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At Tata Communications, our
portfolio of products, services
and solutions have been uniquely
designed to empower these
hyperconnected ecosystems.

Our global network and the entire

suite of offerings, like a digital fabric,

enable the digital transformation of
enterprises globally. Our customers
are increasingly making a shift

to a hyperconnected ecosystem.
Tata Communications plays an
important role in enabling the digital
transformation of our customers

by unlocking opportunities for
borderless growth, bolstering
product innovation and customer
experience, improving productivity
and efficiency, embedding agility
and managing risks, for today and in
the future.

With a solutions-oriented approach,
proven managed service capabilities
and cutting-edge infrastructure, we
drive the next level of intelligence
powered by our connected and
agile infrastructure.

Empowering

yperconnected

Our investments in
strenghthening our Digital
Portfolio over the last couple

of years combined with our
intrinsic strengths position

us uniguely as a CommTech
(Communications Technology)
player. Our strengths positively
impact both the cost and revenue
side outcomes for our customers,
which is getting increasingly
noticed and recognised.

ecosystems

through a digital fabric

Our products to platforms

shift, increased investments in
front-end sales, particularly in
the international markets, and
building new capabilities across
the portfolio is reflecting in our
growth momentum.

As a digital ecosystem

enabler, we remain committed
to building innovative and
scalable platforms to empower
enterprises and amplifying value
for all stakeholders.

The Future is Hyperconnected Ecosystems

Always on -
Anywhere on

Real Time

Seamlessly Intelligent &
Collaborative Always
Learning
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About the report

The Report provides a succinct
account of our performance
from a broad perspective, and
our value creation process in
the short, medium and long
term. It demonstrates how we
create and retain stakeholder
value through the intervention
of various capitals that we
deploy. The Report takes a
forward-looking approach
and also elaborates on the
opportunities and challenges
faced by us.

Forward looking statement

Certain statements in this Report regarding our business operations
may constitute forward-looking statements. These include all
statements other than statements of historical facts, including those
regarding the financial position, business strategy, management
plans and objectives for future operations. Forward-looking

statements can be identified by words such as ‘believes’, ‘estimates’,

other words of similar meaning in connection with a discussion

of future operating or financial performance. Forward-looking
statements are necessarily dependent on assumptions, data or
methods that may be incorrect or imprecise and that may be
incapable of being realised and as such, are not intended to be a
guarantee of future results, but constitute our current expectations
based on reasonable assumptions. Actual results could differ
materially from those projected in any forward-looking statements
due to various events, risks, uncertainties and other factors. We
neither assume any obligation nor intend to update or revise any
forward-looking statements, whether as a result of new information,
future events or otherwise.
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Our reporting framework

Our Integrated Annual Report

is based on the framework and
guiding principles established by the
International Integrated Reporting
Council (‘llIRC’) and reflects how
we integrate sustainability into the
management of our businesses,
creating value for our customers
and other stakeholders. Tata
Communications also prepares a
separate Sustainable Development
Report as per GRI Standards -
Core option.

In addition, the financial and
statutory sections comply with the
requirements of:

* The Companies Act, 2013

e Indian Accounting Standards

e The Securities and Exchange
Board of India (Listing Obligations
and Disclosure Requirements)
Regulations, 2015.

» Secretarial Standards

Our approach

The Integrated Report follows

an integrated thinking approach,
aligning our strategies to our
overarching vision, linking material
information and providing an
outlook on the future. The Report
focuses on priority topics for telling
the story of our transformation, and
presenting the objectives we have
pursued over the last few years and
our recent key achievements.

Reporting period

This Report contains a full

year’s data from April 1, 2022

to March 31, 2023. However,
some sections represent facts
and figures of previous years to
provide a comprehensive view

to the readers and especially any
stakeholder who is impacted by
Tata Communications’ operations,
such as our customers, employees,
investors and other stakeholders.

Reporting scope and
boundary

The information given in this
Integrated Annual Report covers
Tata Communications’ global
operations. Information on our
subsidiaries and associates has
been disclosed wherever relevant.
This holistic report showcases
Tata Communications’ shared
value creation journey through
the reporting year. Any applicable
exclusions are provided in
respective sections.

Assurance

The facts and figures mentioned

in the report have been audited

by an independent agency as

well as reviewed by the Board of
Directors and the Management. Key
performance indicators
(non-financial) in the Integrated
Annual Report section have

been independently assured by
DNV Business Assurance India
Private Limited and the Assurance
certificate can be accessed at www.
tatacommunications.com/investors

results/. Further, the statutory

auditors, S. R. Batliboi & Associates
LLP have provided assurance on
the financial statements and the
‘Independent Auditor’s Report’ has
been duly incorporated as a part of
this report.

Feedback

We encourage our stakeholders
to communicate their feedback
or concerns to our Corporate
Secretarial team at

investor.relations@

tatacommunications.com.

Queries related to ESG and
Sustainability may be sent to
EOHS@tatacommunications.com.

Our Stakeholders

&

Customers Investors and
Shareholders

Employees Communities
N

Regulatory Suppliers
and Industry and Business
Bodies Partners
Media

and Analysts
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Our six capitals

Integrated reporting recognises
six capitals that businesses use
and transform. The idea is that we
need more than just the financial
capital to create long-term value.
Throughout this Report, capital
icons are presented when we use
them in our value creation process.

Funds available to Tata
Communications which
are deployed to create
stakeholder value

Our digital infrastructure
assets, systems and processes
- a digital fabric capabilities

g Human Capital

Our talent pool

Our partnerships, networks and
communities that we serve

Earth’s resources

Integrated Report
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About Tata Communications

Driving the next

level of intelligence
powered by Cloud,
Mobility, Internet of
Things, Collaboration,
Security, Media
services and Network
services, we at Tata
Communications

are envisaging

a New World of
Communications™.

For more than two decades, we
have been leveraging our solutions
orientated approach, proven
managed service capabilities and
cutting-edge infrastructure to
power the digital transformation
of enterprises globally. We have
been empowering businesses to
unlock opportunities by enabling
borderless growth, stepping up
product innovation and customer
experience, improving productivity
and efficiency, building agility, and
managing evolving risks in our
operating environment.

As a leading digital ecosystem
enabler, our abiding commitment
is to cater to the aspirations of
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Vision

To deliver a

New World of
Communications™

to advance the reach
and leadership of
customers as a global
digital ecosystem
enabler.

Shared Ambitions

To achieve profitable
growth and become

a leading digital
ecosystem enabler in the
eyes of our customers,
and the industry.

.1?._..... P :

Mission

To enable enterprises
to succeed in the
new world of digital
(technologies and
business models) by
being borderless and
always available (to
our customers and
partners).

DRIVE Ahead Behaviour

« Ownership and
accountability

« Collaboration

« Can-do attitude and
growth mindset

« Being agile

« Innovation and
problem solving

« Continuous
learning and skill
transformation

§

KPls

¥11,876 Cr

FY 2020

¥14,096 Cr

FY 2023

CAGR 5.9% 0
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eercr 21,796 Cr
FY 2020 FY 2023

EBITDA

¥3,289 Cr

FY 2020

34,318 Cr

FY 2023

CAGR 9.5% o

ROCE (%)

11.8%

FY 2020

28.3%

FY 2023

Gross revenue share by
geography*

our discerning customers, who el :" - .
are industry leaders in the New " SR i : %
World of Communications™. We " - i *
have already set into motion our - - - ; . India . ATEHER . Europe
strategic shifts from Products = * . o o
to Platforms, creating the right _ & \ 45.3% 26.2% 13.2%
teams and culture, and embedding . & 1
sustainability, innovation, and ' a : APAC @ MENA
Artificial Intelligence (‘Al’) at the = o o
core of our business. 5 9-7 /o 5.7 A)
. g *Data Revenue for all geographies
excluding subsidiaries and rentals.
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Message from the
MD & CEO

Tata Communications
Limited is committed to
achieving double-digit
revenue growth year

after year. Towards this
journey, our performance
during the year reflects our
commitment to delivering
strong results. This
accomplishment is a result
of our product shift and
superior customer focus.
These strategic measures
have allowed us to
successfully shift towards
digital platforms and
solutions, bolstering our
portfolio and enhancing
our relevance within

the evolving customer
ecosystem, both in India
and international markets.
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Our solution portfolio,
underpinned by our global
network backbone, is a
digital fabric which is
becoming instrumental in
enabling our customers
transformation journeys
and putting us on a firm
path of establishing Tata
Communications as a
leading global CommTech
player.

SCALING UP

Our revenues from the Core
Connectivity business for

FY 2022-23 grew by 5.7%. We
continue to invest in the core
capabilities, thus transforming our
networks to be intelligent and are
working on their programmability
to cater to the new market needs
particularly to that of on-demand
needs.

Our Digital portfolio grew at 21.3% in
FY 2022-23. Our multitude of
offerings in the Digital portfolio are
intended to consistently deliver
more holistic solutions, stitching
multiple products together for our
customers’ ecosystems. Our Digital
portfolio possesses the strength

to help the enterprises to power
their hyperconnected ecosystem.
We have a good pipeline in our
sales funnel and pipeline of product
feature releases and new products
in coming months.

In FY 2022-23, our commitment to
delivering growth has been at the
forefront of our operations. As a
result, we have not only solidified
our market leadership position in
India in data services but have also
made remarkable strides towards
becoming a more meaningful
player in international markets. Our
focus on bolstering our managed
network services has been a key
driver of this success, exemplified
by the introduction of our new 1ZO™
Internet WAN variants designed
specifically for global enterprises.
These enhancements have allowed
us to offer predictable and reliable
network services, extending our
reach to over 150 geographies
worldwide.

During the year we expanded

our customer base in the Media

and Entertainment Services
business through a multi-year
collaboration to become the Official
Broadcast Distribution Provider

for the ABB FIA Formula E World
Championship and supporting the
sport’s sustainability initiative by
delivering a cloud-based remote
broadcast production. Through
enabling remote production, we
helped Formula E reduce their
costs by 40% to 50% and also
reduce emissions. Additionally, we
extended our strategic collaboration
with MotoGP, securing exclusive
multi-year collaboration to bring the
thrilling race action to nearly half a
billion households globally.

We also acquired 100% stake

in ‘The Switch Enterprises,’

a US-based company. The combined
strength of Tata Communications
and The Switch is set to usher in

a new world of end-to-end video
production and transmission of
high-quality, high-speed, and more
immersive live video experiences for
viewers and fans from event venues
and racetracks to screens across
devices.

STRENGTHENING OUR
PORTFOLIO

SUPERIOR CUSTOMER
INTERACTIONS

During the year we launched

Tata Communications DIGO, our
customer interaction platform.
This platform provides enterprises
with a unified view of all their
customers’ conversations and
interactions across various channels.
Additionally, we offer an extensive
library of applications that serve
as connectors, augmenting the
capabilities of enterprises’ existing
applications.

SIMPLIFYING COLLABORATION
FOR A CONNECTED WORKFORCE

Hybrid working has become the
new norm, and it is evident that
distributed workforces are here
to stay. To facilitate exceptional
employee experiences, efficiently
transitioning to the cloud is
crucial for enterprises. At Tata
Communications, we understand
this need and have taken steps to
enhance our Unified Collaboration
Platform, GlobalRapide, with the
introduction of JAMVEE a voice
calling application on the cloud,
with calling, messaging and PBX
functionality, which can run on
browser, mobile and desktop.

This recent addition aims to simplify
collaboration for enterprises,
ensuring seamless and efficient
communication. JAMVEE offers
quick and seamless integration

with an enterprise’s communication
applications, enabling faster
onboarding and smoother user
experiences. JAMVEE is designed
to be regulatory compliant,
incorporating fraud prevention APIs,
detection mechanisms, and alerting
features. This ensures that sensitive

information remains protected
and confidential throughout all
interactions.

CONNECTED SOLUTIONS FOR A
HYPERCONNECTED FUTURE

We are dedicated to assisting

our customers in implementing
connected solutions for their
businesses, providing them with the
necessary platform, connectivity,
and expertise to unite people,
machines, and materials. As part

of our commitment to meeting
their evolving needs, we have
expanded our Tata Communications
MOVE™ platform by introducing
CloudSIM™. This innovative cloud-
based embedded subscriber identity
module (eSIM) enhances security,
simplicity, and scalability for our
customers in the manufacturing,
supply chain, and automotive
sectors. The lack of adequate end-
point security is a key challenge
for the wider proliferation of loT
enabled solutions. Our recently
launched solution - ljura, a network
edge-based solution to identify
vulnerabilities through deep
packet inspection, integrated

with our zero-trust networking
solution NetFoundry™, delivers

an advanced and comprehensive
threat protection for connected
and distributed loT assets and
ecosystems.

Recognising the immense potential
of 5G, we have made strategic
investments in this area and recently
launched our Private 5G Global
Centre of Excellence in Pune, India.
This centre serves as a hub for
developing and testing various

use cases to accelerate the digital
transformation of enterprises.

CONNECTED SECURITY

A robust cybersecurity strategy

is essential in establishing cyber
resiliency and fostering digital
trust. We are focused on assisting
enterprises in monitoring their
entire digital estate by enhancing
the agility of our already successful
Cloud Cyber Security Operations
Centre (‘Cloud SOC’). We are proud
to deliver these services in an

accelerated timeframe, often within
a matter of weeks. This has been
well received by our customers
and we are seeing increase in the
market engagement. Furthermore,
we have extended this capability
to the Middle East region with the
establishment of a dedicated Cloud
SOC in the UAE. Our managed
security services, combined with
comprehensive cyber-threat
intelligence, provide enterprises with
the assurance that their mission-
critical information is secure.

Tata Communications 1ZO™
SD-WAN is a managed service that
helps enterprises transform their
network and security architecture
to make it more agile, secure

and optimised. This is an end-
to-end solution that includes
comprehensive network and
application assessment, migration
and management. Our assessment
approach helps us build the right
solution, our automation driven
migration approach reduces risk
during migration and our Al assisted
assurance approach helps ensure
better uptime. Our customers have
seen upto 25% reduction in Total
Cost of Ownership (‘TCO’) and upto
60% improvement in application
performance.

We also introduced SD-WAN as

a service (‘'SD-WANaaS’) which
offers a cloud-like consumption
model (pay as you go) with flexible
contract periods. It enables a
simple buying experience and
faster migration to SD-WAN for
customers who need more agility
and scalability.

Another product we launched this
year is SPAED which is a simple
plug-n-play, as-a-service solution,
which enables enterprises to
securely connect smaller branches
or WFH users. SPAED provides
features such as intelligent routing,
security, zero trust connectivity to
multiple clouds, network failover,
etc. We have seen good traction in
use cases such as small retail stores,
temporary sites and WFH power
users.

Integrated Report
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Tata Communications advanced
network security solutions protect
from web-based and denial-of-
services attacks. Our security
service edge (‘SSE’) offering
protects critical SaaS, web and
private applications and remote
workers while simplifying security
architecture and its management.
Tata Communications DDoS
prevention services are built to
prevent onslaught of DDOS attacks
from various APT (Advanced
Persistent Threat). Apart from this,
we also provide on-premises firewall
services that guard corporate
networks round the clock. The
award-winning network security
services are powered by cyber
threat intelligence (‘CTI’) that is
augmented with NetFlow data from
our global networks.

SUSTAINING LEADERSHIP

Through the course of the year, we
received several technology analyst
recognitions and awards across our
portfolio. Among these, | would like
to share with you some | believe
highlight our strengths and the
tremendous work that Team Tata
Communications has done.

* ‘Leader’ for the tenth consecutive
year in the 2023 Gartner® Magic
Quadrant™ for Network Services,
Global for ‘Completeness of
Vision’ and ‘Ability to Execute’.
The recognition signifies our
good performance and stability
with a clear vision of market
direction in addition to delivering
comprehensive portfolios of
quality network services across
the broadest geographies.

¢ ‘Leader’ by Juniper Research
in both IoT and retail
roaming wherein our Tata
Communications MOVE™
platform provides roaming
access across 200 international
destinations enabling enterprises
to extend their worldwide
mobile communications services
at a much lower cost than
conventional roaming across
borders seamlessly, and helping
the operator maintain visibility
over traffic.

08

Avasant’s RadarView™ Report
2022-23 accorded us the ‘Leader’
position in SD-WAN Managed
Services for end-to-end SD-
WAN & SASE services. This

firm highlights our capabilities,
expertise, partner ecosystem,

the various innovations and
investments made during FY
2022-23.

‘Leader’ in Cyber Resiliency
Services by leading analyst firm,
NelsonHall for our end-to-end
cyber capabilities, supported by
an extensive network services
portfolio; plus, our investments
in the open extended detection
and response (‘XDR’) and in
security orchestration automation
and response (‘SOAR’) platform
for faster threat detection and
automated threat response.

Forbes India Leadership Award
2023 for “Turnaround Star’ for
becoming financially stronger
and profitable CommTech, selling
holistic digital solutions globally
in three years.

SUSTAINABILITY

We have embraced the concept

of ‘Purpose’ as a central focus of
our company’s outlook. We have
recognised the significance of
aligning our actions with the greater
goal of sustainability. This Earth Day
in April 2023, we made a resolute
commitment to ‘Invest in our Planet’
and pledged to accelerate our
efforts to create a more sustainable
future with the following goals for
the company:

Carbon Neutral by FY 2030 and
Net Zero by FY 2035

GHG reduction potential of 20x
by FY 2027 at Customer end;

20% water reduction by FY 2030
compared to FY 2020; and

Zero Waste to landfill by FY 2027

We are honoured to receive multiple
accolades and recognition for our
sustainability efforts throughout the

year. One particularly noteworthy
achievement was the Excellence

in CSR award we received at the
ClI-ITC Sustainability Awards. In
addition, we are immensely proud
to be listed among the 40 Best
Workplaces in Health and Wellness
2022 in India.

SHARED SUCCESS

It is with immense pride and
gratitude that we attribute the
growth of 21.2% in our profit

after tax to the unwavering
dedication and hard work of

Team Tata Communications. Our
Digital portfolio has proven to be
increasingly meaningful to our
customers, making a significant
difference to their ecosystems and

contributing to a remarkable growth

rate of 21.3%.

We are grateful for the confidence
and trust you have placed in Tata
Communications. The Board of

Directors are pleased to recommend

a dividend of 321 per share. Your
unwavering support has been
invaluable to our success, and we
deeply appreciate it.

Our focus remains steadfast

on delivering on strategic
initiatives, scaling up business
and simplification to bring in
higher agility into our systems to
help accelerate our customers’
digital future. We are committed
to continuous innovation as we
pave the way for the future of
hyperconnected ecosystems
through a digital fabric. Our
unwavering dedication to
pushing boundaries and driving

transformative solutions will remain

at the forefront of our endeavours.

A. S. Lakshminarayanan
Managing Director & CEO

Analyst Recognitions and Awards
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Leadership
Award
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o Leader in Magic Quadrant for
Network Services,

Global | 10t time

- -

A.S. Lakshminarayanan receives ©

the from

#FILA2023 Jury head

Harsh Mariwala, Founder

and Chairman of Marico
Leader in Avasant’s SD-
WAN Managed Services
2022-2023 RadarView

| 2" time
Leader in ISG 2022 Managed
(SD)WAN Services | 2 time

Leader in Secure Access
Service Edge | 1t time
Leader in SDN Transformation

Services Provider Lens study-
UK | 21 time

Leader in ISG Managed (SD)
WAN Services |2 time,
Leader in Secure Access

Service Edge Provider Lens

study- Australia | [1st time Leader in GlobalData

Wholesale loT: Competitive
Landscape Assessment

Leader in GlobalData
Wholesale Antifraud:

Competitive Landscape
Assessment

Leader in NelsonHall Cyber
Resiliency Services NEAT

Major Player in IDC 2022
APAC Managed Security
& Professional Services
MarketScape

Leader in eSIM: Kaleido
Intelligence Connectivity
Vendor Hub report [1st time

Leader in Retail Roaming:
Competitor Leaderboard
2023-2027

Leading Challenger in
; Juniper Research Competitor
Very Strong in Leaderboard: OTT Messaging
GlobalData Global IP
Exchange Services: Competitor Leaderboard:
Competitive Landscape eSIM Management Platform

Assessment Providers

Leading Challenger
in Juniper Research

Product Challenger in ISG
Provider Lens for Managed
(SD) WAN Services, Secure
Access Service Edge (SASE)
1 ) in Nordics, Germany & US,
Software Defined Solutions SDN Transformation Services

and Services and Edge (Consulting and Implementation)
Technologies and Services, Nordics
France 2022

Product Challenger in ISG

Product Challenger in ISG Provider Lens™ Network:
Provider Lens™ study on

Contact Center as a Service -

CX 2022, Global & Europe

Strong in GlobalData Global
Industrial loT Services:

Contender in ISG Provider
Lens study “Cybersecurity -
Solutions and Services 2022

Aspirant in Everest Managed
Detection and Response
(MDR) Services PEAK Matrix®
Assessment 2022

Competitive Landscape
Assessment
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Leader in Everest
Network Transformation
Services PEAK Matrix®
Communication Service
Providers (‘CSP’) 2022

Leader in ISG Managed (SD)
WAN Services Provider Lens

study- Singapore / Malaysia
[ 1t time

Leader in Juniper Research
Competitor Leaderboard: loT
Roaming Strategies 2022

Everest group IT
Security Services PEAK
Matrix® Assessment
2022|2" time

Major Contender in Everest
Workplace Communication
and Collaboration (WCC)
Services PEAK Matrix®
Assessment 2022

Leading Challenger in
Juniper Research Competitor
Leaderboard: Conversational

Commerce

Major Contender in Vertical
System Global Carrier
Ethernet Leaderboard

Integrated Report
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Business model

&

Financial
Capital

Human Capital

Social and
Relationship
Capital

&

Natural
Capital

Inputs

285 crores

Equity Share Capital

32,539 crores

Free Cash flow

5,711 crores

Net Debt

Of round-the-globe
fiber optic ring

Entities across the globe

Cash CAPEX

8,746

Training certifications

13,426

Total employees

1,000+
Net headcount
additions

%18.73 crores

CSR spend

Meaningful engagements with

5,000+ customers through
Customer Experience Centres,

NOC and SOC

71,757

Volunteering hours

108

Energy saving projects

implemented

11%

Reduction in water

consumption

10
1ISO 14001:2015 certified
facilities in India

8
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Financial Growth Plan Culture
Fitness

Strategy drivers

OUR OFFERING¢

Core
connectivity

Deliver
customer
experience
and product
innovation

Enhanced
productivity
and
efficiency

Cloud, Next-Gen

Security . connectivity
Borderless Build

growth agility

Manage
risks

Connected
solutions

Our Commitments

= &

Sustainability Innovation Artificial Intelligence

Outputs

%17,838 crores

Revenue from

operations

1.3

Net Debt / EBITDA ratio

%21

Dividend per share

TB (terabyte)
Of content transferred

Growth in revenue
from Data Services

9.9

Learning Person Days /
Employee

7,526

Total repeat learners
on TCLA

30,27,383

People impacted

worldwide

70%
Increase in media coverage
over previous year

35,841 KL

water recycled

67%
Non-hazardous waste
recycled

Reduced our energy

intensity to 84.64
(MWh per million-unit
revenue in US$),

10.1%

Net profit margin

0.67

Current ratio (standalone)

28.3%

Return on Capital
Employed

Strategic partnerships
generated through Shape
The Future programme

Saved over

Annual GHG emission
reduction

87%
Employee engagement
score

~10%
Drop in women attrition in
FY 2022-23

33

New customers added in
million dollar club between
FY20-FY23

Collaborated with 15
NGO partners

18%
Renewable energy
contribution

Our low-carbon solutions
have the potential to
reduce GHG emissions by

6,617,543 metric tonnes
of CO, equivalent

Improving financial health through
efficiencies

Reducing Days Sales Outstanding
Lowering net debt, enhancing stability
Optimising effective tax rate
Double-Digit Revenue Growth

Tailored solutions for connectivity,
collaboration, and growth

At the forefront of driving the
progression of the digital economy
Enabling seamless collaboration and
borderless growth

Leveraging platforms to deliver
enhanced scalability and differentiation

Delivering superior experiences and
innovation to our customers

Prioritising engagement, retention, and
effective talent management
Promoting work-life balance and well-
being

Implementing gender-agnostic policies
for equal opportunity

Bridging skillset gaps through
targeted learning and development
programmes

Leveraging innovative technologies to
strengthen safety culture

Making a positive difference in the
lives of millions

Ensuring seamless and interactive
customer experiences

Fostering harmonious relationships
with regulatory and industry bodies
Offering vocational, entrepreneurship,
and life skills training

Developing low-carbon products and
solutions for our customers

Reducing water footprint through our
3R strategy

Minimising upstream, downstream and
supply chain based emissions
Adhering to eco-friendly practices for
end-of-life waste disposal or recycling

W
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Stakeholder engagement

Employees

Regulatory and e
Industry Bodies

Employees

Their expectations

¢ Training and development
programmes for career
progression

¢ Growth opportunities

¢ Open and diverse workplace

¢ Non-discrimination and equal
employment opportunities

* Mental and physical well-being

* Work-life balance

« Employee friendly practices

Capital Linkage

©0®

12 .

/.

Media
and Analysts

Customers

Their importance to us

Essential in driving innovation,
productivity, and service quality,
which underpins our growth and
success.

Mode of engagement

Regular team meetings

Training, webinars and workshops
Town halls and engagement
activities

Internal discussions and meets
Employee Engagement Survey
Awards and recognition
programmes

Quarterly coaching reviews
Safety trainings

SDG Linkage
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e Investors and

/ Shareholders

Communities

Suppliers and
Business Partners

Value created

» Skill development and
enhancement in line with
changing market context

* Designing and conducting
unigue employee engagement
programme on need basis

e Ensuring competitive
remuneration and equal
employment opportunities

Material issues addressed

e Health, safety and well-being
e Human capital development
» Diversity and inclusion

¢ Human rights and labour
compliances

Customers

Their expectations

« Differentiated platform, services
and solutions

e Superior customer experience

« Data privacy and security

¢ Customer’s digital growth and
transformation opportunities

* Strong after sales support and
services

Capital Linkage

@

Regulatory and
Industry bodies

N
0000

Their expectations

¢ Compliance with applicable
rules and regulations

¢ Ethical and transparent
policies & code of conduct

¢« Good governance

Capital Linkage

@

Their importance to us

Central to business sustainability
as their satisfaction and loyalty
generate revenue and foster
company reputation.

Mode of engagement

e Customer Experience Centre

* Mass media, website, social media

* Net Promoter Score survey

* Trade fairs and seminars

* Customer connect

» Targeted customer interaction

* CXO connect

e Bid review process

e Listening through customer
acing teams

e Gartner peer insights

* Executive Connect

SDG Linkage
B e D

& &

Their importance to us

Crucial for setting industry
standards and influencing the legal
and market conditions in which
Tata Communications operates.

Mode of engagement

e Participation in seminars
organised by regulatory
authorities on different forums

* Open house discussions

» Statutory compliances, filings
and meetings

e Compliance automation tool
and monitoring

SDG Linkage

8 o, 0 S 12 13 v 17 s
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Value created

Providing unique and value
added solutions and platforms
Being at par with changing
market dynamics and customer
requirements

Providing solutions that meet
the expectations of end-users
Providing customer support
throughout their digital
transformation journey

Material issues addressed

Customer experience, loyalty
and privacy

Economic performance

Digital inclusion

Data privacy and IP infringement
R&D and innovation

Value created

Contributing to overall
industry growth
Ensuring timely and
transparent adherence
to applicable laws and
regulations

Material issues addressed

Corporate governance, ethics
and transparency
Compliances

Integrated Report
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Investors and Shareholders

25

Their expectations

¢ Continued operational
growth and financial
sustainability

e Transparent and ethical code
of conduct

* Return on investments

* Deepening existing presence
e ESG performance

* Returns to shareholders

Capital Linkage

@

Suppliers and
Business Partners

Their expectations

* Responsible procurement
practices

¢ Supporting and promoting
long-term relationship

¢ Timely payment of dues

* Fair revenue distribution

Capital Linkage

@

TATA
Their importance to us Value created Communities Their importance to us Value created
Provide necessary capital for business * Optimum utilisation of funds for Vital for maintaining social license * Creating positive impact on
expansion, innovation, and operations, growth and expansion plans to operate, fostering goodwill, communities proximate to our
while their confidence and satisfaction - Maintaining profitability level promoting corporate social operations
reflect our financial health.  Cost management and efficiency responsibility, and contributing to + Employment generation

+ Higher dividend economic development. « Developing and steering

Mode of engagement

Investor presentations and
quarterly earnings calls
Corporate website

Investor meets

Management conference calls
Media, Press release and Stock
Exchange intimations

Annual General Meeting and
Integrated Report

Shareholder grievance redressal
mechanism

SDG Linkage
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Their importance to us

Integral to the value chain, enabling

us to deliver high-quality products
and services while ensuring
efficiency and sustainability.

Mode of engagement

Operational review meets
Workshops / events
Periodic reviews

Survey

SDG Linkage
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Material issues addressed

Corporate governance,
ethics and transparency
Economic performance
Regulatory compliance

Value created

Build and maintain long-
term mutually beneficial
relationships

Ensure compliance to ESG
standards through audits
and training sessions

Material issues addressed

Supply chain management

Resource management and
environmental conservation

Regulatory compliance

Their expectations

Social and economic
development

Promotion of sustainable
livelihoods

Driving various initiatives
related to health care, sanitation
and quality education

Job creation and income
generation

Capital Linkage

®O0

Media and Analysts

Their expectations

Corporate news and update
Information regarding business
strategies, milestones and
awards and recognition

Public disclosure and
transparent reporting
Information pertaining to launch
of new products / services

Capital Linkage

@

Note: For details on Environment, please refer to the ‘Natural Capital’ section

Mode of engagement

long-term relationships with our
local stakeholders worldwide

Societal upliftment programmes
Global Employee Volunteering

Programme « Community development
Healthcare and disaster relief work  « Digital inclusion

Material issues addressed

¢ Climate change

¢ Human rights and labour
compliances

» Diversity and inclusion

SDG Linkage

1 Moy 3 Vovitate Hmmn_ 5 By 8 vt [ 13 o 17 ianeeans
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Their importance to us

Value created

Key in shaping public perception, e Transparent and timely

promoting transparency, and

communication

providing a platform for us to + Building mutually beneficial

engage with stakeholders and the

relationship with external media

broader public.

Material issues addressed

Mode of engagement

» Corporate governance,
ethics and transparency

conferences * Economic performance
Media interviews

Stock Exchange intimations
Website and social media posts

Investor & Analyst Meetings and
Earnings Calls

Annual Investor and Analyst Day

Press releases and press

SDG Linkage

17 Domesyes
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Materiality assessment

To identify the elements that hold material significance to
our organisation, we undertake a rigorous examination of
the external business environment, consider the interests
and concerns of our stakeholders, and assess the main
corporate risks and opportunities. This helps us determine
how these factors might influence our strategic and
operational plans. Our strategy has evolved over time, in
response to the material matters identified. This evolution
takes into consideration stakeholder concerns, company-
specific risks, and the external operational environment
across our markets.

Our approach

Our approach to addressing material aspects critical
to our business follows a well-established, four-step
process that ranges from identification to disclosure.

Identify

We use regulatory reviews, peer benchmarking
and consultation to identify material issues.

Prioritise
Once identified, issues are prioritised based

on their impact on business, environment and
stakeholders.

Validate

Our top management validates identified

issues to ensure all material aspects have been
identified and appropriately prioritised based on
their level of impact.

Disclose

We ensure transparency by mapping matters of
highest impact, monitoring them and disclosing
them through our Integrated Annual Report and
Sustainable Development Report.

16 o

Material topics identified

Climate change

Resource management and environmental conservation

Customer experience, loyalty and privacy

Human capital development

Health, safety, and well-being

Community development

Supply chain management

Human rights and labour compliances

Digital inclusion

0000060

Diversity and inclusion

Governance / Economic
Data privacy and IP infringement

Corporate governance, ethics and transparency

Economic performance

Regulatory compliance

® 0 666

R&D and innovation
Materiality Matrix
Medium High
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Environment @ Social @ Governance / Economic

Capitalising on the trends

Macroeconomic trends

Despite challenges like inflation, talent scarcity, and
supply chain issues, the ICT sector is expected to
witness continued growth in IT spending throughout
2023. Enterprises worldwide are prioritising digital
transformation initiatives, contributing to the sector’s
resilience. Notably, regions like India and North America
are projected to maintain or surpass the global average
growth, reflecting a strong commitment to technological
advancements and innovation.

How we capitalise on
these trends?

We drive capital efficiency through strategic
investments in high-growth sectors and co-creation
with partners, leveraging shared resources and
expertise. This positions us to benefit from increased
IT spending and improve our margin profile through
operational efficiencies and high-margin services.

Public cloud services are growing in popularity, with

a surge in end-user spending expected in 2023. The
demand for cloud security is also rising due to the
adoption of hybrid work models and Zero Trust Network
Access (‘ZTNA’) architectures. In terms of industry
verticals, healthcare and life sciences lead IT spending
growth, driven by cloud adoption and investments in
data and analytics. Education and insurance sectors also
show a significant increase in IT spending.

Our strategy of ‘Investing for Long-Term Growth’ in
the IT and Telecommunications industry enables us to
stay ahead by reshaping our portfolio and investing
in innovative services. Additionally, our strategy of
‘Creating Strategic Flexibility’ allows us to adapt
rapidly, improve cash flow, reduce debt, and unlock
value, ensuring financial stability and agility.

Business leaders are investing in digital technologies

to enhance organisational performance, with a focus

on digitalisation to improve both top and bottom-line
results. ClOs are prioritising investments in cybersecurity,
analytics, and cloud platforms to align their strategies
with industry trends.

As a leading provider of digital infrastructure and
services, we specialise in key domains such as cloud
computing, cybersecurity, loT, and software-defined
networking. Our comprehensive portfolio of offerings
enables us to meet the evolving needs of customers
in the digital era, spanning connectivity, collaboration,
loT, mobility, and cloud and security solutions.

Talent Scarcity and Cost

Amid a slowing economy and intense competition for
skilled digital talent, ClOs are turning to alternative talent
sources, such as shared industry resources and interns, to
strengthen their technological capabilities.

We prioritise skill development programmes to
empower our customers with knowledgeable resources
for making informed technology decisions aligned with
their business needs.

The global economy faces a slowdown with anticipated
trade growth decline. Inflation rates persist above target
levels, and geopolitical factors, like the Russia-Ukraine
conflict, impact essential prices and create uncertainties
in the ICT market. New regulatory challenges in
cybersecurity and telecommunications require industry
adaptation and evolution.

We prioritise data protection, privacy, regulatory
compliance, and cybersecurity in the IT and
Telecommunications industry. Our focus on automation,
digitisation, and Al / ML enhances customer
experience while addressing cybersecurity challenges.
By incorporating Al / ML into operations, we quickly
identify and mitigate threats, improving operational
efficiency and navigating regulatory complexities for
data protection and privacy compliance.

Integrated Report
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Risk management

Macro-economic landscape

The global economy continues to be exposed to
macroeconomic challenges in the form of increasing
inflation, climbing interest rates, fears of an upcoming
recession and a looming debt crisis along with Europe’s
Winter Energy Crisis and geopolitical issues (such

as the Russia - Ukraine war, US-China tensions over
Taiwan). Taking into consideration our global presence
and our diverse portfolio of clients in different parts

of the world, these challenges may have an adverse
impact on our operations.

Capital linkage Material topic addressed

e Economic performance
e Corporate governance,
ethics and transparency

Mitigation strategy

We diligently monitor evolving macroeconomic
conditions and regularly undertake impact assessments
to determine risks and its effect on our operations.

Our resilient and agile business model enables us to
adapt to changes in different geographies and enables
us to mitigate risks efficiently. Additionally, our sound
business continuity framework allows us to reduce

the impact of unforeseen circumstances as well as
empowers us to maintain and grow the business in a
profitable manner.

@ Aging cables

With increasing demand for internet connectivity
and other services, traffic migration and revenue
management has become a key concern, especially
if the capacity on alternate cable routes are not
available in time.

Capital linkage Material topic addressed

e Economic performance

Environment @ Social @ Governance / Economic

18 .

Mitigation strategy

To prevent downtime and disruption of services,
we have put in place alternative routes for ensuring
business continuity.

