
 

 

February 22, 2023  
 
 
 
 

National Stock Exchange of India Limited           BSE Limited 
Exchange Plaza, 5th Floor,               Corporate Relationship Department  
Plot No. C/1, G Block,                  1st Floor, New Trading Ring, 
Bandra Kurla Complex,                          PJ Towers, Dalal Street, 
Bandra (East), Mumbai - 400 051            Fort, Mumbai - 400 001 
Fax: 022-26598237/38             Fax: 022-22723121/1278 

 
Company Code: PVR / 532689 

 
Sub: Compliance under Regulation 30 of SEBI (Listing Obligations and 

Disclosure Requirements) Regulations, 2015 
 
Dear Sir / Madam, 
 
In continuation to our letter dated February 21, 2023 and pursuant to Regulation 
30 of the SEBI (Listing Obligations and Disclosure Requirements) Regulations, 
2015, we wish to inform you that the officials of the Company participated in the 
KOTAK’s ANNUAL INDIA CONFERENCE – “CHASING GROWTH 2023”, organized 
by KOTAK Institutional Equities, on February 22, 2023 in Mumbai. 
 
Please note that no unpublished price sensitive information was shared during the 
meeting. 
 
Copy of presentation is enclosed for your records and video link in this regard is 
given below: 

 

https://drive.google.com/drive/folders/12uQQEoa79tmt7vHBQs2uRfOghwSBM5
TO?usp=share_link 
 
This is for your information and records. 
 
Thanking You. 
 
 
Yours faithfully, 
For PVR Limited 
 
 
 
 
Mukesh Kumar 
SVP – Company Secretary 
& Compliance Officer 

https://drive.google.com/drive/folders/12uQQEoa79tmt7vHBQs2uRfOghwSBM5TO?usp=share_link
https://drive.google.com/drive/folders/12uQQEoa79tmt7vHBQs2uRfOghwSBM5TO?usp=share_link
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CINEMAS HAVE BEEN IN EXISTENCE FOR OVER 100 YEARS

CINEMAS REMAIN AS THE NO. 1 

OUT OF HOME ENTERTAINMENT OPTION IN INDIA

INDIAN CINEMA HAS THE HIGHEST NUMBER OF MOVIE 

RELEASES AND AMONGST THE HIGHEST ADMISSIONS
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V S R E A L I T Y
MYTH
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INDIA BOX OFFICE* COLLECTION CROSSED RS 10,000 CR MARK IN 

2022 – EQUAL TO PRE-COVID LEVELS (2019)

HIGHEST GROSSING MOVIES ACROSS ALL MAJOR LANGUAGES

CINEMA

IS DEAD

V S R E A L I T Y

MYTH
KGF 2 : 970 Cr AVATAR 2 : 471 Cr PATHAAN : 616 Cr

SOURCE : ORMAX MEDIA 2022, YRF STUDIO *ALL FIGURES ARE INDIA GROSS BOX OFFICE
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RRR : 869 Cr
(Hindi + Dubbed)(English + Dubbed)(Telugu + Dubbed)(Kannada + Dubbed)



PATHAAN – HIGHEST GROSSING BOLLYWOOD FILM OF ALL 

TIMES (INDIA GROSS COLLECTION OF RS 616 CRORE)*

BRAHMASTRA – CROSSED RS 305 CRORES    

BOLLYWOOD

IS OVER

V S R E A L I T Y

MYTH

KANTARA – CROSSED RS 360 CRORE

KASHMIR FILES – CROSSED RS 290 CRORE

DRISHYAM 2 – CROSSED RS 285 CRS

BHOOL BHULAIYAA 2 – CROSSED RS 215 CRORE

CINEMA IS FOR

‘BIG EVENT’ FILMS

SOURCE : ORMAX MEDIA 2022, *YRF STUDIO AS ON 19.02.23 7

REGIONAL FILMS CONTRIBUTED ~55% OF GBOC OF ALL

FILMS RELEASED IN CY’22

RRR, KGF2, PUSHPA: THE RISE, KANTARA RULED THE BOX 

OFFICE BEYOND THEIR NATIVE MARKETS 

MARATHI     KANNADA     TELUGU     BENGALI     TAMIL

REGIONAL FILMS 

HAVE ONLY LOCAL 

APPEAL
+141% +55% +53% +24% +18%

GROSS BO 2022 vs GROSS BO 2019 ACROSS LANGUAGES



HOLLYWOOD’S HOTTEST NEW TREND - MOVIES WILL 

RELEASE IN THEATERS FIRST

THEATRICAL WINDOW IS BACK TO 8 WEEKS IN INDIA

STREAMING 

PLATFORMS

WILL RULE

V S R E A L I T Y

MYTH

HULU-INTENDED 

“THE BOOGEYMAN” 

