














 

 



 



B S R & Co. LLP 
Chartered Accountants 

                                                     
14th Floor, Central Wing, 
Tower 4, Nesco Center, 
Western Express Highway, Goregaon (East), 
Mumbai – 400063

Telephone:  +91 22 6257 1000
Fax:             +91 22 6257 1010

Limited Review Report on unaudited standalone quarterly financial results and 
standalone year-to-date results of Godrej Consumer Products Limited under 
Regulation 33 of the Securities and Exchange Board of India (Listing Obligations 
and Disclosure Requirements) Regulations, 2015  

To The Board of Directors of
Godrej Consumer Products Limited 

1. We have reviewed the accompanying Statement of unaudited standalone financial results of Godrej 
Consumer Products Limited (“the Company”) for the quarter ended 30 September 2020 and year 
to date results for the period from 1 April 2020 to 30 September 2020 (“the Statement”). 

2. This Statement, which is the responsibility of the Company’s management and approved by the
Board of Directors, has been prepared in accordance with the recognition and measurement 
principles laid down in Indian Accounting Standard 34 “Interim Financial Reporting” (“Ind AS 
34”), prescribed under Section 133 of the Companies Act, 2013, and other accounting principles 
generally accepted in India and in compliance with Regulation 33 of the Securities and Exchange 
Board of India (Listing Obligations and Disclosure Requirements) Regulations, 2015, as 
amended  (‘Listing Regulations’). Our responsibility is to issue a report on the Statement based
on our review.

3. We conducted our review of the Statement in accordance with the Standard on Review
Engagements (SRE) 2410 “Review of Interim Financial Information Performed by the
Independent Auditor of the Entity” issued by the Institute of Chartered Accountants of India. This 
standard requires that we plan and perform the review to obtain moderate assurance as to whether 
the Statement is free of material misstatement. A review is limited primarily to inquiries of 
company personnel and analytical procedures applied to financial data and thus provides less 
assurance than an audit. We have not performed an audit and accordingly, we do not express 
an audit opinion. 

4. Based on our review conducted as above, nothing has come to our attention that causes us to
believe that the accompanying Statement, prepared in accordance with applicable accounting 
standards and other recognised accounting practices and policies has not disclosed the information 
required to be disclosed in terms of Regulation 33 of the SEBI (Listing Obligations and Disclosure 
Requirements) Regulations, 2015 including the manner in which it is to be disclosed, or that it 
contains any material misstatement. 

Mumbai 
5 November 2020 

For B S R & Co. LLP
Chartered Accountants 

Firm’s Registration No. 101248W/W-100022 

Vijay Mathur 
Partner 

Membership No. 046476 
              ICAI UDIN: 20046476AAAAEN9040 



B S R & Co. LLP 
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Telephone:  +91 22 6257 1000
Fax:             +91 22 6257 1010

Limited review report on unaudited quarterly consolidated financial results and 
consolidated year-to-date results of Godrej Consumer Products Limited under 
Regulation 33 of the Securities and Exchange Board of India (Listing 
Obligations and Disclosure Requirements) Regulations, 2015

To The Board of Directors of
Godrej Consumer Products Limited  
1. We have reviewed the accompanying Statement of unaudited consolidated financial results 

of Godrej Consumer Products Limited (“the parent”) and its subsidiaries (the Parent and its 
subsidiaries together referred to as “the Group”), and its share of the net profit/(loss) after tax 
and total comprehensive income of its associate for the quarter ended 30 September 2020 
and year to date results for the period from 1 April 2020 to 30 September 2020 (“the 
Statement”), being submitted by the Parent pursuant to the requirements of Regulation 33 of 
the Securities and Exchange Board of India  (Listing Obligations and Disclosure 
Requirements) Regulations, 2015, as amended  (‘Listing Regulations’)  

2. This Statement, which is the responsibility of the Parent’s management and approved by the 
Parent’s Board of Directors, has been prepared in accordance with the recognition and
measurement principles laid down in Indian Accounting Standard 34 “Interim Financial
Reporting” (“Ind AS 34”), prescribed under Section 133 of the Companies Act, 2013, and other 
accounting principles generally accepted in India and in compliance with Regulation 33 of the 
Listing Regulations. Our responsibility is to express a conclusion on the Statement based on 
our review. 