Downward pricing and margin pressure

Globally, enterprise transformation has become a necessity
and most companies seek cost-effective methods to
empower their digital infrastructure. Additionally, in the
wholesale voice and data business segment, a significant
amount of our revenues are generated from declining and
low-margin carriers and service providers that are already
reeling under pressures owing to existing low prices and
continued price erosion. As a result, capital allocation for
the telecom segment is often compromised and it might

have an adverse effect on the Company.
Capital linkage Material topic addressed

e Economic performance
e R&D and innovation

Mitigation strategy

Our continuous efforts to simplify and automate internal
business processes enable us to ensure higher productivity
and efficiency while rationalising the cost structure without
impacting our service quality or delivery. To mitigate risks
in the voice and data business, our focus remains on the
enterprise segment. It not only helps us to ensure overall
business growth, revenue and profitability, but also secures
our position in a competitive market.

Competition

With new entrants in the industry and continuous changes
in the operating arena, the inability to adapt to new
methods and evolve with market dynamics may result in
loss of market share and declining revenues.

Capital linkage Material topic addressed

e Customer experience,
loyalty and privacy
e Economic performance

Mitigation strategy
Our constant evaluation of the dynamic market enables us to

stay a step ahead of competition. With constant technological

upgrades and introduction of new, innovative and futuristic
solutions, we are empowering a hyperconnected ecosystem
through a digital fabric. It makes us a preferred partner for
clients and empowers us with the ability to strengthen our
position across geographies.

Environment Compliance and Sustainability

Reducing environmental footprint, ensuring optimum
utilisation of scarce resources, and increasing consumption
of renewable sources of energy have never been more
important. It is also essential to comply with environmental
rules and regulations. Our inability to sustain the high
standards of environmental regulation might adversely
impact our reputation and have financial implication.

Capital linkage Material topic addressed

Environment @ Social @ Governance / Economic

Mitigation strategy

We are committed to ensure minimal impact on the
environment. Our Environmental Management System (‘EMS”)
conforms to ISO 14001:2015 standard. We also undertake
periodic review of EMS to validate our commitments to
national and regional laws.

We have defined the following sustainability goals:

¢ Carbon Neutral by FY 2030, and Net Zero by FY 2035

¢ Customer Emission GHG reduction potential of 20x by
FY 2027

e 20% reduction in water consumption by FY 2030'
* Zero Waste to Landfill by FY 2027

"Compared to 2020

Integrated Report
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Human resource risk

Our industry is evolving at a rapid pace and it is vital

to retain and attract talent. The organisation’s inability

to build an experienced and skilled workforce with
specialised technical skills could negatively affect business
prospects. Further, very high attrition rates and increase in
lead times for onboarding of new and / or replacement of
people may further aggravate risks.

Capital linkage Material topic addressed

@ e Human capital development
e Diversity and inclusion
e Health, safety, and well-being

Mitigation strategy

A highly skilled workforce with technical knowledge and
expertise is imperative for the organisation. We, therefore,
take great care to recruit and retain employees suitable
for specialised roles. To ensure professional as well as
personal growth of employees, we remain keen to foster
a collaborative and inclusive working environment that
supports diversity and respects every individual. We also
train and nurture young minds to become future leaders,
to take the organisation to greater heights of success. Our
proactive policies to ensure the physical and mental well-
being of employees also augurs well for our people.

qé;’

Our operations are subject to local laws and regulations
of the land. Any change in the regulatory framework, in
regions where we operate, could adversely affect our
business prospects.

Regulatory risk

Capital linkage Material topic addressed

e Corporate governance,

ethics and transparency
e Regulatory compliance
e Data privacy and IP

Mitigation strategy

We have built an experienced and competent legal

and compliance team which constantly works towards
ensuring timely and transparent compliance with various
laws and regulations. Further, our Board of Directors and
senior management work together with our legal team
to ensure regulatory, statutory and legal compliance in
our processes, systems and operations. We abide by all
applicable international and national laws and uphold the
global standards of transparency and accountability

infringement
Financial risk

Given our vast operations, we are exposed to risks of
volatile foreign currencies. We also have significant
indebtedness in US dollars and Indian rupees. This
results in variability in our interest costs. Additionally,
to further expand our business, we depend on external
capital markets for access to debt at economical rates.
Our inability to raise and manage financial resources
(long term and working capital requirements) might
have an adverse impact on our operations.

Capital linkage Material topic addressed

e Economic performance

Environment @ Social @ Governance / Economic

20 .

Mitigation strategy

We focus on maintaining an optimum mix of debt

and equity to grow and fund our operations. We also
monitor the risk of fund shortage with a liquidity
planning tool which allows us to maintain healthy cash
flow and liquidity in the form of cash and bank balance
and unutilised banking limits. Further, we use derivative
financial instruments and take advantage of natural
hedging by entering into derivatives on net exposures,
i.e, netting off the receivable and payable exposures.

Robust governance framework for sustainable growth

We operate with a clear focus

on maintaining transparency,
accountability, and high ethical
standards. This approach to
corporate governance aligns with
our long-term business success and
the trust that we have built with our
stakeholders. We place significant
emphasis on ethics, anti-corruption
initiatives and governance policies
as part of our ever-evolving
corporate governance framework.
Our comprehensive training
programmes and robust third-party
compliance mechanisms ensure that
we operate with integrity in every
facet of our business.

Governance framework

Tata Communications operates
under the robust governance
structure defined by the Tata

Code of Conduct (‘TCOC’). The
TCOC serves as the cornerstone
policy, guiding the conduct of all
companies within the Tata Group.
Tata Communications’ internal
policies are aligned with the guiding
principles laid out in the TCOC.

Policy updates

To ensure continuous compliance
with evolving laws and regulations,
our Legal Compliance team reviews
and updates our policies and
procedures as needed.

Role of the Board and Management

The Board of Directors is responsible
for overseeing the implementation
of strategy, governance, and
performance of the Management.
They exercise independent judgment
and play a vital role in monitoring
the Company’s affairs. To comply
with statutory requirements and
fulfill their obligations, the Board

has established various committees
that oversee specific areas, including
risk management, corporate

social responsibility, financial
controls, remuneration, safety, and
sustainability. Each committee has a

defined charter outlining their roles
and responsibilities.

At Tata Communications, we have
established a Global Management
Committee (‘GMC’), comprising
leaders from all functions within the
organisation. The GMC acts as the
driving force behind the growth,
transformation, and value creation
for all stakeholders. Supported by
the Leadership Forum, the GMC
upholds the organisation’s values
and principles.

Anti-corruption commitment

Tata Communications maintains a
zero-tolerance approach towards
corruption. Tata Communications
is committed to upholding the
highest moral and ethical standards
as a responsible corporate citizen.
This commitment is evident in our
comprehensive anti-corruption
framework, which includes an
Anti-corruption policy, Third Party
Intermediary Due Diligence policy,
Corporate Hospitality and Gifts
policy, and Conflict of Interest
policy, among others. We expect
all our employees, contractors,
suppliers, and business partners to
adhere to similar anti-corruption
standards; and we enforce them
through rigorous systems and
controls to ensure compliance with
all applicable anti-corruption laws
and regulations. Any violation of our
policies or guidelines can result in
disciplinary actions.

Vendor and third-party
compliance

Our commitment to upholding the
highest ethical standards extends to
our business partners as well. Tata
Communications enforces a Supplier
Code of Conduct that aligns with
our corporate values, mandating
adherence to ethical practices,
respect for human rights, health and
safety standards, environmental
protection, and effective
management practices. This is
reinforced through contractual
assurances and our due diligence
framework.

Integrated Report
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Employee training and awareness

We place high value on the importance of adherence to our established policies and guidelines. We believe that
continual learning and development are crucial to fostering a workplace culture that is steeped in ethical conduct

and compliance with all pertinent policies and applicable law.

Ethics Week

2,588

Measure of Active
Engagement
(MAE Score)

6

Virtual Contests

499

Participants

1,080

Average Views -
Messages / Posts

E-Learning

3,665

New hires trained

38

Initiatives through
digital platforms

22 .

As part of our commitment to this ethos, we have implemented a series
of regular training and awareness initiatives. These include unique events

such as:

'Ethics Week’

A week-long event focused
on activities emphasising
the importance of ethical

behaviour and the application
of our Code of Conduct.

New Employee Orientation

Mandatory training modules
for new hires that outline
their roles, responsibilities

and duties under our
company policies.

Annual Code of
Conduct E-Learning

A yearly online course on
the Code of Conduct, which
includes an assessment and a
certification upon completion.

Policy-Specific Training by
Legal Compliance Team
Training provided by the

Legal Compliance Team and
Compliance Counsels on

specific company policies.

Insider Trading Training

Periodic training
conducted on the Code of
Conduct for Prevention of

Insider Trading.

Corporate Law Guidance

Guidance sessions on
relevant corporate laws for
specific employee functions.

Interactive Workshops

In-person and virtual sessions
to facilitate discussion,
share experiences, and

address any queries.

Digital Learning Platforms

Webinars, podcasts and
video tutorials for flexible,
self-paced learning.

Continuous Learning
Opportunities

Encouragement for employees

to attend industry conferences,

seminars, and online courses for
professional development.

Partner
Training

Training and resources for
business partners, suppliers
and other stakeholders to
implement our Code of
Conduct effectively.

Implementation of ethics
policy and code of conduct

The TCOC serves as the bedrock
of our ethical standards, with all
employees, partners and third
parties expected to adhere to

its principles. We ensure its
implementation through mandatory
annual e-learning modules and
assessments on TCOC for all
employees. Knowledge on TCOC is
imparted through various channels,
including policy-specific trainings,
an annual Ethics Week event, and
a stringent consequence matrix for
non-compliance.

Coverage of ethics training

Mandatory annual e-learning
modules on TCOC and the Global
Dignity in the Workplace Policy

are extended to all employees,
including contractors. This ensures
a comprehensive understanding of
our ethical standards and guidelines.
The enforcement of these guidelines
is further strengthened through

a consequence matrix, which
withholds annual bonus and / or
sales commissions until mandatory
training is completed.

Employee training and
awareness

We place a high value on the
importance of adherence to our
established guidelines and codes of
conduct. We believe that continual
learning and development are
crucial to fostering a workplace
culture that is steeped in ethical
conduct and compliance with all
pertinent policies.

W
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Glimpse of the Panel Discussion on ‘Ethics and Good Governance’ which was
followed by a townhall interaction with the MD & CEO

Responsibility for business
ethics and corruption issues

Tata Communications has a
dedicated Legal Compliance Team
responsible for managing business
ethics and corruption issues. The
team, empowered by qualified
attorneys, are experts in key areas
of legal compliance, working
towards ensuring compliance

with our Anti-Corruption policy and
other related laws and regulations.

Compliance

The Legal Compliance Team
leverages its expertise in critical
compliance areas such as anti-
corruption, antitrust, competition
laws, sanctions, data privacy and
modern slavery to develop and
deliver relevant training to the
employees. This not only helps
foster a culture of compliance within
the organisation, but also equips our
employees to effectively mitigate
potential risks.

Vendor and third-party compliance

Our commitment to upholding the
highest ethical standards extends
to our business partners as well.
Tata Communications enforces

a Supplier Code of Conduct that
aligns with our corporate values,
mandating adherence to ethical
practices, respect for human
rights, health and safety standards,
environmental protection, and
effective management practices.
This is reinforced through
contractual assurances and our due
diligence framework.

Ongoing monitoring
and evaluation

We have established robust
mechanisms for the ongoing
monitoring and evaluation of our
corporate governance policies and
anti-corruption initiatives. Regular
audits are conducted to ensure
adherence to these policies, and any
deviations are addressed promptly
and effectively.

Integrated Report
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Our Board of Directors

-
-

Left to right
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Mr. N. Ganapathy Subramaniam, Mr. A.S. Lakshminarayanan, Ms. Renuka Ramnath, Mr. Krishnakumar Natarajan,

Mr. Ashok Sinha, Mr. Ankur Verma

Ms. Renuka Ramnath

Chairperson and Independent
Director
(e}

Ms. Renuka Ramnath is the Founder,
Managing Director and CEO of
Multiples Alternate Asset Management,
a private equity manager and advisor
to funds of ~ USD 3 bn in AUM.

Ms. Renuka Ramnath is one of the
most experienced private equity fund
managers in India, with a career of over
35 years in financial services across
private equity, investment banking,
and structured finance. She started

her career with the ICICI group which
culminated in becoming the MD & CEO
of ICICI Venture. She was instrumental
in building it into one of the largest
private equity funds in the country.

In 2009, she took an entrepreneurial
turn and founded Multiples, an India-
focused private equity platform.

She is driven by the ripple effects of
supporting entrepreneurs in building
sustainable businesses, resulting in
employment generation, economic
stimulation, and facilitation of nation-
building. She is a Board member of

24 .

GPCA, the global industry association
for private capital. Ms. Renuka was

the Chairperson of the Executive
Committee of the Indian Private Equity
and Venture Capital Association

2020 - 2022.

Ms. Ramnath has frequently appeared
in prestigious listings including Top

25 Most Powerful Women in Business
(Business Today, India); India’s most
Powerful CEO’s (Economic Times), the
Top 25 Non Bank Women in Finance
(US Banker’s global list), Asia’s Women
in the Mix: The Year’s Top 50 for
Achievement in Business (Forbes), Top
25 women in Asian Asset Management
(Asian Investor) and Most Influential
Women (Business World).

Mr. A.S. Lakshminarayanan

Managing Director & CEO

o

Mr. A.S. Lakshminarayanan, is the
Managing Director & Chief Executive
Officer of Tata Communications
Limited. He is a global techno-
commercial leader across regions and
industries recognised for developing
scalable businesses in UK, Europe,

Japan and India, and has worked across
the globe. In a short span at Tata
Communications, since October 2019,
Mr. Lakshminarayanan is re-engineering
the Company and steering it to deliver
strong profitable growth. Under his
leadership, Tata Communications is
progressing to play a solid role as a
digital ecosystem enabler - a digital
fabric on which customers can build
secure, connected, digital experiences.
Prior to joining Tata Communications,
Mr. Lakshminarayanan was President
and CEO of Tata Consultancy

Services (TCS) Japan, accelerating

the company’s market opportunity
and brand in the region. An over 35
years Tata Group veteran, engineering
graduate from BITS, Pilani, and London
Business School senior executive
programme alumnus,

Mr. Lakshminaraynan is an IEEE
(Institute of Electrical and Electronics
Engineers) long-standing member.

He is also on the Board of Tata
Teleservices Limited, Tejas Networks
Limited, Nelco Limited, Nelco Network
Products Limited and Tata Teleservices
(Maharashtra) Limited. He is known

to drive all things technology and
transformation, with trust and purpose.

Mr. Krishnakumar Natarajan

Independent Director
e0®O0

A leading authority in the global IT
sector, Mr. Krishnakumar Natarajan
co-founded Mindtree in 1999 and

has played key roles in building the
company’s innovative approach to
delivering IT services and solutions to
global 2000 enterprises.

Mr. Krishnakumar’s efforts as a
business leader have been recognised
worldwide, winning him several laurels.
Businessworld and Forbes ranked

him amongst the most valuable CEOs
in India in 2016. He won Bloomberg
UTV’s award as the CEO of the Year in
2010, Business Today CEO of the Year
award in 2014 and was recognised by
Chief Executive Magazine’s as one of
the twelve global leaders of tomorrow.
EY honoured him with Entrepreneur
of the year 2015 in Services. His efforts
resulted in Mindtree winning the “Most
Promising Company of the Year” in
2013 by CNBC TV18. A 40-year IT
industry veteran, Mr. Krishnakumar
served as Chairman of the National
Association of Software and Services
Companies (‘NASSCOM’) in 2013 and
till recently was Chairman of Nasscom
Foundation. He has a bachelor’s
degree in mechanical engineering
from the College of Engineering,
Chennai, and a master’s degree in
Business Administration from the
Xavier Institute, Jamshedpur. Social
enterprises and Philanthropy are some
of his other key interests. Along with
his wife Akila he runs their Personal
foundation “Mela” which is focused

on helping high potential rural girls to
attain professional qualifications and
helping Senior Citizens age gracefully.

Mr. Ashok Sinha

Independent Director
(oXe)

Mr. Ashok Sinha is Chairman, 4 |
Advisors, a proprietary consulting
firm that provides a specialised
spectrum of technical consultancy
and advisory services in the area of
Energy, Technology and Finance
since December 2010. He has a
wealth of experience, competencies
and expertise from his leadership
journey as the Chairman and Managing
Director of Bharat Petroleum

Corporation Ltd. (‘BPCL’). He spent
33 years in BPCL, where he served on
the Board of BPCL for 15 years - first
as Director (Finance) for 10 years and
then as its Chairman and Managing
Director for 5 years. Currently, he
serves as an Independent Director

on the Boards of Cipla Ltd., Tata
Power Co Ltd, JK Cement Ltd, Navin
Fluorine International Ltd, Tata Power
Delhi Distribution Ltd and Cipla (EU),
UK. He has been conferred with the
India Chief Financial Officer Award
2001 for Information and Knowledge
Management by the Economic
Intelligence Unit (‘EIU’) India and
American Express. He received an
award from TMG (Technology Media
Group) for Customer Management.
He is also the recipient of the CIO-100
Award (USA)- 1999 for the top 100
firms worldwide for their innovative
practices that leverage people

and technology. He has attended
Management Programs at Harvard
Institute of International Development,
Boston and at the University of
Leeds, UK. He has a B.Tech. degree in
Electrical Engineering from the Indian
Institute of Technology (IIT), Kanpur
and PGDBM from the Indian Institute
of Management (1IM), Bangalore, with
specialisation in Finance . He has been
conferred the Distinguished Alumnus
Award from both IIT, Kanpur and |IM,
Bangalore.

Mr. N. Ganapathy Subramaniam

Non-Executive Director
(e}

Mr. N. Ganapathy Subramaniam is
the Chief Operating Officer (‘\COQ’)
and Executive Director of Tata
Consultancy Services Limited (‘TCS’)
since February 2017. He is also a
Director and Chairman of Tata EIxsi
Limited and Tejas Networks Limited.

He has over 40 years of experience
in TCS in strategic management
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of technology and operations,
across large corporations in both
established and new growth
markets. He has been part of the
evolution of Indian IT industry, and
the value creation process with a
globally distributed talent. He has
steered several programs which are
considered ‘Important for the nation’
in many countries including India and
successfully managed large client
relationships across businesses. He
joined TCS in 1982 after completing
his master’s in mathematics from

the University of Madras. He has

had the benefit of attending various
continuous Education programs
including Prof. Philip Kotler’s
Services Marketing, Prof. Michael
Porter’s Marketing Strategies for

the 21t Century, Business Process
Re-engineering, Risk and Change
Management by National University of
Singapore, Tata Strategic Leadership
Program and Stanford University’s
Executive Program for Growing
Companies.

Mr. Ankur Verma
Non-Executive Director

Mr. Ankur Verma, a B.E. in Mechanical
Engineering and PGDM from [IM,
Calcutta has over 20 years of
experience in Investment Banking,
Capital Markets and Corporate
Strategy. At present, Mr. Verma

is Senior Vice President at Tata

Sons Private Limited, where he has
responsibilities in strategy, corporate
finance and mergers and acquisitions.
Previously, he was Managing Director
(Investment Banking Division) in
Bank of America Merrill Lynch, and
also Group Manager & Head, Business
Planning in Infosys Technologies
Limited - Corporate Planning Group.
He currently serves on the boards of
several Tata group companies.

Committee Chairperson Member
Audit Committee

Nomination and Remuneration Committee () (@)
CSR, Safety and Sustainability Committee () (@]
Stakeholders Relationship Committee

Risk Management Committee o (@)
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Financial
Capital

At Tata Communications,
we endeavour to optimally
utilise our financial capital
to generate maximum value
for shareholders and other
providers of capital. The
allocation of our financial
resources is supervised by
our leadership team and
the Board.

Our objective is to excel

in our operations, while
maintaining sustainability
and strategically investing
in critical and relevant
resources to seize emerging
opportunities. This
approach ensures a robust
business model, designed
for perpetual growth.

Natural Capital

Investing in innovative
solutions to reduce
our environmental
footprint

A\

Social and
Relationship Capital

Investing in community
initiatives through our
CSR

/ Increasing return on

investment for investors
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Manufactured and

Intellectual Capital

Strategic investment in Digital
Portfolio to enhance the capability

Financial stability and
liquidity management

At Tata Communications, we
maintained a Net Debt / EBITDA
ratio of approximately 1.3x for

FY 2022-23, in alignment with
our objective of keeping it below
2x. This was achieved through a
consistently strong profitability, a
healthy balance sheet and robust
cashflow generation.

We are very pleased with our
accomplishments in turning around

the Company over the last three years

as reflected in our financial metrics.

Our finance strategy is well poised to
support the Company’s ambitious growth
aspirations for the future.

Kabir Ahmed Shakir
Chief Financial Officer

Risk management and
treasury process controls

We adhere to Board-approved
policies for forex and interest

rate risk management, surplus

cash investment, borrowings,
banking guidelines and customer
credit. These policies provide the
framework for key decision-making
in these matters. Additionally,
strong process controls and a
maker-checker system are in place
for all treasury processes, which
undergo periodic Internal Financial
Controls testing and Internal Audits.

S4Hana TRM & IHC module
implementation

All treasury transactions, including
investments, borrowings, forex,
bank guarantees / Letters of
Credit, and intercompany loans,
are recorded using the S4Hana
Treasury & Risk Management

and In-House Cash modules.

The system automates Foreign
Exchange exposure identification
and streamlines the management of
financial transactions.

Financial highlights

Gross Revenue

EBITDA

(R in crores)

(& in crores)

FY 2022-23 17,838 FY 2022-23 4,318
FY 2021-22 16,725 FY 2021-22 4,227
FY 2020-21 17,100 FY 2020-21 4,261
PAT Net Debt to EBITDA
& in crores) (in times)
FY 2022-23 1,801 FY 2022-23 13
FY 2021-22 1,485 FY 2021-22 1.6
FY 2020-21 1,252 FY 2020-21 18
EBITDA Margin ROCE
(in %) (in %)
FY 2022-23 24.2 FY 2022-23 28.3
FY 2021-22 25.3 FY 2021-22 25.4
FY 2020-21 24.9 FY 2020-21 243
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Free Cash Flow

(R in crores)

FY 2022-23 2,539
FY 2021-22 2,183
FY 2020-21 1,446

Earning Per Share

®
FY 2022-23 63.02
FY 2021-22 51.99
FY 2020-21 43.88

Dividend per share

®
FY 2022-23 21.00
FY 2021-22 20.70
FY 2020-21 14.00

Segment performance

Our data business has emerged
as the primary catalyst for
revenue growth, accounting for a
significant portion of our revenue
pie. This sector has consistently
experienced double-digit year-on-
year expansion, growth, over the
last year, giving us the confidence
that the business is progressing in
the right direction and delivering
superior customer experience.

Income comes from
data business

28 .

Our Digital Portfolio demonstrated
robust growth across all its offerings,
now comprising approximately

32% of data revenue. This growth

is a testament to the strength and
adaptability of the Digital Portfolio
segment, and its ability to create
significant value for stakeholders.

The Connected Solutions portfolio
is experiencing rapid growth,
fuelled by substantial investments
in on-campus, private networks

and off-campus offerings. The
variety of opportunities present
within the Connected Solutions
sector underscores the potential for
continued growth in the future.

In contrast, voice revenue
continues to decline, in line with
prevailing market conditions. This
presents a unique opportunity to
pivot our strategies towards more
lucrative avenues, leading to long-
term success and growth.

Strategies defining growth

At Tata Communications, we are dedicated to achieve sustainable, profitable

growth, which is centred around two key pillars of our finance strategy.

Fit to Compete

Our Fit to Compete framework

is centred around optimising our
financial fitness through improved
efficiencies and cost control. By
building in stringent internal controls,
we have been able to arrest revenue
leakage and reduce costs. We have
also improved our EBITDA to cash
conversion by optimising working

capital management and reducing our

effective tax rate and interest costs.

Fit to Grow

Our Fit to Grow framework is
aimed at achieving our ambition
of profitable double-digit growth.
This pillar focuses on getting our
P&L and balance sheet ready to
fund the next level of growth by
investing in organic and inorganic
expansion, improving our solution
offerings through R&D, and
expanding our footprint globally.

Tata Communications deploys the following strategies:

[ ) Three-Month Cash Flow Forecast: A rolling
forecast is prepared to ensure sufficient
liquidity for covering capital requirements in
the upcoming three months.

@ Banking Limits: Over USD 200 million in global
banking limits are maintained for emergency
situations, with the flexibility to avail additional
limits, based on business needs.

Loan Refinancing: Outstanding loans
upcoming for maturity are refinanced to
maintain an optimum level of debt and to
fund our working capital requirements on an
ongoing basis.

Some of our notable
achievements include:

Significant reduction in
Provision for Doubtful
Debts and Days Sales
Outstanding

Plugging revenue leakage
in our product and service
contract executions

Reducing net debt, and
improving our Effective
Tax Rate.

These efforts have helped us move
our portfolio from usage-based
service to a fixed revenue

model, providing us with
predictability and stability.

We are investing in building for the
future needs of our customers, and
our cash position and profitability
metrics give us the confidence to
pursue the next wave of growth.
By deepening our customer
engagements and investing in

core infrastructure and digital
capabilities, we are making strategic
shifts from 'Products to Platforms’
as part of our Reimagine strategy.

Strengthening relationships

Our commitment to sustainable
growth is evidenced by our
constant pursuit of new avenues
for expansion, whether through
strategic partnerships or bolt-

on acquisitions that enhance

our product offerings and

global presence. We leverage

our improved profitability and
cash position to aggressively
pursue these opportunities and
communicate them transparently to
internal and external stakeholders.

Capex: An investment for the future

As part of our growth strategy,
we are investing in network

transformation to enhance agility and

programmability, and we anticipate
low to mid single digit growth.

In line with our commitment to
ongoing strategic investments, we
are prioritising cable investments.
We are also actively expanding

our business opportunities through
investments in incubation services,
which complement our offerings and
add value to our business.

To tap into white space
opportunities, we are investing in
new offerings such as LoRa enabled,
Cloud, Multi Cloud Connect, Media
Native EDGE, SPAED, and Tata

Communications MOVE™. Our
Capital expenditure investments will

help us expand customer penetration

and improve our value proposition.

We recently acquired The Switch
Enterprises LLC (‘The Switch’), a

move that significantly enhances our

Media and Entertainment Services
(‘MES’) Business Portfolio through
added capabilities in live sports
production in North America.

The Switch acquisition to
complement MES Business
Portfolio with live sports
production capabilities

Advancements in Next-Gen Connectivity and

Collaboration Solutions

We have been making strides in
Next-Generation Connectivity
Solutions with the recent launch

of 1IZO™ WAN and 1ZO™ SD-WAN.
These cloud-based solutions simplify
network management for enterprise

customers, contributing to the growth

of our Digital Portfolio.

WY T DT D TR

Moreover, we have added several
new offerings, including Tata
Communications GlobalRapide,
InstaCC™ and Tata Communications
DIGO to our Collaboration portfolio
to provide additional value and
enhance our services.

Glimpse of the Institutional Investors and Analysts Meet 2023
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We empower hyper- ‘
connected ecosystems

with secure, customised

Financial Capital Human Capital

Providing solutions to a large
customer spectrum

We offer a diverse range of
innovative solutions and services
designed to empower businesses

to thrive in today’s rapidly evolving
digital landscape. Leveraging our
expertise in network, cloud, security,
collaboration and 10T solutions, we
provide tailored solutions to help
companies of all sizes connect,
collaborate and grow.

Our offerings in the digital services space

Core Connectivity Digital Portfolio

* International and
Domestic Private
Lines / Ethernet

Services

* Internet Services

¢ Global VPN Services

* Collaboration,
Solutions

Connected Solutions

Next Gen
Connectivity - 1ZO™
Internet WAN, IZO™
Multi Cloud Connect
and IZO™ SD-WAN

W
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* Media Services

* Cloud and
Cybersecurity

¢ NetFoundry™

Data services

We provide data services to facilitate the progression of the digital economy. Our aim is to ensure that our clients
remain at the forefront of competition by implementing innovative technology through our digital transformation

solutions.

Confluence of technologies

Transition to a
Hyperconnected

experiences, leveraging
our global expertise and
best-in-class infrastructure
to support their digital
journey.Our manufactured
and intellectual capitals are
essential in delivering next-
gen connectivity, mobility,
loT, collaboration, security
and network services. Our
innovative strategies to
accelerate growth align well
with the evolving business
landscape, and we are
committed to serving our
customers efficiently and

Product to platform
shift is accelerating
data revenue growth

Social and
Relationship Capital

Our skilled employees
help create innovative
solutions and drive
growth

Natural capital

Enabling customers

Making connections
with bilateral partners

Integrating ERPs /
CRMs with key
vendors, customers,
Authorities, Banks

(=] e
o-0-0
o4

Internally Focussed IT

Protection a key
objective: “Outlook
Era”

Ecosystem

New business models:
B2B2C & Phygital

Emergence of “as a
Service” Online to offline
(‘020"

4 r
= 8od

Emergence of IT
Driven Business
Models

E Comm & Aggregator
Model driven by
Technology, Digital

to reduce their GHG
emissions through
low carbon solutions

Deeper with Fewer strategy
on the back of our evolving
digital fabric capabilities led
to addition of new customers
in Million Dollar Club

effectively.

Security & Wallet
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Core Connectivity

We offer Core Connectivity
services that enhance customers’
experience and enable their digital
transformation journey. With a
service portfolio serving more
than half of the world, we provide
valuable digital solutions to OTT
content providers, content and
application service providers,
service providers, and enterprises.

Enterprises today need a network that is fit for purpose and one that
puts end-user experiences at its core as workloads and traffic shifts
to cloud and internet. The winners of tomorrow will be the enterprises
that can transform their network to be future-proof, performant,
context aware, with improved operational efficiency and control. Our
products and services are designed to enable enterprises’ digital
transformation achieving their business objectives.

Genius Wong
Executive Vice President - Core and
Next-Gen Connectivity Services

Our offerings are divided into three categories, tailored to meet diverse needs.

International and Domestic Private Lines /
Ethernet Services

We provide international and domestic private lines /
Ethernet services with one of the world’s largest subsea
cable networks. Our private line solutions offer secure,
dedicated and scalable connectivity solutions between
key customer locations globally and within India. Our
infrastructure features one of the world’s largest wholly-
owned subsea cable networks, complemented with
multiple consortium submarine cables systems, and our
pan India domestic fiber network.

We are also the first in India to offer Ethernet on-demand
services and connectivity to key data centre locations
worldwide, guaranteeing extensive national coverage,
while ensuring data privacy and customer trust.

Of round-the-globe fiber optic ring

Of extensive terrestrial fiber footprint in India

Transmission points of presence (‘PoPs’) integrated
into the global subsea cable systems and leading
data centres

Internet Services

We deliver high-speed internet services on a Tier 1 IP
network with global reach, connecting to many top
content providers through our IP network and ISP
global partners.

We offer industry-leading SLAs and guarantee 100%
uptime and service availability, catering to the internet
connectivity needs of customer segments across
Enterprises, Service Providers, CASP / CDN / Content
players.

Nearly

of internet routes powered through over
24 TBPS of IP backbone

Connect to

of the world’s top content providers, including the
top 5 global content providers, directly through our
IP network and 600+ ISP global partners

PoPs

Revenues from the Core Connectivity Services
portfolio came in at 9,556 crores, witnessing a
steady growth of 5.7% on a year-on-year basis and
accounting for 67.8% of the total revenues from Data
Services in FY 2022-23.

Global Virtual Private Network Services

Our Global VPN service offers a reliable, scalable and secure private WAN connectivity solution designed for the

future of cloud. With coverage in

countries, our Global VPN solution is robust and comes with

strong encryption to safeguard against cyber-attacks, phishing and data leaks.

As the market leader in Large Enterprise VPN in India, we deliver borderless connectivity to customers worldwide,

ensuring a flawless online experience.

32 .

Next-Gen Connectivity

We offer a range of advanced
connectivity services to support
businesses in their digital
transformation. Our portfolio includes
|IZO™ Hybrid WAN, which comprises
IZO™ Internet WAN and its service
variants, 1IZO™ SD-WAN, and the
cloud connection service “IZO™
Private Connect.” These solutions are
designed to help businesses leverage
the latest connectivity technologies
to achieve their digital goals. With
features like deterministic routing and
comprehensive cloud connectivity,
our services provide reliable and
secure internet access, scalable
broadband, and seamless connectivity
across global offices.

Evolution of the Next-Gen Portfolio

Our Next Gen portfolio has evolved
over time to meet the evolving

needs of enterprises. IZO™ Internet
WAN has become a comprehensive
solution with new variants and value-
added services. Our [ZO™ Private
Connect has transformed into 1IZO™
Multi Cloud Connect, offering end-
to-end connectivity for multi-cloud
environments. Additionally, we provide
managed Wi-Fi LAN services built on
Wi-Fi 6 standards, enabling enterprises
to enhance their LAN management and
support their digital transformation.
With IZO™ SD-WAN, businesses can
benefit from integrated SD-WAN and
network security management, with
easy deployment and management
through our customer self-service
portal.

Overall, our connectivity services are
designed to provide businesses with
reliable, secure, and scalable solutions
to meet their connectivity needs and
drive their digital success.

1ZO™ Internet WAN

Tata Communications IZO™ Internet
WAN is the world’s first end-to-end
predictable Internet for business

and clouds. IZO™ Internet WAN
offers predictable routing, consistent
performance, higher availability, and
faster restoration to improve user
experience for applications on-
premises and in the public clouds

It has global coverage with local and
cloud reachability, available in over
150 countries in cooperation with
different internet ecosystem partners,
enabling resilience and diversity to
reduce business disruption. It enables
ease of management with global or
regional contracts, unified

Tata Communications 1ZO™ Multi
Cloud Connect

Tata Communications [ZO™ Multi Cloud
Connect is a software defined solution
to connect an enterprise’s data-centers,
branches, public clouds, and third-
party network on-demand. It offers

a self-service portal that removes the
complexity of sourcing and managing
connections and hardware, providing
customers greater agility to connect
their users, branches, data centers,
clouds and partners across the globe.

Managed Wireless LAN

Tata Communications’ Managed
Wireless LAN services, built upon
the latest Wi-Fi 6 standards,

offer enterprises an end-to-end
connectivity solution for their WAN
and LAN management needs. With
the evolution of Wi-Fi 6 standards,
wireless LAN has become a dominant
technology, playing a crucial

role in the digital transformation
journey of large enterprises. Tata

End-to-End Solution: A High-Level Overview

Discover and define

An insights driven
DAY | foundation to build

a scalable, secure &

performant SD-WAN

|

Deliver

Network delivery to drive
DAY | business imperatives with
structured governance

|

Communications’ Managed Wi-Fi
solutions provide simplified cloud-
managed services with wider
coverage, deeper visibility and the
ability to implement rules to manage
traffic, policies and compliance
requirements.

Other features of Tata
Communications’ Managed Wi-Fi
solutions include elevated customer
engagement through easy-guest
access provisioning, insights to
engage customers, future-readiness to
support top equipment vendors and
future technologies; and increased
productivity and mobility through an
end-to-end solution that facilitates
free movement of personnel, devices
and things across global offices with
greater visibility.

1ZO™ SD-WAN

Tata Communications 1ZO™ SD-WAN
is an integrated solution that includes
SD-WAN and network security
management. We offer an end-to-end
solution including design, delivery
and management using the best
technology and tools and leveraging
our expertise and experience. The
TC* platform, our customer self-
service portal, provides our enterprise
customers with a unified single pane
of glass experience throughout their
SD-WAN journey.

This solution has two variants:

e 1ZO™ SD-WAN as a service- an
SDWAN solution that is available
on a ‘pay as you go’ model for
businesses that need to scale up or
down quickly.

e 1ZO™ SD-WAN Flex that is an
end to end solution including
our design, deployment and
management services.

Operate and optimise

Operational consistency

DAY | & network uptime with
granular visibility, analytics
& simplified control

|

Tata Communications Experience Platform TCX
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With the depth and breadth

of our Core and Next-Gen
Connectivity Services portfolio, Tata
Communications enables digital
ecosystems of a wide range of
customer segments including Large
Enterprises, Global Telecom Service
Providers, existing OTT providers
and new age CASPs.

