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The information contained in this presentation is provided by Adani Wilmar Limited (together with its subsidiaries, the "Company” or "AWL") to you solely for your reference and for information purposes only. By accessing this presentation, you are
agreeing to be bound by the trailing restrictions.

This presentation is being given solely for your information and your use, and may not be retained by you or copied, reproduced or redistributed to any other person in any manner nor any part thereof may be (i) used or relied upon by any other
party or for any other purpose; (ii) copied, photocopied, duplicated or otherwise reproduced in any form or by any means; or (iii) re-circulated, redistributed, passed on, published in any media, website or otherwise disseminated, to any other
person, in any form or manner, in part or as a whole, without the prior written consent of the Company. The distribution of these materials in certain jurisdictions may be restricted by law and persons into whose possession these materials comes
should inform themselves about and observe any such restrictions. Any unauthorized use, disclosure or public dissemination of information contained herein is prohibited.

This presentation does not purport to be a complete description of the markets’ conditions or developments referred to in the material. Certain statements made in this presentation may not be based on historical information or facts and may be
“forward-looking statements,” including those relating to general business plans and strategy of AWL, their future outlook and growth prospects, and future developments in their businesses and their competitive and regulatory environment, and
statements which contain words or phrases such as “aim”, “anticipate”, “believe”, “continue”, “expects,” “plans,” “will,” “estimates,” “projects,” “targets,” “expected to”, etc., or similar expressions or variations of such expressions. Such forward-looking
statements are not guarantees of future performance and involve risks and uncertainties, and actual results may differ from those in such forward-looking statements, performance or achievements expressed or implied by such forward-looking
statements or other projections, as a result of various factors and assumptions, including future changes or developments in the Company’s business, its competitive environment, information technology and political, economic, legal, regulatory and
social conditions in India, which the Company believes to be reasonable in light of its operating experience in recent years. The Company does not undertake to revise any forward-looking statement that may be made from time to time by or on
behalf of the Company.

This presentation is for private circulation only and does not constitute a prospectus, offering circular or offering memorandum under the applicable laws of any jurisdiction, including India. Neither this presentation nor any other documentation or
information (or any part thereof) delivered or supplied under, or in relation, to the shares shall be deemed to constitute an offer of or an invitation or inducement to sell, or any solicitation of any offer or recommendation to purchase, any securities
of the Company, nor shall it or any part of it or the fact of its distribution form the basis of, or be relied on in connection with, any contract or commitment therefor. AWL, as such, makes no representation or warranty, express or implied, as to, and
does not accept any responsibility or liability with respect to, the fairness, accuracy, completeness or correctness of any information or opinions contained herein. The information contained in this presentation, unless otherwise specified is only
current as of the date of this presentation.

This presentation is for general information purposes only, without regard to any specific objectives, financial situations or informational needs of any particular person. This presentation should not be used as a basis for any investment decision or
be relied upon in connection with, any contract, commitment or investment decision whatsoever. This presentation does not constitute financial, legal, tax or other product advice. Potential investors must make their own assessment of the relevance,
accuracy and adequacy of the information contained in this presentation and must make such independent investigation as they may consider necessary or appropriate for such purpose. The statements contained in this presentation speak only as at
the date as of which they are made, and the Company expressly disclaims any obligation or undertaking to supplement, amend or disseminate any updates or revisions to any statements contained herein to reflect any change in events, conditions
or circumstances on which herein to reflect any change in events, conditions or circumstances on which any such statements are based. Neither the Company nor any of its respective affiliates, its board of directors, its management, advisers or
representatives, including any lead managers and their affiliates, or any other persons that may participate in any offering of securities of the Company, shall have any responsibility or liability whatsoever (in negligence or otherwise) for any loss
howsoever arising from any use of this presentation or its contents or otherwise arising in connection with this presentation. AWL assumes no responsibility to publicly amend, modify or revise any forward looking statements, on the basis of any
subsequent development, information or events, or otherwise.

