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Whirlpool of India Limited

Whirlpool of India Limited (CIN: L29191PN1960PLC020063, NSE: WHIRLPOOL, BSE: 500238) is a part of the world’s
renowned Whirlpool Group of Companies and one of the leading manufacturers and marketers of major home appliances

in the country. The Company owns three state of the art manufacturing facilities at Faridabad, Puducherry and Pune.

Whirlpool Corporation, (NYSE: WHR) grounded by 111 years of success and confident in the strategic direction of its ongoing
portfolio transformation, is committed to being the best global kitchen and laundry Company,
in constant pursuit of improving life at home. In an increasingly digital world, Whirlpool Corporation is driving purposeful
innovation to meet the evolving needs of consumers through its iconic brand portfolio, including Whirlpool, KitchenAid,
Maytag, Consul, Brastemp, Amana, Bauknecht, JennAir, Indesit, Yummly and InSinkErator. In 2022, it reported approximately
$20 billion in annual sales and it has 61,000 employees and 56 manufacturing and technology research centers.

OUR OUR OUR
VISION MISSION VALUES

Be the best kitchen Earn trust and create Integrity, Respect,
and laundry company, demand for our brands Inclusion & Diversity,
in constant pursuit of in a digital world. One Whirlpool,

improving life at home. Spirit of Winning.
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Message to shareholders

Narasimhan Eswar
Managing Director
Whirlpool of India Limited

Dear Shareholders,

Firstly, | am delighted to join Whirlpool and would like to offer my grateful thanks to you for giving me
this opportunity. | joined Whirlpool on the 15t of March 2023 and was appointed Managing Director on
the 4™ April 2023. In the last five months, | have understood the rich history and achievements of
Whirlpool Group over its 111 years globally as well as its enviable heritage in India, one of its major
global marketplaces. | have had the pleasure to meet a large number of our trade customers and front-
line sales teams across multiple cities, interact with our esteemed board members, visit our three
state-of-the-art factories in Pune, Puducherry and Faridabad, meet consumers as well as company
colleagues. | feel extremely privileged to be part of this great Company and feel we have everything it
takes to be a shining star in India’s future constellation of its greatest companies.



State-of-the-art factories in Pune,
Puducherry and Faridabad

This all new Front Load range is manufac-
tured in the new state-of-the-art washing
machine facility in Puducherry. Built with
an investment of approximately INR 145
Crores, this project was completed in a
record of 11 months.

With that, kindly allow me to share your Company’s perfor-
mance for the financial year ended 31 March 2023.

The financial year 2022-23 was a challenging one for
Whirlpool in what was a very complex year for the industry
but it also served to showcase our resilience and winning
spirit.

The durables industry witnessed accelerated inflation in
costs and further, the interest rate hikes weighed on
consumer sentiment through the year and thus appliance
demand weakened sequentially across the quarters even as
costs rose. The March 2023 lead-up to the season was
surprisingly weak for the industry owing to unforeseen
weather conditions. Further, the consumer durable market
has become intensely competitive in the last 12-18 months
with respect to the number of new entrants trying to scale
up fast, often driven by low pricing offers or disproportion-
ately high sales investments. Lastly, significant changes in
the energy and regulation norms for refrigerators meant the
entire refrigerator ranges had to be phased in and out in the
first half of this calendar year which was a necessary but

significant challenge for the entire industry. All in all, it was a
tumultuous year for the industry players.

In this context, we are happy to share that your company has
achieved its highest ever turnover with revenue growth of
8.5% for the consolidated business for FY 2022-23. In the first
nine months of the fiscal year, the company experienced
some market share challenges driven predominantly by gaps
in pricing competitiveness and some portfolio gaps. January
- March 23 revenues were concomitantly affected by
unfavorable weather conditions as well as the impact of
phasing-in-and-out of the entire refrigerator business due to
new energy and regulatory norms. As of April 23, our pricing
competitiveness has been restored, our new and significant-
ly improved ranges of refrigerators covering important
portfolio gaps are mostly in place across channels and we
are confident that momentum will be back in the business.