Within Large Enterprise segments,
key focus segments for us are:

BFSI Retail
Manufacturing Energy

Digital Portfolio

Tata Communications offers digital platforms and services that help
businesses connect, collaborate and transform with network, cloud,
security, collaboration and IoT solutions.

DATA REVENUES (IN $ Mn)

586  WEHLZ
476 I .
1233 B
1147 s 68%
FY2019-20 FY2022-23

Core Connectivity
Digital Portfolio

Data Revenue break-up ($ Mn)

*includes incubation services

Collaboration & Connected
Solutions

At Tata Communications, we
provide Collaboration solutions
that help enterprises deliver
better employee and customer
experiences. Our expertise in Cloud
based Collaboration, Customer
Interaction and Contact Center
Solutions combined with our
strength in the underlying network
infrastructure helps our customers
deliver seamless experiences.

34 .

New customers
added

New customers
added

Tata Communications
GlobalRapide - Unified
Communications as a Service

Frictionless and seamless employee
experience is imperative for better
productivity in the hybrid work
model. This requires adoption

of cloud-based communication

and collaboration platforms. Tata
Communications GlobalRapide
helps organisations deliver better
employee experiences in this hybrid
world.

Tata Communications GlobalRapide
is an integrated solution comprising
Applications, Enterprise Voice

and Managed Services that help
enterprises migrate to and adopt
cloud based collaboration platforms
like MS Teams or Cisco Webex.

1. The foundational layer of Cloud
Voice services is offered through
Tata Communications Global
SIP Connect. Organisations have
access to SIP voice connectivity,
value added services such as
local and international toll free
numbers and PSTN replacement,
as well as inbuilt fraud prevention
as a service.

2. The application layer has three
distinct offerings sets: Premium
collaboration suites offered by
Tata Communications - Microsoft
Teams and Cisco Powered
Webex Services, a lean cloud
calling solution JAMVEE, and a
Bring Your Own Carrier (‘BYOC’)
approach for organisations who
are using other collaboration
applications.

3. Managed Services: Tata
Communications partners
with our clients through all
phases of migration to the
cloud - Assessment, Migration
& Deployment, Adoption,
Management & Measurement.
We offer Endpoint Management,
Cloud Video Interoperability
(‘CVI"), SBC-as-a-Service and
Third-Party Carrier Management
as part of this modularised
offering set.

Our expertise and experience

helps our customers deploy UCaaS
solutions easily and quickly and stay
secure and compliant, ensuring that
telecom and industry regulations are
adhered to.

InstaCC™ - Contact Centre
as a Service

InstaCC™ is an end-to-end, next
generation contact centre solution
for enterprises, providing services
at scale.

The InstaCC™ portfolio consists of
three Tata Communications cloud,
and three partner cloud contact
centre solutions, to meet businesses’
CX and contact centre needs.

The partners include Amazon, Cisco
and Genesys.

InstaCC™ enables enterpises to
service their customers through

an omnichannel CCaas solution,
with IVR automation, self-service
capabilities and integrations across
web, mobile, voice, chat, messages
and email.

It helps increase contact center
agent productivity with intelligent
agent assist, text and speech
analytics, supervisory dashboards,
and more.

Our 10+ years of experience and
expertise in contact centre and
cloud communications solutions,
helps ensure fast, easy and

seamless deployment while meeting
regulatory compliance requirements.

Tata Communications DIGO

Tata Communications DIGO is a
Customer Interaction Suite, enabling
organisations to integrate and
orchestrate all their customer digital
interactions to make their customer
feel valued with hyper-personalised
interactions. It is continuously
learning and optimising to help
enterpises deliver the most
meaningful interactions.

Tata Communications DIGO
encompasses the building blocks for
omnichannel customer engagement,
including voice, messaging,

email, chat apps, social and video
communications.

Tata Communications DIGO provides
bespoke workflow design, enterprise
application connectors and APIs, for
ease of integrating omni-channel
communications, conversational

Al and translation capabilities with
back-office enterprise systems.

Tata Communications DIGO
Customer Interaction Suite
comprises:

e Tata Communications DIGO
Engage, a Customer Interaction
and Marketing Automation
Platform

* Tata Communications DIGO VX,
an end-to-end integrated OTT
video commerce platform through
which customers can interact
with an organisations’ sales and
customer service associates

e Tata Communications DIGO
WYZE - Conversational Al
platform

e Tata Communications DIGO
Orchestrate - Workflows to
automate and optimise customer
communication.

Disclaimer: *Tata Communications DIGO
branded service is available only in select
countries.

Our endeavor is to provide tomorrow’s experience to today’s
customer through our digital portfolio. The modern worker is
continuously looking for options to collaborate across regions to
communicate and we have a host of solutions to provide to them. Tata
Communications GlobalRapide is a platform-agnostic service provider;
which is equipped with end-to-end Management & Automation while
JAMVEE is a mobile calling and messaging app that aids in seamless
communication across countries. Through our customer interaction
suite, we aim to inter-connect every team and function, to deliver
powerful new customer experiences that accelerate business growth.

Madhusudhan M.R.
Executive Vice President - Collaboration
and Connected Solutions

In the rapidly evolving transportation sector, a worldwide industry leader sought to redefine their customer
experience by transitioning from a legacy, on-premise telephone service to an integrated, global cloud platform
tied to their Customer Relationship Management (‘CRM’) system. With over 8,400 customer service agents
spread across more than 100 countries, the challenge was to provide a unified omnichannel experience that was

personalised, flexible, and agile.

We responded with our InstaCC™ solution which included Cisco Webex Contact
center with voice capabilities enabled by our GSIP solution. The solution not only
enabled a positive ROI by reducing capital investment and operational costs but

also offered scalability to adapt to business expansion or contraction. Amid the
pandemic, the remote work capability was well received. The solution brought in
improved business continuity, enhanced operational efficiency, and opened up the
potential for automated customer interaction and call deflection using BOTS.

Customer service agents
serviced
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Cloud and Cyber Security
Services

Cloud Overview

At Tata Communications, we

enable organisations to unlock
business value from their cloud
investments by bringing their
disparate IT infrastructure together
and orchestrating different clouds to
provide a unified cloud environment
that is optimised and fit for their
business.

Our 1ZO™ Cloud Platform is a
hybrid-ready platform for managing
IT infrastructure and business-
critical workloads, delivered through
17 global cloud nodes including 7

in India. With IZO™ Private Cloud
businesses can host their critical
applications and build advanced
services. It enables businesses to
scale on demand and stay compliant
with data sovereignty guidelines. It
helps enterprises reduce operational
overhead and they can migrate

and deploy faster leveraging our
expertise, tools, processes

We have also created vertical
specific solutions to address unique
requirements of regulated industries
like BFSI. Tata Communications
|ZO™ Financial Cloud offers BFSI
and Fintech enterprises a high-
performance, secure, and compliant
cloud industry cloud that offers

the agility and scale of cloud while
ensuring compliance and resilience.

Tata Communications Managed Cloud
Services for Public Cloud (AWS,
Azure and GCP) enable enterprises to
leverage the benefits of hyperscaler
cloud platforms. Our Cloud

Advisory, Cloud Migration and Cloud
Deployment services ensure a smooth
journey for our customers through
the various stages of Cloud adoption
lifecycle. Our capability to implement
Hybrid & Multi-cloud solutions, backed
by our global network infrastructure
and secured by our security solutions,
helps us create a seamless and unified
cloud transformation journey for the
enterprises.

36 e

This is an era of technology convergence,
data abundance and heightened
cybersecurity risks. Our products and
services are focused on helping customers
address these topics effectively.

Managed Hosting Services

As a Managed Services Provider for
infrastructure environments, we aim
to simplify the multi-cloud journey

of our customers. We offer a range
of features such as digital ordering,
flexible commercial and contractual
models, and ready-to-consume
services such as database-as-a-
service and cache-as-a-service. Our
automated provisioning and real-time
performance reports make it easy for
customers to manage their services
through a single dashboard called
TCX, our customer self-service portal.

We provide 24x7 managed services
across these infrastructure platforms
through our Global Service
Management Centre (‘\GSMC’),
supported by 300+ highly qualified
cloud experts. GSMC provides
enterprises with infrastructure
expertise on tap, providing access
to cloud architects, certified cloud
experts, and specific Centres of
Excellence (‘COFE’).

Expanded cloud
portfolio to meet
evolving customer clouds
requirements

Introduced new
industry / vertical

C R Srinivasan
Executive Vice President - Cloud
and Cybersecurity Services

Cybersecurity Solutions

With cybersecurity threats
becoming more pervasive and
sophisticated, our cybersecurity
solutions help enterprises detect
threats faster, protect their
critical IT assets and respond
comprehensively to any incident.

Our portfolio includes advanced
network security solutions,

threat management capabilities
(including our Cloud Security
Operations Center), Cloud Security
solutions and Governance and risk
management services.

Our services are backed by certified
experts who provide 24/7 support
through our global Cyber Security
Response Centres, allowing us

to detect, prevent, contain and
respond to threats in real time.

Provided a unified
secure cloud
experience by
consolidating data
centres

Expanded global

network reach and
enhanced security options
features

Offered cloud storage
and backup / archiving

Media and Entertainment
Services (‘MES’)

Tata Communications is a leader in
providing media and entertainment
solutions for content owners, sports
federations, gaming & eSports,
OTT, Cable Networks, Broadcasters
and Direct to Consumer (‘D2C’)
distribution platforms. The business
currently has a disproportionate
share in global sports transmission
market and is a challenger in the
cloud-based workflow services
where it operates media native
edge supported by its own edge
orchestrator ‘CloudLyte’. The
business powers some of the
world’s premier sports and media

& entertainment houses including
Formula 1, Formula E, MotoGP, DP
World Tour, SailGP, SPO TV and
more to reach their global audience.

Tata Communications is also
spearheading efforts to reduce
carbon footprint in the industry by
reducing global travel associated
with content production. In

FY 2022-23, our team helped the
industry reduce Green House Gases
(‘GHG’) emissions by at least 50,000
MTCO, by leveraging technology for
remote production and cloud-based
services.

To further strengthen our portfolio in
this business, Tata Communications
acquired The Switch Enterprises LLC
(‘The Switch’), a leading global end-
to-end live video production and
transmission services provider with
reach to top tier sporting venues

in North America. The combined
strength of Tata Communications
and The Switch is set to usher in

a new world of end-to-end video
production and transmission of
high-quality, high-speed, and more
immersive live video experiences for
viewers and fans from event venues
and racetracks to screens across
varied equipment such as televisions,
mobile devices, etc. The acquisition
has been completed in May 2023.

In FY 2022-23, Tata
Communications has supported
management and global delivery of:

» Over 20,000 live events
. 3,000 TV channels
. 120,000 hours of live

events

. 3,700"‘ TB (terabyte) of

content transferred

¢ Reaching 2 bn+ sports fans
across various broadcast
platforms

 Saved over 50,000 MtCO,

annual GHG emission reduction
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Tata Communications offers
world-class, digital-first suite of
media solutions underpinned by a
media platform built especially for
global sports and entertainment
segments. We manage the end-to-
end production, distribution and
delivery including the management
of media supply chain workflows
of live and on-demand video
content. Our presence spans across
190+ countries, enabling content
aggregation and transmission at
scale via our core solutions.

Tata Communications core solution
comprise of a world-leading Video
Connect Network, build-for-media
edge services and cloud-based
Media ecosystem that power the
entire value chain to bring content
from every corner of the world to
the screens of global audiences.

Powering the delivery of F1

around the world

to broadcast to 180+

Video feeds and

Audio channels
transferred each race
weekend

territories globally

freight by enabling remote
production operations,

contributing to their Net-Zero
Carbon target by 2030

Average time it takes to
transmit data from circuit back
to the F1 Media & Technology
Centre in the UK - that’s
quicker than the average
driver’s reactions to lights out

Integrated Report
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Connected Solutions

At Tata Communications, we help
our customers build intelligent,
integrated and scalable 10T solutions
for their business. We provide the
platform, connectivity and expertise
that brings together man, machines
and materials.

Enterprises get the best-fit loT
solutions through access-agnostic
connectivity options using cellular
technology, Private LTE / 5G,
LP-WAN or Wifi. Our single pane
of glass provides better visibility,
control and intelligence. And our
multi-layered approach to security
helps them build a secure and
robust loT solution. Our range of
complementary services including
SD-WAN, collaboration, security and
cloud communications services to
make deployment easier and faster.

This portfolio comprises of Tata
Communications MOVE™, Tata
Communications MOVE™ Private
Network and Tata Communications
loT Solutions.

Tata Communications MOVE™

Cellular connectivity plays a
pivotal role in the world of
Internet of Things (‘loT’), acting

as the backbone that enables
devices to connect, communicate,
and exchange data seamlessly,

for scalable and reliable loT
deployments. It empowers
enterprises with real-time visibility,
proactive decision-making, and
streamlined operations and supply
chains, leading to increased
efficiency, reduced costs, and
enhanced customer satisfaction.

Tata Communications MOVE™
provides intelligent, context-aware
connectivity to all loT devices of an
enterprise - everywhere and at scale.
The Tata Communications MOVE™
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global roaming connectivity is
compliant with regional regulations
and ensures that connected

devices remain always connected.
Tata Communications MOVE™
provides end-to-end SIM lifecycle
management services such as
activation and deactivation through
the eSIM Hub, while SIM provisioning
and switching is controlled by a
rule-based intelligent decision
engine. Tata Communications
MOVE™ also provides on-demand,
intermittent connectivity via
CloudSIM™, a software only SIM that
serves as companion technology.
Working in conjunction with primary
SIM / iSIM / eSIM technology,

it provides a secure, secondary
channel of connectivity and enables
new use cases like activating private
network connectivity for short
periods of time and provisioning
connectivity only to devices in
active use.Connectivity quality

is always critical for maintaining

the user experience, and Tata
Communications MOVE™ enables
the measurement of network
Quality of Service (‘QoS’) at the
device level. Data analytics generate
actionable insights which power the
use cases in the segments we

cater to.

Target segments

Tata Communications MOVE™
caters to enterprises in 4 main
target segments: automotive,
aviation, digital MVNO, and
embedded connectivity.

Automotive: We enable multiple
ecosystem partners and diverse
MNOs to easily achieve global zero-
touch device deployment across
generations of vehicles, vehicle line-
ups, territories, and functionalities.

Aviation: Our solutions around
connected crew, connected cargo,
connected aircraft and operations
offer secure and global connectivity
for airlines, with control over spend.

Digital MVNO: Tata
Communications MOVE™ delivers
managed, end-to-end MVNE
services from MNO connectivity
and SIM fulfilment right through to
wholesale and retail billing.

Embedded connectivity: We enable
flexible, secure, global connectivity
to be built into the heart of the
device via a single reference

design. This radically simplifies the
enterprise’s supply chain and allows
for greater control and deeper
insights into their global 10T estate.

FY 2022-23 achievements

In FY 2022-23, Tata
Communications MOVE™ achieved
significant milestones, especially
in the embedded connectivity and
digital MVNO segments:

e Tata Communications MOVE™
first win through its partnership
with Infineon Technologies
was a leading EV 3-wheeler
manufacturer - an award-winning,
fast-growing player in last-mile
transportation solutions. Tata
Communications MOVE™ is well
positioned to support them as
they plan a pan-Asia scale-up.

e Tata Communications MOVE™
also delivered the first CloudSIM™
win by signing SanCloud, an
integrated 10T solutions provider.
CloudSIM™ will enable SanCloud
devices with remote controlling
and monitoring capabilities for
industrial equipment and plants
to simplify deployment and
reduce costs.

* |n the digital MVNO segment,
Tata Communications MOVE™
became the international travel
SIM partner for Next360, a
connectivity solutions provider
to global travellers. Tata
Communications MOVE™ will also
enable Next360’s operations as
an MVNO in South Africa.

Tata Communications MOVE™
Private Network

Quality, efficiency, safety, security,
sustainability and profitability are
constant challenges for industries.
To overcome these challenges,
digital transformation and Industry
4.0 are critical. Industrial 10T
devices, which require secure
connectivity with high bandwidth,
low latency and guaranteed

QoS, are critical for automation
and decision-making. Private 5G
networks are quickly becoming the
preferred connectivity solution, with
improved network performance,
increased reliability, enhanced
security and a service-based

architecture. Private 5G networks
offers numerous advantages over
traditional wireless networks and
wired network including improved
network performance, increased
reliability, enhanced security and
service based architecture.

Our solution

We recently unveiled Tata
Communications MOVE™ Private
Network, an easy-to-manage
enterprise connectivity solution,
offering a robust and reliable
network and digital ecosystem
enablement platform to enterprises
globally to assist them in achieving
their digital transformation vision.

Inspecting manufacturing parts for quality on a conveyor belt in an
assembly line using high-definition technology

Utilising drone-based video analytics for surveillance of open yards

Creating a digital replica of a product or site to aid in planning and

prototyping

Inventory management to automate inventory counting and ensure

compliance

Intrusion or theft detection by utilising facial recognition and geo-

fencing

Utilising automated guided vehicles (AGV) for material
transportation and autonomous in-campus deliveries.

AR-based remote collaboration solution for expert support to field
engineers and maintenance team on ground irrespective of their

location

The Tata Communications MOVE™
Private Network has a range of
offerings, including Private Network
as a Service, End-to-End Network
Connectivity, Edge Platform for
hosting applications, Multi-layered
Security, Centralised Orchestration,
Service Assurance & Analytics and
SLA-Based Operation, making it an
all-inclusive solution for enterprises
seeking a comprehensive digital
transformation.

Tata Communications loT Solutions

Our focus on loT plays a crucial role

in transforming businesses of all sizes
and sectors through our pan-India
LoRaWAN network. In line with the
Tata culture and ethos, we leverage
our domain knowledge and expertise
to provide end-to-end implementation
and support for customers’ digital
transformation journeys.

Our loT solutions offer multi-level
interface connectivity — Machine
to Machine (‘M2M’) & Machine to
Human (‘M2H’) — for both industrial
loT and smart cities, enabling
businesses to grow in their digital
space. We are proud to have served
a diverse portfolio of customers
with a range of tailored solutions.
Our innovation and dedication have
helped us become a key player in
India’s B2B market for loT, with a
comprehensive range of industry-
specific solutions.
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Our loT solutions

Employee
Health &
Safety

Asset
Tracking

Smart
Lighting

Revenues from our Digital Portfolio grew by 21.3% Y-o-Y to
34,539 crores.

In line with the Saudi 2030
vision, a provincial government
in Middle East took the first step
towards establishing a smart city
by digitising their street light

to integrate quickly with partner
ecosystems. The smart solution
is projected to have considerable
energy savings, reduce manual
patrolling costs drastically, and
infrastructure. The goal was to enhance operational efficiency by
manage and monitor city-wide eliminating the need for physical
streetlights remotely, provide real- rounds to check light health.
time alerts and notifications for any

faults, and enable individual lamp

dimming. Tata Communications’

loT Smart Light solution, an end-

to-end management platform for

citywide streetlight management,

was the perfect fit.

The platform facilitated remote Energy Savings

control of lights, optimising energy

consumption through dimming,

tracking lamp health, identifying

electricity theft, and auto- . .
scheduling. A built-in gateway and Reduction in manual
network platform set up LoRaWAN patrolling cost

40 -

Automated

Metering

Industrial

Non-cellular 10T solutions

We are designing and deploying
innovative loT solutions while
adopting a people-first, planet-
centric approach, with our offerings
across industrial and smart city
segments focused on enhancing
productivity, ensuring safety,
promoting efficiency, and delivering
cost savings for our clients.

Unique problem-solving
methodology

Our unigue problem-solving
methodology addresses specific
issues, ensuring both value and
quality in our service delivery.

This year, we have expanded our
portfolio to accommodate the
dynamic needs of our customers,
introducing our latest Video-based
loT solution.

Expanding the loT business

This year has been pivotal in our
loT portfolio’s growth trajectory, we
have successfully delivered more
than 86,000 streetlight controllers
to a major Middle Eastern country.
We also introduced six new
products to cater to the evolving
global customer needs.

New solutions and products

Our teams are tirelessly working
on solutions like SAFEPASS®, an
ATEX certified Connected Worker
Solution designed for the oil & gas
segment. We also introduced a
cost-effective variant of the smart
street light controller, SLC Lite, in
our Smart City portfolio. Our latest
addition, Video-based IoT, is set to
revolutionise enterprise automation
by enhancing monitoring
capabilities for safety, security, and
processes. Furthermore, we are on
the path to developing an end-to-

end loT platform for enterprises, the

loT Digital Connect Platform (‘DCP?).

This platform will act as a catalyst in
deploying multiple use cases across
key resources for truly digitally
connected operations.

Devices connected
and managed

Awards received

Tata Communications IoT won
the Gold Winner Award at
Future Digital Awards 2022 for
Excellence in Smart Cities & 10T
Innovation, and Initiative of the
Year Award at Global Telecom
Awards 2022 for Smart Street
Lighting Solutions.

Voice

Our Company facilitates global
communication between
businesses and their customers
and partners, by offering advanced
telecommunications solutions. We
achieve this through our toll-free
and local number services.

Our range of voice access solutions
meets a range of needs, from
business support requirements

to conferencing and call centre
applications. To provide our
customers with unmatched
connectivity and call quality, we make
use of our broad supplier network
and one of the biggest international
voice networks in the world.

KPlIs

Minutes carried

In wholesale voice for
over two decades

International long distance

The International Long Distance
('ILD’) services are powered by our
advanced routing platform and

over 300 direct routes to global
telecommunication providers. We
strive to optimise traffic volumes,
maximise margins and offer superior
voice quality and competitive rates.

National long distance

Tata Communications National Long
Distance (‘NLD’) offers wide range

of services to customers, including
voice and data connectivity, IP-based
services, and managed network
services. Despite having an extensive
network and comprehensive services,
the NLD market in India has been
shrinking due to telecom market
consolidation.

Communication service
provider relationships

Mobile Network Operator
voice interconnections

Application to person (‘A2P’)
messaging services [Mobile
Messaging Exchange (MMX)]

Our company is a trusted partner for
A2P messaging services worldwide.
Our mobile messaging APIs
facilitate integration of messaging
services into customer applications,
enhancing customer experiences
and interactions. With a direct
reach to over 325 mobile operators
and long-standing relationships
with major OTT players, social
networking sites, and ride-share
services, Our A2P Messaging
services are designed for efficient
and timely delivery of critical
transactional traffic.

Direct countries

The revenues from Voice segment
for FY 2022-23 aggregated to
%2,054 crores witnessing a decline
of 10.2% from the previous

year, primarily on account of
continuing technology shifts
in-line with industry trends.
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Customer Co-Innovation
programme

Innovation framework Al at the core of our business

Embracing innovation Tata Communications InnoVista: Celebrating innovation
This platform recognises and celebrates the innovative spirit within our We believe that artificial intelligence
organisation. It challenges our teams to develop creative solutions to real (‘Al’) is essential for businesses
business problems, with a focus on creating visible impact. In the preceding to drive improvements in quality,
two years, 22 innovation projects across different categories have been efficiency and speed. Our Al Centre

awarded under this programme, encouraging a sustainable culture of of Excellence (‘Al-CoE’) focuses

At Tata Communications, we believe Aligned with our corporate vision,
that innovation is critical for creating we have adopted an innovation

a sustainable knowledge ecosystem framework built around two broad
that empowers us to address axes - ‘Jobs’ and ‘Capabilities’.
emerging challenges faced by our

Launched in FY 2022-23, our
Customer Co-Innovation programme
leverages Tata Communications’
innovation engine to drive growth

Integrated Report

clients, improve the efficiency of our
operations and drive profitability.
Our innovation strategy combines
the power of ideas with curiosity,
creativity and technology-driven
approaches to push the horizons of
knowledge and learning.

Collaborating for a robust
knowledge system

Our approach to innovation extends
beyond enhancing the operational
excellence of our organisation. We
strive to create a robust knowledge
system through collaboration with
external technology players, allowing
us to offer our customers the most
advanced solutions and services.
Our partnerships encompass a

wide range of ecosystem players,
including Venture Capital firms,
corporate innovation teams,
disruptive start-ups, accelerators
and industry bodies. We also work
closely with our customers to co-
innovate with them.

Corporate Venturing and
Innovations Group (‘CVIG’)

The CVIG, a part of Tata
Communications’ Corporate
Strategy team, oversees our

Open Innovation process. They
have identified several strategic
innovation initiatives, along with

29 Al initiatives, aimed at creating
future-facing capabilities in the form
of products, services, processes and
people. The CVIG team collaborates
with multiple business stakeholders
and external partners to achieve
these goals.

42 .

This framework maps the four-
quadrant approach for various
business units, functions and key
initiatives, focusing on both internal
and external innovation.

Partnership-led innovation

At Tata Communications, we
explore innovation themes aligned
with our short-term and long-term
business and customer priorities. We
manage engagement with start-ups
through a methodology designed to
evaluate, prove and commercialise
concepts in an agile manner.

Our programme has
generated

strategic partnerships

‘Shape the Future’ Programme

Our ‘Shape the Future’ programme
encourages out-of-the-box thinking
within the organisation. This flagship
programme consists of three
initiatives: STF Disrupt, STF Think-A-
Thon and STF Sprints.

for our strategic customers through
collaborative efforts. We work
closely with customers to address
their emerging business challenges
and enable disruptive use case
discovery and delivery.

University
partnerships

We collaborate with top universities
such as IIT Madras, IIT Delhi, lIT
Mumbai, NIT Surathkal, Harvard,
and the University of Pennsylvania
to access the domain knowledge
and expertise of researchers. These
partnerships help us drive cutting-
edge research and innovation in
various domains.

Enhancing product offerings

We continually enhance our product
offerings based on customer and
partner requirements or emerging
market needs. By working with
Original Equipment Manufacturer
(‘OEM’) partners and internal
engineering teams, we improve the
capabilities of our products and
solutions, ensuring that they meet the
needs of our customers and partners.

innovation within Tata Communications.

Awards at a glance

Implemented Piloted
innovations technologies

Sustainability impact
innovation

Dare to try

Most innovative
partner

Design honour

on transforming our products and
internal processes with Al, while our
Al Academy programme trains data
scientists within individual business
units to execute business-specific
use cases.

Tata Communications
Sandbox: Empowering
innovators

The Sandbox platform enables
innovators to develop, test and
deploy digital solutions using our
APIs and services. By providing a
collaborative environment and a
wide range of tools and resources,
the Sandbox helps innovators quickly
and easily create new applications or
enhance existing ones.
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Capital

At Tata Communications our global
talent pool plays an integral role

in empowering hyperconnected
ecosystems through a digital

fabric. Keeping our people at

the core of our efforts, we are ‘
constantly paving the path for
sustainable business growth. Manufactured and
Intellectual Capital

We believe in creating a Our employees
conducive workplace that fosters ensure service
innovative ideas, welcomes de"g’ery Qe -
change and creates multiple :;stzr;nilr:sippor
avenues for the upward mobility . ations

of our human resources. Through

dedicated employee engagement

and upskilling programmes,

we strive to create a mutually

beneficial environment that

encourages people to offer their

best and propel the organisation

to greater heights.

2@

Social and
Relationship
Capital

Working towards
community
development
through Global
Employee
Volunteering
Program (‘GEVP’)
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Our People Strategy

In order to build a strong talent
pipeline, it is paramount for us to
create a work environment that
enables employees to develop and
grow in diverse domains, prepare
leaders for tomorrow and constantly
upskill employees to meet evolving
industry requirements. It is also
essential to develop leaders and
managers who act as mentors for
teams and nurture the spirit of
collaboration and innovation. With
hybrid workplaces being the future
of operations, we are also

focused on creating a future-fit
talent pool that is aligned to the
working requirements of the
post-pandemic era.

Towards this end, we have identified four key pillars including the following:

Key pillars of our people strategy

Employee
Experience

Effectiveness and
Efficiency

Talent Pipelinew

Employee Engagement

¢ Our employee engagement score
from our annual survey has gone
up by 1% since last year and we
have improved our engagement
score on all focus areas identified
in FY 2022-23, owing to
consistent and rigorous action
planning and implementation
by business units, regions and
corporate teams.

87%

Employee engagement
score globally which is
higher than last year and
significantly higher than
Global Best Employers

* An interactive panel discussion
on Ethics and Good Governance:
An Enabler for Business Growth,
was organised virtually for all
employees. Panellists - Managing
Director & CEO, Chief Human
Resources Officer, Chief Financial
Officer and Chief Legal &
Compliance Officer.

¢ Mr. Ashok Sinha, Independent
Director on the Board of the
Company, engaged in an
interactive session with some
employees from the mid and
senior levels of management in
September 2022.

* On two occasions during the
year, interactive sessions were
organised between the Board
Members and some of the future
leaders of Tata Communications.

¢ Ms. Renuka Ramnath, Chairperson
of the Board participated in the
Sales Kick-off meet organised
in Dubai in January 2023 and
interacted with a number of
global employees.

¢ The Ethics Panel discussion was
followed by a global townhall
event addressed by
Mr. A. S. Lakshminarayanan,
MD & CEO, with participation
from employees across the world.

Our global team
remains committed to
living and enhancing
our culture, DRIVE
ahead. Continuous
learning is at the heart
of our organisation.
Through enhanced
skills and capabilities,
employees are
fuelling their

career aspirations,
and enabling the
transformation and
the growth

trajectory of Tata
Communications.

}

Aadesh Goyal
Chief Human Resources Officer
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Fostering a future-ready
workforce

Our comprehensive talent
development strategy
encompasses key aspects of
professional growth and is aligned
to organisational objectives.
Employees are recognised and
rewarded at regular intervals based
on their performance, quality of
deliverables, impact on function /
organisation, alignment with DRIVE
AHEAD behaviour, future readiness
and potential to deliver value in
new roles.

Diwali celebrations at our office

Nurturing a healthy
talent pipeline

We strive to retain top performing
employees and acquire new

and fresh talent with diverse
experiences.

To ensure employee retention, we
focus on a holistic talent management
approach which includes immediate
term levers for proactive retention

of people engaged in critical roles
and medium-term measures such as
job rotation, short-term assignments,
secondments etc.

During the year under review, we
implemented an intervention that
involved focused dialogues by
immediate and skip level managers
and the HR business partner, with
employees identified to have a

high risk of attrition, based on

data modelling approach. Multiple
structured and unstructured data
points were fed into the model to
arrive at insights on employees and
focus on areas where they might
need support. It resulted in favourable
outcomes and enhanced the
performance of identified employees.

Further, our internal mobility
platform enables employees to
identify available roles within the
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organisation, choose positions
across geographies based on their
experience and skill set. Employees
are also offered the opportunity

to bridge skillset gaps through
targeted learning and development
programmes.

1,000+

Net headcount additions
during FY 2022-23

Employee Engagement session with Mr. Ashok Sinha, Independent Director
and some of our GMC members

Inspiring leadership and
succession planning

To carry forward a legacy of
sustainable progress, we have
established a 3-tier approach for
succession planning. A diligent
talent mapping exercise is carried
out for different cohorts to identify
and develop successors for various
roles within the organisation.

Successors of Global Management
Committee (‘\GMC’) members
(‘CX0Os’) are identified and
reviewed by the Nomination and
Remuneration Committee (‘NRC’)
and the Board. The process,
facilitated by the CEO and

CHRO, involves exposure to CXO
meetings / Boards, cross functional
assignments for critical skill
development, 360 Degree feedback-
based Leadership Trait building and
other such trainings.

Learning & Development (‘L&D’)
as a key business enabler

Learning & Development at Tata
Communications follows a platform-
based, 6-tiered, value-driven
strategy that balances between
democratisation of learning and
business-driven development on
current / future skills to build /
enhance capabilities that helps us
continue to win in the marketplace.
Learning in FY 2022-23 saw
significant demand and momentum.

1,530,713

Total Learning Person Days
(across workforce) | 81% higher
than FY 2021-22

9.9

Learning Person Days / Employee
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61%

Learning through
digital channels

8,746

Training certifications

Enhancing our L&D ecosystem

Our L&D strategy for FY 2022-23 to FY 2024-25, covers various components of
the integrated L&D Ecosystem and is categorised into 6 main aspects :

= Individual Value O~@1-@®

Self Learning

Learning via self-paced digital journeys, across all skill categories
- Technical, Functional integral (Behavioural), Business, and
Leadership

Individual Skill Value O-@|1-@®
Self Development linked with Career
Multi-Domain (Proactive)

Guided skill development basis current and essential skills for the
current/aspired roles

Value O-0||-@®
Targeted Skill

Single-Domain (Reactive)
Skill development for individual / team / group to address current
business needs

Val 0-~0| -0
Targeted Role Development clue @IS

Multi-Domain (Proactive)

Holistic skill development on a combination of 3 or more skills
required to develop individuals in a critical role

Eo)o
OO

Experiential Skill Development Value O-®]||-®

2 Multi-Domain (Proactive)

=

% Skill Development application through On the Job Experience for
identified / Chosen role basis defined targets on business impact
measures

Value O-@|1-@®
Skill Coach Development

Single / Multi-Domain (Proactive)

Skill development for individual to become an LO facilitator and
internal coach on a expert skill

O = Organisation, | = Individual Low~>@® Medium -~ High~@®

o 47
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Key focus areas of L&D in FY 2022-23

Tata Communications
Learning Academy (‘TCLA’)

TCLA is our one-stop-shop learning
interface, that enables employees

to learn anytime, anywhere
(democratisation of learning) for their
personal or professional requirements.
The learning is multi-modal and ranges
from byte-sized modules to deep-
learning courses. TCLA allows our
employees to upskill, reskill and cross-
skill using world-class learning avenues
at their fingertips and a consumer-
grade Ul / UX.

Through TCLA, our employees get
access to online digital courses,
articles, videos, podcasts, books, as
well as industry accreditations and
customised learning. We have also
brought together an amalgamation
of the right tools, technology, and
ecosystem to facilitate a self-paced
and continuous learning process

to further enhance the learning
experience on TCLA.

7,526

Total Repeat
Learners on TCLA

50%

Shift towards Intermediate
level upskilling

202

Action Learning
Projects completed

75%

Capability Development
contributed by Academies

48 .

Learning Organisation (‘LO’)

The goal of LO is to enable to build

a community of internal Subject
Matter Experts to curate and facilitate
continuous learning - with others

and from one another. This serves

as a forum for community learning

on topics that are important or will
benefit in the future. Employees who
are Internal Facilitators generate
digital learning content and / or guide

Leading from Inside Out (‘LIO?)

LIO is a foundational leadership
development programme, to help the
leaders codify a set of universal and
inside-out principles, that will allow
them to shape their outer DRIVE 2.0
leadership behaviours while forming a
stable inner core.

Role Skill Academies

Capability Development at Tata
Communications is being delivered via
Role-Skill Academies for skills across
roles that are critical to our value
chain. The hallmark of the Academy
approach is that it caters to the holistic
development of incumbents across
core and future skills required in the
future direction of the role; and the

Key features

Business Context

Solution Engineering Academy

The Solutions Engineering team
participated in the Virtual Learning
Centers. Development journeys are
planned for FY 2023-24.

Service Assurance Academy

Service Assurance teams undergo
a comprehensive technical and
functional upskilling across 6
product towers, all year long.

70:20:10

sessions as needed, as well as manage
Communities of Learning on the chosen
subject as TCLA Groups to provide
peer-to-peer learning for all interested.

4,249

Participants

1,730+

Managers actively
adopted LIO

journeys span between 4-18 months
duration. The learning designs are
contextualised using a blended learning
approach and impact is being tracked
in the business metrics agreed with

the Academy Sponsors (leaders of
respective functions who own the
Academies along with the L&D team)

Development
Principles Covered

Service Delivery Academy

Programme Managers underwent
an intensive upskilling programme
across key focus skKills for the role,
and used Al-based practice tools to
apply learnt skills.

Artificial Intelligence Academy

With a focus on upskilling employees
on Data Science, Al Generalist and
Specialist roles, participants undergo
a comprehensive program on key
skills.

Account Management Academy

Integrated Report

Learning Projects in form of top
customer account(s) are assigned to
every participant, to apply the skills
learnt, and are supported by Sales
Industry Experts as Mentors and their
own leaders.

