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30th August, 2022
BSE Limited National Stock Exchange of India Limited
Phiroze Jeejeebhoy Towers Exchange Plaza, 5th Floor, Plot no. C/1,
Dalal Street, Mumbai - 400 001 G Block, Bandra-Kurla Complex,
(BSE Scrip Code: 540700) Bandra (E), Mumbai - 400 051

(NSE Symbol: BRNL)
Dear Sir,

Ref: 15th Annual General Meeting (AGM) to be convened on September 29, 2022

Sub: Submission of copies of Newspaper advertisement pursuant to Regulation 30 & 47
of the SEBI (LODR) Regulations, 2015

Pursuant to Regulation 30 & 47 of the Securities and Exchange Board of India (Listing
Obligations and Disclosure Requirements) Regulations, 2015, please find enclosed herewith
copies of public notice published by the Company in newspapers viz., “Mint” (English) and
“Aajkaal” (Bengali) on August 29, 2022. The same is also available on the website of the
Company at www.brnl.in.

We request you to kindly take the same on record.
Thanking you.
Yours faithfully,

For Bharat Road Network Limited

NARESH
PRASAD
MATHUR

Naresh Mathur
Company Secretary
FCS 4796

Bharat Road Network Limited

CIN: L45203WB2006PLC112235
Registered Office: Plot No. X1 — 2 & 3, Ground Floor, Block — EP, Sector — V, Salt Lake City, Kolkata — 700 091
Tel.: +91 33 6666 2700 Email: corporate@brnl.in
Website: www.brnl.in
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ata Motors on Saturday rolled out

what it called the JET edition of

Safari, Harrier and Nexon. In line

with the brand’s New Forever phi-

losophy, under which it promises
to keep updating its products every few
months or so, the latest edition offers luxe
interiors akin to business-class travel. In an
interview with Mint, Rajan Amba, vice presi-
dent for sales, marketing and customer care,
Tata Motors Passenger Vehicles Ltd, spoke
about changing consumer preferences and
the increasing focus on design. Edited
excerpts:

Howdo youdefine luxury and whatare
you trying achieve with the new edition
ofyour cars?

Like many thingsin life, luxuryisabit ofa
perception inthe eye of the beholder. What
is basic for some may be luxury to others.
FromaTataMotors’ perspective, in terms of
positioning, we’re not saying we are aluxury
brand, but we're trying to cater to certain
aspirations. Ifyou look at any of our editions,
forexample, the Dark Edition, it hasa certain
gravitas and throws a cer-
tain vibe. Fundamentally,
what we're trying to do
through the interventions,
asthat'swhatIcallthem,is
to tickle the consumer with interesting
aspects of a vehicle both from the technical
andthe look-and-vibe perspective from time
to time. There’ll be more editions every few

RailRestro to
invest $30 mn
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monthsacross models. What we're trying to
achieve is to engage with the customer, to
bring our design ethos where we choose cer-
tain themes and bring them to life. All the edi-
tions havestories. The JET Editionis for the
Jjet-setkind oflife. All marketing and brand-
ing activity is about story-
telling.
Has the Indian con-
sumer evolved, oristhe
competition prompting
you to keep customers excited?

The consumer is changingand it’sourjob
as marketers to bring interesting aspects in
frontofthe consumerthat they wouldn’t have

thought orimagined. Nobody imagined the
need for an iPod or the Sony Walkman. But
thensomebody went out there and said there
wasaneed and build the technology and they
became super successes. For our Dark Edi-
tion everybody said Black does not sell. Black
invehiclesisone of the lower selling colours.
We clearly turned it on its head and proved
peoplewrong. In Harrier and Safari, the Dark
Edition accounts for45-50% of our business.
Obviously, the vehicle has to have a certain
silhouette and form-factor to carryit. There
is a certain premium that customers put on
design and form and storytelling, that they
connect with.

\Y4
heading for bridge-to-luxe’

Tata Motors’ market share jumped in
three years. What really changed? Is it
the product, positioning, or decision-
making?

Certainly, product hasbeen central to our
success. Then the whole Make in India and
the safety aspect really helped. During covid,
safety became a big element for consumers.
Then, certainly, some very brilliant and astute
decision-making by the management in
the way we took care of our
partners and our own peo-
ple from a manufacturing
perspective. More impor-
tantly, we sawa tremendous
hunger coming fromasense

We are in the middle
space but we will
continue with the

How has automobile marketing
changed over the years?

