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SOHINI DAS
Mumbai,3September

W ith vaccine produc-
tion picking up, the
demandforsyringes

has shot through the roof.
LeadingsyringemakerHindu-
stan Syringes & Medical Devi-
ces (HMD) feels demand may
soonoutstrip supply.

For instance, the Serum
Institute of India is nowman-
ufacturing150milliondosesof
theOxford/AstraZeneca-devel-
oped Covishield vaccine in a
month. In comparison, HMD
makes 50million auto-disable
(AD) syringesmonthly.

ADsyringesaredesignedto
prevent reuse of non-sterile
syringes, and are used prima-
rilybygovernmentsandglobal
non-profit organisations for
vaccination drives. Syringe
manufacturersarerampingup.

Rajiv Nath, chairman and
managing director of HMD,
tellsBusinessStandardthat the
company has doubled its AD
syringecapacity from500mil-
lion a year in 2020 to 1 billion
syringes now. From an overall
capacity of 2.4 billion syringes
(including disposable syri-
nges), HMD’s total production

capacity is 3 billion syringes.
Nathplans to take theADsyri-
nge capacity to 1.2 billion by
March 2022. He also plans to
take the disposable syringe
capacityfrom2billionto3.5bil-
lionbynext year.

Industry sources claim the
Centre is looking to procure
around1billionsyringesbetw-
een September andDecember
to support the vaccination
drive. However, anticipating
thatthesuppliesofADsyringes
couldbestretched, thegovern-
ment has also floated tenders
toprocuredisposablesyringes.

Narendra Jain, president

and chief executive officer of
Iscon Surgicals, anothermajor
syringe maker in the country,
explains: “The government is
now open to procuring even 1
cubic centimetre (cc) AD syri-
nges,apart fromthe0.5millili-
tre ones. Some six or seven
players who have the 1 cc pro-
duct could participate in the
tenders. Moreover, low-dead
space syringes are also being
procuredby theCentre.”

When amedication or vac-
cine is injected, some amount
of it can linger in thesyringe in
what’s known as the ‘dead
space’betweentheplungerand

needle. Low-dead space syri-
nges aredesigned tominimise
that, andwith it,waste.

The pressing need for low-
dead space syringes is rel-
atively new. The specialised
syringesareconsideredaniche
product, used when dealing
with drugs like fertility treat-
ments, where medication wa-
ste canbe especially costly.

Jain feels that supplies will
remainadequatefor theCovid-
19 vaccinationdrive.

Demand for syringes for
non-Covidvaccinationhasalso
pickedup.Ofthe1.9-billiondis-
posable syringecapacityHMD
had last year, the utilisation
was around 50-60 per cent.
This has now gone up to 100
per cent.HMD is also adding a
newplanttomakesteel tubings
and cannulae that are compo-
nents to make needles. The
firmhas invested ~100crore in
the last one year, and plans to
invest another ~50 crore.

Most of the production is
consumed in India.Almost80
per cent ofHMD’s production
is consumed in India, while
Jain says almost the entire
production of Iscon is being
consumed by the domestic
market now.

Covid inoculation drive
boosts syringe demand
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VINAY UMARJI
Ahmedabad,3September

Even as it raises funds to del-
everage and exit brands and
businesses to focus on only
sixmarquee brands, Arvind
Fashions (AFL) is back to
doingwhat it does best—
branded apparel.

Be it a divisionof its parent
firmArvindor a separate de-
merged entity, therewas a
timewhenArvindFashions
wasdabbling into several
things. For instance, it had
more thanadozenbrands,
includingprivate labels, acro-
ssmultiple categories. It had
evendividedbrands and retail
businesses into segments like
power brands, emerging

brands and specialty retail.
While power brands included
USPoloAssociation,Arrow,
FlyingMachine, andTommy
Hilfiger, emergingones in-
cludedCalvinKlein,Aero-
postale andEdHardy.