A 4-8 months’ development journey
to upskill the Account Managers
globally is replete with Learning
Immersions (visit to a Tata group
company / Startup sales function),
Industry Speaker Sessions and
Facilitated Peer Learning. Action

Product Management Academy

The foundation programme

of the Product Management
fundamentals for Product
Managers across product portfolios
is a best-in-class programme to
establish the Tata Communications
Way of Product Management.
Phase 2 of the programme was
introduced across Delhi, Mumbai
and Bangalore cohorts.

Product Marketing Academy

This unique 5-months’ programme
caters to upskilling the Product
Marketing team on building
marketing strategies for digital
products and building and
articulating the value propositions
of products.

FY 2022-23 Role Skill Academy Design

Virtual Learning Center

Design &

Customer-designed to TNt Dashboard
access role readiness
based on Target role
skill profile

. - \ \
Assign Proficiency- EelWe Y at-ya N1e! Action-based
based Development By Business Dashborad

. Journeys Sponsors
. @ Contectualised

| Developed in

Application / ; .
— N partnership with
$ ABEIE A1) Academy Sponsors
Knowledge- @
Role-Based based g > Role Readiness
Capability Learning Assessment =
Analysis (KBL) (A) V74

® o o
Role On-the-Job Impact Role
Readiness Experience Assessment Readiness
Assessment ((B]) Form (IAF) by  Assessment

Academy sponsor

L J

.. ‘ ) . Upon completion of development
Minimum 9 months for Basic > Intermediate for all identified priority skills / role,

Minimum 12 months for Intermediate > Advance all incumbents will undergo a role
readiness assessment
Multi-Skill Readiness
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Encouraging diversity and
equal opportunity

We have consciously designed
gender-agnostic policies and
processes to foster equal opportunity
at the workplace. At Tata
Communications, we are committed to
encourage fair and transparent policies
that promote diversity and equality,
prevent unfair discrimination on the
grounds of race, caste, religion, colour,
ancestry, marital status, gender, sexual
orientation, age, nationality, ethnic
origin or disability. We strongly believe
in rewarding performance and lay the
foundation of a conducive working
environment where every employee is
treated with dignity and respect.

13%

Increase in women hiring since
Winning Mix launch

During the year under review, we
launched multiple programmes to
improve diversity, reduce attrition and
promote growth and development

of our women employees including
Each One Bring One; Targeted Hiring
Strategy; Make Each Woman Count.
In line with our continuous efforts for
women development and creating a
healthy pipeline of women leaders for
the future, we also launched various
internal career development programs
like ACHIEVE, UDAAN and Success
Drivers.

~10%

Drop in women attrition
in FY 2022-23
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LEAP - Life Event
Assistance Programme

We ensure that women are
supported in their entire journey
from going on maternity leave
till their return to work. We
have designed an internal
platform - LEAP - Life Event
Assistance Programme which
supports employees during their
parenthood journey and ensures
their engagement, retention and
talent management along with
work-life balance. The platform
allows primary / secondary
caregivers to remain connected
with the organisation during
their leave and they continue

to receive additional support
from peers / teams to make
their return to work easier and
also helps them to embark

on the journey of parenthood
seamlessly.

Additionally, for new parents, in
accordance with the Maternity
Benefit Act, the Company has
provided day care facilities
within office premises or through
an external partnership model.
Half of the expense incurred for
use of these facilities is borne

by the Company. Further, each
office location includes a nursing
room for women, with a bed,
and other necessities. Along
with a flexible work-day model,
this proves very beneficial for
mothers to work as per the
newborn’s schedule.

Additionally, we focus on Inclusive
Leadership journey for people
managers and Leadership Forum
members, covering 1,000+
managers. It helps to sensitise
leaders as well as managers to
break-free from stereotypes and

unconscious bias at the workplace.
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Prioritising Health & Safety

We adhere to safety norms to ensure the health and well-being of our
people. We follow ‘Zero Harm’ philosophy at the workplace and therefore,
lay emphasis on timely reporting, prevention and management of incidents.
Additionally, we undertake periodic inspections, training and capacity
building programmes for all our employees and contract workforce,
especially employees engaged in high-risk activities. To make our facilities
and workplace safer, we conduct internal as well as external audits. It helps
to regularly assess and mitigate risks to health and safety.

As a part of National Safety Week celebrations, we organised a SAFETY
CARNIVAL from March 1, 2023 to March 15, 2023. This included various
on-ground and virtual activities for our employees. During the year, the
Company amended the scope of the Corporate Social Responsibility
Committee and renamed it as the Corporate Social Responsibility, Safety
and Sustainability Committee (‘CSRSS Committee’) to additionally review
and monitor the Health & Safety initiatives and matters at the Board level.

361

Mandatory Safety Standards
audits conducted by
EOHS Team

Zero

Fatal accidents

16,901

Total safety audits conducted
by the Business Units (‘BU’)
and Environment Occupational
Health and Safety

(‘EOHS’) team

Some of the key interventions
undertaken to achieve ZERO
HARM are as follows:

e Implementation of H&S
Management System:

By aligning with the Tata Group
Health and Safety Management
System as well as ISO 45001
requirements, Tata Communications
has successfully developed a Health
& Safety management system. All
our major facilities in India are 1ISO
45001 Certified while two facilities
in Singapore, one facility in Australia
and three facilities in Canada were
already certified as per ISO 45001
standards. Our endeavour is to
eliminate or minimise the impacts
and risks of our operations on all
employees (including employees
engaged by sub-contractors) and
other interested parties such as
visitors, neighbouring communities
and other stakeholders. The

system also provides an effective
mechanism for our contract
workforce to identify and report
hazards.

e Strengthening the Governance
Mechanism:

We have defined a framework

of organisational responsibilities,
procedures and resources for
developing, implementing,
reviewing and abiding by the
organisation’s OH&S policy. The
Global Safety Council, Management
Review Committee and the CSRSS
Committee reviews our safety
performance on a periodic basis.

® Addressing key safety hazards:

We have identified key safety
hazards, risks and workers engaged
in high-risk categories through
safety audits, inspections and
assessments of offices and field
operation sites. In consultation with
business managers and vendor
partners for field operations, we
routinely identify safety hazards.

We have adopted a multi-

faceted approach towards safety
management. All non-routine
high-risk activities such as

facade cleaning, project work, lift
maintenance, hot work and confined
space work are governed through a
Work Permit programme whereas
all routine high-risk activities such as
working at height for wireless work
on tower / mast, maintenance work
and fiber restoration are additionally
governed through Mandatory Safety
Standards (MSS) - our own safety
standards.

8,782

Safety training sessions
conducted in FY 2022-23

53,883

Number of
participants covered

e Technological interventions in
EOHS & sustainability function:

We constantly leverage new and
disruptive technologies to further
strengthen our safety culture

and reporting practices. Some of
the initiatives undertaken are as
follows:

e E-Permit to Work tool - A valid
online e-permit is required for
all high-risk activities

« E-Safety passport for contract
workers - A repository for
training and skill development
of our contract workforce

* Driver Behaviour Monitoring
in field operation vehicles that
are used for fiber optic cable
maintenance activity across
India.

* Monitoring of over-speeding
cases within the campus
through ASDS (Automatic
Speed Detection System).

* Resustain tool - A solution that
aids our teams to automate
HSE programmes

* Two-wheeler safety app
developed for TCPSL Field
Safety Officers

75%

Drop in speed burst since
the launch of two-wheeler
safety app
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Our accomplishments

Our constant endeavour to
empower our human resource and
create a favourable environment for
their personal as well as professional
growth has earned us numerous
awards and accolades.

2021-BCWI (Best companies for
women in India) award by-
AVTAR group

Working Mother Media - 2022
Avtar award

Seramount 100 Best Companies for
Women in India for 6 years in a row

Best Workplaces for Women - India
by Great Place To Work

India's Best Companies to Work For
2022 - Great Place To Work

Made it to the list - "100 Best
Companies To Work For 2022’

Best Workplaces in Hong Kong
2022 - Great Place To Work - Part
of the top 10 Best Companies List

HCM Excellence Award Gold - Best
Learning Program Supporting a
Change Transformation Business
Strategy by Brandon Hall Group

HCM Excellence Award Gold - Best
Learning Team by Brandon Hall
Group

HCM Excellence Award Bronze -
Best Advance in Learning Strategy
by Brandon Hall Group

Great Place to Work Certified

in India, USA, Canada, Singapore,
Hong Kong, Australia, UK and Sri
Lanka

Kincentric Best Employer Award

Top 100 Global Most Loved
Workplaces - Best Practice Institute

India’s Best Workplaces in Health
and Wellness 2022 - Great Place to
Work

Integrated Report
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Capital

Tata Communications
relies on its robust
relationship capital,
leveraging long-standing
collaborations and
partnerships to fuel
sustainable business
expansion and create a
positive impact on the
millions of lives it touches
every day through its
digital fabric.

52

Financial Capital

Higher revenue
enables us to
contribute towards
the community and
give a higher return
to our investors

N

Manufactured and
Intellectual Capital

Our digital fabric
capabilities helps
customers succeed in
their hyperconnected
ecosystems

4

Human Capital

Working towards
community
development through
Global Employee
Volunteering Program
(‘GEVP?)

N

Natural capital

We are promoting
clean energy through
our CSR initiatives

Customers

Our strong relationship with
esteemed clients has led to the
implementation of a comprehensive
Account Development Plan,
tailored specifically for our top-tier
clientele. We have also created

a dedicated Service Wrap team,
whose primary mission is to devise
multi-faceted solutions that cater
to each unique requirement our

_ customers may present.

Service Offerings

Our service offerings target a

wide range of customers, which
primarily include Enterprises and
Service Providers. We further cater
to a subset within the Enterprise
category, namely the Hyper

Scale Cloud Providers (‘\OTT’),

with a dedicated focus on key
players. Enterprises utilise our
comprehensive portfolio of services
and products to meet their business
necessities and display a tendency
towards preferring intricate, multi-
layered solutions. Conversely,
Service Providers, acting as
aggregators, source wholesale voice
and data services from us. Our OTT
clientele utilises our solutions both
for serving their customers and for
their internal operations.

Customer Engagement

Our objective is to expedite the
shift towards all-encompassing
solutions and tailor-made use cases
that directly address the specific
needs of our customers. This motion
is supported both through digital
and on-ground engagements. We

Integrated Report 2022-23
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Tata Communications’ booth at India Mobile Congress 2022

have Customer Success Teams
meticulously working towards
grasping the intricate nuances of

our customer’s context, thereby
promising single-point accountability
throughout the engagement journey.
Our Customer Experience Centre
and Network Operations & Security
Operations centres have enabled
meaningful engagements with over
5,000 customers in FY 2022-23.

We leverage the digital universe
through a strategic messaging
ecosystem surrounding customers
and prospects, including but not
limited to our website and social
media activities. To ensure a
seamless and dynamic interaction
with our customers, we employ an
assortment of customer engagement
and feedback mechanisms. These
include the Net Promoter Score
(‘NPS’) survey, Customer Balanced
Scorecard, Customer Effort Score,
Win-Loss Analysis, Bid and RFPs
Analysis, as well as continuous
engagement with Industry Analysts
and Partners. The feedback gathered
through these channels is assimilated
into our strategic plan, helping us

to continually enhance customer
experience.

Feedback Analysis

We meticulously analyse the
feedback mechanism across various
customer segments and industry
verticals, which provides us with
invaluable insights. These insights
guide our actions at both a tactical
level and also help us implement
systemic improvements. In our
relentless pursuit of excellence,

we are committed to elevating the
customer experience and fostering
enduring relationships based on trust,
transparency and mutual success.

3,405

Identified target accounts
engaged on our website

65%

Engagement rate on key
proposition pages

Integrated Report
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Outcomes from public outreach

70%

Increase in media coverage
over previous year

43.95 Bn

UVM (unique views /
month) across all media
websites in FY 2022-23

93.5%

Articles featuring our
positioning as Digital
Ecosystem Enabler

Social media highlights Digital ecosystem

enabler positioning

N

Total
Impressions on

Impressions . .
[ social media

earned

0.83

Engagement on
social media

Engagement

TCX - Customer Experience
Portal

Tata Communications is committed
to enhancing our customers Digital
transformation journey through

our digital solutions. Our Customer
Experience platform, TCX, build on
top of our OSS-BSS stack, simplifies
doing business with us, throughout
the Buying, Implementation and Life
Cycle management journeys.

With TCX, we offer our customers

a self-service Next Gen Portal.
Besides being scalable and flexible,
it is also an integrated platform for
quick and easy access to all our B2B
engagements.

TCX is that intuitive tool which
effectively acts as a “Single Pane
of Glass”. As your Communication
Technology provider, we leverage
emerging digital technologies,
allowing you to perform a host of
functions:

54 .

Self Service | Faster TATs | Service Orchestration | Life Cycle Management

Order services

Billing and Invoice

Open, view and
track incidents

View past invoices

View next invoice due dates
Open, View & Track
service / change
requests and
planned events

Download CDR reports

Open, View & Track billing
requests

Reports

¢ Track
performance and
usage of services

Place orders
View orders
Manage orders

¢ Consolidated inventory
view across overlays,
underlays and equipment

* Geographic view of
network inventory

i
il

1]

Providing Value-added Services
to Customers

We have embarked on a series of
strategic partnerships with key
customers, marking significant
progress in their network
transformation journey. These
collaborations serve to highlight
the innovative solutions offered

by us, their crucial role in these
transformations, and the value they
deliver to our customers.

(‘&
&
Investors

Tata Communications’ Investor
Relations team is the link between
the Management and the investor-
analyst community, to convey
information about our strategies,
business prospects, risks and
performance, in an effort to
maintain open and transparent
communication. We actively engage
with investors and analysts through
various channels including analyst
meetings, management conference
calls and one-on-one interactions
upon request, culminating in over
300 touchpoints annually. We

also host an annual Investor &
Analyst Day, where well-recognised
investors and analysts can engage
in meaningful discussions and gain
in-depth insights into our operations
and strategic positioning.

l
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Regulatory and Industry Bodies

Connectivity, Compliance
and Collaboration

We take active participation in

a number of industry forums

and seminars. Our collaborative
engagements span Government
Authorities such as DoT, TRAI, MeitY,
TEC, NITPRIT etc., as well as Industry
Associations such as ISPAI, ITU-APT
Foundation, FICCI, ASSOCHAM and
Cll. As a full-time member of the
Internet Service Providers Association
of India ('ISPAI’) since 2008, we have
been instrumental in shaping telecom
policies that foster an environment,
which is conducive to the growth

of ISPs and the broader internet
community.

Advocacy, Engagement
and Monitoring

Our dynamic approach to two-way
communication with regulatory bodies
such as DoT and TRAI empowers us

to navigate the regulatory landscape
effectively. By participating in
consultation processes, leveraging
industry platforms like ISPAI, ITU-APT,
FICCI and Cll, and maintaining regular
interactions with DoT and TRAI, we
ensure that our voice and the concerns
of the industry are heard. This robust
engagement mechanism allows us to
monitor and respond to policy issues
impacting our business and customers,
with a notable achievement being our
response to nine consultation papers
in FY 2022-23.

Regulatory
Compliance

We prioritise regulatory compliance
and continually align our operations
with changing regulations. Through
a streamlined internal compliance
tool, we ensure timely submissions

of reports to regulators, licensors,

and other statutory authorities.

Our diligence in adhering to new
guidelines, conducting technical
inspections, and ensuring timely
license-fee payments and submissions
demonstrates our commitment

to operational excellence and
maintenance of a strong compliance
framework.

Navigating the
Regulatory Landscape
and Policy Advocacy

Telecom, being a highly regulated
sector, can present several challenges.
However, our proactive monitoring

of the regulatory environment and
strong advocacy for favourable policy
outcomes have enabled us to weather
potential impacts on our business.

For example, our efforts have led to

a reduction in the compliance burden
regarding technical inspections.

At the same time, our culture of
compliance and anticipation of
regulatory changes have allowed us
to implement measures to address
anticipated regulations, reaffirming
our commitment to maintaining

a harmonious relationship with
government and regulatory bodies.

Industry Associations
and Affiliations

We maintain strong affiliations with
a range of industry associations,
regulatory bodies and professional
organisations. These relationships
ensure that we stay abreast of
industry developments, advocate
for favourable policy changes and
engage in meaningful dialogues
that can shape the future of the
telecommunications sector.

Standalone Financial Statements Statutory Reports Integrated Report

Consolidated Financial Statements
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Department of
Telecommunications (‘DoT’),
Government of India

We engage with the DoT on
policy discussions and regulatory
consultations, ensuring our voice
and the needs of our stakeholders
are effectively communicated.

Telecom Regulatory
Authority of India (‘TRAI’)

Our active participation with
TRAI enables us to contribute
towards shaping regulations
and standards that influence the
telecommunications industry.

Consultation

Responding to 9 such papers, we participated

in Open House discussions

Company's position to regulators and licensors.

Highlights

e

Compliance Tool

Our internal compliance tool
ensures that each relevant
stakeholder complies with

license conditions, facilitating

timely submissions to
regulatory authorities.
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Federation of Indian
Chambers of Commerce and
Industry (‘FICCI’)

National Internet Exchange
of India (‘NIXI’)

Our involvement with NIXI
supports our commitment to
improved internet services,
robust infrastructure and digital
inclusivity.

As a part of FICCI, we collaborate
with other industry leaders to foster
a business-friendly environment,
promote economic growth and
contribute to policy-making at the
national and international levels.

Internet Service Providers
Association of India (‘ISPAI’)
These associations are integral
to our strategy of robust
industry engagement, providing

Through ISPAI, we collaborate
with other industry members
on common issues and leverage
collective influence for greater
impact on regulations and

us with valuable platforms for
addressing common industry

issues and advocating for our
policies. stakeholders’ interests.

Papers Communities

As a responsible corporate citizen, we aim

to work in tandem with the community to
create a lasting impact on society at large. Our
committed endeavours have paved the path for
empowering hyperconnected ecosystems that
ensure the well-being of people and strengthen
meaningful relationships with investors, clients,
business partners and other stakeholders.

to advocate for the

Over the years, we have identified four
key segments for our corporate social
responsibility programme

™ © ®

Education Healthcare

Policy Advocacy Success

Our efforts have reduced

compliance burden of
technical inspections. We,
thus, remain committed
to maintaining cordial
relationships with government
and regulatory bodies.

Sustainable Environment

livelihoods

We implement most of our CSR programmes
through long-term partnerships and
associations with non-profit organisations and
other Tata group companies.

SDGs impacted

1 NO GOODHEALTH QUALITY GENDER
POVERTY AND WELL-BEING EDUCATION EQUALITY

idid /e NI g‘

8 DECENT WORK AND 13 CLIMATE 17 PARTNERSHIPS
ECONOMIC GROWTH ACTION FORTHE GOALS

il @ P

Our CSR strategy for
FY 2022-23

In line with evolving market
dynamics and societal needs, in

FY 2021-22, we revisited our CSR
policy based on our Reimagined
strategy, shifts in the global
development discourse and
statutory amendments. We continue
to remain committed to the
well-being of our planet and
underserved communities
(especially women, young girls,
youth and Affirmative Action
communities like Dalits, Tribals and
Persons with Disabilities).

To accomplish our goals, we

have established a value driven
(Well-being, Regeneration, Ethics
and Resilience), community

centric approach which promotes
sustainable and inclusive growth

in our priority areas including
education, sustainable livelihood,
environment and healthcare. We
have also adopted Tata Affirmative
Action Programme, a Tata group
initiative that aims to address
structural and social inequities in
India. Along with our community
development approach which lays
emphasis on employee volunteering
and our priority areas, we aspire to
continuously serve the community
by employing our expertise as

a digital ecosystem enabler to
substantially enhance the quality of
people’s lives.

Strengthening our CSR reach

We remain cognisant of our
responsibility towards communities
where we operate. For us, the choice
of geographical location of CSR
projects is based on our philosophy
of “right thing to do”, indicating

our intent to reach underserved
communities in locations that have

a dire need for social interventions,
(due to historical or geographical

Our reach

isolation) as suggested by Human
Development indicators (such as the
‘Aspirational Districts’ identified by
the Government of India). At present,
our projects are operational in 19
aspirational districts and 18 out of 19
districts have received fresh funding
in FY 2022-23. During the year under
review, 15 NGO partners received
funds for 19 projects across 26 states.

3O+ 1akhs

People impacted

More than

65%

women received
support

26

States in India
covered

19

Projects
implemented

*as on March 31,2023

More than

40%

of the people impacted
were Dalits and Tribals

Collaboration with

15

NGO partners

@ Aspirational districts

Integrated Report
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TATA COMMUNICATIONS

Tata Affirmative Action Programme (‘TAAP’)

We adhere to the principle of equal opportunity and inclusive growth for all
sections of society. Affirmative Action (‘AA’) at Tata Communications is based
on the philosophy of “right thing to do” and is a part of our ‘Diversity and
Inclusion’ (‘D&I’) framework. Our AA context is defined at 3 levels - Global,
National and Organisational.

The global context of our AA projects encompass the 5Ps (People, Planet,
Prosperity, Peace and Partnership) of the UN SDGs.

GOOD HEALTH QUALITY GENDER DECENT WORK AND

NO
1 POVERTY AND WELL-BEING EDUCATION EQUALITY ECONOMIC GROWTH

> NI & 4

PEOPLE PROSPERITY

Ensure that all human

beings can enjoy prosperous
and fulfilling lives and

that economic, social and
technological progress occurs
in harmony with nature.

AT

End poverty and
hunger, in all their
forms and dimensions
and ensure that all
human beings can
fulfil their potential in
dignity and equality
and in a healthy
environment.

17 PARTNERSHIPS

FORTHE GOALS

13 i

O

PLANET Mobilise the means

PARTNERSHIP

required to implement

Protect the planet from
this agenda through

degradation, including

through sustainable a revitalised Global
consumption and PEACE Partnership for Sustainable

production, sustainably Foster peaceful, just Development, based on
managing its natural and inclusive societies, a spirit of strengthened
resources and taking free from fear and global solidarity, focused
urgent action on violence. There can in particular on the needs
climate change, so be no sustainable of the poorest and most
that it can support the development without ~ Vvulnerable and with
needs of the present peace and no peace the participation of all
and future generations. without sustainable countries, all stakeholders
development. and all people.

At the organisational level, the Diversity & Inclusion framework and DRIVE
Ahead approach embedded in the organisational values of DRIVE (Daring,
Responsive, Inclusive, Venturing, Ethical) defines the essence and philosophy
of our organisation, setting the context for our AA approach.
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Education

We remain focused on transforming
the education system through
digital enablement, educators’
training and empowerment,

and youth engagement

with an endeavour to create
exponential social, economic, and
environmental impact.

During the year under review, we
undertook various new projects like
Schools in Action for the Planet,
Karuna Fellowship Programme and
School Enrichment Programme.
These initiatives were aimed at
facilitating holistic reforms in schools,
by enhancing the capacity of middle
managers, improving learning levels
of students, reducing school dropout
rates, integrating technology into
the curriculum of first-generation
learners, equipping teachers with
evolved teaching practices and
enhancing community ownership.
We also provided scholarship and
academic assistance through our
flagship initiatives - Foundation for
Academic Excellence and Access
Scholarship and Samarth.

Outcome

1,73,834 | 75

Beneficiaries Students provided
with scholarships

53% 528+

Girls benefitted Students
attending
computer classes

10% 4

Affirmative Computer labs
Action set up

from 15 institutions

Sustainable Livelihoods

Through our Sustainable Livelihood
initiative, we aim to empower

the youth and rural communities,
(especially women) economically
and socially, through vocational,
entrepreneurship and life skills
training. We believe, it will provide
them better access to resources,
new technology and financial
services, thereby contributing
towards economic growth.

During the year under review,

we provided vocational trainings
through our Tata STRIVE initiative
to underserved youth to develop
skills for banking financial services
& insurance (‘BFSI’), customer
relationship management (‘CRM’),
retail sales and business process
outsourcing (‘BPQO’). Training for
jobs such as retail sales associates,
assistant electrician, hygiene
assistant, assistant beauty therapist,
auto sales consultant, cyber security
analyst and general duty assistant
were also imparted.

We also provided training to tribal
women, women from the peri-urban
neighbourhoods and women from
marginalised communities through
our initiatives such as MPowered,
Umang, S.H.E. (School of Hope

and Empowerment) and Udaya.

All these initiatives were aimed at
empowering women from various
parts of the country by providing
livelihood training, skill development
training, entrepreneurial training,
and capacity building for use of
digital tools. Targeted programmes
also aimed at improving smartphone
usage skills to generate livelihoods
and help people start their own
business.

26,18,471

Beneficiaries including

15,169 direct beneficiaries

92%

Total women beneficiaries

72%

Affirmative Action

Outcome

5,800+

Youth and adults trained

160

Enterprises set up by
women and youth
from AA community

Participant from Project Umang

1
i

700+

Self-Help Groups formed
under institution building

~2,000

Families received
government
entitlements
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e
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1 Participant from Project Udaya
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Healthcare and disaster relief

We constantly strive to ensure
complete access to quality
healthcare services amongst
underserved communities and
equip local communities with

the necessary infrastructure,
knowledge, and skills to promote
the well-being of people. During
the year under review, we

have initiated a new project -
“VCanAssist” - to benefit cancer
patients across India. It aims to
offer specialised treatment to
cancer patients from marginalised
areas through Tata Memorial
Centre’s Online Expert Opinion
Service. This virtual solution brings
the expertise of leading oncologists
from Tata Memorial Centre and
other National Cancer Grid (‘NCG’)
centres to patients across India.

During the year under review, we
extended our support for disaster
relief for the floods at Assam.

11,000+

Lives impacted

Outcome

1,440

Socio-economically
disadvantaged cancer
patients sponsored from
26 states

Getting an online opinion from TMC
Navya platform saved patients an
average of:

81,000

on travel related cost

1,225 kms

of travel to major cities

3.5 days

to receive an opinion

&

Environment

We are constantly working towards
integrating action on climate
change, biodiversity, water, and
energy into community initiatives
and creating partnerships that
promote environment restoration
and regeneration. In order to
improve the community’s access
to clean energy and health in the
Garo Hills region of Meghalaya,

we undertook a Climate Resilient
Villages Programme. Through this
initiative, we undertook a project
for solar electrification of around
210 households, upgraded 5 health
centres, and distributed clean
cookstoves to 6,050 households.

60

We also undertook Climate
Sustainability through Horticulture
initiative to ensure a sustainable
source of income for tribal

families. During the year, a lake
rejuvenation and restoration
project - Nanneer - was undertaken
for the Nagan Thangal Lake for
effective groundwater recharge

in Upparapalayam, Pothur village,
Villivakkam block, Thiruvallur district
of Tamil Nadu. It also helped to
improve the biodiversity of the
region and increase the ground
water level of the area.

6,050

Cookstoves deployed

73,424

People benefitted

3,000

Trees planted

Outcome

5

Public health centres
powered by solar panels

27

Medical equipment provided
for primary health care

210

Households powered with
solar power

45,423

Tonnes of carbon offset by
FY 2023-24

Global Employee Volunteering Programme

Through our Global Employee Volunteering Program (‘GEVP’), we help channelise employees’ energy towards
community action across 57+ cities globally. With the motto ‘for a better world and workplace’, our employees
contribute their time, skill and passion throughout the year to various developmental initiatives. Our endeavour is
to direct workers' enthusiasm toward community action on major social and environmental concerns; and offering
a platform for leadership development. In FY 2022-23, employees were involved in activities focused on Education,

Women Empowerment, Youth, Health, Environment and disaster relief.

13,947

Total number of
employee volunteers

1,49,814

Lives benefitted worldwide

71,757

Volunteering hours

Volunteering hours

FY 2021-22 20,472

FY 2020-21 20,830

IHHH"!"""“,',’,',”WH‘HH
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Community members from
a village in Garo region

of Meghalaya after solar
electrification under Climate
Resilient Village Program

Our employee volunteers at a

beach clean-up drive

Eco-restoration of Nangal Thangal Iake in Chennai, Tamil Nadu as part of
Project Nanneer

s 6]
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Natural
Capital

We are embracing a greener
and more sustainable

future across every aspect
of our operations. By

linking everyone to a

digital ecosystem, we are
leveraging the enabling
power of technology

to conserve natural
ecosystems and minimise
our environmental footprint.
We are also helping our
customers optimise their
utilisation of resources and
empowering communities
by extending capabilities.

Financial Capital

Investment
in-processes

to reduce
dependency on

natural resources.

Social and
Relationship
Capital

Help biodiversity
restoration and improve
soil condition for farmers
through tree plantation
and other conservation
measures

Our green solutions like
loT, MOVE and MES help
our customers reduce
their carbon emissions
significantly

W

Our approach

Our unwavering commitment

to environmental stewardship
drives us to continually improve
our energy efficiency, minimise
our emissions and adopt specific
strategies for proper management
of resources and waste. As an
industry leader, we remain in the
vanguard for climate action to
ensure a thriving planet for all.

We have implemented an
Environmental Management
System (‘EMS’) in compliance with
ISO 14001:2015, as outlined in our
environment policy and supported
by our leadership team. 10 of

our major facilities in India have
earned certification under this
standard, and the ISO 14001:2015
framework guides us in continually
assessing our EMS. Through these
measures, we can effectively
address the environmental impacts
of our operations and services,
while reinforcing our overarching
Sustainability Strategy with a strong
focus on the planet.

10

ISO 14001:2015 certified
facilities in India

T

In addition to our EMS, we also
maintain transparency in our
environmental performance by
reporting on platforms such

as CDP, EcoVadis, and our
Sustainable Development Reports
in line with GRI standards. Our
ISO 14001:2015 certified facilities
have been carefully chosen, based
on employee strength, strategic
significance and the higher

Integrated Report 2022-23 TATA

environmental impacts within the
Indian region. Additionally, our
compensation mechanism rewards
employees for their contributions to
environmental goals, such as energy
reduction, emissions targets, and
overall Green House Gas (‘GHG’)
reduction. This comprehensive
approach reinforces our
commitment to preserving natural
capital and fostering a sustainable
future for all.

Our Long-term Environmental Goals:

RS,

DS

Climate Change

Net Zero by FY 2035 and
Carbon Neutral by FY 2030

A&

Water

20% Water reduction by
FY 2030 (compared to FY 2020)

'HHHHHHH AT

Customer GHG Savings

Enabling customers to reduce
their Greenhouse Gas emissions
from 6x to 20x by FY 2027

Waste

Zero Waste to Landfill
by FY 2027

Standalone Financial Statements Statutory Reports Integrated Report
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Our Climate Strategy in Action

Improving Mitigating

Decarbonising Scope 1
(Diesel based) emissions

Improving energy intensities for
our facilities and data centres by
pursuing continuous efficiency
improvements

Offset and
Advocacy

Developing Carbon Community
and Operational Offset
programmes

Reduction in Employee
and Business commute by
introducing EV’s and other
cleaner fuel options

Improving our emission
intensities through switching to
renewable sources of energy or
low-carbon energy

Taking an active and
constructive role in evolving
climate change policy, solutions
with governments, industry
association and communities

Developing low-carbon products
and solutions for our customers

Reduction in Upstream,
Downstream and Supply Chain
based emissions

Disclosure and Reporting

64 .

Enhancing energy efficiency

At Tata Communications, we

are proactively working towards
reducing our carbon footprint and
enhancing energy efficiency as part
of our commitment to sustainability
and climate action. Recognising
the growing need for energy in the
Information and Communications
Technology (‘ICT’) sector, we

have placed a strong focus on
energy management and carbon
offsetting projects.

Through diligent efforts, we have
managed to reduce our energy
intensity to 84.64 (MWh per
million-unit revenue in US$), with
significant energy savings achieved
by completing 108 energy-saving
projects in Facility Infrastructure
Management operations. In

FY 2022-23, 130 energy-saving
opportunities were identified
including projects on Heating,
Ventilation and Air Conditioning
(‘HVAC’), Switched-Mode Power
Supply (‘'SMPS’) and Uninterruptible
Power Supply (‘UPS’) efficiency
enhancement / Optimisation and
consolidation, Smart Lighting
(conversion of conventional lighting
into LED), and usage of loT. 108
out of 130 projects were completed
which resulted in energy savings

of 6.56 million KWh and energy
cost savings of ¥6.38 crores. Our
Metro Area Network and National
Long Distance teams completed 23
energy efficiency projects, resulting
in energy saving of 1,03,200 KWh
with cost savings of ~%8.3 lakhs.

We continually upgrade our data
centres with efficient technology

to improve their Power Usage
Effectiveness (‘PUE’), while working
towards achieving the optimal PUE
benchmarks for different regions
and have achieved average global
PUE of 1.56.

By adopting various conservation
methods and employing advanced
technologies such as loT and Smart
Lighting, we have created a robust

energy management plan that is
well-integrated into our overall
climate action strategy. As part of
our ongoing efforts, we are engaging
with consultants to seek avenues
and opportunities for increasing our
renewable energy footprint in our
facilities globally. We recognise our
critical role in driving energy and
emission reductions, while creating
substantial socio-economic value,
and our actions establish our position
as an industry leader in addressing
both the risks and opportunities of
the energy transition.

DG sets
(KWh)

FY 2022-23 61,21,658
FY 2021-22 60,79,629
FY 2020-21 53,42,068
FY 2019-20 45,44,099

Purchased energy

(KWh)
FY 2022-23 13,59,69,895
FY 2021-22 14,39,23,564
FY 2020-21 14,08,03,142
FY 2019-20 15,66,78,561

Renewable energy

(KWh)
FY 2022-23 3,05,82,114
FY 2021-22 2,29,35,632
FY 2020-21 2,32,32,665
FY 2019-20 1,43,79,903

Total energy consumed

(KWh)

FY 2022-23 17,26,73,667
FY 2021-22 17,29,38,824
FY 2020-21 16,93,77,875
FY 2019-20 17,56,02,563

Carbon offsetting

Our efforts include the successful
implementation of carbon offsetting
projects, such as the distribution

of over 6,000 smart cookstoves in
Jharkhand, Orissa and Meghalaya,
and the planting of 50,000 trees

in Maharashtra. By FY 2029-30,
these projects are expected to yield
95,000 tonnes of carbon offsets.
Our energy management strategy
involves continuous monitoring of
energy usage, identifying energy-
saving opportunities and increasing
the share of renewable energy in our
energy mix.

Energy requirement met
through renewable sources

Energy saving projects
completed

Integrated Report
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Reducing carbon footprint

As a key player in combating
climate change, our industry

is dedicated to reducing GHG
emissions and enhancing the
resilience of the built environment.

To strengthen our commitment, we
have set ambitious targets:

e Carbon neutrality by FY 2030, and
¢ Achieving net-zero by FY 2035.

Air quality checks are integrated
into our Environmental Management
System, ensuring adherence to
national standards recognised by
regulatory bodies.

Innovative low-carbon
solutions

We offer our customers environment-
friendly solutions that enhance their
competitiveness and contribute to a
sustainable supply chain. Our range
of products and services includes loT,
Mobility and Tata Communications
MOVE™, Unified Communications,
Cloud and Managed Hosting,

and Media and Entertainment
Services. Through these offerings,

we have been able to confirm a
potential GHG emission reduction

of approximately 6,61,543 metric
tonnes of CO, equivalent, which is

six times the emissions generated

by our operations in FY 2020-21.

By providing green solutions to

our customers, we are significantly
contributing to the global efforts in
reducing carbon emissions.

Our low-carbon solutions
have the potential to
reduce GHG emissions by

Metric tonnes of CO, equivalent

66 o

In FY 2022-23, we were able

to reduce our total scope 1

& 2 emissions by 10%, which
demonstrates declination from our
previous year.

GHG Emissions (Tonnes of CO,e)

GHG emissions arising from the
consumption of fuel, refrigerant
gases, grid electricity and
generation of waste.

Emission trends

FY 2022-23 | 5,341 77,735
FY 2021-22 | 4,744 88,308

FY 2020-21 | 5,859 98,487

Scope 1 Scope 2

Our

GHG Emissions Mix

@ ScopeT

5,341

Scope 2

CY,

Carbon
g Oa l Neutrality by
FY 2030
an
by FY 2035

Water Management

Water stewardship at Tata
Communications

At Tata Communications, we
understand the importance of water
management and have conducted
periodic risk assessments to help
us improve our internal processes
and identify inefficiencies in our
water use and distribution systems.
While our operations are not water-
intensive, we acknowledge that
many of our facilities in India are
located in water-scarce regions,
which makes water management

a material topic for our Indian
operations. Our water management
strategy focuses on reducing our
water footprint by decreasing our
dependence on fresh water and
ensuring appropriate recycling and
reuse of water.

