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Cll - Tata Communications Centre for Digital Transformation

launches the “Digital Maturity Appraisal”

New Delhi, India, April 5%, 2019. The Cll-Tata Communications Centre for Digital
Transformation’s “Digital Maturity Appraisal” was launched today at the CIl Annual Session
2019. This digital transformation self-assessment tool will help Indian industries navigate
today’s business landscape as it continues to undergo rapid changes, led by digital technologies
which are transforming the way systems, processes and people work. This digital transformation
self-assessment tool will help Indian industries navigate today’s business landscape as it
continues to undergo rapid changes, led by digital technologies which are transforming the way
systems, processes and people work.

“Digital Maturity Appraisal” has been created to help the Indian industries envisage their
digital transformation roadmap by undergoing self-assessment against the six dimensions of
digital vision and strategy' and will provide participating organisations the ability to benchmark
their current level of digital operations against the national average of their industry peers.

The launch of the ClI-Tata Communications Centre for Digital Transformation (CDT) was
announced during the Cll Annual Session 2018. CDT is powered with the responsibility of
enriching and accelerating the technology journey of its members and provide the best of its
kind training and consulting services to organisations, thereby improving the efficiency of their
service delivery and set standards of excellence.

Mr. Sumeet Walia, Chief Sales and Marketing Officer, Tata Communications and Chairman,
CDT states, “India is in the midst of digital transformation. Regardless of the scale, size or
sector, every business is undergoing digitisation to improve business efficiencies. However, lack
of access to guidelines and a clear road map remains key barriers to digital transformation. The
launch of Digital Maturity Appraisal is a significant move towards bridging this gap and
understanding the current level of technology adoption in India.”

“As the world embraces the revolution 4.0, emerging technologies such as 5G, Artificial
Intelligence and blockchain, among others, will transform business efficiency and effectiveness
in ways enterprises have not witnessed before. While the gravity of this transformation may
vary among firms of various sizes, serving various functions and industries, CDT, under the aegis
of Cll, has been formed to address various challenges to digital transformation, seize the
upcoming market opportunities, and prepare enterprises for a dynamic future,” says Mr
Rudramuni B, Vice President & Center Head, Dell EMC, and Co-Chair, CDT.

The assessment comes as an online tool available at www.ciicdt.com for enterprises to judge
the maturity of their digital ability and start a successful digital transformation journey.

! Six dimensions of Digital Vision & Strategy, Technology Applications, Operational Innovation, Customer
Experience, Organisation & Leadership and Governance, Risk & Compliance


http://www.ciicdt.com/
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For more information, please visit www.ciicdt.com or get in touch at cdt@cii.in.

ENDS...

About Tata Communications

Tata Communications is a leading global digital infrastructure provider that powers today’s
fast- growing digital economy.

The company’s customers represent 300 of the Fortune 500 whose digital transformation
journeys are enabled by its portfolio of integrated, globally managed services that deliver local
customer experiences. Through its network, cloud, mobility, Internet of Things (loT),
collaboration and security services, Tata Communications carries around 30% of the world’s
internet routes, and connects businesses to 60% of the world’s cloud giants and 4 out of 5 mobile
subscribers.

The company’s capabilities are underpinned by its global network, which is the world’s largest
wholly owned subsea fibre backbone and a Tier-1 IP network.

Tata Communications Limited is listed on the Bombay Stock Exchange and the National Stock
Exchange of India, and it serves customers in more than 200 countries and territories worldwide
through its technology capabilities and partnerships.

www. tatacommunications.com
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Forward-looking and cautionary statements

Certain words and statements in this release concerning Tata Communications and its prospects, and other statements, including those relating to
Tata Communications’ expected financial position, business strategy, the future development of Tata Communications’ operations, and the general
economy in India, are forward-looking statements. Such statements involve known and unknown risks, uncertainties and other factors, including
financial, regulatory and environmental, as well as those relating to industry growth and trend projections, which may cause actual results,
performance or achievements of Tata Communications, or industry results, to differ materially from those expressed or implied by such forward-
looking statements. The important factors that could cause actual results, performance or achievements to differ materially from such forward-
looking statements include, among others, failure to increase the volume of traffic on Tata Communications’ network; failure to develop new products
and services that meet customer demands and generate acceptable margins; failure to successfully complete commercial testing of new technology
and information systems to support new products and services, including voice transmission services; failure to stabilize or reduce the rate of price
compression on certain of the company’s communications services; failure to integrate strategic acquisitions and changes in government policies or
regulations of India and, in particular, changes relating to the administration of Tata Communications’ industry; and, in general, the economic,
business and credit conditions in India. Additional factors that could cause actual results, performance or achievements to differ materially from such
forward-looking statements, many of which are not in Tata Communications’ control, include, but are not limited to, those risk factors discussed in
Tata Communications Limited’s Annual Reports. The Annual Reports of Tata Communications Limited are available at www.tatacommunications.com.
Tata Communications is under no obligation to, and expressly disclaims any obligation to, update or alter its forward-looking statements.
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