Alongwith specialty retail
likeUnlimited (erstwhile
Megamart), GAPandSephora,
itwas operatingover 1,400
stores inFY19.Unlimited also
sold its private brands like
Newport, Ruf&Tuf, Excalibur
andRuggers. Earlier, it also
hadbrands likeGANT,Naut-
ica,Hanes, and Izod, among
others.However, branded
apparel and retail experts like
WazirAdvisors’ founder and
managingdirectorHarminder
Sahni pointedout that it resu-

lted inAFL trying todo too
many things at the same time.

“Running apparel brands,
retail ande-commerce aredif-
ferent fromeachother. The
companywasnot only into
multiple brandsbut also en-
gaged in value-retail business
likeUnlimited aswell as it tr-
ied tobuild its omni-channel
platformNnnow.com into an
e-commerceplayer likeMyn-
tra. By exitingmultiple stra-
tegies andbusinesses to focus
only on six brands is the safest
bet it has taken,” Sahni said.

The sixhigh-conviction
brands onwhich it nowwants
to buildprofitability don’t just
include apparels likeUSPolo
Association, TommyHilfiger,
CalvinKlein,ArrowandFlyi-

ngMachinebut also beauty
brands like Sephora. But by its
ownadmission,AFLbelieves
these six brandshave enough
firepower to yieldnot just
profitability butuntapped
growth, going ahead.

According to Shailesh
Chaturvedi, CEO, Arvind
Fashions, each of the six
brands carry their own con-
sumer equity and have the
potential to tap smaller
towns fromwhere the com-
pany’s next phase of growth
is expected. “Our data shows
traction in smaller towns,
which is whywe aremaking
efforts and accelerating store
opening from 100 to 200
annually in these towns,”
Chaturvedi said.

ArvindFashionsnarrowsfocustobrandedapparel

BiologicalEhasreceivedappr-
ovalforconductingphaseII/III
humanclinicaltrialofCovid-19
vaccinecandidateCorbevaxon
childrenabovefiveyearsand
adolescents,theDepartmentof
BiotechnologysaidonFriday.

Corbevax,anRBDprotein
sub-unitvaccine,hasbeen
developedwithsupported
fromtheDepartmentofBio-
technologyanditsPSUBiote-
chnologyIndustryResearch
AssistanceCouncil(BIRAC),it
said.TheapprovaloftheDrugs
ControllerGeneralofIndia
(DCGI)forconductingphaseIII
comparatorsafetyandimmu-
nogenicitytrialinadultscame

aftertheSubjectExpertCom-
mittee’sreviewofPhaseIandII
clinicaltrialsdata.

“BiologicalEalsoreceived
approvalon01.09.2021toinit-
iatePhaseII/IIIstudytoevalu-
atesafety,reactogenicity,tole-
rabilityandimmunogenicityof
Corbevaxvaccineinchildren
andadolescents,”theDBTsaid.

MahimaDatla,MD,Biolo-
gicalE.,saidtheseapprovals
wouldhelpsupportitssubs-
equentfilingswiththeWHOas
well.Sofarindigenouslydeve-
lopedZydusCadila’sneedle-
freeCovidvaccineZyCoV-Dhas
receivedemergencyuseauth-
orisationfromtheDCGI. PTI

Biological E gets nod forphase
2/3 trialonchildren,adolescents

Membersmay note that:
i. In view of continuing Covid-19 pandemic, the Ministry of Corporate Affairs

(“MCA') vide its General Circulars dated January 13, 2021 to be read with
circulars dated April 8, 2020, April 13, 2020, May 5, 2020, September 28, 2020,
December 31, 2020 and January 13, 2021 and Securities and Exchange Board of
India (‘SEBI’) vide its Circulars dated May 12, 2020 and January 15, 2021
(collectively referred to as ‘Applicable Circulars’) permitted to hold Annual
General Meeting (AGM) through Video Conferencing (“VC”) / Other Audio Visual
Means (“OAVM”) facility. In compliance with the provisions of the Companies
Act, 2013 (“Act”) and Rules framed thereunder read with Applicable Circulars,

ththe 16 AGM of the Company will be held on Thursday, September 30, 2021 at
3.00 p.m. through Video Conferencing (VC)/OAVMwithout the physical presence
of the Members at a common venue, to transact the business as set out in the

thnotice of 16 AGM.
thii. Pursuant to the Applicable Circulars, the Notice of the 16 AGM along with the