Unless otherwise stated in this document, the information contained herein is based on management information and estimates. The information contained herein is subject to change without notice and past performance is not indicative of future
results. AWL may alter, modify or otherwise change in any manner the content of this presentation, without obligation to notify any person of such revision or changes.

Please note that the past performance of the Company is not, and should not be considered as, indicative of future results. No person is authorized to give any information or to make any representation not contained in and not consistent with this
presentation and, if given or made, such information or representation must not be relied upon as having been authorized by or on behalf of AWL.

This Presentation is not intended for potential investors and does not constitute or form part of, and should not be construed as an offer or the solicitation of an offer to subscribe for or purchase securities of the Company, and nothing contained
therein shall form the basis of or be relied on in connection with any contract or commitment whatsoever .You should not construe this Presentation as tax or legal advice This document and its contents may not be viewed by persons within the
United States unless they are qualified institutional buyers (*QIB") as defined in Rule 144A under the U S Securities Act of 1933, as amended. By accessing this Presentation, you represent that you are (i) outside the United States, or (ii) a QIB. This
presentation is confidential and may not be copied or disseminated, in whole or in part, and in any manner This presentation contains translations of certain Rupees amounts into U.S. dollar amounts at specified rates solely for the convenience of
the reader.
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AWL: One of the largest packaged Foods Company in India

Packaged Staple Foods revenue of ~INR 35,000 Crore* Pan-India player
(~75% of overall oil & food sales)

Market share in

Household Reach
consumer pack#

2 121 Million = Edible Oil: ~19%
Households * Wheat Flour: ~6%

= Basmati Rice: ~8%

Retail Touchpoint Flagship Brands

% 2.1 Million

o O Outlets

Q& Best-in-class supply chain designhed
\, for cost efficiency, is a significant
bm & competitive advantage

Value Added ) 8 | e B -
Products — D b

9

~

«

Blended First pressed ] o 3
Soya Nuggets Oils Mustard Oil  Sharbati Atta Biryani Kit Soaps

Premium, high-quality branded products, priced competitively, focused on capturing a significant share of large Household &

*LTM Sept'24 @ fortune

edible oils and foods

Note: Rank in terms of market share in consumer pack denoted in
#Nielsen MAT June 2024



, Adani Wilmar Limited: Business Snapshot

Market Leader with . . . . : :
P — Diversified Product Portfolio with Presence across Price Points

Over 2 decades of trust Edible Oil Food & FMCG Industry Essentials

¢ .. Edible
% Oil player
Strong Track Record of Fast Growing Foods & | Addressing Multiple

Oleochemicals® | Growth & Profitability | FMCG Segment o | Customer Segments
player i 1 3

INR 54,695 Cr £ Households

Revenue
Wheat flour LTM Sep'24 ~129% CAGR FY14-24
player (underlying volume CAGR of 9% 5,865 a Exports
2,611 .
1,508
£} HoReCa

IR 2 FY19 FY22 LTM Sept'24
Basmati EBITDA ,093 Cr
rice player LTM Sep'24 ~25% CAGR FY14-24 = Food & FMCG Revenue (INR Cr) o
£ Institutional
(1) Leadership in Soap Noodles, Stearic acid & glycerine fortune

Note: All financial numbers are on consolidated basis e0Wie o and Toocs




, Our strengths enabled dominant leadership in Edible Oils

| Leading in most of the markets

BT >50% Ms
TR 30-50% Ms
PTERE <30% MS

<20% MS
<10% MS

| Leadership across oils

Groundnut Oil §0ttc6li1lseed

/ Dominant Leader

adani
19.0% | \wilmar
48%
_13.5%

6.5%

£ Market share ~1.5x of
the next competitor

) Potential to consolidate
market share, since ~50%
share is held by regional brands

Strong platform has enabled AWL to launch & scale other products as well

Source: Nielsen ROCP MAT June 2024

5 fortune

edible oils and foods




Edible Oils segment generating strong cash flows

Sales Revenue Trend Sales Volume Trend | Standalone EBITDA* (inc. OI)