WOULD OPEN IN 

THEATRES IN JUNE’23

“HOUSE PARTY”, 

“EVIL DEAD RISE” AND 

“BLUE BEETLE” ARE 

FIRST GETTING A 

THEATRICAL WINDOW

“SMILE”

SHIFTED RELEASE 

STRATEGY 

TO THEATRE

(USD 216 MN 

GLOBAL BO)

“BARBARIAN” 

PREMIERED 

ONLY TO BECOME

BOX OFFICE HIT 

SOURCE : NEWS ARTICLES, INDUSTRY ESTIMATES

“GLASS ONION : A KNIVES 

OUT MYSTERY” 

BEST THEATRICAL LAUNCH 

FOR A NETFLIX PRE-

STREAMING MOVIE

(GROSS BO USD 13.3 MN)
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V S R E A L I T Y

MYTH

IMAX PER-SCREEN AVERAGE REVENUE IN INDIA 

WAS $900,000 FOR 2022 - ALMOST THE SAME AS IN 

THE USA

INDIANS ARE 

SPENDING LESS ON 

CINEMA 

SOURCE : FORBES INDIA

- I M A X  C E O  R I C H A R D  G E L F O N D

“INDIA IS ONE OF IMAX'S 

MOST SUCCESSFUL 
MARKETS”
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CINEMAS AND OTT ALWAYS CO-EXIST RATHER THAN COMPETE
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THEATRICAL 

RELEASE

GREATER 

AUDIENCE 

INTEREST

BETTER 

MONETIZATION

BENEFITTING 

ALL 

STAKEHOLDERS

PROVIDES A 

WIDER REACH

GENERATES 

STRONGER WORD OF 

MOUTH

ACTS AS A 

BAROMETER OF 

SUCCESS

CINEMA SETS THE QUANTITATIVE & QUALITATIVE BENCHMARK FOR ANY CONTENT

HIGHER YIELDS 

ACROSS ALL

PLATFORMS

DRIVES GREATER 

VALUE FOR 

PRODUCERS, 

EXHIBITORS, OTT 

PLATFORMS AND 

AUDIENCE



SUCCESS OF PATHAAN TO CATAPULT NEW RELEASES

HINDI

MORE FILMS OF EQUAL SCALE & EXPERIENCE LINED UP

BHOLAA
KISI KA BHAI 

KISI KI JAAN
TIGER 3 DUNKIJAWAN

ENGLISH REGIONAL

MI : DEAD

RECKONING PART I
FAST & FURIOUS X OPPENHEIMER DUNE 2 SALAAR

(Telugu)

PUSHPA 2

(Telugu)

PS 2

(Tamil)11

SOURCE : YRF STUDIOS (19.02.23)



- JAMES CAMERON

“WE’RE GOING BACK TO 

THEATERS AROUND THE 

WORLD.”   

“I DREAM OF A DAY WHEN WE HAVE 

ONE BIG FILM INDUSTRY: THE 

INDIAN FILM INDUSTRY.” - S.S. RAJAMOULI



T H E  M E R G E R



- W I N S T O N  C H U R C H I L L

NEVER LET 
A GOOD CRISIS 
GO TO WASTE
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COMING TOGETHER OF TWO LEADING CINEMA BRANDS

#1 MULTIPLEX PLAYER

912 SCREENS PAN INDIA

183 PROPERTIES

78 CITIES

11 CR ANNUAL ADMISSIONS* 

#2 MULTIPLEX PLAYER

730 SCREENS PAN INDIA

171 PROPERTIES

74 CITIES

7.1 CR ANNUAL ADMISSIONS* 

MULTIPLEX LEADER

1,642 SCREENS

18.1 CR ANNUAL ADMISSIONS*

#1 MARKET SHARE IN ALL       

KEY REGIONS

BROADER REACH

113 CITIES

354 PROPERTIES

>INR 5,600 CR* ANNUAL REVENUE

* CY 19 FIGURES (PRE-PANDEMIC)
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STRENGTHEN LEADERSHIP POSITION PAN INDIA

