�� 
��� అ���� ద���. 60� �� �ర        ���-
� ఇం�� ఉ���.  ఈ సందర�ం� మం� 
��� �� ��జ�ం, ���రం ��ం� �-
����, వ�వ        స�� న        డవ        �వ        � ����.  �ల        క
రం���  అ�ల��న �వ        � అం�ం�న ��� 
� �� �� ���ం� అ���� ఇవ�డం �ప� 
�ష        య        మ        � �����. ఇ�క మం� �య-
        త�ం� అ�వ        ��ం��.  �ఖ�మం� �వం� ��� 
�యకత�ం� ఈ ఏ�� �లం� తమ ��-

త�ం.. ���ర రం��వృ��� అ��ల        �న �-
�వ        ర        ��� క        ��ం�ంద� �ధ        � �� ����.  
2023� �లం�ణ అ�వృ�� �ం� ���  ఉంద�, 
��� ���ళ�� ��� ప��ట�� �ం��-

మ� అ���. మన ��� �� ��� బ        �� ��� -
������య�, ��� � జ        ��న  వ        ర        ��  ఎక        న-
        �� �రం� �.1.7 ల        �ల �ట�  ఇ���� �ం�� 
��ం�మ� ����.

�ం� ���       ల� ఇం��� నష��
�����: ఇం��� స� �ఎ�       � ���రం 
���న� అ�� ��ల�� పరస�ర ���       � ���మ-
�  �ం� ��� ����. తమ� ఎంత ��� ���-
��� అం� ���మ�, త��� ఎ��� ఉండద� 
�క�ం��. �ఎ�       � త�� ��� ఎ�వం� 
���       � ఉండవ� అ���.   ���       � �� కం-
��ల� ఆక��ం�ల� ఆయన ������. ఈ 
��నం ఇం��� ఎ��వ ��వం ���ం-
ద� ఎన���� ������. ఇం�య� �డ-
��       ల� �ఎ� సగ�న 3 �తం ������ం�,  
�ఎ� �డ��       ల� ఇం�� సగ�న 10 �తం 
���ం�. �ం� పరస�ర ��� ����� అమ� 
��� ఇం�య� �డ��       ల� �ఎ� �� ���
��  10 ���� ����ం�. ఇం�� 
�ం� �ఎ�        ��మ� ���ం�న� �� �-
డ��       �, �ర�య�, ���       ���       , �� ��       , ఎల��క� 
��న�, ���, ���ల�, ���, ఐర�, ���       � 

ఎ��వ ���       � ప� అవ�శం ఉం�. �ం�
���       ల� స�ందన� �ఎ� �ం� ��మ� 
���ం�న� 30 ర�ల �డ��       ల� ���       � 
త��ం�ల� ఇం�� ���ం�.  పరస�ర ���
��నం� ఇం��� �� జ��       , ���-
య� ��య�        ఎ��వ� నష�����య� 
అంచ�. �ఎ� తన �� �ల�� �ర�డం-
� �� బ�       � �ద� ���� వ��య�, కస�మ��  
ఎ��వ ���ం��� ఉం�ంద�, ����       ల ���� 
ప���య� ఎన���� ������.

బం�రం
@  �.89,000
�.ల�� ��న �ం� ధర
�����: ప�� ప�� ఆగడం ��. ఆభర�ల 
�����,  ��లర� �ం� �� ���ళ� వల� 
బం�రం ధర� ���రం �.1,300 ��� 
ఆ� �� గ�ష� �� � �.89,400� ���-
��య� ఆ� ఇం�� స�� అ���ష� 
���ం�. 99.9 �తం స�చ�త క��న   ���న 
�త�� ���రం 10 ��ల� �.88,100 
ప��ం�. అ�� 99.5 �తం స�చ�త క��న 
బం�రం ధర �.1,300 ��� 10 ��ల� 
�.89 �ల �� గ�ష� �� �� ���ం�.  
��ప� ��ం� ధర �.87,700. �ం� ధర 
�� ��� �.2,000 ��� ��� �లల గ�ష� 
�� �  �. ల�� ���ం�. ���రం ధర 
��� �.98 �ల దగ�ర ఉం�. ఎం�ఎ��  ��చ�� 
��   �, ఏ�� ��వ�� సంబం�ం�న బం�రం 
�ం���� 10 ��ల� �.184 ��� �
.85,993� ������. మ�� క��� ఎ���ం-
� � �� �ం�� ��చ��  �.2,517 �� 
2.64 �తం ��� �.97,750� ������.  
బల�న�న �ల� ఇం���, �ఎ�  ��� 
�ల�ల మద�� �రణం� బం�రం ధరల ఊ� 
�న��ంద� ఎ� �� ������   � క���,  
క��� ���� అన��� జ�� ��� అ���.

