
  

 

 

October 20, 2023 

 

The Asst. Vice President  

Listing Department 

National Stock Exchange of India Ltd. 

Mumbai – 400 051 

NSE Symbol: INDUSINDBK 

 

The Deputy General Manager   

Corporate Relationship Dept.  

BSE Ltd.                       

Mumbai – 400 001                   

BSE Scrip Code: 532187 

Madam / Dear Sir, 

 

IndusInd Bank introduces a brand campaign for its new digital banking app ‘INDIE’ during the 

ongoing ICC Men’s Cricket World Cup 2023 

 

IndusInd Bank has introduced an insight-led brand campaign aimed at promoting its hyper-personalized 

financial super-app, 'INDIE.' INDIE is a recently introduced mobile banking app from IndusInd Bank that 

offers a completely differentiated banking experience to digitally-savvy customers seeking a superlative 

digital experience. The app encompasses a gamut of services, including a Smart Savings account with 

Linked FD, Flexible Line of Credit, a personalized rewards program, advanced security features, and stock 

broking, among others.  

  

This brand campaign centres around the theme, 'Everyday Banking shouldn't feel like a battle,' and 

showcases day to day struggles people have with banking depicted by ancient warriors in a unique way, 

differentiating itself in the clutter of various Ads being run during the ongoing Cricket World Cup. The 

campaign offers a unique perspective to users with disruptive content, emphasizing that 'INDIE' by 

IndusInd Bank offers personalized experience and ultra flexible products that users can personalize as per 

their unique needs with many industry firsts. The app also leverages advanced analytics to provide 

personalized insights to its customers and aims to usher in a revolutionary new way to bank and make 

finance easier, safer and much more engaging than traditional banking apps. 

  

Conceptualized and executed by Leo Burnett India, the brand films drive the USPs of INDIE in an 

interesting way covering features such as accelerated rewards on the brands of customer’s choice and 

industry-first security features such as numberless cards, dynamic ATM PIN, single-use virtual debit card, 

and the ability to receive transaction OTP even in low network zones using Super-OTP. Users can also 

access a flexible instant credit line up to 5 lakhs, allowing them to withdraw funds anytime and multiple 

times while paying interest only on the amount withdrawn. Additionally, through INDIE, the Bank is 

providing a special World Cup interest rate of 7.85% p.a on Fixed Deposits, along with the added benefit of 

linking users' Fixed Deposit to their Savings Account.  

 

Yours faithfully, 

For IndusInd Bank Limited 

 

 

 

Anand Kumar Das 

Company Secretary 
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Press Release  
 

IndusInd Bank introduces a brand campaign for its new digital banking app ‘INDIE’ 
during the ongoing ICC Men’s Cricket World Cup 2023 

 
 With a series of brand videos, the campaign highlights several customer centric features 

such as Smart Savings account with Linked FD, Flexible Line of Credit, Personalized 
rewards program, security features among others  

 Campaign has been amplified during the ongoing ICC Men’s Cricket World Cup 2023 on 
Star Sports HD TV, Hotstar Connected TV, digital and social media   

 Films have been conceptualized and executed by Leo Burnett India  
   
Mumbai, October 20, 2023: IndusInd Bank has introduced an insight-led brand campaign aimed at 
promoting its hyper-personalized financial super-app, 'INDIE.' INDIE is a recently introduced mobile 
banking app from IndusInd Bank that offers a completely differentiated banking experience to 
digitally-savvy customers seeking a superlative digital experience. The app encompasses a gamut of 
services, including a Smart Savings account with Linked FD, Flexible Line of Credit, a personalized 
rewards program, advanced security features, and stock broking, among others.  
  
This brand campaign centres around the theme, 'Everyday Banking shouldn't feel like a battle,' and 
showcases day to day struggles people have with banking depicted by ancient warriors in a unique 
way, differentiating itself in the clutter of various Ads being run during the ongoing Cricket World 
Cup. The campaign offers a unique perspective to users with disruptive content, emphasizing that 
'INDIE' by IndusInd Bank offers personalized experience and ultra flexible products that users can 
personalize as per their unique needs with many industry firsts. The app also leverages advanced 
analytics to provide personalized insights to its customers and aims to usher in a revolutionary 
new way to bank and make finance easier, safer and much more engaging than traditional banking 
apps. 
  