Profitability has been a challenge this year for Whirlpool.
Rising commodity prices through 2022 as well as significant
energy and regulatory changes that necessitated product
augmentation in 2023 have led to associated shortening of
profit margins. Even in a very tough environment for profit-
ability, we have strived to keep the shape of our P&L in order
and set the stage for future growth. We have proactively put
in place a comprehensive program of cost savings and
margin improvement across all lines of the P&L. We are
confident that the combination of this along with a signifi-
cantly increased focus on premiumisation through product
interventions and marketing & sales strategies will help drive
our profit margins in the medium term.

Within the industry portfolio, the demand for premium prod-
ucts continued to grow relatively stronger whereas the
demand for mass products was more muted as the mass
segments of the industry were adversely impacted by the
relative lack of disposable income amongst the semi-urban
and rural populations. Therefore, it gives me great pleasure
to share that during this financial year, your Company has
significantly added to the journey it had embarked upon
a few years back to premiumise its portfolio across
refrigerators, air conditioners and washing machines. Today,
Whirlpool has one of the widest product portfolios across
varying price segments from mass to super-premium and is
well-positioned to tap into recovering consumer demand
across the next few years.

This fiscal year, your company took a big step towards
leadership in the laundry category by entering into the
premium Front Load washing machines category by launch-
ing the XpertCare range that features the breakthrough
Ozone Air Refresh technology, proudly made in India.
Similarly, at the premium end of the semi-automatic washing



machine segment, the Company launched the all-new
Hydrowash range with 3D Wave Technology which won the
prestigious Red Dot Design Award for 2023.

In refrigerators, your company just launched the Intellifresh
Pro range of frost-free refrigerators in 2023, powered by
6™ Sense Intellifresh Technology, designed to retain the
freshness of fruits and vegetables for up to 15 days while
preserving vitamin for up to 2X longer*. This new premium
range offers never-before features such as 10-in-1 Convert-
ible mode and fully converts in less than 27 minutes* which
is by far the class leading speed of convertibility amongst the
major players. At the premium end of the Direct Cool refrig-
erator business, your company has also developed class
leading performance features and claims across different
models.

Similarly, the 2023 range of air conditioners features the
next-generation 6th Sense Intellicool technology with
advanced sensors that detect changes in temperature and
humidity levels and adjust the settings automatically. The
range also features the unique 3D Air System that enables a
personalized experience for differentiated cooling needs.

Lastly the Elica India business of which we are a 87.25%
shareholder continues to be a success story. Elica India sales
and profits grew by healthy double digits, the key drivers
being consumer relevant, premium innovation that was

delivered in double quick time and strong operational
control over executional business levers.

We are confident that our continued focus on cutting-edge
innovations in premium segments and our resurgent drive
on excellence in execution and costs will elevate our market
shares and penetration in the premium segments profitably
in the coming years.

Our employees are a critical driver of Whirlpool's business
results. Our employee engagement approach is a formalized
and continuous listening strategy. This approach enables us
to gather employee feedback at various points throughout
the employment life cycle and in depth on various issues.
Inclusion and Diversity (I&D) is a core value at Whirlpool
because we know that drawing from diverse points of view
improves our products, services, teams, and each other.
Lastly, we are inordinately proud of our unique Company
Leadership Model and are ensuring strong inculcation of the
winning Whirlpool spirit in our teams through structured
programs led by Whirlpool India Leadership team.

World Class Manufacturing (WCM) methodologies continue
to drive product quality, competitive pricing, and reliable
products for consumers. We prioritize employee health,
safety and development, and provide our manufacturing
workforce a safe work environment and meaningful develop-
ment opportunities. Therefore it is no wonder that your
Company was recognised as India's Best Workplaces in
Manufacturing 2022.

Improving life at home through our environmental, social
and governance (ESG) strategy is an integral part of our
long-term, strategic imperatives and operating priorities.
Over our history, we have continued to develop products
that are good for our consumers and for the planet, to invest
in resources that help care for our employees and our
communities and to hold ourselves accountable with robust
policies, procedures and systems. The longevity of your
company certainly gives testimony to the sustainability of
our business model and to the loyalty, perseverance and
spirit of winning of our colleagues around the world.

