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Safe Harbor Jagran

This presentation and the accompanying slides (the “Presentation”), which have been prepared by Jagran Prakashan Limited (the
“Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation or invitation to purchase
or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or binding commitment what so
ever. No offering of securities of the Company will be made except by means of a statutory offering document containing detailed
information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the
Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy,
completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may not
contain all of the information that you may consider material. Any liability in respect of the contents of, or any omission from, this
Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business prospects
that are individually and collectively forward-looking statements. Such forward-looking statements are not guarantees of future performance
and are subject to known and unknown risks, uncertainties and assumptions that are difficult to predict. These risks and uncertainties
include, but are not limited to, the performance of the Indian economy and of the economies of various international markets, the
performance of the industry in India and world-wide, competition, the company’s ability to successfully implement its strategy, the
Company’s future levels of growth and expansion, technological implementation, changes and advancements, changes in revenue, income or
cash flows, the Company’s market preferences and its exposure to market risks, as well as other risks. The Company’s actual results, levels of
activity, performance or achievements could differ materially and adversely from results expressed in or implied by this Presentation. The
Company assumes no obligation to update any forward-looking information contained in this Presentation. Any forward-looking statements
and projections made by third parties included in this Presentation are not adopted by the Company and the Company is not responsible for
such third party statements and projections



Comment from Chairman

“Despite economy being resilient and maintaining a healthy growth momentum primarily aided by capex and spend on luxury
and premium items by a small group of people, overall consumption by a large section of the society in urban as well as rural
India remains muted. It does not augur well for the industries which depend upon advertisement revenue for profit. State
elections in some of the large and politically important states have been extremely helpful to those operating in these areas and
compensated the media houses substantially for the loss of commercial revenues.

I am aware that India is transforming faster than ever before, and the policy decisions taken including steep increase in capex by
government will translate into sustainable increase in consumption through employment generation and improvement in per
capita income. This gives me confidence that the whole of media industry is poised to be back on path of long term sustainable
growth sooner than later.

The company’s revenues during the quarter grew moderately on YoY basis. However, on QoQ basis the growth in revenues was
satisfactory owing to festive season and elections in the states of MP/Chhattisgarh where company’s newspapers
Naidunia/Navdunia are circulating. Standalone profits of the company at operating as well as net level grew meaningfully on
YoY as well as QoQ basis primarily due to moderation in newsprint prices, continued cost control and improved performance of all
businesses. | expect further decrease in newsprint prices and improvement in performance of core and other businesses in coming
quarters which will augment the Company’s profits even further provided we continue to remain cost vigilant and efficient as
always”

...Mahendra Mohan Gupta
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Group Key Highlights Jagran

‘Strong Advertisement Strategic Integration of Further Strengthening our Strategy Realignment
Revenue Growth led by Radio, Digital & Non- Position Yielding Results
Festive season FCT to drive growth
* JNM is amongst the top
e Flagshio brand Dainik * Continues to maintain 10 news/information * Over the past few
agship brana baini Market share at 19% in category in India quarters, Outdoor and
Jagran and other print Q3FY24 = Event businesses have
brands lead the Ad * Registered a reach of ~68 g maintained strong
Revenug growth on * 31% Revenue Garnered - Million Total Unique (1] performance and margin
sequential as well as YoY O from Created Business - s Visitors in the o3 expansion
basis 'g Properties, Proactive En News/Information —- ) )
. . (o pitches, Digital, o) category* =)+ The Company has
on YOY basis as well QoQ days * Total video Views** on = strategy to focus on more
basis YouTube increased by o stable and profitable
. Benefit of reduced * Q3FY24 Digital revenue 77%, and Subscribers revenue streams
€netit ot reduce has grown by 27% over increased by 19%
newsprint prices started Q3FY23 compared to Q2 FY24
to reflect in margins
Liquidity of around Rs. 900 Crores at group level |

*Source: Comscore MMX Multi-Platf
**Source: YT Analytics
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Resilient Performance

CONSOLIDATED

STANDALONE
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Jagran

OPERATING REVENUE OPERATING EXPENSES OPERATING PROFIT PROFIT BEFORE TAX

& % (+43%)
82 63
Q3FY23 Q3FY24 Q3FY23 Q3FY24 Q3FY23 Q3FY24 Q3FY23 Q3FY24
OPERATING REVENUE OPERATING EXPENSES OPERATING PROFIT PROFIT BEFORE TAX
(+4%) 10 0
A% — @ (31%)
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Q3FY23 Q3FY24
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Dainik Jagran — Operating Highlights