Annual Report of the Company for the financial year endedMarch 31, 2021 along
thwith the login details for joining the 16 AGM through VC/OAVM including

e-voting shall be sent through e-mail facility to all members whose e-mail IDs are
registered with the Company/Depository Participant(s). The Members can join

thand participate in the 16 AGM through VC/ OAVM facility only. The instructions
th thfor joining the 16 AGM shall be provided in the Notice of the 16 AGM. The

Members participating through VC / OAVM facility shall be counted for the
purpose of reckoning the quorum under Section 103 of the Act. The Notice of the

th16 AGM and the Annual Report will also be made available on the website of the
Company at www.smil.co.in and on the website of Company’s Registrar and
Transfer Agent, Link Intime India Private Ltd. at www.linkintime.co.in. Please note
that the requirement of sending physical copy of the Notice and Annual Report to
theMembers have been dispensedwith videMCAcirculars.

iii. The Company is providing remote e-voting (prior to AGM) and e-voting (during
the AGM) facility to all its Members to cast their votes on all the resolutions set out

thin the Notice of 16 AGM. Detailed instructions for remote e-voting and e-voting
thduring the AGM is provided in the Notice of 16 AGM. Members will have an

opportunity to cast their vote remotely on the businesses as set out in the AGM
Notice through e-voting.

iv. Members holding shares in physical form who have not registered their e-mail
address with the Company, can register their e-mail address for receipt of

th thNotice of 16 AGM, Annual Report and login details for joining the 16 AGM
through VC / OAVM facility including e-voting, by visiting the following link:
http://linkintime.co.in/emailreg/email_register.html or by writing to the Registrar
& Share Transfer Agent (RTA) with details of folio number and attaching the
self-attested copy of PAN Card at rnt.helpdesk@linkintime.co.in in support for
registering e-mail address.

v. Members holding shares in dematerialized mode are requested to register /
update their email addresses with the relevant Depository Participant for receipt

th thof Notice of 16 AGM, Annual Report and login details for joining the 16 AGM
through VC / OAVM facility including e-voting.

vi. In case the Members have any queries or issues regarding remote e-voting or
e-voting, please contact Mr. Rajiv Ranjan, Assistant Vice President at Linkintime
at C-101, 247 Park LBS Marg, Vikhroli West, Mumbai- 400078, Maharashtra or
refer the Frequently Asked Questions (“FAQs”) and Instavote e-Voting manual
available at https://instavote.linkintime.co.in, under Help section or write an email
to enotices@linkintime.co.in or Call at :- Tel : 022 - 49186000.

vii. Any person, who acquire shares and become Member of the Company after the
thdate of electronic dispatch of Notice of 16 AGMand holding shares as on the cut-

off date i.e. September 23, 2021, may obtain the Login ID and Password by
thfollowing the instructions as mentioned in the Notice of 16 AGM or sending a

request at smil@motherson.comand shamwant.kushwah@linkintime.co.in.
viii. The manner in which the Members can give their mandate for receiving dividends

thshall be as per the processmentioned in theNotice of 16 AGM.
thix. The notice of 16 AGM will be sent to the Members in accordance with the

applicable laws and applicable circulars on their registered e-mail addresses in
due course.

x. The above is being issued for the information and benefit of all theMembers of the
Company and is in compliancewith the applicable Circulars.

Place: Noida
Date: September 4, 2021

Proud to be part of samvardhana motherson

Samvardhana Motherson International Limited

Regd. Office: Unit 705, C Wing, ONE BKC, G Block, Bandra Kurla Complex,
Bandra East, Mumbai-400051, Maharashtra

Tel: +91-22-61354800, E-mail: smil@motherson.com, Website: www.smil.co.in
CIN: U74900MH2004PLC287011

For Samvardhana Motherson International Limited
Sd/-

Sanjay Mehta
Director (DIN : 03215388)

THNOTICE OF 16 ANNUAL GENERAL MEETING
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W ith vaccine produc-
tion picking up, the
demandforsyringes

has shot through the roof.
LeadingsyringemakerHindu-
stan Syringes & Medical Devi-
ces (HMD) feels demand may
soonoutstrip supply.

