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INVESTOR PRESENTATIO N  
November 2022 



C I N E L I N E  I N D I A  L I M I T E D  

Safe Harbor 

This  presentation has been prepared by and is  the sole responsibi l i ty  of  Cinel ine India Limited  ( the “Company”) .  By accessing  this  presentation,  you are agreeing to be  

bound by the trai l ing restr ictions.   

This  presentat ion does  not const itute  or  form part of  any offer  or  invitation or  inducement  to sel l  or  issue,  or  any sol icitation of  any of fer  or  recommendation to purchase  

or  subscr ibe  for,  any securit ies  of  the  Company,  nor  shal l  i t  or  any part  of  it  or  the  fact of  i ts  distr ibution form the basis  of ,  or  be  rel ied on in connection with,  any contract  

or  commitment thereof .  In particular,  this  presentation  is  not intended to be a  prospectus or  offer  document  under the applicable  laws of  any  jur isdiction,  including India.  

No representation or  warranty,  express or  implied,  is  made as to,  and no rel iance should be placed on,  the  fairness,  accuracy,  completeness  or  correctness of  the  

information or  opinions contained in this  presentation.  Such information and opinions  are in al l  events  not  current after  the  date  of  th is  presentation.  There is  no 

obligation to update,  modify  or  amend this communication  or  to otherwise  notify  the  recipient  i f  the information,  opinion,  project ion,  forecast  or  estimate set forth  

herein,  changes or  subsequently  becomes inaccurate.   

Certain statements  contained in this  presentation that are not statements  of  h istorica l  fact constitute  “forward - looking statements.”  You can general ly  ident ify  forward  

looking statements  by  terminology  such as  “aim”,  “anticipate”,  “bel ieve”,  “continue”,  “could”,  “estimate”,  “expect”,  “intend”,  “may”,  “object ive”,  “goal”,  “plan”,  

“potentia l”,  “project”,  “pursue”,  “shal l” ,  “should”,  “wil l” ,  “would”,  or  other  words  or  phrases of  similar  import.  These forward-looking statements involve  known and 

unknown r isks,  uncerta inties,  assumptions  and other  factors that may cause the Company’s  actual  results,  performance or  achievements  to be material ly  different from any 

future results,  performance or  achievements  expressed or  implied  by such forward-looking statements  or  other  projections.  Important factors that could cause actual  

results,  performance or  achievements  to  di ffer  material ly  inc lude,  among others:  (a)  our  abi l ity  to  successful ly  implement  our strategy,  (b)  our  growth and expansion plans,  

(c)  changes in regulatory  norms applicable  to the Company,  (d)  technological  changes,  (e)  investment income,  ( f )  cash f low projections,  and (g)  other  r isks.   

This  presentation is  for  general  information  purposes only,  without  regard to any speci f ic  object ives,  f inancial  s i tuations  or  informational  needs  of  any particular  person.  

The Company may alter,  modify  or  otherwise  change in any manner  the content of  this  presentation,  without obl igation to notify  any person of  such change or  changes.  
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AWARD & RECOGNITION  

IMAX BIG CINE EXPO AWARD 2022 

EMERGING 

CINEMA CHAIN 

OF THE YEAR 

2022 

C I N E L I N E  I N D I A  L I M I T E D  



C I N E L I N E  I N D I A  L I M I T E D  

Film Events & Media Coverage  
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C I N E L I N E  I N D I A  L I M I T E D  

Movie Associat ions 
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Current Portfolio of Cinemas 

Cinemas 

Screens 

30 

118 

Cities 

20 

Seats 

26,000+ 

….with many more in pipeline  

C I N E L I N E  I N D I A  L I M I T E D  



C I N E L I N E  I N D I A  L I M I T E D  

CURRENT 

PORTFOLIO 

OF CINEMAS 

Map not to scale. All data, information and maps are provided “as is” without warranty or any representation of accuracy, tim eliness or completeness   

Maharashtra 

13 cinemas 
38 screens 

Andhra 

Pradesh & 

Telangana 
3 cinema 

 15 screens 

Delhi, Noida & Gurugram 

5 cinemas 

23 screens 

Punjab 

3 cinema 

13 screens 

Rajasthan 

1 cinema 

6 screens 

Gujarat 

1 cinema 

5 screens 

Uttar Pradesh 

3 cinema 
 13 screens 

As on 10 th November 2022 

Jharkhand 

1 cinema 

 5 screens 



C I N E L I N E  I N D I A  L I M I T E D  

Operational  & Tied up Screen Breakup 
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Operational Screens Screens under Fit Outs Tied Up Screens 

State Properties Screens 

Maharashtra 11 32 

Uttar Pradesh 1 4 

Punjab 1 4 

TOTAL 13 40 

State Properties Screens 

Gujarat 1 5 

Rajasthan 1 6 

Delhi, Noida & 

Gurugram 
2 11 

Uttar Pradesh 2 9 

AP / Telangana 1 7 

Maharashtra 1 2 

TOTAL 8 40 

State Properties Screens 

Maharashtra 1 4 

Delhi, Noida & 

Gurugram 
3 12 

AP / Telangana 2 8 

Jharkhand 1 5 

Punjab 2 9 

TOTAL 9 38 



BUSINESS 

HIGHLIGHTS 

• Operat ional P lug - in p lay  screens:  T i l l  date,  we have 

acquired 17 operat ional  screens.  The developers  have 

provided us  with  fu l l  f i t  outs .  This  has  helped us  to  

save capex cost .  