2

Jagran

OPERATING REVENUE OPERATING PROFIT

20.9% <D

(0%)
— P
315 314

66

Q3FY23 Q3FY24 Q3FY23 Q3FY24

PROFIT BEFORE TAX

<D 25.8%

‘ @ 86

65

Q3FY23 Q3FY24

Leadership position remains intact

Registered operating margin of ~25% on
back of lower newsprint price and continuous
control over cost

g < D




Print Business Performance
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‘Dainik Jagran’, ‘Naidunia’ and
‘Inext’ have recorded better Ad

Revenue growth led by Festive
season

Reports strong Operating Profit
growth led by cost controls and
lower newsprints prices

ADVERTISMENT REVENUE CIRCULATION REVENUE
277 286 95
Q3FY23 Q3FY24 Q3FY23 Q3FY24
OPERATING PROFIT PROFIT BEFORE TAX

‘ @ 90

70

Q3FY23 Q3FY24

D
(+43%)

95

66

Q3FY23 Q3FY24
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MBL: Operating Performance
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OPERATING REVENUE

2nd Highest client count
share in the Industry with

OPERATING EXPENSES

40% in 9MFY24 55 °0 45 -
0 .
39% of the Fotal ATETE Q3FY23 Q3FY24 Q3FY23 Q3FY24
on the Radio platform
Falveriflse o e Ty OPERATING PROFITA PROFIT BEFORE TAX**
—@— @ —
15 15 6
31% of Revenue 6
generated from a variety
of offerings: Proactive
proposals, Digital initiatives,
Sponsorships, and Special
events
Q3FY23 Q3FY24 Q3FY23 Q3FY24

* Source: Aircheck 15 Markets

In Rs. Crs )
A Includes other income

Radio City’s Market
share* is 19% in Q3
FY24

Digital reach of 388

million through social
media apps like Youtube,
Facebook, Twitter,
Instagram and Web Radio

** Adjusted for interest 0_



Group Digital Business Performance
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JNM" in the
News/Information category

reached out to ~¥68 Mn
Total Unique Visitors,
454 Mn Total Views, 361
Mn Minutes Time spent
and registered an annual
growth of 30% in Total
Views

OPERATING REVENUE

(25%)

22

Q3FY23 Q3FY24

OPERATING PROFIT

4.3

2.0

Q3FY23

Q3FY24

JNM is amongst the top 10
news/information category in
India

Investment in various digital
platforms to support future
growth




Outdoor and Events Business Performance
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Jagran

OPERATING REVENUE

(25%)

Q3FY23 Q3FY24

OPERATING PROFIT

(G25%)

48 4
| l 3 l

Q3FY23 Q3FY24

Major Shift in Strategy yielding results
with Strong Revenue Growth

The Company aims to increase the share
of revenue generated from asset-based
businesses, which are known for their
stability and higher profitability.

Secondly, directing efforts toward pure
activation revenue while decreasing its
reliance on fixed-margin, cost-based
businesses

i did®h Oidh i O O



Mid-Day Operating Performance
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ADVERTISMENT REVENUE
I v
14 14

Q3FY23 Q3FY24

CIRCULATION REVENUE

T
| (4%)——
3.1 3.0

Q3FY23 Q3FY24

OPERATING PROFIT

(70%)

0.9

Q3FY23 Q3FY24

PROFIT BEFORE TAX

-0.3
Q3FY23 Q3FY24

Strong Growth in Operating Profit on
back to Cost Control

Strong Cost measures results in
turnaround at PBT level on YoY basis

il <P D




Other Publications” Operating Performance Jagran

ADVERTISMENT REVENUE CIRCULATION REVENUE

e
— @ B —
38 13

12

33

Q3FY23 Q3FY24 Q3FY23 Q3FY24
OPERATING PROFIT PROFIT BEFORE TAX
—G231%0— ——G414%——
9 8

2

Q3FY23 Q3FY24 Q3FY23 Q3FY24




Financial
Performance
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Distribution to Shareholders
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Jagran