For instance, the Serum
Institute of India is nowman-
ufacturing150milliondosesof
theOxford/AstraZeneca-devel-
oped Covishield vaccine in a
month. In comparison, HMD
makes 50million auto-disable
(AD) syringesmonthly.

ADsyringesaredesignedto
prevent reuse of non-sterile
syringes, and are used prima-
rilybygovernmentsandglobal
non-profit organisations for
vaccination drives. Syringe
manufacturersarerampingup.

Rajiv Nath, chairman and
managing director of HMD,
tellsBusinessStandardthat the
company has doubled its AD
syringecapacity from500mil-
lion a year in 2020 to 1 billion
syringes now. From an overall
capacity of 2.4 billion syringes
(including disposable syri-
nges), HMD’s total production

capacity is 3 billion syringes.
Nathplans to take theADsyri-
nge capacity to 1.2 billion by
March 2022. He also plans to
take the disposable syringe
capacityfrom2billionto3.5bil-
lionbynext year.

Industry sources claim the
Centre is looking to procure
around1billionsyringesbetw-
een September andDecember
to support the vaccination
drive. However, anticipating
thatthesuppliesofADsyringes
couldbestretched, thegovern-
ment has also floated tenders
toprocuredisposablesyringes.

Narendra Jain, president

and chief executive officer of
Iscon Surgicals, anothermajor
syringe maker in the country,
explains: “The government is
now open to procuring even 1
cubic centimetre (cc) AD syri-
nges,apart fromthe0.5millili-
tre ones. Some six or seven
players who have the 1 cc pro-
duct could participate in the
tenders. Moreover, low-dead
space syringes are also being
procuredby theCentre.”

When amedication or vac-
cine is injected, some amount
of it can linger in thesyringe in
what’s known as the ‘dead
space’betweentheplungerand

needle. Low-dead space syri-
nges aredesigned tominimise
that, andwith it,waste.

The pressing need for low-
dead space syringes is rel-
atively new. The specialised
syringesareconsideredaniche
product, used when dealing
with drugs like fertility treat-
ments, where medication wa-
ste canbe especially costly.

Jain feels that supplies will
remainadequatefor theCovid-
19 vaccinationdrive.

Demand for syringes for
non-Covidvaccinationhasalso
pickedup.Ofthe1.9-billiondis-
posable syringecapacityHMD
had last year, the utilisation
was around 50-60 per cent.
This has now gone up to 100
per cent.HMD is also adding a
newplanttomakesteel tubings
and cannulae that are compo-
nents to make needles. The
firmhas invested ~100crore in
the last one year, and plans to
invest another ~50 crore.

Most of the production is
consumed in India.Almost80
per cent ofHMD’s production
is consumed in India, while
Jain says almost the entire
production of Iscon is being
consumed by the domestic
market now.

Covid inoculation drive
boosts syringe demand
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VINAY UMARJI
Ahmedabad,3September

Even as it raises funds to del-
everage and exit brands and
businesses to focus on only
sixmarquee brands, Arvind
Fashions (AFL) is back to
doingwhat it does best—
branded apparel.

Be it a divisionof its parent
firmArvindor a separate de-
merged entity, therewas a
timewhenArvindFashions
wasdabbling into several
things. For instance, it had
more thanadozenbrands,
includingprivate labels, acro-
ssmultiple categories. It had
evendividedbrands and retail
businesses into segments like
power brands, emerging

brands and specialty retail.
While power brands included
USPoloAssociation,Arrow,
FlyingMachine, andTommy
Hilfiger, emergingones in-
cludedCalvinKlein,Aero-
postale andEdHardy.