3. We conducted our review of the Statement in accordance with the Standard on Review
Engagements (SRE) 2410 “Review of Interim Financial Information Performed by the
Independent Auditor of the Entity”, issued by the Institute of Chartered Accountants of India. A
review of interim financial information consists of making inquiries, primarily of persons
responsible for financial and accounting matters, and applying analytical and other review
procedures. A review is substantially less in scope than an audit conducted in accordance with
Standards on Auditing and consequently does not enable us to obtain assurance that we would 
become aware of all significant matters that might be identified in an audit. Accordingly, 
we do not express an audit opinion. 

We also performed procedures in accordance with the circular issued by the SEBI under
Regulation 33 (8) of the Listing Regulations, to the extent applicable. 

4. The Statement includes the results of the entities as listed in Annexure 1. 

5. Based on our review conducted and procedures performed as stated in paragraph 3 above and 
based on the consideration of the review reports of the other auditors referred to in paragraph 
6 below, nothing has come to our attention that causes us to believe that the accompanying 
Statement, prepared in accordance with the recognition and measurement principles laid down 
in the aforesaid Indian Accounting Standard and other accounting principles generally accepted 
in India, has not disclosed the information required to be disclosed in terms of Regulation 33 
of the  Listing Regulations, including the manner in which it is to be disclosed, or that it contains 
any material misstatement. 
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Limited review report on unaudited quarterly consolidated financial results and 
consolidated year-to-date results of Godrej Consumer Products Limited under 
Regulation 33 of the Securities and Exchange Board of India (Listing 
Obligations and Disclosure Requirements) Regulations, 2015 (Continued)

6. We did not review the interim financial information/ financial results of 34 subsidiaries included 
in the Statement, whose interim financial information/financial results reflect total assets of Rs. 
9,389.09 crore as at 30 September 2020 and total revenues of Rs. 2,068.74 crore and Rs. 3,686.80 
crore, total net profit after tax of Rs.159.96 crore and Rs. 205.60 crore and total comprehensive 
income of Rs. 158.51 crore and Rs. 208.28 crore for the quarter ended 30 September 2020 and 
for the period from 1 April 2020 to 30 September 2020 respectively, and cash flows (net) of Rs 
(138.54) crore for the period from 1 April 2020 to 30 September 2020, before giving effect to 
consolidation adjustments, as considered in the consolidated unaudited financial results. The 
interim financial information/ financial results have been reviewed by the other auditors whose 
reports have been furnished to us by the management, and our conclusion on the Statement, in 
so far as it relates to the amounts and disclosures included in respect of these Subsidiaries, is
based solely on the reports of the other auditors and the procedures performed by us as stated in 
paragraph 3 above. 

Our conclusion on the Statement is not modified in respect of the above matter. 

7. The Statement includes the interim financial information/ financial results of 3 subsidiaries 
which have not been reviewed, whose interim financial information/financial results reflect 
total assets of Rs.17.82 crore as at 30 September 2020, and total revenue of Rs. 8.74 crore and 
Rs. 10.00 crore, total net ( loss) after tax of Rs.(0.49) crore and Rs.(1.25) crore and total 
comprehensive loss of Rs.(0.49) crore and Rs.(1.25) crore for the quarter ended 30 September 
2020 and for the period from 1 April 2020 to 30 September 2020, respectively, and cash flows 
(net) of Rs. (0.25) crore for the period from 1 April 2020 to 30 September 2020, before giving 
effect to consolidation adjustments as considered in the Statement. The Statement also includes 
the Group’s share of net profit after tax of Rs. 0.15 crore and net (loss) after tax of Rs. (0.23) 
crore, total comprehensive income/(loss) of Rs. 0.15 crore and Rs. (0.23) crore for the quarter 
ended 30 September 2020 and for the period from 1 April 2020 to 30 September 2020, 
respectively, as considered in the Statement, in respect of one associate based on their interim 
financial information/ financial results which have not been reviewed. According to the 
information and explanations given to us by the management, these interim financial results are 
not material to the Group. 