Fromaproduct perspective, there’sheena
lot ofinteresting developments with the kind
of features that started for cars. Marketing
techniques or the media being used have
changed but creative aspects have largely
remained withina certain zone. A carissuch
an entity that you have to see it, feel it, and

driveit. You have toopen the doorand get
thesmellofanew car. Thatis
why showrooms will con-
tinue to exist. This category
is not going to go digital for
some time to come, but digi-
tal is allowing customers to

of hurt pride, where we interventions to tickle make choices much in
wanted to prove the naysay- the taste-buds of advance through research.
erswrongbecause the story consumers ‘When they come to ashow-
of theupsand downsof Tata . b room they're not doing win-
Motors is well-known. We Rajan Am a dow shopping.

VP (sales, marketing and N .
knew the strengths that we Is India a dying market

. A customer care), Tata Motors

hadin the company. Wejust Passenger Vehicles for sedans?

needed to put everything

together in the right way

with therightleadership. The story after that
iswell known.

Consumers are going for premium
products across categories. How does
Tata Motors position its cars?

Idon’t think we're mass market, because
wereally don’t have that entry point (vehicle).
I certainly think that we're in the middle seg-
ment. From a price point perspective, we are
heading toward whatiscalled bridge-to-lux-
ury inapparel or footwear trade. So, we’rein
the middle space but we will continue with
the interventions to tickle the taste-buds of
consumers.

The dataindicates thatit’s

been declining. I think the

category needs a shake-up in design. I cannot

say whether this industry is cyclical in

nature, but there’s aspace for it (sedans) for

sure, because the market size is still going to

grow. The overall industry is growing at
12-14%.

watch Mint's Brand
Talk interviews.

Watches to beat phones in festive season  Suzuki to set up

to boost
logistics infra
PTI

feedback@livemint.com

eading food tech com-
L pany RailRestro said it

will invest $20-30 million
for building a robust logistics
infrastructure and will under-
takerapid expansion in cover-
agewithafocusonthe east,an
official said on Sunday.

The Indian Railway Cater-
ingand Tourism Corporation
(IRCTC) authorised catering
partner is engaged in the
delivery of restaurant food to
passengersdirectlyin trains at
railway stations of choice.

The infrastructure exercise
primarily focuses on acompa-
ny-owned delivery fleet.

“The process has begun and
100 plus stations are covered
under direct delivery. By the
end of this financial year, our
delivery fleet will be available
atall theserviceable stations,”
said RailRestro co-founder
and director Manish Chandra.

gulveen.aulakh@livemint.com
NEW DELHI

earables are set to
become the fastest
growing product

categories among consumer
electronics, including smart-
phones, this festive seasonand
this year, largely because of
their lower average selling pri-
ces which willnotimpact con-
sumers’ wallets as much as
other product categories that
have seen prices go up amid
inflation and higher input
costs.

Trend spottersare expecting
consumers to buy wearables,
smartwatches, wireless head-
phones or buds, over smart-
phone this festive season
because the price points of
about $45apiece would pinch
their pockets far less than an
upgrade toanewdevice oreven
buying anew home appliance.

“This season is going to be
tough all across except weara-
blesand hearables because the
consumer’swallet hasbeen hit
with prices of daily use prod-
uctshaving adversely impacted

Trend spotters are expecting consumers to buy wearables.

household budgets. We expect
these categoriesto be the only
ones that will see growth
among consumer electronics
orhomeappliances,” said Nav-
kendar Singh, associate vice-
president for devices research
atIDCIndia, South Asia & ANZ.

Smartwatch and wireless
headset makers BoAt, Noise,
Fire-Boltt, OnePlus, and
Realme, which have cornered
66% ofthe market by volume,
have seen market size increase
by 65% over last year to 38 mil-
lion units, indicating a propor-

buyers for their products in

tionate rise in the number of
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the first half of this year from
the same period of the previ-
ousyear.

IDC expects the market size
for this category to rise to a
record 90 million units in
2022, nearly three times more
than the 34.4 million units
shipped in 2021. In compari-
son,smartphone shipmentsin
2022are not expected to show
much growth over the 161 mil-
lionunitsin 2021, which was 7%
higher than the 2020 ship-
ments.

“Smartphone (sales growth)
hasplateaued, white goods are
facing inflationary discomfort,

but wearables especially those
at the entry level of less than
32,500, have been witnessing
huge growth. Even companies
of size of up to 500 employees
prefer gifting wearablesduring
the festive season. Hence, the
growthisexpected tobe higher
than other parallel product cat-
egories,” said Faisal Kawoosa,
founder of research firm
TechArc.