INR Crores In Million MT INR Crores
Impacted by sharp decline

in Commaodity Prices Dis-alignment in
hed es
13% CAGR CAGR :
0,
8% 2,150

46,104 3.9 1614

378 41,532

30,819 38,788 3.7 997 1,168 1,139

l BInl caasinnl i I

FY19 FY20 FY21 FY22 FY23 FY24 LTM FY19 FY20 FY21 FY22 FY23 FY24 LTM FY19  FY20 FY22 FY23 FY24 LTM

Sept 24 Sept 24 Sept'24

J—

edible oils and foods
%

Limited capex required due to adequate capacity

Capacity Utilization %

)
25% 61% 51% 550, 52% 52% 60% 63%

= = = I I I I I I I
FY22 FY23 FY24 FY19  FY20

LTM Sept'24 FY21  FY22 FY23 FY24 H1'25

Note: FY'24 revenue was lower due to decline in underlying commodity prices. Volume has been growing consistently over the years fortune
*EBITDA includes other income (of INR 79 Cr, INR 37 Cr, INR 68 Cr and INR 60 Cr. respectively in FY22, FY23, FY24 & LTM Sept'24) edible oils and foods



Replicating edible oil playbook in other food products....
at a faster rate with all capabilities in place

Food and FMCG Increasing Share of Food and FMCG f Improving EBITDA Margins of
‘ Multi-fold Revenue growth Business in Volume Mix ‘ Food and FMCG

INR Crores % of Total Sales Volume %

5,865
4,994 16% 17% 3.4%
4,053 139% .
1508 1,937 1,906 2611 I 2oy 9%  11% 4%
RN i i - i
FY23 FY24

FY19 FY20 FY21 FY22 FY23 Fy24 LTM —
Sept 24 FY19 FY20 FY21 FY22 FY23 FY24 H1'25 Fy22

- = 1 e Market Share: Market Share:
Market Leadership across Categories ' Wheat Flour*

Aspire to be a

leading player in
Sl #3 /00/0 7.7% 7.8% all sta ple
Player 5.6% ' categories
7.2%
5.0%
- #7 ‘Fortune’ brand has gained
Besan Plaver consumer acceptance_ln
ACHE Y multiple Food categories
Soyd
e
#2 Mar 22 Mar 23 Jun 24 Mar 22 Mar 23 Jun 24
Player a
*Source: Nielsen, MAT of respective years — Consumer Pack fortune

edible oils and foods

A Volume share of Food & FMCG excl. G2G business



Large TAM in staple foods; few large players have capabilities
to benefit from formalization

Edible oil & Staples together form 60-70% of the Indian kitchen / grocery spends

TAM o
Category (in Lakh Cr.) Branded %
Edible Qils 2.0 75%
Wheat 1.5 L 12%
Rice 2.1 | 11% Large scope to
' improve branded
| penetration
Pulses & Besan 1.2 i 5%
: y
Sugar 0.6 : 6%
Spices 1.4 18%
: Total 8.8
Focus on Center of the Plate Categories

Source: Management estimates based on industry data & reports available in public domain 8 for tune

edible oils and foods



Potential — | Assets . | Capabilities

Integrated business model

Center of the plate Highly unorganized Fortune’ Brand from Sourcing to Sales
Huge TAM Branded Staples 23 Own Risk Management
9 growing faster Manufacturing Plants in agri-commodities
India is the largest oA e % 25 years
exporter of rice Few pan-India players 10,000+ distributors expertise

Wilmar Group expertise
in agri-commodities &
oleochemicals

*including Sub-distributors fOl'tune

edible oils and foods



Robust Risk Management

Full proof risk management framework in place to mitigate commodity risk

Board approved policy Market Intelligence Periodic Review & Monitoring

| Real-time intelligence on global supply &

demand Daily Monitoring & Reporting of Exposure &

Robust policy in place to govern commaodity

risk (Wilmar Group's global network) Value at risk
Oversight of Wilmar Defined Trader Limits | ExperiChesy &_}_::egrated Solu
| Regular oversight & guidance of Wilmar Established Position Limits on Trader on Single In-house Sourcing team overseeing