Our conclusion on the Statement is not modified in respect of the above matter. 

Mumbai 
5 November 2020 

For B S R & Co. LLP
Chartered Accountants 

Firm’s Registration No. 101248W/W-100022 

Vijay Mathur 
Partner 

Membership No. 046476 
       ICAI UDIN: 20046476AAAAEO5494 
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83% of global portfolio comprises  
Household Insecticides, Hygiene and  
Value For Money products, delivering 17% growth

All clusters deliver positive sales growth; India 11%, 
Indonesia 3% (CC), Africa, USA & Middle East 10% 
(CC), Latin America & SAARC 46% (CC)

Continue to drive steady performance in  
Household Insecticides, delivering 6% growth globally

Strong growth momentum continues in Hygiene 
(including Soaps) of 27%; strong Value For Money 
products growth of 22%

Continue to support Godrejites and communities;  50 crore Godrej Group commitment (~90% deployed)

Note: CC - Constant Currency

Consolidated  
sales growth 

Consolidated 
EBITDA growth11% (11% CC) 19%

India  
Sales growth 11% India  

EBITDA growth 17%

Strong performance; all clusters 
deliver positive sales growth

83% of global portfolio  
grows at 17%



83% of our global portfolio comprises Household Insecticides, 
Hygiene and Value For Money products, delivering 17% growth
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VALUE FOR MONEY 

27% 22% - 9%

83% contributing to 17% growth
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Latin America Africa, USA & Middle East Indonesia India 

Note: *Includes SAARC; CC - Constant Currency

46%* (CC) 
41%* (INR)

10% (CC) 
10% (INR)

3% (CC) 
5% (INR)
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11% (INR)

All clusters deliver positive sales growth; India 11%, Indonesia 3% 
(CC), Africa, USA & Middle East 10% (CC), Latin America & SAARC 
46% (CC)

2
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• Consumers do not want to take any chances with their health; vigilance against mosquitos and protecting 
themselves against malaria and dengue has gone up  

• Full portfolios across formats and price points in India and Indonesia 
• Pivoting advertising more towards disease prevention  
• Taking the category beyond mosquitoes; cockroach solution products grew in early double digits

Disease prevention advertising 

Continue to drive steady performance in Household Insecticides, 
delivering 6% growth globally

3

Consumers continue to be vigilant 
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Strong growth momentum continues in Hygiene (including Soaps)  
of 27%; strong Value For Money products growth of 22%

4

Godrej Expert Rich Crème in India

Darling 
Empress range 
in Nigeria 

Saniter in 
Indonesia 

Protekt in India 
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Godrej Group: 
 50 crore fund to 

support relief efforts in 
India (~90% deployed)

Partnerships  
and community  
support across 
geographies  

TV Digital

TradeInfluencers

Print CSR and PR

Serving our communities5

• Food relief and hygiene kits for contract workers and local 
communities around manufacturing plants in 14 countries 
and over 44,000 families across India and Indonesia 

• PPE kits, medical equipment and healthcare support worth 
 2.6 crores provided to governments  

• Medial insurance for over 4,000 business partners in the 
larger operating ecosystem

#ProtektIndiaMovement 
A multi-media, multi-
channel campaign  
on hand washing and 
public health



FINANCIAL  
PERFORMANCE 
UPDATE 
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Growth (Year-on-Year) Consolidated  
Business