In addition to affordability,
features such as Bluetooth call-
ing, bigger screen sizes, and
AMOLEDdisplays, which were
earlieravailable at mid or high
price points, are being intro-
duced at lower price points,
attracting first-time users and
existing users looking for
upgrades. The demand is not
only coming from urban cen-
tres but also from tier-II and
tier-III cities and thisis in turn
is creating space for new
entrants. “Asthe smart weara-
ble adoptionin India is under-
going a metamorphosis, we
have doubled the output for the
category to meet increased
consumer interest,” said Vikas
Jain, co-founder of the Play
brand of wearables.

R&D firm in India

Reuters
feedback@livemint.com

apan’s Suzuki Motor Corp
will set up a new global
research and development
(R&D) company in India
and continue to invest in the
country aggressively, the com-
pany’s president, Toshihiro
Suzuki, said on Sunday.

The new company, a whol-
ly-owned unit of Suzuki Japan,
would help Suzuki strengthen
its R&D competitiveness and
capabilities not only for India
but also for global markets,
Suzuki said during an event in
Gandhinagar.

The event was attended by
Prime Minister Narendra
Modi and his Japanese coun-
terpart Fumio Kishida.

“India has become one of
the mostimportant countries
for Suzuki Group,” he said,
adding that it would continue
toinvestin India aggressively.

Suzuki is the majority owner
of Maruti, which dominates
India’s car market with its

Suzuki will continue to invest
aggressively in India

MINT

small, low-cost vehicles. How-
ever, the company faces grow-
ing competitionas buyersshift
to bigger cars such as sport-
utility vehicles (SUVs) and reg-
ulators demand safer and
greener cars, pushing up costs.

For Suzuki, India is one of
thebiggest marketsin terms of
revenues and profit and one
where it has so far invested as
much as3650 billion ($8.13 bil-
lion) to support Maruti and
ensureit maintainsitsleader-
ship position.

EV growth
is the start
of asilent
revolution,
says Modi

Staff Writer
feedback@livemint.com
NEW DELHI

rime Minister Narendra
P Modi on Sunday

described the growth in
adoption of electric vehicles
(EVs) in India as the start of a
silent revolution.

The prime minister also out-
lined the steps taken by the
government to strengthen the
EV ecosystem in the country.
One of the features of EVs is
that they are silent, he said ata
programme marking 40 years
of Suzuki in India.

“Be it two-wheelers or four-
wheelers, they don’t make any
noise. This silence is not only
about its engineering, but it is
also the beginning of a silent
revolution in the country,”
Modi said.

Various incentives, such as
rebatesinincome taxand sim-
plifying the loan process, are
being provided to EV buyers as
partofthe government’sefforts
to boost the EV ecosystem in
the country, he said.

“To boost supply, work is
also being carried out at a fast
pace to introduce production
linked incentive schemes in
automobile and automobile
components manufacturing,”
the Prime Minister said.

A battery-swapping policy
hasalso been introduced, Modi
said. The EV sector will
progress with the strengthen-
ing of supply, demand, and the
ecosystem, he said.

Modi appreciated Maruti
Suzuki for working on biofuel,
ethanol blending, and hybrid
EVsand suggested that Suzuki
start work on projectsrelated to
compressed biomethane gas.

Japan’s Prime Minister
Fumio Kishida conveyed his
greetings on the occasion
through a video message and
said that the growth of Maruti
Suzuki over four decades
embodies therobust economic
ties between India and Japan.
Helauded the Suzuki manage-
ment for recognizing the
Indian market’s potential.

“We owe this success to the
understanding and support of
the people and government of
India. Recently, Indian eco-
nomic growth hasbeen further
accelerating because of assist-
ance measures for the manu-
facturing sector guided by the
strong leadership of Prime
Minister Modi,” he said.
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MANIPUR POLICE HOUSING CORPORATION LTD.
(A GOVT. OF MANIPUR UNDERTAKING)
IMPHAL, MANIPUR

NOTICE INVITING e-Tender
The Executive Engineer-l, MPHC Ltd. Imphal, invites on
behalf of the Managing Director, MPHC Ltd. online item
rate bids in two bid system for the following work.

1.No. e-tender 02/EE-/MPHC/2022-23 dated 25-08-2022
Name of Work: "Establishment of Major Khathing
Museum at Mantri Pukhri, Imphal”

Estimated Cost: Rs.1,84,61,975/-,

Eamest Money: Rs.3,70,000/-.

Period of completion: 12(Twelve) months.

Last date of submission of bid: 1300 hrs of 05/09/2022.
2. No.e-tender 03/EE-I/IMPHC/2022-23 dated 25-08-2022,
Name of Work: Construction of City Police Station,
Imphal (G+3) Building (Phase-1, Ground Floor)",
Estimated cost: Rs.2,4222770 /-

Earnest Money: Rs.4,85,000/

Period of completion :10(Ten) months.