Through our comprehensive Water
Risk Assessment exercise, we
identify consumption patterns,
risks and opportunities within our
facilities, and encourage them

to set objectives and targets for
water conservation and recycling
improvement.

Reducing our water footprint

We are committed to reducing
our water footprint through our
3R Strategy (Reduce, Reuse,
Recycle) and the implementation
of appropriate technology, such
as automation and water meters,
which help minimise water
leakage and enabling effective
monitoring. In the reporting year,
we reduced our water consumption
by 11% compared to FY 2019-20.
Our facilities are equipped with
wastewater treatment plants that
facilitate recycling for various
domestic applications.

We recycled 17% of total water in the reporting year and are exploring ways
to increase our recycling capacity. In addition, we have conducted feasibility
studies for rainwater harvesting fixtures at six facilities, leading to the

successful implementation of rainwater harvesting projects in three of them.

Reduction in water
consumption compared
to FY 2019-20

Water recycled

We continue to implement 3R principle to achieve environmental
sustainability.

Reduce Reuse Recycle

Integrated Report
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Waste Management

Effective waste management

is a crucial component of our
sustainability strategy. As a leading
global B2B solutions provider, our
business processes do not create
substantial waste. We adhere to
eco-friendly practices for end-of-life
waste disposal or recycling through
authorised vendors, which helps
minimise environmental impact by
preventing waste from entering
landfills.

Our waste is divided into hazardous
and non-hazardous categories.

The majority of our non-hazardous
waste consists of municipal

solid waste, which is sorted into
categories such as paper, food,
plant debris, plastic, metal and
cartons. This waste is disposed of
through authorised recyclers or
municipal corporations.

Managing Waste Effectively

The Organic Waste Converters
(‘'OWCs’) of our facilities turn food
waste from our cafeterias into
manure. This year, we recycled
67% of our municipal solid waste
through in-house OWCs and third-
party recyclers. We have also
implemented a Single Use Plastic
Ban in our facilities, replacing
single-use items with sustainable
alternatives. We have substituted
PET bottles in our meeting rooms
with glass bottles and replaced
plastic cups in our cafeterias with
reusable ceramic or acrylic mugs.
We also encourage our employees
to reduce and replace Single Use
Plastic applications in their daily
routines.
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Our facilities generate hazardous
waste, including used oil, oil filters
and oil-soaked cotton from diesel
generator sets, used batteries from
energy utilities and e-waste from
electronic equipment. We ensure
proper storage and secondary
containment for the safe collection
and handling of hazardous waste.
Waste handlers at our facilities
receive necessary awareness
training to mitigate the risk of spills
and contamination.

We dispose of hazardous waste
through authorised recyclers and
processors, such as Metal Scrap
Trade Corporation Limited, ensuring

compliance with waste management

regulations in relevant regions or
countries.

In 2022-23, we composted 67,532
kg of food and plant waste,
generated 1,49,264 kg of municipal
solid waste, recycled 67% of non-
hazardous waste, and generated
2,18,363 kg of hazardous waste. As
a service-oriented company, we
generate minimal waste due to our
intangible products and focus on

managing waste generated from our

infrastructure and support services.

Our long-term sustainability goal
includes achieving

to landfill by FY 2027

through in-house OWCs for food
and plant waste and partnerships
with authorised recyclers for other
waste types.

Non-hazardous waste recycled

Food and plant waste composted

Municipal solid waste generated

Hazardous waste generated
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NOTICE

NOTICE is hereby given that the 37t Annual General
Meeting of Tata Communications Limited (‘the Company’)
will be held at 11:00 hours (IST) on Tuesday, July 18, 2023,
through Video Conferencing or Other Audio-Visual
Means to transact the following business:

Ordinary Business

1.

Adoption of Audited Standalone Financial
Statements

To receive, consider and adopt the Audited
Standalone Financial Statements of the Company
for the financial year ended March 31, 2023 together
with the Reports of the Board of Directors and the
Auditors thereon.

Adoption of Audited Consolidated Financial
Statements

To receive, consider and adopt the Audited
Consolidated Financial Statements of the Company
for the financial year ended March 31, 2023 together
with the Report of the Auditors thereon.

Declaration of Dividend

To declare a dividend on Equity Shares for the
financial year ended March 31, 2023.

Appointment of Mr. N. Ganapathy Subramaniam
(DIN: 07006215) as Director, liable to retire by
rotation

To appoint a Director in place of Mr. N. Ganapathy
Subramaniam (DIN: 07006215), who retires by
rotation and being eligible, offers himself for
re-appointment.

Special Business

5.

Ratification of Cost Auditor’s Remuneration

To consider and, if thought fit, to pass the following
resolution as an Ordinary Resolution:

“RESOLVED THAT pursuant to the provisions of
Section 148(3) and other applicable provisions,
if any, of the Companies Act, 2013 (including any
statutory modification or re-enactment thereof for
the time being in force) and the Companies (Audit
and Auditors) Rules, 2014, as amended from time to
time, the Company hereby ratifies the remuneration
of 6 lakhs plus applicable taxes and out-of-pocket
expenses on actual basis incurred in connection
with the audit capped at 3% of the remuneration,

W
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payable to Ms. Ketki D. Visariya, Cost Accountant
(Membership No.: 16028), who has been appointed
by the Board of Directors as the Cost Auditor of the
Company, to conduct the audit of the cost records
maintained by the Company for the financial year
March 31, 2024.”

Appointment of Mr. Ankur Verma (DIN: 07972892)
as a Non-Executive and Non-Independent Director

To consider and, if thought fit, to pass the following
resolution as an Ordinary Resolution:

“RESOLVED THAT Mr. Ankur Verma (DIN: 07972892)
who was appointed by the Board of Directors, based
on the recommendation of the Nomination and
Remuneration Committee, as an Additional Director
of the Company effective April 19,2023 and who holds
office up to the date of this Annual General Meeting
of the Company in terms of Section 161(1) and any
other applicable provisions, if any, of the Companies
Act, 2013 (‘Act’) (including any modification or re-
enactment thereof) and Article 66B of the Articles of
Association of the Company and who is eligible for
appointment and has consented to act as a Director
of the Company and in respect of whom the Company
has received a notice in writing from a Member under
Section 160(1) of the Act proposing his candidature
for the office of Director of the Company, be and
is hereby appointed as a Director of the Company
liable to retire by rotation.”

Approval of ‘Tata Communications Limited -
Employee Stock Unit Plan 2023’

To consider and, if thought fit, to pass the following
resolution as a Special Resolution:

“RESOLVED THAT pursuant to the provisions of
Section 62(1)(b) and other applicable provisions, if
any, of the Companies Act, 2013 read with the rules
made thereunder, the provisions of the Securities
and Exchange Board of India (Share Based Employee
Benefits and Sweat Equity) Regulations 2021, as
amended and enacted from time to time read with
all circulars and notifications issued thereunder
(‘'SBEB Regulations’), the Securities and Exchange
Board of India (Listing Obligations and Disclosure
Requirements) Regulations, 2015 (‘SEBI Listing
Regulations’), the applicable provisions of the
Foreign Exchange Management Act, 1999, the rules
and regulations framed thereunder and any rules,
circulars, notifications, guidelines and regulations
issued by the Reserve Bank of India, as amended and
enacted from time to time, the relevant provisions
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of the Memorandum and Articles of Association of
the Company and subject to such other approvals,
permissions and sanctions as may be necessary
and subject to such conditions and modifications
as may be prescribed or imposed while granting
such approvals, permissions and sanctions, consent
of the Members of the Company be and is hereby
accorded to the introduction and implementation
of Tata Communications Limited - Employee Stock
Unit Plan 2023 (‘RSU 2023’ / ‘Plan’ / ‘Scheme’) and
to authorise the Board of Directors of the Company
(hereinafter referred to as the “Board” which term
shall be deemed to include any Committee, including
the Nomination and Remuneration Committee, which
the Board has constituted to exercise its powers
including the powers conferred by this resolution
and under Regulation 5 of the SBEB Regulations
and SEBI Listing Regulations) to create, offer, issue,
grant and allot from time to time, in one or more
tranches, up to 30,00,000 (Thirty lakhs) employee
stock units (‘RSUs’) to or for the benefit of the
eligible employees of the Company including any
Director, as determined by the Board in terms of the
Plan, working exclusively for the Company whether
in or outside India [other than an employee who is
a promoter or person belonging to the promoter
group of the Company, Independent Directors
and Director(s) holding directly or indirectly more
than 10% of the outstanding equity shares of the
Companyl], exercisable into not more than 30,00,000
(Thirty lakhs) equity shares of face value of 310/-
(Rupees Ten Only) each fully paid-up, where one RSU
would convert into one equity share upon exercise,
on such terms and in such manner as the Board
may decide in accordance with the provisions of the
applicable laws and the provisions of the RSU 2023.”

“RESOLVED FURTHER THAT the equity shares so
issued and allotted as mentioned hereinbefore shall
rank pari passu with the then existing equity shares
of the Company.”

“RESOLVED FURTHER THAT in case of any corporate
action(s) such as rights issue, bonus issue, merger,
sale of division etc. if any additional RSUs are
granted or equity shares are issued by the Company
to the RSU grantees for the purpose of making a
fair and reasonable adjustment to the RSUs granted
earlier, the ceiling to the total number of RSUs and
equity shares specified above shall be deemed to
be increased to the extent of such additional RSUs
granted or equity shares issued.”

“RESOLVED FURTHER THAT in case the equity
shares of the Company are either sub-divided or
consolidated, then the number of equity shares to be

issued by the Company and the price of acquisition
payable by the RSU grantees under the Plan shall
automatically stand reduced or augmented, as the
case may be, in the same proportion as the face value
per equity share shall bear to the revised face value
of the equity shares of the Company after such sub-
division or consolidation, without affecting any other
rights or obligations of the RSU grantees, and the
ceiling in terms of number of shares specified above
shall be deemed to be adjusted accordingly.”

“RESOLVED FURTHER THAT the Board be and is
hereby authorised to take requisite steps for listing of
the equity shares allotted under the Plan on the stock
exchanges where the equity shares of the Company
are listed, in due compliance with SBEB Regulations,
SEBI Listing Regulations and other applicable laws.”

“RESOLVED FURTHER THAT the Company shall
conform to the accounting policies prescribed
from time to time under the SBEB Regulations and
SEBI Listing Regulations and any other applicable
laws and regulations to the extent relevant and
applicable to the Plan.”

“RESOLVED FURTHER THAT the Board be and is
hereby authorised to do all such acts, deeds, and
things, as it may, in its absolute discretion, deem
necessary including authorising or directing to
appoint merchant bankers, brokers, solicitors and
other advisors, consultants or representatives,
being incidental to the effective implementation
and administration of the Plan, as also to make
applications to the appropriate authorities for
requisite approvals and file all documents as may
be required in the above connection and to settle
all such questions, difficulties or doubts whatsoever
which may arise and take all such steps and decisions
in this regard.”

“RESOLVED FURTHER THAT the Board be and is
hereby authorised, either by itself or through any
of its committees including the Nomination and
Remuneration Committee, at any time, to modify,
change, vary, alter, amend, suspend or terminate the
Plan subject to the compliance with applicable laws
and regulations and further subject to consent of the
shareholders by way of special resolution to the extent
required under SBEB Regulations, and to do all such
acts, deeds, matters and things as it may deem fit
at its absolute discretion, for such purpose and also
to settle any issues, questions, difficulties or doubts
that may arise in this regard and further to execute all
such documents, writings and to give such directions
and or instructions as may be necessary or expedient
to give effect to such modification, change, variation,
alteration, amendment, suspension or termination
of the Plan and do all other things incidental and

ancillary thereof in conformity with the provisions
of the Companies Act, 2013, SBEB Regulations, the
relevant provisions of the Memorandum and Articles
of Association of the Company and any other
applicable laws in force.”

Approval for grant of employee stock units to
the employees of Subsidiary Company(ies) of the
Company under ‘Tata Communications Limited -
Employee Stock Unit Plan 2023’

To consider and, if thought fit, to pass the following
resolution as a Special Resolution:

“RESOLVED THAT pursuant to the provisions of
Section 62(1)(b) and other applicable provisions, if
any, of the Companies Act, 2013 read with the rules
made thereunder, the provisions of the Securities
and Exchange Board of India (Share Based Employee
Benefits and Sweat Equity) Regulations 2021, as
amended and enacted from time to time read with
all circulars and notifications issued thereunder
(‘'SBEB Regulations’), the Securities and Exchange
Board of India (Listing Obligations and Disclosure
Requirements) Regulations, 2015 (‘SEBI Listing
Regulations’), the applicable provisions of the
Foreign Exchange Management Act, 1999, the rules
and regulation framed thereunder and any rules,
circulars, notifications, guidelines and regulations
issued by the Reserve Bank of India, as amended and
enacted from time to time, the relevant provisions
of the Memorandum and Articles of Association of
the Company and subject to such other approvals,
permissions and sanctions as may be necessary
and subject to such conditions and modifications as
may be prescribed or imposed while granting such
approvals, permissions and sanctions, consent of the
Members of the Company be and is hereby accorded
to authorise the Board of Directors of the Company
(hereinafter referred to as the “Board” which term
shall be deemed to include any Committee, including
the Nomination and Remuneration Committee, which
the Board has constituted to exercise its powers
including the powers conferred by this resolution and
under Regulation 5 of the SBEB Regulations and SEBI
Listing Regulations) to offer, issue, grant and allot
from time to time, in one or more tranches, employee
stock units (‘RSUs’) under Tata Communications
Limited - Employee Stock Unit Plan 2023 (‘RSU 2023’
/ ‘Plan’ / ‘Scheme’) to or for the benefit of the eligible
employees of the subsidiaries including any Director,
as determined by the Board in terms of the Plan,
working exclusively for the Company and / or its
subsidiaries, whether in or outside India [other than
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an employee who is a promoter or person belonging
to the promoter group of the Company, Independent
Directors and Director(s) holding directly or indirectly
more than 10% of the outstanding equity shares of the
Company], within the ceiling of total number of RSUs
and equity shares, as specified in RSU 2023 along with
such other terms and in such manner as the Board
may decide in accordance with the provisions of the
applicable laws and the provisions of the RSU 2023.”

“RESOLVED FURTHER THAT in case of any
corporate action(s) such as rights issue, bonus
issue, merger, sale of division etc., if any additional
RSUs are granted or equity shares are issued by
the Company to the RSU grantees for the purpose
of making a fair and reasonable adjustment to the
RSUs granted earlier, the ceiling to the total number
of RSUs and equity shares specified above shall
be deemed to be increased to the extent of such
additional RSUs granted or equity shares issued.”

“RESOLVED FURTHER THAT in case the equity
shares of the Company are either sub-divided or
consolidated, then the number of equity shares to be
issued by the Company and the price of acquisition
payable by the RSU grantees under the Plan shall
automatically stand reduced or augmented, as the
case may be, in the same proportion as the face value
per equity share shall bear to the revised face value
of the equity shares of the Company after such sub-
division or consolidation, without affecting any other
rights or obligations of the RSU grantees, and the
ceiling in terms of number of shares specified above
shall be deemed to be adjusted accordingly.”

“RESOLVED FURTHER THAT the Board of the
Company be and is hereby authorised to do all such
acts, deeds, matters and things as may be necessary
or expedient and to do all things incidental to and
ancillary thereof.”

“RESOLVED FURTHER THAT the Board be and
is hereby authorised to do all such acts, deeds,
and things, as it may, in its absolute discretion,
deem necessary to extend the benefits of Plan for
employees of its Subsidiary Company(ies) including
authorising or directing to appoint merchant bankers,
brokers, solicitors and other advisors, consultants
or representatives, being incidental to the effective
implementation and administration of the Plan, as also
to make applications to the appropriate authorities
for requisite approvals and file all documents as
may be required in the above connection and to
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settle all such questions, difficulties or doubts
whatsoever whichmay ariseand takeallsuchstepsand
decisions in this regard.”

By Order of the Board of Directors

Zubin Adil Patel
Company Secretary
ACS-30277

Mumbai, June 1, 2023

Registered Office:

VSB, Mahatma Gandhi Road,

Fort, Mumbai - 400 0O01.

CIN: L64200MH1986PLC039266

Email address: investor.relations@tatacommunications.com
Website: www.tatacommunications.com

NOTES:

1

74

The Ministry of Corporate Affairs (‘MCA’) vide its
General Circular Nos. 20/2020 dated May 5, 2020;
02/2022 dated May 5, 2022 and 10/2022 dated
December 28, 2022 in relation to “Clarification on
holding of annual general meeting (AGM) through
video conferencing (VC) or other audio visual means
(OAVM)” read with General Circular Nos. 14/2020
dated April 8, 2020;17/2020 dated April 13, 2020; No.
33/2020 dated September 28, 2020 and 39/2020
dated December 31, 2020 and General Circular No.
02/2021 dated January 13, 2021 (collectively referred
to as ‘MCA Circulars’) in relation to “Clarification
on passing of ordinary and special resolutions by
companies under the Companies Act, 2013 and the
rules made thereunder on account of the threat
posed by Covid-19” permitted the holding of the
Annual General Meeting (‘AGM’ or ‘Meeting’) through
VC / OAVM, without the physical presence of the
Members at a common venue. In compliance with the
provisions of the Companies Act, 2013 (‘Act’), SEBI
(Listing Obligations and Disclosure Requirements)
Regulations, 2015 (‘SEBI Listing Regulations’) and
MCA Circulars, the AGM of the Company is being
held through VC / OAVM on Tuesday, July 18, 2023
at 11:00 hours (IST). The deemed venue for the
37t AGM will be Tata Communications Limited,
Plot No. C-21& C-36, ‘G’ Block, Bandra Kurla Complex,
Mumbai - 400098.

The Securities and Exchange Board of India vide
its circular dated May 12, 2020, January 15, 2021
and January 5, 2023 (‘SEBI circulars’) has provided
relaxations regarding requirement of sending
physical copies of annual report and requirement of
proxy for general meetings.

2.

PURSUANT TO THE PROVISIONS OF THE ACT, A
MEMBER ENTITLED TO ATTEND AND VOTE AT
THE AGM IS ENTITLED TO APPOINT A PROXY TO
ATTEND AND VOTE ON HIS / HER BEHALF AND THE
PROXY NEED NOT BE A MEMBER OF THE COMPANY.
SINCE THIS AGM IS BEING HELD PURSUANT TO
THE MCA CIRCULARS THROUGH VC OR OAVM,
THE REQUIREMENT OF PHYSICAL ATTENDANCE
OF MEMBERS HAS BEEN DISPENSED WITH.
ACCORDINGLY, IN TERMS OF THE MCA CIRCULARS
AND THE SEBI CIRCULARS, THE FACILITY FOR
APPOINTMENT OF PROXIES BY THE MEMBERS WILL
NOT BE AVAILABLE FOR THIS AGM AND HENCE THE
PROXY FORM, ATTENDANCE SLIP AND ROUTE MAP
OF AGM ARE NOT ANNEXED TO THIS NOTICE.

Institutional Investors, who are Members of the
Company, are encouraged to attend and vote at the
AGM through e-Voting facility. Corporate Members
and Institutional Investors intending to appoint their
authorised representatives pursuant to Sections 112
and 113 of the Act, as the case may be, to attend the
AGM through VC or OAVM or to vote through remote
e-Voting are requested to send a certified copy of
the Board Resolution to the Scrutinizer by email at
cs@parikhassociates.com with a copy marked to
evoting@nsdl.co.in.

The attendance of the Members attending the AGM
through VC / OAVM will be counted for the purpose
of reckoning the quorum under Section 103 of the Act.

As per the provisions of Clause 3.A.ll. of the General
Circular No. 20/2020 dated May 5, 2020, the matters
of Special Business as appearing under Item Nos. 5
to 8 of the accompanying Notice, are considered to
be unavoidable by the Board and hence, form part
of this Notice.

The Explanatory Statement setting out material
facts concerning the business under Item Nos. 5
to 8 of the Notice is annexed hereto. The relevant
details, pursuant to Regulation 36(3) of the SEBI
Listing Regulations and Secretarial Standards on
General Meetings issued by the Institute of Company
Secretaries of India, in respect of Directors seeking
appointment / re-appointment at this AGM are
also annexed. Requisite declarations have been
received from the Directors seeking appointment /
re-appointment.

Members can join the AGM through VC or OAVM 30
minutes before and 15 minutes after the scheduled
time of commencement of the Meeting by following
the procedure mentioned in the Notice. Members
will be able to view the proceedings on National
Securities Depository Limited’s (‘NSDL’) e-Voting
website at www.evoting.nsdl.com. The facility of
participation at the AGM through VC / OAVM will be

made available to at least 1,000 Members on a first
come first served basis as per the MCA Circulars.

The Notice of the AGM along with the Integrated
Annual Report 2022-23 is being sent by electronic
mode to those Members whose e-mail addresses are
registered withthe Company/Depositories,unlessany
Member has requested for a physical copy of the same.
Members may note that the Notice and Integrated
Annual Report 2022-23 will also be available on the
Company’s website www.tatacommunications.com;
websites of the Stock Exchanges i.e.,, BSE Limited
and National Stock Exchange of India Limited
at  www.bseindia.com and www.nseindia.com
respectively; and on the website of NSDL at
www.evoting.nsdl.com.

Book Closure and Dividend:

The Company has fixed Monday, June 26, 2023 as
the ‘Record Date’ for determining entitlement of
Members to final dividend for the financial year
ended March 31, 2023, if approved at the AGM. The
Register of Members and the Share Transfer Books of
the Company will be closed from Tuesday, June 27,
2023 to Thursday, June 29, 2023, both days inclusive.
The dividend of 221.00 per equity share of T10/- each
(210%), if declared at the AGM, will be paid subject
to deduction of tax at source (‘TDS’) on or after
Wednesday, July 19, 2023 as under:

a. to all Beneficial Owners in respect of shares held
in electronic form as per the data made available
by National Securities Depository Limited
(‘NSDL") and Central Depository Services (India)
Limited (‘CDSL’) as of the close of business hours
on Monday, June 26, 2023; and

b. toallMembersinrespect of shares heldin physical
form whose names appear on the Company’s
Register of Members after giving effect to all
valid transmission or transposition requests
lodged with the Company or the Registrar and
Transfer Agent (‘R&T Agent’) as of the close of
business hours on Monday, June 26, 2023.

Pursuant to the Finance Act, 2020, dividend income
is taxable in the hands of the Members w.e.f,, April 1,
2020 and the Company is required to deduct TDS
from dividend paid to the Members at rates prescribed
in the Income Tax Act, 1961 ('IT Act’) including any
amendments or modifications thereto. In general, to
enable compliance with TDS requirements, Members
are requested to complete and / or update their
Residential Status, PAN, Category as per the IT Act

10.

with their Depository Participants (‘DPs’) or in case
shares are held in physical form, with the Company /
R&T Agent by sending duly filled form ISR-1 through
post / courier. The detailed process of updating bank
mandate is also available on the Company’s website at
www.tatacommunications.com/investors/shares/.

In order to receive the dividend in a timely manner,
Members holding shares in physical form who have
not updated their mandate for receiving dividend
directly in their bank accounts through Electronic
Clearing Service or any other means are requested to
submit a duly filled Form ISR-1 along with necessary
supporting documents in physical form, to the R&T
Agent latest by Monday, June 26, 2023.

Members holding shares in electronic form may
please note that their bank details as furnished by
the respective Depositories to the Company will be
considered for remittance of dividend as per the
applicable regulations of the Depositories and the
Company will not entertain any direct request from
such Members for change / addition / deletion in
such bank details. Accordingly, the Members holding
shares in electronic form are requested to update
their Electronic Bank Mandate with their respective
DPs. Further, please note that instructions, if any,
already given by Members in respect of shares held in
physical form, will not be automatically applicable to
the dividend paid on shares held in electronic form.

For Members who are unable to receive the dividend
directly in their bank accounts through Electronic
Clearing Service or any other means, due to non-
registration of the Electronic Bank Mandate, the
Company shall remit dividend by way of dividend
warrant / banker’s cheque / demand draft, dispatched
by August 8, 2023.

As per Regulation 40 of the SEBI Listing Regulations,
as amended, securities of listed companies can be
transferred, transmitted and transposed only in
dematerialised form. In view of this and to eliminate
all risks associated with physical shares and for ease
of portfolio management, Members holding shares in
physical form are requested to consider converting
their holdings to dematerialised form. Members can
contact the Company’s Registrar and Share Transfer
Agent, TSR Consultants Private Limited (‘R&T Agent’
or ‘TCPL’) at csg-unit@tcplindia.co.in for assistance
in this regard.

Members are requested to note that, dividends if not
encashed for a consecutive period of 7 years from the
date of transfer to Unpaid Dividend Account of the
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Company, are liable to be transferred to the Investor
Education and Protection Fund (‘IEPF’). The shares
in respect of such unclaimed dividends are also liable
to be transferred to the demat account of the IEPF
Authority. In view of this, Members / claimants are
requested to claim their dividends from the Company,
within the stipulated timeline. Members, whose
unclaimed dividends / shares have been transferred
to IEPF, may claim the same by following the process
prescribed by the IEPF Authority. For details, please
refer to Corporate Governance Report which is a part
of this Integrated Annual Report.

Members are requested to intimate changes, if
any, pertaining to their name, postal address, email
address, telephone / mobile numbers, Permanent
Account Number (‘PAN’), mandates, nominations,
power of attorney, bank details such as name of the
bank and branch details, bank account number, MICR
code, IFSC code, etc., to their DPs in case the shares
are held in electronic form and to TCPL, through Form
ISR-1 / ISR-2, as applicable, along with necessary
supporting documents duly signed, at any of their
offices or at kyc@tcplindia.co.in. Further, Members
may note that SEBI has mandated the submission of
PAN by every participant in the securities market.

As per the provisions of Section 72 of the Act,
the facility for making nomination is available for
Members in respect of shares held by them. Members
who have not yet registered their nomination are
requested to register the same by submitting
Form SH-13. If a Member desires to cancel the earlier
nomination and record a fresh nomination, they may
submit a request in Form SH-14. If a Member desires
to opt out from the Nomination facility, then they may
submit a request in Form ISR-3. The said forms can
be downloaded from the website of TCPL at www.
tcplindia.co.in. or from the website of the Company
at www.tatacommunications.com/investors/shares/.
Members are requested to submit the relevant form
to their DP in case shares are held in electronic form
and to TCPL either by emailing signed copies to kyc@
tcplindia.co.in or sending physical copies by post /
delivery to any of the offices of TCPL, in case shares
are held in physical form, quoting their folio number.

SEBI, vide its circular dated November 3, 2021
read with clarifications dated December 14, 2021
and March 16, 2023, has mandated compulsory
furnishing of PAN, nomination (for all eligible folios),
contact details, bank account details and specimen
signature by holders of physical securities. It has also

mandated compulsory linking of PAN and Aadhaar
by all holders of physical securities. It has prescribed
freezing of folios by Registrar and Share Transfer
Agents, wherein any of the cited documents / details
are not available on or after October 1, 2023.

Folios in which PAN is missing or is not valid, i.e.,
PAN is not linked to Aadhaar, as on the cut-off date
notified by the Central Board of Direct Taxes (‘\CBDT’)
vide its press release dated March 28, 2023, or any
other subsequent date as may be notified by CBDT,
shall be frozen by the R&T Agent.

The R&T Agent may revert the frozen folios to
normal status upon:

* receipt of all the aforesaid documents / details
or

* dematerialisation of all the securities in such folios.

Holders of physical securities are requested to take
note of the same and furnish their KYC details at the
earliest, to the Company’s R&T Agent. The relevant
forms for updation of KYC are available on the
websites of the Company and the R&T Agent.

The Company, through the R&T Agent, has sent
individual letters, along with relevant forms, to the
holders of physical securities with incomplete KYC
details requesting them to furnish / update their KYC
details at the earliest.

The details of various forms for updating KYC details
for holders of physical shares are as follows:

Form Description

ISR-1 Request For Registering PAN, KYC Details
or Changes / Updation thereof

ISR-2 Confirmation of Signature of
Securitiesholder by the Banker

ISR-3 Declaration Form for Opting-out of
Nomination

ISR-4 Request for issue of Duplicate Certificate

ISR-5 Request for Transmission of Securities by
Nominee or Legal Heir

SH-13 Registration of Nomination

SH-14  Cancellation or Variation of Nomination

Members can submit necessary forms along with the
required documentary evidence to the R&T Agent in
following manners:

¢ through self-attested hard copies addressed to
the registered office of the R&T Agent;

« through electronic mode with signature at
kyc@tcplindia.co.in;

¢ through ‘In Person Verification’ (‘IPV’): the
authorised person of the R&T Agent shall verify
the original documents furnished by the investor
and retain copy(ies) with IPV stamping with
date and initials;

*  through service portal of the R&T Agent at https:/
web.linkintime.co.in/KYC/index.htmI?d=1F378441-
7733-4A09-9F7D-9CFF3FOB7041

Members can also reach out to the Company at
investor.relations@tatacommunications.com for
any queries / assistance on the same.

14. Members holding shares in electronic form are

requested to submit the details to their respective DP
only and not to the Company or TCPL.

Members attention is also drawn to SEBI Circular
No. SEBI/HO/MIRSD/MIRSD_RTAMB/P/CIR/2022/8
dated January 25, 2022 mandating all listed entities
to issue securities in dematerialised form only while
processing service requests relating to Issue of
duplicate securities certificate, Claim from Unclaimed
Suspense Account; Renewal / Exchange of securities
certificate, Endorsement, Sub-division / Splitting
of securities certificate, Consolidation of securities
certificates / folios, Transposition and Transmission.

Members will have to submit duly filled Form ISR-4 or
Form ISR-5, as applicable, for the above-mentioned
requests and surrender their original securities
certificate(s) for processing of service requests to
the R&T Agent. The R&T Agent shall thereafter issue
a ‘Letter of Confirmation’ in lieu of physical securities
certificate(s), to the securitiesholder / claimant within
30 days of receipt of such request after removing
objections, if any. The ‘Letter of Confirmation’ shall
be valid for a period of 120 days from the date of its
issuance, within which the securitiesholder / claimant
shall make a request to the DP for dematerialising the
said securities.

In case of joint holders, the Member whose name
appears as the first holder in the order of names as
per the Register of Members of the Company will be
entitled to vote during the AGM.

During the AGM, Members may access the electronic
copy of Register of Directors and Key Managerial
Personnel and their shareholding maintained under
Section 170 of the Act and the Register of Contracts
and Arrangements in which Directors are interested
maintained under Section 189 of the Act on the NSDL

18.

19.

20.

21.

e-Voting system by following the steps mentioned in
point no. 29(B).

Members seeking any information with regard to the
financial statements or any other matter to be placed
at the AGM or who wish to inspect the relevant
documents referred to in this Notice, are requested
to write to the Company on or before Monday,
July 10, 2023 through email on investor.relations@
tatacommunications.com mentioning their DP ID
and Client ID / Physical Folio Number. These will be
replied to by the Company suitably.

To prevent fraudulent transactions, Members are
advised to exercise due diligence and notify the
Company of any change in address or demise of
any Member as soon as possible. Members are also
advised to not leave their demat account(s) dormant
for long. Periodic statement of holdings should be
obtained from the concerned DP and holdings should
be verified from time to time.

Members who have not yet registered their email
addresses are requested to register them with their
DPs in case shares are held by them in electronic
form and with TCPL in case shares are held by them
in physical form.

Process for registering email addresses to receive
this Notice of AGM and Integrated Annual Report
electronically and cast votes electronically:

(i) Registration of email addresses with TCPL: The
Company has made special arrangements with
TCPL for registration of email addresses of those
Members (holding shares either in electronic or
physical form) who wish to receive this Notice
electronically and cast votes electronically.
Eligible Members whose email addresses are not
registered with the Company / DPs are required
to provide the same to TCPL on or before 5:00
p.m. IST on Tuesday, July 11, 2023.

Process to be followed for registration of email
address is as follows:

a. Visit the link tcpl.linkintime.co.in/EmailReg
Email Register.html

b. Select the company name viz., Tata
Communications Limited.

Enter the DP ID and Client ID / Physical
Folio Number, Name of Member and PAN
details. Members holding shares in physical
form need to additionally enter one of the
share certificate numbers.
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c. Enter mobile number and email address and
click on Continue button.
d. The system will send an OTP on your mobile
number and email address.
e. Upload:
i. Self-attested copy of PAN card and
ii. Address proof viz., Aadhaar Card,
passport or front and back side of share
certificate in case of physical folio.
f. Enter the OTP received on your mobile
number and email address.
g. The system will then confirm the email
address for receiving this AGM Notice.

After successful submission of the email address,
NSDL will email a copy of this AGM Notice and
Integrated Annual Report for FY 2022-23 along
with the e-Voting User ID and password. In case
of any queries, Members may write to csg-unit@
teplindia.co.in or evoting@nsdl.co.in.

(ii) Registration of email address permanently with
Company/DP: Members are requested to register
their email address with their concerned DPs, in
respect of electronic holding and with TCPL, in
respect of physical holding, by submitting Form
ISR-1 to them at kyc@tcplindia.co.in. Further,
those Members who have already registered their
email addresses are requested to keep their email
addresses validated / updated with their DPs /
TCPL to enable servicing of notices / documents /
Annual Reports and other communications
electronically to their email address in future.

(iii) Alternatively, those Members who have not
registered their email addresses are required
to send an email request to evoting@nsdl.co.in
along with the following documents for procuring
User Id and password and registration for
e-Voting for the resolutions set out in this Notice:

* In case shares are held in physical mode,
please provide Folio No., Name of
shareholder, scanned copy of the share
certificate (front and back), self-attested
scanned copy of PAN card, self-attested
scanned copy of Aadhaar Card.

* In case shares are held in demat mode,
please provide DPID-Client ID (8 digit DPID
+ 8 digit Client ID or 16 digit beneficiary ID),
Name, client master or copy of Consolidated
Account Statement, self-attested scanned
copy of PAN card, self-attested scanned
copy of Aadhaar Card.

22.

23.

24.

25.

Pursuant to the provisions of Section 108 of the Act
read with Rule 20 of the Companies (Management
and Administration) Rules, 2014 (as amended) and
Regulation 44 of the SEBI Listing Regulations (as
amended), and the MCA Circulars, the Company is
providing facility of remote e-Voting to its Members
in respect of the business to be transacted at the
AGM. For this purpose, the Company has entered
into an agreement with NSDL for facilitating voting
through electronic means, as the authorised agency.
The facility of casting votes by a Member using
remote e-Voting system as well as e-Voting during
the AGM will be provided by NSDL.

The remote e-Voting period commences on Friday,
July 14, 2023 (9:00 a.m. IST) and ends on Monday,
July 17, 2023 (5:00 p.m. IST). During this period,
Members holding shares either in physical form or
in electronic form as on Tuesday, July 11, 2023 i.e,
cut-off date, may cast their vote electronically. The
remote e-Voting module shall be disabled by NSDL
for voting thereafter. Once the vote on a resolution is
cast by a Member, the Member shall not be allowed to
change it subsequently or cast their vote again. Those
Members, who will be attending the AGM through VC /
OAVM and have not cast their vote through remote
e-Voting and are otherwise not barred from doing
so, shall be eligible to vote through the e-Voting
system during the AGM. The voting rights of the
Members shall be in proportion to their share of the
paid-up equity share capital of the Company as on
the cut-off date.

Members will be provided with the facility for voting
through electronic voting system during the video
conferencing proceedings at the AGM and Members
participating at the AGM, who have not already cast
their vote by remote e-Voting, will be eligible to
exercise their right to vote during such proceedings
of the AGM. Members who have cast their vote by
remote e-Voting prior to the AGM will also be eligible
to participate at the AGM but shall not be entitled
to cast their vote again on such resolution(s) for
which the Member has already cast votes through
remote e-Voting.

A person whose name is recorded in the Register
of Members or in the Register of Beneficial Owners
maintained by the depositories as on the cut-off date
only shall be entitled to avail the facility of remote
e-Voting before the AGM as well as e-Voting during
the AGM. Any person holding shares in physical form
and non-individual shareholders, acquiring shares
of the Company and becoming a Member of the

26.