India  
Business

Net Sales (Reported) 11% 11%

Net Sales (Constant Currency) 11% -

EBITDA 19% 17%

Net Profit (Reported) 11% 5%

Net Profit (Without exceptional and one-off items) 19% 16%

Q2 FY2021: Financial Performance 
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Consolidated Business Q2 FY2021 Q2 FY2020

Net Profit (Reported) 458 414

Exceptional (Post tax)

Restructuring cost in Latin America and Africa, USA & Middle East 0.1 9.2

Forex impact on reversal of financial payout liability in USA 0.3 -

Escrow release, forex impact on gains and reversal of excess provision relating to 
divestment of Europe business 

- (5.7)

Deferred Tax – Change in maximum marginal tax rate in India (0.1) (33.3)

Net Profit (Without exceptional and one-off items) 458 384

Q2 FY2021: Exceptional and One-off Items

Note: All values in  crore and rounded off



Geography
Sales 

(  Crore)
Growth 

(Year-on-Year)

Constant  
Currency Growth 

(Year-on-Year)

India 1,650 11% 11%

Indonesia 445 5% 3%

Africa, USA and Middle East 652 10% 10%

Latin America and SAARC 180 41% 46%

Total Net Sales 2,894 11% 11%

12

Q2 FY2021: India and Africa, USA & Middle East record strong 
growth; Indonesia delivers soft performance

Note: Total Net Sales includes the impact of contra and inter company eliminations 
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Q2 FY2021: Bridge between Reported to Operating EBITDA

India Indonesia Africa, USA  
& Middle East

Latin America 
& SAARC

Q2FY21 Reported EBITDA Margin 28.3% 25.4% 10.7% 19.3%

Business support charges, Royalty &
  Technical fees (  crore) 

(7.0) 1.8 4.6 0.6

Q2FY21 Operating EBITDA Margin 27.9% 25.8% 11.4% 19.6%

Q2FY20 Operating EBITDA Margin 26.3% 24.5% 12.5% 5.2%

Change in EBITDA Margin (bps) 160 130 (110) 1,440
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Q2 FY2021: Key Balance Sheet data

Particulars Units Sep 30, 2020 Sep 30, 2019 June 30, 2020

 Working Capital ex-Cash*  crore 130 457 213

Working Capital* Days 5 17 8

Cash & Equivalents  crore 913 1,330 1,292

Total Debt  crore 2,036 3,546 3,023

     Debt denominated in INR  crore 125 423 70

     Debt denominated in USD  crore 1,744 (USD 236 m) 2,903 (USD 409 m) 2,796 (USD 370 m)

     Debt denominated in other currencies  crore 167 220 157

Other Financial Liabilities  crore 344 447 346

Shareholder’s Equity  crore 8,653 7,583 8,381

Capital Employed*  crore 10,175 10,829 10,841

Net Debt / Equity x 0.17 0.35 0.25

ROE* % 19.5% 19.4% 16.1%

ROCE* % 21.2% 18.1% 16.4%

Operating ROCE* % 89.2% 59.8% 61.1%

Note: *Excluding MAT credit entitlement, one time deferred tax and other one time exceptions 



INDIA  
BUSINESS
UPDATE 
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Strong performance led by Soaps;  
steady performance in Household Insecticides 

320 

355 

390 

425 

460 

Q2FY20 Q2FY21

460

392

Q2FY20 Q2FY21

1,650

1,490

Net Sales EBITDA

Note: All values in  crore

• Strong growth led by Soaps  
• Robust scale up of Hygiene portfolio 
• Steady performance in Household 

Insecticides

11%
17%

• Sequential recovery in Hair Colour  
• Doubling down on chemists and ecommerce;  

ramping up rural distribution 
• Manufacturing units operating at ~90% capacity

Operating performance 

• Sales growth of 11%  
• EBITDA margins at 27.9%, 

increase of 160 bps year-on-year

Financial performance 
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Strong performance led by Soaps;  
steady performance in Household Insecticides 

Sales 
(  Crore)

Growth 
(Year-on-Year)