LEVERAGE SCALE TO DRIVE OPERATIONAL EFFICIENCY

STRONG BALANCE SHEET TO SUPPORT ACCELERATED GROWTH

SIGNIFICANT SYNERGY BENEFITS AND LONG TERM VALUE

CREATION FOR ALL STAKEHOLDERS

REBUILDING OURSELVES AS A STRONGER ENTITY
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503

427

299

290

123

Regional 

Distribution 

of screens 

across the 

circuit

SOUTH*

East

WEST

CENTRAL

NORTH

18%

18%

7%

31%

26%

DIVERSIFIED SCREEN NETWORK ACROSS 113 CITIES

ASSAM

3 cinemas | 11 screens 

JAMMU & KASHMIR

2 cinemas | 5 screens 

PUNJAB

15 cinemas | 76 screens 

UTTARAKHAND
1 cinema | 5 screens

CHANDIGARH

3 cinemas | 15 screens 

UTTAR PRADESH

31 cinemas | 147 screens 

HARYANA 

23 cinemas | 88 screens

DELHI

24 cinemas | 91 screens

JHARKHAND
4 cinemas | 15 screens 

GUJARAT 
35 cinemas | 149 screens

CHHATTISGARH

6 cinemas | 25 screens 

ODISHA

5 cinemas | 20 screens 

RAJASTHAN

19 cinemas | 71 screens

MADHYA PRADESH

10 cinemas | 54 screens 

MAHARASHTRA

58 cinemas | 276 screens

GOA

4 cinemas | 14 screens

KARNATAKA

33 cinemas | 182 screens

KERALA

5 cinemas | 33 screens

COLOMBO

1 cinema | 9 screens 

WEST BENGAL

20 cinemas | 77 screens

TELANGANA 

17 cinemas | 97 screens

ANDHRA PRADESH

13 cinemas | 52 screens

PUDUCHERRY

1 cinema | 5 screens

TAMIL NADU

21 cinemas | 125 screens 

* SOUTH INCLUDES SRI LANKA

NOTE : INCLUDES 10 MANAGEMENT PROPERTIES WITH 35 SCREENS

MAP NOT TO SCALE  SCREEN PORTFOLIO AS ON 21ST FEB’23

MAKING THE BRAND 

‘ASPIRATIONAL’ & ‘ACCESSIBLE’ 
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58%

18%

24%

18% 
SCREEN

SHARE

SINGLE 
SCREENS

30% 70%
PVR 

+ 

INOX 

OTHER MULTIPLEX SCREENS

SIGNIFICANT CONTRIBUTION TO THE INDIA BOX OFFICE COLLECTIONS

SOURCE : COMPANY ESTIMATES, ORMAX MEDIA 2022

INDUSTRY LEADING MARKET POSITION

30%
BO

SHARE
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828 

1,117 

1,637 

1,642 

4,207 

5,835 

9,139 

10,500 

Major Cinemas

Kinepolis

Cineplex Canada

PVR + INOX

CJ CGV

Cinemark

Cineworld

AMC

COMPANY AMONGST THE TOP LISTED GLOBAL MULTIPLEX OPERATORS

HIGHEST ADMISSIONS / SCREEN (CY’19)

28,947 

32,280 

37,349 

39,220 

45,597 

49,325 

1,26,503 

Cineworld

AMC

Kinepolis

Cineplex
Canada

Cinemark

Major Cinemas

PVR + INOX

SCREEN COUNT*

SOURCE : AS PER AVAILABLE INFORMATION FOR LISTED PLAYERS GLOBALLY, 

ADMISSION DATA FOR CJ CGV NOT AVAILABLE 19
*LATEST AS AVAILABLE



STRATEGY GOING FORWARD

IMMEDIATE 

FOCUS
INTEGRATION

HR INTEGRATION

TECHNOLOGY INTEGRATION : INTEGRATION OF IT &

ERP SYSTEMS & PROCESSES

OPERATIONS INTEGRATION : SUPPLY CHAIN & PROCESSES 

MERGER

SYNERGIES

GROWTH

REVENUE SYNERGIES

COST SYNERGIES

BOX OFFICE A

FOOD AND BEVERAGE B

ADVERTISEMENT C

ECONOMIES OF SCALE D

ACCELERATE SCREEN ROLLOUT ACROSS KEY MARKETS

MEDIUM TO 

LONG TERM 

STRATEGY
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A BOX OFFICE SYNERGIES: DRIVE LONG TERM OCCUPANCY IMPROVEMENT

OPTIMIZE 

PROGRAMMING 

STRATEGY

INCREASING 

OPTIONS FOR 

CONSUMERS

IMPROVED 

CUSTOMER 

ENGAGEMENT

EFFICIENT 

SCHEDULING

LOYALTY PROGRAM 

STREAMLINING 

STAGGERED 

SHOWCASING

FILM FESTIVALS

CONCERTS

SPORTING EVENTS

E-SPORTS

LEVERAGE TECHNOLOGY 

FOR TARGETED 

PROMOTIONS
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B FOOD & BEVERAGE: HUGE HEADROOM FOR GROWTH

PVR + INOX AMC - US Cinemark -
US

Cineworld -
US

Cineplex
Canada

Jubilant
Foodworks

Devyani
Intl.