Dividend
125
112 107 1057
FY18 FY19 FY20 FY23

Distribution of ~ Rs. 450 crores as

dividend

4

Buyback

351 345
302

101 102

FY18 FY19 FY20 Fy21* FY23

Distribution of ~ Rs. 1,200 crores

through buyback of shares

Total Distribution to Shareholders

458 450
415

226

102

FY18 FY19 FY20 FY21 FY23

Distribution of ~ Rs. 1,650 crores in

form of dividend and buyback




Mid-day Financial Performance

Operating Revenue 17.17 16.39 17.57
Advertisement 13.60 12.81 13.75
Circulation 2.99 2.98 3.11
Other Operating Income 0.58 0.60 0.71
Expenses 15.62 15.71 16.65
Operating Profit 1.56 0.68 0.92
Operating Profit Margin 9.07% 4.12% 5.21%
Other Income 0.71 0.82 043
Depreciation 1.09 1.09 1.20
Interest 0.31 0.38 0.40
Profit Before Tax 0.87 0.03 38.43
Tax 0.31 0.01 6.18
Profit After Tax 0.56 0.02 32.25
Net Profit Margin 3.13% 0.09% 190.85%




MBL Financial Performance
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Operating Revenue 60.44 52.44 54.67
Expenses 50.95 46.06 45.34
Operating Profit 9.49 6.38 9.33
Operating Profit Margin 15.70% 12.16% 17.07%
Other Income 5.81 5.70 5.21
Depreciation and Amortisation 8.42 8.28 8.18
Interest 244 2.47 0.53
Profit Before Tax 4.44 1.33 5.84
Tax 1.87 0.96 1.74
Profit After Tax 2.57 0.37 4.09
Net Profit Margin 3.88% 0.63% 6.84%
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Operating Margin Break-up Jagran

Particulars (Rs. in Crs) Q3FY24 Q2FY24 Q3FY23
Dainik Jagran*

Operating Revenue 314.05 280.36 314.52
Operating Profit 78.70 51.26 65.71
Operating Margin 25.06% 18.28% 20.89%
Other Publications*

Operating Revenue 67.16 67.04 63.93
Operating Profit 10.19 10.29 3.46
Operating Margin 15.17% 15.34% 5.41%
Radio**

Operating Revenue 60.44 52.44 54.67
Operating Profit 9.49 6.38 9.33
Operating Margin 15.70% 12.16% 17.07%
Digital

Operating Revenue 27.90 27.57 22.33
Operating Profit 4.33 4.28 1.99
Operating Margin 15.52% 15.50% 8.91%
Outdoor and Event

Operating Revenue 48.34 37.83 38.62
Operating Profit 4.08 1.23 3.27
Operating Margin 8.45% 3.24% 8.46%

*Excludes Digital
** Includes Radio Digital revenue.

18
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Consolidated Profitability Statement Jagran

Particulars (Rs. in Cr) Q3FY24 Q3FY23 YoY Q2FY24 QoQ 9MFY24 9MFY23 YoY
Operating Revenues 510.96 488.16 5% 458.73 11% 1,424.27 1,396.79 2%
Advertisement Revenue * 366.77 346.50 318.61 994.75 969.11
Circulation Revenue 88.32 94.80 89.72 273.17 280.84
Other Operating Income 55.87 46.86 50.40 156.35 146.84
License Fees 5.10 4.90 4.99 15.08 14.53
Raw Material 123.71 149.88 120.14 376.55 418.88
Manpower Cost 104.45 99.15 103.09 306.36 291.08
Net impairment losses on financial assets 7.28 9.98 7.07 20.12 21.29
Other Expenses 165.67 142.27 151.51 460.06 405.89
Operating Profit 104.75 81.98 28% 71.93 46% 246.10 245.12 0%
Operating Profit Margin 20.50% 16.79% 15.68% 17.28% 17.55%
Other Income” 26.52 21.69 18.00 66.13 53.04
Depreciation / Amortization 28.10 26.34 27.31 82.33 81.04
Interest 6.26 9.75 6.16 19.77 27.96
Share of Profits / (Losses) of Associates 0.17 -0.16 0.09 0.36 0.15
Exceptional Items 0.00 -38.68 0.00 0.00 -38.68
Profit Before Tax 97.07 106.10 -9% 56.55 72% 210.49 227.99 -8%
Tax 23.60 23.70 15.03 51.60 54.48
Profit After Tax 73.48 82.39 -11% 41.52 77% 158.89 173.51 -8%
PAT Margin 14.38% 16.88% 9.05% 11.16% 12.42%
Other comprehensive income, net of income tax 0.00 0.08 -0.04 -0.04 0.26
Total comprehensive income for the period 73.47 82.48 -11% 41.48 77% 158.85 173.77 -9%
Owners of the Company 73.80 82.32 42.41 160.84 175.38
Non-controlling interest -0.32 0.08 -0.89 -1.95 -1.87

