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““;.. Safe Harbor ’I/

This presentation and the accompanying slides (the “Presentation”), which have been prepared by Music Broadcast Limited (the
“Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation or invitation to
purchase or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or binding
commitment what so ever. No offering of securities of the Company will be made except by means of a statutory offering document
containing detailed information about the Company.
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This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the
Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy,
completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may not
contain all of the information that you may consider material. Any liability in respect of the contents of, or any omission from, this
Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business
prospects that are individually and collectively forward-looking statements. Such forward-looking statements are not guarantees of
future performance and are subject to known and unknown risks, uncertainties and assumptions that are difficult to predict. These
risks and uncertainties include, but are not limited to, the performance of the Indian economy and of the economies of various
international markets, the performance of the industry in India and world-wide, competition, the company’s ability to successfully
implement its strategy, the Company’s future levels of growth and expansion, technological implementation, changes and
advancements, changes in revenue, income or cash flows, the Company’s market preferences and its exposure to market risks, as well
as other risks. The Company’s actual results, levels of activity, performance or achievements could differ materially and adversely from
results expressed in or implied by this Presentation. The Company assumes no obligation to update any forward-looking information
contained in this Presentation. Any forward-looking statements and projections made by third parties included in this Presentation
are not adopted by the Company and the Company is not responsible for such third party statements and projections.



mh.. Key Highlights ’I/ ey | D)

io Ci
Radio City Radio City

74 JAGRAN INITIATIVE

" YoY 11% growth in volumes for Q4 FY21
= Even during non-festive period, volumes in line with festive quarter -Q3FY21
= Maintains its leadership position at 21%* market share in Q4FY21 as well for FY21

= 43% of the total clients on the Radio platform advertised on Radio City — Highest in the Industry

Radio Industry

= Consistent growth in Ad volumes since Jul’20

" YoY 4% growth in volumes for Q4 FY21

= 3.7K clients advertised on Radio in Q4 of which 1.7k clients used the radio platform for the 15t time

* Source: Aircheck 15 Markets
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|\ Continued Delivering Positive EBITDA ’I/ RAG RAG MEIN
i DAUDE CITY.

Growth Trajectory for Q4FY21 continues despite the 2"¢ wave of Covid

Revenue EBITDA*
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*Includes Other Income All figures in Rs. Cr
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Radio City is at highest Volume Market Share across all operator’s main frequencies for Q4 FY21 as well as FY21

Source: Aircheck 15 Markets
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Long Term Deals
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Special Days & Schemes Festive Revenues
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Digital First Integrations

Govt. Proactive pitches

\/

i

Big Ticket Content Integrations

RC Bazaar

I

Other Initiatives
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* New Revenue Opportunities contributed Rs 29 crores of revenue for FY21
e Leadersin NEW client addition for the year with 34% share
* Highest client share in the Industry with 43% as on 31st March 2021
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Collection Efficiency

Operating Cost saving of Rs. 52 Cr for FY21 = 27% Cost Reduction compared to
FY20

Collection of Rs. 48 Crores during the quarter of which collection from government
was Rs 9 Crores

Cash and Cash Equivalents of Rs. 233 Cr as on March 315t 2021
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“lhn. High Focus on Digital Integrations ’l/

* Strategic integration of RC initiatives on various Social Media platforms through well know influencers & celebrities.
* All RCinitiatives like Dabbewalo ka Dabba Bharo, Ghar se na Niklenge, Concert from Home, AROI Research, Badal Daal

Hyderabad, Love Guru, Kaam Wapsi, Mumbai Relaunch, etc. were promoted.

Social Media Reach

Digital reach of 267 Mn

through social media apps a

like Youtube, Facebook, [ RC brand across all Platforms [ For all RC Initiatives } Cum reach 26.6 Cr
Twitter, Instagram and )

Web Radio

i VR INDGAN HACKER
Watch the Ghar Se Na Mkenges Arthem by Racko
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m“.. Initiatives in the Quarter

RADIO CITY KAAM WAPASI

FOR JOD OPPORTUNMITIES, PFLEASE SEND YOUR ©Y T
Kaasmamyradiooity.com

Radio City initiates “Kaam Wapasi” in association with
Kaamwapasi.com (Lowe Lintas initiative), that leads listeners to
register for various opportunities available in various categories
of work profiles.

RC plays the role of a catalyst and expedites the process of job
aspirants getting interviewed by the employer (if eligible).

In these times when its difficult to get your CV pushed, RC
guarantees eligible job seekers a meeting with the HR team

¢/ /4

Association with One India
for World Radio Day

World Radio Day
NSIDE A RADIO STATION

7
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Association with Onelndia to create a video for World Radio
Day. They have covered the backstory of a Radio station. The
same is posted on multiple platforms & websites. Cumulative

reach of all the Social media platforms & website is 1 crore+
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Association with Sony Liv -
Girls Hostel 2.0
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'3\/ Entertainment Website Liked

&® Use App [~

www.sonyliv.com

'i_" Juhi, Nikita, Raghavendra and 3,661,223
‘ others like this

Strategic deal with Girls Hostel 2.0 on Sony Liv. We

got to interview the lead starcast. The interview has
been shared by Sony Liv on its Facebook which has

36.61 lakhs+ followers.