Westlife
Foodworld

Sapphire
Foods

PVR +
INOX

Restaurant
Brands Asia

Intl. Avg. : ~70%

(9M FY’23) (9M CY’22) (9M CY’22) (H1 CY’22) (CY’22)

SOURCE : AS PER PUBLISHED INFORMATION ON ALL COMPANIES

F&B SCALE AMONGST THE LEADING 

QSR BRANDS IN INDIA

SALES IN INR CRS FOR CY 2022

SPH TO ATP : SIGNIFICANT POTENTIAL 

FOR GROWTH

1,883
2,177

2,617

5,002

1,525

65%

76%

61%

72%

51%1,343
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UPGRADE PRODUCT OFFERINGS

EXPAND & STANDARDIZE MENU

INTRODUCTION OF NON VEGETARIAN MENU

ADOPT ‘BEST PRACTICES’ OF BOTH CIRCUITS

STREAMLINING KITCHEN OPERATIONS

TRAINING & USE OF TECHNOLOGY

LEVERAGE SCALE

UNIFORM PRODUCT SPECIFICATIONS / PACK SIZES

REDUCING WASTAGE THROUGH BETTER 

INVENTORY MANAGEMENT

PLUG 

PRODUCT

GAPS

OPTIMIZE 

OPERATIONS

REDUCE 

F&B COGS

B FOOD & BEVERAGE SYNERGIES

23



C ADVERTISING : LEVERAGING SCALE ACROSS 180 MN EYEBALLS 

MORE ADVERTISING TIME
VALUE 

& 

VOLUME 

GROWTH

DIVERSIFY 

AD 

FORMATS

ENHANCED 

SALES 

ANALYTICS

OPTIMIZE REALIZATION

FOCUS ON OFFSCREEN ADVERTISING, EVENTS & 

SPONSORHIPS

DEPLOY  & USE TECHNOLOGY TO AID 

STRONGER CONSUMER INSIGHTS FOR BRANDS
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D COST SYNERGIES: LEVERAGE ECONOMIES OF SCALE

INTEGRATE SUPPLY CHAIN

LEVERAGE SCALE FOR VOLUME DISCOUNT

STANDARDIZATION OF PRODUCT / 

PACKAGING SPECIFICATIONS

OPEX

& 

CAPEX

REMOVE DUPLICATE COSTS

01

02

03

04
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INR 225 CRS

OF 

ANNUAL 

SYNERGIES

OVER 

12 - 24 

MONTHS 

1. BOX OFFICE

2. FOOD & BEVERAGE

3. ADVERTISEMENT

REVENUE

4. SUPPLY CHAIN SYNERGIES

SYNERGY BENEFIT AREAS

5. OVERHEAD RATIONALIZATION

EBITDA IMPACT

SYNERGIES WILL LEAD TO SIGNIFICANT MARGIN EXPANSION

26

COST



GROW AT 

SUPERIOR 

TERMS

ACCELERATE

GROWTH IN 

UNDERPENETRATED 

SOUTH INDIAN 

MARKET

EXPAND IN TIER 2 & 

TIER 3 CITIES

INCREASE 

PREMIUM 

FORMATS SHAREGROWTH

CLEAR VISIBILITY OF ADDING 200 SCREENS PER ANNUM OVER THE NEXT 2 YEARS

01 02 03 04

OPTIMIZE CAPEX 

& RENTALS

>40% 

NEW SCREEN

ADDITIONS 

IN SOUTH
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THE SHOW 
MUST 
GO ON

T H A N K  Y O U



This presentation has been prepared for general information purposes in respect of PVR Limited (“Company”) together with its subsidiaries and joint venture (together, with the

“Company”, the “Group”) only, without regard to any specific objectives, suitability, financial situations and needs of any particular person and does not constitute any recommendation or

form part of any offer or invitation, directly or indirectly, in any manner, or inducement to sell or issue, or any solicitation of any offer to purchase or subscribe for, any securities of the

Company in any jurisdiction, nor shall it or any part of it or the fact of its distribution form the basis of, or be relied on in connection with, any contract or commitment therefor. This

presentation does not solicit any action based on the material contained herein. Nothing in this presentation is intended by the Group to be construed as legal, accounting or tax advice.

