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 August 24, 2023 
 
BSE Limited 
Department of Corporate Services 
Phiroze Jeejeebhoy Towers,     
Dalal Street, Fort, 
Mumbai - 400 001 
 

Scrip Code: 543396 

National Stock Exchange of India Limited 
The Listing Department, 
Exchange Plaza,   
Bandra Kurla Complex,  
Mumbai -     400 051 
 
 

Symbol: PAYTM 

 
Sub: Disclosure under Regulation 30 of the SEBI (Listing Obligations and Disclosure 

Requirements) Regulations, 2015 - Press Release 
 
Dear Sir/ Ma’am, 
  
Paytm Ads has launched “India's Festive Wallet Outlook 2023", based on a survey commissioned 
through Redseer Consulting.  The report will be available for download for all here - 
https://marketing.ads.paytm.com/report-indias-festive-wallet-outlook-2023. 
 
A copy of the press release to be issued is enclosed herewith. This disclosure will also be hosted on 
the Company's website viz. www.paytm.com. 
 
Kindly take the same on record. 
 
Thanking you 
 
Yours Sincerely, 
For One 97 Communications Limited 
 
 
 

Sunil Kumar Bansal 
Company Secretary and Compliance Officer 
 
Encl.: As above 
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Paytm Ads launches “India's Festive Wallet Outlook 2023” highlighting Indian consumers’ 
digital spending behaviour during the festive season 

● Highlights that payment platforms are emerging as an appealing marketing channel due
to their large user bases, Paytm emerges as one of the standout contributors

● The survey revealed that Paytm achieves three times higher brand and product
awareness among its users than other payment platforms

One 97 Communications Limited (OCL) that owns the brand Paytm, India’s leading payments 
and financial services company and the pioneer of QR, mobile payments and Soundbox, 
today launched a report titled “India's Festive Wallet Outlook 2023” by Paytm Ads at ET 
Martequity Summit 2023. Based on a survey commissioned through Redseer Consulting, 
the report highlights the festive spending trends across various categories and the growth of digital spending 
across payment platforms. 

India's Festive Wallet Outlook 2023 states cashless transactions have gained prominence (lower 
cash-on-delivery transactions) within online sales during festive seasons, with ~75% of 
consumers opting for digital payment methods for online shopping. Mobile payments are 
anticipated to emerge as the primary payment method across all product categories during the 
upcoming festive season.  

With a growing consumer preference for mobile transactions, businesses are digitising their 
payment options. Approximately 60% of all merchants and small-business owners accept e-
payments enabled by the rapid deployment of Paytm pioneered QR codes and Soundbox devices 
as of June 2023.  

As per the Redseer survey, Paytm boosts brand awareness threefold among users, outshining 
other payment platforms. The report highlights Paytm's seamless integration into daily routines 
for bill payments, subscriptions, and digital services. It has become a vibrant brand discovery and 
consideration platform, linking users with relevant products during festivities.  

Praveen Sharma, SVP, Paytm said, “With almost 75% of consumers opting for mobile payments 
during festive shopping, it enables marketers to convey messages that deeply connect on an 
individual level. Paytm has emerged as a dynamic brand discovery platform with its large user 
base, playing a pivotal role in connecting users with brands and products during this celebratory 
period. With its advanced targeting and innovative ad formats, Paytm Ads has successfully 
created meaningful customer interactions along the path to purchase.”  

Paytm has facilitated seamless transactions and empowered users to embrace digital spending 
during festive seasons. The company’s FY23 Gross Merchandise Value (GMV) from Commerce 
Business, which includes travel, movie, entertainment ticketing, deals and gift vouchers, grew 
63% YoY. Total Gross Merchandise Value (GMV) processed through Paytm in the 2022 festive 
months increased by 40%, along with an 85% rise in transactions. The company’s monthly 



transacting users for July stood at 9.3 Cr. Paytm witnessed a 31% YoY growth in active users 
during the last festive season. 

The report has profiled success stories of various brands, including MyGlamm and Singapore 
Tourism Board, that have effectively leveraged Paytm Ads for their marketing campaigns. By 
harnessing the power of digital transactions, over 400 brands have enhanced engagement, 
boosted sales, and fostered lasting relationships with their customer base. Paytm Ads has 
disrupted the conventional offerings of various ad tech platforms through innovative ad solutions 
and precise targeting, emerging as one of India's leading advertising platforms. 

Click here to download the complete report. 

About Paytm: 

Paytm is India's leading mobile payments and financial services distribution company. Pioneer of 
the mobile QR payments revolution in India, Paytm builds technologies that help small businesses 
with payments and commerce. Paytm’s mission is to serve half a billion Indians and bring them 
to the mainstream economy with the help of technology. 

Media contact: corpcomm@paytm.com 
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