ANet of Exchange Fluctuation Gain / Loss
19 * Represents advertisement revenue from print, radio and digital
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Value Proposition

Jagran
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PRINT

Undisputed LEADER:

v Dainik Jagran leads the IRS 2019
Q4 rankings with a total
readership of 6.9 Crs.*

v' Dainik Jagran is ahead of the

No.2 newspaper by a significant v

margin of 1.6 crores readers, a
lead of 30%*

* Source: IRS 2019 Q4

RADIO

Strong GROWTH
Potential:

Radio business has retained its
market share in listenership and
revenue

Integration of Radio offerings
with Digital offerings is expected
to result in meaningful revenues

FASTEST growing
media:

Registered a reach of 68 Million
Users in the News/Information
category**

New properties launched like
Gujaratilagran.com and Jagran
Prime

Non Print

RIGHT mix of stability

and scalability:

v’ Better outlook supported by
lowering of newsprint costs

v Outdoor & Events business
witnessing growth and margin
expansion

** Source: Comscore MMX MUIM




Jagran Today Jag ran
n RAG RAG MEIN s
+ pAuDE Ciy, | ekl
Jag ra n A4 JAGRAN INITIATIVE
-
Print Digital
Jagran Prakashan Limited holds
74.05%
of Music Broadcast Limited
(RadioCity)

22 ‘
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Mult:1 Media Conglomerate — Width, Depth and Heritage Jagran
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India’s Largest™
read daily- Dainik

mn*
Readers

*IRS 2019 Q4

Jagran
10
Publications
5 Business
Verticals
Trusted by millions

for over /
decades

300+ Editions /
Sub Editions

Two #1* Print

Dailies, Dainik Jagran
(Hindi) and Inquilab

(Urdu)

Amongst 10p 10 for
News / Information

19 Digital

Media Portals

Category in Digital
Media

Language
Operations

Other Source: Internal Data, Comscore MMX Multi-Platform: Dec ‘23

INext renamed as Dainik Jagran iNext

39 Radio

Stations

in Indian Health
Information

website

State Print
Presence



Brand Strength — Stability, Consistency and Trust
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PRINT BUSINESS

cfda® ST

il . THE iNouILAB 4
|

arégfaar

i midday

UrTEi e

[BisS

24

DIGITAL BUSINESS

R IPRY  églaar

jagran.com

JAGRAN

Fi“ay = Josh

Radio City

mid-day

T A JAGRAN INITIATIVE
sl

o [0ISS
f\ IJIPRYITV

L EVO\,é /:l

of\
Uﬂ'ﬁTﬂUIEE

JAGRAN

£ Post

RADIO BUSINESS

Radio City

A1 JAGRAN INITIATIVE

RAG RAG MEIN
DAUDE CITY.
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Awards & Certifications

Recognizing Group’s leadership
position in different fields of

operations, various distinguished

bodies have bestowed Awards

upon the Group during the Quarter

o

Jagran

Brand Award No. of Awards

Asian Media Awards, WAN-IFRA 4
Dainik Jagran

Dainik Jagran Total 4

Indian Content Marketing Awards 4
Radio City

Radio City Total 4

Talentrack Awards 2023 1
Midday

Midday Total 1

E4m Redcarpet Awards 2023 1

Afags! Future of News Awards 2023 1
Jagran New Media

e4m Indian Content Marketing Awards 2023 1

Jagran New Media Total 3

Leading CIO of the Year 2023 1
Jagran IT Team

Jagran IT Team Total 1
JPL Total 13




Contact
Us

Jagran Prakashan Ltd. Strategic Growth Advisors Pvt. Ltd.
CIN: L22219UP1975PLC004147 CIN: U74140MH2010PTC204285

Mr. Amit Jaiswal Mr. Jigar Kavaiya / Ms. Ami Parekh
amitjaiswal@jagran.com Email: ngar.kavaiva@sgapl.net / ami.parekh@sgapl.net

Contact: +91 9920602034 / +91 8082466052
www.]plcorp.in

www.sgapl.net
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