This presentation has not been approved and will not or may not be reviewed or approved by any statutory or regulatory authority in India or by any Stock Exchange in India.

This presentation contains certain forward-looking statements relating to the business, financial performance, strategy and results of the Group and/ or the industry in which it operates.

Forward-looking statements are statements concerning future circumstances and results, and any other statements that are not historical facts, sometimes identified by the words

including, without limitation “believes”, “expects”, “predicts”, “intends”, “projects”, “plans”, “estimates”, “aims”, “foresees”, “anticipates”, “targets”, and similar expressions. The forward-

looking statements, including those cited from third party sources, contained in this presentation are based on numerous assumptions and are uncertain and subject to risks. A multitude

of factors including, but not limited to, changes in demand, competition and technology, can cause actual events, performance or results to differ significantly from any anticipated

development. Neither the Group nor its affiliates or advisors or representatives nor any of its or their parent or subsidiary undertakings or any such person's officers or employees

guarantees that the assumptions underlying such forward-looking statements are free from errors nor does either accept any responsibility for the future accuracy of the forward-looking

statements contained in this presentation or the actual occurrence of the forecasted developments. Forward-looking statements speak only as of the date of this presentation and are not

guarantees of future performance. As a result, the Group expressly disclaims any obligation or undertaking to release any update or revisions to any forward-looking statements in this

presentation as a result of any change in expectations or any change in events, conditions, assumptions or circumstances on which these forward looking statements are based. Given

these uncertainties and other factors, viewers of this presentation are cautioned not to place undue reliance on these forward-looking statements. Certain numbers in these presentations

and materials have been subject to routine rounding off and accordingly figures shown as total in tables and diagrams may not be an arithmetic aggregation of the figures that precede

them.

The information contained in these presentations and materials are only current as of the dates specified herein and have not been independently verified. None of the Group, its

directors, promoters or affiliates, nor any of its or their respective employees, advisers or representatives or any other person accepts any responsibility or liability whatsoever, whether

arising in tort, contract or otherwise, for any errors, omissions or inaccuracies in such information or opinions or for any loss, cost or damage suffered or incurred howsoever arising,

directly or indirectly, from any use of this presentation or its contents or otherwise in connection with this presentation, and makes no representation or warranty, express or implied, for

the contents of this presentation including its accuracy, fairness, completeness or verification or for any other statement made or purported to be made by any of them, or on behalf of

them, and nothing in this presentation or at this presentation shall be relied upon as a promise or representation in this respect, whether as to the past or the future. Past performance is

not a guide for future performance. The information contained in this presentation is current, and if not stated otherwise, made as of the date of this presentation. The Group undertakes

no obligation to update or revise any information in this presentation as a result of new information, future events or otherwise. Any person/ party intending to provide finance/ invest in

the shares/ businesses of the Group shall do so after seeking their own professional advice and after carrying out their own due diligence procedure to ensure that they are making an

informed decision.

SAFE HARBOUR
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SAFE HARBOUR

This presentation is not a prospectus, a statement in lieu of a prospectus, an offering circular, an advertisement or an offer document under the Companies Act, 2013, as amended, the Securities

and Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2018, as amended, or any other applicable law in India.

This presentation is strictly confidential and may not be copied or disseminated, reproduced, re-circulated, re-distributed, published or advertised in any media, website or otherwise, in whole or in

part, and in any manner or for any purpose. Any unauthorized use, disclosure or public dissemination of information contained herein is prohibited. No person is authorized to give any information or

to make any representation not contained in or inconsistent with this presentation and if given or made, such information or representation must not be relied upon as having been authorized by any

person. Failure to comply with this restriction may constitute a violation of the applicable securities laws. Accordingly, any persons in possession of the aforesaid should inform themselves about and

observe any such restrictions. By reviewing this presentation, you agree to be bound by the foregoing limitations. You may not repackage or sell the presentation. Information contained in a

presentation hosted or promoted by the Group is provided “as is” without warranty of any kind, either expressed or implied, including any warranty of fitness for a particular purpose.

By accessing this presentation, you accept this disclaimer and any claims arising out of or in connection with this presentation shall be governed by the laws of India and only the courts in Gurugram,

India, and no other courts shall have jurisdiction over the same.
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