Alongwith specialty retail
likeUnlimited (erstwhile
Megamart), GAPandSephora,
itwas operating over 1,400
stores inFY19.Unlimited also
sold its private brands like
Newport, Ruf&Tuf, Excalibur
andRuggers. Earlier, it also
hadbrands likeGANT,Naut-
ica,Hanes, and Izod, among
others.However, branded
apparel and retail experts like
WazirAdvisors’ founder and
managingdirectorHarminder
Sahni pointedout that it resu-

lted inAFL trying todo too
many things at the same time.

“Running apparel brands,
retail ande-commerce aredif-
ferent fromeachother. The
companywasnot only into
multiple brandsbut also en-
gaged in value-retail business
likeUnlimited aswell as it tr-
ied tobuild its omni-channel
platformNnnow.com into an
e-commerceplayer likeMyn-
tra. By exitingmultiple stra-
tegies andbusinesses to focus
only on six brands is the safest
bet it has taken,” Sahni said.

The sixhigh-conviction
brands onwhich it nowwants
to buildprofitability don’t just
include apparels likeUSPolo
Association, TommyHilfiger,
CalvinKlein,ArrowandFlyi-

ngMachinebut also beauty
brands like Sephora. But by its
ownadmission,AFLbelieves
these six brandshave enough
firepower to yieldnot just
profitability butuntapped
growth, going ahead.

According to Shailesh
Chaturvedi, CEO, Arvind
Fashions, each of the six
brands carry their own con-
sumer equity and have the
potential to tap smaller
towns fromwhere the com-
pany’s next phase of growth
is expected. “Our data shows
traction in smaller towns,
which is whywe aremaking
efforts and accelerating store
opening from 100 to 200
annually in these towns,”
Chaturvedi said.

ArvindFashionsnarrowsfocustobrandedapparel

BiologicalEhasreceivedappr-
ovalforconductingphaseII/III
humanclinicaltrialofCovid-19
vaccinecandidateCorbevaxon
childrenabovefiveyearsand
adolescents,theDepartmentof
BiotechnologysaidonFriday.

Corbevax,anRBDprotein
sub-unitvaccine,hasbeen
developedwithsupported
fromtheDepartmentofBio-
technologyanditsPSUBiote-
chnologyIndustryResearch
AssistanceCouncil(BIRAC),it
said.TheapprovaloftheDrugs
ControllerGeneralofIndia
(DCGI)forconductingphaseIII
comparatorsafetyandimmu-
nogenicitytrialinadultscame

aftertheSubjectExpertCom-
mittee’sreviewofPhaseIandII
clinicaltrialsdata.

“BiologicalEalsoreceived
approvalon01.09.2021toinit-
iatePhaseII/IIIstudytoevalu-
atesafety,reactogenicity,tole-
rabilityandimmunogenicityof
Corbevaxvaccineinchildren
andadolescents,”theDBTsaid.

MahimaDatla,MD,Biolo-
gicalE.,saidtheseapprovals
wouldhelpsupportitssubs-
equentfilingswiththeWHOas
well.Sofarindigenouslydeve-
lopedZydusCadila’sneedle-
freeCovidvaccineZyCoV-Dhas
receivedemergencyuseauth-
orisationfromtheDCGI. PTI

Biological E gets nod forphase
2/3 trialonchildren,adolescents

Membersmay note that:
i. In view of continuing Covid-19 pandemic, the Ministry of Corporate Affairs

(“MCA') vide its General Circulars dated January 13, 2021 to be read with
circulars dated April 8, 2020, April 13, 2020, May 5, 2020, September 28, 2020,
December 31, 2020 and January 13, 2021 and Securities and Exchange Board of
India (‘SEBI’) vide its Circulars dated May 12, 2020 and January 15, 2021
(collectively referred to as ‘Applicable Circulars’) permitted to hold Annual
General Meeting (AGM) through Video Conferencing (“VC”) / Other Audio Visual
Means (“OAVM”) facility. In compliance with the provisions of the Companies
Act, 2013 (“Act”) and Rules framed thereunder read with Applicable Circulars,

ththe 16 AGM of the Company will be held on Thursday, September 30, 2021 at
3.00 p.m. through Video Conferencing (VC)/OAVMwithout the physical presence
of the Members at a common venue, to transact the business as set out in the

thnotice of 16 AGM.
thii. Pursuant to the Applicable Circulars, the Notice of the 16 AGM along with the