Group on Exposure long / short as well as MTM overall buying of all agri-commaodities

One of the Largest buyers | Strong supply network

AWL is amongst the largest buyers of edible
oil, wheat, paddy, pulses etc., giving scale
benefits

AWL has a large domestic & international
network of suppliers

Strong Risk Management Expertise built over 2 Decades of Experience

fortune

edible oils and foods



Standalone Figures

, Segment ROCE: LTM Sept 2024

Segment ROCE: LTM Sept 2024

Edible Oil Food & FMCG Industry Essentials Unallocable Total
Revenue / Capital Employed [A] 5.5x 1.9x 4.1x n.a. 4.2x ¢ E
; Food business is in
EBIT % [B] 4.5% @ < 16% O n.a. 3.3% L Investment phase
]
ROCE % [A x B] 3% 7% n.a. 13%
EBIT 1,812 87 118 -293 1,723
Segment Revenue 39,980 5,668 7,240 - 52,888 Margin in Industry |
5 Essentials is 5
| expected to
Fixed Assets (incl. CWIP) 3,137 1,238 655 318 5,348 {__normalize
Capital Work-in progress (CWIP) 275 504 40 249%* 1,068
Intangible - 126 - 5 131
Net Working Capital (NWC) 4,458 1,676 1,007 -66 7,076
Others Assets, Net -374 -98 89 503# 121
Capital Employed 7,221 2,943 1,751 761 12,676

* Food business in investment phase, targeting 20-25%+ ROCE at Company level as it matures.

» Additionally, inventory gets largely funded by working capital debt, resulting in higher ROE

*Capital Employed = Equity + Total Debt + Trade Credits - cash & cash equivalent (Cash was INR 2,662 Cr. & INR 3,154 Cr. as on 315t March 2024 & 30t Sept 2024 respectively) fortun e”
#Unallocable primarily includes GST input credit and capital advances (for capex)

**This also includes buildings at integrated plant in Gohana LTM: Last Twelve Months edible oils and foods



Standalone Figures

ROCE % Capital Employed
LTM Seot INR Crores Mar 22 Mar 23 Mar 24 Sept 24
INR Crores FY22 FY23 FY24 5 4ep Edible Oil 9,225 8,541 6,647 7,221
Food & FMCG 886 1,684 2,867 2,943
Edible Qil 14% 13% 13% Industry Essentials 1,538 1,759 1,646 1,751
Food & FMCG -2% 4%, 50 3% Unallocable** 519 408 547 761
Total 12,168 12,392 11,706 12,676
Industry Essentials @E 6% 7%
Fixed Assets (incl. CWIP)
Total 12% 10% 7% 14% INR Crores Mar 22 Mar 23 Mar 24 Sept 24
Edible Oil 2,946 2,960 3,227 3,137
Food & FMCG 482 633 1,038 1,238
EBIT Industry Essentials 674 654 631 655
LTM Sept Unallocable 166 76 96 318
LS s i e 24 Total 4,268 4,323 4,992 5,348
Edible Oil 1,317 1,124 846 1,812
Net Working Capital (NWC)
Food & FMCG -17 71 143 87 INR Crores Mar 22 Mar 23 Mar 24 Sept 24
. Edible Oil* 6,452 5,458 3,536 4,458
Industry Essentials 391 352 103 118 Food & FMCG 393 386 1757 1676
Unallocable -250 -249 -266 2293 Industry Essentials 902 991 947 1,007
Unallocable -71 -55 -65 -66
Total 1,441 1,297 825 1,723 Total 7,676 7,280 6,175 7,076

> No additional capital required for the Edible Oil business in the recent years, despite continuous growth

