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Safe Harbor

This presentation has been prepared by and is the sole responsibility of Cineline India Limited (the “Company”). By accessing this presentation, you are agreeing to be

bound by the trailing restrictions.

This presentation does not constitute or form part of any offer or invitation or inducement to sell or issue, or any solicitation of any offer or recommendation to purchase
or subscribe for, any securities of the Company, nor shall it or any part of it or the fact of its distribution form the basis of, or be relied on in connection with, any contract
or commitment thereof. In particular, this presentation is not intended to be a prospectus or offer document under the applicable laws of any jurisdiction, including India.
No representation or warranty, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the
information or opinions contained in this presentation. Such information and opinions are in all events not current after the date of this presentation. There is no
obligation to update, modify or amend this communication or to otherwise notify the recipient if the information, opinion, projection, forecast or estimate set forth

herein, changes or subsequently becomes inaccurate.

Certain statements contained in this presentation that are not statements of historical fact constitute “forward-looking statements.” You can generally identify forward
looking statements by terminology such as “aim”, “anticipate”, “believe”, “continue”, “could”, “estimate”, “expect”, “intend”, “may”, “objective”, “goal”, “plan”,
“potential”, “project”, “pursue”, “shall”, “should”, “will”, “would”, or other words or phrases of similar import. These forward-looking statements involve known and
unknown risks, uncertainties, assumptions and other factors that may cause the Company’s actual results, performance or achievements to be materially different from any
future results, performance or achievements expressed or implied by such forward-looking statements or other projections. Important factors that could cause actual
results, performance or achievements to differ materially include, among others: (a) our ability to successfully implement our strategy, (b) our growth and expansion plans,

(c) changes in regulatory norms applicable to the Company, (d) technological changes, (e) investment income, (f) cash flow projections, and (g) other risks.

This presentation is for general information purposes only, without regard to any specific objectives, financial situations or informational needs of any particular person.

The Company may alter, modify or otherwise change in any manner the content of this presentation, without obligation to notify any person of such change or changes.
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AWARD & RECOGNITION
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Film Events & Media Coverage

& Tweet
? taran adarsh & < s
‘)i @taran_adarsh Q S @ ndtv
@KomalNahta .
RANBIR, ALIA, AYAN VISIT MOVIE e ndtvmovies
MAX, SION... #RanbirKapoor, Excited kids at a screening of
#AliaBhatt and #AyanMukeriji Brahmastra this morning at MovieMax
interacted with students at a special theatre, Sion, with director Ayan
screening of #Brahmastra at the Mukerji, actors Ranbir Kapoor & Alia
fastest-emerging cinema chain Bhatt and Ashish Kanakia, CEO,
#MovieMax theatre in #Sion... They MovieMax Cinemas, was a sight to
were spotted with #AshishKanakia, behold. MovieMax is one of the
CEO, #MovieMaxCinemas. fastest emerging cinema chains in

India.
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Movie Associations
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Current Portfolio of Cinemas

- A
OIEINER

30 / h
\_ Screens

118

/

~ =
Seats Cities
26,000+ 9 20

g 4

....with many more in pipeline




CINELINE INDIA LIMITED

CURRENT
P O RT F 0 L I O bunjab Delhi, NsoLcji?eSr‘ng:rugram

3 cinema 23 screens
OF CINEMAS
Rajasthan Utt:BaE:inearg:Sh
| sinema 13 screens
6 screens
Gujarat
1 cinema Jharkhand
5 screens 1 cinema
5 screens
Maharashtra
13 cinemas Andhra
38 screens Pradesh &
Telangana
3 cinema
15 screens

As on 10th November 2022

vovie AW

Map not to scale. All data, information and maps are provided “as is” without warranty or any representation of accuracy, t:imeliness or completeness