Household Insecticides 712 4%

Soaps 582 18%

Hair Colours 152 (5%)

Other Categories 200 12%

Unbranded and Exports 76 22%

Total 1,722 9%

Sales and trade promotion spends, etc.  
(To be netted off from Sales as per Ind AS)

72 (16%)

Sales 1,650 11%

Branded Volume Growth 5%
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Steady performance in Household Insecticides

• Sales growth of 4% partially impacted by supply issues due to regional lockdowns 
• Underlying consumer demand continues to be robust 
• Pivoting advertising more towards disease prevention
• Goodknight Gold Flash liquid vaporiser continues to receive an excellent response post the national scale up
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Strong performance in Soaps

• Sales growth of 18% driven by market share gains 
• Continued focus on micro marketing initiatives to drive growth 
• New launches in Health scaling up well 
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Gradual recovery in Hair Colours

• Sales decline of 5% due to discretionary nature of the category  
• Sequential improvement continues with market share gains 
• Godrej Expert Rich Crème continues to perform well by leveraging Do-It-Yourself (DIY) trends through influencers, 

resulting in strong market share gains  
• Godrej Expert Easy 5 Minute Shampoo Hair Colour performing well post national scale up
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Godrej Protekt scaled up into full Hygiene portfolio 
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Pivoting other categories for more relevance 

Liquid Detergent 
+ Fabric Sanitiser

Air Freshener 
+ Sanitiser

Travel Home Fabric

Bathroom Air Freshener 
+ Hygiene and Protection

Bathroom and  
Floor Cleaners 



INDONESIA  
BUSINESS  
UPDATE 
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Indonesia delivers 5% INR sales growth (3% constant currency growth)

Financial performance  
• Sales growth of 3% (constant 

currency) impacted by large scale 
social restrictions in last fortnight of 
September 

• Sales got impacted due to down 
stocking by select modern trade 
retailers 

• EBITDA margin at 25.8% expanded 
by 130 bps year-on-year

Category performance  
• Market share gains in Household 

Insecticides continues 
• Strong traction in Hygiene 
• Gradual recovery in Air Fresheners  
• Witnessing higher competitive 

intensity in the wipes category

Saniter, the new range 
of Hygiene products



AFRICA, USA & 
MIDDLE EAST  
BUSINESS  
UPDATE 
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Robust recovery in Africa, USA & Middle East 

Financial performance  
• Sales growth of 10% (constant currency) 
• EBITDA margin decreased by 110 bps year-on-year 

driven by higher salience of Braids

Country and Category performance  
• Strong sales growth in South and West Africa 
• Witnessing strong performance in Dry Hair 
• Continue to drive the scale up of Wet Hair Care 
• Seeding in new go-to-market initiatives 



LATIN AMERICA  
& SAARC  
BUSINESS  
UPDATE 
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Profitable, sustainable constant currency sales growth 

Financial performance  
• Sales grew by 46% (constant currency) 
• Latin America business recorded highest ever EBITDA margins of 21% in the last few years, driven by our cost saving programme  
• SAARC business continues to deliver healthy sales performance 



APPENDIX
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Actively championing social responsibility 

23% of the promoter 
holdings in the Godrej 
Group is held in trusts that 
invest in education, 
environment and health

Creating a more inclusive 
and greener world through 
Godrej Good & Green

Aligned with the UN’s 
Sustainable Development 
Goals, and the needs of 
local communities

Read more about our commitment 

https://godrejcp.com/sustainability
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Shareholding Pattern

FII 
26.8%

DII 
3.1%

Others 
6.9%

Promoters 
63.2%

Others

First State 

Temasek 

Capital Group 

Blackrock 

Arisaig Partners 

Vanguard 

Government of 
Singapore Genesis Emerging 

Markets Fund
LIC

Kotak
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Contact Us

Sameer Shah  
Email: sa.shah@godrejcp.com 
Tel: +91 22 2519 4467

R Shivshankar 
Email: r.shivshankar@godrejcp.com 
Tel: +91 22 2519 4359

Retail InvestorsInstitutional Investors
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Disclaimer