May | extend my sincere appreciation to my fellow Board
members, the leadership team, our employees, our suppli-
ers and business customers for their continued support
which has helped us serve our customers during these
challenging times. | would like to thank all our shareholders
and look forward to your continued support and guidance as
we progress.

Warm Regards
Narasimhan Eswar

*Terms and conditions apply



ARVIND UPPAL

Chairman
Whirlpool of India Limited

This fiscal year was a roller coaster for the industry and Whirlpool on the back of rising
commaodity prices, significant regulatory changes, sequentially slowing demand across quarters
and heightened competition. Whirlpool has weathered a stormy year growing its revenue by
8.5% while still keeping the shape of the structural P&L albeit with a slightly lower profit margin
profile. Clear strategies and actions have been put in place to generate momentum in the
business again in the short term as well as recovering margins in the medium term. | am looking
forward to the results of these actions to restore Whirlpool to its winning ways.



ADITYA JAIN
Chief Financial Officer -
Whirlpool of India Limited

In the financial year 22-23, we achieved our highest ever
consolidated total income of INR 6794.9 Crores, which was
up by 8.5% vs previous year and delivered a PAT of INR 224
Crores.

This performance came against the backdrop of a challeng-
ing macroeconomic environment faced by the industry in
2022 -23. The year witnessed accelerated inflation, rising
interest rates which weighed on consumer sentiments
especially in the entry segment resulting in softening of
consumer demand sequentially across the quarters. In
addition, the energy and regulatory changes during the year
not only impacted product cost but also resulted in a large
phase in phase out in the refrigerators portfolio. While the
commodities cost started softening in Q4, the full benefit
could not be realized in the current year due to inventory

holding. The industry also witnessed significant proliferation
of investment by brands at the lower end price points.

Our revenue growth was broad based with growth across
Refrigerators, Washing machines & Air conditioners, and
Elica India’s revenue grew in high double digits. The signifi-
cant impact of raw material inflation and regulatory impact
was partly offset by pricing actions in 2022 and accelerating
cost productivity actions across all work streams. However,
given our market share challenge sequentially in 2022, we
have taken calibrated pricing interventions and launched our
new refrigerator portfolio range in the beginning of this
calendar year, that restored our competitiveness reflecting
better momentum. On another front, we also reduced our
non-material costs by ~1% (of Income) vs previous year.

Going forward, with the softening of commodity prices
coupled with our focus on driving premium high margin
portfolio and our robust cost reduction program, we are
confident of margin improvements in the medium term.

We continue to maintain a healthy liquidity position. At the
same time, we continued to fund innovation and growth
projects and took a big leap with the inauguration of a
state-of-the-art Front Load Washing Machine facility in
Puducherry factory. In addition we have invested behind a
lot of new product innovations, which got launched during
the year.

Our commitment to fund innovation and growth in the
future remains unchanged, demonstrated by our investment
of INR 181 Crores in capital expenditures (higher by 6.5% vs
previous year) and INR 49 Crores in research and develop-
ment (higher by 23.5% vs previous year) during the year
2022-23. The investment primarily included setting up a new
factory for Front Load Washing Machine in Puducherry plant,
upgrading our Frost Free Refrigerator and Top Load Washing
Machine product line up and debottlenecking capacity.

We generated INR 269.7 Crores as cash from operating activ-
ities and ended March 2023 with a healthy consolidated cash
balance of INR 1677.80 Crores. | believe with the strategic
imperatives clearly laid out, Whirlpool will continue to move
ahead in its journey of Sustainable and Profitable growth.



Caring for our
consumers

Whirlpool as a brand exists to enable extraordinary care, every day. And to
help deliver extraordinary care, we create extraordinary products. These
products are designed with intuitive technologies and innovations built with
a very strong understanding of the unique requirements of the Indian
consumers acquired over 3 decades that Whirlpool has been in India.

In 2022-23, the Company introduced several new products with cutting edge
technologies and award winning designs to address the increasing demand
for premium products. At the same time, the Company continued to nurture
and grow its existing portfolio of products through refreshes and feature

upgrades.