> Allocating capital to the Food business, to support its growth

*Inventory of Edible Qil on 31st March 2022 was at a higher level, due to elevated commodity prices ff(/\ rtune

edible oils and foods



Standalone Figures

Quarter
INR in Crores FY22 FY23 FY24 LTM Sept 24 Q3'24 Q4'24 Q1'25 Q2'25
Segment EBITDA:
Edible Oil* 1,393 1,146 541 401 604 603
Food & FMCG 4 98 172 118 18 51 31 18
Industry Essentials 423 389 142 157 44 (8) 48 73
Unallocable (146) (8) (29) (54) (15) (9) (14) (16)
Standalone EBITDA
(Incl. Other Income) 1,894 1,873 1,431 2,371 589 436 669 678
(-) Finance Cost 525 729 674 632 170 156 148 158
(-) Depreciation 285 319 322 322 85 69 86 83
PBT before Exceptional Items 1,084 825 435 1,417 333 211 434 438
(-) Exceptional Items* 0 0 54 0 0 0 0 0
PBT after Exceptional Items 1,084 825 381 1,417 333 211 434 438
(-) Tax 276 217 103 364 86 55 111 112
Standalone PAT 808 607 278 1,053 > 247 156 324 326
(+) Share of Subsidiary Profit (33) (63) (111) (102) (41) (6) (11) (44)
(+) Share of 1V Profit 29 29 (23) 28 (5) 2 2 29
(-) Consolidation Adjustments (0) 10 4 3 (0) 4 (1) (0)
Consolidated PAT 804 582 148 982 201 157 313 311
* Edible Oil EBITDA includes ‘other i " (of INR 79 Cr, INR 37 Cr, INR 68 Cr and INR 60 Cr. tively in FY22, FY23, FY24 & LTM Sept'24 ¢ ’
# Molst%f ‘IOther IncoI:1Celf is? ila%siggtlinﬁﬁ?; I(Egiible Oil & LrJnaIIocabIer e - respeciey i P2 f{/ ) rtune

edible oils and foods




Backed by a Professional Management Team with Strong
Execution Capabilities

Distinguished Board

_ Dorab Mistry
. Chairman & Independent Director

40+ years of experience

Dipali Sheth
Independent Director

30 years of experience

Notable Track Recor

of Achievements

Strong stability in the senior
management team.

Strengthening the management
team with experienced talent
from leading FMCG companies to
drive the next phase of growth.

Proven track record of driving
growth and securing dominant
market share across multiple
categories

strong
building
and
risk

Expertise in  creating
customer propositions,
efficient  supply chains,
implementing robust
management systems.

&

O @

35+ years of
experience

Madhu Rao
Independent Director

+40 years of
experience

SHANGRILA ASIA LIMITED
BEEE R IERAE

Anup Shah
Independent Director

+25 years of
experience

PSHAH & CO

Angshu Mallick
MD & CEO

Ex-NDDB / Amul

Kuok Khoon Hong
Non-Executive
Vice Chairman

Malay Mahadevia

50+ years of N
experience wilmar Non-Executive Director
Pranav Adani - ~32 years of experience

Non-Executive Director

25+ years of
experience

adani
wilmar

adani

Experienced and Dedicated Senior Management...

Saumin Sheth Shrikant Kanhere

Coo CFO, Adani Wilmar
~24 years of With AWL since 25+ years of  Ey_yvodafone, RIL
experience inception experience

Angshu Mallick
MD & CEO

35+ years of

experience Ex-NDDB / Amul

Ravindra Kumar Singh
Whole-time Director

35+ years of experience

...Supported by a Deep Bench of Experienced Operators Relentlessly Pursuing Growth Opportunities...

Mukesh Mishra
Business Head —

Edible Qils & Fats

~25 years of

; Ex-Dabur
experience

Ravindra Kumar Singh
Head — Technical

30+ years of

experience Ex-NDDB

O B

Rajiv Sharma
Business Head —
Rice

Vineeth Viswambharan
Business Head — Wheat Products,
Premium Oils, NPD & Personal Care

~23 years of gy 1TC Udaan ~23years of gy pFuture Group

experience experience

Siddhartha Ghosh Venkata Rao

CHRO 9 CIO

30+ years of Ex-RIL, Jindal 24+ years of Ex-Emami, ITC,
experience Steel & Power experience Godfrey Phillips

e
@

Rajneesh Bansal
Head - Supply Chain
& Logistics

29+ years of
experience

Ex-Adani Ports/
Enterpsie, ISRO

Vidyashankar Satyakumar
Head - R&D

22+ years of
experience

fortune

edible oils and foods
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Multiple levers available to sustain fast growth and enhance margins