Some of the statements in this communication may be forward looking statements 
within the meaning of applicable laws and regulations. Actual results might differ 
substantially from those expressed or implied. Important developments that could 
affect the Company’s operations include changes in the industry structure, significant 
changes in political and economic environment in India and overseas, tax laws, 
import duties, litigation and labour relations



Thank you
www.godrejcp.com

https://godrejcp.com/
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PRESS RELEASE 

 
2Q FY 2021 results – Strong performance; all clusters deliver positive sales 
growth 
 
Mumbai, November 5, 2020: Godrej Consumer Products Limited (GCPL), a leading 
emerging markets FMCG company, today announced its financial results for the quarter 
ending September 30, 2020. 
 
FINANCIAL OVERVIEW 
2Q FY 2021 FINANCIAL PERFORMANCE SUMMARY: 
• 2Q FY 2021 consolidated sales grew by 11% year-on-year 

- India business sales grew by 11% year-on-year 
- Indonesia sales grew by 5% in INR and 3% in constant currency terms, year-on-year  
- Africa, USA and Middle East sales grew by 10% in INR and constant currency terms, 

year-on-year 
- Latin America & SAARC sales grew by 41% in INR and 46% in constant currency terms, 

year-on-year 
• 2Q FY 2021 consolidated EBITDA grew by 19% year-on-year; consolidated EBIDTA margins 

expanded to 23.7%  
• 2Q FY 2021 consolidated net profit grew by 19% year-on-year (without exceptional items 

and one-offs).  
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CHAIRPERSON AND MANAGING DIRECTOR’S COMMENTS 
 
Commenting on the business performance of 2Q FY 2021, Nisaba Godrej, Chairperson 
and Managing Director, GCPL, said: 
  

We delivered a strong performance this quarter with double-digit, profitable sales growth. 
Consolidated sales grew by 11% and EBITDA grew by 19%. All our geographic clusters also 
recorded positive sales growth.  

From a category sales perspective, Household Insecticides, Hygiene and Value For Money 
(which contributed to 83% of our global portfolio) grew by 17%. Household Insecticides grew 
by 6%, Hygiene grew by 27% and Value For Money grew by 22%.  

From a geography sales perspective, India grew at 11%. Our Africa, USA and Middle East 
business showed robust recovery, growing at 10% in both constant currency and INR terms. 
Our Indonesian business delivered a soft performance, growing at 3% in constant currency 
and 5% in INR terms. 

Going forward, we will continue to focus our efforts where the demand is – in Household 
Insecticides, Hygiene, and Value For Money. We are ramping up innovation and have 
launched several new products, strongly price-enabled, across geographies. Across channels 
too, we are making a shift; doubling down on digitisation and platforms like e-commerce and 
chemists. We are also strengthening our supply chain operations and distribution. Overall, the 
situation we are in calls for an extraordinary level of agility and resilience.  I am extremely 
proud of our team for bringing out the best in themselves to push onwards at this difficult time. 

As always, our values matter the most at this time. We are committed to enabling the safety 
and wellbeing of all Godrejites, and serving our consumers and communities with our full 
hearts and minds. 
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BUSINESS UPDATE – INDIA  
 
Performance Highlights 
• 2Q FY 2021 India sales grew by 11% to INR 1,650 crore; volumes grew by 5%  
• 2Q FY 2021 EBITDA grew by 17% to INR 460 crore 
• 2Q FY 2021 Net Profit without exceptions and one-off grew by 16% to INR 351 crore 
 
Category Review 
Household Insecticides 
Household Insecticides grew by 4%, partially impacted by supply issues due to regional 
lockdowns. Underlying consumer demand in the category continues to remain robust. 
Goodknight Gold Flash Liquid Vapouriser received an excellent response post the national 
scale up.  
 