14

Association with Sony LIV for
Gullak Season 2

Sony LIV & .
3d - S

= Radio City &
6d - S

Mishra Parivaar ke anokhe kisson ki Gullak!
Do watch Gullak Season 2 on Sony LIV

See Translation

Strategic deal with Gullak Season 2 on Sony Liv. We

got to interview the lead starcast. The interview has
been shared by Sony Liv on its Facebook which has

36.61 lakhs+ followers.

Association with Road Safety
World Series

Association with India team of Road Safety World

series. We got brand presence on jerseys of

legendary players of team India like Sachin
Tendulkar, Sehwag, Yuvraj Singh, Kaif, Irfan Pathan.
We will also get boundary wall branding. The same

was telecasted on Colors Cineplex and Voot.
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i Profit and Loss Statement

Revenue

Other Income
Licenses Fees
Employee Expenses

Other Expenses

EBITDA

EBITDA Margin
Depreciation/Amortization

EBIT

EBIT Margin
Finance costs
PBT

Tax

PAT

PAT Margin

Other Comprehensive Income

Total Comprehensive Income

Due to Covid-19, the figures do not represent normal quarter/operations and to that extent are not strictly comparable
with last year or preceding quarter

Q4FY21

42.5
2.3
4.8

12.2

22.6
5.2

12.2%
8.2
-3.0
-7.1%

Q4FY20

45.9
3.9
4.8

12.4

34.0

-1.4

-3.1%
8.6
-10.1
-21.9%
2.1
-12.1

-7%

NA

NA

NA

NA

Q3FY21

40.7
5.0
4.7

12.2

19.6

9.2

22.6%
8.2

0.9
2.3%

4%

-44%

NA

NA

NA

FY21

FY20

Radio Cig/
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-49%

-95%

NA

NA

NA
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m"" Balance Sheet

Assets (In Rs. Crs)
Total Non-Current Assets

Fixed Assets

Property, plant and equipment

Intangible Assets
Right to use Assets
Financial Assets

Investments

Other Financial Asset
Deferred Tax Asset(Net)
Other Non-Current Assets
Non-Current Tax Assets
Total Current Assets
Current Investments
Trade Receivables
Cash & Cash Equivalents
Bank Balances
Other Financial Assets
Other Current Assets
TOTAL ASSETS

364.8
282.9
67.8
193.3
21.8

41.0

12.9
17.7
3.7
6.7
291.9
160.9
77.3
9.9
20.5
2.1
21.2
656.7

339.0
309.1
73.6
214.2
21.3

0.0

11.4
10.0
4.0
4.5
348.8
208.4
106.2
7.6
5.0
1.9
19.8
687.8

Equity and Liabilities (In Rs. Crs)
Shareholders Fund

Share Capital

Other Equity

Total Non Current Liabilities
Long Term Borrowings

Lease Liabilities

Employee Benefit Obligation
Total Current Liabilities
Short Term Borrowings
Trade Payables

Lease Liabilities

Other Financial Liabilities
Employee Benefit Obligation
Other Current Liabilities
Current tax liabilities (net)

TOTAL EQUITY & LIABILITIES

( / /4

Mar-21

609.8

69.1
540.6
19.8
0.0
18.5
1.4

27.1

0.0
12.2

5.0
2.1
0.3
7.5
0.0

656.7

RAG RAG MEIN
DAUDE CITY.

631.8

69.1
562.7
22.0
0.0
18.3
3.8

33.9

0.0
20.8

3.8
2.6
0.4
6.3
0.0

687.8

~Rs. 233 Cr of Cash, Cash Equivalents & Investments as on 31t March 2021

Mar-20

Radio Clty
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\';\Ln- Cash Flow Statement

In Rs. Crs

Year ended 31-Mar-21

RAG RAG MEIN
DAUDE CITY.

Year ended 31-Mar-20

Radio Cig/
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Profit before tax
Adjustments

Operating Profit Before Working Capital Changes
Change in operating assets and liabilities

Cash generated from operations

Income taxes paid

Net cash inflow from operating activities (A)

Net cash inflow/(outflow) from investing activities (B)

Net cash outflow from financing activities (C)

Net increase/(decrease) in cash and cash equivalents (A+B+C)

Cash and cash equivalents at the beginning of the year

Cash and cash equivalents at the end of the year

-32.8
25.3
-7.5
14.9

7.4
-2.0
5.5

3.8

-7.0

2.3

7.6
9.9

28.9
33.9
62.8
-2.5
60.3
-11.0
49.3

32.2

-88.8

14.8
7.6
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CIN: L64200MH1999PLC137729
Ms. Sangeetha Kabadi
Email : sangeethak@myradiocity.com

Mr. Jimmy Oza
Email: jimmyo@myradiocity.com

www.radiocity.in

SG A Strategic Growth Advisors

CIN: U74140MH2010PTC204285

Mr. Jigar Kavaiya
Email : jigarkavaiya@sgapl.net

www.sgapl.net
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