Intellifresh Pro
range

The double door frost-free refrigerator segment is experiencing
rapid growth post-pandemic and is integral to the company's
premiumization strategy. In 2023, the company has launched the
Intellifresh Pro range of frost-free refrigerators, powered by 6%
Sense Intellifresh Technology, designed to retain the freshness of
fruits and vegetables for up to 15 days” while preserving vitamin for
up to 2X longer*.

This hi-tech range features the latest in refrigeration technology
and has been given a modern design in line with the discerning
tastes of premium customers. In addition to the advanced refrigera-
tion technology, this new range offers convenient features such as
10-in-1 Convertible modes that allow for ultimate customization of
the refrigerator based on the customer's usage needs.

*Results based on internal lab tests done on select fruits & vegetables under specific conditions and may vary depending on testing conditions and models. #Results bas
tests done on select 2023 models vs 2022 models under specific conditions & may vary depending on testing conditions Tested for Vitamin C. ¢

To cater to a wide range of consumer preferences, this range has
been launched in capacities ranging from 212L to 327L, available in
attractive metallic and glass door finishes, and features an indus-
try-first metallic grey interior, in addition to the standard white
ones. This range is expected to help the company gain a strong
foothold in the double door refrigerator category, catering to the
needs of the discerning and premium customers. The Intellifresh
Pro range is a testament to the company's commitment to staying
at the forefront of the industry by providing cutting-edge technolo-
gy, advanced features, and modern designs that meet the needs of

today's consumers.
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Direct Cool
refrigerator range

In the single door refrigerator segment, the company has continued to
focus and promote its unique Intellifrost technology, that removes the
hassle of manual defrosting and electronically manages the temperature
and humidity inside to deliver long lasting freshness up to 15 days’.

The Icemagic Pro range of single door refrigerators showcase the Compa-
ny’s commitment to create meaningful innovations catering to consum-
ers across different price segments.

*Results based on internal lab testing done on select models under standard test conditions and may vary depending on testing conditions and models.



All new

Front Load range

This year, the Company took a big step towards leadership in the
laundry category by entering into the premium Front Load washing
machines category with the launch of the XpertCare range. The
XpertCare range features the breakthrough Ozone Air Refresh
technology that enables you to air refresh your cherished clothes
without using any detergent or water’.
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*Steam is generated and pushed inside the tub as part of this cycle. This cycle sanitizes and removes odour.

The manufacturing line is made according to world-class manufac-
turing standards and incorporates Industry 4.0 practices, using
Robotics, Al, 10T, and fully automated
rigorous testing to drive enhanced automation and quality, making

it one of the advanced

most

among  Whirlpool’s

manufacturing setups.




Award winning
Top Load range

One key consumer trend observed both during and after the pandem-
icis the heightened need for the sanitization of clothes. To cater to this
market, the Company launched a new range of top load fully-automat-
ic washing machines.

The all-new Stainwash Pro range is powered by 6" Sense
Stainwash Technology and an In-Built Heater. Additionally, the presti-
gious IF Award-winning design first introduced in the premium

washers range has now been cascaded to this mid-segment price

point, thus bringing the modern aesthetic to a wider audience.
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Hydrowash Semi
Automatic

Catering to the aspirations of the mass market while also tapping into
the premium end of the semi-automatic washing machine segment,
the Company launched the all-new Hydrowash semi-automatic
washing machine range with 3D Wave Technology.

This washing machine uses powerful waves of water to
deliver superior cleaning performance®. This product has won
the prestigious Red Dot Design Award for 2023 and is a perfect exam-
ple of products that blend powerful performance with great designs.

*Results based on internal lab test conducted on select models
of Ace+ vs Ace Refresh



Air Conditioners witl
6t Sense Technolog

During the pandemic, consumers' need for comfort at home became increasingly
important. They were willing to invest in products such as air conditioners, which

helped them overcome the discomfort of being stuck at home during the harsh

summers. Post-pandemic, the demand for air conditioners continues to remain
strong, and in response, the Company has launched a range of products in this highly
competitive yet lucrative market.

The 2023 range of air conditioners features the next-generation 6" Sense Intellicool
technology. With advanced sensors that detect changes in temperature and humidity
levels, the air conditioner adjusts the settings automatically to keep the user comfort-
able all day long. The range also includes models designed to provide heavy-duty
cooling in extreme conditions, with temperatures as high as 57°C". The wide range is
available in various capacities and energy efficiency configurations to cater to a
diverse range of consumer preferences.

