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““;.. Safe Harbor ’I/

This presentation and the accompanying slides (the “Presentation”), which have been prepared by Music Broadcast Limited (the
“Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation or invitation to
purchase or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or binding
commitment what so ever. No offering of securities of the Company will be made except by means of a statutory offering document
containing detailed information about the Company.
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This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the
Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy,
completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may not
contain all of the information that you may consider material. Any liability in respect of the contents of, or any omission from, this
Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business
prospects that are individually and collectively forward-looking statements. Such forward-looking statements are not guarantees of
future performance and are subject to known and unknown risks, uncertainties and assumptions that are difficult to predict. These
risks and uncertainties include, but are not limited to, the performance of the Indian economy and of the economies of various
international markets, the performance of the industry in India and world-wide, competition, the company’s ability to successfully
implement its strategy, the Company’s future levels of growth and expansion, technological implementation, changes and
advancements, changes in revenue, income or cash flows, the Company’s market preferences and its exposure to market risks, as well
as other risks. The Company’s actual results, levels of activity, performance or achievements could differ materially and adversely from
results expressed in or implied by this Presentation. The Company assumes no obligation to update any forward-looking information
contained in this Presentation. Any forward-looking statements and projections made by third parties included in this Presentation
are not adopted by the Company and the Company is not responsible for such third party statements and projections.
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Radio City

» Maintains a strong market position at 20%* market share in Q4FY22

= Company has registered a 13% EBIDTA Margin

= 41% of the total clients on the Radio platform advertised on Radio City

= 31% of New clients on Radio platform advertised on Radio City

= Collection of Rs. 66.6 Crores during the quarter, of which collection from Government was Rs. 11.5 Crores

= Cash and Cash Equivalents of Rs. 264 Crores as on March 31st, 2022

Radio Industry
* YoY 17% growth in volumes for Q4FY22

= ~2% growth in client count for Q4FY22 as compared to Q4FY21

= 1.8K clients are new in Q4FY22 out of 3.79K total clients advertised on Radio platform

* Source: Aircheck 15 Markets
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Radio City continues to be at highest Volume Market Share across all operator’s main frequencies in FY22 Exit

Source: Aircheck 15 Markets
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Long Term Deals

<

&
",f IPL & Hitlist OTT

<) Special Days & Schemes

<&
e
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Local Initiatives

Digital First Integrations

Govt. Proactive pitches

\/

Bl

RC Bazaar LT~> BigTicket Content Integrations
TG
CGD
3 3 ‘
FCT Proactive pitches D Satellite Revenue
S 20

* New Revenue Opportunities contributed Rs. 14.75 crores of revenue for Q4FY22
* Q4FY22 Digital revenue has grown by 151% over Q4FY21 & grown 115% on an Annual basis
« 2" Highest client count share in the Industry with 41% in Q4 FY22
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Source: Aircheck 15 Markets
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Digital
Highlights

Digital reach of 198 Mn
through social media apps like Rank #1 Rank #2 O.
Youtube, Facebook, Twitter, 4.1 Mn 3.2 Lakhs l )

Instagram and Web Radio

Rank #3
3.6 Lakhs

Rank #3
1.3 Mn

LT J g F %

" Tunes of People on Holi-
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Moglix waale Mishra JI ke paas hai
har problem ka samadhaan!

Tag your Mishra Ji who helps in solving every problem.

Few lucky winner will get a chance to
WIN EXCITING GIFT HAMPER.

Download the app
P Google Play | @ App Store

WWW.RADIOCITY.IN

£ 2 @ B /raviocimyinoia

amazon

fresh
pa——

Manav Rachna

FB & Insta campaign in which we are

integrating
RJs into reel and other short video
format. Walkthrough videos and
stories

10

Mother Dairy (Holi)

We executed a Sketch-Listicle video
for Mother dairy along with the
static post on Types of People in Holi
| Ft. Mother Dairy. The campaign
garnered 250K+ views and 600K+
reach

Moglix App

Radio City is currently posting 2
digital LED videos along with the
static images under this campaign.
A small animated video with R]
integration has been shot and its in
approval stage right now.

Amazon Pay

Hype around the online grocery
shopping app. R] integrated
engaging short videos were created
highlighting the brand USP and
urging the audience to order from
Amazon Fresh.
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UPMRC

First private FM player to have
successful association with
Lucknow Metro. Metro feeds
have now been extended to
Kanpur metro.

Sonic branding in Lucknow and
Kanpur metro enhanced overall
relationship with the audience.
Daily ridership of 65k Daily at
Lucknow and Kanpur reaching
out to 2.25Cr listeners annually

RCSS - Virtual Finale

Mega influencers shouting loud
for RCSS-13 virtual grand finale,
where these celebs posted swipe-
up links on their SM. Total reach -
10M+

High Focus on TV (Zee Business)

R] Integration with Bigg Boss

Strategic R] integration for 8 mins
every Thursday at 6pm Bulletin on
Zee Business for continuous 2
Years

Featured R] Karan and R] Palak
in the Big Boss House,
interacting with housemates.

11
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STAND A CHANCE TOWIN
meesh MUMBAI INDIANS
MERCHANDISE
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www.radiocity.in/hitlistawards

VOTING LINES OPEN FROM
18™ FEB TO 18™ MAR 2022

I LUCKNOW SUPER GIANTS
AUR
RADIO CITY

Lucknow Ki Apni Team,
Lucknow Ka Apna Radio Station I

Radio City
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Presenting Radid City
CITY CINE AWARDS
AT AR T

https://www.radiocity.in/c

116 @ 8 maoocmmon

Official Radio Partner of
Mumbai Indians

Radio City has partnered with
IPL team Mumbai Indians for
the 12th consecutive year.
Radio City is amplifying Mumbai
Indians campaign thought
‘KHELENGE DIL KHOL KE’
across on-air and digital
platforms.