27.

28.

29.

Company after sending of the Notice, and holding
shares as of the cut-off date, may obtain the User ID
and password by sending a request at evoting@nsdl.
co.in. However, if the Member is already registered
with NSDL for remote e-Voting, then such Member
can use their existing User ID and password for casting
their vote. Individual Shareholders holding securities
in demat mode who acquire shares of the Company
and become a Member of the Company after sending
of the Notice and holding shares as of the cut-off
date, may follow the steps mentioned in the Notice of
the AGM under “Access to NSDL e-Voting system”.

The Chairperson shall, at the AGM, at the end of
discussion on the resolutions on which voting is to
be held, allow voting, by use of remote e-Voting
system for all those Members who are present during
the AGM through VC / OAVM but have not cast their
votes by availing the remote e-Voting facility earlier.
The e-Voting module shall be disabled by NSDL for
voting 15 minutes after the conclusion of the AGM.

The Scrutinizer shall,immediately after the conclusion
of voting at the Meeting, first count the votes cast
during the AGM, thereafter unblock the votes cast
through remote e-Voting and make, not later than
two working days from the conclusion of the AGM,
a consolidated Scrutinizer’s Report of the total votes
cast in favour or against, if any, to the Chairperson or
a person authorised by the Chairperson in writing,
who shall countersign the same.

The results declared along with the Scrutinizer’s
Report shall be placed on the Company’s website
www.tatacommunications.com and on the website
of NSDL www.evoting.nsdl.com immediately after
declaration. The Company shall simultaneously
forward the results to BSE Limited and National
Stock Exchange of India Limited, where the shares
of the Company are listed. The results shall also be
placed on the notice board of the Company at its
Registered Office and Corporate Office.

Instructions for attending the AGM through VC /
OAVM and remote e-Voting (before and during the
AGM) are given below.

A. INSTRUCTIONS FORMEMBERS FORATTENDING
THE AGM THROUGH VC / OAVM

i. Members will be provided with the facility to
attend the AGM through VC / OAVM through

Vi.
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the NSDL e-Voting system. Members may
access the same by following the steps
mentioned hereinbelow for Access to NSDL
e-Voting system. After successful login,
Members will see link of “VC / OAVM”
placed under “Join Meeting” menu against
company name. Members are requested to
click on VC / OAVM link placed under “Join
Meeting” menu. The link for VC / OAVM will
be available in Shareholder / Member login
where the EVEN of the Company will be
displayed. Please note that the Members who
do not have the User ID and Password for
e-Voting or have forgotten the User ID and
Password may retrieve the same by following
the remote e-Voting instructions mentioned
in this Notice to avoid last minute rush.

Members are encouraged to join the Meeting
through laptops for a better experience.

Members will be required to use Internet
with a good speed to avoid any disturbance
during the Meeting.

Please note that Members connecting from
mobile devices or tablets or laptops via
mobile hotspot may experience audio / video
loss due to fluctuation in their respective
network. It is therefore recommended to use
stable wi-fi or LAN connection to mitigate
any kind of glitches.

Members are encouraged to submit in
advance, any questions they may have
with regard to the financial statements or
any other matter to be placed at the 37"
AGM, from their registered email address,
mentioning their name, DP ID and Client ID /
folio number and mobile number, to
reach the Company’s email address at
investor.relations@tatacommunications.com
before 5.00 p.m. (IST) on Monday, July 10,
2023. Queries that remain unanswered will be
appropriately responded to, by the Company.

Members who would like to express their
views or ask questions during the AGM may
register themselves as a speaker by sending
a request from their registered email address
mentioning their name, DP ID and Client ID
or folio number, PAN and mobile number at
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investor.relations@tatacommunications.com B. INSTRUCTIONS FOR E-VOTING BEFORE /
between Wednesday, July 5, 2023 (9:00 a.m. DURING THE AGM

IST) and Wednesday, July 12, 2023 (5:00
p.m. IST). The Company reserves the right to
restrict the number of speakers depending
on the availability of time for the AGM.

The Board of Directors has appointed Mr. P.N.
Parikh (Membership No. FCS 327) or failing
him Mr. Mitesh Dhabliwala (Membership No.
FCS 8331) or failing him Ms. Sarvari Shah
(Membership No. FCS 9679) of M/s. Parikh &
Associates, Practising Company Secretaries, as
the Scrutinizer to scrutinize the e-Voting during
the AGM and remote e-Voting process in a fair
and transparent manner.

Members who need assistance before or
during the AGM may contact Ms. Sarita Mote
or Mr. Sagar Gudhate at evoting@nsdl.co.in
or call on the toll free numbers 1800 1020
990 /1800 224 430.

INSTRUCTIONS FOR REMOTE E-VOTING BEFORE THE AGM:

The way to vote electronically on NSDL e-Voting system consists of ‘Two Steps’ which are mentioned below:

Step 1: Access to NSDL e-Voting system

Login method for e-Voting and joining virtual meeting for individual shareholders holding
securities in demat mode

In terms of SEBI Circular dated December 9, 2020 on e-Voting facility provided by listed companies,
individual shareholders holding securities in demat mode are allowed to vote through their demat account
maintained with Depositories and Depository Participants. Shareholders are advised to update their mobile
number and email address in their demat accounts in order to access e-Voting facility.

Login method for individual shareholders holding securities in demat mode is given below:

Type of shareholders Login Method

Individual a. Existing IDeAS user can visit the e-Services website of NSDL viz,
shareholders holding https://eservices.nsdl.com either on a personal computer or on a mobile
securities in demat device. On the e-Services home page click on the “Beneficial Owner” icon
mode with NSDL. under “Login” which is available under ‘IDeAS’ section. This will prompt you

to enter your existing User ID and Password. After successful authentication,
you will be able to see e-Voting services under Value Added Services. Click
on “Access to e-Voting” under e-Voting services and you will be able to see
e-Voting page. Click on company name or e-Voting service provider i.e.,
NSDL and you will be re-directed to e-Voting website of NSDL for casting
your vote during the remote e-Voting period or for joining virtual meeting
and voting during the Meeting.

b. If you are not registered for IDeAS e-Services, option to register is available at
https://eservices.nsdl.com. Select “Register Online for IDeAS Portal” or
click at https://eservices.nsdl.com/SecureWeb/IdeasDirectReq.jsp

c. Visit the e-Voting website of NSDL. Open web browser by typing the following
URL: https://www.evoting.nsdl.com/ either on a personal computer or on a
mobile device. Once the home page of e-Voting system is launched, click on
the icon “Login” which is available under ‘Shareholder / Member’ section. A
new screen will open. You will have to enter your User ID (i.e., your sixteen-digit
demat account number held with NSDL), Password / OTP and a Verification
Code as shown on the screen. After successful authentication, you will be
redirected to NSDL Depository site where you can see e-Voting page. Click
on company name or e-Voting service provider i.e., NSDL and you will be
redirected to e-Voting website of NSDL for casting your vote during the remote
e-Voting period or joining virtual meeting and for voting during the Meeting.

Type of shareholders Login Method

d. Shareholders / Members can also download the NSDL Mobile App “NSDL
Speede” by scanning the QR code mentioned below for a seamless
voting experience.

NSDL Mobile App is available on

" App Store B Google Play

Individual shareholders a. Users who have opted for CDSL Easi / Easiest facility, can login through

holding securities in their existing User ID and password. Option will be made available to reach
demat mode with e-Voting page without any further authentication. To login, issuers are
CDSL requested to visit CDSL website www.cdslindia.com and click on login icon

and New System Myeasi.

b. After successful login, the user will be able to see the e-Voting option for
eligible companies where the e-Voting is in progress. On clicking the e-Voting
option, the user will be able to see e-Voting page of the e-Voting service
provider for casting their vote during the remote e-Voting period or for
joining virtual meeting and voting during the Meeting. Additionally, there will
be links to access the system of all e-Voting Service Providers, so that the
user can visit the e-Voting service providers’ website directly.

c. If the user is not registered for Easi / Easiest, an option to register is available
on CDSL’s website www.cdslindia.com by clicking on login and New System
Myeasi tab and then clicking on registration option.

d. Alternatively, the user can directly access e-Voting page by providing
demat account number and PAN from the e-Voting link available on
www.cdslindia.com home page. The system will authenticate the user by
sending an OTP on the registered mobile number and email address as
recorded in the demat account. After successful authentication, the user will
be able to see the e-Voting option where e-Voting is in progress and will also
be able to directly access the system of all e-Voting Service Providers.

Individual shareholders Members may also login using the login credentials of their demat account

(holding securities through their Depository Participant registered with NSDL / CDSL for e-Voting
in demat mode) facility. After logging in, click on e-Voting option, which will redirect you to NSDL
logging in through / CDSL Depository site. Click on company name or e-Voting service provider i.e.,
their depository NSDL and you will be redirected to e-Voting website of NSDL for casting your
participants vote during the remote e-Voting period or for joining virtual meeting and voting

during the Meeting.

Important note: Members who are unable to retrieve User ID / Password are advised to use Forgot User ID
and Forgot Password option available at above-mentioned websites.
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Helpdesk details for individual shareholders holding securities in demat mode for any technical issues
related to login through Depository i.e., NSDL and CDSL.

Login type Helpdesk details

Individual shareholders holding Members facing any technical issue in login can contact NSDL
securities in demat mode with helpdesk by sending a request at evoting@nsdl.co.in or calling
NSDL +9122 4886 7000 or +91 22 2499 7000
Individual shareholders holding Members facing any technical issue in login can contact CDSL
securities in demat mode with helpdesk by sending a request at helpdesk.evoting@cdslindia.com
CDSL or calling on Toll-free No. 1800 22 55 33

B. Login Method for e-Voting and joining virtual meeting for shareholders other than individual shareholders

holding securities in demat mode and shareholders holding securities in physical mode.
How to Log-in to NSDL e-Voting website?

1. Visit the e-Voting website of NSDL. Open web browser by typing the following URL: https:/www.evoting.
nsdl.com/ either on a personal computer or on a mobile device.

2. Once the home page of e-Voting system is launched, click on the icon “Login” which is available under
‘Shareholder / Member’ section.

3. A new screen will open. You will have to enter User ID, your Password / OTP and a Verification Code as
shown on the screen.
Alternatively, if you are registered for NSDL e-services i.e., IDEAS, you can log-in at https.//eservices.nsdl.
com/ with your existing IDEAS login. Once you login to NSDL e-services, click on e-Voting and you can
proceed to Step 2 i.e., Cast your vote electronically.

4. Your User ID details are given below:

Manner of holding shares i.e., Demat

Y ID:
(NSDL or CDSL) or Physical our User

8 Character DP ID followed by 8 Digit Client ID
For example, if your DP ID is IN300*** and Client ID is 12******
then your User ID is INZOQ***12******

16 Digit Beneficiary ID

a) For Members who hold shares in
demat account with NSDL

b) For Members who hold shares in
demat account with CDSL

c) For Members holding shares in
Physical Form

EVEN followed by Folio Number registered with the company
For example, if folio number is 001*** and EVEN is 123998 then
User ID is 123998001***

5. Password details for shareholders other than individual shareholders:

a) If you are already registered for e-Voting, then you can use your existing password to login and
cast your vote.

b) If you are using NSDL e-Voting system for the first time, you will need to retrieve the ‘initial password’
which was communicated to you. Once you retrieve your ‘initial password’, you need to enter the ‘initial
password’ and the system will force you to change your password.

c) How to retrieve your ‘initial password’?

(i) If your email address is registered in your demat account or with the company, your ‘initial
password’ is communicated to you on your email address. Trace the email sent to you from NSDL
in your mailbox. Open the email and open the attachment i.e,, a .pdf file. The password to open the
.pdf file is your 8 digit Client ID for NSDL account, last 8 digits of Beneficiary ID for CDSL account
or folio number for shares held in physical form. The .pdf file contains your ‘User ID’ and your
‘initial password’.

(ii) If your email address is not registered, please follow steps mentioned below under process for
those shareholders whose email addresses are not registered.

8.
9.

If you are unable to retrieve or have not received the “initial password” or have forgotten your password:

a) Click on “Forgot User Details / Password?”(if you are holding shares in your demat account with NSDL or
CDSL) option available on www.evoting.nsdl.com; or

b) Click on “Physical User Reset Password?” (if you are holding shares in physical mode) option available on
www.evoting.nsdl.com.

c) |If you are still unable to get the password by the above-mentioned two options, you can send a
request at evoting@nsdl.co.in mentioning your demat account number / folio number, PAN, name and
registered address.

d) Members can also use the OTP based login for casting the votes on e-Voting system of NSDL.

After entering your password, tick on Agree to “Terms and Conditions”.
Now, you will have to click on “Login” button.

After you click on the “Login” button, the e-Voting home page will open.

Step 2: Cast your vote electronically and join AGM on NSDL e-Voting system.

How to cast your vote electronically and join AGM on NSDL e-Voting system?

1.

After successful login at Step 1, you will be able to see the “EVEN” of all companies in which you are holding
shares and whose voting cycle and General Meeting is in active status.

Select “EVEN” of the company for which you wish to cast your vote during the remote e-Voting period and
cast your vote during the General Meeting. To join the virtual meeting, you need to click on “VC / OAVM” link
placed under “Join Meeting”.

Now you are ready for e-Voting as the e-Voting page will open.

Cast your vote by selecting appropriate options i.e., assent or dissent, verify / modify the number of shares for
which you wish to cast your vote and click on “Submit” and “Confirm” when prompted.

Upon confirmation, a message “Vote cast successfully” will be displayed.
You can also take a printout of the votes cast by you by clicking on the print option on the confirmation page.

Once you confirm your vote on the resolution, you will not be allowed to modify your vote.

INSTRUCTIONS FOR E-VOTING DURING THE AGM ARE AS UNDER:

i.  The procedure for remote e-Voting during the AGM is same as the instructions mentioned above for remote
e-Voting since the Meeting is being held through VC / OAVM.

ii. Only those Members, who are present in the AGM through VC / OAVM facility and have not cast their vote
on the resolutions through remote e-Voting and are otherwise not barred from doing so, shall be eligible
to vote through e-Voting system in the AGM.

iii. Members who have voted through remote e-Voting will be eligible to attend the AGM. However, they will
not be eligible to vote at the AGM.

iv. The details of the person who may be contacted for any grievances connected with the facility for e-Voting
on the day of the AGM shall be as mentioned for remote e-Voting.
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General Guidelines for shareholders

1. Institutional shareholders (i.e., other than individuals, HUF, NRI etc.) are required to send scanned copy
(PDF / JPG format) of the relevant Board Resolution / Authority Letter etc., with attested specimen
signature of the duly authorised signatory(ies) who are authorised to vote, to the Scrutinizer by e-mail to
cs@parikhassociates.com with a copy marked to evoting@nsdl.co.in. Institutional shareholders can also
upload their Board Resolution / Power of Attorney / Authority Letter etc., by clicking on “Upload Board
Resolution / Authority Letter” displayed under “e-Voting” tab in their login.

2. It is strongly recommended not to share your password with any other person and take utmost care to keep
your password confidential. Login to the e-voting website will be disabled upon five unsuccessful attempts to
key in the correct password. In such an event, you will need to go through the “Forgot User Details / Password?”
or “Physical User Reset Password?” option available on www.evoting.nsdl.com to reset the password.

3. In case of any queries, you may refer the Frequently Asked Questions (‘FAQs’) for shareholders and
e-Voting user manual for shareholders available at the download section of www.evoting.nsdl.com or call on:
+91 22 4886 7000 or +91 22 2499 7000 or send a request to Ms. Sarita Mote or Mr. Sagar Gudhate at
evoting@nsdl.co.in.

By Order of the Board of Directors

Zubin Adil Patel
Company Secretary
ACS-30277

Mumbai, June 1, 2023

Registered Office:

VSB, Mahatma Gandhi Road,

Fort, Mumbai - 400 0O01.

CIN: L64200MH1986PLC039266

Email address: investor.relations@tatacommunications.com
Website: www.tatacommunications.com
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Explanatory Statement

Pursuant to Section 102(1) of the Companies Act, 2013 (‘Act’), the following Explanatory Statement sets out material
facts relating to business mentioned under Item Nos. 5 to 8 of the accompanying Notice.

In respect of Item No. 5

Under the provisions of Section 148 of the Act read with
the Companies (Cost Records and Audit) Rules, 2014, as
amended from time to time, the Company is required to
have the audit of its cost records conducted by a Cost
Accountant. Further, in accordance with the provisions of
Section 148 of the Act read with the Companies (Audit
and Auditors) Rules, 2014, the remuneration payable
to the Cost Auditor has to be ratified by the Members
of the Company.

The Board, onthe recommendation of the Audit Committee,
has approved the appointment and remuneration of
Ms. Ketki D. Visariya, Cost Accountant, as Cost Auditor
to conduct the audit of the cost records of the Company
for the financial year ending March 31, 2024. Accordingly,
under the approval from the Board of Directors, the
remuneration of the Cost Auditor was fixed at %6 lakhs
plus applicable taxes and out of pocket expenses on
actual basis capped at 3% of the remuneration.

Accordingly, consent of the Members is sought by way
of an Ordinary Resolution as set out at Item No. 5 of the
accompanying Notice for ratification of the remuneration
amounting to %6 lakhs plus applicable taxes and out
of pocket expenses on actual basis capped at 3% of
the remuneration, payable to the Cost Auditor for the
financial year ending March 31, 2024.

The Board recommends the Ordinary Resolution set out
at Item No. 5 of the Notice for approval by the Members.

None of the Directors and Key Managerial Personnel
(‘KMP’) or relatives of Directors and KMPs are concerned
or interested in the Resolution at Item No. 5 of the
accompanying Notice.

In respect of ltem No. 6

Based on the recommendation of the Nomination and
Remuneration Committee, and after obtaining necessary
security clearance under the Company’s television
channels uplinking license from the Ministry of Information
and Broadcasting, the Board of Directors of the
Company, appointed Mr. Ankur Verma (DIN: 07972892)
as an Additional Director with effect from April 19, 2023,

in accordance with the Articles of Association (‘AoA’) of
the Company. Under Section 161(1) of the Companies Act,
2013 and under the AoA, Mr. Ankur Verma holds office up
to the date of the forthcoming Annual General Meeting
and is eligible for appointment as a Director of the
Company. The Company has, pursuant to Section 160(1)
of the Companies Act, 2013 received a Notice in writing
proposing his candidature for appointment. If appointed,
Mr. Ankur Verma will act as a Non-Executive Director,
liable to retire by rotation.

In the opinion of the Board, Mr. Ankur Verma is a person of
integrity and possesses relevant expertise and experience
and fulfils the conditions for appointment as a director as
specified in the Act and the SEBI Listing Regulations and
any modification(s) / amendment(s) thereto.

Mr. Ankur Verma does not have any inter se relationships
with any other Director or KMPs of the Company.
Mr. Verma has given a declaration that he is not disqualified
under Section 164 of the Companies Act, 2013 and is not
debarred to hold the office of a Director.

Keeping in view his experience and expertise, the
Resolution at Item No. 6 for his appointment as Director
of the Company is recommended by the Board for
approval by the Members.

None of the Directors or KMPs or relatives of directors
and KMPs except Mr. Ankur Verma is concerned
or interested in the Resolution at Item No. 6 of the
accompanying Notice.

Brief Profile of Mr. Verma is given below:

Mr. Ankur Verma, a B.E. in Mechanical Engineering and
PGDM from IIM, Calcutta hasaround 20 years of experience
in Investment Banking, Capital Markets and Corporate
Strategy. At present, Mr. Verma is Senior Vice President at
Tata Sons Private Limited, where he has responsibilities in
strategy, corporate finance and mergers and acquisitions.
Previously, Mr. Verma was Managing Director (Investment
Banking Division) in Bank of America Merrill Lynch and
prior to that he was also Group Manager & Head, Business
Planning in Infosys Technologies Limited - Corporate
Planning Group. He also serves on the boards of several
Tata group companies.
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In respect of Item Nos. 7 and 8

Your Company believes that equity-based compensation
plans are an effective tool to reward the talents working
with the Company and its subsidiaries. With an objective
to attract and retain key talent, drive achievement of long-
term objectives of the Company, to strengthen employee
ownership and to create long-term wealth in the hands of
the employees, by way of rewarding their performance
and motivating them to contribute to the overall long-
term corporate growth and goals, the Company proposes
to implement an employee stock unit plan namely Tata
Communications Limited - Stock Unit Plan 2023 (‘RSU
2023’ / ‘Plan’ / ‘Scheme’), contemplating grant of
employee stock units (FRSUs’) at face value of equity shares
of the Company to eligible Employees of the Company.
The criteria to select eligible Employees for grant would
be determined by the Nomination and Remuneration
Committee (‘Committee’ / ‘NRC’) based on factors such
as grade / level, individual performance ratings over past
few years, present contribution, potential contribution,
length of service, conduct, etc., as may determined by the
Committee at its sole discretion, from time to time.

Accordingly, the Committee formulated the detailed
terms and conditions of the Plan, which was duly
approved by the Board of Directors of the Company at its
meeting held on June 1, 2023, subject to further approval
of the Members.

Under the Plan, the Company would grant up to
30,00,000 RSUs in one or more tranches to eligible
Employees of the Company and its subsidiaries that
would entitle the grantees (in aggregate) to acquire,
not exceeding 30,00,000 fully paid-up equity shares
of 310/- (Rupee Ten only) each, representing 1.05% of
the issued share capital of the Company (as on date),
with each such RSU conferring a right upon the eligible
Employees to apply for one equity share in the Company
in accordance with the terms and conditions as may be
decided under the Plan.

As per the provisions of Section 62(1)(b) of the
Companies Act, 2013 read with Rule 12 of the Companies
(Share Capital and Debentures) Rules, 2014, Regulation
6 of the Securities and Exchange Board of India (Share
Based Employee Benefits and Sweat Equity) Regulations,
2021 (‘'SBEB Regulations’), the implementation of
employee stock unit plan requires prior approval of
the Members by way of special resolution. Further,
approval of the Members by way of separate Special
Resolution is also required for extending the benefits
of the Plan to the employees of subsidiary companies.
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Accordingly, based on the recommendation and approval
of the Committee and the Board of Directors of the
Company, the approval of Members is being sought for
implementation of RSU 2023.

In terms of Section 62(1)(b) of the Companies Act,
2013 read with Rule 12 of the Companies (Share Capital
and Debentures) Rules, 2014, Regulation 6 of the
SBEB Regulations, the salient features of the Plan are
given as under:

a) Brief Description of the Plan:

In view of the aforesaid objectives, the Plan
contemplates grant of RSUs to the eligible
Employees of the Company and its subsidiaries.
Besides continuity of employment, vesting shall also
be dependent on achievement of certain corporate
performance conditions. After vesting of RSUs, the
eligible Employees earn a right, but not obligation, to
exercise the vested RSUs within the exercise period
and obtain equity shares of the Company subject
to payment of exercise price and satisfaction of any
tax obligation arising thereon and other terms and
conditions of the Plan.

The NRC shall act as the compensation committee
for the administration and supervision of the Plan.
All questions of interpretation of the Plan shall be
determined by the Committee and such determination
shall be final and binding upon all persons having an
interest in the Plan.

Under the overall authority of the Committee, the
Plan Administrator [which shall include the Chief
Human Resources Officer of the Company or any
other roleholder(s) authorised by the Committee
from time to time to take necessary administrative
steps in order to implement, supervise and administer
the Plan] shall be authorised and responsible to take
necessary administrative steps in order to implement,
supervise and administer the plan, including:-

Determine employee-wise number of grants for
Committee’s approval.
ii. Issue,amend, modify the grant letters to grantees.

iii. Compute vesting of options as per the Plan basis
level of performance achievement.

iv. Accept nomination forms / exercise notices
from grantees.

b)

<)

v. Execute, sign and deliver all letters,
correspondence, certificates, undertaking
and other deeds and documents on behalf of
the Company for any purpose incidental or
ancillary to the Plan.

vi. Appoint any consultant, lawyer, professional
etc., for any legal opinion, advice, views or to
represent the Company before any statutory
or non-statutory authority. Also, appoint valuer
/ Merchant Banker / Chartered Accountant as
may be required.

vii. Do all such acts, deeds and things as may be
required to be done to implement and administer
the Plan or any other matter connected thereto
under the authority of the Committee.

Total number of RSUs to be granted:

The total number of RSUs to be granted under the
Plan shall not exceed 30,00,000 (Thirty lakhs) in
aggregate for eligible Employees of the Company
and its subsidiaries. Each RSU when exercised would
be converted into one equity share of face value of
710/- (Rupees Ten only) each fully paid-up.

Further, the SBEB Regulations require that in case
of any corporate action(s) such as rights issue,
bonus issue, merger, sale of division etc., a fair and
reasonable adjustment needs to be made to the
RSUs granted. In this regard, the Committee shall
adjust the number and price of the RSUs granted
in such a manner that the total value of the RSUs
granted under the Plan remain the same after any
such corporate action. Accordingly, if any additional
RSUs are issued by the Company to the RSU grantees
for making such fair and reasonable adjustment, the
aforesaid ceiling shall be deemed to be increased to
the extent of such additional RSUs issued.

Identification of classes of employees entitled to
participate in the Plan:

Subject to determination or selection by the
Committee, following classes of employees /
Directors are eligible:

i. an employee as designated by the Company,
who is exclusively working for the Company, in
India or outside India; or

d)
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ii. aDirector of the Company, whether a whole-time
director or not, including a non-executive director
who is not a promoter or member of the promoter
group, but excluding an Independent Director.

iii. an employee as defined in clause (i) or (ii) above
of a subsidiary company, in India or outside India.

but does not include -

a. an employee who is a promoter or belongs
to the promoter group; or

b. a Director who either by himself or
through his relatives or through any body
corporate, directly or indirectly holds more
than 10% of the outstanding equity shares
of the Company.

The specific / eligible Employees to whom the
RSUs would be granted, and their eligibility criteria
(including but not limited to grade / level, individual
performance ratings over past few years, present
contribution, potential contribution, length of service,
conduct, etc.) would be determined by the NRC, in its
absolute discretion from time to time.

Further, the Managing Director & CEO shall be
eligible to participate in the Plan and shall be entitled
to receive incentive remuneration by way of stock
options under the Plan, as may be considered by the
NRC and / or the Board which shall vest based on the
performance parameters.

Further, such incentive remuneration payable to
the Managing Director & CEO shall not exceed
the maximum cap of 3,000,000 RSUs during the
tenure of the Plan.

Requirements of Vesting and period of Vesting:

All the RSUs granted on any date shall vest not earlier
than the minimum vesting period of 1 (one) year and
not later than maximum vesting period of 4 (Four)
years from the Grant Date.

The RSUs would vest essentially on the basis of
continued tenure as per requirement of SBEB
Regulations. Apart from this, the vesting of RSUs
shall be subject to achievement of one or more of the
corporate performance conditions such as return on
capital employed, revenue, profits, delivering on key
strategic initiatives, shareholders’ value creation, and
such other conditions as may be determined by the

Statutory Reports



TATA COMMUNICATIONS

Integrated Report 2022-23

Committee. The Committee shall have power to select
the performance parameters for an employee or
class thereof depending on the specific roles and the
relative weightages assigned to each parameter. The
specific Vesting Conditions subject to which Vesting
would take place shall be specified in the letter of
Grant issued to the RSU Grantee at the time of grant.

The vesting dates in respect of the RSUs granted
under the Plan shall be determined by the Committee
and may vary from an Employee to Employee or any
class thereof and / or in respect of the number or
percentage of RSUs granted to an Employee.

In the event of death or permanent incapacity of an
Employee, the minimum vesting period shall not be
applicable and in such instances, all the unvested
RSUs shall vest immediately with effect from date of
the death or permanent incapacity.

In the event that an eligible Employee who has been
granted benefits under the Plan is transferred or
deputed or resigns to join a subsidiary company prior
to vesting or exercise, the vesting and exercise as per
the terms of grant letter shall continue in case of
such transferred or deputed or resigned Employee(s)
even after the transfer or deputation or resignation.

Exercise in case of separation from employment:

e)

f)

9)

Maximum period within which the RSUs shall be
vested:

All the RSUs granted on any date shall vest not later
than the maximum period of 4 (Four) years from
the Grant Date.

Exercise price or pricing formula:

The Exercise Price per RSU shall be the face value of
equity shares of the Company as on Grant Date.

Exercise period and the process of exercise:

The Exercise Period in respect of the Vested RSUs
shall be subject to a maximum period of 1 (One) year
from the date of Vesting of RSUs.

The Vested RSU shall be exercisable by the RSU
grantees by a written application to the Company
expressing such grantee’s desire to exercise such RSUs
insuch mannerandin such format as may be prescribed
by the Committee from time to time. Exercise of RSUs
shall be entertained only after payment of requisite
exercise price and satisfaction of applicable taxes by
the RSU grantee. The RSUs shall lapse if not exercised
within the specified exercise period.

Sr.

Events of separation Vested RSUs

No.

Unvested RSUs

1

88

TATA

Resignation /
Termination
(other than due to
Misconduct)

Termination due to
Misconduct

Retirement

All the Vested RSUs as on the date of
submission of resignation / date of
termination shall be exercisable by the
Grantee within one month from the last
working day of Grantee.

All the Vested RSUs at the time of
such termination shall stand cancelled
/ lapsed / expired with effect from the
date of such termination.

All the Vested RSUs as on the date of
Retirement can be exercisable by the
Grantee within 6 (six) months from the
date of Retirement.

Allthe Unvested RSUs as on date of submission
of resignation / date of termination shall
stand cancelled / lapsed / expired with effect
from date of such resignation / termination.

All the Unvested RSUs at the time of such
termination shall stand cancelled / lapsed
/ expired with effect from the date of such
termination.

All Unvested RSUs shall continue to vest
based on the vesting schedule and conditions
as mentioned in the letter of Grant and
the Grantee can exercise the vested RSUs
within 6 (six) months from the date of such
vesting, unless otherwise determined by the
Committee in accordance with the Company’s
Policies and provisions of the then prevailing
Applicable Law.

Z:;. Events of separation Vested RSUs Unvested RSUs

4 Death All Vested RSUs may be exercised by All the Unvested RSUs as on date of Death
the Grantee’s nominee or legal heir shall vest immediately with effect from
immediately after, but in no event later the date of his / her Death to the Grantee’s
than 12 (Twelve) months from the date nominee or legal heir and can be exercised
of Death of the Grantee. within 12 (Twelve) months from the date of

death by nominee or legal heirs.

5 Permanent All Vested RSUs may be All the Unvested RSUs as on date of incurring
Incapacity / exercised by the Grantee, immediately of such incapacity shall vest immediately with
disability after, but in no event later than 12 effect from such event to the Grantee and

(Twelve) months from the date of such can be exercised within 12 (Twelve) months
incapacity. from the date of permanent incapacity by the
Grantee or his / her nominee or legal heirs.

6 Transfer / deputation Exercise Period to remain the same as Vesting schedule and Exercise Period to
from / to the per the terms of the Grant. remain same as per the terms of the Grant.
Company, Subsidiary In case of subsequent separation, In case of subsequent separation, treatment
company treatment of Vested RSUs shall of Unvested RSUs shall be as per applicable

be as per applicable circumstance circumstance mentioned in this table.
mentioned in this table.

7 Other reasons The Committee shall decide whether All Unvested RSUs on the date of such
the Vested RSUs as on that date can termination shall stand cancelled / lapsed /
be exercised by the Grantee or not, expired unless otherwise required by
and such decision shall be final. Applicable Laws.

h) Process for determining the eligibility of employees i) Maximum quantum of benefits to be provided per

under the Plan: employee under the Plan:

The process for determining eligibility of Employees The maximum quantum of benefits provided to

under the Plan shall be decided from time to time by any eligible employee under the Plan will be the

the Committee. The broad criteria for selection may difference between the market value of Company’s

include parameters such as grade / level, individual equity shares on the Stock Exchanges as on the

performance ratings over past few years, present date of exercise of RSUs and the exercise price paid

contribution, potential contribution, length of by the employee.

service, conduct, etc. as may be determined by the

Committee, at its sole discretion, from time to time. Apart from the grant of RSUs as stated above, no
other benefits are contemplated under the Plan.

i) Maximum number of RSUs to be issued per

employee and in aggregate: k) Route of the Plan implementation:

The maximum number of RSUs under the Plan that The Plan shall be implemented and administered
may be granted to each employee in any fiscal year directly by the Company.

and in aggregate shall not exceed 3,00,000 (Three 1) Source of acquisition of shares under the Plan:

lakhs) RSUs. Further the maximum number of RSUs,
in aggregate, that may be granted pursuant to this
Plan shall not exceed 30,00,000 (Thirty lakhs) RSUs.

The Plan contemplates issue of fresh equity shares
by the Company.
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Details of Directors Seeking Appointment / Re-appointment at the 37" Annual General Meeting

[Pursuant to Regulation 36(3) of the SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015 and
S$S-2 - Secretarial Standards on General Meetings]

m) Amount of loan to be provided for implementation by the Company, and the applicable terms and
of the scheme(s) by the Company to the trust, its conditions thereof. Particulars Mr. N. Ganapathy Subramaniam Mr. Ankur Verma
tenure, utilisation, repayment terms, etc.: . Designation Non-Executive, Non-Independent Director Non-Executive, Non-Independent Director
_ _ _ _ §) Declaration: Date of Birth May 20, 1959 March 25, 1976
Not Applicable since the Plan is not being ) Age 64 47
implemented through a trust. In case, the Company opts for expensing of share- BIN 07006315 07972892
based | b fit i the intrinsi lue, ; - .
y Maxi t f d isition: t:sed.ffemp oyzet ene lti usmgl € intrinsic vat.ue Date of First Appointment December 2, 2021 April 19, 2023
n aximum percentage of secondary acquisition: € difference between the employee compensa !on Qualifications Masters Degree in Mathematics B.E. in Mechanical Engineering and PGDM
cost so computed and the employee compensation . IIM. Calcutt
Not applicable. cost that shall have been recognized if it had used rom T, falcutta
] ) ) Expertise / experience in Information Technology Strategy, Business Planning, Investment
0) Accounting and Disclosure Policies: the fair value of the RSUs and the. impact of this specific functional area Banking
difference on profits and on Earnm.gs per Share Directorships held in other « Tata Consultancy Services Limited * Tata Teleservices (Maharashtra) Limited
The Company shall follow the IND AS 102 on Share- (‘EPS’) of the Company shall also be disclosed in the companies (excluding . Tata Elxsi Limited «  Tata Elxsi Limited
based payments and / or any relevant accounting Board’s Report. foreign companies) Toias Networks Limited «  Tata Autocomp Systems Limited
standards / guidance note as may be prescribed by ) ) ) ) *  lejas Networks Limite «  Supermarket Grocery Supplies Private
the Institute of Chartered Accountants of India or ~ “* draft copy of the.PIan 'S avzfnlable for mspectlon.at * TCS Foundation Limited
. . . the Company’s registered office / corporate office . o . . . .
any other competent authority, from time to time, ) o . . ¢ Saankhya Labs Private Limited « Tata Capital Housing Finance Limited
) . . . . during official hours on all working days till the last
including the disclosure requirements prescribed ) « Tata IMG Technologies Private Limited
. . . . . date of e-Voting. . N
therein, in compliance with Regulation 15 of . Tata Teleservices Limited
SBEB Regulations. None of the Directors or KMPs or relatives of directors * Tata Unistore Limited
i i i * Tata Play Limited
p) Method of RSU valuation: and KMPs are interested or concerned in the resolutions, a P \ mited
except to the extent of RSUs that may be lawfully granted * Infiniti Retail Limited
The Company shall adopt ‘fair value method’ for to them under the RSU 2023 and the resultant equity Memberships / Tata Consultancy Services Limited Tata Capital Housing Finance Limited
valuation of RSUs as prescribed under IND AS 102 on shares issued, as applicable. Cha|rmansh|ps of * Risk Management Committee + Audit Committee (Member)
Share-based payments or any accounting standard / _ _ committees in other (Member) . DB ;
. . o The Board recommends the Special Resolutions as companies (only statutory ) . Risk Management Committee (Member)
guidance note, as applicable, notified by competent ) : i « Corporate Social Responsibility . C te Social R ibilit
. . . set out in the Notice at Item Nos. 7 and 8 for approval committees under } orporate >ocial kesponsibility
authorities from time to time. _ Committee (Member) Committee (Member)
of the Members. Companies Act, 2013 or T
q) Period of lock-in: SEBI Listing Regulations) ~ 1ata Elxsi Limited Tata Play Limited
¢ Risk Management Committee . .
The equity shares issued pursuant to exercise of (Member) * Audit Committee (Member)
vested RSUs shall not be subject to any lock-in . . . ¢ Risk Management Committee (Chairman)
period restriction, except such restrictions as may » Nomination and Remuneration
’ ; Committee (Member Tata Elxsi Limited
be prescribed under applicable laws including By Order of the Board of Directors ( ) . Audit Committee (Member)
that under the Code of Conduct framed by the ) ) Tejas Networks Limited
Company under the Securities and Exchange Board ~ Zubin Adil Patel «  Nomination and Remuneration Tata Teleservices Limited
of India (Prohibition of Insider Trading) Regulations, ~ Company Secretary Committee (Member) * Audit Committee (Member)
2015, as amended. ACS-30277 . oo
Mumbai, June 1, 2023 Tata Teleservices (Maharashtra) Limited
r) Terms & conditions for buyback, if any, of specified . . * Audit Committee (Member)
securities / RSUs covered granted under the Plan: Registered Office: « Stakeholders Relationship Committee
VSB, Mahatma Gandhi Road, (Member)
Subject to the provisions of the then prevailing Fort, Mumbai - 400 001.
applicable laws, the Committee shall determine  CIN: L64200MH1986PLC039266 Tata 1TMG Technologies Private Limited
the procedure for buy-back of RSUs granted Email address: investor.relations@tatacommunications.com ¢ Audit Committee (Member)
under the Plan, if it is to be undertaken at any time Website: www.tatacommunications.com «  Nomination and Remuneration
(Member)
Supermarket Grocery Supplies Private Limited
¢ Audit Committee (Member)
90 . . 91
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Particulars Mr. N. Ganapathy Subramaniam Mr. Ankur Verma

Shareholding in Tata Nil Nil

Communications Limited

(including shareholding as

a beneficial owner)

Names of entities from Nil * Tata AlA Life Insurance Company Limited
which Director has * Tata Fintech Private Limited

resigned in last 3 years
Terms and Conditions
of appointment / re-
appointment

Skills and capabilities
required for the role Report.
Manner in which the

proposed person meets

such requirements

Director liable to retire by rotation

Please refer to the Corporate Governance Please refer to the brief profile mentioned in
the explanatory statement of the notice of
this Annual General Meeting.