Soaps 
Soaps delivered a strong performance and grew by 18%, driven by market share gains. New 
launches in Health are scaling up well. We continue to focus on micro-marketing initiatives to 
fuel growth. 
 
Hair Colours 
Hair Colours witnessed a gradual recovery. Sales declined by 5% due to the discretionary 
nature of the category. Sequential recovery continues, with market share gains. Godrej Expert 
Rich Crème continues to perform well by leveraging Do-It-Yourself (DIY) trends through 
influencers, resulting in strong market share gains.    
 
BUSINESS UPDATE – INDONESIA 
 
Our Indonesia business delivered a 3% constant currency sales growth. This was impacted 
by large scale social restrictions in the last fortnight of September and down stocking by select 
modern trade retailers. We are witnessing strong traction in the Hygiene category. EBITDA 
margins expanded by 130 bps year-on-year.  
 
BUSINESS UPDATE – AFRICA, USA AND MIDDLE EAST 
 
Our Africa, USA and Middle East cluster showed robust recovery, with 10% constant currency 
sales growth. South and West Africa recorded strong sales growth. We are seeing strong 
performance in the Dry Hair category and have introduced new go-to-market initiatives. 
EBITDA margins decreased by 110 bps year-on-year driven by higher salience of Braids. 
 
BUSINESS UPDATE – LATIN AMERICA & SAARC 
 
Our Latin America and SAARC business delivered a 46% constant currency sales growth. In 
Latin America, we recorded our highest ever EBITDA margins of 21% in the last few years. 
This was driven by our cost saving programmes. The SAARC business continues to deliver 
healthy sales growth.  
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ABOUT GODREJ CONSUMER PRODUCTS 
 
Godrej Consumer Products is a leading emerging markets company. As part of the 123-year 
young Godrej Group, we are fortunate to have a proud legacy built on the strong values of 
trust, integrity and respect for others. At the same time, we are growing fast and have exciting, 
ambitious aspirations. 
 
Today, our Group enjoys the patronage of 1.15 billion consumers globally, across different 
businesses. In line with our 3 by 3 approach to international expansion at Godrej Consumer 
Products, we are building a presence in 3 emerging markets (Asia, Africa, Latin America) 
across 3 categories (home care, personal wash, hair care). We rank among the largest 
household insecticide and hair care players in emerging markets. In household insecticides, 
we are the leader in India, the second largest player in Indonesia and are expanding our 
footprint in Africa. We are the leader in serving the hair care needs of women of African 
descent, the number one player in hair colour in India and Sub-Saharan Africa, and among 
the leading players in Latin America. We rank number two in soaps in India and are the number 
one player in air fresheners and wet tissues in Indonesia. 
 
But for us, it is very important that besides our strong financial performance and innovative, 
much-loved products, we remain a good company. Approximately 23 per cent of the promoter 
holding in our Group is held in trusts that invest in the environment, health and education. We 
are also bringing together our passion and purpose to make a difference through our 'Good & 
Green' approach to create a more inclusive and greener India. 
 
At the heart of all of this, is our talented team. We take much pride in fostering an inspiring 
workplace, with an agile and high performance culture. We are also deeply committed to 
recognising and valuing diversity across our teams. 
 
For further information, please contact: 
Institutional investors: 
Sameer Shah 

Retail investors: 
R Shivshankar GCPL Investor Relations 

Email: 
sa.shah@godrejcp.com 

Email: 
r.shivshankar@godrejcp.com Email: ir@godrejcp.com 

Tel: +91 22 2519 4467 Tel: +91 22 2519 4359  
 
 
Disclaimer: 
The financials disclosed above may differ from the reported financials to reflect the real 
business financial performance. Some of the statements in this communication may be 
forward looking statements within the meaning of applicable laws and regulations. Actual 
results might differ substantially from those expressed or implied. Important developments 
that could affect the Company’s operations include changes in the industry structure, 
significant changes in political and economic environment in India and overseas, tax laws, 
import duties, litigation and labour relations. 
 