Hitlist OTT Awards 2022

Radio City & Mid-day announced
the launch of Season 3 of the most
credible Hitlist OTT Awards.
Public voting started from 18th
February 2022 to determine the
winners of country’s finest talent
on the OTT platform

Official Radio Partner of
Lucknow Super Giants

Radio City has partnered with
debutant [PL team ‘Lucknow Super
Giants’. As Uttar Pradesh entered
the world of IPL, Radio City has
come forward to bring the entire
region together to build an
impeccable connect between the
listeners and the new team

Radio City Cine Awards
Marathi

Concluded the fifth edition of
‘City Cine Awards Marathi’ with
the objective to honor and
recognize the Marathi film
fraternity and celebrate the
talent of the industry

12
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Particulars (Rs. in Cr)
Revenue

Other Income
Total Income
Licenses Fees
Employee Expenses

Other Expenses
EBITDA
EBITDA Margin

Depreciation/Amortization
EBIT
EBIT Margin

Finance costs
PBT

Tax

PAT

PAT Margin

Other Comprehensive Income
Total Comprehensive Income

i Profit and Loss Statement

Q4FY22

46.0
4.3

50.3
4.8
14.3

25.0
6.1
13.3%

8.2
-2.0
-4.4%
0.7
-2.7
-0.6
-2.1
-4.5%

-0.3
-2.4

Q4FY21

42.5
2.3

44.7
4.8
12.2

22.6
5.1
12.1%

8.2
-3.1
-7.2%

0.7
-3.8
0.1
-3.9
-9.1%

0.1
-3.8

8%

19%

34%

30%

47%

37%

Q3FY22

59.9
3.9

63.8
5.0
13.5

23.7
21.7
36.2%

8.2
13.5
22.5%

0.7
12.8
3.8
9.0
15.0%

0.0
9.0

-23%

-72%

-115%

-121%

-123%

-127%

168.4
16.8

185.2
19.1
53.1

85.2
27.8
16.5%

32.8
-4.9
-2.9%
2.6
-7.6
-1.9
-5.7
-3.4%
-0.5
-6.2

(/4

127.6

14.9
142.5
18.6
47.4

72.8
3.7
2.9%

33.2
-29.6
23.2%

3.2
-32.8

-8.6
-24.2
19.0%

2.2
-22.0

RAG RAG MEIN
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32%

656%

NA

NA

NA

NA
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m""' Balance Sheet

Assets (Rs. in Cr)

Total Non Current Assets
Fixed Assets

Tangible Assets
Intangible Assets

Right of use asset
Financial Assets
Investments

Other Financial Asset
Deferred Tax Asset(Net)
Other Non Current Assets
Non Current Tax Assets
Total Current Assets
Current Investments
Trade Receivables

Cash & Cash Equivalents
Bank Balances

Other Financial Assets
Other Current Assets
TOTAL ASSETS

Mar-22

501.5
255.0
65.2
172.7
17.1

192.3
24.2
19.7

3.3
7.1

152.6
26.8
75.6

7.6
18.4
6.3
17.9
654.1

Mar-21

364.8
282.9
67.8
193.3
21.8

41.0
12.9
17.7
3.7
6.7
291.9
160.9
77.3
9.9
20.5
2.1
21.2
656.7

Liabilities (Rs. in Cr)

Shareholders Fund

Share Capital

Other Equity

Total Non Current Liabilities
Long Term Borrowings

Lease Liabilities

Employee Benefit Obligation
Total Current Liabilities
Short Term Borrowings
Trade Payables

Lease Liabilities

Other Financial Liabilities
Employee Benefit Obligation
Other Current Liabilities
Current tax liabilities (net)

TOTAL EQUITY & LIABILITIES

(/4

Mar-22

603.6
69.1
534.5
15.3
0.0
13.5
1.9
35.1
0.0
16.5
6.0
2.2
1.1
9.4
0.0
654.1

Radio Cig/
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Mar-21

609.8
69.1
540.6
19.8
0.0
18.5
1.4
27.1
0.0
12.2
5.0
2.1
0.3
7.5
0.0
656.7
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Particulars (Rs. in Cr)

Profit before tax

Adjustments

Operating Profit Before Working Capital Changes
Change in operating assets and liabilities

Cash generated from operations

Income taxes paid

Net cash inflow from operating activities (A)

Net cash inflow/(outflow) from investing activities (B)

Net cash outflow from financing activities (C)

Net increase/(decrease) in cash and cash equivalents (A+B+C)

Cash and cash equivalents at the beginning of the year
Cash and cash equivalents at the end of the year

Full Year ended 31-Mar-22 Full Year ended 31-Mar-21
-7.6 -32.8
25.0 25.3
17.4 -7.5
5.7 14.9
23.1 7.4
-0.4 -2.0
22.7 5.5

-17.6 3.8
-7.4 -7.0
-2.3 2.3
9.9 7.6
7.6 9.9
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CIN: L64200MH1999PLC137729

Mr. Rajiv Shah
Email: rajivs@myradiocity.com

l L i i & www.radiocity.in

Contact Us

S G A Strategic Growth Advisors

CIN: U74140MH2010PTC204285

Mr. Jigar Kavaiya / Mr. Aakash Mehta
Email : jigarkavaiya@sgapl.net / aakash.mehta@sgapl.net

www.sgapl.net
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