Note:

Other details such as number of meetings of the board attended during the year, remuneration drawn and sought
to be paid, brief resume and relationship with other directors and key managerial personnel are provided in the
Integrated Annual Report.
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Board’s Report

Dear Members,

Integrated Report 2022-23 TATA

The Directors present the 37%" Integrated Annual Report (‘Report’) of Tata Communications Limited (the ‘Company’)
along with the audited financial statements for the financial year ended March 31, 2023. The Company along with its
subsidiaries, wherever required, is referred as ‘we’, ‘us’, ‘our’, or ‘Tata Communications’. The consolidated performance
of the Company and its subsidiaries has been referred to wherever required.

Performance

The table below sets forth the key financial parameters of the Company’s performance during the year under review:

R in crores)

Standalone Consolidated

2022-23 2021-22 2022-23 2021-22
Income from operations 7,236.28 6,587.35 17,838.26 16,724.73
Other income 497.02 558.49 363.15 332.09
Total Income 7,733.30 7,145.84 18,201.41 17,056.82
Expenses
Network and transmission expenses 2,511.53 2,238.61 6,375.49 6,199.49
Employee benefits expenses 1,553.18 1,279.22 3,597.46 3,040.34
Operating and Other Expenditure 1,325.47 1nM3.74 3,547.08 3,258.18
Depreciation and amortization expenses 996.03 916.14 2,261.81 2,204.54
Total Expenses 6,386.21 5,547.71 15,781.84 14,702.55
Profit before finance cost, exceptional items and tax 1,347.09 1,598.13 2,419.57 2,354.27
Finance Cost 90.04 88.59 432.46 360.25
Profit before exceptional items and tax 1,257.05 1,509.54 1,987.11 1,994.02
Exceptional items (276.02) 10.78 76.35 5.96
Profit before tax (‘PBT’) 981.03 1,520.32 2,063.46 1,999.98
Tax expense / (benefit)
Current tax 325.51 333.00 432.77 431.31
Deferred tax (10.63) 20.00 (136.15) 90.82
Profit / (Loss) before share in profit / (loss) of 666.15 1,167.32 1,766.84 1,477.85
associates
Share in profit / (loss) of associates 34.03 6.82
Profit / (Loss) for the year 1,800.87 1,484.67
Attributable to:
Shareholders of the Company 1,795.96 1,481.76
Non-Controlling Interest 4.91 2.91

Company’s Performance

On a standalone basis, the revenue for FY 2022-23 was
%7,236.28 crores, higher by 9.85% over the previous
year’s revenue of %6,587.35 crores. The profit after tax
(‘PAT’) attributable to shareholders for FY 2022-23
was 3666.15 crores as compared to the profit after tax
of 1,167.32 crores for FY 2021-22. The decrease in PAT
is attributable to the impact of exceptional items and

operating expenses coming back to pre-Covid levels as
Covid benefits recede, as described in greater detail in
the Standalone Financial Statements.

On a consolidated basis, the revenue for FY 2022-23 was
%17,838.26 crores, higher by 6.66% over the previous year’s
revenue of 16,724.73 crores. The PAT attributable to
shareholders and non-controlling interests for FY 2022-23
was 31,800.87 crores as compared to %1,484.67 crores for
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FY 2021-22. The growth in the consolidated PAT is on
account of higher revenues and international subsidiaries
becoming profitable helping us realise net operating
losses during FY 2022-23.

Dividend

The Board recommends a dividend of ¥21.00 per fully paid
Equity Share on 285,000,000 Equity Shares of face value
710/- each, for the financial year ended March 31, 2023.
The Board has recommended dividend based on the
parameters laid down in the Dividend Distribution Policy
which can be accessed on www.tatacommunications.
com/resource/corporate-resources/policies/tcl-
dividend-distribution-policy/.

The dividend on Equity Shares is subject to the approval
of the Members at the Annual General Meeting (‘AGM?)
scheduled to be held on Tuesday, July 18, 2023.

The dividend, once approved by the Members, will be
paid, subject to deduction of tax at source, on or before
Tuesday, July 25, 2023. If approved, the dividend will
result in a cash outflow of ¥598.50 crores. The dividend
on Equity Shares is 210% of the paid-up value of each
share. The total dividend pay-out works out to 33.23% of
the profit after tax for the consolidated financial results.

The Company has fixed Monday, June 26, 2023 as the
‘Record Date’ and will close the Register of Members and
Transfer Books from Tuesday, June 27, 2023 till Thursday,
June 29, 2023 (both days inclusive) for determining
entitlement of Members to final dividend for the financial
year ended March 31, 2023, if approved at the AGM.

Transfer to Reserves

The Board of Directors has decided to retain the entire
amount of profit for Financial Year 2022-23 in the
statement of profit and loss.

Subsidiary companies

As on March 31, 2023, the Company had 55 subsidiaries
and 3 associates. There has been no material change in
the nature of business of the subsidiaries.

A report on the financial position of each of the
subsidiaries and associates as per the Companies Act,
2013 (‘Act’) as provided in Form AOC-1 is attached to the
financial statements of the Company.

Further, pursuant to the provisions of Section 136 of the
Act, the standalone and consolidated financial statements
of the Company along with relevant documents and
separate audited financial statements in respect of
subsidiaries, are available on the website of the Company
at www.tatacommunications.com/investors/results.

94 .

Restructuring and Acquisitions

Vide a business transfer agreement dated December
14, 2022, the Company transferred its non-network
Internet of Things (‘loT’) business comprising of Device,
Application, Platform and Managed Services components
to its wholly-owned subsidiary, Tata Communications
Collaboration Services Private Limited, as a going
concern on ‘slump sale’ basis. The transfer came into
effect on January 1, 2023.

On December 22, 2022, Tata Communications
(Netherlands) BV, a wholly-owned indirect subsidiary
of the Company, entered into a Membership Investment
Purchase Agreement to acquire 100% equity stake in The
Switch Enterprises LLC (a target company in the United
States of America) and as part of the transaction, through
its wholly-owned subsidiaries, to acquire assets of the
subsidiaries of The Switch Enterprises LLC based out
of Canada, the United States of America and the United
Kingdom. The acquisition was completed on May 1, 2023.
As a result, The Switch Enterprises LLC has become a
wholly-owned indirect subsidiary of the Company.

The Switch Enterprises LLC is one of the leading
managed services providers for live production and video
transmission. The Switch Enterprises LLC is a leading
global end-to-end live video production and transmission
services provider with reach to top tier sporting venues
in North America.

Directors’ Responsibility Statement

Based on the framework of internal financial controls and
compliance systems established and maintained by the
Company, the work performed by the internal, statutory,
cost and secretarial auditors and external consultants,
including the audit of internal financial controls over
financial reporting by the statutory auditors and the
reviews performed by the Management and the relevant
Board committees, including the Audit Committee, the
Board is of the opinion that the Company’s internal
financial controls were adequate and effective during
Financial Year 2022-23.

Pursuant to Section 134(5) of the Act, the Board of
Directors, to the best of its knowledge and ability, confirm
that for the year ended March 31, 2023:

In the preparation of the annual accounts, the
applicable accounting standards have been followed
and there are no material departures;

ii. They have selected such accounting policies and
applied them consistently and made judgments and
estimates that are reasonable and prudent so as to

give a true and fair view of the state of affairs of the
Company at the end of the financial year and of the
profit and loss of the Company for that period;

iii. They have taken proper and sufficient care for
the maintenance of adequate accounting records
in accordance with the provisions of the Act for
safeguarding the assets of the Company and
for preventing and detecting fraud and other
irregularities;

iv. They have prepared the annual accounts on a going
concern basis;

v. They have laid down internal financial controls to be
followed by the Company and such internal financial
controls are adequate and operating effectively; and

vi. They have devised proper systems to ensure
compliance with the provisions of all applicable laws
and that such systems are adequate and operating
effectively.

Directors and Key Managerial Personnel

There have been no changes in the Board of Directors
during the financial year. As reported in the previous year,
Mr. Krishnakumar Natarajan was appointed as Additional
Director (Independent) with effect from July 15, 2021;
Mr. Ashok Sinha was appointed as Additional Director
(Independent) with effect from October 8, 2021; and
Mr. N. Ganapathy Subramaniam was appointed as
Additional Director (Non-Executive, Non-Independent)
with effect from December 2, 2021. Their appointment
was approved by the Members at the AGM held on June
29, 2022.

Mr. Srinath Narasimhan, Non-Executive, Non-Independent
Director of the Company tendered his resignation from the
Board with effect from the close of business hours on April
19, 2023. The Board places on record its deep appreciation
for the contributions and guidance of Mr. Srinath during his
association with the Company for more than two decades.

On the recommendation of the Nomination and
Remuneration Committee, the Board of Directors, at
its meeting held on April 19, 2023, appointed Mr. Ankur
Verma (DIN: 07972892) as an Additional Director
(Non-Executive, Non-Independent) of the Company with
effect from April 19, 2023. A proposal for appointment
of Mr. Verma will be placed before the Members for their
approval at the ensuing AGM on July 18, 2023.

Integrated Report 2022-23 TATA

Pursuant to the provisions of Section 149 of the Act
and Regulation 25(8) of the SEBI (Listing Obligations
and Disclosure Requirements) Regulations, 2015 (‘SEBI
Listing Regulations’), the Independent Directors have
submitted declarations that each of them fulfill the criteria
of independence as provided in Section 149(6) of the Act
along with the rules framed thereunder and Regulation
16(1D(b) of the SEBI Listing Regulations. There has been
no change in the circumstances affecting their status as
Independent Directors of the Company. In the opinion
of the Board, the Independent Directors are competent,
experienced, proficient and possess necessary expertise
and integrity to discharge their duties and functions as
Independent Directors.

None of the Company’s directors are disqualified from
being appointed as a director as specified in Section 164
of the Act. For details about the directors, please refer to
the Corporate Governance Report.

In accordance with provisions of Section 152 of the
Act and the Articles of Association of the Company,
Mr. N. Ganapathy Subramaniam (DIN: 07006215), retires
by rotation at the ensuing AGM and being eligible, has
offered himself for re-appointment.

During the year under review, the Non-Executive
Directors of the Company had no pecuniary relationship
or transactions with the Company, other than receipt of
sitting fees and commission, reimbursement of expenses
incurred by them for the purpose of attending meetings of
the Board and its committees and any other transactions
as approved by the Audit Committee or the Board which
are disclosed under the Notes to Accounts.

During the year, there was no change in the Key
Managerial Personnel of the Company.

Pursuant to the provisions of Section 203 of the Act, the
Key Managerial Personnel of the Company are:

Mr. A. S. Lakshminarayanan - Managing Director & Chief
Executive Officer;

Mr. Kabir Ahmed Shakir - Chief Financial Officer;

Mr. Zubin Adil Patel - Company Secretary and Head
Compliance.

Number of Meetings of the Board

Seven Board meetings were held during FY 2022-23.
For details of meetings of the Board, please refer to the
Corporate Governance Report, which is a part of this
Report.
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Board Evaluation

The Board of Directors has carried out an annual
evaluation of its own performance, performance of the
committees and that of individual directors pursuant to
the provisions of the Act and SEBI Listing Regulations.

The performance of the Board, its committees and
individual directors was evaluated by the Board after
seeking inputs from all the directors on the basis of
criteria based on the Guidance Note on Board Evaluation
issued by the Securities and Exchange Board of India on
January 5, 2017, such as the board / committee composition
and structure, effectiveness of board processes /
committee meetings, information and functioning, etc.

In a separate meeting of the Independent Directors,
performance of Non-Independent Directors and the
Board as a whole was evaluated, taking into account the
views of the Executive Director and Non-Independent
Directors. Separate discussions were also held by the
Chairperson of the Nomination and Remuneration
Committee with each of the Non-Independent Directors.

The Board and the Nomination and Remuneration Committee
reviewed the performance of individual directors on the basis
of criteria such as the contribution of the individual director
to the Board and committee meetings, preparedness on
the issues to be discussed, meaningful and constructive
contribution and inputs in meetings, etc.

In the Board Meeting that followed the meeting of the
Independent Directors and the meeting of the Nomination
and Remuneration Committee, the performance of the
Board, its committees, and individual directors was
also discussed. Performance evaluation of Independent
Directors was done by the entire Board, excluding the
independent director being evaluated.

Policy on Director’s Appointment and Remuneration
and other details

The Company’s policy on director’s appointment and
remuneration and other matters provided in Section
178(3) of the Act, has been disclosed in the Corporate
Governance Report, which is a part of this Report, and
is also available on www.tatacommunications.com
investors/governance/.

Internal Financial Control Systems and their Adequacy

The details in respect of internal financial controls
and their adequacy are included in the Management
Discussion and Analysis, which is a part of this Report.
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Audit Committee

The details, including the composition of the Audit
Committee, terms of reference, attendance etc., are included
in the Corporate Governance Report, which is a part of this
report. The Board has accepted all the recommendations
of the Audit Committee and hence, there is no further
explanation to be provided for in the Board’s Report.

Vigil Mechanism

The Company has adopted a Whistleblower Policy and
has established a vigil mechanism for directors and
employees to report their concerns. For more details on
the Whistleblower Policy please refer to the Corporate
Governance Report and the Business Responsibility and
Sustainability Report.

Auditors
Statutory Auditor and Statutory Auditor’s Report

At the 36" AGM held on June 29, 2022, the Members
approved re-appointment of M/s. S.R. Batliboi &
Associates LLP, Chartered Accountants (Firm Registration
No. 101049W / E300004) as Statutory Auditors of
the Company to hold office for a second tenure of five
consecutive years from the conclusion of 36" AGM till the
conclusion of the 41t AGM to be held in the year 2027.

The Statutory Auditor’s Report for FY 2022-23 does not
contain any qualifications, reservations, adverse remarks
or disclaimers.

The Statutory Auditors of the Company have not reported
any fraud as specified under Section 143(12) of the Act,
for the year under review.

Secretarial Auditor and Secretarial Audit Report

Pursuant to the provisions of Section 204 of the Act
and the Companies (Appointment and Remuneration
of Managerial Personnel) Rules, 2014, the Company
appointed a practising company secretary,
Mr. U. C. Shukla, (FCS No. 2727 / CP No. 1654), to
undertake the Company’s secretarial audit.

The report of the Secretarial Auditor in Form MR-3 for
the financial year ended March 31, 2023 is attached to
this report. The Secretarial Audit Report does not contain
any qualifications, reservations, or adverse remarks or
disclaimers.

Cost Auditor

As per Section 148 of the Act read with the Companies
(Cost Records and Audit) Rules, 2014, the Company
is required to prepare and maintain cost records and
have the cost records audited by a Cost Accountant
and accordingly it has made and maintained such cost
accounts and records. The Board, on the recommendation
of the Audit Committee, has appointed Ms. Ketki D.
Visariya, Cost Accountant (Firm Registration No. 102266)
as the Cost Auditor of the Company for FY 2023-24
under Section 148 and all other applicable provisions
of the Act. Ms. Visariya has confirmed that she is free
from disqualification specified under Section 141(3) and
proviso to Section 148(3) read with Section 141(4) of the
Act and that the appointment meets the requirements of
Section 141(3)(g) of the Act. She has further confirmed
her independent status and an arm’s length relationship
with the Company.

The remuneration payable to the Cost Auditor is required
to be placed before the Members in a General Meeting
for their ratification. Accordingly, a resolution seeking
Members’ ratification for the remuneration payable to
Ms. Visariya is included in the Notice convening the AGM.

Risk Management

The Board of Directors of the Company has formed a Risk
Management Committee for monitoring and reviewing
the risk management plan and ensuring its effectiveness.
The Audit Committee has additional oversight in the area
of financial risks and controls. The major risks identified
by the businesses and functions are systematically
addressed through mitigating actions on a continuous
basis.

Thedevelopmentandimplementation of risk management
policy has been covered in the Management Discussion
and Analysis, which forms part of this Report.

Particulars of Loans, Guarantees or Investments under
Section 186

Your Company falls within the scope of a company
providing infrastructural facilities under Schedule VI of
the Act. Accordingly, the Company is exempt from the
provisions of Section 186 of the Act with regards to
Loans, Guarantees and Investments.

Related Party Transactions

In line with the requirements of the Act and the SEBI
Listing Regulations, the Company has formulated a

Policy on Related Party Transactions (‘RPT Policy’) and
the same can be accessed on the Company’s website at
www.tatacommunications.com/investors/governance.
The RPT Policy was last reviewed and amended by the
Board at its meeting held on January 23, 2023, on the
recommendation of the Audit Committee.

All related party transactions are placed before the
Audit Committee for review and approval. Prior omnibus
approval is obtained for transactions which are of a
repetitive nature and are in the ordinary course of
business and at arm’s length pricing.

None of the transactions with related parties falls under
the scope of Section 188(1) of the Act. There have been no
materially significant related party transactions between
the Company and the directors, KMPs, subsidiaries or
relatives of directors and KMPs, except for those disclosed
in the financial statements. Accordingly, particulars of
contracts or arrangements with related parties referred
to in Section 188(1) of the Act and Regulation 23 of the
the SEBI Listing Regulations, along with the justification
for entering into such contracts or arrangements in Form
AOC-2, does not form part of the Board’s Report. There
were no material related party transactions entered into
by the Company during the year i.e., transactions with a
related party exceeding 1,000 crores or 10% of the annual
consolidated turnover of the Company, whichever is lower,
requiring approval of the Members.

Corporate Social Responsibility

A brief outline of the Corporate Social Responsibility
(‘CSR’) policy of the Company and the initiatives
undertaken by the Company on CSR activities during
the year under review are set out in Annexure | of the
Board’s Report in the format prescribed in the Companies
(Corporate Social Responsibility Policy) Rules, 2014
including any statutory modifications / amendments
thereto for the time being in force. For other details
regarding the Corporate Social Responsibility, Safety and
Sustainability Committee, please refer to the Corporate
Governance Report, which is a part of this Report. The
CSR Policy is also available on the Company’s website at
www.tatacommunications.com/investors/governance.

Annual Return

As per the requirements of Section 134(3)(a) read along
with Section 92(3) of the Act and the rules framed
thereunder, including any statutory modifications /
amendments thereto for the time being in force, the
Annual Return for FY 2022-23 is available on www.
tatacommunications.com/investors/results/.
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Particulars of Employees

The information required under Section 197 of the Act
read with Rule 5 of the Companies (Appointment and
Remuneration of Managerial Personnel) Rules, 2014 is
given below:

a. The ratio of the remuneration of each director to
the median remuneration of the employees of the
Company and percentage increase in remuneration of
each Director, Chief Executive Officer, Chief Financial
Officer and Company Secretary for the financial year
2022-23:

. % increase in
. Ratio to .
Name of Directors median remuneration
/ KMPs in the

remuneration* .
financial year

Non-Executive Directors

Ms. Renuka 7.56 9.92
Ramnath

Mr. Srinath 453 9.75
Narasimhan

Mr. Krishnakumar 5.25 NA
Natarajan'

Mr. Ashok Sinha' 4.64 NA
Mr. N. Ganapathy NA NA

Subramaniam’and?
Executive Director

Mr. A. S. 43.78 10
Lakshminarayanan

Chief Financial Officer

Mr. Kabir Ahmed 20.32 14
Shakir

Company Secretary

Mr. Zubin Adil Patel 3.45 10

*While calculating the ratio for Non-Executive Directors,
both commission and sitting fees paid have been taken into
consideration.

'Since the remuneration for previous year was only for part of the
year, the percentage increase in remuneration is not comparable
and hence, not stated.

2 As per a Tata Group directive, in case an executive who is
in full-time employment of a Tata Company and is receiving
salary as a full-time employee is appointed as a Non-Executive
Director (‘NE’) on any Tata Company, such NE would not accept
any commission. The ratio of median to remuneration is not
comparable in this case and hence, not stated.

b. The percentage increase in the median remuneration
of employees in the financial year:

10.9%

98 .

c. The number of permanent employees on the rolls of
Company:
6,867 employees as on March 31, 2023

d. Average percentile increase already made in the
salaries of employees, other than the managerial
personnel in the last financial year, and its comparison
with the percentile increase in the managerial
remuneration and justification thereof and point
out if there are any exceptional circumstances for
increase in the managerial remuneration:

During the course of the year, the total average increase
was approximately 10.3% for employees based in India,
after accounting for promotions and other event-based
compensation revisions. The increase in the managerial
remuneration for the year was 10.01%.

e. Affirmation that the remuneration is as per the
remuneration policy of the Company:

The Company affirms that the remuneration is as per
the remuneration policy of the Company.

The statement containing names of top ten
employees in terms of remuneration drawn and the
particulars of employees as required under Section
197(12) of the Act read with Rule 5(2) and 5(3) of
the Companies (Appointment and Remuneration
of Managerial Personnel) Rules, 2014, is provided
in a separate annexure forming part of the Board’s
Report. The Board’s Report and the accounts are
being sent to the Members excluding the aforesaid
annexure. In terms of Section 136 of the Act, the
said annexure is open for inspection. Any Member
interested in obtaining a copy of the same may write
to the Company Secretary at investor.relations@
tatacommunications.com.

Disclosure Requirements

As per SEBI Listing Regulations, the Corporate
Governance Report with the Auditors’ Certificate thereon,
and the Management Discussion and Analysis form part
of this Report.

As per Regulation 34 of the SEBI Listing Regulations,
a Business Responsibility and Sustainability Report is
attached and is a part of this Integrated Annual Report.

The Company has devised proper systems to ensure
compliance with the provisions of all applicable
Secretarial Standards issued by the Institute of Company
Secretaries of India and such systems are adequate and
operating effectively.

Deposits from the Public

Integrated Report 2022-23 TATA

The Company has not accepted any deposits from the public and as such, no amount on account of principal or
interest on deposits from the public was outstanding as on the date of the balance sheet.

Particulars of Energy Conservation, Technology Absorption and Foreign Exchange Earnings and Outgo

The Company continues to adopt and use the latest technologies to improve the efficiency and effectiveness of its

business operations.

Energy Conservation

The details pertaining to energy conservation initiatives of Tata Communications are as follows:

Name

Category

The steps taken or impact
on conservation of energy

The steps taken by the
Company for utilising

alternate sources of energy.

The capital investment
on energy conservation
equipment

In FY 2022-23, 130 energy-saving opportunities were identified including projects
on Heating, Ventilation and Air Conditioning (‘HVAC’), Switched-Mode Power
Supply (‘'SMPS’) and Uninterruptible Power Supply (‘UPS’) efficiency enhancement /
Optimisation and Consolidation, Smart Lighting (conversion of conventional lighting
into LED), and usage of Internet of Things (‘loT’).

108 out of 130 projects were completed, resulting in energy savings of 6.56 million
KWh (cumulative) and energy cost savings of £6.38 crores.

Our Metro Area Network and National Long Distance teams completed 23 energy
efficiency projects, resulting in energy savings of 1,03,200 KWh with cost savings of
%8.3 lakhs.

We have consumed 173 million KWh of energy during FY 2022-23, procured from the
national grid. Almost 30.6 million units (~18%) out of 173 million units consumed were
produced from solar and wind energy. Of this, 8.4 million units of solar power were
generated at the Company’s campus in Dighi, Pune.

On the international front, we signed a contract to purchase renewable energy
certificates from Portland General Electric Company for our Portland and Hillsboro
facilities, totaling to around 6 million units. We also completed the first solar power
operating expense model project in Seixal, Portugal, where solar energy power
generation is equivalent to approximately 44% of the site capacity. We expect to finish
the project and its implementation in the first quarter of FY 2023-24.

118 energy-saving opportunities out of 130 projects were completed with a capital
investment of ~%6.9 crores.

Our Facility Infrastructure Management teams identified 130 energy saving
opportunities involving projects on EB Utilisation, Electric Load Reduction, HVAC,
PUE Enhancement, Transformer and Load optimisation, SMPS and UPS efficiency
enhancement / Optimisation and Consolidation, Smart Lighting (conversion of
conventional lighting into LED) etc.

A detailed break-up of the amount invested is below:

Row Labels Amount of Investment (%)

Electric load reduction 116,835

HVAC efficiency enhancement / Optimisation and 3,77,61,749
Consolidation
Installation of Hot Air Diverter 1,92,000
PUE Enhancement 80,41,490
Smart Lighting 8,53,186

e 99

Statutory Reports



TATA COMMUNICATIONS

Integrated Report 2022-23 TATA

Name Category
Row Labels Amount of Investment (3)
Tower B Basement, Tower B battery room and Tower 47,250

A, B, C staircase and terrace area

Transformer and LT load optimisation 1,85,22,200
UPS efficiency enhancement / Optimisation and 35,30,560
Consolidation

UPS Optimisation 3,26,540

Foreign exchange earnings and outgo

Foreign exchange earnings were equivalent to ¥795.47
crores and foreign exchange outgo was equivalent to
3937.78 crores.

Environmental, Social and Corporate Governance (‘ESG’)

Tata Communications’ sustainability strategy, based on
Environmental, Social and Corporate Governance (‘ESG’)
framework which aims to create long-term stakeholder
value and sustainable growth for our business, stems
from, and corresponds to the three key pillars - People,
Planet and Community. These are further strengthened
by our robust Corporate Governance practices.

As a digital ecosystem enabler, Tata Communications
is committed to promoting resource-efficient urban
infrastructure with a smaller carbon footprint and
technological solutions towards a circular economy
that utilises resources more sustainably by supporting
our customers to build a better world together. We are
dedicated to solving some of the world’s most pressing
challenges such as climate change, gender equality,
well-being and resource conservation through our reach
and technology and ensuring inclusive growth of its
people and community.

In the past year, we have continued a strong focus on
sustainability and made several interventions in the
direction of Climate Change, Energy Conservation, Zero
Harm, Human Rights, Community, Water and Waste
Reduction aspects, which affirm the principle of ‘Zero
Harm’ to our employees, society and the environment.

During the year under review, the Board also amended the
scope of the Corporate Social Responsibility Committee
and renamed it as the Corporate Social Responsibility,
Safety and Sustainability Committee (‘CSRSS
Committee’) to additionally review and monitor safety
and sustainability initiatives and matters. Your Company
has adopted the following long-term sustainability goals:

100

Carbon Neutral by FY 2030 and Net Zero by FY 2035;

b. GHG reduction potential of 20x by FY 2027 at
Customer end;

c. 20% water reduction by FY 2030 compared to FY
2020; and

d. Zero Waste to Landfill by FY 2027.

Kindly refer to the Natural Capital section of the
Integrated Annual Report for more details.

Human Resources

At Tata Communications, we believe in creating a
conducive workplace that fosters innovative ideas,
welcomes change and creates multiple avenues for
the upward mobility of our human resources. Through
dedicated employee engagement and upskilling
programmes, we strive to create a mutually beneficial
environment that encourages people to offer their best
and propel the organisation to greater heights.

Our Talent and People Strategy focus has been across
four key pillars: Employee experience, Effectiveness and
Efficiency, Talent Pipeline and Enhanced Leadership. With
employees at the centre, our focus has been to continue
to be a Great Place to Work, create a value proposition for
our employees and provide avenues for career mobility.

We firmly believe that learning is essential for driving
innovation, productivity, and business impact. To achieve
our goal of empowering hyperconnected ecosystems,
we strive to maintain a culture of continuous learning
by providing our employees with the necessary tools,
technology, and environment.

We have a holistic talent management approach which
includes immediate term levers for proactive retention
of people engaged in critical roles and medium-term
measures such as job rotation, short-term assignments,
secondments etc.

You can read more about our employee engagement and
development programmes in the Human Capital section
of the Integrated Annual Report.

Disclosures pertaining to the Sexual Harassment of
Women at Workplace (Prevention, Prohibition and
Redressal) Act, 2013

Tata Communications has zero tolerance for sexual
harassment and has adopted a charter on prevention,
prohibition and redressal of sexual harassment in line
with the provisions of the Sexual Harassment of Women
at Workplace (Prevention, Prohibition and Redressal)
Act, 2013 and complied with all provisions of the Sexual
Harassment of Women at Workplace (Prevention,
Prohibition and Redressal) Act, 2013 including
constitution of Internal Complaints Committee.

During the financial year 2022-23, the Company received
two sexual harassment complaints, of which one was
resolved by the Internal Complaints Committee, while
investigation is under progress for the second one.

Covid-19

Remaining cautiously optimistic in light of the global
decline in Covid-19 infection rates, Tata Communications
has implemented a ‘Return to Office’ in hybrid mode for
our employees across the globe starting April 1, 2022,
after ensuring a safe working environment in our office
locations. With the pandemic still not completely behind
us, we continue to monitor the global situation and will
continue to keep the best interests of our employees,
customers and partners as the topmost priority.

Statutory Information and Disclosures
Material Events after Balance Sheet Date

There are no other subsequent events between the end
of the financial year and the date of this report which
have a material impact on the financials of the Company.

Rated, Secured, Listed, Redeemable, Non-Convertible
Debentures

On April 20, 2020, the Company, by way of private
placement, issued and allotted 5,250 (Five Thousand
Two Hundred and Fifty) Rated, Secured, Listed,
Redeemable, Non-Convertible Debentures (‘NCDs’) at
a nominal value of ¥10,00,000 (Rupees Ten lakhs only)

each, aggregating up to %5,25,00,00,000 (Rupees Five
Hundred and Twenty-Five Crores only). The NCDs were
rated AA+ by CARE Ratings Limited. The NCDs were
listed on the Wholesale Debt Segment of the National
Stock Exchange of India Limited.

The NCDs have been redeemed on their maturity
date i.e., April 19, 2023. The proceeds from the issue
of debentures have been utilised as per the objects
stated in the offer document and there have been
no deviations or variations in the use of proceeds of
the NCD issuance from the objects stated in the offer
document.

Significant and material orders passed by the regulators
or courts or tribunals impacting the going concern
status and Company’s operations in future

During the year under review, there were no significant
and material orders passed by the regulators or courts
or tribunals impacting the going concern status and the
Company’s operations in future.
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On behalf of the Board of Directors

Renuka Ramnath
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VSB, Mahatma Gandhi Road, Fort,
Mumbai - 400 001
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A brief outline of the Company’s CSR policy:
Vision:

‘Creating connected societies to advance the well-
being of people and planet.’

Recognising the systemic, global challenges of
equitable resource distribution, social inequality,
environmental degradation and climate change,
Tata Communications envisions a future which has
at its heart, both, social and planetary well-being.
Tata Communications believes that the spread of
technology and global interconnections has great
potential to accelerate human progress. The United
Nations recognises Information and Communications
Technology as a ‘means of implementation’ for all
the 17 Sustainable Development Goals (‘SDGs’).

In pursuit, Tata Communications’ focused Corporate
Social Responsibility (‘CSR’) programme seeks
to translate its expertise in digital enablement to
advance well-being that promotes inclusive growth,
builds cohesive communities, and supports a healthy
and harmonious co-existence respectful of our
planetary boundaries.

CSR Policy and its alignment with the Tata group
philosophy:

CSR at Tata Communications derives inspiration
from Tata group’s philosophy ‘to improve the
quality of life of the communities we serve globally
through long term stakeholder value creation based
on leadership with trust’. Tata Communications is
committed to making a positive, tangible impact on
the environment and society. Guided by this purpose
and Tata group’s philosophy, Tata Communications
shall leverage its core expertise, partnerships,
infrastructure, and other resources to facilitate
sustainable development and create long-term
shared value for the communities it serves, focused
primarily on underserved, socially and economically
backward groups, including, but not limited to,
women, children, youth, Dalits & Tribals and persons
with disabilities.

Complementing India’s national priorities and policies
which reflect the spirit of the SDGs, all efforts at Tata
Communications shall be aligned to complement
action on the following 7 SDGs in accordance with
the organisation’s vision and ambition:

* SDG1-End poverty in all its forms everywhere.

¢ SDG 3 - Ensure healthy lives and promote well-
being for all at all ages.

e SDG 4 - Ensure inclusive and equitable quality
education and promote lifelong learning
opportunities for all.

e SDG 5 - Achieve gender equality and empower
all women and girls.

e SDG 8 - Promote sustained, inclusive, and
sustainable economic growth, full and productive
employment and decent work for all.

¢ SDG 13 - Take urgent action to combat climate
change and its impacts.

¢ SDG 17 - Strengthen the means of implementation
and revitalise the global partnership for
sustainable development.

Key focus areas and driving principles:

Tata Communications is committed to conducting
its CSR activities in a manner which is rooted in
ethics, promotes well-being, imparts resilience and
supports regeneration. Keeping the community
at the centre of development while recognising its
inter-connectedness with natural environment, Tata
Communications identifies Education, Sustainable
Livelihoods, Healthcare and Environment as priority
areas for its CSR work, the driving principles of which
are summarised below:

¢ Education: Transforming the education system
through digital enablement, educators’ training
and empowerment, and youth engagement
to create exponential social, economic and
environmental impact.

e Sustainable Livelihoods: Empowering youth
and rural communities (especially women)
economically and socially through vocational,
entrepreneurship and life skills training which
enhance access to resources, new technology
and financial services thereby supporting them
in becoming active contributors to the economy.

¢ Healthcare: Ensuring access to quality healthcare
services amongst underserved communities
(especially women) and equipping local
communities with necessary infrastructure,
knowledge, and skills to promote well-being for all.

e Environment: Integrating action on Climate
Change, biodiversity, water, and energy into
community initiatives and creating partnerships
which promote environment restoration and
regeneration.

Implementation of our CSR Programs:

The implementation of the CSR programs approved
by the Board in the priority areas is done through
eligible entities / organisations, with an established,
impeccable track record in their respective domains
and the highest sense of ethics and integrity, as
approved by the Corporate Social Responsibility,
Safety and Sustainability Committee (‘\CSRSSC’).

The CSRSSC monitors the execution modalities
of a selected CSR program including the details
relating to the time period / duration over which
the particular programme will be spread and
depending upon the nature of the program, the
extent of coverage and the intended impact of the
program. The execution modalities with specific
targets, outcome, activities, milestones, and
responsibilities of each party are incorporated in
the Memorandum of Understanding signed between
Tata Communications and the implementing
partner. As a practice, Tata Communications
establishes long term multi-year partnerships,
to provide ample time for creating an impact.