• Our  f lagship  property  in  Hyderabad to  be opened in  th is  

quarter.   

• Plan  to  open more screens  across  the country  dur ing H2 

FY23.  

• We are the Off ic ia l  C inema Partner  of  Mumbai  FC.  

C I N E L I N E  I N D I A  L I M I T E D  

 We wil l  be the fastest growing cinema chain in 

India to operate 50 screens since commencement  



C I N E L I N E  I N D I A  L I M I T E D  

Fastest  50:  Completing 50 screens in  coming months* 
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*As per our internal assessments. 

*As per internal assessment 



C I N E L I N E  I N D I A  L I M I T E D  

Key Operating & Financial  Highl ights  for  C inema Business  
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Revenues (Rs. Lakhs) EBITDA (Rs. Lakhs)* Admits (Rs. Lakhs) 

1,676 

3,070 

364 

416 

615 

Q1 FY23 H1 FY23 Sept July August 

Rs. 3,085 Lakhs 
Rs. 488 Lakhs 

EBITDA Margins 15.9% 
13.3 Lakh Admits 

479 488 65 

July Q1 FY23 H1 FY23 August Sept 

-52 -5 

Note:  EBITDA impacted on 

account of increased 

manpower and marketing 

costs for future growth of 

the business  

7.3 

13.3 

1.5 

1.8 

2.7 

August Q1 FY23 July H1 FY23 Sept 

Note:   

Company commenced operations in all  23 screens within 15 days of takeover of screens and we are renovating one screen at a t im e. 

During the quarter gone by, Bollywood fi lms underperformed due to lack of creative content and negative publicity in media fo r Bollywood stars. This 

resulted in lower footfalls and therefore profitabil ity in Q2 FY23.  

*Revenue and EBITDA on monthly basis are not audited  

360 

396 

653 3,085 



C I N E L I N E  I N D I A  L I M I T E D  

Box Off ice and F&B Performance  
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Net Box Office Collections (Rs. Lakhs)  Net F & B Collections (Rs. Lakhs)  

ATP* 

Rs. 179 

SPH* 

Rs. 61 

ATP + SPH* 

Rs. 240 

* On Gross Basis  for  H1 FY23  

1,172 

2,075 

239 

259 

405 

H1 FY23 Q1 FY23 July August Sept 

401 

772 

99 

109 

163 

July Q1 FY23 H1 FY23 August Sept 

On the F&B front, the Company has added numerous innovative items to the menu for the festive season  



C I N E L I N E  I N D I A  L I M I T E D  

Chairman’s  Message  
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Commenting  on  t he  res ul ts ,  Mr.  Ras esh  Kanakia,  Cha i rman,  s a id   

“Dur ing  the  quarter  go ne by,  Bo l lywoo d f i lms  underperformed  due to  lack  of  creat ive  co ntent  and 

negat ive  publ i c i ty  in  media  for  Bo l l ywoo d stars .  Th is  resul ted  in  lower  foo tfa l l s  and therefore  

pro f i tab i l i ty  in  Q 2 F Y23.   

EBITDA Margins  for  C inema Bus iness  s tood  at  15. 9% for  H1  FY23.  EB ITDA impacted  o n acco unt  of  

increased  manpo wer  and  market ing  co sts  fo r  future  gro wth  o f  the  bus iness .   

On the F&B f ront ,  the  Company  has  added  numero us  innovat ive  i tems  to  the  menu for  the  fest ive  

seaso n.  We ex pect  Q 3 FY23  to  be a  great  quarter  for  us  wi th  b lockbuster  re leases  co ming  near ly  

ever y  week .  

We are  see ing  huge  o pportuni t ie s  in  the  f i lm ex hib i t io n  space,  and  we wi l l  ag gress ive ly  grow  our  bus iness .  We are  fo cus ing  o n 

T ier  I I  &  I I I  c i t ies  because  of  l ack  of  enterta inment  avenues  espec ia l l y  mul t ip lexes .  We want  to  increase  o ur  penetrat io n  and 

acqui re  more  screens ,  PAN  India .  We wi l l  look  to  convert  s ing le  screens  into  mul t ip lexes .  