Last date of submission of bid:1300 hrs.of 05/09/2022.
The bid forms and other details can be obtained from the
website www.manipurtenders.gov.in

Sd/-

é.ﬁ. Radhakrishna Singh)
xecutive Engineer - |,
MPHC Ltd., Imphal

Start the day right.

Mint Top of the Morning Newsletter

The top business, economic and political
news of the day

Delivered to your inbox
every morning
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Dated : 27th August, 2022 FCS: 4796

INFORMATION REGARDING THE 15th ANNUAL GENERAL MEETING

NOTICE is hereby given that the 15th (Fifteenth) Annual General Meeting (AGM) of the Members of the
Company is scheduled to be held on Thursday, 29th September, 2022 at 2:30 p.m. (IST) through Video
Conferencing (VC) or Other Audio Visual Means (QAVM), in compliance with all the applicable provisions
of the Companies Act, 2013 (the Act’) and the Rules made thereunder ans the SEBI (Listing Obligations
and Disclosure Requirements) Regulations, 2015 (the Listing R "), read with Circular No.
14/2020 dated April 0B, 2020, General Circular No. 17/2020 dated April 13, 2020, General Circular No.
20/2020 dated May 5, 2020, General Circular No. 02/2021 dated January 13, 2021 and General Circular No.
02/2022 dated May, 05, 2022 issued by the Ministry of Corporate Affairs ("MCA”") and SEBI Circulars dated
May 12, 2020, January 15, 2021 and May 13, 2022 (collectively referred to as “relevant circulars®), to fransact
the businesses as set out in the Notice of the AGM (“the Notice”).

The Company has engaged the services of KFin Technologies Limited (KFintech) to provide VC/OAVM facility
for the AGM. Members participating through VC/OAVM facility shall be reckoned for the purpose of quorum
under Section 103 of the Act. Members may note that the facility for appointment of Proxy will not be available
for the AGM.

The Members may note the following:

a) In compliance with the applicable regulatory requirements, copy of the Notice of the 15th AGM,
inter alia, indicating the process and manner of electronic voting, and the Annual Report for the Financial
Year 2021-22 will be sent to all the Members whose email addresses are registered with the Company
and/or Registrar and Share Transfer Agents (RTA) and/or Depositories. The Annual Report along with
the Motice of the AGM shall also be made available on the website of the Company at www.bml.in and
the website of the ATA, KFintech at hitps://evoting. kfintech.com as well as on the wabsite of the Stock
Exchanges at www.nseindia.com and www.bseindia.com.

In P with the provisi of Section 108 of the Companies Act, 2013, read with Rule 20 of the
Companies {Managsmnm and Administration) Rules, 2014, provision of Regulation 44 of SEBI Listing
Regulations, 2015 and in terms of SEBI circular dated December 9, 2020 on "e-voting facility provided
by Listed Companies”, the Members will have the oppartunity to cast their votes remotely on the businesses
as set forth in the Notice of the AGM through remate e-voling systemn, Facility for voting through electronic
voting system will also be made available at AGM (Insta Poll) through the voting services provided by
KFintech. The instructions for joining the AGM through VC/OAVM and manner of casting vote through
e-voting shall be provided in the Notice of the 15th AGM. The Members, who will be attending the AGM
through VC/OAVM and who have not cast their vote through remote e-voling can exercise their voting
rights at the AGM. The login credentials for casting votes through e-voting shall be made available to
the Members through email. Members who do not receive email or whose email addresses are not
registered with the Company/KFintech/Depositories (including Members holding shares in physical form),
may generate login credentials by following instructions given in the Notes to Notice of AGM. The same
login credentials may also be used for attending the AGM through VC / OAVM.

Members holding shares in physical mode (if any) and who have not registered/updated their email IDs,
are requested to register/update the same by sending duly signed request letler mentioning their Folio
no. and the ernall ld m is lo be registered, to the Company’s email id cs@brnl.in and/or to KFintech's
email id e h.com. holding shares in dematerialized mode are requested to
register/update their email with the depository participant(s) with whom they maintain their demat account.
Members are requasted to carefully read all the Motes set out in the Notice of the AGM and in particular,
instructions for joining the AGM, manner of casting vote through remote e-voting or through Insta Poll
during the AGM.

In case of any andjor grievance, in respect of e-voting, Members may refer to the Help & Fi

Asked Questions (FAQs) and E-voting user manual available at the download section of
https://evoting kfintech.com or contact KFintech at einward.ris@kfintech.com or KFintech's toll free No.
1-B00-308-4001 for any further clarifications.

For Bharat Road Network Limited
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