In FY 2022-23, Tata Communications collaborated
with 15 NGO partners for 19 projects across 26
states. These are mostly long-term partnerships and
are helmed by organisations with domain expertise
and a strong sense of ethics and integrity to deliver
sustainable impact.

Monitoring and Evaluation

Projects are reviewed by the CSRSSC and leadership
using a well-defined monitoring and evaluation
framework.

All projects undergo quarterly monitoring with a
defined, project specific Monitoring and Evaluation
framework. Monitoring is done through a cloud-
based tool that enables partners to upload real
time data along with photographs and case studies.
The tool facilitates last mile tracking and impact
analysis. Additionally, regular interactions and site
visits are conducted by the CSR team to assess
the progress of the project and extend support, in
terms of expertise, to the partner. The projects are
apprised by the CSR team, to assess efficacy, basis
which, project engagements are reviewed for the
consequent year and drawn in the Annual Action
Plan for approval of the Board.

Third party impact assessment is incorporated in
the design of the project and shall be undertaken for
all long-term projects in accordance with the terms
prescribed under the Companies (Corporate Social
Responsibility Policy) Rules, 2014, as amended. Details
of such impact assessments would be placed before
the CSRSSC and the Board, as may be required.

Awards and Recognitions
External Recognitions:

Tata Communications has been honored with
multiple external awards for its significant
contributions to sustainability and development.
The Company has been the recipient of two awards
from UBS Forums - CSR Project of the Year and Best
CSR Impact. In addition, the Ministry of Corporate
Affairs, Government of India, has awarded Tata
Communications with the National Award for CSR
in Aspirational Districts / Difficult Terrains for the
year 2021. The Confederation of Indian Industries
has also commended Tata Communications for its
significant achievement in CSR. Additionally, Tata
Communications recently received the Voice and
Data award for excellence in CSR from the Telecom
Leadership Forum.

Internal Recognitions:

In Tata Affirmative Action Programme (‘TAAP’)
Assessment FY 2022-23, Tata Communications
received a triple-band jump for the 2" consecutive
year with a score band of 550-575 from the Tata
Business Excellence Group (‘TBEXG’). The Company
has also been recognised for its unique volunteering
programs and volunteer participation rate in the Tata
Volunteering Week by the Tata Sustainability Group.
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Education (Lives Touched: 1,73,834):

Project Name and Description

Progress

A New Education Worldview (‘ANEW’): Phase Il

ANEW is a school transformation initiative which is reforming
primary education. ANEW (Phase II) is implemented in 120
government schools across the district of Nuh (the only
aspirational district in Haryana) by equipping teachers with
evolved teaching practices, integrating technology into the
curriculum of first-generation learners, improving learning
levels of students, reducing dropout rates, and enhancing
community ownership.

School Enrichment Program (‘SEP’)

The initiative aims to improve the academic performance
of children from socially and economically marginalised
sections through innovative teaching-learning methods and
a network of community educators as skilled para-teachers.
The project supports 4 Brihanmumbai Municipal Corporation
(‘BMC’) schools at Vakola and Oshiwara, Mumbai.

Foundation for Academic Excellence and Access (‘FAEA’)

The project extends equal opportunity to deserving students
from marginalised and disadvantaged socio-economic groups
by providing them scholarships for higher education across India.
Samarth

The project is a rolling scholarship and mentorship program.
The project provides financial assistance and mentorship
to students from socially and economically marginalised
sections from Affirmative Action background to reach their
potential. It supports students from College of Engineering
Pune, Government Polytechnic Pune, Government College of
Engineering and Research Avasari Khurd, Government College
of Engineering Karad, and Government Polytechnic Avasari.

Enhanced protection for girls through Saksham
Bitiyva Abhiyan:

Over 109 capacity building sessions conducted
for Sanginis (women volunteers).

824+ girl students benefitted from weekly
classes.

N6+ tabs distributed to Sanginis to conduct
7,536 classes through digital medium.

Strengthening the school education system in
the aspirational district of Nuh:

118+ assemblies strengthened and 74+ libraries
established in schools.

Conducted 66+ Foundational Literacy and
Numeracy based classes.

Improved foundation reading of 620+ students.

95+ schools and 132+ teachers brought under
the ambit of blended learning approach.

Improved facilities provided to underprivileged
children in slum communities and enabled them
to feel more engaged and supported in their
school environment:

Setting up computer rooms with 30 computers
and classes for 528+ students from 5% to 8t
grade across 4 schools.

381% improvement in student learning
outcomes (‘'SLOs”).

Achieved 100% student and teacher attendance
post-covid.

Provided scholarships to 10 students from the
Affirmative Action community to support their
higher education needs.

Provided financial aid to 65 students from
diploma and degree courses, thus improving their
opportunities for better education and livelihood
options.

Project Name and Description

Progress

Schools in Action for the planet

The project provides young students and teachers
education for sustainable development through specially
curated modules on ecological, social and cultural aspects
of sustainable development and field-based learning. The
project is implemented in 20 Government and Government-
aided schools in Chennai.

Karuna Fellowship Program

Karuna Fellowship is a 2-year program that aims to

complement the education transformation efforts of project
ANEW (Phase II) by offering a holistic approach to empower
local women to flourish and realise their potential in Nuh, an

7 new schools have been selected from
Ambattur district.

Students helped plant 3,000 plantations
covering 25 indigenous plant species.

Established 10 terraces and herbal gardens in
new schools.

Selection of 11 young girls from minority and
backward communities as Karuna Fellows,
to support them in becoming economically
independent.

Fellows participated in enGuru online English-

aspirational district of Haryana.

speaking course.

The program covers life skills, livelihoods, and digital skill
development, offering constructive employment post their
fellowship. The program also supports them in learning basic

computer, technical, and communication skills.

Sustainable Livelihoods (Lives touched 26,18,471): 5

EQUALTY

¢
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Project Name and Description

Progress

Tata STRIVE

The project is an employment linked skill
development program which provides training
in industry specific trades to underserved
youth, focusing on inclusivity and gender
diversity within the beneficiary group. It
makes youth job ready in different trades like
Android App Developer, Entrepreneurship
Development Program, Solar PV Installer,
Banking Financial Services & Insurance
(‘BFSI’), Business Process Outsourcing (‘BPO”),
Retail Sales Associate, Assistant Electrician,
Hygiene Assistant, Assistant Beauty Therapist,
Auto Sales Consultant, Cyber Security Analyst
and General Duty Assistant. The project
is currently operational in Mumbai, Pune,
Ambattur, Hyderabad, Indore, Delhi, and Pedda
Amberpet.

Mobile Connections to Promote Women’s
Economic Development (‘MPowered’) -
Phase Il

MPowered is an initiative towards empowering
some of poorest and most vulnerable women
(the ultra-poor) in Sundergarh, Bolangir
(aspirational district - Odisha, India) and West
Singhbhum, Pakur (aspirational districts of
Jharkhand, India) who live on less than USD
1.25 per day, through mobile technology

Providing wide range of skill development opportunities by:

» Developing courses independently / through partnerships;
173 students enrolled in course on cyber security across 8
batches.

¢ Tata STRIVE conducts digital courses in collaboration with
various companies.

* Offering 13+ courses across 8 educational centers.
Enhancing livelihood opportunities of youths by:

¢ Training 1,874+ youths, including 871+ female learners in job-
ready skills and achieving ~%13,990 average monthly salary
post-employment.

e Through Institutional Enrichment Program under IGNITE, the
project reaches out to 344 students.
¢ Placement of ~-58% youths post completion of the course.

Impacting 7,500+ students through skill training ecosystem
through Youth Development Score Card (‘YDSC’) application.

Through Phase lll, the project caters to participants in remote

locations in Odisha and Jharkhand through:

* Catering to 2,800 project participants through 800+ sessions
on livelihood options in spaces such as nutritional gardens,
agricultural inputs management, etc.

¢ Over 500 project participants received the seed grant of
%3,000 to supplement other government entitlements to set
up small scale business.

¢ Over 200 training and refresher sessions were conducted
with 136 Smart Sakhis.
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Project Name and Description

Progress

and interventions that support sustainable
livelihood development, and digital, social
and financial inclusion. This project intended
in Phase | to directly empower 1,800 women
living in extreme poverty in eastern India with
custom-designed mobile technology. In Phase
Il, the project was scaled up to include 1,000
new participants in the two geographies in
saturation mode. In Phase lll, other initiatives
were added, including enablement of
technology and livelihood options with the
existing beneficiaries.

Umang

Umang is a vocational training program,
focusing on the economic empowerment of
women from the peri-urban neighborhoods
of Tata Communications’ facilities in Pune,
through skill development training.

Udaya

The project aims to develop entrepreneurial
capacity and business resources among
women from the Affirmative Action community
(Dalits and Tribals), weaker sections and SHG
members for sustainable income through
enterprise creation. The project is based out of
Raigad and Ratnagiri districts of Maharashtra.

« 94.3% of the project participants actively use Package of
Practice application (POP app) for better information for
their money management, as well as livelihood planning.

e In Phase Ill of the project, there was an average savings of
34,800 among the project participants.

«  About 94.6% of the project participants have a savings bank
account, and over 94.2% of the Self-Help Groups (‘SHGs’)
have opened their bank accounts.

¢ 50 enterprises have been set up by women under the
program encompassing both agricultural and non-agricultural
businesses.

Providing wide range of skill development opportunities to
women:

¢ UmangLivelihood Centerfor WomeninPune has been providing
market opportunities and linkages to its beneficiaries, currently
comprising 116+ women entrepreneurs. With 29+ successful
exhibitions conducted, the center has generated a revenue of
over 8.5 lakhs, empowering these women economically.

* Enabling digital learning tools through partnerships to enable
outreach of the program to women entrepreneurs who are
not able to attend the trainings in person.

The project has created impact by:

* Providing skill and entrepreneurship training and awareness
sessions to 2,600 beneficiaries (96% women) in Pune,
Maharashtra. 35% of the total beneficiaries trained are from
Affirmative Action communities (Dalits and Tribals).

« Enhancing the monthly average earning of women up to
%6,000 through various activities.

* SHG’s generated savings of ¥8,40,000+ across 3 groups.

« Conducted digital literacy training for 368+ participants
to further increase their usage of online payments, ticket
booking options etc.

Improve the life situation of women from traditionally

underserved communities by:

e Training 194  participants through 6 customised

Entrepreneurship Development Programs (‘EDP’), including
one specifically conducted for persons with disabilities.

e Providing them one-year guidance and support, which led to
the formation of 41 enterprises.

Generating average monthly sustainable income of 12,228
through enterprise setup.

e Sensitising 341 women on entrepreneurship through 10
entrepreneurship awareness camps.

Project Name and Description

Progress

Lakhpati Kisan - Smart Villages

The project aims at improving the livelihoods
and food security of rural tribes in 41 villages
of Dhadgaon Block of Nandurbar, which is an
aspirational district as per the Government of
India’s list. It is an Affirmative Action initiative
with a special focus on inclusion of individuals
from the Bhil and Pawara tribes.

School of Hope and Empowerment (‘S.H.E.’)

School of Hope and Empowerment is a
multi-media and multi-stakeholder impact
communication initiative geared towards
harnessing the power of digital connectivity and
partnerships to create enabling environment
which supports women entrepreneurs residing
in smaller towns and villages in India.

Impact created by this project:

e lrrigated 189 Households (‘HHs’) with productivity
enhancement of 6,400 HHs.

* Established 1 polyhouse nursery for farmers to get healthy
seedlings for vegetable crops.

* Achieved 100% of the targeted productivity enhancement of
cereal crops.

¢ Goat health camps have achieved 163% as targeted and
training of goat rearing saw 150% growth.

¢« Coveredall 41villages under institution building and extension.

* Mobilised 600 new shareholders under Farmer Producer
Organisation (‘FPQO’) and a total of 2,750 shareholders are
present with the FPO.

* The FPO generated a turnover of 32.42 crores.

Equipped women with inspirational and educational series to

aid them in setting up / managing an enterprise by:

e Partnering with experts to build educational and inspirational
videos that are relevant for setting up and managing
enterprises.

* Working in the aspirational districts of Bihar and Odisha.

e 25 lakhs+ people consumed the Bihar inspirational series
across 38 districts including 13 aspirational districts of Bihar.

« The project has seen achievements in two different states,
viz., Bihar and Odisha.

Healthcare; Disaster Relief (Lives touched 11,840):

v

Project Name and Description

Progress

Assam Flood Disaster Response Program 2022

A Tata Group Level program, “Tata Assam
Flood Disaster Response Program”
undertakes the relief work established by Tata
Sustainability Group.

Assam Flood Disaster Response Program
2022

A Tata Group Level program, “Tata Assam
Flood Disaster Response Program”
undertakes the relief work established by Tata
Sustainability Group.

Assam Disaster Relief Project

A host of Tata companies led by APPL Foundation, including
IHCL, Tata Communications, Tata Steel, Tata Capital, Tata Projects
and Titan concentrated their efforts in one of the worst affected
districts of Cachar which has inhospitable terrain and borders
Bangladesh. Together with the district administration, Assam
Rifles and Tata volunteers, the program reached out to the most
inaccessible areas and touched the lives of over 6,000 individuals.
Assam Disaster Relief Initiative

Tata Communications has supported a disaster relief initiative in
collaboration with  CCHRC (Cachar Cancer Hospital & Research
Centre) in Assam, India. The initiative aims to provide medical
assistance to patients in remote areas of northeast India, where terrain
is difficult, and homes are often inaccessible. Tata Communications
supports the initiative by providing a vehicle for reaching patients
on a frequent basis, as well as covering fuel expenses for follow-up
visits. The Company will track and monitor the number of patients
for the next two years. Additionally, Tata Communications provides
support for fuel expenses for the first two months of the initiative.
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Project Name and Description

Progress

Sanjeevani

The project aims at providing most immediate,
mid-term and long-term need-based tangible
benefits to tribal, rural and peri-urban
communities worst affected by Covid-19
across various geographies in India using the
existing network of Tata Communications’
CSR project partners.

VCanAssist

The project supports cancer patients from
marginalised areas for free virtual expert
treatment plan through Tata Memorial Centre’s
Online Expert Opinion Service, ‘TMC Navya'.

The project created behaviour change communication modules
for all Tata Communications project beneficiaries for dissemination
to a wider audience.

Through the project, about 1,440 patients from marginalised areas
were supported in getting free consultations and treatment plans
with Tata Memorial Centre.

Environment (Lives touched: 73,424): 13 taue

L P4

Project Name and Description

Progress

Climate Resilient Villages Program

The project aims at improving the community’s
access to clean energy and health in the
Garo Hills region of Meghalaya through solar
electrification households, upgradation of health
centers & solar electrification, and distribution of
clean cookstoves.

Nanneer

The project focuses on rejuvenation and
restoration of Nagan Thangal Lake for effective
ground water recharge in Upparapalayam,
Pothur village, Villivakkam block, Thiruvallur
district of Tamil Nadu.

Climate Sustainability through Horticulture

The project aims to develop a horticulture
orchard based on Kesar and Rajapuri mango
varieties on 500 acres of land with 500 tribal
families of Dhadgaon and Akkalkuwa block of
Nandurbar, which is an aspirational district as
per the Government of India’s list.

Improving access to clean energy by:

Solar electrification of 210 households in the remote villages of
Meghalaya with no electricity, catering to 1,200+ beneficiaries.

Solar electrification of 5 primary healthcare centers, which
caters to 4,500+ beneficiaries. Providing critical equipment
leading to better last-mile treatment for maternal and childcare
emergency treatments in remote locations.

Distribution of clean cookstoves to 6,050 households catering
to 30,000+ beneficiaries, leading to more efficient usage of
firewood and reduction of carbon emissions.

The desilting of the lake is completed.

3,000 trees planted.

Constructed blue-green centre as an establishment for
students to learn about biodiversity, indigenous plant
species, and flora and fauna.

2,000 shrubs planted where the number of visitors has
been 4,500.

The team planted 50 forestry plants in 61 villages along with
tree guards. 3,050 forestry plants planted in community lands.

To increase the income of the farmers, the number of wadis has
been increased to 214. Additionally, completed the community
and border plantation (fencing).

106 training sessions organised for wadi beneficiaries and
completed community exposure for social forestry plantation.

The expected increase in income for beneficiaries of this
project is between 320,000 - 325,000 per acre.

Composition of the CSR Committee

The Company has constituted the Corporate Social Responsibility, Safety and Sustainability Committee (‘\CSRSSC’)
of the Board with three directors, as named below:

Number of Number of meetings
Sr. . Designation / Nature of meetings of CSR of CSR Committee
Name of Director . . . .
No. Directorship Committee held attended during the
during the year year

1. Mr. Srinath Narasimhan* Chairperson - Non Executive 2 2

Director
2. Mr. A.S. Lakshminarayanan Member - Managing Director & 2 2

CEO
3. Mr. Krishnakumar Natarajan Member - Independent Director 2 2

*Mr. Srinath Narasimhan ceased to be a member of the CSRSSC on April 19, 2023 and Mr. Ashok Sinha, Independent Director was appointed
as a member of the CSRSSC on April 19, 2023.

Web-link where composition of CSR committee, CSR Policy and CSR projects approved by the
Board are disclosed on the website of the Company

Composition of the CSRSSC is available on the link given below:

https://www.tatacommunications.com/resource/corporate-resources/policies/composition-of-statutory-

committees/

Details of the CSR policy are available on the link given below:

https://www.tatacommunications.com/resource/corporate-resources/sustainability/corporate-social-
responsibility-policy

Details of CSR projects are available on the link given below:

https://www.tatacommunications.com/resource/corporate-resources/sustainability/list-of-csr-projects

Executive summary along with web-link(s) of Impact Assessment of CSR Projects carried out
in pursuance of sub-rule (3) of rule 8, if applicable

No impact assessments were conducted in FY 2022-23 since the requirement was not applicable to any of the projects.

a) Average net profit of the Company as per section 135(5) in crores)

Financial Year 2019-20 2020-21 2021-22
Net profit for the year (as per Section 198) 321.88 1,071.96 1,410.30

The average net profit for the last three financial years is ¥934.71 crores.

b) Two percent of average net profit of the company as per section 135(5): %18,69,43,855

c) Surplus arising out of the CSR projects or programmes or activities of the previous financial years: Nil
d) Amount required to be set off for the financial year, if any: Nil

e) Total CSR obligation for the financial year (b+c-d): ¥18,69,43,855

a) Amount spent on CSR Projects (both Ongoing Project and other than Ongoing Project): 18,42,41,379
b) Amount spent in Administrative Overheads: ¥31,33,676

c) Amount spent on Impact Assessment, if applicable: O

d) Total amount spent for the Financial Year (a+b+c): ¥18,73,75,055
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e) CSR amount spent or unspent for the Financial Year:

Amount Unspent (in %)

Total Amount
Spent for the
Financial Year
(in3%)

Total Amount transferred to
Unspent CSR Account as per
section 135(6)

Amount transferred to any fund specified under
Schedule VII as per second proviso to section 135(5)

Amount Date of transfer

Name of the fund Amount Date of Transfer

18,73,75,055 Nil Not applicable

Not applicable Nil Not applicable

f) Excess amount for set off, if any:

Sl.
Particular Amount (in %)

No.

(O] Two percent of average net profit of the company as per section 135(5) 18,69,43,855

(ii)  Total amount spent for the Financial Year 18,73,75,055

(iii) Excess amount spent for the financial year [(ii)-(i)] 4,31,200

(iv)  Surplus arising out of the CSR projects or programmes or activities of the 0

previous financial years, if any
(v) Amount available for set off in succeeding financial years [(iii)-(iv)] 4,31,200
7. Details of Unspent CSR amount for the preceding three financial years:
m (2) 3) 4) (5) (6) (7) (8)
Amount transferred
Amount Balance
] to a Fund as Amount
transferred Amount in . L.
Amount specified under remaining
Precedin to Unspent Unspent Spent Schedule VIl as per  to be spent
SI. . . 9 CSR Account CSR Account . P . . P Deficiency,
No Financial under under in the second proviso to in the if an
" Year(s) Financial subsection (5) of succeeding v

subsection subsection (6)
(6) of section of section 135

Year (in %) section 135, if any financial

Amount Date of years (in %)

135(in? in?
( ) ( ) (in%) transfer
1 2021-22 1,58,15,046 1,58,15,046 1,58,15,046 NA
2 2020-21
3 2019-20 NA

8. Whether any capital assetshave beencreated oracquired through Corporate Social Responsibility
amount spent in the Financial Year: Not Applicable

If Yes, enter the number of Capital assets created / acquired : Not Applicable

Furnish the details relating to such asset(s) so created or acquired through Corporate Social Responsibility amount

spent in the Financial Year: Not Applicable

9. Specify the reason(s), if the Company has failed to spend two per cent of the average net profit

as per section 135(5): Not Applicable

Sd/-
A. S. Lakshminarayanan
Managing Director & CEO
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Sd/-
Srinath Narasimhan
Chairperson - CSRSSC

SECRETARIAL AUDIT REPORT

FOR THE FINANCIAL YEAR ENDED 31+ March, 2023

[Pursuant to section 204(1) of the Companies Act, 2013 and Rule No.9 of the Companies (Appointment and
Remuneration Personnel) Rules, 2014]

To,
The Members,
Tata Communications Limited,

| have conducted the Secretarial Audit of the compliance
of applicable statutory provisions and the adherence
to good corporate governance practices by Tata
Communications Limited (hereinafter called ‘the
Company’). Secretarial Audit was conducted in a manner
that provided me a reasonable basis for evaluating
the corporate conducts / statutory compliances and
expressing my opinion thereon.

Based on my verification of the Company’s books,
papers, minute books, forms and returns filed and
other records maintained by the Company and also the
information provided by the Company, its officers, agents
and authorized representatives during the conduct
of secretarial audit, | hereby report that in my opinion,
the Company has during the audit period covering the
financial year ended on 31t March, 2023 complied with
the statutory provisions listed hereunder and also that
the Company has proper Board process and compliance
mechanism in place to the extent, in the manner and
subject to the reporting made hereinafter.

| have examined the books, papers, minute books, forms
and returns filed and other records maintained by Tata
Communications Limited for the financial year ended on
31t March, 2023 according to the provisions of:

(i) The Companies Act, 2013 (‘the Act’) and the rules
made thereunder;

(ii) The Securities Contracts (Regulation) Act, 1956
(‘'SCRA’) and the rules made thereunder;

(iii) The Depositories Act, 1996 and the Regulations and
Bye-laws framed thereunder;

(iv) Foreign Exchange Management Act, 1999 and the
rules and regulations made thereunder to the extent
of Foreign Direct Investment, Overseas Direct
Investment and External Commercial borrowing;

(v) The following Regulations and Guidelines prescribed
under the Securities and Exchange Board of India
Act, 1992 (‘SEBI ACT’):

(a) Securities and Exchange Board of India (Listing
Obligations & Disclosure Requirements)
Regulations, 2015.

(b) The Securities and Exchange Board of India
(Substantial Acquisition of Shares and Takeovers)
Regulations, 20171,

(c) Securities and Exchange Board of India
(Prohibition of Insider Trading) Regulations,
2015; and

(d) The Securities and Exchange Board of India
(Issue and Listing of Non- Convertible Securities)
Regulations, 2021.

| report that during the year under review, there was
no action / event in pursuance of -

(a) The Securities and Exchange Board of India
(Issue of Capital and Disclosure Requirements)
Regulations, 2018;

(b) Securities and Exchange Board of India (Share
Based Employee Benefits and Sweat Equity)
Regulations, 2021;

(c) The Securities and Exchange Board of India
(Delisting of Equity shares) Regulations, 2021,

(d) The Securities and Exchange Board of India
(Buy-back of Securities) Regulations, 2018; and

(e) The Securities and Exchange Board of India
(Registrar to an Issue and Share Transfer Agents)
Regulations, 1993 regarding the Companies Act
and dealing with the client.

(vi) Based on the certificate given by the Company
Secretary of the Company, it appears that the
following Acts / Guidelines are specifically applicable
to the Company:

(a) Telecommunication Regulatory Authority of
India Act, 1997

(b) Information Technology Act, 2000
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| have also examined compliance with the applicable
clauses of the following:

(i) Secretarial Standards with regard to the
Meetings of the Board of Directors (S5S-1) and
General Meetings (SS-2) issued by ‘The Institute
of Company Secretaries of India’.

During the year under review, the Company has complied
with the provisions of the Act, Rules, Regulations,
Guidelines, Standards, etc. mentioned above.

| further report that the compliance by the Company of
applicable financial laws like direct and indirect tax laws
has not been reviewed in this audit since the same has
been subject to review by statutory financial audit and
other designated professionals.

| further report that -

« The Board of Directors of the Company is constituted
with proper balance of Executive Directors, Non-
Executive Directors and Independent Directors.

¢ The changes in the composition of the Board of
Directors that took place during the year under
review were carried out in compliance with the
provisions of the Act.

¢ Adequate notice is given to all directors to schedule
most of the Board Meetings, agenda and detailed
notes on agenda were sent at least seven days in
advance and a system exist for seeking and obtaining
further information and clarifications on the agenda

M2 o

items before the meeting and for meaningful
participation at the meeting.

¢ As per the minutes of the meeting duly recorded
and signed by the chairman, decisions of the Board
were unanimous and no dissenting views have been
recorded.

| further report that there are adequate systems and
processes in the Company commensurate with the size
and operation of the Company to monitor and ensure
compliance with applicable laws, rules, regulations and
guidelines.

| further report that during the audit period, there was
no specific event / action having a major bearing on
the Company’s affairs in pursuance to the laws, rules,
regulations, guidelines, standards, etc. referred to above.

(U.C. SHUKLA)
COMPANY SECRETARY
FCS: 2727/CP: 1654
UDIN: FO02727E000146750
Peer Review Certificate No. 1882/2022
Date: 19/04/2023
Place: Mumbai

To,

ANNEXURE A

The Members,
Tata Communications Limited,

My report of even date is to be read with this letter.

1.

Place: Mumbai
Date: 19t April, 2023

Maintenance of secretarial record is the responsibility of the management of the Company. My responsibility is to
express an opinion on these secretarial records based on my audit.

| have followed the audit practices and processes as were appropriate to obtain reasonable assurance about
the correctness of the contents of the secretarial records. The verification was done on the test basis to ensure
that correct facts are reflected in secretarial records. | believe that the process and practices, | followed, provide
reasonable basis for my opinion.

| have not verified the correctness and appropriateness of financial records and books of accounts of the Company.

Wherever required, | have obtained the management representation about the compliance of the laws, rules and
regulations and happening of events etc.

The compliance of the provisions of corporate and other applicable laws, rules, regulations and standards is the
responsibility of the management. My examination was limited to the verification of procedure on test basis.

The secretarial audit report is neither an assurance as to future viability of the Company nor of the efficacy or
effectiveness with which the management has conducted the affairs of the Company.

(U.C. SHUKLA)
COMPANY SECRETARY
FCS: 2727/CP: 1654
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CERTIFICATE OF NON-DISQUALIFICATION OF DIRECTORS

[Pursuant to Regulation 34(3) and Schedule V Para C sub-clause (10)(i) of the SEBI (Listing Obligations and
Disclosure Requirements) Regulations, 2015]

To,

The Members of

Tata Communications Limited
VSB, Mahatma Gandhi Road, Fort
Mumbai 400 001

| have examined the registers, records, books, forms, returns and disclosures received from the Directors of Tata
Communications Limited, (CIN L64200MH1986PLC039266), having Registered Office at VSB, Mahatma Gandhi Road,
Fort, Mumbai 400 001 (the Company), produced before me by the Company for the purpose of issuing this Certificate
in accordance with Regulation 34(3) read with Schedule V Para-C Sub-clause 10(i) of the Securities Exchange Board
of India (Listing Obligations and Disclosure Requirements) Regulations, 2015. | have conducted online verification and
examination of records as facilitated by the Company for the purpose of issuing this Report.

In my opinion and to the best of my information and according to the verification [including Director Identification
Number (DIN) status at the portal www.mca.gov.in] as considered necessary and explanation furnished to me by the
Company and its officers, | hereby certify that none of the Directors on the Board of the Company as stated below
for the financial year ended on 31t March, 2023 were debarred or disqualified from being appointed or continuing as
Directors of companies by the Securities and Exchange Board of India and / or Ministry of Corporate Affairs:

Z’;: Name of the Director & DIN Designation Date of Flris: azp:;ﬁ:::;

1)) Ms. Renuka Ramnath Independent Director 08/12/2014
(DIN: 00147182)

2) Mr. Amur Swaminathan Lakshminarayanan Managing Director and CEO 26/11/2019
(DIN: 08616830)

3) Mr. Srinath Narasimhan Non-Executive Director 13/02/2002
(DIN: 00058133)

4) Mr. Krishnakumar Natarajan Independent Director 15/07/2021
(DIN: 00147772)

5) Mr. Ashok Sinha Independent Director 08/10/2021
(DIN: 00070477)

6) Mr. Ganapathy Subramaniam Natarajan Non-Executive Director 02/12/2021

(DIN: 07006215)

Note: Ensuring the eligibility for appointment/continuing as Director on the Board is the responsibility of the
Management of the Company. My responsibility is to express an opinion based on verification of documents/
information available to me. This certificate is neither an assurance as to the future viability of the Company nor of the
efficiency or effectiveness with which the Management has conducted the affairs of the Company.

UDIN: FO02727E000146805

Peer Review Certificate No. 1882/2022
Place: Mumbai

Date: 19/04/2023

(UPENDRA C. SHUKLA)
COMPANY SECRETARY
FCS: 2727/CP No: 1654
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Management Discussion and Analysis (‘MDA’)

ECONOMIC OVERVIEW

The year 2022 marked significant progress in the global
economic recovery from the Covid-19 pandemic. While the
world witnessed considerable growth and stabilisation, it
was also challenged by ongoing risks from the pandemic
and geopolitical developments.

Global GDP growth in 2022 was estimated to be at 3.4%.
This growth was supported by a combination of monetary
and fiscal policies, increasing vaccination rates, and the
easing of restrictions that allowed for the resumption of
economic activities.

However, the global growth is estimated to fall to 2.9%
in 2023, as the rise in central bank rates to fight inflation
and geopolitical issues continue to weigh on economic
activity. Although, the global economy continues
to display resilience and modest improvement, the
estimates are well below the long term global growth
average of 3.1%'. The recent banking sector turmoil in the
United States and Europe has illustrated fragilities in the
financial system, complicating the trade-off for central
banks between fighting inflation and preserving financial
stability. Debt levels remain high, limiting the ability of
fiscal policymakers to respond to new challenges.

Risks to current economic scenario:

e Covid-19 Related Risks: Despite significant progress
in vaccination campaigns and the lifting of restrictions,
Covid-19 remained a key risk factor in 2022. The
emergence of new variants and unequal vaccine
distribution threatened to disrupt the recovery
process. Governments and health organisations
continued to closely monitor the situation and
adapt strategies accordingly. While direct impact of
covid is huge, it has also caused significant impact
indirectly by the stress induced in medical & pharma
supply chain including access to medicines for non-
communicable diseases?.

¢ Russia-Ukraine War: The ongoing conflict between
Russia and Ukraine had significant implications for the
global economy. Disruptions to energy supplies, trade
routes, and financial markets increased uncertainty
and weighed on global economic prospects. The

conflict also strained relations between Russia and
the West, leading to the imposition of economic
sanctions and further disruptions. While the day-
to-day situation continues to evolve, it has been
predicted that this conflict has caused regional
output to contract by 0.2%3.

e China-Taiwan Conflict: Tensions between China and
Taiwan also escalated in 2022, posing a risk to regional
stability and global supply chains. The situation
demanded increased diplomatic efforts to avoid a
full-scale conflict and to mitigate potential negative
impacts on the global economy. If this conflict worsens,
it is expected to cost above USD 2 Trillion annually in
economic impact even in the best-case scenarios®.

In the current complex situation of geopolitical
and monetary pressures, the overall global
outlook is still optimistic especially powered by
strong developments in emerging and developing
economies. Growth in emerging and developing Asia
is expected to rise in 2023 and 2024 to 5.3% and
5.2% respectively®. While inflation and supply chain
challenges will continue to affect many countries
in the short term, underlying trends are expected
to improve. Technological advancements will deliver
major economic production and make consumption
structures more sustainable. Institutions will need to
prepare for their digital future and not remain just
passive observers to the ongoing digital revolution.
They should prepare for the ongoing changes with a
strategic end-to-end digital transformation.

INDUSTRY OVERVIEW

The imperative for digitalisation across all sectors has
pushed the Information & Communications Technology
('ICT’) industry to develop new technologies, products,
and services at an unprecedented pace while attracting
new investment, talent, and players to the market.
Demand for flexibility, affordability, and accessibility of
ICT continues to rise while there is a persistent need for
greater computing power and cybersecurity. These forces
drive innovation and new approaches to value chains and
business models in the industry. Today, every business,
from financial services and healthcare to education

T www.imf.org/en/Publications/WEQ/Issues/2023/01/31/world-economic-outlook-update-january-2023

2 www.who.int/news/item/22-03-2023-covid-19-pandemic-significantly-impacted-access-to-medicines-for-noncommunicable-diseases

s www.worldbank.org/en/news/press-release/2022/10/04/russian-invasion-of-ukraine-impedes-post-pandemic-economic-recovery-in-

emerging-europe-and-central-asia
4 rhg.com/research/taiwan-economic-disruptions

S www.imf.org/en/Publications/WEQ/Issues/2023/01/31/world-economic-outlook-update-january-2023
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and mobility, is embracing digital technology to attract
target audiences, automate and optimise processes, cut
costs, and grow revenue. Advances expected from the
use of automation, robotics, and a historic explosion of
data and intelligence present significant opportunity for
unprecedented disruption and growth.

The concept of ‘digital ecosystem’ is fast becoming
ubiquitous. As per Boston Consulting Group, digital
ecosystems are fundamentally changing how businesses
collaborate and compete. Many of the world’s largest
companies are part of vast digital ecosystems that are
disrupting not just their industries but broad swaths of
the economy. Orchestrators of collaboration networks
need to create a sense of community and trust while
ensuring that all participants benefit. Value—whether
it’s data, IP, or financial gain—must be shared to create
strong and lasting partnerships. Every enterprise
operates within a digital ecosystem player and they have
no choice but to leverage its partner ecosystem including
independent software vendors, system integrators, IT
consultants, product Original Equipment Manufacturers
(‘OEMS’), value-added-resellers, cloud service providers,
Software-as-a-Service (‘SaaS’) companies, right through
to telecom providers. Growth for all in this ecosystem is
imperative for shared growth.

Digital technology is projected to account for more than
two-thirds of productivity growth over the last decade.
By 2030, it will account for 25 percent of global GDPS.
At the core of the digital economy, it is expected that
heterogeneous network-of-networks will emerge. This
next-generation architecture will encompass a seamless
mix of terrestrial networks and multi-layer non-terrestrial
networks. This network would not only incorporate
elements from fixed, mobile terrestrial nodes, but also
non-terrestrial nodes including Lower Earth Orbit (‘LEO’)
satellites and high-altitude platform systems (‘HAPS?)
as well as other ad-hoc networks (such as vehicular
networks, or blockchain-based loT networks).

Complementing the seamless integration of multi-layered
networks will be the emergence of a new computing
paradigm that facilitates computing with stronger
combinations of centralised and distributed aspects
(Core and Edge). Over the next half-decade, global
multi-cloud networking revenue is expected to almost
double and technologies such as quantum computing are
projected to turn into a $10 billion industry.”

The proliferation of consumer and business devices,
including loT sensors, will generate an exponential
increase in the volume of data produced. Estimates

from leading vendors suggest that approximately 40
billion connected devices will be online in the next
half decade®. With big data and analytics technology
revenue, including from hardware, software, storage and
services in the mining of unstructured data expected to
reach $260 billion this year and spending forecasted to
grow at a compound annual growth rate of 13 percent
over the next three years,® Artificial Intelligence’s (Al’s)
game-changing applications in education, retail, pharma,
agriculture and more should compound further data
generation and usage around the world.

TELECOM MARKET

The telecommunications industry is a pivotal force in
enabling digital transformation globally, and an increased
focus on digitalisation p