*Results shown are based on internal lab tests done on select models under specific conditions and may vary depending on testing conditions.
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Our Operations
and People

Despite ongoing supply disruptions, our manufacturing teams have
made important structural changes to embrace new challenges and
build a more agile, resilient and stronger supply chain. World Class
Manufacturing (WCM) methodologies continue to drive product
quality, competitive pricing and reliable products for consumers, while
providing our manufacturing workforce a safe and ergonomic environ-
ment where every employee contributes and is offered meaningful
development opportunities. Through WCM, all manufacturing plants
participate in regular, rigorous external audits that build on continuous
improvements for productivity, quality and sustainability.

There is something profoundly unique about working at
Whirlpool. Our humble beginnings and the passion of our people to
improve life at home moves us forward. We offer leadership develop-
ment, internship, and apprentice programs to accelerate career growth.
We prioritize employee health, safety and development. Our employee
engagement approach is a continuous listening strategy. This approach
enables us to gather employee feedback at various points throughout
the employment life cycle. Inclusion and Diversity is a core value at
Whirlpool because we know that drawing from diverse points of view
improves our products, services, teams, and each other. We remain
committed to meaningful action to cultivate an even stronger inclusive

and diverse workplace.




Our Environmental
Sustainability

Our purpose and ESG strategy

At Whirlpool, we are fiercely committed to our vision: “Be the best kitchen
and laundry Company, in constant pursuit of improving life at home.” We
have continued to develop innovative products that save time and effort for
our consumers, identified new ways to lessen our environmental impact
and supported our employees and our communities, all while striving to

deliver significant, long-term value for our shareholders.

Our ESG strategy is an integral part of our long-term, strategic imperatives
and operating priorities. It is deeply embedded in our vision, mission and
values as an organization. We continuously seek to identify ways to broaden
our commitments to ESG efforts and make progress on our goal of making
life in our homes, our communities and our operations better today and in
the future.

We aim to improve life at home through:

5 e
0

Sustainable Supporting
Products and Our People
OperatiOﬂS Investing in resources to

Committing to reduce help care for our employees,

impact of our operations consumers and communities
and creating shared

value throughout the product

life cycle

Doing the

Right Thing

Holding ourselves accountable
and maintaining robust policies,

procedures and systems to
ensure we live by our values



Engaging with Our Stakeholders

We want to know which ESG topics matter most to our business and to our stakeholders so we can be
in a better position to understand and address impacts, risks and opportunities. Through formal and
informal methods, we reach out to our employees, leaders, suppliers, trade customers, consumers,
investors and other key stakeholders for feedback. Through our engagement with stakeholders, we
aim to seek diverse perspectives and foster an environment where we take the time to listen first, be
present and strive to make others feel welcomed, valued, heard and respected.

How we engage

g Consumers % Trade Customers
_ s

+ Satisfaction surveys and social media * Product line reviews
+ Third-party report ratings + Satisfaction surveys
+ Education and service support
+ In-home observation

Suppliers

« Customer call centers |

»  Continued dialogue and shared learnings
Employees . Annual audits
I Conf
. onrerences
+ Quarterly pulse surveys - Sustainable innovation
+ Performance management system + Code of conduct
+ Enterprise risk management surveys
* Interactions with Employee Resource Groups 0, i
+ Quarterly leadership meetings and Townhalls L?:\’y Loca| Communltles
o * CSR Programs
“=* Shareholders and Investors + Financial and community support
T + Local events
o + Shareholder’'s meetings
o | t f - H H
uesTor comerenees Trade Associations and
+ Disclosures and website - .
i~ Academia
Regulatory Agencies and
+ Conferances
Governments . Meetings

* Joint research
+ Policy meetings
+ Conferences



Our Value Chain

Our material ESG topics are integrated throughout the Whirlpool Value Chain and drive sustainability

across the whole product life cycle. Our efforts to embed ESG material issues are contributing to our

continuous improvements in efficiency, safety, quality and productivity to deliver best-in-class

products to our customers.