అం����� ఎ� ఐ� ��  �� � ��
�����: 

�రత�శ� అ��ద� �� సంస� అ�న ఎ� ఐ� 
తన ���గ��ల� మ�ంత ���న �వ� 
అం�ంచ��� ��ట� �ట ప��ం�. ఇం��సం 
ఇ���ష� అం� ��� ఎ�   ���   �ం� (�� 
) అ� �ర����� �రం�ం�ం�. �� ��� 
ఎ�ఐ� తన �ర�క��ల� ���� ��ట�� 
���ం�. ఈ �ర��మం �ంద, ఎ�ఐ� తన ��-
�గ��ల �సం �త� ��ట� �� �   ��   � 
అ�వృ�� ���ం�. �� ��� ���గ��� 
తమ �ల�ల ��ం� స��రం �ందడం, 
��యం ���ంచడం, ����   � �ఖ� �యడం 
వం� అ�క �వల� �లభం� �ందవ��.
ఏ�ంట�  �సం �� ���కం� ఒక ��ట� �� -
�   ��   � అ�వృ�� ���ం�. �� ��� ఏ�ం��  
తమ కస�మర�� మ�ంత ���న �వ� అం�ం-

చవ��.  ఈ ����ం�  ���ల� �� � �� వల� 
�� ప��మ� �పంచ ��ట� �ం�య�   � 
ఎదగడం �ల��ంద� ఎ� ఐ� ���ం�. ��
�పంచ �� � ���ల�� ఉప��ం� కస�మ� 
ఎం��   �ం�   � మ�ంత ����  ����ంద-
� ఎ� ఐ� ����ం�. ��  వల� �ల����, 
�����   �,  ఏ�ంట�� క��� అ��  �మ�� ��� బల-
ప���ంద� ఎ�ఐ� ఎం�, �ఈఓ ��� ర� �హం� 
అ���.

�ం� ��� ���,  ��ట� ఇం�� మన�శ �����  స��త�  ఎ� ఎ��  200� 
��దల ��ం�. �� ధర ధర �. 1,68,499  (ఎ��-���, ���). ఈ ��  184.4�� �ం�� 
��ండ� ఇంజ� � వ��ం�.    17.03 ��� � పవ� �, 15.9 ఎ� ఎ�  ��� � ఉత��� 
���ం�. ��  -��� �� ��� � వ��న� ఈ ��  40 ���టర� ��� ఇ��ం�.  �ం� ఎ� 
ఎ��  200 �� � ఎ� ఈ� �� �� , ��ట�  ఇ� స��ం�  క�స�� , ��ట�  ����ట� ��� 

�� �� క����� వం� �చ��  ఉ���.

�ంగ�� �ం� ��   � 
�.6,700 �ట�  ఆర��

 మం���ల� థర�� పవ� 
�� ం�క��ం�� 
�ద���   , ���: �లం�ణ� 800 
���ట�  థర�� పవ��� ం�   � ఏ��� 
��ం�� �ంగ�� �ల��    కం�� (ఎ�   �-
�ఎ�   ) �ం� �.6,700 �ట�  ���న 
ఆర��� ద��ం����మ� �ర� �� 
ఎల��క�� ���� (��   ) �క�ం�ం�.  
ఒప�ందం ��రం, ���   , ఇంజ��ం�   , 
����క��ం�   , సప��   , ��� వ���    
వం�� కం�� ���ం�ం�.  ఈ 
థర��    �� ం�   � మం���ల ��� �  �-
��ంచ����. ఇప��� ఉన�  �ం� 600 
���ట�  ���� పక�న ఈ �త� పవ� 
����   � కడ��. ఈ �ం� ��ట�� 
��ల� ట���� జన�ట� (���) � 
2016 � �� సప�� ��ం�. �లం�ణ�-
� ��ధ ���  ఆ��త పవ� �� ంట�� ఎ��-
�   �ంట��, ఇంజ��ం� స���   ల� కం�� 
అం�ం�ం�.