We intend to  make  Mov ieMax  the  most  loved c inema  brand in  the  co untr y  by  br ing ing  unique innovat io ns  and  features ,  

ensur ing  that  o ur  patro ns  have  a  memo rable  ex per ience  ever y  t ime .  ”  



C I N E L I N E  I N D I A  L I M I T E D  

Our Rol l -out  Plans for  MovieMAX 
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Vision is to provide great consumer experience for all and create a strong consumer-oriented brand 

Roll-out Plan till March 2025  

Cinemas 

70+ 

Tied Up Screens  

300+ 

Seats 

70,000+ 

Cities  

35+ PAN India 
I n c l .  T i e r  I I  &  T i e r  I I I  

Capex Per Screen 

Rs. 2.2 – 2.5 

crores 

Avg. Seats Per Screen 

220 - 250 

Avg. Occupancy Rate 

30% - 35% 

Avg. ATP + SPH 

Rs. 275 - 300 

* Estimated Figures  



OUR CINEMAS –  Entrance  

C I N E L I N E  I N D I A  L I M I T E D  

UPCOMING CINEMAS  
R a j a s t h a n  /  U t t a r  P r a d e s h  / Te l a n g a n a /  

G u j r a t  a n d  m a n y  m o r e …  



OUR CINEMAS –  Café View  

C I N E L I N E  I N D I A  L I M I T E D  



OUR CINEMAS –  Lobby View  

C I N E L I N E  I N D I A  L I M I T E D  



C I N E L I N E  I N D I A  L I M I T E D  

Our Management Team 

18 

Mr. Rasesh B. Kanakia 
Chairman 

Mr. Himanshu B. Kanakia 
Managing Director 

Mr. Ashish R. Kanakia 
Chief Executive Officer 

• Started real  estate development in 1986  

• Instrumental  in making Kanakia Group a 

reputed name in India  

• Under his futurist ic v ision the Group has 

ventured into the entertainment,  

education & hospital ity sector  

• Integral  part of the Kanakia Group  

• Contributed largely to the success 

of Kanakia Spaces and Cinemax 

business 

• Keen focus on engineering and 

innovative ski l ls  in project 

development and f i lm exhibit ion 

business 

• Completed his Bachelor’s degree in Business Administration and 
jo ined the family business with an intention to grow  

• For ~3 years,  he has been working closely with core teams  

• He is constantly looking at adding substantial  value to 

customers through innovation in product and services  

• He strives to differentiate the offerings from competit ion and 

providing an edge to the organization  



C I N E L I N E  I N D I A  L I M I T E D  

Monet izat ion  of  var ious  Non-Core  Assets  to  generate  ~Rs .  350  –  Rs .  450  crores  

19 

Hyatt Centric, Candolim Goa 
A lifestyle hotel in the center of Goa  

Eternity Mall, Nagpur   

Centrally located and surrounded by the 

Sitabuldi Retail  Market  

The Company is looking to hive 

off our Non-Core Business: to 

become an asset-l ight Company 

The Company plans to monetize the Hotel Asset in Goa, Eternity 

Mall  in Nagpur and Commercial Properties in Kanakia Boomerang 

owned by the wholly-owned subsidiary of the Company for growth 

of cinema exhibition business and reduce debt  

Expect ~Rs. 350 to Rs. 450 crores 

through monetization of these 

assets 

  

Monetized for Rs. 60 crores Monetized for Rs. 21 crores 

MONETIZED 

Commercial Spaces in Mumbai 
2 offices in Kanakia Boomerang  



C I N E L I N E  I N D I A  L I M I T E D  

Monetizat ion of  Hotel  Business  

20 

Hyatt Centric, Candolim Goa : A lifestyle hotel in the center of Goa  

5 Star Premium Leisure Hotel 

Goa 

Mope International 

Airport 

30 km 

10 km 

Anjuna  

4 km 

Baga / Calangute  

2 km 

Candolim  

6 km 

Aguada Fort  

39 km 

Dabolim Airport  

Deltin Casinos  

13 km 

Recreational facilities 

viz. spa, gym, 

swimming pool 

6,095 sq. feet. 

across 3 event venues 

4 F&B outlets - 

~230 covers 
168 keys 

2.2 acres 

freehold land 

G+4 

Structure 

Operations to reach Pre-CoVID levels 

78% 

Occupancy Levels* 

Rs. 53.4 crores 

Revenues* 

Rs. 6,825 

ARR* EBITDA* 

Rs. 24.2 crores 

The company has appointed various 

consultants for monetization of Hotel 

Asset owned by the wholly-owned 

subsidiary of the Company for 

growth of cinema exhibition business 

and reduce debt 

* Expected for FY24 



THANK YOU 

Company: Cineline India Limited 

CIN: L92142MH2002PLC135964 

Mr. Vipul Parekh - CFO 

vipul.parekh@cinline.co.in 

Tel: 91-22-35023666 

Investor Relations: Strategic Growth Advisors (SGA)  

CIN: U74140MH2010PTC204285 

Mr. Deven Dhruva 

deven.dhruva@sgapl.net 

Tel: +91 98333 73300  