Our Life Cycle Approach

MATERIALS
MANAGEMENT
Materials Use and

Impact Responsible
Sourcing

PRODUCT DESIGN

Innovation and Design
for Sustainability

(fcoooox

PRODUCTION

GHG Emissions
Energy, Water and Waste Management
Biodiversity

PEOPLE
MANAGEMENT
Inclusion and

. Diversity Occupational
Health and Safety

PRODUCT USE

END OF LIFE Product Safety
Product Quality

Circular Economy Local Communities

DOWNSTREAM



Our Communities
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Classroom training

Skill Development Program

Over a decade Whirlpool through its Skill Development Programmes has been committed to upskilling
Indian youth. We have established training facilities in 55 cities across India in collaboration with the
various CSR Implementing Partners. These programmes provide an opportunity to the youth to upgrade
their skills and attain certifications that improve their livelihood.

On the job training

Practical Lab training during classroom




Community Development
Program

Whirlpool has been committed to maintaining strong, lasting
connections in the communities in which we do business and we
embrace our responsibility to support these communities.
Towards this end we support various initiatives to improve educa-
tion and healthcare levels of local communities.

We have also provided support for installation of solar panels at

four schools in Puducherry so that the community has continuous

access to clean energy.

We have reached out to more than 7000 beneficiaries through the

health camps for children and elderly at Ranjangaon.

Sustained efforts over the years through learning camps, public
library, Mother’s group, summer campaign, science and maths

workshops have improved learning levels of children at Faridabad.

Learning camps for students from 01t to 08t grade in Faridabad

Whirlsool

Heath camps for children and elderly at Ranjangaon




Our Governance

BOARD OF DIRECTORS

MR. ARVIND UPPAL
Chairman and Independent Director
(DIN: 00104992)

o000

MR. NARASIMHAN ESWAR MR. ARUMALLA HARI BHAVANARAYANA REDDY MR. ANIL BERERA
Managing Director Executive Director Non-Executive Director

(DIN: 08668079) (DIN: 08060227) (DIN: 00306485)

(C V) (M V) (M IV M)

MR. RAHUL BHATNAGAR MR. PRADEEP JYOTI BANERJEE MS. SONU HALAN BHASIN
Independent Director Independent Director Independent Director
(DIN: 07268064) (DIN: 02985965) (DIN: 02872234)

@ Risk Management Committee @ Stakeholder Relationship Committee @ Audit Committee C: Chairman

@ Corporate Social Responsibility Committee @ Nomination and Remuneration Committee @ Executive Committee M: Member



KEY MANAGERIAL PERSONNEL

MR. ADITYA JAIN MS. ROOPALI SINGH

Chief Financial Officer Company Secretary and Compliance Officer
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Link Intime India Private Limited
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62"° ANNUAL GENERAL MEETING

DAY, DATE AND TIME:
Monday, 28" August, 2023 at 11:00 AM (IST)

MODE:
Through Video Conferencing / Other Audio Visual Means (VC/OAVM)

DEEMED VENUE FOR MEETING:
Registered Office: Plot No. A-4, MIDC, Ranjangaon, Taluka - Shirur, District - Pune, Maharashtra - 412220

BEST WORKPLACE IN MANUFACTURING



DIRECTORS' REPORT

Your Directors take pleasure in presenting the 62™ Annual Report on the business and operations of the
Company, together with the audited accounts for the financial year ended 315t March, 2023.

Financial Results and State of Company’s Affairs

(INR in lacs)

Particulars Standalone Consolidated
For the year ended For the year ended

2022-23 2021-22 2022-23 2021-22
Total Income 633,228 605,502 679,496 625,987

Profit for the year after meeting all expenses but
before exceptional items, interest and

depreciation 42,049 45,671 49,765 47,896
Interest 1,250 1,472 1,501 1,587
Depreciation and amortization 16,135 13,628 18,541 14,746
Profit before exceptional items, share of profit/

(loss) of a Joint Ventures and associates and tax 24,665 30,570 29,723 31,563
Exceptional items Gain / (expense) - 211) - 32,459
Share of profit/(loss) of joint ventures and

associates - - - 10