Conceptualized and executed by Leo Burnett India, the brand films drive the USPs of INDIE in an 
interesting way covering features such as accelerated rewards on the brands of customer’s choice 
and industry-first security features such as numberless cards, dynamic ATM PIN, single-use virtual 
debit card, and the ability to receive transaction OTP even in low network zones using Super-OTP. 
Users can also access a flexible instant credit line up to 5 lakhs, allowing them to withdraw funds 
anytime and multiple times while paying interest only on the amount withdrawn. Additionally, 
through INDIE, the Bank is providing a special World Cup interest rate of 7.85% p.a on Fixed 
Deposits, along with the added benefit of linking users' Fixed Deposit to their Savings Account.  
  
Speaking about the campaign, Charu Sachdeva Mathur, Head – Digital Banking & Strategy 
(Existing Business), IndusInd Bank, said, “The new brand campaign reflects IndusInd Bank's 
unwavering commitment to customer-centricity and the advancement of the Bank’s Digital 2.0 
journey. With INDIE, we're revolutionizing banking into a seamless and tailored experience, where 
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individual needs and preferences take centre stage. The campaign symbolizes our mission to 
redefine the everyday banking experience, simplifying it and making it more convenient.”   
 
This campaign is being amplified across Television, Connected TV, social and digital media channels 
such as YouTube, OTTs, Instagram, FB, LinkedIn, etc.  
  
Watch the Ad here:  
 

https://www.youtube.com/watch?v=K-ZxvckJiPU 
https://www.youtube.com/watch?v=buNApFs7jV4 
https://www.youtube.com/watch?v=AC0CtcYNXm8 
https://www.youtube.com/watch?v=XVTbOhBW5BU 
 

About IndusInd Bank: 
IndusInd Bank Limited commenced its operations in 1994 catering to the needs of consumer and 
corporate customers. Since its inception, the Bank has redefined the banking experience for its 
customers including various government entities, PSUs, retail and large corporations. As on 
September 30, 2023, IndusInd Bank has a customer base of approx. 37 million, with 2631 
Branches/Banking Outlets and 2903 ATMs spread across geographical locations of the country and 
covering 1,43,000 villages. The Bank has representative offices in London, Dubai and Abu Dhabi. 
The Bank believes in driving its business through technology that supports multi-channel delivery 
capabilities. It enjoys clearing bank status for both major stock exchanges BSE and NSE and 
settlement bank status for NCDEX. It is an also an empaneled banker for MCX. 
 
RATINGS 
Domestic Ratings:  

 CRISIL AA + for Infrastructure Bonds program/Tier 2 Bonds  

 CRISIL AA for Additional Tier 1 Bonds program  

 CRISIL A1+ for certificate of deposit program / short term FD program  

 IND AA+ for Senior bonds program/Tier 2 Bonds by India Ratings and Research 

 IND AA for Additional Tier 1 Bonds program by India Ratings and Research 

 CARE A1+ for Certificate of Deposits  
 
International Ratings:  

 Ba1 for Senior Unsecured MTN programme by Moody’s Investors Service  
 
Visit us at https://www.indusind.com/    
Twitter:  @MyIndusIndBank    
Facebook: https://www.facebook.com/OfficialIndusIndBankPage    
Instagram: https://www.instagram.com/indusind_bank/  
  

https://www.youtube.com/watch?v=K-ZxvckJiPU
https://www.youtube.com/watch?v=buNApFs7jV4
https://www.youtube.com/watch?v=AC0CtcYNXm8
https://www.youtube.com/watch?v=XVTbOhBW5BU
https://www.indusind.com/
https://twitter.com/MyIndusIndBank
https://www.facebook.com/OfficialIndusIndBankPage
https://www.instagram.com/indusind_bank/
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For more information, please contact: 

IndusInd Bank 

Shefali Khalsa 

mediarelations@indusind.com 

 

Mihir Dani 

mediarelations@indusind.com 

Adfactors PR  

Unnati Joshi 

unnati.joshi@adfactorspr.com    
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