�త�  �చర�� �ం�  ఎ� ఎ��  200

8 �షన��25 ల�ల ���  ఉ� 
�ం�: 

ఇం�య� �� � ����  వ�స� ఎ���  �ష-
�       �� ప�ం�.  ఇ��స�ర�� �.25.31 ల�ల �ట�  
న�� �� ����ం�. �ఖ�ం� ��� , �� ��� 
�ర� పతనం ఆగడం ��. ��� ��  ��� 100, 
��� ��� 100 ఇం��� � గత 8 �షన�� 12 
�తం వర�  పతనమ���. ఇ� �� �     �-
����, ��� 3 �తం ��న ప�� �. ఈ ఇం��� � 
���రం �� న�� �� � �డ���. �����  
200 ��ం��  (0.26 �తం) త�� 75,939 దగ�ర 
��ల��ం�. ఇం���  700 ��ంట�  వర� 
ప�ం�. ���  102 ��ం��  త�� 22,929 దగ�ర 
���ం�. �ం� ��� �� �ద��ట�డం� 
�� బ����ట�� �� ఇం�య� �����  �� 
గత ��� ���� నష������.  అ���-
�యం, ��� ��మ�ల� అదనం� 25 �తం 
���       � �ఎ� ��త�ం ��ం�. ��� �� 
���, ��క� ��మ�ల� �� ���       � �ం-
��మ�, ‘పరస�ర ���       ’ �� ���మ�  �క-
�ం�ం�. ���       � ���� ఇం�య� కం��ల 
��� ��� త�� ��. గత ఎ��� �షన��  
�����        2,645 ��ం��  (3.36 �తం) పతనమ
వ��, ��� 810 ��ం��  (3.41 �తం) నష��-
�ం�.  ఫ�తం� �ఎ�       ఈ� ���అ�న కం��ల
�త�ం ���� ���ట��ష�  �.25 ల�ల ���
త�� �.400 ల�ల �ట�  (4.61 ��య� �లర�) 
��వ� ప�ం�.
�న�గ�న� న�� �?
��� ఇ����       �ం��  (ఎ�       ఐఐ�)  �����ం� 
�ద� �త�ం� ��������. ���రం �ష�       � 
�� �కరం� �.4,300 �ట�  ���న �ర�� 
ఎ�       ఐఐ� అ���. �ల� బలపడడం, ��� 

��వ ��త �ల క��� ల� పడడం, �ఎ� 
�ం� ఈ��        �  �రగడం�  ��� ఇ�       ����షన-
� ఇ��స���  (ఎ�       ఐఐ) ఇం�య� ���� �ం� 
తమ ఫం��       � ��       � ���ం����. పరస�ర 
���       ల (తమ� ఎంత ��� ��� అం� �యడం)  
�ం� ఇం��� �న��ం� ఉండద� �ం� 
ఇప��� �����.  �ఎ�  పరస�ర ���       ల-
�  �యడం �ద� ���  �� బ�       � ���� 
మ�ంత� ����ంద� ఎన���� ���-
���. ‘ఇం��� స� అ�� ��ల�� పరస�ర 
���       ల� ���మ� �ం� ఖ�� �యడం� 
ఇ��స�ర� ������ త�� �ం�. ���       ల� అ�-
��� �ల�ం�. ��� ��  కం��ల ��ంబ� 

��ర�� �జ��� ���ంచక�వడం� �ం��ం�
�బ��ం�ం�. ఇం�య� ���ట�  ����-
ష� �� ఎ��వ� ఉం�. అం�� ఎ�       ఐఐ� 
�ర�� �ద� �త�ం� అ�������’ అ� �స�� 
���ట� స���� ఎన���  ��� �ం� ఉ���-
�  �వ�ం��.  కం��ల �జ��� ���� 
అంచ�ల� అం��క�వడం� ��� ���-
వ��� ఇ��స���  �నక������ర� ���� 
����య� స���� ఎన��� ��� �య� 
అ���. �ఖ�ం� ��       , ��� ��� కం��ల 
ఫ��� ���ంచ�క����య� ������. 
‘�జ��� ��క�వడం, ��� ��వ ��ం-
చడం� �� ���       � వం� �� బ� అం�� 
����       � ప������. ���� �ం��ం� 
��న� �షన��� బల�నం� ఉం�ం�. 
��� ఇ��స�ర� అమ��� �న����’ అ� 
అంచ����.

�ం� ���  ��                               � ����    ���   

 12 �తం �ర పడ�  ��   , 
���    ��� ఇం���   �

 �న���న� 
ఎ�               ఐఐల అమ���

Rectangle


		2025-02-15T13:12:41+0530
	RAMAKANTH KUNAPULI