Operational & Tied up Screen Breakup

Operational Screens

Screens under Fit Outs

State Properties Screens
Maharashtra 11 32
Uttar Pradesh 1 4
Punjab 1 4

TOTAL

CINELINE INDIA LIMITED

State Properties Screens
Gujarat 1 5
Rajasthan 1 6
L —
Uttar Pradesh 2 9
AP / Telangana 1 7
Maharashtra 1 2
TOTAL 8 40
8

Tied Up Screens
State Properties Screens
Maharashtra 1 4
B e 2
AP / Telangana 2 8
Jharkhand 1 5
Punjab 2 9
TOTAL 9 38
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BUSINESS
HIGHLIGHTS

We will be the fastest growing cinema chain in I e o E———

India to operate 50 screens since commencement ”,” I “I"II
W

M iy ““““l

i i

provided us with full fit outs. This has helped us to ' “ l |

T

Operational Plug-in play screens: Till date, we have
acquired 17 operational screens. The developers have

Our flagship property in Hyderabad to be opened in this
quarter.

Ly FA
i LY

\ \
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Plan to open more screens across the country during H2
FY23.

\
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We are the Official Cinema Partner of Mumbai FC. = ~ - \F = R i, - ,- e - =

||

= . = = — - - - -

CINELINE INDIA LIMITED MOVIEM



Fastest 50: Completing 50 screens in coming months*

*As per internal assessment

CELEBRATING

N\OV|EM Book your tickets now from

CINEMA moviemax.co.in | Bookmyshow | Paytm

SCREENS

CINELINE INDIA LIMITED
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Key Operating & Financial Highlights for Cinema Business

Revenues (Rs. Lakhs)

EBITDA (Rs. Lakhs)*

Q1 FY23 July August Sept

H1 FY23

Rs. 3,085 Lakhs

Note:

479

5 57 65 488

Note: EBITDA impacted on
account of increased
manpower and marketing
costs for future growth of
the business

Q1 FY23

July August Sept H1 FY23

Rs. 488 Lakhs
EBITDA Margins 15.9%

Admits (Rs. Lakhs)

July August Sept H1FY23

13.3 Lakh Admits

Company commenced operations in all 23 screens within 15 days of takeover of screens and we are renovating one screen at a time.

During the quarter gone by, Bollywood films underperformed due to lack of creative content and negative publicity in media for Bollywood stars. This
resulted in lower footfalls and therefore profitability in Q2 FY23.

*Revenue and EBITDA on monthly basis are not audited

CINELINE INDIA LIMITED
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Box Office and F&B Performance /\

Net Box Office Collections (Rs. Lakhs) Net F & B Collections (Rs. Lakhs)

Q1 FY23 July August Sept H1 FY23 Q1 FY23 July August Sept H1 FY23

On the F&B front, the Company has added numerous innovative items to the menu for the festive season

ATP* | SPH* | ATP + SPH*
Rs. 179 Rs. 61 Rs. 240

* On Gross Basis for H1 FY23

CINELINE INDIA LIMITED 12 MovuzMA)(



Chairman’s Message

Commenting on the results, Mr. Rasesh Kanakia, Chairman, said

“During the quarter gone by, Bollywood films underperformed due to lack of creative content and
negative publicity in media for Bollywood stars. This resulted in lower footfalls and therefore
profitability in Q2 FY23.

EBITDA Margins for Cinema Business stood at 15.9% for H1 FY23. EBITDA impacted on account of
increased manpower and marketing costs for future growth of the business.

On the F&B front, the Company has added numerous innovative items to the menu for the festive
season. We expect Q3 FY23 to be a great quarter for us with blockbuster releases coming nearly
every week.

We are seeing huge opportunities in the film exhibition space, and we will aggressively grow our business. We are focusing on
Tier Il & Il cities because of lack of entertainment avenues especially multiplexes. We want to increase our penetration and
acquire more screens, PAN India. We will look to convert single screens into multiplexes.