Growth
Levers

1%

Margin
Levers

Edible Oil

() Continue to gain market sharein a
highly fragmented market (2000+
brands), primarily in under-indexed
markets and categories

) Increase distribution network

a Increase penetration in South India

£3 Increase premiumization in our strong
markets

Grow margin accretive categories like
Mustard, Sunflower through regional
strategies

Improve mix of ‘Fortune’ brand,
through improved distribution and better
consumer connects

Improve mix of value-added edible
oils like blended oils, cold-pressed oils

Food & FMCG )

Leverage edible oil distribution to
increase penetration

Enter into more categories that are
forward integration of Rice, flour

Enhance in-house manufacturing
capacities

Launch cleaning products for HORECA
and mass segment in retail, only as
forward integration of our Industry
essential products

Fine tune operating model of margin-
accretive categories like Basmati Rice

Normalize investments in the segment
after reaching scale

Launch value-added products to
enhance margins

() Leverage Wilmar's R&D to launch

application-specific products in staples

Acquire regional players in value-
added categories

Industry Essentials

In-house capacity expansion

Leverage R&D of Wilmar for specialty
chemicals

Build presence across segments —
Food additives, home & personal care,
plastic & polymers, lubricants &
petrochemicals, agrochemicals

Become leading specialty chemical
player in India; additionally lead in
Green products

Improve the mix of specialty
chemicals in our portfolio through in-
house processing facilities

Derivatization of basic oleo chemicals
and castor oil for significant enhancement
of margins

fortunej

edible oils and foods




, Aspiration to become India’s largest Food FMCG player

Ghar Ka Khana taste
best when cooked

fortune

edible oils and foods

fortune



Annexure

- special g
basmati AL
rce

h basmati
rice

full grain

extra
longfgrain

0,
ol
o biryani
h ‘
e

AT\
fortunefoods.com

Net Weight T kg

fortune
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AWL has been a compounding growth story since inception in 1999

Revenue

64%
17%
3,393
417 1,825
FY 01 FY 04 FY 08

37%

12,043

FY 12

mw Revenue

INR Crores

10% 13%
29,657
m B
FY 16 FY 20
CAGR %

*Sales Volume excludes pass through sales of raw sugar for FY14 to FY19

19%

54,695

LTM Sept'24

Consolidated figures

EBITDA

INR Crores

23%
CAGR

38%

30% 30%
6%
404
39 112 141
15 i e
FY 01 FY 04 FY 08 FY 12 FY 16
m=m EBITDA CAGR %

34%
14%

2,093

1,310 l

FY 20  LTM Sept24

fortune
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, AWL: Growing at fast-pace at scale

Consolidated figures

’ Sales Volume* |

in Million MT

FY17

*Sales Volume excludes pass through sales of raw sugar for FY14 to FY19

FY22

LTM Sept'24

Growth driven by market share gains and expansion into new product categories

fortune
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Key Financial Metrics (1/3)

Consolidated figures

Gross Profit

INR Crores CAGR INR Crores CAGR
12% v 10% v
58,185 6,863
54,155 54,695 6.002
51,262 5,383 : 5,632
4,601
37,090 4,323
29,657 3,583 3,732
28,797 2 982
23 309 26,472 2,408 2, 784
17,320 17,266 17,887 I I .
FY14 FY15 FY16 FY17 FY18 FY19 FY21 FY23 FY24 LT™M FY14 FY15 FY18 FY19 FY20 FY21 FY22 FY23 FY24 LT™M
Sept'24 Sept'24
EBITDA PAT
INR Crores CAGR INR Crores CAGR
25% + 51%
982
2,093
1,736 1,661
1131 1,310 1,325
928 1,135
665
379 404
195 . - 85 .
FY14 FY15 FY16 FY17 FY18 FY22 FY23 FY24 LTM FY14 FY15 LT™M
Sept'24 | Sept'24