Annual Report of the Company for the financial year endedMarch 31, 2021 along
thwith the login details for joining the 16 AGM through VC/OAVM including

e-voting shall be sent through e-mail facility to all members whose e-mail IDs are
registered with the Company/Depository Participant(s). The Members can join

thand participate in the 16 AGM through VC/ OAVM facility only. The instructions
th thfor joining the 16 AGM shall be provided in the Notice of the 16 AGM. The

Members participating through VC / OAVM facility shall be counted for the
purpose of reckoning the quorum under Section 103 of the Act. The Notice of the

th16 AGM and the Annual Report will also be made available on the website of the
Company at www.smil.co.in and on the website of Company’s Registrar and
Transfer Agent, Link Intime India Private Ltd. at www.linkintime.co.in. Please note
that the requirement of sending physical copy of the Notice and Annual Report to
theMembers have been dispensedwith videMCAcirculars.

iii. The Company is providing remote e-voting (prior to AGM) and e-voting (during
the AGM) facility to all its Members to cast their votes on all the resolutions set out

thin the Notice of 16 AGM. Detailed instructions for remote e-voting and e-voting
thduring the AGM is provided in the Notice of 16 AGM. Members will have an

opportunity to cast their vote remotely on the businesses as set out in the AGM
Notice through e-voting.

iv. Members holding shares in physical form who have not registered their e-mail
address with the Company, can register their e-mail address for receipt of

th thNotice of 16 AGM, Annual Report and login details for joining the 16 AGM
through VC / OAVM facility including e-voting, by visiting the following link:
http://linkintime.co.in/emailreg/email_register.html or by writing to the Registrar
& Share Transfer Agent (RTA) with details of folio number and attaching the
self-attested copy of PAN Card at rnt.helpdesk@linkintime.co.in in support for
registering e-mail address.

v. Members holding shares in dematerialized mode are requested to register /
update their email addresses with the relevant Depository Participant for receipt

th thof Notice of 16 AGM, Annual Report and login details for joining the 16 AGM
through VC / OAVM facility including e-voting.

vi. In case the Members have any queries or issues regarding remote e-voting or
e-voting, please contact Mr. Rajiv Ranjan, Assistant Vice President at Linkintime
at C-101, 247 Park LBS Marg, Vikhroli West, Mumbai- 400078, Maharashtra or
refer the Frequently Asked Questions (“FAQs”) and Instavote e-Voting manual
available at https://instavote.linkintime.co.in, under Help section or write an email
to enotices@linkintime.co.in or Call at :- Tel : 022 - 49186000.

vii. Any person, who acquire shares and become Member of the Company after the
thdate of electronic dispatch of Notice of 16 AGMand holding shares as on the cut-

off date i.e. September 23, 2021, may obtain the Login ID and Password by
thfollowing the instructions as mentioned in the Notice of 16 AGM or sending a

request at smil@motherson.comand shamwant.kushwah@linkintime.co.in.
viii. The manner in which the Members can give their mandate for receiving dividends

thshall be as per the processmentioned in theNotice of 16 AGM.
thix. The notice of 16 AGM will be sent to the Members in accordance with the

applicable laws and applicable circulars on their registered e-mail addresses in
due course.

x. The above is being issued for the information and benefit of all theMembers of the
Company and is in compliancewith the applicable Circulars.

Place: Noida
Date: September 4, 2021

Proud to be part of samvardhana motherson

Samvardhana Motherson International Limited

Regd. Office: Unit 705, C Wing, ONE BKC, G Block, Bandra Kurla Complex,
Bandra East, Mumbai-400051, Maharashtra

Tel: +91-22-61354800, E-mail: smil@motherson.com, Website: www.smil.co.in
CIN: U74900MH2004PLC287011

For Samvardhana Motherson International Limited
Sd/-

Sanjay Mehta
Director (DIN : 03215388)

THNOTICE OF 16 ANNUAL GENERAL MEETING