We intend to make MovieMax the most loved cinema brand in the country by bringing unique innovations and features,
ensuring that our patrons have a memorable experience every time. ”

CINELINE INDIA LIMITED 13 MovuzMA)(



Our Roll-out Plans for MovieMAX

/\

Vision is to provide great consumer experience for all and create a strong consumer-oriented brand

4 )

Cinemas

70+

\, v

Capex Per Screen

Rs. 2.2 -2.5
crores

4 )
Tied Up Screens
300+
\_ y

Avg. Seats Per Screen

220 - 250

*Estimated Figures

Seats

70,000+

- .

Avg. Occupancy Rate

30% - 35%

4 )
Cities
35+ PAN India
\ Incl. Tier Il & Tier Il /

Avg. ATP + SPH

Rs. 275 - 300

CINELINE INDIA LIMITED
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OUR CINEMAS - Entrance movie NI
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OUR CINEMAS - Lobby View movie MWL
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Our Management Team

Mr. Rasesh B. Kanakia Mr. Himanshu B. Kanakia Mr. Ashish R. Kanakia
Chairman Managing Director Chief Executive Officer
(] (] (]
+ Started real estate development in 1986 * Integral part of the Kanakia Group * Completed his Bachelor’s degree in Business Administration and
joined the family business with an intention to grow
. Instrumental in making Kanakia Group a . Contributed largely to the success _ )
reputed name in India of Kanakia Spaces and Cinemax . For ~3 years, he has been working closely with core teams
business

. He is constantly looking at adding substantial value to

* Under his futuristic vision the Group has ] o ;
customers through innovation in product and services

ventured into the entertainment, . Keen focus on engineering and

education & hospitality sector innovative skills in project
development and film exhibition . He strives to differentiate the offerings from competition and
business providing an edge to the organization

CINELINE INDIA LIMITED 18 MovuzMA)(



Monetization of various Non-Core Assets to generate “Rs. 350 — Rs. 450 crores

MON\I’ETIZED

< LY

(0 T e

Monetized for Rs. 60 crores

Monetized for Rs. 21 crores

Hyatt Centric, Candolim Goa I Eternity Mall, Nagpur + Commercial Spaces in Mumbai
A lifestyle hotel in the center of Goa Centrally I.ocated‘and s.urrounded by the 2 offices in Kanakia Boomerang
Sitabuldi Retail Market

The Company is looking to hive
off our Non-Core Business: to
become an asset-light Company

The Company plans to monetize the Hotel Asset in Goa, Eternity

Expect ~Rs. to Rs. 450 cror
Mall in Nagpur and Commercial Properties in Kanakia Boomerang pe s 350 'o 's >0 crores
s through monetization of these
owned by the wholly-owned subsidiary of the Company for growth
. e . assets
of cinema exhibition business and reduce debt

CINELINE INDIA LIMITED 19
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Monetization of Hotel Business

Hyatt Centric, Candolim Goa : A lifestyle hotel in the center of Goa

5 Star Premium Leisure Hotel

GRAND|HYATT

Mope International
Airport

Operations to reach Pre-CoVID levels

4 F&B outlets -
~230 covers

Goa

Anjuna

6,095 sq. feet.

across 3 event venues

=

Recreational facilities
viz. spa, gym,
swimming pool

Baga / Calangute

Candolim

2.2 acres
freehold land

G+4
Structure

Aguada Fort

Dabolim Airport

CINELINE INDIA LIMITED
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Occupancy Levels*

78%

Revenues*

Rs. 53.4 crores

ARR*

Rs. 6,825

EBITDA*

Rs. 24.2 crores

* Expected for FY24

/

\,

The company has appointed various
consultants for monetization of Hotel
Asset owned by the wholly-owned
subsidiary of the Company for
growth of cinema exhibition business
and reduce debt

~N

.
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Company: Cineline India Limited Investor Relations: S

CIN: L92142MH2002PLC135964

Mr. Vipul Parekh - CFO
vipul.parekh@cinline.co.in
Tel: 91-22-35023666