Revenue and EBITDA have grown at a CAGR of 12% and 25% respectively over the last 10 years

fortune
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, Key Financial Metrics (2/3)

Consolidated figures

Debt to Equity

%
27% 9x 6.0x
0,
22% 25%
19% 20%
15%
11% 11%
6% 7%
20/0 20/0
[ | [ |
FY14 FY15 Fyli6é FYy17 FY18 FY19 FY20 FY21 FY22 FY23 FY24 LTM FY14 FY15 FY16 FY17 FY18 FY19 FY20 FY21 FY22 FY23 FY24
Sept'24 mm Net Debt to EBITDA (times) —@— DJE (times)
Net Fixed Asset Turnover Gradual Upgradation of Credit Rating
X Times
AA- AA- AA-
11.6x 11.3x  11.8x
10.3x .9x
IIIIIIIII I BBB+BBB+IIIIII
FY15 FY16 FY17 FY18 FY19 FY20 FY21 FY22 FY23 FY24 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Credit Rating - Care Edge Ratings

fortune
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, Past trend in Profitability: Per ton (3/3) Standalone figures

Average Gross Profit of INR 10,495 per ton Per Ton
12,171

Q121 Q221 Q321 Q421 Q122 Q222 Q322 Q422 Q123 Q223 Q323 Q423 Q124 Q224 Q324 Q424 Q125 Q225

EBITDA per ton

Average EBITDA of ~INR 3,035 per ton Per Ton
HEHH

Q21 Q221 Q321 Q421 Q122 Q222 Q322 Q422 Q123 Q223 Q323 Q423 Q124 Q224 Q324 Q424 Q125 Q225

848 1,101

fortune

edible oils and foods



, General Trade Distribution — Increasing towns & outlet reach

Total Reach* Direct Reach Rural Coverage Rural Saliency
> 21 Lac+ Outlets > 7.7 Lac+ Outlets 37,600+ rural town ~30% (Volumes)

Direct Reach: Outlets (in Lacs) laf Rural Town Coverage
2X
7.7
X 3,256
Mar '20 Mar '21 Mar '22 Mar '23 Mar 24 Jun 24 Sept 24 Mar 20 Mar21 Mar22 Mar23 Mar24 Jun24 Sept24
) Direct Reach: grew by 26% YoY to 7.7 Lac Outlets i £2 Rural Town Coverage: grew by 42% YoY to 37,000+ towns

*Source: Nielsen June24 fOrtune

edible oils and foods



Strategically Located Manufacturing Facilities Spread across the Country
resulting in Higher Efficiencies | Stringent Quality Controls in place

L
Lo ks
L [
~pd [
(=2 ghzb
R Vo s
b 2&3 [
«
n O (]
bf L kg
Y kg b
. 2
«
°
(5%
® Edible Oil (Own Units) @
kol
Industry Essentials (Own Units) .
¢ ® Food @;FMCG (Own Units)
IV Units @
» Toll Units Bzg

Additionally, AWL's 100% owned subsidiary (BEOL) has 2 Own
in Bangladesh

cg% Own Units
23 Units

Third Party Units

=9y 47 Units

Total 70 units spread acros
multiple states

Focus on building
integrated plants

that can process multiple

products in same facility

O mmO)

gzl

Company is building
new capacities
to increase
in-house manufacturing

Third-party units
are primarily on
exclusive basis for
quality controls

Segment

Edible Oil —
Refining Capaci

Food
Capacity

Industry
Essentials

§ World Class Manufacturing Plants

*Own capacities

End to End Integration

Annual Current Products
Capacity* Utilisation Included
5.5 mn MT 60% Soya oil, sunflower oil, palm ail,
’ cottonseed oil, groundnut oil
J J J
Chakki atta (wheat flour), besan
0.9 mn MT 54% (chickpea flour), suji/ rawa / maida
(semolina), rice, soya nuggets
J J
1.6 mn MT ‘75%’ Oleochemicals, Castor
J J J

N/
Capacity Expansion Underway
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edible oils and foods
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